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Note to users 


The Consumer Price Index — January 2010 
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Index for the month 
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Highlights 


* Consumer prices rose 1.9% in the 12 months to January 2010, following a 1.3% increase in December 2009. On 
a seasonally adjusted monthly basis, prices rose 0.4% from December to January. 
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Briefing notes 
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| Highlights: 


| 

| 

¢ Consumer prices rose 1.9% in the 12 months to January 2010, following a 1.3% increase in December 2009. On an | 
unadjusted monthly basis, consumer prices rose 0.3% from December to January, after falling 0.3% from November to | 
December. | 

| All-items Consumer Price Index (CPI): 


¢ The rise in the all-items CPI was due mostly to gasoline prices. Consumers paid 23.9% more at the pump in January than 
they did a year earlier, compared with a 25.6% increase in December. 


¢ Prices for purchase of passenger vehicles increased 3.1% on a year-over-year basis in January, following a 3.3% decline | 
in December. 


e All major components in the CPI, except shelter and clothing and footwear, recorded increases in January. 


e Upward pressure on the 12-month change came primarily from higher prices for transportation (+7.7%), food (+1.4%), and | 


i 
e Energy prices rose 8.2% between January 2009 and January 2010, after rising 5.9% in December. 
| household operations, furnishings and equipment (+2.1%). 

oo a ee aie aE Re ena rear 


Main contributors to the 12-month change in the CPI: 
| Main upward contributors: 
| ¢ Gasoline (+23.9%) 
* Passenger vehicle insurance premiums (+7.7%) 
| 


| ¢ Purchase of passenger vehicles (+3.1%) 


Property taxes (+4.3%) 

* Food purchased from restaurants (+2.6%) 
| Main downward contributors: 

¢ Mortgage interest cost (-5.5%) 

¢ Natural gas (-21.4%) 

¢ Women’s clothing (-6.8%) 

¢ Fresh vegetables (-7.7%) 


¢ Video equipment (-17.9%) 
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Main contributors to the monthly change in the CPI, not seasonally adjusted: 


Main upward contributors: 


* Gasoline (+3.6%) 


¢ Natural gas (+7.2%) 

¢ Non-alcoholic beverages (+9.1%) 

¢ Purchase of passenger vehicles (+1.0%) 
¢ Telephone services (+1.3%) 

| Main downward contributors: 


| ¢ Travel tours (-18.6%) 


¢ Mortgage interest cost (-0.4%) 


¢ Sporting equipment (-6.0%) 
¢ Fresh vegetables (-1.9%) 


°* Electricity (-0.6%) 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage Monthly percentage 

Percentage Percentage Percentage Percentage 

change change change change 

January 2010 from December 2009 from January 2010 from December 2009 from 

January 2009 December 2008 December 2009 November 2009 

percent 

All-items 1.9 ies 0.3 -0.3 
Core consumer price index (CPI) 

(Bank of Canada definition) 2.0 1-5 0.1 -0.3 
All-items excluding energy 1.3 0.8 0.1 -0.4 
All-items excluding food and energy lee 0.6 -0.1 -0.4 
Goods 2a 1.0 0.7 -0.9 
Services 1.8 1.4 0.0 0.0 
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Analysis 


Consumer prices rose 1.9% in the 12 months to January 2010, following a 1.3% increase in December 2009. 
January’s increase was the largest since November 2008. 


Chart 1 
The 12-month change in the Consumer Price Index (CPI) and the CPI excluding energy 
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The increase in the all-items Consumer Price Index (CPI) was due primarily to gasoline prices. In January 2010, 


gasoline prices were 23.9% higher than they were in January 2009. This follows a 25.6% rise in the 12 months to 
December 2009. 


Gasoline prices exerted upward pressure on the CPI for the third consecutive month due to price volatility in the 
second half of 2008 and the first half of 2009. Prices at the pump have been relatively stable since July 2009. 
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Chart 2 
Evolution of the gasoline price index since 2007 
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Overall, energy prices went up 8.2% between January 2009 and January 2010, following a 5.9% increase in 
the 12 months to December 2009. 


Excluding energy, the CPI rose 1.3% in the 12 months to January, compared with a 0.8% increase posted in 
December. 


As well, prices for the purchase of passenger vehicles exerted upward pressure on the CPI in January, after an 
extended period in which they were a significant source of downward pressure on the CPI. 


12-month change: Six of the eight major components in the CPI post increases 


In January, six of the eight major components of the CPI recorded price increases. The exceptions were shelter, 
and clothing and footwear. 
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te ee SUMEF F rice Index ~ January 2010 


Chart 3 
Transportation continues to exert the most upward pressure on the Consumer Price Index 
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12-month % change 


Prices in the transportation component exerted the strongest upward pressure on the all-items CPI, increasing 7.7% 
in the 12 months to January. This was the largest 12-month increase for this component since the 9.2% increase in 
September 2005. 


In addition to higher prices at the pump, consumers paid 7.7% more for passenger vehicle insurance premiums. As 
well, prices for the purchase of passenger vehicles rose 3.1% in January, following a 3.38% decline in December. 
January’s increase in passenger vehicle prices was the first 12-month rise since June 2007. 


Food prices advanced 1.4%, following a 1.7% increase in December. January’s rise was the smallest since 
April 2008. 


Upward pressure on the food index came mainly from prices for food purchased from restaurants (+2.6%) and 
non-alcoholic beverages (+7.2%). 


Other major contributors to the increase in food prices were all other food preparations and sugar and confectionery. 
On the other hand, prices fell for fresh fruit, fresh vegetables, and meat. 


Prices in the household operations, furnishing and equipment component rose 2.1%. Upward pressure came from 
communications, other household goods and services, and child care and domestic services. 


Broad-based price advances occurred in the health and personal care component (+3.1%). 


Prices in the recreation, education and reading component increased 1.4% in the 12 months to January. Major 
contributors to the increase were tuition fees and cablevision and satellite services. In contrast, prices fell for home 
entertainment equipment, parts and services and computer equipment and supplies. 


Shelter costs declined 1.1% during the 12-month period, mostly the result of declines in mortgage interest cost and 
natural gas prices. 


The mortgage interest cost index, which measures the change in the interest portion of payments on outstanding 
mortgage debt, fell 5.5% in January, following a 4.9% decrease in December. 


Upward pressure on the shelter component came from property taxes (+4.3%) and rent (+1.4%). 
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Prices for clothing and footwear dropped 1.9% on a year-over-year basis. The strongest downward pressure in this 
component came from prices for women’s clothing (-6.8%) and children’s clothing (-4.8%). 


Provinces: Consumer prices up in all provinces 


Consumer prices were up in all provinces in the 12 months to January. The most significant upward pressure on 
prices in all provinces came from higher gasoline prices. 


The largest year-over-year increases among provinces occurred in Atlantic Canada: Prince Edward Island (+4.0%), 
New Brunswick (+3.9%), Newfoundland and Labrador (+3.2%), and Nova Scotia (+3.1%). 


Higher price rises in Atlantic Canada were primarily attributed to larger upward movements in gasoline prices. 
Gasoline price increases in Atlantic Canada ranged from 26.5% in Newfoundland and Labrador to 35.6% in New 
Brunswick. 


As well, prices for fuel oil and other fuels in Canada advanced 9.7% between January 2009 and January 2010, the 
largest increase since October 2008. These energy products are widely used in home heating in Atlantic Canada, 
while the rest of the country relies mostly on electricity and natural gas. 


Chart 4 
Atlantic provinces posted higher price increases than other provinces 
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12-month % change 
In Ontario, prices rose 1.9%. This was due primarily to higher prices for gasoline, passenger vehicle insurance, and 
the purchase of passenger vehicles. Downward pressure came from lower prices for natural gas. 


In Alberta, consumer prices went up 1.7%. Major contributors to higher prices were the cost of gasoline and natural 
gas. 


Prices in British Columbia rose 0.7%, with gasoline prices up 18.4%. At the same time, shelter costs fell 2.4%, more 
than twice the rate of the decline of 1.1% at the national level. 
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Month-over-month seasonally unadjusted CPI increases 


Consumer prices prior to seasonal adjustment increased 0.3% from December to January, after falling 0.3% from 
November to December. 


Five of eight major components of the CPI recorded month-over-month increases in January: transportation; shelter; 
food; household operations, furnishings and equipment; and health and personal care. 


Monthly increases in transportation prices (+1.5%) were driven by private transportation, particularly gasoline 
(+3.6%) and the purchase of passenger vehicles (+1.0%). 


Shelter costs rose 0.4% in the wake of month-over-month increases in prices for natural gas, water, and fuel oil 
and other fuels. On the other hand, declines in mortgage interest cost and electricity dampened the increase in the 
shelter index. 


Increases in the household operations, furnishings and equipment index (+0.4%) were mainly due to upward price 
movements for telephone services (+1.3%). 


The food index went up 0.4% from December to January. Major contributors to the higher food prices were 
non-alcoholic beverages, other fresh fruit, and all other food preparations. On the other hand, prices for lettuce 
and oranges declined. 


In contrast, recreation, education and reading (-1.7%) exerted the most downward pressure on the monthly CPI. 
The most significant contributor to the decline was the cost of travel tours. 


Seasonally adjusted monthly CPI increases 


On a seasonally adjusted monthly basis, the CPI rose 0.4% from December to January, after remaining unchanged 
from November to December. January’s increase was due mainly to a 1.5% increase in the transportation index. 


The seasonally adjusted monthly CPI has increased in six of the past eight months. 


12-month change in the Bank of Canada’s core index 


The Bank of Canada’s core index advanced 2.0% over the 12 months to January, following a 1.5% rise in December. 
The increase was due primarily to a rise in prices for the purchase of passenger vehicles in January. 


On a month-to-month basis, the core index prior to seasonal adjustment increased 0.1% from December to January. 


The seasonally adjusted monthly core index went up 0.2% from December to January, after posting no change from 
November to December. 
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Selected summary tables from Statistics Canada 
(2 iS ee ee ee ee eee.) eee ae 


* Consumer Price Index, by province (monthly) 

* Consumer Price Index, by city (monthly) 

* Consumer Price Index, food, by province (monthly) 

¢ Consumer Price Index, shelter, by province (monthly) 

* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 

* Consumer Price Index, transportation, by province (monthly) 

* Consumer Price Index, health and personal care, by province (monthly) 

* Consumer Price Index, recreation, education and reading, by province (monthly) 

* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
¢ Canada: Economic and financial data 

* Consumer Price Index, provinces 

* Consumer price index, historical summary, by province or territory 

* Gasoline and fuel oil, average retail prices by urban centre (monthly) 

¢ Food and other selected items, average retail prices (monthly) 

¢ Gasoline and fuel oil, average retail prices by urban centre 

¢ Food and other selected items, average retail prices 

¢ Consumer Price Index, food, by province 

¢ Consumer Price Index, shelter, by province 

* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 

* Consumer Price Index, transportation, by province 

¢ Consumer Price Index, health and personal care, by province 

* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

¢ Inter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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¢ Consumer Price Index, historical summary 
¢ Selected economic indicators, Canada and United States (monthly and quarterly) 
e« Education price index, by provinces 


¢ Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Tabie 1 
The Consumer Price Index, major components and special aggregates, |} Canada, not seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance® January 2010 from 
Bumper January December January December January 
2010 2009 2009 2009 2009 
2002=100 
All-items (v41690973) 100.0 115.1 114.8 113.0 0.3 1.9 
Food (v41690974) 17.0 122.3 121.8 120.6 0.4 1.4 
Shelter (v41691050) 26.6 121.8 121.3 123.1 0.4 Shah 
Household operations, furnishings and equipment (v41691067) ne 107.9 107.5 105.7 0.4 Zan 
Clothing and footwear (v41691108) 5.4 90.1 90.6 91.8 -0.6 -1.9 
Transportation (v41691128) 19.9 1722 1a keys: 108.8 ins: Ciel 
Health and personal care (v41691153) 4.7 113.8 113.2 110.4 0.5 3.1 
Recreation, education and reading (v41691170) 12:2 101.1 102.8 99.7 =i ler 1.4 
Alcoholic beverages and tobacco products (v41691206) 3.1 Teast 131.2 29:2 -0.1 1.5 
All-items (1992=100) (v41713403) : 137.0 136.6 134.5 0.3 1.9 
Special aggregates 
Goods (v41691222) 48.8 108.4 107.6 106.2 0.7 2.1 
Durable goods (v41691223) 13.3 87.3 87.2 87.0 0.1 0.3 
Semi-durable goods (v41691224) 2 92.4 92.8 93.1 -0.4 -0.8 
Non-durable goods (v41691225) 28.2 124.5 123.1 120.4 tat 3.4 
Services (v41691230) Bike 121.8 121.8 119.7 0.0 1.8 
All-items excluding food (v41691232) 83.0 113.6 113.3 TS 0.3 1.9 
All-items excluding food and energy (v41691233) 73.6 111.6 WilUets VAIO -0.1 1.2 
All-items excluding energy (v41691238) 90.6 113.6 11:5 112.1 0.1 13 
All-items excluding gasoline (v41693245) 95:1 113.9 113.8 112.8 0.1 1.0 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 witli: 110.8 108.1 0.3 2.8 
Energy (v41691239) 9.4 133.9 130.3 123.8 2.8 8.2 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 114.5 114.1 112.4 4 1.9 
Core consumer price index (CPI) (Bank of Canada definition)3 (v41693242) 82.7 114.4 114.3 Wize 0.1 2.0 
Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price Index, major components and special aggregates, | Canada, seasonally adjusted 
CANSIM Relative Indexes Percentage change 
vector importance January 2010 from 
ees January December January December January 
2010 2009 2009 2009 2009 
2002=100 
All-items (v41690914) 100.0 116.0 115.5 113.8 0.4 1.9 
Food (v41690915) 17.0 122.1 121.9 120.3 0.2 15 
Shelter (v41690916) 26.6 121.8 12123 12341 0.4 ila 
Household operations, furnishings and equipment (v41690917) apiien| 108.2 107.8 105.9 0.4 2.2 
Clothing and footwear (v41690918) 5.4 92.4 92.6 94.0 -0.2 as 
Transportation (v41690919) 19.9 liigee 15:5 108.8 12S (a4 
Health and personal care (v41690920) 4.7 114.0 113.4 110.6 0.5 3.1 
Recreation, education and reading (v41690921) pee 103.6 103.7 102.1 -0.1 hess 
Alcoholic beverages and tobacco products (v41690922) 3.1 (Shion (sie 129.2 -0.1 deo 
Special aggregates 
All-items excluding food (v41690923) 83.0 113.6 ines LAS: 0.3 1.9 
All-items excluding food and energy (v41690924) 73.6 nee 111.8 110.8 0.4 1.3 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 113.5 113.2 111.3 0.3 2.0 
Core consumer price index (CPI) (Bank of Canada definition) 3 _(v41690926) 82.7 114.7 114.5 112.5 0.2 2.0 


a a a a se ee es i ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 3 
The Consumer Price index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector January 2010 from 
mee January December January December January 
2010 2009 2009 2009 2009 
2002=100 
Newfoundland and Labrador (v41691244) 116.5 115.2 112.9 1.1 ue 
Prince Edward Island (v41691379) 118.7 118.1 114.1 0.5 4.0 
Nova Scotia (v41691513) 116.9 116.3 113.4 0.5 3.1 
New Brunswick (v41691648) 115.4 HAS 111.1 0.8 3.9 
Quebec (v41691783) 114.0 114.0 eo 0.0 2.2 
Ontario (v41691919) 114.5 114.1 112.4 0.4 1.9 
Manitoba (v41692055) 114.3 114.2 112.4 0.1 1.7 
Saskatchewan (v41692191) 117.5 Tze 115.7 0.3 1.6 
Alberta (v41692327) 122.3 121.9 120.2 0.3 We 
British Columbia (v41692462) 112.2 111.9 111.4 0.3 0.7 
Whitehorse, Yukon (v41692598) 113.9 113.4 113.0 0.4 0.8 
Yellowknife, Northwest Territories (v41692722) 116.8 116.8 114.3 0.0 a2 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) AES 111.3 111.8 0.0 -0.4 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-1 ; 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Food ! 


CANSIM Indexes Percentage change 
vector January 2010 from 
number January — December January § December January 
2010 2009 2009 2009 2009 
wget sR I a a a Be AN a la 
2002=100 
All-items (v41690973) RL 114.8 113.0 0.3 1.9 
Food (v41690974) 122.3 121.8 120.6 0.4 1.4 
Food purchased from stores Abe ned een ee rie he ves 
bape ae 112.4 113.6 113.8 -1.1 -1.2 
Fresh or frozen meat (excluding poultry) (v ) ie ve 
Fresh or frozen beef (v41690978) 114.6 116.1 115.6 ae ve 
Fresh or frozen pork (v41690979) 102.8 103.7 105.8 - e ys 
Fresh or frozen poultry meat (v41690981) 130.2 128.7 131-5 Ls is o 
Fresh or frozen chicken (v41690982) 133.7 132.6 135.4 0. ie 
Processed meat (v41690984) d2e7, 125 110.7 0.2 F 
Ham and bacon (v41690985) 101.4 98.7 101.3 PAT 0.1 
Other processed meat (v41690986) 118.6 119.6 115.6 -0.8 a 
Fish, seafood and other marine products VP aeaisas ee ee ae ey a 
Fish V ; : : -1. 5 
Fresh or frozen fish (including portions and fish sticks) (v41690989) 115.8 118.1 108.2 -1.9 7.0 
Canned and other preserved fish (v41690990) ieee 115.9 Ue -0.2 Pa 
Dairy products and eggs (v41690992) 129.6 129.3 127.6 0.2 ie 
Dairy products (v41690993) 129.9 129.6 127.6 0.2 d 
Fresh milk (v41690994) 127.1 127.3 125.9 -0.2 1.0 
Butter (v41690995) 125.9 124.1 127.0 1:5 -0.9 
Cheese (v41690996) 130.2 130.6 WL -0.3 2.0 
Ice cream and related products oud ee ie stg rie a 
Eggs Vv : : : p -0. 
Bakery aa cereal products (excluding infant food) (v41691000) 138.4 139.0 178} -0.4 0.8 
Bakery products (v41691001) 144.1 145.4 142.4 -0.9 1.2 
Bread, unsweetened rolls and buns (v41691002) 159.8 161.0 160.8 -0.7 -0.6 
Biscuits (v41691003) 124.1 123.9 122.6 0.2 LZ 
Other bakery products (v41691004) 134.8 13725 128.9 -2.0 4.6 
Cereal products (excluding infant food) (v41691005) 128.2 127.4 128.0 0.6 0.2 
Rice (including rice-based mixes) (v41691006) 137.4 138.5 139.4 -0.8 -1.4 
Breakfast cereal and other grain products (excluding infant 
food) (v41691007) 116.9 San 112.9 1.6 3.5 
Pasta products (v41691008) 143.9 147.4 150.7 -2.4 -4.5 
Flour and flour based mixes (v41691009) 140.3 134.3 143.0 4.5 -1.9 
Fruit, fruit preparations and nuts (v41691010) dees Wi 1.9 115.6 0.4 -2.9 
Fresh fruit (v41691011) 105.8 104.9 112.4 0.9 =5.9 
Apples (v41691012) 107.8 101.6 120.5 6.1 -10.5 
Oranges (v41691013) 93.7 106.8 103.4 -12.3 -9.4 
Bananas and plantains (v41691014) 137.0 138.5 1385:2 -1.1 1.3 
Other fresh fruit (v41691015) 102.9 99.1 108.5 3.8 -5.2 
Preserved fruit and fruit preparations (v41691016) 12253 122.6 120.4 -0.2 1.6 
Fruit juices (v41691017) 123.9 124.5 124.6 -0.5 -0.6 
Other preserved fruit and fruit preparations (v41691018) 118.3 117.9 ee ~ He 
Nuts (v41691019) 118.7 WAL! ! ; -0. 
Vegetables and vegetable preparations (v41691020) 110.9 112.2 115.4 -1.2 -3.9 
Fresh vegetables (v41691021) 104.9 106.9 113.7 -1.9 -7.7 
Potatoes (v41691022) 83.3 84.0 103.0 -0.8 -19.1 
Tomatoes (v41691023) 132.1 128.7 126.6 2.6 4.3 
Lettuce (v41691024) 108.3 143.6 108.6 -24.6 -0.3 
Other fresh vegetables (v41691025) 107.3 105.6 118.3 1.6 -9.3 
Preserved vegetables and vegetable preparations (v41691026) 132.2 131.2 2 Ers 0.8 8.6 
Frozen and dried vegetables (excluding canned) (v41691027) 126.0 126.1 120.5 =0.11 4.6 
Canned vegetables and other vegetable preparations (v41691028) 136.4 134.6 12225 tes 1433 
Other food products and non-alcoholic beverages (v41691029) 123.4 120.4 117.6 25 4.9 
Sugar and confectionery (v41691030) 128.5 128.3 119.5 0.2 TS 
Fats and oils (v41691033) 140.7 141.9 141.0 -0.8 -0.2 
Coffee and tea (v41691036) 120.7 120.9 114.1 -0.2 5.8 
Condiments, spices and vinegars (v41691039) 115.8 115.8 Tite 0.0 3.7 
Other food preparations (v41691040) 122.2 120.9 117.9 qt 3.6 
Non-alcoholic beverages (v41691045) Waka 111.0 113.0 9.1 f2 
Food purchased from restaurants (v41691046) 122.7 122.5 119.6 0.2 2.6 
Food purchased from table-service restaurants (v41691047) 123.3 1232 120.2 0.1 2.6 
Food purchased from fast food and take-out restaurants (v41691048) 121.4 120.9 118.5 0.4 2.4 


ST 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-2 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


ee  eEEEEEESSSSSSSSSSSSSSSSSSFSFSFSMSSSmmmmHhesese 


CANSIM Indexes Percentage change 

vector January 2010 from 
number POR STE SE 
January December January December January 
2010 2009 2009 2009 2009 

2002=100 

ae a RI a eR 
Shelter (v41691050) 121.8 121.3 123.1 0.4 -1.1 
Rented accommodation (v41691051) 110.2 110.2 108.8 0.0 1.3 
Rent (v41691052) 110.3 110.2 108.8 0.1 1.4 
Owned accommodation (v41691055) 125.6 125.6 126.8 0.0 -0.9 
Mortgage interest cost 1 (v41691056) 114.0 114.5 120.6 -0.4 “5.5 
Replacement cost (v41691057) 137.3 136.7 138.2 0.4 0.7 
Property taxes (including special charges) (v41691058) 129.4 129.4 124.1 0.0 4.3 
Homeowners’ home and mortgage insurance (v41691059) 158.0 15723 159.6 0.4 -1.0 
Homeowners’ maintenance and repairs (v41691060) 117.8 117.4 nie? 0.3 3.6 
Water, fuel and electricity (v41691062) 127.2 124.4 132.7 a3 -4.4 
Electricity 2 (v41691063) 115.4 116.1 115.1 0.6 0.3 
Water (v41691064) 164.6 157.4 155.0 4.6 6.2 
Natural gas (v41691065) ee 104.9 143.2 7.2 -21.4 
Fuel oil and other fuels (v41691066) 181.6 CEST 165.5 4.5 9.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-3 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


CANSIM Indexes Percentage change 
vector January 2010 from 
number January December January December January 
2010 2009 2009 2009 2009 
2002=100 

Household operations, furnishings and equipment (v41691067) 107.9 107.5 105.7 0.4 2A 
Household operations (v41691068) 115.8 115.1 111.5 0.6 3.9 
Communications (v41691069) 109.4 108.1 104.8 2 4.4 
Telephone services (v41691070) 111.0 109.6 105.7 1.3 5.0 
Internet access services (v41693216) 95.1 95.1 93.9 0.0 te 
Postal services and other communication services (v41691071) 130.4 126.6 125.1 3.0 4.2 
Child care and domestic services (v41691072) 128.0 128.0 122.9 0.0 4.1 
Child care (v41691073) 127.0 127.0 121.8 0.0 4.3 
Domestic services (v41691074) 130.9 130.9 126.0 0.0 3.9 
Household chemical products (v41691075) 108.2 108.9 109.8 -0.6 -1.5 
Paper, plastic and foil supplies (v41691078) 113.3 113.4 108.9 -0.1 4.0 
Other household goods and services (v41691081) 121.6 120.8 116.6 0.7 43 
Pet food and supplies (v41691082) 119.4 118.4 109.9 0.8 8.6 
Seeds, plants and cut flowers (v41691083) 108.3 107.9 106.6 0.4 1.6 
Other horticultural goods (v41691084) 107.9 107.2 104.5 0.7 3.3 
Financial services (v41693229) 120.1 120.1 123.3 0.0 -2.6 
Household furnishings and equipment (v41691087) 94.7 94.8 95.8 -0.1 “1.1 
Furniture and RouEahod textiles (v41691088) 94.7 94.9 97.2 -0.2 2.6 
Furniture (v41691089) 92.0 92.0 94.5 0.0 2.6 
Household textiles (v41691093) 104.4 105.3 106.9 -0.9 2.3 
Household equipment (v41691097) 87.2 87.2 87.1 0.0 0.1 
Household appliances (v41691098) 84.6 84.6 85.6 0.0 1.2 
Non-electric kitchen utensils and tableware (v41691 103) 87.1 87.1 80.4 0.0 - 

Services related to household furnishings and equipment (v41691107) 146.3 146.3 143.7 0.0 


nn nnn ne sea aE UES EEEEESESES EES 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-4 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 
and footwear 


CANSIM Indexes Percentage change 

vector January 2010 from 
number January December January December January 
2010 2009 2009 2009 2009 

a EEE ed 
2002=100 

Clothing and footwear (v41691108) 90.1 90.6 91.8 -0.6 -1.9 
Clothing (v41691109) 82.9 83.3 86.5 -0.5 -4.2 
Women’s clothing (v41691110) 80.9 81.7 86.8 -1.0 -6.8 
Men's clothing (v41691111) 87.6 87.2 87.8 0.5 -0.2 
Children’s clothing (including infants) (v41691112) 78.5 791 82.5 -0.8 -4.8 
Footwear (v41691113) 92.2 93.8 90.9 -1.7 1.4 
Clothing accessories and jewellery (v41691118) 113.8 113.9 110.0 -0.1 3.5 
Clothing material, notions and services (v41691123) 120.9 120.9 117.6 0.0 2.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Transportation 


CANSIM Indexes Percentage change 

vector January 2010 from 
number >) daniaruse MGRETIRGE, | nianeate ge Sen SN ah 
ry December January December January 
2010 2009 2009 2009 2009 

2002=100 

Transportation (v41691128) 117.2 115.5 108.8 Ue halk, 
Private transportation (v41691129) 116.9 115.4 107.6 1.3 8.6 
Purchase, leasing and rental of passenger vehicles (v41691130) 91.6 90.7 88.8 1.0 3.2 
Purchase and leasing of passenger vehicles (v41691131) 91.5 90.6 88.6 1.0 3:3 
Purchase of passenger vehicles (v41691132) 92.2 91.3 89.4 1.0 Sut 
Rental of passenger vehicles (v41691 134) 98.8 98.8 103.5 0.0 -4.5 
Operation of passenger vehicles (v41691135) 141.0 138.8 125.2 1.6 12.6 
Gasoline (v41691136) 144.8 139.8 116.9 3.6 23.9 
Passenger vehicle parts, maintenance and repairs (v41691 137) 125.9 125.9 123.5 0.0 1.9 
Other passenger vehicle operating expenses (v41691 140) 144.1 143.9 135.0 0.1 6.7 
Passenger vehicle insurance premiums 1 (v41691141) 147.5 147.2 137.0 0.2 iJ h 
Passenger vehicle registration fees (v41691142) 107.6 107.3 107.2 0.3 0.4 
Drivers’ licences (v41691 143) 150.3 149.5 149.5 0.5 0.5 
Parking fees (v41691 144) 144.0 144.0 138.9 0.0 B7 
Public transportation (v41691146) 119.4 116.7 119.6 2.3 -0.2 
Local and commuter transportation (v41691147) 134.0 129.3 128.3 3.6 4.4 
City bus and subway transportation (v41691148) 133.6 126.7 126.0 5.4 6.0 
Taxi and other local and commuter transportation (v41691149) 134.6 134.7 133.0 -0.1 ler 
Inter-city transportation (v41691150) Ute: 109.7 114.7 1.4 -3.1 
Air transportation (v41691151) 108.4 106.7 113.6 1.6 -4.6 
Rail, highway bus and other inter-city transportation (v41691152) 127.2 127.1 116.4 0.1 9.3 


rm 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


CANSIM Indexes Percentage change 
vector January 2010 from 
qumber January December January December January 
2010 2009 2009 2009 2009 
2002=100 
a a ee ee 
Health and personal care (v41691153) 113.8 113.2 110.4 0.5 3.1 
Health care (v41691154) 117.5 117.4 113.8 0.1 3.3 
Health care goods (v41713463) 107.6 107.5 105.3 0.1 2.2 
Medicinal and pharmaceutical products (v41691156) 106.3 106.3 103.1 0.0 3.1 
Prescribed medicines (v41691157) 104.4 105.1 10:3 -0.7 3.1 
Non-prescribed medicines (v41691 158) 109.6 108.3 106.3 1.2 34 
Optical goods (v41713381) 111.1 110.7 109.8 0.4 1.2 
Health care services (v41713464) 131.1 137.1 125.5 0.0 4.5 
Optical services (v41693244) 106.0 106.0 102.6 0.0 3.3 
Dental care (v41691161) 127.6 127.6 124.5 0.0 25 
Personal care (v41691163) 110.4 109.2 107.2 1.1 3.0 
Personal care supplies and equipment (v41691 164) 104.8 102.7 101.1 2.0 Sirs 
Personal care services (v41691 169) 118.2 118.2 115.9 0.0 2.0 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 4-7 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 
CANSIM Indexes Percentage change 
vector January 2010 from 
number January December January December January 
2010 2009 2009 2009 2009 
2002=100 
Recreation, education and reading (v41691170) 101.1 102.8 99.7 -1.7 1.4 
Recreation (v41691171) 92.7 95.0 92.5 -2.4 0.2 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 62.5 63.8 65.7 -2.0 4.9 
Purchase and operation of recreational vehicles (v41691179) 113.2 114.0 105.8 -0.7 7.0 
Home entertainment equipment, parts and services (v41691 184) 73.0 10 79.8 0.0 -8.5 
Travel services (v41691190) 83.1 90.5 84.1 8.2 -1.2 
Traveller accommodation 1 (v41691191) 74.0 72.8 74.8 1.6 -1.1 
Travel tours (v41691192) Hise 112.6 93.2 -18.6 -1.6 
Other cultural and recreational services (v41691193) 131.2 131.1 125.5 0.1 4.5 
Spectator entertainment (excluding cablevision) (v41691194) 124.4 124.4 12157 0.0 2.2 
Cablevision and satellite services (including pay television) (v41691195) 140.0 139.4 130.7 0.4 7.1 
Use of recreational facilities and services (v41691 196) 125.0 125.4 122.2 -0.3 23 
Education and readin (v41691197) 127.7 127.6 122.3 0.1 4.4 
Education a (v41691 198) 131.3 131.1 257, 0.2 4.5 
Tuition fees (v41691199) 136.0 136.0 130.7 0.0 4.1 
Reading material and other printed material (excluding textbooks) (v41691202) 115.4 1153 110.7 0.1 4.2 
Newspapers (v41691203) 129.7 128.7 122.8 0.8 aa 
Magazines and periodicals (v41691204) 122.7 123.4 119.2 0.6 y 


a rE 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Statistics Canada — Catalogue no. 62-001-X 23 


The Consumer Price Index — January 2010 


Table 4-8 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 

vector January 2010 from 
aa January December January December January 
2010 2009 2009 2009 2009 

2002=100 

Alcoholic beverages and tobacco products (v41691206) 131.1 131.2 129.2 -0.1 1.5 
Alcoholic beverages (v41691207) 114.4 114.3 113.3 -0.2 0.7 
Alcoholic beverages served in licensed establishments (v41691208) 121.0 120.9 116.8 0.1 3.6 
Beer served in licensed establishments (v41691209) 122.8 122.8 Zas 0.0 4.5 
Liquor served in licensed establishments (v41691211) 122.0 122.0 118.0 0.0 3.4 
Alcoholic beverages purchased from stores (v41691212) 110.8 111.1 TS -0.3 -0.6 
Beer purchased from stores (v41691213) TSS 115.2 115.7 -1.2 -1.6 
Wine purchased from stores (v41691214) 105.1 104.0 104.0 txt ike 
Liquor purchased from stores (v41691215) 110.2 109.8 110.4 0.4 -0.2 
Tobacco products and smokers’ supplies (v41691216) 146.5 146.3 143.1 0.1 2.4 
Cigarettes (v41691217) 146.4 146.3 143.1 0.1 253 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
nee re ce angen 


2002=100 
Indexes (v41690973) 


1991 8208 82:08 582.38 "82:38 (82:78 388ne 83:2 83:9 837151830 835 "829 82.8 
1992 83.3 833 836 83.7 838 840 842 842 842 843 847 847 84.0 
1993 85.0 85.3 85.2 85.2 85.4 85.4 856 85.7 85.7 85.9 863 86.1 85.6 
1994 86.1 854 854 854 852 854 857 858 859 85.7 862 863 85.7 
1995 80:05 VST 0Ry 872m O7-Om ole Si-(m 281.9 87-7 87.858 Bie, see Ol B78 87.6 
1996 88.0 88.1 885 887 89.0 89.0 89.0 890 891 893 897 897 88.9 
1997 89.9 90.1 902 902 903 905 905 906 906 906 905 90.4 90.4 
1998 90:98 59108 SI. (9108 “O1Se SIAR S S14 SOA S12e 91662916 “Gis 91.3 
1999 OSy ROOF “92'0ReC25s 192879 192.985 ° 93:1) 933" ~SSiGer 93.7 e936.) 937, 92.9 
2000 93.5 941 948 945 949 955 958 957 961 963 966 967 95.4 
2001 96.3 96.8 97.1 978 986 987 984 984 986 981 97.2 97.4 97.8 
2002 97.657 98:2, 98:9) "99.55 99'7, 9919° 100:5 100.9 100:97 101.2 "4101.5 10121 100.0 
2003 102.0 102.8 103.1 102.4 1025 102.5 1026 102.9 103.1 102.8 103.1 103.2 102.8 
2004 103.3 103.5 103.9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 1056 105.4 104.7 
2005 105.3 105.7 106.3 106.6 106.7 106.9 107.1 107.5 108.4 107.9 107.7 107.6 107.0 
2006 108.2 108.0 1086 109.2 109.7 109.5 109.6 109.8 109.2 109.0 109.2 109.4 109.1 
2007 109 45 Oar ee Ce 2 Ie TOM 12:0) itd? 1AeO 111. Geatii9) dO ja Dass 
2008 VIS 229 112. 6m 1 Sbe 8 4 .6F) 115.485 15:8) iS:6> WS 14: Seda ies 114.1 
2009 113.0 113.8 114.0 113.9 114.7 115.1 114.7 114.7 114.7 1146 115.2 114.8 114.4 
2010 WE ES 


Percentage change from the corresponding month 
of the previous year (v41690973) 


1991 6.9 6.2 6.2 G2 6.2 6.3 6.0 6.0 5:5 4.4 4.1 3.8 5.6 
1992 1.6 1.6 1.6 ey 1.3 1.4 1.2 ded 1.3 1.6 ets 22 1.4 
1993 2.0 2.4 VBS) 1.8 1.9 eA Lees 1.8 1.8 1.9 1.9 ukr/ 1.9 
1994 1.3 0.1 0.2 0.2 e012 0.0 0.1 0.1 0.2 -0.2 *O.1 0.2 0.1 
1995 0.6 1.9 2.1 2.5 29 20 2.6 eee 22 2.3 2:1 let 2.2 
1996 1.6 1.3 1.5 1.4 1.5 1:5 1.3 1.5 1: 1.8 19 22 15 
1997 Die 2.3 ipo 1e7 1.5 dev Uae 1.8 1.7 1:5 0.9 0.8 ier 
1998 1.4 1.0 1.0 0.9 Ad 1.0 1.0 0.9 0.7 ia 1:2 1.0 1.0 
1999 0.7 O7 1.0 1.6 15 1.6 19 ay 2.6 2.3 2.2 2.6 1.8 
2000 22 2st 3.0 Ze 2.4 2.8 2.9 2.6 PASTA 2.8 3.2 3.2 2.7 
2001 3.0 2.9 2.4 3.5 3.9 3.4 PETE 2.8 2.6 1.9 0.6 0.7 2.5 
2002 1.3 1.4 1.9 Unt (list 12 Pan | 2:9 2.3 3.2 4.4 3.8 2.2 
2003 4.5 4.7 4.2 2.9 2.8 2.6 2.1 2.0 22 1.6 1.6 2.1 2.8 
2004 1.3 0.7 0.8 Hey, 2.4 2.5 2.3 1.8 1.8 2.3 2.4 en 1.8 
2005 eo 2a 2.3 2.4 1.6 RA 2.0 2.6 3.2 2.6 2.0 2:8 ae 
2006 2.8 De 2.2 2.4 2.8 2.4 2.3 2.1 0.7 1.0 1.4 ey 2.0 
2007 UBL 2.0 2.3 2.2 22 eee ate st a3) 2.4 25 2.4 2.2 
2008 232 1.8 1.4 are ae 3.1 3.4 3.5 3.4 2.6 2.0 1.2 2.3 
2009 1 1.4 1.2 0.4 0.1 -0.3 0:9 -0:'8 -0.9 0.1 1.0 1.3 0.3 
2010 iiss) 2 : é. i a ee a 


hE cts Me een i a a EN ce ne ee Se See ree ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 6 
Core consumer price index (CPI) (Bank of Canada definition), | not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 
Indexes (v41693242) 
1991 BAe 8ive Clan Siu St8e “S20n 8820" 6253) 824 82.5" 8258 sai 82.1 
1992 827 83:09 832° 83:3 83:5 83:49 83.5 83:6 "83i7 840 84:4 643 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 86.1 85.3 
1994 8612) 86:67 "86165" 986.7" 8655" .86.6" 86:7" (8618 87:255 87.2 87.5.) 87.6 86.9 
1995 87.9 883 884 885 886 886 888 89:0 89:3 893 896 892 88.8 
1996 89.4 898 898 89.9 901 901 903 905 908 908 913 91.1 90.3 
1997 Olee “OI5y 9167 91S" 92:08 O2NIe 92 18 492.3" 924 925 92:4" 92:3 92.0 
1998 O26] (92.99 8 980) 93:08 98.255 98:28 (93:3) 93:4) 93:49 93:7 93 9S:5 93.2 
1999 93.5" O88 941= "94.2" 94.555 94:68 94:7 94:9" 95:25 95.1! “9510 94.8 94.5 
2000 946 950° 95:3 953 95.5" 95:8" 958 96:0 962 963 964 96.4 95.7 
2001 96.3 96:6 97.1 97.4 97.7 97:9 982 983 984 984 981 98:0 97.7 
2002 98.1 988 99.2 996 998 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 10S) 101, SaelO2ZOF8 (Olea OZ 2me OZ nee LO2h 102.2 1O21Gr 10227 3103.0) 102.8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 104.1 104.1 104.7 104.6 103.8 
2005 104.5 104.8 105.2 105.2 105.4 105.4 1054 105.6 105.9 105.9 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 108.6 108.4 107.5 
2007 108:6° 109:1'  109:5'» 109.6" 109'9° 109:9° °4:10:0° 110.1 110:5. 110:3--110:3 110.0 109.8 
2008 LORE all O:7e a OO ORI ee Aieore dd Oreildiy: Ci 12a 22s ite Or i tAs6 iuiteré 
2009 M2228 11S eM Ie IS 1G iae1IS. 7 AWNSi8e TAS Ware lay Sas 113.6 
2010 114.4 zs 2 
Percentage change from the corresponding month 
of the previous year (v41693242) 
1991 3.6 3.4 313 3.0 2.9 3.0 2.6 27 25 Zul Pac Pei 29 
1992 1.6 1.6 1.8 2.0 Qu ley 1.8 1.6 1.6 1.8 1.9 2.2 1.8 
1993 2:3 23 2.0 1.9 ik74 1.8 2.2 2:2 2:3 2.0 24 2a 2.0 
1994 1.9 2.0 2.0 2.1 1.9 2.0 1.6 es: 1.9 1.8 des lee 1.9 
1995 2.0 2.0 Dal at 2.4 213 2.4 25 2.4 2.4 2.4 1.8 2.2 
1996 ive ile 74 1.6 1.6 ied Und eZ le? Wy EY 1.9 Pa até 
1997 2.1 1.9 2a 22 2s 22 2.0 2.0 1.8 1.9 1.2 1.3 1.9 
1998 1.4 ies 1.4 12 13 jee es We Tat ites) 1.4 les) 13 
1999 1.0 1.0 2 13 1.4 125 15 1.6 1.9 ds 1.4 1.4 1.4 
2000 ier 13 1.3 12 est 3 12 1.2 ye es ies le7é 1.3 
2001 1.8 ley é 1.9 2.2 2.3 2.2 25 2.4 23 22 1.8 1.7 at 
2002 1.9 23 2.2 2:3 2.1 2A 2.0 2.4 PIAS 25 3.2 2.8 2.4 
2003 3.3 3.0 2.8 2.1 2.4 2.1 1.9 1.5 lees 1.8 1.8 2.1 22 
2004 UGS) 1.2 1.3 1.8 1S iley, 1.9 1.6 1S 1.4 sr! 1.8 1.6 
2005 1.7 ilevé 1.8 1.6 1.6 15 ile lst ile?/ lev iis) 15 1.6 
2006 1.6 ilar Wed 1.6 2.0 187, 2.0 2.0 23 2.4 22 eal 1.9 
2007 2.3 23 2.3 2.5 Ze 2.5 2.3 De 2.0 1.8 1.6 165 2A 
2008 1.4 16 1.3 1.5 5 ES 1S il <7 V7 ier 2.4 2.4 1.7 
2009 1.9 1.9 2.0 1.8 2.0 1.9 1.8 1.6 1:5 1.8 125 15 lez 
2010 2.0 


a ee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 7 


The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


Cr 


Major components Special aggregates 
. . EL ot Reet mort. of Tae eee ee 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items Energy * 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy® 


equipment 
a eee 
CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108)  (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 
2002=100 


Annual averages 4 


1991 83.4 86.3 87.4 94.3 72.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79:2 81.0 86.4 81.4 85.1 12 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115;2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 115.2 105.9 100.6 121.7 107.1 111.1 106.9 132.8 
2007 111.8 116.9 103.2 95:7 117.1 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
2008 115.7 122.0 104.6 93.8 119.5 108.8 102.2 127.5 109.4 118.7 110.3 149.3 
2009 121.4 121.6 107.3 93.4 113.1 112.1 103.1 130.7 107.6 121.2 THiS 129.2 
Monthly indexes 

2009 

January 120.6 123.1 105.7 91.8 108.8 110.4 99.7 129.2 106.2 119.7 110.3 123.8 
February 121.2 123.2 106.4 93.6 110.2 110.4 101.1 129.2 107.3 120.2 110.8 127.2 
March 121.5 122.6 106.8 95.7 110.5 110.5 101.8 129.7 107.6 120.4 111.1 127.1 
April 121.6 121.4 107.3 95.1 110.5 111.1 102.4 129.7 107.0 120.7 Ttthe 123.9 
May 121.9 121.4 107.6 93.9 113.5 112.1 103.8 131.2 108.1 121.3 ila ta er 129.4 
June 122.2 121.3 107.3 91.3 116.1 112.8 103.8 131.6 108.6 TAS 111.7 133.9 
July 122.3 120.8 107.1 91.3 114.3 112.5 104.3 131.5 107.7 121.6 11S 129.6 
August 121.5 121.1 107.0 92.1 114.8 112.5 104.4 131.4 107.8 121.6 191.5 132.6 
September 120.4 120.9 107.9 94.9 113.6 113.7 104.9 131.3 107.4 121.9 111.8 131.3 
October 120.1 T2242 107.9 95.0 113.4 112.9 104.5 131.4 107.0 122.1 112.0 128.8 
November 121.5 121.3 108.5 95.1 115.4 113.6 103.7 131.3 108.6 121.8 Ae 132.4 
December 121.8 121.3 107.5 90.6 ti'5:5 113.2 102.8 131.2 107.6 121.8 Vt 130.3 
2010 

January 122.3 121.8 107.9 90.1 Milita, 113.8 101.1 131.1 108.4 121.8 1115 133.9 


fi a a ee 
Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 

and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-1 


Annual average! percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 


Canada, 2006 to 2009 


All-items 


Food 

Shelter 

Household operations, furnishings and 
equipment 

Clothing and footwear 

Transportation 

Health and personal care 

Recreation, education and reading 

Alcoholic beverages and tobacco 
products 


Goods 
Durable goods 
Semi-durable goods 
Non-durable goods 
Services 


All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

Energy 


CANSIM 
vector 
number 


(v41693271) 


(v41693272) 
(v41693348) 


(v41693365) 
(v41693406) 
(v41693426) 
(v41693451) 
(v41693468) 


v41693504 


( ) 
(v41693520) 
(v41693521) 
(v41693522) 
(v41693523) 
(v41693528) 
(v44693530) 
(v41693531) 
(v41693536) 
(v41693537) 


Annual 
average 


2009 


2002=100 


114.4 


121.4 
121.6 


107.3 

93.4 
113.1 
2st 
103.1 


130.7 


107.6 
86.9 
94.5 

122.6 

Wik 


113.0 
111.5 
113.2 
129.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Annual average percentage change 
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Annual average! percentage changes for the Consumer Price index — All-items, not seasonally adjusted, Canada, 


provinces, urban centres, 2006 to 2009 


Canada 


Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Columbia 
Whitehorse, Yukon 
Yellowknife, Northwest Territories 
Iqaluit, Nunavut 


St. John’s, Newfoundland and Labrador 

Charlottetown and Summerside, Prince 
Edward Island 

Halifax, Nova Scotia 

Saint John, New Brunswick 

Québec, Quebec 

Montréal, Quebec 

Ottawa-Gatineau, Ontario part, 
Ontario/Quebec 

Toronto, Ontario 

Thunder Bay, Ontario 

Winnipeg, Manitoba 

Regina, Saskatchewan 

Saskatoon, Saskatchewan 

Edmonton, Alberta 

Calgary, Alberta 

Vancouver, British Columbia 

Victoria, British Columbia 


CANSIM 
vector 
number 


(v41693271) 


(v41693542) 
(v41693677) 
(v41693811) 
(v41693946) 
(v41694081) 
(v41694217) 
(v41694353) 
(v41694489) 
(v41694625) 
(v41694760) 
(v41694896) 
(v41695020) 
(v41713462) 


(v41695144) 


(v41695150) 
(v41695156) 
(v41695162) 
(v41695168) 
(v41695174) 


(v41695180) 
(v41695186) 
(v41695192) 
(v41695198) 
(v41695204) 
(v41695210) 
(v41695216) 
(v41695222) 
(v41695228) 
(v41695234) 


Annual Annual average percentage change 
average 
2009 2009 2008 2007 2006 
2002=100 percent 
114.4 0.3 2.3 2.2 2.0 
114.6 0.3 2.9 1.5 1.8 
1A7-3 -0.2 3.4 1.8 2.3 
115.7 -0.2 3.0 1.9 2.0 
113.5 0.3 1.7 1.9 17 
113.4 0.6 2 1.6 137 
tSi7, 0.4 2.3 1.8 1.8 
114.1 0.6 2.3 2.0 2.0 
divert 1.0 3.3 2.8 Pel 
12a -0.1 Sal 5.0 3.9 
112.3 0.0 2A 1.8 i 
113.8 0.4 3.6 2.5 1.4 
115.9 0.6 4.0 2.9 1.4 
112.6 2.0 23 ae hyd 
114.7 0.6 3.0 1 17 
lived 0.2 33 2.0 28 
115.3 0.1 2.9 2.0 2.0 
1 tee7 0.4 1.8 1.8 14 
113.2 0.7 2.1 ahs. 1a 
113.5 0.8 Bat 1.6 1.8 
qe, 0.5 2:2 1.9 sli 
113.6 0.4 2.4 1.9 1.6 
110.5 0.1 2.1 ik, 1.4 
113.9 as: 23 Zr 1.9 
Mee it 3.1 2.6 2.0 
118.2 0.9 3.9 3.4 20 
121.6 0.2 3.4 4.8 28 
euler? -0.1 32 5.1 4.6 
112.9 0.1 2.4 2.0 1.9 
111.9 0.1 1c 1.2 15 


Cee ee ee a eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-1 
The Consumer Price index. major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector January 2010 from 
number January December January December January 
2010 2009 2009 2009 2009 
2002=100 
All-items (v41691244) 116.5 uy 112.9 ives aa 
Special aggregates 
All-items excluding food (v41691368) 115.0 114.0 111-3 0.9 33 
All-items excluding food and energy (v41691369) 110.7 110.1 108.5 0.5 2.0 
All-items excluding energy (v41691374) 113.2 ii2s2 110.8 0.9 Cie. 
All-items excluding gasoline (v41693247) 115.2 114.0 112.8 UBL at 
Energy 1 (v41691375) 141.7 137.8 WIL 2.8 TAs 
All-items (1992=100) (v41713404) 136.5 135.0 132.4 1.1 3.1 
Food (v41691245) 123.1 120.6 120.0 2.1 2.6 
Food purchased from stores (v41691246) 122.6 119.4 120.3 uh 1.9 
Meat 2 (v41691247) ASS: AS. 114.2 1.6 PIM 
Dairy products 2 (v41691257) 127.9 127.0 126.4 0.7 1.2 
Bakery and cereal products (excluding infant food) 2 (v41691262) 145.9 144.9 142.3 0.7 a 
Fresh fruit 2 (v41691266) 112.1 108.7 1133 Shy -1.1 
Fresh vegetables 2 (v41691269) 96.1 92.8 105.9 3.6 -9.3 
Food purchased from restaurants (v41691276) 125.9 126.0 120.2 -0.1 4.7 
Shelter (v41691277) 130.1 128.4 129.2 1.3 0.7 
Rented accommodation (v41691278) 110.0 109.9 106.7 0.1 rs 
Owned accommodation (v41691280) 128.6 128.5 128.7 0.1 -0.1 
Replacement cost (v41691281) 168.5 167.1 166.2 0.8 1.4 
Homeowners’ home and mortgage insurance (v41691283) 107.5 109.1 125.6 = -14.4 
Homeowners’ maintenance and repairs (v41691284) 128.0 128.0 115.9 0.0 10.4 
Water, fuel and electricity (v41691285) 143.3 137.3 141.3 4.4 1.4 
Electricity (v41691286) 128.7 123.6 132.2 4.1 -2.6 
Natural gas : f ; : : ‘ 
Fuel oil and other fuels (v41691288) iri lea! 164.5 153.7 4.0 Ti 
Household operations, furnishings and equipment (v41691289) 107.9 106.8 103.1 1.0 4.7 
Household operations (v41691290) 1517 113.4 108.6 2.0 6.5 
Telephone services (v41691292) 109.4 104.1 102.1 5.1 Vest 
Internet access services (v41693217) 112.8 112.8 109.1 0.0 3.4 
Household furnishings and equipment (v41691297) 95.2 O59 93.9 “OP T7/ 1.4 
Clothing and footwear (v41691304) 92.5 90.9 93.8 1.8 -1.4 
Women’s clothing (v4 1691306) 88.1 85.8 93.1 2a -5.4 
Men’s clothing (v41691307) 92.0 88.7 91.2 Shp 0.9 
Footwear (v41691309) 91.1 93.3 89.1 -2.4 2.2 
Transportation (v41691312) 115.8 114.8 106.8 0.9 8.4 
Private transportation (v41691313) 115.8 114.8 105.6 0.9 O27 
Purchase and leasing of passenger vehicles (v41691315) 92.7 91.5 90.0 1.3 3.0 
Gasoline (v41691318) 141.6 139.5 111.9 1ES 26.5 
Passenger vehicle insurance premiums 3 (v41691321) 128.9 128.9 120.0 0.0 7.4 
Public transportation (v41691323) 113.8 Al2e77 117.0 1.0 -2.7 
Health and personal care (v41691328) 113.0 112.8 108.7 0.2 4.0 
Health care (v41691329) 116.4 116.2 108.2 0.2 7.6 
Personal care (v41691335) 110.2 110.0 109.7 0.2 0.5 
Recreation, education and reading (v41691338) 99.7 100.0 98.3 -0.3 1.4 
Recreation (v41691339) 98.1 98.4 96.7 -0.3 1.4 
Education and reading (v41691347) 106.4 106.4 104.9 0.0 1.4 
Alcoholic beverages and tobacco products (v41691351) 133.0 132.7 130.9 0.2 1.6 
Alcoholic beverages (v41691352) 118.1 117.5 ANSE? 0.5 an 
Tobacco products and smokers’ supplies (v41691358) 145.3 145.4 143.5 -0.1 1 pte 


KL 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonaliy adjusted — Prince Edward Island 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy | 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691379) 


(v41691502) 
(v41691503) 
(v41691508) 
(v41693249) 
(v41691509) 


(v41713406) 


(v41691380) 
(v41691381) 
(v41691382) 
(v41691392) 
(v41691397) 
(v41691401) 
(v41691404) 
(v41691411) 


(v41691412) 
(v41691413) 
(v41691415) 
(v41691416) 
(v41691418) 
(v41691419) 
(v41691420) 
(v41691421) 


(v41691423) 


(v41691424) 
(v41691425) 
(v41691427) 
(v41693218) 
(v41691432) 


(v41691439) 
(v41691441) 
(v41691442) 
(v41691444) 


(v41691447) 
(v41691448) 
(v41691450) 
(v41691453) 
(v41691456) 
(v41691458) 


(v41691462) 
(v41691463) 
(v41691469) 


(v41691472) 
(v41691473) 
(v41691481) 


(v41691485) 
(v41691486) 
(v41691492) 


January 
2010 


Indexes 


December 
2009 


January 
2009 


2002=100 


Percentage change 
January 2010 from 


December 
2009 


January 
2009 


rr 


118.7 


Wiivee 
Ae 
114.1 
live? 
158.0 


139.7 


125.7 
126.9 
121.2 
133.6 
144.8 
105.3 
122.9 
121.4 


125.5 
110.5 
113.7 
112.8 
115.0 
122%2 
165.1 
148.6 


181.5 


113.7 
121.0 
108.7 
106.3 

99.0 


95.0 
81.7 
94.8 
104.6 


117.7 
al VATE 

92.8 
150.2 
132.5 
MLO ATA 


114.5 
116.1 
1a 7 


102.5 
95:5 
121.6 


149.9 
118.0 
165.3 


118.1 


116.8 
111.2 
113.7 
116.8 
154.9 


139.0 


124.1 
125.2 
119.6 
131.9 
144.9 
109.9 
121.0 
120.1 


125.2 
110.5 
113.9 
112.8 
15:5 
121.4 
163.6 
150.1 


176.9 


112.6 
119.6 
104.4 
106.3 

98.6 


96.5 
90.0 
90.2 
106.4 


116.1 
116.0 

92.0 
145.3 
132.5 
116.6 


114.1 
115.9 
112.0 


103.5 
96.8 
121.6 


149.6 
117.8 
164.9 


114.1 


112.2 
108.5 
111.4 
114.4 
137.1 


134.3 


123.1 
125.1 
115.6 
128.4 
141.5 
108.9 
138.5 
116.4 


124.7 
107.1 
115.4 
eee 
119:9 
112.0 
161.4 
161.5 


159.0 


108.1 
114.7 
101.6 
102.7 

94.9 


90.6 
83.1 
87.2 
94.9 


105.2 
104.1 

89.1 
111.6 
123.5 
120.9 


109.8 
109.7 
109.9 


102.0 
95.4 
119.5 


142.2 
114.9 
154.4 


0.5 


ee eee ae 
4H~ODMO-BHWBHWAW 


4~oo- 
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1 
woh 


SYVOKOAWO PAONAR=AN 
oOW+-$+=- Ano WWWWOoOXRXOh 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-3 
The Consumer Price index. major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


CANSIM Indexes Percentage change 
vector January 2010 from 
Vinca Janua Decemb J Decemb J 
ry ecember anuary ecember anuary 
2010 2009 2009 2009 2009 
2002=100 
All-items (v41691513) 116.9 116.3 113.4 0.5 3.1 
Special aggregates 
All-items excluding food (v41691637) 114.7 114.3 VVAEO 0.3 Sis: 
All-items excluding food and energy (v41691638) 110.7 110.8 108.8 -0.1 7 
All-items excluding energy (v41691643) WWS9 1S ArA WHS 0.2 1.8 
All-items excluding gasoline (v41693251) 11SE7 115.3 113.7 0.3 1.8 
Energy ' (v41691644) 142.1 138.0 124.8 3.0 13.9 
All-items (1992=100) (v41713408) 140.1 139.3 135.8 0.6 3:2 
Food (v41691514) 127.5 126.2 124.8 1.0 2:2 
Food purchased from stores (v41691515) 127.4 125.6 124.7 1.4 a2 
Meat 2 (v41691516) 117.6 116.1 116.2 13 1.2 
Dairy products 2 (v41691526) 128.5 128.0 126.2 0.4 1.8 
Bakery and cereal products (excluding infant food) 2 (v41691531) 145.0 144.2 139.3 0.6 4.1 
Fresh fruit 2 (v41691535) 111.9 110.5 112.0 13 -0.1 
Fresh vegetables 2 (v41691538) 114.5 il sy 121.4 2.6 scare 
Food purchased from restaurants (v41691545) 128.1 128.1 125.6 0.0 2.0 
Shelter (v41691546) 124.7 124.1 124.7 0.5 0.0 
Rented accommodation (v41691547) 107.2 107.2 105.7 0.0 1.4 
Owned accommodation (v41691549) 123.2 123.2 123.5 0.0 -0.2 
Replacement cost (v41691550) 131.0 131-0 130.2 0.0 0.6 
Homeowners’ home and mortgage insurance (v41691552) 147.2 146.2 147.2 0.7 0.0 
Homeowners’ maintenance and repairs (v41691553) 118.8 A779 112.6 0.8 ale 
Water, fuel and electricity (v41691554) 141.7 139.1 142.1 1.9 -0.3 
Electricity (v41691555) 123.8 23.71 133.1 0.1 -7.0 
Natural gas ; : : : d : 
Fuel oil and other fuels (v41691557) 165.0 158.3 150.6 4.2 9.6 
Household operations, furnishings and equipment (v41691558) 109.6 108.7 106.9 0.8 2.5 
Household operations (v41691559) 117.6 116.2 2.4 Wi2 4.9 
Telephone services (v41691561) 107.7 104.7 101.9 2.9 Sil 
Internet access services (v41693219) 102.4 102.4 99.3 0.0 Sat 
Household furnishings and equipment (v41691566) 93.8 93.9 96.5 -0.1 -2.8 
Clothing and footwear (v41691573) 84.5 86.7 87.6 -2.5 -3.5 
Women’s clothing (v41691575) 79.2 84.0 83.6 -5.7 -5.3 
Men's clothing (v41691576) 83.5 81.8 86.6 2m -3.6 
Footwear (v41691578) 81.9 88.0 87.9 -6.9 -6.8 
Transportation (v41691581) 113.8 111.9 102.9 ae 10.6 
Private transportation (v41691582) 113.6 ili hleré 101.8 ez LIAS 
Purchase and leasing of passenger vehicles (v41691584) 91.7 90.7 88.3 14 3.9 
Gasoline (v41691587) 142.7 136.9 106.2 4.2 34.4 
Passenger vehicle insurance premiums 3 (v41691590) 112.9 112.9 106.1 0.0 6.4 
Public transportation (v41691592) 115.6 114.5 116.8 1.0 -1.0 
Health and personal care (v41691597) 112.6 112.8 108.6 -0.2 3.7 
Health care (v41691598) 114.6 115.9 110.7 eta 3.5 
Personal care (v41691604) 110.8 109.9 106.8 0.8 3.7 
Recreation, education and reading (v41691607) 104.0 104.8 102.9 -0.8 1s 
Recreation (v41691608) 98.1 99.3 96.8 ale jas) 
Education and reading (v41691616) 120.1 119.5 119.5 0.5 0.5 
Alcoholic beverages and tobacco products (v41691620) 154.1 154.2 141.5 -0.1 8.9 
Alcoholic beverages (v41691621) 119.3 119.4 117.7 -0.1 1.4 
Tobacco products and smokers’ supplies (v41691627) 178.0 178.1 155.4 -0.1 14.5 


mmm SSS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-4 


The Consumer Price Index — January 2010 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy | 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Healt:: care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691648) 


(v41691772) 
(v41691773) 
(v41691778) 
(v41693253) 
(v41691779) 


(v41713410) 


(v41691649) 
(v41691650) 
(v41691651) 
(v41691661) 
(v41691666) 
(v41691670) 
(v41691673) 
(v41691680) 


(v41691681) 
(v41691682) 
(v41691684) 
(v41691685) 
(v41691687) 
(v41691688) 
(v41691689) 
(v41691690) 


(v41691692) 


(v41691693) 
(v41691694) 
(v41691696) 
(v41693220) 
(v41691701) 


(v41691708) 
(v41691710) 
(v41691711) 
(v41691713) 


(v41691716) 
(v41691717) 
(v41691719) 
(v41691722) 
(v41691725) 
(v41691727) 


(v41691732) 
(v41691733) 
(v41691739) 


(v41691742) 
(v41691743) 
(v41691751) 


(v41691755) 
(v41691756) 
(v41691762) 


January 
2010 


115.4 


113.2 
109.3 
112.6 
114.2 
138.1 


136.9 


126.3 
127.0 
WAS 
evel 
144.2 
110.0 
112.9 
124.7 


121.8 
108.0 
117.3 
120.1 
130.4 
122.2 
140.1 
130.3 


171.3 


109.1 
119.5 
111.6 
110.5 

90.6 


94.6 
87.9 
93.8 
97.7 


112.7 
Weare 

89.3 
136.8 
119.3 
115.7 


4111.5 
116.8 
106.3 


103.9 
96.7 
127.5 


132.6 
119.3 
139.5 


Indexes 


December 
2009 


114.5 


112.4 
108.8 
111.9 
113.4 
135.8 


135.8 


124.9 
125.3 
WAS) 
127.3 
144.3 
110.1 
113.7 
124.1 


121.5 
107.8 
117.6 
120.2 
130.1 
123.4 
138.3 
130.3 


162.7 


108.1 
118.1 
106.6 
110.5 

90.3 


91.3 
84.6 
88.5 
96.5 


111.2 
111.0 

88.2 
133.4 
119.3 
115.9 


110.8 
116.0 
NOS 


104.6 
97.5 
127.6 


132.7 
119.4 
139.6 


January 
2009 


2002=100 


111.1 


108.5 
106.9 
110.1 
1116 
118.5 


131.8 


123.6 
125.4 
114.3 
125.2 
140.6 
LURE. 
126.0 
T1SES 


120.3 
106.8 
tae! 
116.9 
129.3 
117.8 
135.3 
127.9 


155.9 


104.1 
112.6 
104.1 
106.0 

88.9 


96.6 
100.3 
93.2 
88.2 


101.5 
100.6 

86.5 
100.9 
112.0 
119.1 


104.3 
108.1 
100.7 


102.5 
95.2 
126.4 


131.0 
118.6 
137.1 


Percentage change 
January 2010 from 


December 
2009 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-5 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector January 2010 from 
number January December January December January 
2010 2009 2009 2009 2009 
2002=100 
All-items (v41691783) 114.0 114.0 111.5 0.0 2.2 
Special aggregates 
All-items excluding food (v41691908) 111.8 111.8 109.1 0.0 2D 
All-items excluding food and energy (v41691909) 109.3 109.6 108.1 -0.3 141 
All-items excluding energy (v41691914) 112.2 112:5 110.9 -0.3 ee 
All-items excluding gasoline (v41693255) 112.8 113.0 111.4 -0.2 1.3 
Energy 1 (v41691915) 134.0 130.9 118.0 2.4 13.6 
All-items (1992=100) (v41713412) 131.8 131.7 128.9 0.1 2.2 
Food (v41691784) 123.9 123.6 121.9 0.2 1.6 
Food purchased from stores (v41691785) 124.3 124.0 122.9 0.2 iat 
Meat 2 (v41691786) 119.2 119:3 118.8 -0.1 0.3 
Dairy products 2 (v41691796) 130.9 131.3 126.8 -0.3 32 
Bakery and cereal products (excluding infant food) 2 (v41691801) 141.9 142.2 138.9 =2 2.2 
Fresh fruit 2 (v41691805) 109.9 105.6 118.4 4.1 -7.2 
Fresh vegetables 2 (v41691808) 107.0 114.9 119.6 -6.9 -10.5 
Food purchased from restaurants (v41691815) 122.8 122.7 119.2 0.1 3.0 
Shelter (v41691816) 120.7 120.6 120.0 0.1 0.6 
Rented accommodation (v41691817) 109.2 109.2 107.9 0.0 1.2 
Owned accommodation (v41691819) 125.7 125.8 125.8 -0.1 -0.1 
Replacement cost (v41691820) 141.1 140.8 136.9 0.2 3! 
Homeowners’ home and mortgage insurance (v41691822) 146.7 147.3 150.8 -0.4 “i 
Homeowners’ maintenance and repairs (v41691823) 119.7 119.7 115.6 0.0 3:5 
Water, fuel and electricity (v41691824) 122.9 121.8 120.5 0.9 2.0 
Electricity (v41691825) 113.4 113.4 112.3 0.0 1.0 
Natural gas (v41691827) 114.9 109.6 120.4 4.8 -4.6 
Fuel oil and other fuels (v41691828) 190.1 180.0 Wi2e0 5.6 10.5 
Household operations, furnishings and equipment (v41691829) 109.4 109.1 106.4 0.3 2.8 
Household operations (v41691830) VTA! 116.6 aie 0.6 5.6 
Telephone services (v41691832) 113.1 111.4 105.7 1S 7640) 
Internet access services (v41693221) 98.0 98.0 94.0 0.0 4.3 
Household furnishings and equipment (v41691837) 96.8 97.0 98.6 -0.2 -1.8 
Clothing and footwear (v41691844) 85.0 87.0 88.5 -2.3 -4.0 
Women’s clothing (v41691846) 70.7 74.7 78.1 -5.4 aOLS 
Men’s clothing (v41691847) 85.5 84.9 90.1 0.7 “5.1 
Footwear (v41691849) 95.2 96.6 94.9 -1.4 0.3 
Transportation (v41691852) 116.3 114.5 108.1 1.6 7.6 
Private transportation (v41691853) 115.6 113.9 106.7 15 8.3 
Purchase and leasing of passenger vehicles (v41691855) 92.3 91.6 89.3 0.8 3.4 
Gasoline (v41691858) 144.8 139.6 T1S:5 3.7 25.4 
Passenger vehicle insurance premiums 3 (v41691861) 148.0 146.6 145.8 1.0 15 
Public transportation (v41691863) 125.7 123.8 126.8 eS -0.9 
Health and personal care (v41691868) 113.2 113.0 110.7 0.2 2.3 
Health care (v41691869) 113.4 13:3 daes 0.1 1.9 
Personal care (v41691875) 1132 112.8 110.1 0.4 2.8 
Recreation, education and reading (v41691878) 94.3 96.5 93.1 -2.3 1.3 
Recreation (v41691879) 88.2 90.9 87.7 -3.0 0.6 
Education and reading (v41691887) 14927 119.8 115.8 -0.1 3.4 
Alcoholic beverages and tobacco products (v41691891) 127.0 127.0 124.9 0.0 17 
Alcoholic beverages (v41691892) eg Oe 111.4 110.7 -0.3 0.4 
Tobacco products and smokers’ supplies (v41691898) 141.1 140.6 136.5 0.4 3.4 


SS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-6 


The Consumer Price Index — January 2010 


The Consumer Price Index. major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Ontario 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy ! 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 3 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 4 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691919) 


(v41692044) 
(v41692045) 
(v41692050) 
(v41693257) 
(v41692051) 


(v41713415) 


(v41691920) 
(v41691921) 
(v41691922) 
(v41691932) 
(v41691937) 
(v41691941) 
(v41691944) 
(v41691951) 


(v41691952) 
(v41691953) 
(v41691955) 
(v41691956) 
(v41691958) 
(v41691959) 
(v41691960) 
(v41691961) 
(v41691963) 
(v41691964) 


(v41691965) 
(v41691966) 
(v41691968) 
(v41693222) 
(v41691973) 


(v41691980) 
(v41691982) 
(v41691983) 
(v41691985) 


(v41691988) 
(v41691989) 
(v41691991) 
(v41691994) 
(v41691997) 
(v41691999) 


(v41692004) 
(v41692005) 
(v41692011) 


(v41692014) 
(v41692015) 
(v41692023) 


(v41692027) 
(v41692028) 
(v41692034) 


Indexes Percentage change 

January 2010 from 
January December January December January 
2010 2009 2009 2009 2009 

2002=100 

ee eee oe eee 
114.5 114.1 112.4 0.4 1.9 
112.9 112.5 110.8 0.4 1.9 
111.6 aa Giles: 109.8 0.1 1.6 
113.5 11813 111.6 0.2 12%, 
143;3 een, 112.2 0.2 1.0 
130.5 127.4 125i 2.4 3.8 
137.5 137.0 135.0 0.4 1.9 
123.0 122.3 120.8 0.6 1.8 
123.0 12250 121.1 0.7 1.6 
119.6 119.8 118.6 -0.2 0.8 
131.9 130.7 ake sila 0.9 0.6 
138.5 139.5 136.5 -0.7 ALS 
103.0 103.8 109.9 -0.8 -6.3 
103.6 104.5 106.7 -0.9 -2.9 
122.8 122.5 120.1 0.2 22 
118.6 118.2 120.3 0.3 -1.4 
108.4 108.3 106.8 0.1 1.5 
123.3 123.2 123.2 0.1 0.1 
133.9 133.1 132.6 0.6 1.0 
171.0 170.0 156.0 0.6 9.6 
116.3 115.7 114.3 0.5 ae 
124.0 121.9 138.5 eve -10.5 
1719.3 119.3 114.9 0.0 3.8 
88.6 86.3 139.2 2.7 -36.4 
185.9 178.2 Ue) 4.3 8.4 
108.1 107.6 105.9 0.5 ann 
117.1 116.3 112.5 0.7 4.1 
116.7 114.9 110.1 1.6 6.0 
93:9 93.9 91.5 0.0 2.6 
93.2 93.2 94.8 0.0 -1.7 
88.4 88.9 90.4 -0.6 -2.2 
81.7 82.1 87.5 -0.5 -6.6 
86.1 86.2 84.4 -0.1 2.0 
87.8 89.5 85.1 -1.9 3.2 
118.8 117.0 109.2 1.5 8.8 
118.7 117.2 108.0 1:3 9.9 
91.9 90.9 88.2 1.1 4.2 
144.6 139.6 116.0 3.6 24.7 
OTA, 157.9 141.2 0.0 11.8 
119.0 115.4 118.9 3.4 0.1 
113.2 111.8 110.8 1.3 ae 
113 117.3 115.9 0.0 he 
109.8 107.2 106.5 2.4 371 
100.7 102.3 99.2 -1.6 1.6 
91.7 93.9 91.7 -2.3 0.0 
124.7 124.6 119.0 0.1 4.8 
133.0 133.8 133.8 -0.6 -0.6 
Ue 112.8 112.4 -1.0 -0.6 
154.6 154.7 155.5 -0.1 -0.6 


ED 
Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-7 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 

Food purchased from stores 
Meat 2 
Dairy products 2 


Bakery and cereal products (excluding infant food) 2 


Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


LLL 


CANSIM 
vector 
number 


(v41692055) 


(v41692180) 
(v41692181) 
(v41692186) 
(v41693259) 
(v41692187) 


(v41713419) 


(v41692056) 
(v41692057) 
(v41692058) 
(v41692068) 
(v41692073) 
(v41692077) 
(v41692080) 
(v41692087) 


(v41692088) 
(v41692089) 
(v41692091) 
(v41692092) 
(v41692094) 
(v41692095) 
(v41692096) 
(v41692097) 
(v41692099) 
(v41692100) 


(v41692101) 
(v41692102) 
(v41692104) 
(v41693223) 
(v41692109) 


(v41692116) 
(v41692118) 
(v41692119) 
(v41692121) 


(v41692124) 
(v41692125) 
(v41692127) 
(v41692130) 
(v41692133) 
(v41692135) 


(v41692140) 
(v41692141) 
(v41692147) 


(v41692150) 
(v41692151) 
(v41692159) 


(v41692163) 
(v41692164) 
(v41692170) 


Indexes Percentage change 
January 2010 from 
January December January December January 
2010 2009 2009 2009 2009 
2002=100 

114.3 114.2 112.4 0.1 nae 
112.8 112.6 110.7 0.2 1.9 
110.7 110.6 109.4 0.1 1.2 
112.8 112.8 111.5 0.0 We 
12:9 112.9 112.0 0.0 0.8 
132.3 131.4 122.7 0.7 7.8 
140.7 140.6 138.3 0.1 17 
121.8 122.4 120.9 -0.5 0.7 
120.1 121.1 119.9 -0.8 0.2 
110.3 it2.2 115.6 =a -4.6 
126.3 12757 122.6 “to 3.0 
137.7 140.2 137.7 -1.8 0.0 
102.5 100.7 109.8 1.8 -6.6 
102.6 105.9 119.3 -3.1 -14.0 
se 124.6 122.6 0.5 aul 
121.2 121.1 122.9 0.1 -1.4 
114.7 114.6 111.9 0.1 a5 
124.3 124.2 126.4 0.1 -1.7 
150.4 149.7 147.4 0.5 2.0 
128.1 127.6 151.3 0.4 =15.3 
118.4 118.4 114.2 0.0 3.7 
UIP itize2 122.0 0.4 -3.5 
115.0 115.0 111.8 0.0 2.9 
107.7 107.7 128.3 0.0 -16.1 
184.4 176.8 175.5 4.3 Dal 
107.7 107.5 106.6 0.2 1.0 
112.2 112.0 110.5 0.2 iS 
102.2 100.9 102.5 1.3 -0.3 
101.8 101.8 100.6 0.0 2 
99.7 99.5 99.5 0.2 0.2 
91.5 89.8 91.8 1.9 -0.3 
83.3 78.4 88.3 6.3 -5.7 
85.3 84.9 88.1 0.5 -3.2 
89.6 90.2 89.1 -0:7 0.6 
115.3 114.3 107.9 0.9 6.9 
1S2 114.3 107.0 0.8 (ist 
94.8 93.5 90.2 1.4 | 
148.8 147.1 123.3 le 20.7 
110.7 110.7 109.2 0.0 1.4 
116.0 114.5 Viz.4 1.3 -0.9 
113.0 112.4 107.9 0.5 4.7 
dpti7e5 117.1 110.6 0.3 6.2 
108.5 107.9 105.2 0.6 3.1 
101.8 103.6 100.5 -1.7 1.3 
97.0 99.4 97.0 -2.4 0.0 
118.6 118.4 112.8 0.2 Bel 
130.5 129.6 127.4 0.7 2.4 
117.8 117.3 116.7 0.4 0.9 
140.5 139.2 135.1 0.9 4.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-8 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


CANSIM Indexes Percentage change 
vector January 2010 from 
UNOS January December January December January 
2010 2009 2009 2009 2009 
2002=100 
All-items (v41692191) 117.5 117.1 115.7 0.3 1.6 


Special aggregates 


All-items excluding food (v41692316) 116.6 115.9 114.7 0.6 1.7 
All-items excluding food and energy (v41692317) 115.0 114.7 113.4 0.3 1.4 
All-items excluding energy (v41692322) 116.3 116.2 114.7 0.1 1.4 
All-items excluding gasoline (v41693261) 116.5 116.3 1155 0.2 0.9 
Energy ! (v41692323) 128.7 25st 125.5 2.9 gies 
All-items (1992=100) (v41713421) 145.4 144.8 143.1 0.4 1.6 
Food (v41692192) 122.2 123.0 120.4 -0.7 ibe 
Food purchased from stores (v41692193) 120.1 121.4 119.7 -1.1 0.3 
Meat 2 (v41692194) 111.2 Adie, 114.5 -0.4 -2.9 
Dairy products 2 (v41692204) 128.5 130.0 124.2 “1:2 3.5 
Bakery and cereal products (excluding infant food) 2 (v41692209) 134.8 135.8 135.8 -0.7 -0.7 
Fresh fruit 2 (v41692213) 104.3 110.4 Wer -5.5 -9.5 
Fresh vegetables 2 (v41692216) 113.2 118.6 131.8 -4.6 -14.1 
Food purchased from restaurants (v41692223) 126.4 126.2 121.8 0.2 3.8 
Shelter (v41692224) 138.6 137.6 140.6 0.7 -1.4 
Rented accommodation (v41692225) 123.0 122.5 117.2 0.4 4.9 
Owned accommodation (v41692227) 149.3 148.9 151.1 0.3 -1.2 
Replacement cost (v41692228) 204.4 204.1 206.8 0.1 -1.2 
Homeowners’ home and mortgage insurance (v41692230) 203.8 200.4 OTR ey -10.5 
Homeowners’ maintenance and repairs (v41692231) 128.1 127.4 116.2 0.5 10.2 
Water, fuel and electricity (v41692232) 126.4 123:9 133.8 2.0 -5.5 
Electricity (v41692233) 126.9 126.9 115.5 0.0 9.9 
Natural gas (v41692235) 102.4 101.0 140.1 1.4 -26.9 
Fuel oil and other fuels (v41692236) 169.9 164.1 164.1 3.5 35 
Household operations, furnishings and equipment (v41692237) 103.0 102.8 101.9 0.2 159 
Household operations (v41692238) 109.5 109.2 107.3 0.3 2.1 
Telephone services (v41692240) 94.7 94.7 94.6 0.0 0.1 
Internet access services (v41693224) 96.3 96.3 96.5 0.0 -0.2 
Household furnishings and equipment (v41692245) 91.6 91.6 92.3 0.0 -0.8 
Clothing and footwear (v41692252) 93.9 93.5 95.5 0.4 -1.7 
Women’s clothing (v41692254) 86.1 86.7 94.4 -0.7 -8.8 
Men’s clothing (v41692255) 86.2 84.0 86.2 2.6 0.0 
Footwear (v41692257) 94.6 96.7 93.2 -2.2 15 
Transportation (v41692260) 110.7 108.6 104.2 1.9 6.2 
Private transportation (v41692261) 110.3 108.1 103.3 2.0 6.8 
Purchase and leasing of passenger vehicles (v41692263) 91.6 90.5 89.2 te 2a 
Gasoline (v41692266) 139.4 132.2 118.7 5.4 17.4 
Passenger vehicle insurance premiums 3 (v41692269) 117.6 117.6 112.4 0.0 4.6 
Public transportation (v41692271) 116.5 114.9 118.5 1.4 -1.7 
Health and personal care (v41692276) 114.1 113.7 108.0 0.4 5.6 
Healii care (v41692277) 116.6 ile.) 109.3 0.1 6.7 
Personal care (v41692283) a2 110.5 106.8 0.6 4.1 
Recreation, education and reading (v41692286) 102.9 104.0 101.6 “1.1 1.3 
Recreation (v41692287) 96.9 98.2 96.5 -1.3 0.4 
Education and reading (v41692295) 124.9 124.9 11935 0.0 4.5 
Alcoholic beverages and tobacco products (v41692299) 134.6 133.9 130.3 0.5 3.3 
Alcoholic debi 3 (v41692300) 127.0 125.8 120.9 1.0 ne 
Tobacco products and smokers’ supplies (v41692306) 138.0 137.7 135.4 0.2 1. 


nnn nee ee Ua EEE aE ESSE SSEESESES RSS 
Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector January 2010 from 
nUMOoer January December January December January 
2010 2009 2009 2009 2009 
DR a en i ee Ss ie a a 
2002=100 
All-items (v41692327) 122.3 121.9 120.2 0.3 1.7 
Special aggregates 
All-items excluding food (v41692451) 122.6 122.1 120.3 0.4 1.9 
All-items excluding food and energy (v41692452) 119:9 120.1 118.6 -0.2 ti 
All-items excluding energy (v41692457) 120.1 120.2 118.8 -0.1 fat 
All-items excluding gasoline (v41693263) zie 121.3 120.3 0.2 1.0 
Energy 1 (v41692458) 148.3 141.0 135.7 ae 9.3 
All-items (1992=100) (v41713424) 151.9 151.4 149.3 0.3 era 
Food (v41692328) 121.0 120.7 119.8 0.2 1.0 
Food purchased from stores (v41692329) 119.6 119.2 119.8 0.3 -0.2 
Meat 2 (v41692330) 109.9 110.3 114.8 -0.4 -4.3 
Dairy products 2 (v41692340) 130.6 130.9 127.9 -0.2 2.1 
Bakery and cereal products (excluding infant food) 2 (v41692345) 138.2 139.3 138.9 -0.8 -0.5 
Fresh fruit 2 (v41692349) 103.3 101.5 111.3 1s 7.2 
Fresh vegetables 2 (v41692352) 102.8 99.2 113.0 3.6 -9.0 
Food purchased from restaurants (v41692359) 124.0 V2337 119.7 0.2 3.6 
Shelter (v41692360) 148.5 147.4 150.3 0.7 -1.2 
Rented accommodation (v41692361) 122.6 122.8 122.2 -0.2 0.3 
Owned accommodation (v41692363) 154.5 154.6 157.5 -0.1 -1.9 
Replacement cost (v41692364) 171.8 171.4 178.0 0.2 -3.5 
Homeowners’ home and mortgage insurance (v41692366) 189.1 188.1 209.6 0.5 -9.8 
Homeowners’ maintenance and repairs (v41692367) 117.9 118.2 108.9 -0.3 8.3 
Water, fuel and electricity (v41692368) 154.2 147.5 153.9 4.5 0.2 
Electricity (v41692369) 107.0 115.0 12725 -7.0 -16.1 
Natural gas (v41692371) 221.9 181.8 180.3 22a 23.1 
Fuel oil and other fuels : - : 5 
Household operations, furnishings and equipment (v41692372) 107.6 107.4 105.6 0.2 1.9 
Household operations (v41692373) 115.3 114.9 112.4 0.3 2.6 
Telephone services (v41692375) 104.2 104.2 101.1 0.0 3.1 
Internet access services (v41693225) 91.4 91.4 94.9 0.0 -3.7 
Household furnishings and equipment (v41692380) 95.6 95.6 95.0 0.0 0.6 
Clothing and footwear (v41692387) 96.1 96.1 96.9 0.0 -0.8 
Women’s clothing (v41692389) 86.0 87.9 93.3 -2.2 -7.8 
Men's clothing (v41692390) 90.9 90.0 91.3 1.0 -0.4 
Footwear (v41692392) 97.3 96.2 95.6 itl 1.8 
Transportation (v41692395) 118.8 116.9 Ukr é 1.6 6.4 
Private transportation (v41692396) 118.8 116.8 110.8 Urré 7.2 
Purchase and leasing of passenger vehicles (v41692398) 87.6 86.7 86.3 1.0 15 
Gasoline (v41692401) 143.0 135.8 117.8 5.3 21.4 
Passenger vehicle insurance premiums 3 (v41692404) 168.0 168.0 154.2 0.0 89 
Public transportation (v41692406) 118.6 alZéal 119.9 1.3 “1.1 
Health and personal care (v41692411) 119.9 120.2 112.5 -0.2 6.6 
Health care (v416924 12) 129.2 129.1 116.0 0.1 11.4 
Personal care (v416924 18) 110.9 i hee/ 109.0 =0:7 V7 
Recreation, education and reading (v41692421) 103.4 105.3 101.8 -1.8 1.6 
Recreation (v41692422) 96.6 99.2 96.6 -2.6 0.0 
Education and reading (v41692430) 128.6 127.8 120.6 0.6 6.6 
Alcoholic beverages and tobacco products (v41692434) 133.4 133.3 129.2 0.1 3.3 
Alcoholic beverages (v41692435) 12123 121.2 VTA, 0.1 3.6 
Tobacco products and smokers’ supplies (v41692441) 142.7 142.7 138.8 0.0 2.8 


LK 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-10 


The Consumer Price Index — January 2010 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692462) 


(v41692587) 
(v41692588) 
(v41692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
(v41692465) 
(v41692475) 
(v41692480) 
(v41692484) 
(v41692487) 
(v41692494) 


(v41692495) 
(v41692496) 
(v41692498) 
(v41692499) 
(v41692501) 
(v41692502) 
(v41692503) 
(v41692504) 
(v41692506) 
(v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
(v41692540) 
(v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


Percentage change 
January 2010 from 


December 
2009 


January 
2009 


rr 


Indexes 
January December January 
2010 2009 2009 
2002=100 

112.2 111.9 111.4 
ARO 110.8 110.1 
109.1 109.2 109.1 
110.7 110.6 110.6 
110.9 110.8 110.9 
132:2 128.5 120.6 
132.2 131.9 131.3 
117.7 117.2 117.3 
117.0 116.4 aes 
TARS 111.4 114.2 
123.8 123.8 122.6 
129.9 129.7 133.8 
110.0 109.4 (che 
103.9 102.8 laleses! 
119.0 118.9 117.0 
111.8 111.1 114.6 
108.7 108.6 107.1 
111.2 TAe2 116.4 
dere 112.5 123.0 
128.6 128.0 147.7 
117.4 116.4 111.4 
121.5 116.6 120.4 
114.6 114.6 109.8 
AeSre 107.2 126.0 
183.4 179.0 162.0 
105.1 105.1 104.1 
ee TARO 109.2 
104.5 104.5 101.8 
90.9 90.9 94.0 
94.2 94.6 94.9 
98.8 98.2 97.3 
91.4 88.2 92.7 
92.4 93.0 89.2 
97.9 100.8 99.3 
115.8 114.7 110.3 
TA Bef 114.6 109.7 
91.2 90.6 90.5 
150.1 146.2 126.8 
128.1 128.1 125.2 
Tet 116.0 Ser 
112.7 112.4 110.0 
116.9 117.0 114.8 
107.9 107.2 104.3 
108.3 110.4 107.3 
94.9 97.5 95.1 
152.4 152.5 147.0 
124.4 123.8 122.1 
114.3 1W1S:5 113.2 
136.6 136.6 131.8 


0.3 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-11 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse’ 


CANSIM Indexes Percentage change 
vector January 2010 from 
number January December January December January 
2010 2009 2009 2009 2009 
2002=100 
All-items (v41692598) 113.9 113.4 113.0 0.4 0.8 
Special aggregates 
All-items excluding food (v41692711) 113.3 112.4 Wt2°5 0.8 0.7 
All-items excluding food and energy (v41692712) 110.3 110.0 110.2 0.3 0.1 
All-items excluding energy (v41692717) 111.6 111.6 Tae 0.0 0.4 
All-items excluding gasoline (v41693267) A229 112.8 113.0 0.1 -0.1 
Energy 1 (v41692718) Thkekswe/ 129.3 128.6 4.9 5.5 
All-items (1992=100) (v41713430) 134.0 133.4 132.9 0.4 0.8 
Food (v41692599) 116.6 117.9 115.0 -1.1 1.4 
Food purchased from stores (v41692600) 114.9 116.6 112.9 -1.5 1.8 
Meat 2 (v41692601) 104.2 105.4 105.9 -1.1 -1.6 
Dairy products 2 (v4169261 1) 121.4 122.4 119.9 -0.8 1:3 
Bakery and cereal products (excluding infant food) 2 (v41692616) 122.4 124.5 121.4 Sale, 0.8 
Fresh fruit 2 (v41692620) 103.4 119.9 105.5 -13.8 -2.0 
Fresh vegetables 2 (v41692623) 105.1 101.3 105.0 3.8 0.1 
Food purchased from restaurants (v41692630) 120.4 120.4 119.8 0.0 0.5 
Shelter (v41692631) 127.5 127.1 131.1 0.3 -2.7 
Rented accommodation ; : : é 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : ; ; ‘ ; : 
Water, fuel and electricity (v41692632) 136.6 134.3 143.6 1.7 -4.9 
Electricity (v41692633) 97.9 97.9 124.8 0.0 -21.6 
Natural gas ’ ; : ‘ j ‘ 
Fuel oil and other fuels (v41692635) 186.5 180.4 169.4 3.4 10.1 
Household operations, furnishings and equipment (v41692636) 103.7 103.6 103.2 0.1 0.5 
Household operations (v41692637) 109.9 109.7 107.4 0.2 23 
Telephone services (v41692639) 99.1 99.1 99.1 0.0 0.0 
Internet access services (v41693227) 101.4 101.4 106.4 0.0 -4.7 
Household furnishings and equipment (v41692644) 93.2 93.4 96.2 -0.2 -3.1 
Clothing and footwear (v41692651) 96.3 94.9 101.5 1S -5.1 
Women’s clothing (v41692653) 84.2 86.5 97.6 -2.7 -13.7 
Men's clothing (v41692654) 100.4 93.2 102.8 Tail -2.3 
Footwear (v41692656) 100.2 99.7 103.8 0.5 -3.5 
Transportation (v41692659) 115.9 113.3 110.1 2.3 5.3 
Private transportation (v41692660) 116.8 113.9 108.9 te. 7.3 
Purchase and leasing of passenger vehicles (v41692662) 94.0 93.2 93.2 0.9 0.9 
Gasoline (v41692665) 134.7 123'5 105.5 9.1 27.7 
Passenger vehicle insurance premiums 3 (v41692668) 165.9 165.9 161.4 0.0 2.8 
Public transportation (v41692670) 111.8 110.4 115.6 1.3 -3.3 
Health and personal care (v41692675) 116.3 114.3 109.4 u7/ 6.3 
Health care (v41692676) 119.5 118.5 115.1 0.8 3.8 
Personal care (v41692682) 112.0 109.0 102.8 2.8 8.9 
Recreation, education and reading (v41692685) 93.6 93.5 91.5 0.1 2.3 
Recreation (v41692686) 89.1 89.0 87.5 0.1 1.8 
Education and reading (v41692693) 117.4 alas 112.9 -0.1 4.0 
Alcoholic beverages and tobacco products (v41692695) 133.8 133.8 132.8 0.0 0.8 
Alcoholic beverages (v41692696) 108.3 108.3 108.4 0.0 -0.1 
Tobacco products and smokers’ supplies (v41692702) 163.4 163.4 160.9 0.0 1.6 


eS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Yukon Territory 
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Tabie 9-12 


The Consumer Price Index — January 2010 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife’ 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy ! 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 3 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 4 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692722) 


(v41692835) 
(v41692836) 
(v41692841) 
(v41693269) 
(v41692842) 


(v41713431) 


(v41692723) 
(v41692724) 
(v41692725) 
(v41692735) 
(v41692740) 
(v41692744) 
(v41692747) 
(v41692754) 


(v41692755) 


(v41692756) 
(v41692757) 


(v41692759) 


(v41692760) 
(v41692761) 
(v41692763) 
(v41693228) 
(v41692768) 


(v41692775) 
(v41692777) 
(v41692778) 
(v41692780) 


(v41692783) 
(v41692784) 
(v41692786) 
(v41692789) 
(v41692792) 
(v41692794) 


(v41692799) 
(v41692800) 
(v41692806) 


(v41692809) 
(v41692810) 
(v41692817) 


(v41692819) 
(v41692820) 
(v41692826) 


Indexes Percentage change 
January 2010 from 
January December January December January 
2010 2009 2009 2009 2009 
2002=100 

116.8 116.8 114.3 0.0 2.2 
116.7 116.6 113.9 0.1 2.5 
112.8 113.0 111.4 -0.2 13 
VUES 113.9 112.3 -0.4 1.1 
116.2 116.3 114.5 -0.1 aS 
155.0 152.5 141.2 1.6 9.8 
135.8 135.9 133.0 -0.1 28 
116.7 117.8 116.0 -0.9 0.6 
115.4 116.9 115.9 -1.3 -0.4 
118.7 117.4 109.3 14 8.6 
112.1 ialals7/ dabes 0.4 -2.8 
116.3 119.6 124.0 -2.8 -6.2 
112.6 126.2 126.5 -10.8 -11.0 
129.1 120.0 125.8 7.6 2.6 
119.8 119.8 116.0 0.0 a3 
135.0 133.9 133.6 0.8 1.0 
161.6 156.2 153.4 3.5 5.6 
15541 152.2 146.5 1.9 5.9 
204.6 198.0 196.5 3.3 44 
106.3 106.4 105.8 -0.1 0.5 
alas) 112.4 111.9 -0.1 0.4 
99.3 99.3 99.3 0.0 0.0 
73.6 73.6 81.7 0.0 -9.9 
93.2 93.2 92.4 0.0 0.9 
94.1 95.6 90.9 -1.6 3.5 
78.6 82.0 79.3 -4.1 -0.9 
94.7 94.9 92.8 -0.2 2.0 
95.4 96.5 87.8 1.1 8.7 
106.8 106.3 101.4 0.5 5.3 
105.9 105.6 98.3 0.3 7.7 
84.7 83.9 84.1 1.0 0.7 
133.8 133.8 able 0.0 20.3 
145.9 145.9 135.4 0.0 8.0 
112.9 111.4 116.5 1.3 -3.1 
113.0 114.0 110.5 -0.9 2.3 
118.4 119.0 113.8 -0.5 4.0 
109.4 110.8 108.7 -1.3 0.6 
97.9 99.2 96.4 -1.3 1.6 
94.8 96.2 94.1 1:5 0.7 
116.8 116.9 109.1 0.1 Fa 
146.0 146.1 133.0 -0.1 9.8 
136.2 136.3 129.5 0.1 5.2 
155.6 155.6 135.4 0.0 14.9 


me ———— 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Northwest Territories 
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Tabie 16 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, ! not seasonally adjusted, 


historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 

a La 2 i a I I a i a a 
2002=100 

Newfoundland and Labrador (v41691244) 
2005 105.7 106.2 106.6 107.5 107.5 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 108.4 108.7 109.6 1106 110.4 1105 110.9 109.7 108.9 109.1 109.3 109.5 
2007 109 Goel O et 1OSm lame cae CO U1 Gamat tte me dilgl eke (idee eeTiiicOn nies 111.1 
2008 VASE 24 er tis:6 114 aetS:4 11S 1S Se NGi2. 1D. tated 114.3 
2009 11297 1IS4 ASS 414.1 W15:250115:8" 115:25 WIS:OtS:2) WAG 1a SiG eee 114.6 
2010 116.5 5 a te x “ re S as re q ™ R. 
Prince Edward Island (v41691379) 
2005 106.5 106.7 107.6 108.6 109.1 108.9 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 1103S eAO COA Teli Om iie- oe tiem 2: On mio meOn/ ma Lakme wnitso 111.6 
2007 15 MA Se ASS 1ts.7 W424 ATOR SS IAOF 714 aS tae 113.6 
2008 114-2) 1416 dS GeO ee 19:5" 1200 R 19'S) 20S 118.6 11 Gomer 125 
2009 Wakebsih walesze  aliWsiey Ks alitvate aliisesy abaltsye: ts asaifeiseh tee} alairac7e BAY alteb qe. 
2010 118.7 iS Ls 25 + - x a ee = 2 Fe i. 
Nova Scotia (v41691513) 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 1088 110.4 109.8 109.1 109.3 108.2 
2006 109539 5109.0)  1OSG iON 2s 0) AS ca SOG OnleaO Aaa til. 110.4 
2007 (TORO et Ome Om TOs toO! SOM T2:75 it 22Oe 12:6. ati Stom iio © 12.5 
2008 11385.9113:9" W145 dS: A778 WB. N77 ANAS 116.4 TSO aa 115.9 
2009 TISi4s 4S 4S SOR TSS e165" THEGeeIG:7, “11Gi7 sei: Sie Om mloso i527, 
2010 116.9 ae a - . ie i ~ eo y £ % 
New Brunswick (v41691648) 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 108.4 109.1 109.2 
2007 109:2— 109.6: A107 tt2) 106 A221) EN lA Ona tid 4 ell 19) Slt D Laie: 
2008 W1ts7 AT MA 2:8 ATSIOF 114s5° 11459) 114 OA 7:4 ld G ellie 113.2 
2009 TWA 2:0) Si 2 Sais Sali Sa/au 4.5) 1144 ald) Ae 40) all Seal ta Aco 113.5 
2010 115.4 3 bs ~ a m bs is he es %, o 2 
Quebec (v41691783) 
2005 105.3 105.6 106.4 106.4 106.5 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 108.4 109.1 109.3 109.1 109.2 109.2 1084 108.4 108.6 108.7 108.7 
2007 108.3 109:6 5 1104 SiO: ita 110.7 AOG 10M 110s ss 1t0:511O:Saatiist 110.4 
2008 11:0) a ee te ee SCM 4 TA 1S:5 = 4 Ore 1iS.0) 2a 7 fi27 
2009 TA Stel 2 Oo OMmie vad ovaet4-3 13:85 ati: Oe dil Sefeenl To. Oma 4:smai 4.0 113.4 
2010 114.0 aS es cs a ag me x x ? 3 i 3: 
Ontario (v41691919) 
2005 105.1 105.8 106.4 106.5 106.6 106.8 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 1088 109.1 109.5 109.3 109.0 109.1 108.5 108.4 108.6 108.8 108.8 
2007 1086 OS 7S AO Senet Omend dt) Tt OG tidO me I10:9) ieee edieat 110.8 
2008 AO OSA eee See GOe tt4.2, Wi 5elee IA OpemiOoMsIie7e eis Sammiiecs likens: 
2009 LUZ eel tae T4Om14:2) 1TS7 eS: WSS liso T14Gm an 113.7 
2010 114.5 id 5 * x a se 3 Pe a ms #3 4: 
Manitoba (v41692055) 
2005 105.0 105.2 105.6 106.3 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 108.5 109.2 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 1091 SOS4 SAtO4= WOOP ti Wie WI Te Ane? tO; AOS = 11029 110.9 
2008 HOS 2 Oma 7eet1S.5ent4.4) 115:000115.0° 115:258114. Sei sisemiiso 113.4 
2009 112.4 SATS: 1 SISOS Ans e144 11531 1150) 114.5 THA 44 114978 114.2 114.1 
2010 114.3 2 # & a xe . A: re . a s! 
Saskatchewan (v41692191) 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 1096 109.6 109.8 110.4 109.3 109.1 108.8 108.9 109.1 
2007 JOD SF 109: Oe sii Oo meo iieoe ide Hao IG) aio | teOne (Gta it e:o i Pez 
2008 113/05 7118.6 “1145154 AIG 2117.0 1169 ATOM NZSPeoN 67 1158 115.9 


2009 Loe OOM O.OmetOn eet Omeide-2,  1180Nn17.9) 1am ieee idl Ometnl7 an 117.1 
2010 117.5 x i fe es is # - te 2 be = < 


TTT TTT TE TTT t Rt oSe TELE RHNROteRt SePor SIFT HHTTTT HIT /9r9797s2rr9=reFPErPHaHHD9999909/999999907°70PrapHnGURNOn2=9999:-9orbeHDULHHNRUEtEeteet Set7riTHEHwHHH¥¥S¥9Ssser9=errHrHnsUead9ed#d9¢/opeesHToHeeseDdeseeeteonrernenveseeeeCorestonressENenOCR 
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Tabie 10 — continued 


The ail-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, | not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Alberta (v41692327) 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 11054, 109:7 AO Siig 12-28 il 85 113:4 At3:9 114 1S:0) 113.75 114.2 112.3 
2007 U4 eS OF MiG AR baal 7-8 18:8 ANS OS 119 4eeid8:6) 119-368 118-9 117.9 
2008 U1S:2r SO tO Se ome ee. 2 e124 0) 12373) a 2A 122.8912 1 Sled ome odo 121.6 
2009 120:259121-6) W209 Rat 20'4. 21.4 22:0" 121 5i22:0" 121 Siete 1 Gee. 6a 24.9 1215 
2010 122.3 3 o Pe =f 2: a - x re Y = 3 
British Columbia (v41692462) 
2005 104.8 105.0 105.3 106.0 106.3 106.4 106.6 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 108.4 108.3 108.7 108.8 108.1 
2007 LODO N091) A095 e099. 10S SOS 10S 10:4 AOS 1tOlor 110i» 210: 110.0 
2008 109:97 10:3" AO Sees 112.8) AS61142 ATAO 14s 2 Gai: dala 112.3 
2009 Aa SS) Om 2:9 aat28. A242 SG) 12.7 Teen. 4a 23 
2010 112.2 = - s 2g eh ae a = S f- . 
Whitehorse, Yukon (v41692598) 
2005 1038) 1038'S 103:9 10454 104.9 105:39 1054 105.7, 1068 10618) 107aie 706.3 105.3 
2006 106.4 105.9 105.9 106.9 107.5 107.9 107.5 107.7 107.2 106.3 106.3 106.3 106.8 
2007 107205 107.3) 1080 mO8:/a OS'S se a109%7, ATOS7eeAnOIS) 110/858 10/4 11057 OG 109.5 
2008 TAOS SATO AAO Te. ATS 1146) 115131 15:45 4 8s 114-9 da Be 39 113.4 
2009 13:0 413.7 AdSGelisiay W140 514-9 1944 414:2° WIS Ze tiS AL Wi3:9R 1134 113.8 
2010 113.9 x * Pe ie a a $ 3 - ms a 
Yellowknife, Northwest Territories (v41692722) 
2005 104.6 1048 104.9 105.2 106.1 106.4 1064 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 107.7 
2007 1O8:95 10951) MOS See OL4 anil eS eutiileGs lid) opal tiled t Ome talent dO: See miticg 110.8 
2008 1A Sra 23) Wis Sma On 15:7 salou 1G: Ciel G:9e Tiliv- 2m O:Snml Gta lee: 115.2 
2009 11ASe ld 45) 4 Sere 1160 maliG:O 1G: SamiG:35 1)'6-4 eet Goon .Ocy ama LO. 115.9 
2010 116.8 a be 3 a ae 2 m3 x Fe z - is 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2005 102.0 101.7 101.8 102.1 1028 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 104.5 104.8 105.1 1048 1044 105.0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 1089 1089 109.1 108.1 108.2 108.7 107.9 
2008 108:2>, 108:4" AOS2ee109:0) 1098 OSs 116227 11 O ete Oe 2.4 110.4 
2009 Ad SieldideS) wiiee4etl Stop ali 3:6 meal: Gm nll S-Samet 4 Ola 1Se2ame (itl sae cee 112.6 
2010 didies ~ Bs x i. e a = 2 me es # F 


Se 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 11 
The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector January 2010 from 
Like January December January December January 
2010 2009 2009 2009 2009 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 116.4 115.2 113.0 1.0 3.0 
Shelter (v41692847) 127.9 126.8 127.2 0.9 0.6 
Rented accommodation (v41692848) 110.6 110.5 106.5 0.1 3.8 
Owned accommodation (v41692849) 128.0 127.9 128.0 0.1 0.0 
Water, fuel and electricity (v41692850) 141.6 136.6 141.3 3.7 0.2 
All-items (1992=100) (v41713405) 136.6 135.2 132.7 1.0 2.9 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 118.3 117.8 114.0 0.4 3.8 
Shelter (v41692853) 123.0 122.8 122.1 0.2 0.7 
Rented accommodation (v41692854) Uae UULEYs 107.5 0.0 3.9 
Owned accommodation (v41692855) 114.1 114.4 116.4 -0.3 -2.0 
Water, fuel and electricity (v41692856) 163.8 162.4 160.4 0.9 a 
All-items (1992=100) (v41713407) 138.6 138.0 133.6 0.4 3.7 
Halifax, Nova Scotia 
All-items (v41692858) 116.3 115.8 113.1 0.4 2.8 
Shelter (v41692859) 122.2 121.8 122.3 0.3 -0.1 
Rented accommodation (v41692860) 108.3 108.3 106.9 0.0 is! 
Owned accommodation (v41692861) (22:5 122.6 123.2 -0.1 -0.6 
Water, fuel and electricity (v41692862) 138.8 136.5 139:2 1.7 -0.3 
All-items (1992=100) (v41713409) 138.5 137.9 134.6 0.4 2.9 
Saint John, New Brunswick 
All-items (v41692864) 115.7 114.8 111.4 0.8 3.9 
Shelter (v41692865) 124.2 123.8 121.9 0.3 1.9 
Rented accommodation (v41692866) Ua eS) 111.0 108.9 0.3 eps 
Owned accommodation (v41692867) 121.0 121.2 119.7 -0.2 Tea 
Water, fuel and electricity (v41692868) 145.1 143.0 140.1 Nes) 3.6 
All-items (1992=100) (v41713411) 136.8 135.7 131.7 0.8 3.9 
Québec, Quebec 
All-items (v41692870) 114.0 114.0 111.2 0.0 2.5 
Shelter (v41692871) 120.9 120.9 119.1 0.0 1.5 
Rented accommodation (v41692872) tite, Ties 109.4 0.0 2.1 
Owned accommodation (v41692873) 125.5 125.6 124.2 -0.1 1.0 
Water, fuel and electricity (v41692874) 120.7 119.8 118.4 0.8 1.9 
All-items (1992=100) (v41713413) 132.4 132.4 129.1 0.0 2.6 
Montréal, Quebec 
All-items (v41692876) 114.0 114.0 111.7 0.0 aan 
Shelter (v41692877) 120.0 119.9 119.6 0.1 0.3 
Rented accommodation (v41692878) 110.2 110.1 108.9 0.1 12 
Owned accommodation (v41692879) 125.2 125t3 125.8 -0.1 -0.5 
Water, fuel and electricity (v41692880) PALES 120.4 119:5 0.9 hed 
All-items (1992=100) (v41713414) 131.9 131.8 129.2 0.1 2.1 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 114.4 114.1 112.3 0.3 1.9 
Shelter (v41692883) 120.7 120.5 122.5 0.2 -1.5 
Rented accommodation (v41692884) 108.2 108.1 106.6 0.1 1:5 
Owned accommodation (v41692885) 126.2 126.0 125.3 0.2 0.7 
Water, fuel and electricity (v41692886) 127.3 126.5 145.9 0.6 -12.7 
All-items (1992=100) (v41713416) 139.4 139.0 136.8 0.3 1.9 
Toronto, Ontario 
All-items (v41692888) 114.5 113.9 112.5 0.5 1.8 
Shelter (v41692889) LRA TA 11722 119.5 0.4 21.5 
Rented accommodation (v41692890) 109.4 109.2 107.4 0.2 1.9 
Owned accommodation (v41692891) 121.9 1248 121.6 0.2 0.2 
Water, fuel and electricity (v41692892) 119.0 116.5 138.8 21 -14.3 
All-items (1992=100) (v41713417) 138.0 137.3 135.6 0.5 1.8 
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Tabie 11 — continued 


The Consumer Price index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


CANSIM 
vector 
number 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 
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Indexes 
January December January 
2010 2009 2009 
2002=100 


Percentage change 
January 2010 from 


December 
2009 


January 
2009 


nn 


110.9 
103.7 
103.9 
103.5 
WS 
132.3 


114.1 
120.5 
116.2 
123.1 
AS 
140.6 


117.8 
138.1 
W2aES 
150M 
12254 
146.7 


118.5 
140.4 
129.2 
146.4 
132.1 
145.9 


122.4 
148.8 
128.1 
147.2 
176.8 
149.2 


122.4 
146.9 
118.8 
158.9 
133.8 
154.0 


113.1 
113.9 
109.0 
115.5 
116.3 
134.2 


111.6 
110.2 
110.0 
106.3 
134.2 
131.0 


109.5 
108.3 
103.2 
104.2 
138.6 
130.6 


112.3 
122.4 
112.9 
125.3 
122.4 
138.5 


115.6 
138.5 
dia 
148.9 
130.5 
144.1 


116.9 
142.7 
122.4 
149.5 
140.5 
143.9 


120.2 
149.9 
126.9 
150.2 
174.8 
146.5 


120.7 
149.0 
118.9 
161.6 
135.4 
151.8 


112.0 
116.0 
107.5 
119.3 
117.9 
132.9 


111.0 
113.1 
107.8 
112.8 
126.1 
130.3 


. » ‘ 
ah ak GD at ot ob 


nn UU UUaEIE EIS SISSIES 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


ee 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
en a i, EE 8 I AE A SE Me el ca em ee 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 108.5 108.7 108.8 109.1 
2007 1OSOF 10S 5 HO SeIOG. WOO iis: iii 1Os Oe TO UT SaS 110.7 
2008 TRG. Te SSeS W448 TSS ISS 41S:8) 81149 1 4s2neltS:S 114.0 
2009 TSOP 1136 PSs 42 1S OIS.8 WS Seto 11SS a 1428 eat 5 Grento2 114.7 
2010 116.4 - 3 + = - " re 2 “ e i 5. 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 1097 HOLM 109 ee 4 AT 2O MSZ aS e204 TOS lted 111.0 
2007 THOM TASe ered Sa  1S:6 21138:5 SitS4ets: 3) ise itS.8) 1140 e143 113.2 
2008 113:8° 114.2 HSS AMe2 1183 1188 11972 A186 11916 Ais 2 NEG et4:S 116.9 
2009 11420" 11516 AAS 5 9163) 1174 WNS:2 A182. A180" 11S Sinai 8et7.8 Wizan 
2010 118.3 n 4 4: ™ = re & 2 ms 5 hs a 
Halifax, Nova Scotia (v41692858) 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 108.5 108.6 107.6 
2006 108.6 108.3 108:9 110.2 110.5 110.3 110.5 110.7 110:0 109.7 110.0 109.7 109.8 
2007 10S. TOG whe eee ie oeett2:55 hia 2 2a tO ela ouediicelmmtdose 112.0 
2008 112-9) VASA WAStO 1148 116.2 9116.9 1169" H16:9) 1168 11:8 at4iseds:0 115.2 
2009 TSA 11S! M44 11SS 6.0 T1GHieM16:2 116-3) e115 GoeetS:8 Visi 
2010 116.3 4 = 2 = 2 = 2 RS x ' sz B. 
Saint John, New Brunswick (v41692864) 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 1092" 1096 WtOIG wakes TAU 2 AT2a 4S tO SA 1-9) ea TAS 111.2 
2008 aaa AAGe Wee ies7 “AdAOr W14:S AtSOn 4.45 TiaiG at SeSeati2e7 aad 113.2 
2009 TATA 112 IS Se27,” 118-9 114.6 Alas 4:2) 1i14eS 1 AeA Aes Ukehré 
2010 Td See he ms - 5 - Be : 4 Ss Es 2 
Québec, Quebec (v41692870) 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.2 108.4 108.4 108.7 
2007 108.5 109.2 110.1 110.3 110.7 110.4 110.4 109.8 110.2 110.2 110.5 110.8 110.1 
2008 MOC Re tiie O ATOR: TiS IS 1ls:G etl 27ee sie 112.4 
2009 TEE TAO At 2:5  11S:.6. 1142 W187 13:85 TSS wal Stomatol 4.O 113.2 
2010 114.0 , a = 4 a a a fe 2 a = iz 
Montréal, Quebec (v41692876) 
2005 105.1 105.4 106.2 106.2 106.4 106.7 106.8 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 108.9 108.4 108.6 108.7 108.6 108.6 
2007 10872 109:5 AOS RATIOS: MOS 110.5 A105 100 SnO:Ae110:4> 10:7 8111.0 110.3 
2008 HGS Ties eieomtaee WIS4 1138 TSO IS: Ss 11S Sie i1TA-Omeite a eit-S 112.6 
2009 Mite, WI e229" 113:9 511433 11 S'Be F140 11S:8, Ft Si7 a aa O AiB:5 
2010 114.0 e 7 4) 3 i ee - = se _ x z 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 

005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 108:5— 1096) Osean TIES tal TA 10292 A109 11087 TO Qaait0:S 110.7 
2008 O41 0] TASed2H! 11S45114:0 115:05114:8° TSO 1ItSiGeatS: Satie 7 13s 
2009 W238 11310) Wie Satis 1140) 114-2 1138) 1138/8 ASO 14h Ba 4et 113.7 
2010 114.4 = me 2 < a be re a . s 
Toronto, Ontario (v41692888) 
2005 105.0 105.6 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 108.5 108.1 108.0 108.3 108.5 108.4 
2007 108255 109:3 MOSRITO:8 Aiea 110:7 11057 110:6° TOS S1AOsatinl Oni 110.5 
2008 MO 11S A oe Sie) 113.8 W149 9114.7 TAO SATSiedS:SeeeS:0 LtSa 
— a 132 AS8 iss WSO) 114.0 AISE 113:6 1137 I AOM N44 adtS:9 113.6 
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Tabie 12 — continued 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual, 
average” 
eee 
2002=100 
Rp 
Thunder Bay, Ontario (v41692894) 


2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 106.2 107.3 108.3 108.4 108.8 108.3 108.6 108.3 108.3 107.9 108.2 108.1 108.1 
2008 107-95 108:4 810857, 1097, 110.7, AA 112. 9 A222 410.9 1108. 410.1 110.4 
2009 109.5 110.3 110.8 110.4 111.0 111.2 110.3 110.2 110.4 110.2 110.9 110.4 110.5 
2010 110.9 “3 e. # . * * - és < i 
Winnipeg, Manitoba (v41692900) 

2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 1083 109.0 109.1 109.5 109.5 108.6 108.9 109.0 108.6 108.5 
2007 1090 109 41 1OSeeitO:S) WAAR S AAO Mitt Tee HO:9) 11078 iOs7 110.8 
2008 T1ORe At St eem2:6; AWN SARRdt 42 ATA 14 Ol dS Oemit42™ 11S'6aa1 12.9 113-3 
2009 M2 SITS 29 Ss 5, 142 W149 14:8 114-37 14 314 2 145) 414.0 113.9 
2010 114.1 = b i is % ‘5 a Ms = _ ” s 
Regina, Saskatchewan (v41692906) 

2005 105.4 105.7 106.3 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 108.6 108.8 108.9 
2007 TOO OSS/ee OMIT S ett ZORM tt 2cSin lites oem 2. | deren 23 nd Opa ee piers 
2008 IZ A127 tis) ei4s4 11 Si4et62 ATG Set 16:4) A169eii6:6. 164ea 15:6 115.2 
2009 11S 164A SIGiGeaIG2 Tis 183 11SON 1S. O NM i7Geell7.4. W1ve8e 17.3 117.2 
2010 117.8 

Saskatoon, Saskatchewan (v41692912) 

2005 105.4 105.6 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 109.6 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 10951099 AMO:7 Theo! IZA ISS 4s 4 A414) Tae 11446 112.7 
2008 1 4e 2 SOOO C:Onedh72O wt Small Saleml Colm liLocome lle: Omni omeatloLe 117.1 
2009 MICOS 8 Ate WS) ASA ASO 11StOr AN BIS™ Wee = 11Si6er aioe! 118.2 
2010 118.5 ts es ~f a: ‘: bi: $ ss re 4 ni ss 
Edmonton, Alberta (v41692918) 

2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 110.6 110.2 110.1 109.4 108.6 
2006 HOC ON OGe tka: W2t Sie. M28 S:O AS21225 1 1SiOns T1335 112.0 
2007 WSR TA Se7eiliO. TAP WSS ATSB 19 ANOS 388 idee 117.4 
2008 ATStSred Sav wet Soe T2tkeF 12192397 123°6 23:6 N22.35 12d. see t.d 121.0 121.4 
2009 12012 1121.5 81209) 1205 1216 12272) 1218 1224 121. 12089 1227, 12220 121.6 
2010 122.4 & = - x Es 2. - és = tg bs 
Calgary, Alberta (v41692924) 

2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109.9 108.9 109.5 110.9 112.0 111.7 113.6 114.4 114.7 113.5 114.2 114.7 112.3 
2007 1t5:0ON TIS:ES G7 11.6 117-6 1186 119 T19is 119s MSi7 Tis 119.0 118.0 
2008 1418:959119.1 912010 12122 122.38 123:9 12310) 124.4 123.1 121:8° 122.0" 1218 121.8 
2009 1208 7Me 21-213 1208 | 121Se 122) “1216. 12251) 12Gr 121 O22 ees 121.7 
2010 122.4 Ee & 2: 2: z s $a 2 a! = - 
Vancouver, British Columbia (v41692930) 

2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 108.4 108.5 108.7 108.4 108.4 108.9 109.1 108.0 
2007 109.0 109.3 109.6 110.0 110.6 110.5 110.7 1106 110.7 110.4 110.4 110.5 110.2 
2008 1AOZATO Ae Teta Seen S:0 14a 14.5 WAG IS AN ta oath 112.8 
2009 HOM SSe ICM. A 1OkSim 13.3 Oem 13:6 discon eyed Oa deeds 112.9 
2010 ali kee, es b. ‘e : se 5 ‘ E. : sd A 
Victoria, British Columbia (v41692936 

2005 ‘ 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 109.6 109.7 109.8 
2008 {09 4ee109'8 110.4 ATH4 W123 113.0) 113:3 118.2 Tess ni23" 111ge11.0 111.8 
2009 A Ome1 14 6) cddeo. 2.6: Ate 5. Ades aie S27 a eat 111.9 
2010 111.6 ; 5 ms 5 = y, ‘ a r F Fi 


en ee LUE EIEIO 
Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
N.L. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont. 
baw: Ont./Que. 


a 


cents per litre 


Regular unleaded gasoline at full service filling stations 


January 2009 87.5 78.4 80.0 76.2 84.7 86.4 TSIM 80.2 86.1 80.9 
February 2009 94.3 87.4 89.4 84.7 90.0 91.3 82.7 82.5 91.6 86.9 
March 2009 95.0 87.0 88.8 84.5 90.2 92.0 83.3 85.5 88.2 86.3 
April 2009 98.2 89.7 93.1 87.8 90.3 92.7 84.8 85.9 90.8 89.2 
May 2009 103.1 95.0 99.0 93.7 97.6 101.5 92.1 95:5 99.5 93.4 
June 2009 111.1 106.2 108.6 102.3 107.4 107.8 97.8 100.2 108.1 102.7 
July 2009 112.9 102.0 103.8 99:7 102.2 102.6 92.4 94.8 108.2 100.9 
August 2009 110.5 104.6 106.7 101.1 105.5 106.7 96.5 99.4 107.5 99.6 
September 2009 112.1 103.0 105.3 100.0 102.8 105.2 94.6 96.2 106.3 100.1 
October 2009 106.0 98.9 101.6 95.8 99.8 102.5 94.5 96.7 101.1 95.8 
November 2009 114.5 106.0 109.1 102.3 102.0 106.6 97.5 99.2 102.5 99.1 
December 2009 112.0 101.7 104.4 100.2 101.2 103.9 95.0 95.6 97.7 96.5 
January 2010 112.4 104.6 108.9 102.7 105.9 108.7 98.3 99.7 104.1 98.9 
Regular unleaded gasoline at self service filling stations 

January 2009 86.0 74.7 77.8 74.0 83.3 84.4 74.2 78.9 84.2 82.9 
February 2009 92.4 84.4 86.5 82.2 90.2 88.7 76.8 81.6 89.2 86.4 
March 2009 93.1 83.3 86.3 82.1 90.0 90.6 80.8 84.7 87.1 86.9 
April 2009 95.4 86.3 89.6 85.1 90.2 89.0 80.9 85.2 88.2 89.5 
May 2009 101.8 91.8 96.5 90.9 98.8 101.0 89.3 94.4 98.2 94.5 
June 2009 109.0 103.0 105.3 99.9 106.5 105.3 94.4 98.8 107.4 102.9 
July 2009 109.6 99.0 101.6 97.1 102.3 100.1 89.5 93.9 106.8 99.8 
August 2009 108.1 101.4 103.8 98.5 105.5 104.3 93.7 98.3 106.2 99.7 
September 2009 108.9 99.8 101.9 97.2 102.8 103.1 90.5 95.3 104.7 100.2 
October 2009 103.8 95.9 98.5 93.1 99.7 100.5 91.6 95.6 98.9 95.9 
November 2009 110.9 102.5 106.0 99.6 101.9 105.1 94.7 98.1 101.0 98.5 
December 2009 108.9 97.9 101.2 97.4 100.8 100.8 91.3 94.4 96.7 96.0 
January 2010 109.8 101.6 105.4 100.1 106.3 105.7 95.2 98.9 102.7 98.9 
Premium unleaded gasoline at full service filling stations 

January 2009 95.0 85.5 87.5 83.1 92.3 95.4 94.1 92.6 96.5 91.4 
February 2009 100.3 95.0 96.3 91:5 97.8 100.1 95.2 94.7 101.8 97.3 
March 2009 101.8 94.2 96.1 91.5 97.8 100.6 93.7 97.9 98.8 96.7 
April 2009 103.7 96.9 101.5 94.6 98.0 99.9 95.5 98.7 102.1 99.7 
May 2009 108.9 102.3 106.4 100.3 105.2 109.2 103.7 108.2 110.5 104.0 
June 2009 117.1 113.4 116.1 109.3 115.0 115.7 108.0 112.9 119.8 113.8 
July 2009 118.3 109.2 112.0 106.5 109.7 110.4 103.5 108.0 119.4 111.6 
August 2009 116.6 111.0 114.3 107.7 112.4 114.2 108.0 ih are 118.7 110.4 
September 2009 iad 110.3 111.6 106.6 110.4 113.8 105.8 108.9 ey 111.0 
October 2009 111.8 106.2 108.5 102.7 107.4 110.7 105.7 109.5 112.6 106.6 
November 2009 119.9 113.2 115.8 109.2 109.7 114.8 107.6 112.0 113.9 109.7 
December 2009 118.0 109.0 Laas) 107.1 108.8 112.1 104.9 108.8 109.3 107.2 
January 2010 118.4 111.8 116.4 109.6 113.6 116.9 107.8 112.6 113.2 109.5 
Premium unleaded gasoline at self service filling stations 

January 2009 92.0 82.0 85.6 80.6 90.8 92.9 85.6 91.5 95.3 93.3 
February 2009 98.4 91.7 93.6 88.6 97.9 97.0 88.8 93.6 100.1 96.8 
March 2009 99.1 90.5 94.3 89.3 98.2 98.9 93.0 97.1 98.7 97.5 
April 2009 101.4 93.6 97.6 92.2 98.0 97.2 93.1 98.0 99.5 99.8 
May 2009 107.7 99.0 104.3 98.1 106.4 109.1 102.0 106.9 109.5 105.0 
June 2009 115.0 110.3 113.0 107.2 114.0 113.5 106.7 AZ 118.8 113.3 
July 2009 116.0 106.3 109.4 104.4 109.8 108.4 102.0 106.9 118.3 110.0 
August 2009 114.3 108.7 110.9 106.0 112.9 112.4 106.0 uta lees Pers 109.9 
September 2009 114.6 107.0 109.3 104.5 110.5 111.3 103.6 108.1 116.1 110.4 
October 2009 109.5 103.1 105.9 100.3 107.1 108.6 104.3 108.6 111.1 107.2 
November 2009 116.6 109.8 113.4 106.8 109.3 113.4 107.5 110.9 11227 109.0 
December 2009 114.6 105.2 109.2 104.8 108.3 109.1 104.0 106.9 108.5 106.5 
January 2010 115.7 108.9 113.3 107.5 113.8 113.9 108.3 LLL ECA 114.3 109.2 
Household heating fuel 

January 2009 77.6 73.7 77.3 86.8 83.1 81.2 85.0 85.2 88.5 91.3 
February 2009 75.6 TUS 71.8 77.4 79.3 77.3 80.8 80.2 84.3 84.6 
March 2009 67.6 65.5 68.0 72.6 73.3 74.4 75.4 75.4 80.4 ORT 
April 2009 71.0 68.6 74.6 78.3 77.8 75.0 80.3 80.5 81.5 79.6 
May 2009 68.7 66.5 71.1 73.0 73.5 Tat They 80.3 80.1 75.6 
June 2009 68.7 66.5 71.1 73.0 73.5 Valet TASES f 80.3 80.1 75.6 
July 2009 68.7 66.5 71.4 73.0 72. 71.7 75.7 80.3 80.0 75.6 
August 2009 68.7 66.5 71.4 73.0 73.5 TENT 75.7 80.3 80.0 75.6 
September 2009 80.5 78.1 ie 82.7 77.5 75.1 77.8 82.9 84.9 88.1 
October 2009 76.3 72.7 73.9 82.6 78.6 74.4 80.1 80.4 86.2 85.7 
November 2009 85.5 83.8 82.5 89.8 88.4 84.3 88.3 90.0 93.7 93.9 
December 2009 83.1 81.9 82.5 87.4 87.6 84.1 89.2 88.4 93.7 91.4 
January 2010 84.2 82.7 86.3 91.9 92.5 89.2 94.4 92.4 94.0 95.9 


LLL LLL NE NENA NTE AA RAR ATT PSO Dr Hr 
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Table 13 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 


Sask. Sask. Alta. Alta. B.C. B.C. i Si N.W.T. 
nn a 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


January 2009 85.4 84.8 77.0 76.9 95.3 93.7 87.3 98.9 
February 2009 90.8 89.8 82.1 82.9 07.7 97.2 94.6 103.2 
March 2009 91.0 90.6 83.8 83.3 102.0 97.9 98.7 104.4 
April 2009 93.4 95.0 85.1 84.5 103.3 99.9 99.3 106.9 
May 2009 97.7 96.3 90.6 89.4 107.4 105.7 100.3 109.9 
June 2009 106.4 107.2 95:7 97.5 114.0 108.5 106.4 120.7 
July 2009 102.1 101.9 92.4 93.5 111.9 107.2 108.4 123.7 
August 2009 102.7 102.6 95.8 95.1 112.8 106.4 106.5 121.2 
September 2009 101.1 101.1 92.9 94.5 115.4 109.1 106.2 120.2 
October 2009 96.6 96.5 90.1 90.8 107.5 102.1 106.2 120.2 
November 2009 100.3 99.2 91.4 92:2 111.2 106.6 106.2 120.0 
December 2009 94.7 94.1 88.2 87.6 109.3 105.1 102.4 119.9 
January 2010 99.7 100.3 92.6 92.9 113.9 105.4 110.2 119.9 


Regular unleaded gasoline at self 
service filling stations 


January 2009 86.7 86.5 76.0 76.7 91.9 91:7 Be 97.6 
February 2009 89.7 91.0 80.6 83.2 95.0 96.3 90.5 101.5 
March 2009 90.9 91.3 82.1 83.6 98.7 96.4 98.8 102.8 
April 2009 93.9 94.0 82.3 84.7 100.0 98.5 98.5 104.5 
May 2009 97.5 97.9 87.9 89.8 104.0 105.0 98.8 107.0 
June 2009 107.1 106.7 93.3 98.3 110.9 107.2 105.5 118.7 
July 2009 102.5 102.9 89.6 92.5 108.1 105.2 106.3 119.2 
August 2009 103.9 103.3 93.0 94.8 109.4 105.7 103.0 117.4 
September 2009 100.7 100.8 90.8 93.3 dieat 108.1 100.8 117.4 
October 2009 96.7 96.5 88.2 89.9 104.0 101.1 101.5 117.3 
November 2009 100.4 99.3 89.1 91.8 107.6 105.4 99.8 1171 
December 2009 94.7 93.9 84.8 87.0 105.7 103.9 99.7, 117.0 
January 2010 99:7, 100.6 90.5 92.3 110.4 103.8 110.7 116.9 


Premium unleaded gasoline at full 
service filling stations 


January 2009 96.1 95.3 87.3 87.5 107.4 106.2 96.3 113.2 
February 2009 101.4 100.2 92.9 93.9 109.5 108.9 103.0 116.9 
March 2009 101.5 101.6 96.1 94.4 114.8 110.6 106.5 118.4 
April 2009 103.8 103.7 98.0 95.4 116.1 112.6 106.4 118.4 
May 2009 108.5 106.8 103.0 101.3 120.0 118.6 106.8 121.4 
June 2009 117.5 118.3 108.8 109.1 127.3 121.6 111.9 127.5 
July 2009 112.7 112.9 105.9 105.4 124.7 120.4 115.3 129.7 
August 2009 114.7 114.2 108.9 107.2 125.7 119.6 113.3 130.7 
September 2009 112.3 112.8 106.0 106.4 128.6 122.3 112.2 129.7 
October 2009 107.8 108.3 103.5 103.1 120.7 115.1 112.2 129.7 
November 2009 idles 110.6 105.8 104.8 124.5 119.8 112.2 130.3 
December 2009 106.3 106.1 104.2 100.1 T2225 118.6 108.4 130.9 
January 2010 111.9 112.1 107.4 105.0 127.1 118.7 114.9 130.9 


Premium unleaded gasoline at self 
service filling stations 


January 2009 98.4 97.7 87.1 88.3 104.8 103.6 93.3 107.9 
February 2009 101.0 102.5 92.6 95.1 107.9 108.2 97.4 112.9 
March 2009 102.2 102.9 93.3 95.1 112.1 109.0 105.7 116.0 
April 2009 105.7 105.7 94.3 96.8 113.4 111.3 106.3 116.5 
May 2009 109.3 109.4 100.0 101.8 117.4 WA A 106.7 a Wa 
June 2009 118.4 118.4 105.4 110.3 123.8 119.9 113.4 127.7 
July 2009 115.4 113.5 101.8 104.7 121.5 118.3 113.8 126.8 
August 2009 115.4 114.9 105.1 106.9 122.8 119.4 112.4 128.4 
September 2009 112.7 112.9 103.0 105.4 125.7 121.9 110.3 128.4 
October 2009 108.7 108.6 100.4 101.9 1173 114.8 110.7 128.3 
November 2009 gla las! 111.4 101.4 104.1 1213 118.7 109.2 128.5 
Decerrber 2009 106.7 106.3 96.8 98.9 119.3 117.4 110.3 128.7 
January 2010 111.5 112.5 102.7 104.3 124.0 117.3 118.5 128.7 
Household heating fuel 

January 2009 : 88.7 87.3 , ; 82.3 92.0 97.3 93.5 
February 2009 80.5 80.1 : ’ 79.7 90.9 97.5 89.6 
March 2009 70.3 72.3 : : 70.1 80.7 88.2 82.3 
April 2009 vie 78.8 ; : 81.8 91.1 90.3 84.0 
May 2009 74.7 75.2 . ‘ 81.5 92.5 89.4 83.0 
June 2009 74.7 (iewe , ’ 81.5 92.5 89.4 83.0 
July 2009 74.7 Tot ; : 82.9 93.9 89.4 83.0 
August 2009 74.7 75.7 F : 82.9 93.9 89.4 83.0 
September 2009 83.3 86.4 ‘ 90.0 96.6 96.8 87.0 
October 2009 79.3 83.8 86.7 94.3 98.0 88.9 
November 2009 91.1 91.6 91.0 99.0 106.0 93.5 
December 2009 87.8 89.3 : ; 88.0 100.6 103.6 94.2 
January 2010 92.4 92.2 3 ; 92.9 102.5 107.1 97.3 


en ence cmmmmmmn 


Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM November December January 
vector 2009 2009 2010 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12.35 12.50 12:33 
Sirloin steak, 1 kilogram (v735176) 15.96 15.73 15:55 
Prime rib roast, 1 kilogram (v735187) 20.84 21.26 22.14 
Blade roast, 1 kilogram (v735198) 10.45 10.05 9.87 
Stewing beef, 1 kilogram (v735209) 9.60 9.78 9.34 
Ground beef, regular, 1 kilogram (v735220) 7.05 LAG 7.06 
Pork chops, 1 kilogram (v735221) 9.50 9.16 9.19 
Chicken, 1 kilogram (v735223) 6.35 6.40 6.35 
Bacon, 500 grams (v735166) 4.42 4.35 4.51 
Wieners, 450 grams (v735167) 3.10 S32 3.10 
Canned sockeye salmon, 213 grams (v735168) 3.21 3.25 3.10 
Homogenized milk, 1 litre (v735169) 2.19 2.19 2.19 
Partly skimmed milk, 1 litre (v735170) 2.11 2ul2 2.12 
Butter, 454 grams (v735171) 4.28 4.24 4.27 
Processed cheese food slices, 250 grams (v735172) 2.88 2.90 2.80 
Evaporated milk, 385 millilitres (v735173) 1.94 1.94 1.97 
Eggs, 1 dozen (v735174) 2.62 2.60 2.61 
Bread, 675 grams (v735175) 2.50 2.48 2.51 
Soda crackers, 450 grams (v735177) 2.48 2.54 2.50 
Macaroni, 500 grams (v735178) 1.42 1.42 1.40 
Flour, 2.5 kilograms (v735179) 4.54 4.54 4.75 
Corn flakes, 675 grams (v735180) 3.96 4.04 4.08 
Apples, 1 kilogram (v735181) 2.98 3.00 3.19 
Bananas, 1 kilogram (v735182) 1.64 1.66 1.63 
Grapefruits, 1 kilogram (v735183) 2.67 2.41 2.30 
Oranges, 1 kilogram (v735184) 2.95 2.81 2.54 
Apple juice, canned, 1.36 litres (v735185) 1.81 1.81 1.85 
Orange juice, tetra-brick, 1 litre (v735186) 3:72 3.72 3.73 
Carrots, 1 kilogram (v735189) 33 1.27 1.30 
Celery, 1 kilogram (v735190) 2.23 2.41 2.80 
Mushrooms, 1 kilogram (v735191) 7.89 7.91 Wt: 
Onions, 1 kilogram (v735192) We 7/ Ue 1.21 
Potatoes, 4.54 kilograms (v735193) 4.52 4.27 4.11 
French fried potatoes, frozen, 1 kilogram (v735194) 2.19 2.23 2.24 
Baked beans, canned, 398 millilitres (v735195) iets 1.12 UAT 
Tomatoes, canned, 796 millilitres (v735196) 1.57 1.56 1.60 
Tomato juice, canned, 1.36 litres (v735197) 2.01 2.09 2.09 
Ketchup, 1 litre (v735199) 3.07 3.07 3.07 
Sugar, white, 2 kilograms (v735200) 2.71 2.78 2.82 
Coffee, roasted, 300 grams (v735201) 4.64 4.66 4.75 
Coffee, instant, 200 grams (v735202) 5.44 5.60 5.59 
Tea (72 bags) (v735203) 4.17 4.14 4.16 
Cooking or salad oil, 1 litre (v735204) 4.07 4.11 4.09 
Soup, canned, 284 millilitres (v735205) 1.00 1.04 1.03 
Baby food, 128 millilitres (v735206) 0.81 0.82 0.82 
Peanut butter, 500 grams (v735207) 2.96 2.96 3.02 
Fruit flavoured crystals, 2.25 litres (v735208) 1.26 27 1.28 
Soft drinks, cola type, 2 litres (v735210) IS 7, 1.49 1.66 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.60 1.53 1.64 
Paper towels (2 rolls) (v735213) 2.47 2.51 2.47 
Facial tissue (200 tissues) (v735214) 212 Zale 2.09 
Bathroom tissue (4 rolls) (v735215) 2.39 2.39 2.41 
Shampoo, 300 millilitres (v735216) 3.25 3:20 3.35 
Deodorant, 60 grams (v735217) 3.78 3.53 3.85 
Toothpaste, 100 millilitres (v735218) 1.76 1.88 1.83 
Cigarettes (200) (v735219) 77.28 77.16 76.97 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 99.6 96.1 100.4 


—— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 15 


inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services, 
not seasonally adjusted 


ee eee 


Canada St. John’s, Charlottetown Halifax, Saint John, Montréal, 
CPI weight! Newfoundland and Nova New Quebec 
and Labrador Summerside, Scotia Brunswick 
Prince Edward 
Island 
percent combined city average=100 
All-items 100.0 97 95 99 95 95 
Food 17.0 105 102 101 100 101 
Food purchased from stores ; 105 103 102 101 101 
Meat, poultry and fish . 106 103 107 102 99 
Dairy products and eggs , 103 92 94 93 95 
Bakery and other cereal products : 105 99 99 100 102 
Fruit and vegetables . 114 106 107 108 106 
Other food purchased from stores 2 : 97 110 99 103 101 
Food purchased from restaurants F 104 102 101 98 103 
Shelter 26.6 86 82 90 79 88 
Rented accommodation ; 82 69 86 76 82 
Owned accommodation : 82 73 86 73 86 
Water, fuel and electricity ‘ lata 136 115 108 107 
Household operations and furnishings 11.1 103 104 106 103 97 
Household operations : 104 104 109 104 96 
Household furnishings ‘ 101 103 101 101 101 
Clothing and footwear 5.4 102 96 102 100 104 
Transportation 19.9 102 97 97 98 100 
Private transportation : 102 95 98 97 100 
Purchase of automotive vehicles : 99 105 101 98 102 
Gasoline ; WW 102 105 101 102 
Other private transportation : 99 78 89 93 95 
Public transportation : 100 110 90 104 102 
Health and personal care 4.7 100 99 101 100 99 
Health care : 96 97 99 97 95 
Personal care ‘ 103 101 103 103 103 
Recreation, education and reading 12.2 93 104 107 108 86 
Recreation : 103 102 97 99 98 
Education and reading ‘ 76 108 126 123 64 
Alcoholic beverages and tobacco products 3.1 112 108 110 102 95 
Alcoholic beverages : 104 102 106 100 100 
Tobacco products and smokers’ supplies : 125 118 116 104 87 
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Table 15 — continued 


inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada Ottawa- Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight! Gatineau, Ontario Manitoba Saskatchewan Alberta British 
Ontario part, Columbia 
Ontario/Quebec 
percent combined city average=100 

All-items 100.0 103 107 94 95 101 101 
Food 17.0 100 99 100 101 100 106 
Food purchased from stores : 100 98 101 102 102 108 
Meat, poultry and fish ; 100 99 95 97 103 110 
Dairy products and eggs : 108 109 95 94 101 110 
Bakery and other cereal products ; 95 93 109 Ay 108 114 
Fruit and vegetables ‘ 96 92 106 109 106 105 
Other food purchased from stores 2 F 103 100 102 101 96 101 
Food purchased from restaurants : 101 99 97 98 95 101 
Shelter 26.6 105 116 85 85 104 100 
Rented accommodation e 108 123 82 76 103 104 
Owned accommodation : 103 114 84 81 100 101 
Water, fuel and electricity : 108 113 91 113 123 88 
Household operations and furnishings aie 104 105 99 99 99 103 
Household operations 5 106 108 99 100 102 105 
Household furnishings ; 101 101 100 98 94 100 
Clothing and footwear 5.4 102 101 100 98 96 100 
Transportation 19.9 98 106 97 95 94 96 
Private transportation : 96 106 97 95 95 97 
Purchase of automotive vehicles ‘ 102 100 100 97 93 101 
Gasoline , 95 96 103 104 97 108 
Other private transportation A 90 121 88 85 95 83 
Public transportation - 110 110 97 94 85 91 
Health and personal care 4.7 101 98 96 94 98 97 
Health care : 102 97 92 91 100 95 
Personal care : 99 99 99 98 96 99 
Recreation, education and reading 12.2 108 108 96 104 106 105 
Recreation , 103 101 102 102 99 103 
Education and reading : 117 121 84 110 ns 110 

Alcoholic beverages and tobacco 
products 3.1 95 97 103 110 111 108 
Alcoholic beverages : 97 98 93 103 106 107 
Tobacco products and smokers’ supplies ; 93 96 118 122 119 109 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 


<eexeeemnermseensnnemsensrnasssaanuauaaanananaanenisniasaamanatt NCC LL CT: 
Statistics Canada — Catalogue no. 62-001-X 53 


The Consumer Price Index — January 2010 
or esenanahumssahdcovul ih. eneaeiieeecesewccetnentsesieaeveasols tomes estate tdaastasiageeocabcataaasbanieeraaieacasaaa ia aoacatanarhanicasea 


The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text tabie 7 
Comparison of the 2005 and 2001 distribution! of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-Items 100.0 100.0 100.0 
Food 16.9 17.0 17.1 
Shelter 2577) 26.6 PACTS 
Household operations, furnishings and equipment 11.4 ated: 10.2 
Clothing and footwear 5.6 5.4 5.1 
Transportation 19.6 19.9 20.2 
Health and personal care 48 4.7 4.4 
Recreation, education and reading 13.0 12.2 11.2 
Alcoholic beverages and tobacco products 3.1 3:1 4.2 


1. Figures may not add to 100% due to rounding. 


| defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http://www. bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 


through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
of this publication. 


—_———_—__-—_————_——_—— 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1; 


eo: 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


i 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Tabie 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Tabie 4-1 


a; 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Tabie 4-2 


1: 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix @statcan.gc.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-iterns, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Tabie 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. |The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels’, "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 
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4. The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 
1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix @statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
iqaluit, not seasonally adjusted, historical data 


1: 


“s 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


Le 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. | With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2008, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2008. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 


intei-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100, 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 


higher than the weighted, combined city average. 
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Additional information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across cities. 


Footnotes for Table 15 


1. | The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2008. 


2. — Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 


items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John’s, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man. 
N.L. Summerside, N.B. Ont./Que. Ont. 
RE 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Wil: N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : : (v735153) (v735154) (v735155) (v735156) 
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Tabie B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


a 


st. Charlottetown Halifax, Saint Montréal, 
John’s, Newfoundland and Summerside, Nova John, New Quebec 
and Prince Edward Scotia Brunswick 

ct NE ag ES a ae eh RS ed ee 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (vi5939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (vi5939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v439751 76) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ontario part, Ontario Manitoba Saskatchewan Alberta British 
Ontario/Quebec Columbia 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v1594001 2) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v1594001 4) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
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Tabie B — continued 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 

Ontario part, Ontario Manitoba Saskatchewan Alberta British 

Ontario/Quebec Columbia 

Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Your online source for information on the economy 


Canadian Economy Online 


Canadians want to know: 


> Are we better off this year than last? 
» Where does our money come from and where does it go? 
» What are the consequences of inflation? 


> How big is the government debt? 


FREE current and historical economic indicators 
Visit and see what’s available at the national, provincial and territorial levels: 


> Unemployment rate > Labour Income 

> Population > Gross Domestic Product (GDP) 
> Exports and imports > Inflation rate 

> Federal debt > Retail sales 

> Housing starts > Manufacturing shipments 

> Composite leading indicator and more... 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective. 


lianeconomy.gc.ca 


It's relevant, accurate, objective... and Canadian, eh! 
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of Canada du Canada 


The Consumer Price Index 


This publication presents the highlights‘and analysis of the movement of the’‘Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference ’period. 
it also provides a range of the most recent tables‘and graphs on the Canadian CPI: 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. . 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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The Consumer Price Index is published monthly and is not subject to revisions. 
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Briefing notes 


i - aos 


| Highlights: 


* Consumer prices rose 1.6% in the 12 months to February, following a 1.9% increase in January. On an unadjusted monthly 
basis, consumer prices rose 0.4% in February, after rising 0.3% in January. 


All-items Consumer Price Index (CPI): 


than they did a year earlier, compared with a 23.9% increase in January. 
* Energy prices rose 4.0% between February 2009 and February 2010, after rising 8.2% in January. 


* Prices for purchase of passenger vehicles increased 3.5% on a year-over-year basis in February, following a 3.1% rise in 
January. 


* Prices for traveller accommodation rose 16.0% in February, due primarily to the Winter Olympics. 
¢ All major components in the CPI, except shelter and clothing and footwear, recorded increases in February. 


¢ Upward pressure on the 12-month change came primarily from higher prices for transportation (+5.9%), recreation, 
education and reading (+3.0%), food (+1.2%), and household operations, furnishings and equipment (+1.8%). 


| | 
* The rise in the all-items CPI was due mostly to gasoline prices. Consumers paid 15.3% more at the pump in February | 


: Main contributors to the 12-month change in the CPI: 
Main upward contributors: 

* Gasoline (+15.3%) 

* Passenger vehicle insurance premiums (+7.9%) 
| « Purchase of passenger vehicles (+3.5%) 
* Traveller accommodation (+16.0%) 
* Property taxes (+4.3%) 

Main downward contributors: 

* Mortgage interest cost (-5.8%) 
* Natural gas (-22.8%) 

* Women’s clothing (-8.7%) 


* Fresh vegetables (-10.7%) ; 


* Air transportation (-9.5%) 
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Main upward contributors: 

* Traveller accommodation (+18.6%) 

* Travel tours (+17.3%) 

* Passenger vehicle insurance premiums (+0.7%) 
* Men's clothing (+2.2%) 

* Purchase of passenger vehicles (+0.4%) 
Main downward contributors: 

* Gasoline (-1.7%) 

* Aijr transportation (-5.3%) 

* Fresh fruit (-3.2%) 

* Mortgage interest cost (-0.4%) 


* Fuel oil and other fuels (-3.1%) 


Main contributors to the monthly change in the CPI, not seasonally adjusted: 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage 


Percentage 
change 


February 2010 fr 


om 


February 2009 


All-items 

Core consumer price index (CPI) 
(Bank of Canada definition) 

All-items excluding energy 

All-items excluding food and energy 

Goods 

Services 


A oaeaaeeeteenaaeaanaenanmannannannenatenmasensansenieneadataeniemmenemmememmmmmmmmenmm 


8 Statistics Canada — Catalogue no. 62-001-X 


ax 
(o>) 


nN) — — — AQ 
o-fW- 


Percentage 
change 
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January 2009 


percent 


Monthly percentage 


Percentage 

change 

February 2010 from 
January 2010 
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Percentage 
change 
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Analysis 


Consumer prices rose 1.6% in the 12 months to February, following a 1.9% increase in January. 
Chart 7 
The 12-month change in the Consumer Price Index (CPI) 


12-month % change 
4.0 
3.5 
3.0 
Zo 
2.0 
18S) 
1.0 
0.5 
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-0.5 
-1.0 
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=== Consumer Price Index (CPI) 


Gasoline prices exerted the most upward pressure on the all-items Consumer Price Index (CPI) for the fourth 
consecutive month. In February, prices at the pump were 15.3% higher than they were in February 2009. This 
follows a 23.9% rise in the 12 months to January. 


Prices at the pump in February 2009 were considerably lower than they were in late 2009 and early 2010. However, 
gasoline prices have been relatively stable since July 2009. 
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Chart 2 
Evolution of the gasoline price index since February 2007 


index (2002=100) 
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Overall, energy prices rose 4.0% between February 2009 and February 2010, following an 8.2% increase in 
the 12 months to January. 


Excluding energy, the CPI rose 1.3% in the 12 months to February, matching the increase in January. 


Prices for the purchase of passenger vehicles put upward pressure on the CPI for the second consecutive month in 
February. 


As well, prices for traveller accommodation rose 16.0% in February, affected by the Winter Olympics. 


12-month change: Six of the eight CPI components on rise 


Six of the eight major components of the CPI recorded price increases in the 12 months to February. The exceptions 
were the shelter component, and clothing and footwear. 
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Chart 3 
Transportation continues to exert the most upward pressure on the Consumer Price Index 


All-items 
4 January 
Food @ February 
Shelter 


Household operations, furnishings 
and equipment 


Clothing and footwear 


Transportation 


Health and personal care 


Recreation, education and reading 


Alcoholic beverages and tobacco 
products 


-3 -2 -1 0 1 2 3 4 5 6 ri 8 
12-month % change 


Prices in the transportation component continued to exert the strongest upward pressure on the all-items CPI, 
increasing 5.9%, following a 7.7% rise in January. 


In addition to higher gasoline prices, consumers paid 7.9% more for passenger vehicle insurance premiums. As 
well, prices for the purchase of passenger vehicles rose 3.5% in February, following a 3.1% increase in January. 
Car manufacturers continued to offer rebates to consumers, but to a lesser extent than they did at the same time 
period last year. 


Prices in the recreation, education and reading component increased 3.0% in the 12 months to February. Consumers 
paid more for traveller accommodation, cablevision and satellite services and purchase and operation of recreational 
vehicles. In contrast, prices fell for home entertainment equipment, parts and services and computer equipment and 
supplies. 


Food prices advanced 1.2%, following a 1.4% increase in January. 


Upward pressure on the food index came mainly from prices for food purchased from restaurants (+2.6%). Price 
increases were also observed for dairy products and eggs (+1.4%). On the other hand, prices fell for fresh 
vegetables, fresh fruit, and meat. 


Prices for household operations, furnishings and equipment increased 1.8% in the 12 months to February. Upward 
pressure in this component came from prices for communications, other household goods and services, and child 
care and domestic services. Downward pressure came primarily from prices for furniture and household textiles and 


household appliances. 


In the health and personal care component, prices rose 3.0% and were broad-based. Prices for personal care 
increased 3.2%, while prices for medicinal and pharmaceutical products rose 1.9%. 


Shelter costs declined 1.1% in the 12 months to February, mostly the result of declines in mortgage interest cost 
and natural gas prices. 


ae LL 
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The mortgage interest cost index, which measures the change in the interest portion of payments on outstanding 
mortgage debt, fell 5.8% in February, following a 5.5% decrease in January. 


Upward pressure on the shelter component came from rent, cost of homeowners’ maintenance and repairs, and fuel 
oil and other fuels. 


Prices for clothing and footwear fell 2.6%. The strongest downward pressure in this component came from prices 
for women’s and men’s clothing. Prices for children’s clothing also recorded a small decline in February. 


Provinces: Slower price increases in most provinces 


Growth in consumer prices slowed in all provinces except British Columbia between February 2009 and 
February 2010. In British Columbia, consumer prices rose 1.2%, compared with the 12-month increase of 0.7% in 
January. 


As was the case in January, the largest year-over-year increases occurred in Atlantic Canada: New Brunswick, 
Prince Edward Island, Newfoundland and Labrador, and Nova Scotia. 


Higher price rises in Atlantic Canada were partly attributable to larger upward movements in gasoline prices. 


As well, prices for fuel oil and other fuels advanced 11.7% nationally in the 12 months to February, the largest 
increase since October 2008. These energy products are widely used in home heating in Atlantic Canada, while the 
rest of the country relies mostly on electricity and natural gas. 

Chart 4 

Slower price increases in all provinces except British Columbia, year over year 
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Newfoundland and Labrador a = carci @ February 
Prince Edward Island 
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0.0 0.5 1.0 125 2.0 PUES 3.0 35 4.0 4.5 
12-month % change 


In Ontario, prices rose 1.8%. This was due primarily to higher prices for gasoline, passenger vehicle insurance, and 
the purchase of passenger vehicles. Downward pressure came mainly from the shelter and clothing and footwear 
indexes. 


In Alberta, consumer prices went up 1.0%. Major contributors to higher prices were the cost of traveller 
accommodation and gasoline. 


Prices in British Columbia rose due mainly to higher prices for traveller accommodation (+64.1%) and gasoline 
(+12.8%). 
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With the Winter Olympics, Canadians who travelled to Vancouver in February paid more for their hotel rooms, 
compared with the same month of last year. 


The recreation, education and reading index rose 7.4% in the 12 months to February, which was the largest 


contributor to the increase in the CPI for British Columbia. On the other hand, cost of shelter was the most 
significant downward contributor in that province. 


Month-over-month seasonally unadjusted CPI increases 
Consumer prices prior to seasonal adjustment increased 0.4% in February, after increasing 0.3% in January. 


Five of eight major components of the CPI recorded month-over-month increases in February: recreation, education 
and reading; clothing and footwear; food; household operations, furnishings and equipment; and alcoholic beverages 
and tobacco products. 


Monthly increases in the recreation, education and reading index (+3.0%) were driven by travel services (+17.9%), 
where prices for traveller accommodation and travel tours increased 18.6% and 17.3%, respectively. 


The clothing and footwear index rose 1.2% in February. Major contributors to the increase were men’s, children’s, 
and women’s clothing. 


Food prices went up 0.3% in the wake of month-over-month increases in prices for dairy products and eggs and 
meat. On the other hand, price declines in fresh fruit and fresh vegetables mitigated the overall increase in the food 
index. 


Increases in the household operations, furnishings and equipment index (+0.4%) were mainly due to upward price 
movements for furniture and household textiles and child care. 


In contrast, transportation (-0.4%) exerted the most downward pressure on the monthly CPI. Gasoline prices (-1.7%) 
were the most significant downward contributor to the decline. 


Shelter costs remained unchanged from January to February. 


Seasonally adjusted monthly CPI increases 


On a seasonally adjusted monthly basis, the CPI rose 0.1% from January to February, after increasing 0.4% from 
December to January. February’s increase was due mainly to a 1.8% rise in the recreation, education and reading 
component. Price increases for traveller accommodation largely accounted for the upward movement within this 
component. 


12-month change in the Bank of Canada’s core index 
The Bank of Canada’s core index advanced 2.1% over the 12 months to February, following a 2.0% rise in January. 


February’s increase was due primarily to price increases for passenger vehicles, as well as for traveller 
accommodation affected by the Olympics. 


On a month-to-month basis, the core index prior to seasonal adjustment increased 0.7% from January to February. 


The seasonally adjusted monthly core index went up 0.3% in February, matching the increase in January. 
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* Consumer Price Index, by province (monthly) 

* Consumer Price Index, by city (monthly) 

* Consumer Price Index, food, by province (monthly) 

* Consumer Price Index, shelter, by province (monthly) 

* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 

* Consumer Price Index, transportation, by province (monthly) 

* Consumer Price Index, health and personal care, by province (monthly) 

* Consumer Price Index, recreation, education and reading, by province (monthly) 

* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
* Canada: Economic and financial data 

* Consumer Price Index, provinces 

* Consumer Price Index, historical summary, by province or territory 

¢ Gasoline and fuel oil, average retail prices by urban centre (monthly) 

¢ Food and other selected items, average retail prices (monthly) 

* Gasoline and fuel oil, average retail prices by urban centre 

* Food and other selected items, average retail prices 

* Consumer Price Index, food, by province 

* Consumer Price Index, shelter, by province 

* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 

* Consumer Price Index, transportation, by province 

* Consumer Price Index, health and personal care, by province 

* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

* I/nter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no. 62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Tahbie 4 
The Consumer Price Index, major components and special aggregates, | Canada, not seasonaily adjusted 


CANSIM Relative Indexes Percentage change 
vector importance? February 2010 from 
number February January February January — February 
2010 2010 2009 2010 2009 
Da a a i ee 
2002=100 
All-items (v41690973) 100.0 115.6 115.1 113.8 0.4 1.6 
Food (v41690974) 17.0 225% 122.3 22 0.3 2 
Shelter (v41691050) 26.6 121-8 121.8 123.2 0.0 -1.1 
Household operations, furnishings and equipment (v41691067) al 108.3 107.9 106.4 0.4 1.8 
Clothing and footwear (v41691108) 5.4 91.2 90.1 93.6 eZ -2.6 
Transportation (v41691128) 19.9 116.7 W72 110.2 -0.4 5.9 
Health and personal care (v41691153) 47 TAS:7 113.8 110.4 -0.1 3.0 
Recreation, education and reading (v41691170) 22 104.1 101.1 101.1 3.0 3.0 
Alcoholic beverages and tobacco products (v41691206) 3.1 131.4 131.1 129.2 0.2 aber 
All-items (1992=100) (v41713403) ‘ 137.6 137.0 135.4 0.4 1.6 
Special aggregates 
Goods (v41691222) 48.8 108.5 108.4 107.3 0.1 (121 
Durable goods (v41691223) 13:3 87.6 87.3 87.6 0.3 0.0 
Semi-durable goods (v41691224) 7.2 93.3 92.4 94.3 1.0 -1.1 
Non-durable goods (v41691225) 28.2 124.3 124.5 121.8 -0.2 Zeal 
Services (v41691230) SAe2 122.6 121.8 120.2 0.7 2.0 
All-items excluding food (v41691232) 83.0 114.1 113.6 112.3 0.4 1.6 
All-items excluding food and energy (v41691233) 73.6 112.4 111.6 110.8 0.7 1.4 
All-items excluding energy (v41691238) 90.6 114.2 113.6 APTS 0.5 1.3 
All-items excluding gasoline (v41693245) 95.1 114.5 113.9 113.4 0.5 1.0 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 111.8 Aled 109.1 0.6 25 
Energy (v41691239) 9.4 132.3 133.9 12 7e2 -1.2 4.0 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 115.0 114.5 A132 0.4 1.6 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41693242) 82.7 115.2 114.4 112.8 0.7 Pap 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price index, major components and special aggregates, | Canada, seasonally adjusted 
CANSIM Relative Indexes Percentage change 
vector importance” February 2010 from 
Or February January February January February 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41690914) 100.0 116.1 116.0 114.3 0.1 1.6 
Food (v41690915) 17.0 (2S 2201 120.9 0.2 22 
Shelter (v41690916) 26.6 121.8 121.8 123-2 0.0 -1.1 
Household operations, furnishings and equipment (v41690917) ticle 108.1 108.2 106.2 -0.1 1.8 
Clothing and footwear (v41690918) 5.4 91.7 92.2 93.9 -0.5 -2.3 
Transportation (v41690919) 19.9 116.7 TAZ 110.2 -0.4 5.9 
Health and personal care (v41690920) 47 114.0 114.0 110.7 0.0 3.0 
Recreation, education and reading (v41690921) 22 105.5 103.6 102.4 1.8 3.0 
Alcoholic beverages and tobacco products (v41690922) 3.1 131.4 Ho ded 129.2 0.2 127 
Special aggregates 
All-items excluding food (v41690923) 83.0 114.1 113.6 112.3 0.4 1.6 
All-items excluding food and energy (v41690924) 73.6 26 Wi23 Aad 0.3 1.4 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 113.9 113.6 111.6 0.3 Pa, 
Core Consumer Price Index (CPI) (Bank of Canada definition) 3 (v41690926) 82.7 115.3 114.9 113.0 0.3 2.0 


—_-_-___o OOO 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector February 2010 from 
number F 
ebruary January February January February 
2010 2010 2009 2010 2009 
2002=100 

Newfoundland and Labrador (v41691244) 116.3 116.5 113.4 -0.2 2.6 
Prince Edward Island (v41691379) 118.8 118.7 later? 0.1 2.7 
Nova Scotia (v41691513) 116.9 116.9 114.3 0.0 23 
New Brunswick (v41691648) 115.6 115.4 112.0 0.2 ue 
Quebec (v41691783) 114.2 114.0 142;3 0.2 5 iF 
Ontario (v41691919) Abst 114.5 113.1 0.5 1.8 
Manitoba (v41692055) 114.6 114.3 113.1 0.3 je 
Saskatchewan (v41692191) Uta, 117.5 116.5 0.2 1.0 
Alberta (v41692327) 12257, 122.3 12155 0.3 1.0 
British Columbia (v41692462) q1sz Ati 2e2 111.9 0.9 AZ 
Whitehorse, Yukon (v41692598) 114.4 113.9 113.7 0.4 0.6 
Yellowknife, Northwest Territories (v41692722) 117.4 116.8 114.5 0.5 2.5 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) dilidet a fict lees 111.8 -0.2 -0.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-4 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food! 


CANSIM Indexes Percentage change 
vector February 2010 from 

number February January February January February 
2010 2010 2009 2010 2009 

Ne ee SE tt ae ee en Re 

2002=100 
All-items (v41690973) 115.6 115.1 113.8 0.4 1.6 
Food (v41690974) 122.7 122.3 4212 0.3 1.2 
Food purchased from stores (v41690975) 122.5 A224 121.8 0.3 0.6 
Meat (v41690976) Were 116.8 117.9 0.8 -0.2 
Fresh or frozen meat (excluding poultry) (v41690977) 113.6 112.4 1145.3 pe -1.6 
Fresh or frozen beef (v41690978) 115.9 114.6 118.0 a -1.8 
Fresh or frozen pork (v41690979) 104.3 102.8 105.6 1.5 -1.2 
Fresh or frozen poultry meat (v41690981) 129.4 130.2 128.1 -0.6 1.0 
Fresh or frozen chicken (v41690982) 132.2 433.7 131.4 = a 0.6 
Processed meat (v41690984) 114.3 T1227 113.2 1.4 1.0 
Ham and bacon (v41690985) 104.5 101.4 106.7 oe -2.1 
Other processed meat (v41690986) 119.5 118.6 116.8 0.8 eas 
Fish, seafood and other marine products (v41690987) 108.7 109.5 108.0 -0.7 0.6 
Fish (v41690988) 115.0 115.8 11341 -0.7 ik 
Fresh or frozen fish (including portions and fish sticks) (v41690989) 115.0 115.8 111.9 -0.7 2.8 
Canned and other preserved fish (v41690990) 115.0 115.7 115.6 -0.6 -0.5 
Dairy products and eggs (v41690992) 131.0 129.6 129.2 1.1 1.4 
Dairy products (v41690993) 131.0 129.9 129.4 0.8 Je 
Fresh milk (v41690994) 129.3 127.1 128.8 TE 0.4 
Butter (v41690995) 127.6 125.9 126.9 1.4 0.6 
Cheese (v41690996) 130.6 130.2 129.3 0.3 1.0 
Ice cream and related products (v41690997) 132.5 133.4 129.5 -0.7 23 
Eggs (v41690999) 129.5 12a 125.5 aS 2 3.2 
Bakery and cereal products (excluding infant food) (v41691000) 139.5 138.4 137.8 0.8 2 
Bakery products (v41691001) 145.6 144.1 142.7 1.0 2.0 
Bread, unsweetened rolls and buns (v41691002) 161.5 159.8 160.4 1 0.7 
Biscuits (v41691003) 124.2 124.1 122.4 0.1 15 
Other bakery products (v41691004) 137.1 134.8 130.4 5 fd 5.1 
Cereal products (excluding infant food) (v41691005) 128.7 128.2 129.0 0.4 -0.2 
Rice (including rice-based mixes) (v41691006) ASies 137.4 138.6 -0.2 -1.1 
Breakfast cereal and other grain products (excluding infant 
food) (v41691007) 117.2 116.9 114.3 0.3 25 
Pasta products (v41691008) 145.8 143.9 1535 ts -5.0 
Flour and flour based mixes (v41691009) 139.5 140.3 139.7 -0.6 -0.1 
Fruit, fruit preparations and nuts (v41691010) 110.5 fAZ-S 112.0 -1.6 -1.3 
Fresh fruit (v41691011) 102.4 105.8 107.0 -3.2 -43 
Apples (v41691012) 106.7 107.8 109.8 -1.0 -2.8 
Oranges (v41691013) 924 93.7 95.1 -14 -2.8 
Bananas and plantains (v41691014) 140.4 137.0 437.7 25 2.0 
Other fresh fruit (v41691015) 96.7 102.9 104.0 -6.0 -7.0 
Preserved fruit and fruit preparations (v41691016) 122.8 1223 119.1 04 3.1 
Fruit juices (v41691017) 124.7 123.9 122.0 0.6 Pegs 
Other preserved fruit and fruit preparations (v41691018) 117.9 118.3 111.6 -0.3 5.6 
Nuts (v41691019) 118.9 118.7 119.4 0.2 -0.4 
Vegetables and vegetable preparations (v41691020) 110.4 110.9 11he -0.5 -6.2 
Fresh vegetables (v41691021) 104.0 104.9 116.5 -0.9 -10.7 
Potatoes (v41691022) 846 83.3 108.0 1.6 =2lf 
ey (v4 1691024) "O21 1083 105.0 i50 123 
ettuce Vv : 108. : -15. -12. 

Other fresh vegetables (v41691025) 110.6 107.3 124.9 3.1 -11.4 
Preserved vegetables and vegetable preparations (v41691026) 133.3 432:2 4121.2 0.8 9.5 
Frozen and dried vegetables (excluding canned) (v41691027) 126.8 126.0 12429 0.6 47 
Canned vegetables and other vegetable preparations (v41691028) 137.6 136.4 122.2 0.9 12.6 
Other food products and non-alcoholic beverages (v41691029) 124.0 123.4 119.6 0.5 3.7 
Sugar and confectionery (v41691030) 130.8 128.5 120.4 1.8 86 
Fats and oils (v41691033) 139.5 140.7 140.2 -0.9 -0.5 
Coffee and tea (v41691036) 121.0 120.7 115.5 0.2 4.8 
Condiments, spices and vinegars (v41691039) 115.7 115.8 111.9 -0.1 3.4 
Other food preparations (v41691040) 122.2 422.2 119.8 0.0 2.0 
Non-alcoholic beverages (v41691045) 122.3 121.1 117.2 1.0 44 
Food purchased from restaurants (v41691046) 123.0 122.7 119.9 0.2 2.6 
Food purchased from tablie-service restaurants (v41691047) 123.7 123.3 120.5 03 it § 
Food purchased from fast food and take-out restaurants (v41691048) 121.4 121.4 118.5 0.0 2.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


CANSIM Indexes Percentage change 
vector February 2010 from 
pat February January February January February 
2010 2010 2009 2010 2009 
2002=100 
Shelter (v41691050) 121.8 121.8 423.2 0.0 -1.1 
Rented accommodation (v41691051) 110.3 110.2 108.9 0.1 1.3 
Rent (v41691052) 110.3 110.3 108.9 0.0 13 
Owned accommodation (v41691055) 125.6 125.6 126.7 0.0 0.9 
Mortgage interest cost 1 (v41691056) 113.6 114.0 120.6 -0.4 -5.8 
Replacement cost _ (v41691057) 137.9 fis 137.5 0.4 0.3 
Property taxes (including special charges) (v41691058) 129.4 129.4 124.1 0.0 43 
Homeowners’ home and mortgage insurance (v41691059) 159.5 158.0 160.8 0.9 -0.8 
Homeowners’ maintenance and repairs (v41691060) 117.8 117.8 113.4 0.0 3.9 
Water, fuel and electricity (v41691062) 126.6 127.2 133.3 -0.5 -5.0 
Electricity 2 (v41691063) 154 115.4 115.8 -0.3 -0.6 
Water (v41691064) 164.6 164.6 155.2 0.0 6.1 
Natural gas (v41691065) 112.3 112.5 145.4 -0.2 -22.8 
Fuel oil and other fuels (v41691066) 176.0 181.6 157.6 -3.1 11.7 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Tabie 4-3 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household cperations, furnishings and equipment 
CANSIM Indexes Percentage change 
vector February 2010 from 
number February January February January February 
2010 2010 2009 2010 2009 
2002=100 
Household operations, furnishings and equipment (v41691067) 108.3 107.9 106.4 0.4 1.8 
Household operations (v41691068) 116.1 115.8 112.0 0.3 3.7 
Communications (v41691069) 109.3 109.4 104.8 -0.1 43 
Telephone services (v41691070) 111.0 111.0 105.7 0.0 5.0 
Internet access services (v41693216) 94.5 95.1 94.0 -0.6 0.5 
Postal services and other communication services (v41691071) 132.3 130.4 126.6 1.5 45 
Child care and domestic services (v41691072) 129.2 128.0 124.0 0.9 42 
Child care (v41691073) 128.9 127.0 123.0 1.5 48 
Domestic services (v41691074) 130.8 130.9 126.7 -0.1 3.2 
Household chemical products (v41691075) 107.6 108.2 109.8 -0.6 2.0 
Paper, plastic and foil supplies (v41691078) 113.7 113.3 109.4 0.4 3.9 
Other household goods and services (v41691081) {222 121.6 447.5 0.5 40 
Pet food and supplies (v41691082) 120.7 119.4 111.2 1.1 8.5 
Seeds, plants and cut flowers (v41691083) 110.5 108.3 110.1 2.0 0.4 
Oiher horticultural goods (v41691084) 108.2 107.9 105.0 0.3 3.0 
Financial services (v41693229) 120.1 120.1 123.3 0.0 -2.6 
Household furnishings and equipment (v41691087) 95.3 94.7 97.0 0.6 -1.8 
Furniture and household textiles (v41691088) 95.5 94.7 98.9 0.8 -3.4 
Furniture (v41691089) 92.6 92.0 96.7 0.7 42 
i (v41691093) 106.1 104.4 106.5 1.6 -04 
Household textiles 
i (v41691097) 87.6 87.2 87.9 0.5 -0.3 
Household equipment 
i (v41691098) 85.5 84.6 87.2 1.1 -1.9 
Household appliances 00 83 
Non-electric kitchen utensils and tableware (v41691103) 87.1 87.1 80.4 + 
Services related to household furnishings and equipment (v41691107) 146.3 146.3 143.7 0.0 


SLU EE EEE UES 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 4-4 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 


and footwear 


CANSIM Indexes Percentage change 
vector February 2010 from 
number F 
ebruary January February January February 
2010 2010 2009 2010 2009 
2002=100 

Clothing and footwear (v41691108) Siez 90.1 93.6 1.2 -2.6 
Clothing (v41691109) 84.0 82.9 88.7 cs! -5.3 
Women's clothing (v41691110) 81.2 80.9 88.9 0.4 -8.7 
Men's clothing (v41691111) 89.5 87.6 91.7 2.2 -2.4 
Children’s clothing (including infants) (v41691112) 80.1 78.5 80.2 2.0 -0.1 
Footwear (v41691113) 93.3 92.2 91.8 dee 1.6 
Clothing accessories and jewellery (v41691118) 115.2 113.8 112.0 1.2 2.9 
Clothing material, notions and services (v41691123) 121.2 120.9 117.8 0.2 29 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-5 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Transportation 


Transportation 


Private transportation 
Purchase, leasing and rental of passenger vehicles 
Purchase and leasing of passenger vehicles 
Purchase of passenger vehicles 
Rental of passenger vehicles 
Operation of passenger vehicles 
Gasoline 
Passenger vehicle parts, maintenance and repairs 
Other passenger vehicle operating expenses 
Passenger vehicle insurance premiums 1 
Passenger vehicle registration fees 
Drivers’ licences 
Parking fees 


Public transportation 
Local and commuter transportation 

City bus and subway transportation 

Taxi and other local and commuter transportation 
Inter-city transportation 

Air transportation 

Rail, highway bus and other inter-city transportation 


—_——— 


CANSIM 
vector 
number 


(v41691128) 


(v41691129) 
(v41691130) 
(v41691131) 
(v41691132) 
(v41691134) 
(v41691135) 
(v41691136) 
(v41691137) 
(v41691140) 
(v41691141) 
(v41691142) 
(v41691143) 
(v41691144) 


(v41691146) 
(v41691147) 
(v41691148) 
(v41691149) 
(v41691150) 
(v41691151) 
(v41691152) 


February 
2010 


116.7 


116.7 
91.9 
91.8 
92.6 
98.8 

140.3 

142.3 

125.9 

145.0 

148.5 

107.6 

150.3 

144.0 


116.1 
134.1 
133.7 
134.6 
106.2 
102.7 
127.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 
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Tabie 4-6 
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The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


Health and personal care 


Health care 
Health care goods 
Medicinal and pharmaceutical products 
Prescribed medicines 
Non-prescribed medicines 
Optical goods 
Health care services 
Optical services 
Dental care 


Personal care 
Personal care supplies and equipment 
Personal care services 


CANSIM 
vector 
number 


(v41691153) 


(v41691154) 
(v41713463) 
(v41691156) 
(v41691157) 
(v41691158) 
(v41713381) 
(v41713464) 
(v41693244) 
(v41691161) 


(v41691163) 
(v41691 164) 
(v41691169) 


Indexes Percentage change 

February 2010 from 
February January February January February 
2010 2010 2009 2010 2009 

2002=100 

113.7 113.8 110.4 -0.1 3.0 
116.9 117.5 113.7 -0.5 2.8 
106.6 107.6 105.1 -0.9 1.4 
105.2 106.3 103.2 -1.0 1.9 
102.7 104.4 101.5 -1.6 12 
109.5 109.6 106.2 -0.1 i 
110.5 tated 109.5 -0.5 0.9 
131.1 131.1 125.5 0.0 4.5 
106.0 106.0 102.6 0.0 3.3 
127.6 127.6 124.5 0.0 2.5 
110.8 110.4 107.4 0.4 a2 
104.9 104.8 100.7 0.1 4.2 
119.0 118.2 116.9 0.7 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-7 


The Consumer Price index, major components and selected sub-groups, Canada, net seasonally adjusted — 


Recreation, education and reading 


CANSIM Indexes Percentage change 

vector February 2010 from 
RUIMDEr February January February January February 
2010 2010 2009 2010 2009 

2002=100 

Recreation, education and reading (v41691170) 104.1 101.1 101.1 3.0 3.0 
Recreation (v41691171) 96.6 92.7 94.3 4.2 2.4 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 62.7 62.5 65.8 0.3 -4.7 
Purchase and operation of recreational vehicles (v41691179) 13:4 Ailse2 107.2 -0.1 5.5 
Home entertainment equipment, parts and services (v41691 184) Tes) 73.0 79.9 0.7 -8.0 
Travel services (v41691190) 98.0 83.1 90.0 17.9 8.9 
Traveller accommodation 1 (v41691191) 87.8 74.0 Th 7} 18.6 16.0 
Travel tours (v41691192) 107.6 91.7 106.7 17.3 0.8 
Other cultural and recreational services (v41691193) 131.2 1SAn2 125.8 0.0 4.3 
Spectator entertainment (excluding cablevision) (v41691194) 124.4 124.4 122.1 0.0 1.9 
Cablevision and satellite services (including pay television) (v41691195) 140.0 140.0 130.7 0.0 ri 
Use of recreational facilities and services (v41691196) 124.8 125.0 122.9 -0.2 1.5 
Education and reading (v41691197) 127.7 127.7 122.3 0.0 4.4 
Education (v41691198) cies! 131.3 125.7 0.0 45 
Tuition fees (v41691199) 136.0 136.0 130.7 0.0 41 
Reading material and other printed material (excluding textbooks) (v41691202) 115.4 115.4 110.7 0.0 4.2 
Newspapers (v41691203) 129.7 129.7 122.8 0.0 5.6 
Magazines and periodicals (v41691204) 1227 122.7 119.2 0.0 2.9 


a EE 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 

vector February 2010 from 
RUNDE? seme ell Sep a ere 
February January February January February 
2010 2010 2009 2010 2009 

2002=100 

Alcoholic beverages and tobacco products (v41691206) 131.4 ASte9 129.2 0.2 HY 
Alcoholic beverages (v41691207) 114.3 114.1 aioe 0.2 1.0 
Alcoholic beverages served in licensed establishments (v41691208) 121.6 121.0 qt? 0.5 3.8 
Beer served in licensed establishments (v41691209) 123.6 122.8 117.8 0.7 4.9 
Liquor served in licensed establishments (v41691211) 123.0 122.0 118.2 0.8 41 
Alcoholic beverages purchased from stores (v41691212) 110.8 110.8 1042 0.0 -0.4 
Beer purchased from stores (v41691213) 114.0 iits.8 Utes: 0.2 -1.1 
Wine purchased from stores (v41691214) 104.9 105.1 103.9 -0.2 1.0 
Liquor purchased from stores (v41691215) 109.9 110.2 109.9 -0.3 0.0 
Tobacco products and smokers’ supplies (v41691216) 147.0 146.5 143.4 0.3 2:5 
Cigarettes (v41691217) 146.9 146.4 143.4 0.3 2.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 5 
The Consumer Price index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average’ 
}a- So al ROLLE LL LEOLCLESEG SES Meet Ne tl. SE chersio Dialect TE a ES Sa I BP Gn. TE le Bn Mua a, 2 


2002=100 


Indexes (v41690973) 
1991 S210) 82:0) 823 82:35 82i7ee Sse S32 833 983-1 883.0) ssas 829 82.8 


1992 83.3 833 836 837 838 840 842 842 842 843 847 847 84.0 
1993 85.0 853 852 85.2 854 854 856 857 857 859 863 986 85.6 
1994 86.1 854 854 854 85.2 854 857 858 859 857 862 863 85.7 
1995 SOGR SOs 825 S75 Bie Bie 879 “87.7 (87.8 | 87.7 ~88.0) 87.8 87.6 
1996 880 881 885 887 890 89.0 890 890 891 893 897 897 88.9 
1997 899 901 902 902 903 905 905 906 906 906 905 904 90.4 
1998 90:9 97.0 91.1 91:0 S13" 91:4 491.4 91.4 91:2 916 916 91:3 91.3 
1999 QRS BO GH O20 92.5 92575 92:9 ee 9341" 893'3" 93165) 93'75 93:6. 93r7 92.9 
2000 93.5 941 948 945 949 955 958 957 961 963 966 967 95.4 
2001 963 968 97.1 978 986 987 984 984 986 981 972 97.4 97.8 
2002 976 982 989 995 99.7 99.9 100.5 1009 1009 101.2 101.5 101.1 100.0 
2003 102.0 102.8 103.1 102.4 102.5 102.5 1026 1029 103.1 102.8 103.1 103.2 102.8 
2004 103.3. 103.5 103.9 1041 105.0 105.1 1050 104.8 105.0 105.2 1056 105.4 104.7 
2005 105.3 105.7 106.3 106.6 106.7 106.9 107.1 107.5 108.4 107.9 107.7 107.6 107.0 
2006 108.2 108.0 1086 1092 109.7 1095 1096 109.8 1092 109.0 1092 109.4 109.1 
2007 NODA a ATOZ 1 1S Ge 2d eo 12.00 dies) AS 1 Gea 9) hab Take 
2008 AUS TZ PAT2I6S AStOa ti 460) 11514 115.8 StS) 145579 414:5) at Adises 114.1 
2009 113.0 113.8 1140 113.9 114.7 115.1 114.7 1147 114.7 1146 1152 114.8 114.4 
2010 115.1 115.6 


Percentage change from the corresponding month 
of the previous year (v41690973) 


1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 5.5 4.4 4.1 3.8 5.6 
1992 1.6 1.6 1.6 Vall 1.3 1A We 11 1.3 1.6 Us Pays 1.4 
1993 2.0 2.4 1:9 1.8 1.9 EZ, ler 1.8 1.8 1.9 1.9 ire 1.9 
1994 1.3 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1:9 2.1 2.5 2.9 201 2.6 2:2 22 2.3 PR AE 22 
1996 1.6 1.3 1.5 1.4 1.5 1.5 1.3 1.5 1.5 1.8 1.9 22. 1.5 
1997 22 2.3 1.9 gle 1.5 Tz fet 1.8 1.7 1.5 0.9 0.8 Tz. 
1998 eA 1.0 1.0 0.9 1.1 1.0 1.0 0.9 0.7 ea 2 1.0 1.0 
1999 0.7 0.7 1.0 1.6 1.5 1.6 1.9 25 2.6 2.3 2.2 2.6 1.8 
2000 22 20 3.0 2:2 2.4 2.8 2.9 2.6 250 2.8 3.2 3.2 QL 
2001 3.0 2.9 2.4 3.5 3.9 3.4 2h 2.8 2.6 1.9 0.6 0.7 2.5 
2002 1.3 1.4 1.9 Ef il 12 2A 2.5 2.3 3.2 4.4 3.8 22 
2003 4.5 47 4.2 PS) 2.8 2.6 2.1 2.0 Ya Pa 1.6 1.6 2.1 2.8 
2004 1.3 0.7 0.8 lees 2.4 2.5 2.3 1.8 1.8 2.3 2.4 2.1 1.8 
2005 1.9 21 2.3 2.4 1.6 afi 2.0 2.6 3.2 2.6 2.0 24 ue 
2006 2.8 74,2 ZZ 2.4 2.8 2.4 2.3 2.1 0.7 1.0 1.4 ales 2.0 
2007 1.1 2.0 2.3 2:2 Zz 2.2 2.2 the 2.5 2.4 2.5 2.4 22 
2008 2.2 1.8 1.4 1.7 22 3.1 3.4 3.5 3.4 2.6 2.0 ud 2.3 
2009 1.1 1.4 12 0.4 0.1 -0.3 -0.9 -0.8 -0.9 0.1 1.0 1.3 0.3 
2010 1.9 1.6 


ee er 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core Consumer Price Index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 
Indexes (v41693242) 
1991 SUAy StaaeStrae. Stam .Oiesme 80m 82:00 82:3 G24 BZ oO SZ 8 S25 82.1 
1992 82.7 83.0 832 833 835 834 835 836 837 840 844 843 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 86.1 85.3 
1994 862) |86iIGa) SOlGS6176 S010 806 S677 66:8 9 87-2 8.20) Bf Oe O76 86.9 
1995 8719 883 884 885 886° 886 888 890 893 89.3 896 89.2 88.8 
1996 S94 898 89:3 89/9 = GON 90H 90:35 (90:5 GOS S908 Oise es 91.7 90.3 
1997 OS") 915 Sin 919% 92.08 92 925156 92:3 924 50925 9 92:45 92'3 92.0 
1998 926 929 930 930 932 932 933 934 934 93.7 937 93.5 93.2 
1999 93:5 93:8 9471). 942 945° 94:6" 947 949 952 95.1 95:0 94.8 94.5 
2000 9416 95:05 95:3" 95:3" 95:5" 958" 958 96.0 962 963 964 964 95.7 
2001 9613" 96:6" 971) 97.45 97,979, 982°. 98.3 98:45 598:4 98:15 5 98:0 97.7 
2002 98.1 988 992 996 998 1000 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 1083 MOSS 02/0) 1017 O22 O22 102s e022, 102:6m 102.57" 103:08 5102.8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 104.1 104.1 104.7 104.6 103.8 
2005 104.5 104.8 105.2 1052 105.4 1054 1054 1056 105.9 105.9 106.3 106.2 105.5 
2006 106.2 1066 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 108.6 108.4 107.5 
2007 108.6 109.1 109.5 1096 109.9 1099 110.0 110.1 1105 110.3 110.3 110.0 109.8 
2008 TOM T1087 St1O2O 11 eee See 1 kOe dee 2:0) 2049 1221S: 0 126 Vite 
2009 AZZ 112189 AT Seee 1S 2a Seen Seimei Sle AiS.8 welts ie 14 2 Are 4s 113.6 
2010 114.4 115.2 " is 
Percentage change from the corresponding month 
of the previous year (v41693242) 

1991 3.6 3.4 1S) 3.0 2.9 3.0 2.6 Dl. 25 Px Poe PAG 29 
1992 1.6 1.6 1.8 2.0 2a lth 1.8 1.6 1.6 1.8 1:9 22 1.8 
1993 2.3 2.3 2.0 1.9 olf 1.8 Pps 2 2.3 2.0 2.1 2a 2.0 
1994 1.9 2.0 2.0 DS 1.9 2.0 1.6 1.6 19 1.8 1.5 fer 1.9 
1995 2.0 2.0 2a 2a 2.4 ZnS 2.4 2.5 2.4 2.4 2.4 1.8 22 
1996 We7 le 1.6 1.6 EZ, Late ted alt LerA ere 1.9 2i Unt 
1997 7a 1.9 2H PAP. 2a 2.2 2.0 2.0 1.8 1.9 12 1.3 1.9 
1998 1.4 1.5 1.4 eZ eS diz (eS tee at 1.3 1.4 1.3 1.3 
1999 1.0 1.0 1.2 1.3 1.4 1:5 1G) 1.6 1:9) 1.5 1.4 1.4 1.4 
2000 1.2 13 1.3 192 1.1 1.3 the (ey od 1.3 1.5 ARE 1.3 
2001 1.8 1h 1.9 22 Px} PDP 25 2.4 2.3 2.2 1.8 Lev 2.1 
2002 1.9 2.3 22 2.3 2.1 2a 2.0 2.4 25 2.5 3.2 2.8 2.4 
2003 3.3 3.0 2.8 24, 2.4 2.1 1.9 5 “ler 1.8 1.8 2.1 ae 
2004 1.5 1.2 1.3 1.8 Tes Ast 1.9 1.6 125 1.4 Wl 1.8 1.6 
2005 ihe7 le? 1.8 1.6 1.6 15 des (lez hee 1a 1.5 JE 1.6 
2006 1.6 Tee 17 1.6 2.0 Les 2.0 2.0 Pa! 2.4 22 Poet 1.9 
2007 2.3 2.3 2.3 2.5 2.2 2.5 23 Ze 2.0 1.8 1.6 15 el 
2008 1.4 1.5 1.3 1.5 1.5 125 1-5 Zé (lez 17 2.4 2.4 thze 
2009 1.9 1.9 2.0 1.8 2.0 1.9 1.8 1.6 1:5 1.8 125 1.5 1.7 
2010 2.0 2.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 


data 


-_———— SSE 
Special aggregates 


Food 


Shelter 


Household 
operations, 
furnishings 


and 


equipment 


Major components 


Clothing Transportation 


and 
footwear 


Health Recreation, Alcoholic 


and 
personal 
care 


education beverages 
and and tobacco 
reading products 


Goods 1 


Services? 


All-items 
excluding 
food and 

energy 


Energy * 


eee 
CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) 


Annual averages 4 


1991 83.4 
1992 83.1 
1993 84.5 
1994 84.9 
1995 86.9 
1996 88.0 
1997 89.4 
1998 90.9 
1999 92.0 
2000 93.3 
2001 97.4 
2002 100.0 
2003 101.7 
2004 103.8 
2005 106.4 
2006 108.9 
2007 111.8 
2008 115.7 
2009 121.4 
Monthly indexes 

2009 

January 120.6 
February 121.2 
March 121-5 
April 121.6 
May 121.9 
June 122.2 
July A223 
August 121.5 
September 120.4 
October 120.1 
November 121.5 
December 121.8 
2010 

January 122.3 
February 12257, 


121.8 
121.8 


107.9 
108.3 


91.2 


if 2 
116.7 


2002=100 
84.7 78.3 76.4 
86.6 19:2 81.0 
88.9 81.1 82.2 
89.7 83.5 68.8 
89.6 86.7 68.7 
90.1 88.7 70.1 
91.7 91.0 72.3 
93.6 93.0 74.9 
95.4 94.7 76.5 
97.0 97.0 79.0 
98.9 98.4 85.0 
100.0 100.0 100.0 
101.4 100.8 110.1 
102.8 101.1 116.0 
104.6 100.8 119.1 
105.9 100.6 12460 
107.3 101.8 125.5 
108.8 102.2 127.5 
112.1 103.1 130.7 
110.4 S97, 129.2 
110.4 101.1 129.2 
110.5 101.8 129.7 
111.1 102.4 129.7 
112.1 103.8 131.2 
112.8 103.8 131.6 
112.5 104.3 131.5 
112.5 104.4 131.4 
113.7 104.9 131.3 
112.9 104.5 131.4 
113.6 103.7 131.3 
113.2 102.8 131.2 
113.8 101.1 131.1 
113.7 104.1 131.4 


i REP 
120.2 
120.4 
120.7 
121.3 
121.5 
121.6 
121.6 
421.9 
122.1 
121.8 
121.8 


121.8 
122.6 


(v41691128) (v41691153) (v41691 170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-4 
Annual average! percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 


Canada, 2006 to 2009 


CANSIM Annual Annual average percentage change 
vector average 
ool tla! 2009 2009 2008 2007 2006 
2002=100 percent 
All-items (v41693271) 114.4 0.3 2 aie 2.0 
Food (v41693272) 121.4 4.9 3.5 PATS 2:3 
Shelter (v41693348) 121.6 -0.3 4.4 3.4 3.6 
Household operations, furnishings and 
equipment (v41693365) 107.3 2.6 1.4 1.0 0.5 
Clothing and footwear (v41693406) 93.4 -0.4 -2.0 -0.1 -1.8 
Transportation (v41693426) 113.1 -5.4 2.0 1.6 2.9 
Health and personal care (v41693451) 112.1 3.0 1.4 1.3 m2. 
Recreation, education and reading (v41693468) 103.1 0.9 0.4 eZ -0.2 
Alcoholic beverages and tobacco 
products (v41693504) 130.7 2.5 1.6 3.1 Paps 
Goods (v41693520) 107.6 -1.6 tes 0.8 ez 
Durable goods (v41693521) 86.9 -3.1 -5.3 -1.6 -0.7 
Semi-durable goods (v41693522) 94.5 0.0 -1.6 -0.2 -1.5 
Non-durable goods (v41693523) 122.6 -1.4 Sey 22 2.9 
Services (v41693528) 121.2 PRS, 3.4 3.3 Zh 
All-items excluding food (v41693530) 113.0 -0.7 2.2 2.0 2.0 
All-items excluding food and energy (v41693531) 111.5 qe 22 2:0 15 
All-items excluding energy (V41693536) BSE hen 1.6 2A qie7s 
Energy (v41693537) 129.2 -13.5 9.9 2.3 5.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


<< ssc srs tenses 
28 = Statistics Canada — Catalogue no. 62-001-X 


Tabie 8-2 


The Consumer Price Index — February 2010 


Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 


provinces, urban centres, 2006 to 2009 


Canada 


Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Columbia 
Whitehorse, Yukon 
Yellowknife, Northwest Territories 
Iqaluit, Nunavut 


St. John’s, Newfoundland and Labrador 

Charlottetown and Summerside, Prince 
Edward Island 

Halifax, Nova Scotia 

Saint John, New Brunswick 

Québec, Quebec 

Montréal, Quebec 

Ottawa-Gatineau, Ontario part, 
Ontario/Quebec 

Toronto, Ontario 

Thunder Bay, Ontario 

Winnipeg, Manitoba 

Regina, Saskatchewan 

Saskatoon, Saskatchewan 

Edmonton, Alberta 

Calgary, Alberta 

Vancouver, British Columbia 

Victoria, British Columbia 


CANSIM 
vector 
number 


(v41693271) 


(v41693542) 
(v41693677) 
(v41693811) 
(v41693946) 
(v41694081) 
(v41694217) 
(v41694353) 
(v41694489) 
(v41694625) 
(v41694760) 
(v41694896) 
(v41695020) 
(v41713462) 


(v41695144) 


(v41695150) 
(v41695156) 
(v41695162) 
(v41695168) 
(v41695174) 


(v41695180) 
(v41695186) 
(v41695192) 
(v41695198) 
(v41695204) 
(v41695210) 
(v41695216) 
(v41695222) 
(v41695228) 
(v41695234) 


Annual Annual average percentage change 
average 
2009 2009 2008 2007 2006 
2002=100 percent 
114.4 0.3 2:3 2.2 2.0 
114.6 0.3 2.9 1.5 1.8 
117.3 -0.2 3.4 1.8 2.3 
115.7 -0.2 3.0 1.9 2.0 
113.5 0.3 “ete 1.9 IBY 6 
113.4 0.6 2.1 1.6 ash 
113.7 0.4 2.3 1.8 1.8 
114.1 0.6 2.3 2.0 2.0 
dived 1.0 a3 2.8 24 
121.5 -0.1 3.4 5.0 3.9 
112.3 0.0 2.1 1.8 4.7 
113.8 0.4 3.6 25 1.4 
115.9 0.6 4.0 2.9 1.4 
112.6 2.0 2.3 3:2 Pre 
114.7 0.6 3.0 1.5 nay, 
diet 0.2 3.3 2.0 2.3 
115.3 0.1 2.9 2.0 2.0 
113.7 0.4 1.8 1.8 1.7, 
113.2 0.7 2.4 1.3 197, 
113.5 0.8 2.1 1.6 1.8 
113:7 0.5 2.2 1.9 irs 
113.6 0.4 2.4 1.9 1.6 
110.5 0.1 Zz. 1.1 1.4 
113.9 0.5 2.3 2.1 1.9 
i Wio?4 ictA 3.1 2.6 2.0 
118.2 0.9 3.9 3.4 2.2 
121.6 0.2 3.4 48 3 
A240 -0.1 3.2 5.1 46 
112.9 0.1 2.4 2.0 1.9 
111.9 0.1 1.8 EZ 1.5 


et a ee ee Eee ee Ee EE eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-1 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 

vector February 2010 from 
ry January February January February 
2010 2010 2009 2010 2009 

2002=100 
All-items (v41691244) 116.3 116.5 113.4 -0.2 2.6 
Special aggregates 

All-items excluding food (v41691368) 114.9 115.0 111.8 -0.1 2.8 
All-items excluding food and energy (v41691369) 110.7 110.7 108.7 0.0 1.8 
All-items excluding energy (v41691374) 113.1 413.2 a LL -0.1 1.8 
All-items excluding gasoline (v41693247) 115.1 11622 113.0 -0.1 1.9 
Energy 1 (v41691375) 140.2 141.7 129.8 -1.4 8.0 
All-items (1992=100) (v41713404) 136.4 136.5 133.0 -0.1 2.6 
Food (v41691245) 122.8 123.1 120.7 -0.2 tr 
Food purchased from stores (v41691246) 2202 122.6 120.7 -0.3 12 

Meat 2 (v41691247) g15.7 117.3 113.8 -1.4 A 

Dairy products 2 (v41691257) 128.4 127.9 126.5 0.4 gS 

Bakery and cereal products (excluding infant food) 2 (v41691262) 146.0 145.9 142.1 0.1 2G 

Fresh fruit 2 (v41691266) 107.6 wt 110.5 -4.0 -2.6 

Fresh vegetables 2 (v41691269) 97.7 96.1 105.6 Ail; -7.5 
Food purchased from restaurants (v41691276) 126.0 125.9 124.5 0.1 3.7 
Shelter (v41691277) 130.2 130.1 129.4 0.1 0.6 
Rented accommodation (v41691278) 110.3 110.0 107.1 0.3 3.0 
Owned accommodation (v41691280) 129.2 128.6 129.8 0.5 -0.5 

Replacement cost (v41691281) 171.4 168.5 167.3 1 Wi 25 

Homeowners’ home and mortgage insurance (v41691283) 107.5 107.5 126.4 0.0 -15.0 

Homeowners’ maintenance and repairs (v41691284) 128.0 128.0 AZ tet 0.0 Dali 
Water, fuel and electricity (v41691285) 142.2 143.3 139.7 -0.8 1.8 

Electricity (v41691286) 128.7 128.7 132.2 0.0 -2.6 

Natural gas : E i : 

Fuel oil and other fuels (v41691288) 166.2 A? ten 146.5 -2.9 13.4 
Household operations, furnishings and equipment (v41691289) 107.5 107.9 103.2 -0.4 4.2 
Household operations (v41691290) tio s(t osey g 109.2 -0.3 5.6 

Telephone services (v41691292) 109.4 109.4 102.3 0.0 6.9 

Internet access services (v41693217) 41.5 112.8 109.1 -1.2 2.2 
Household furnishings and equipment (v41691297) 95.0 95.2 93.3 -0.2 1.8 
Clothing and footwear (v41691304) 93.2 92.5 92.7 0.8 0.5 

Women's clothing (v41691306) 89.3 88.1 95.1 1.4 -6.1 

Men's clothing (v41691307) 90.7 92.0 87.7 -1.4 3.4 
Footwear (v41691309) 90.9 91.1 86.5 -0.2 ot 
Transportation (v41691312) 114.8 115.8 108.8 -0.9 5.5 
Private transportation (v41691313) A151 115.8 107.8 -0.6 6.8 

Purchase and leasing of passenger vehicles (v41691315) 91.9 92.7 89.5 -0.9 27 

Gasoline (v41691318) 139.7 141.6 119.1 -1.3 17.3 

Passenger vehicle insurance premiums 3 (v41691321) 128.9 128.9 124.2 0.0 3.8 
Public transportation (v41691323) 109.8 113.8 er -3.5 -6.2 
Health and personal care (v41691328) 112.8 113.0 108.5 -0.2 4.0 
Health care (v41691329) 115.3 116.4 108.6 -0.9 6.2 
Personal care (v41691335) 110.9 110.2 108.9 0.6 1.8 
Recreation, education and reading (v41691338) 100.3 99.7 98.5 0.6 1.8 
Recreation (v41691339) 98.9 98.1 97.0 0.8 2.0 
Education and reading (v41691347) 106.4 106.4 104.9 0.0 1.4 
Alcoholic beverages and tobacco products (v41691351) 133.1 133.0 130.9 0.1 irre 
Alcoholic beverages (v41691352) 118.1 118.1 115.8 0.0 2.0 
Tobacco products and smokers’ supplies (V41691358) 145.4 145.3 143.4 0.1 1.4 


Ee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward Island 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691379) 


(v41691502) 
(v41691503) 
(v41691508) 
(v41693249) 
(v41691509) 


(v41713406) 


(v41691380) 
(v41691381) 
(v41691382) 
(v41691392) 
(v41691397) 
(v41691401) 
(v41691404) 
(v41691411) 


(v41691412) 
(v41691413) 
(v41691415) 
(v41691416) 
(v41691418) 
(v41691419) 
(v41691420) 
(v41691421) 


(v41691423) 


(v41691424) 
(v41691425) 
(v41691427) 
(v41693218) 
(v41691432) 


(v41691439) 
(v41691441) 
(v41691442) 
(v41691444) 


(v41691447) 
(v41691448) 
(v41691450) 
(v41691453) 
(v41691456) 
(v41691458) 


(v41691462) 
(v41691463) 
(v41691469) 


(v41691472) 
(v41691473) 
(v41691481) 


(v41691485) 
(v41691486) 
(v41691492) 


February 
2010 


Indexes 


January 
2010 


February 
2009 


2002=100 


Percentage change 
February 2010 from 


January 
2010 


February 
2009 


rr 


118.8 


117.2 
111.8 
114.6 
117.4 
154.5 


139.8 


126.0 
127.3 
119.7 
132.1 
147.6 
100.3 
122.7 
121.4 


124.4 
110.7 
113.5 
112.6 
115.0 
122.2 
160.6 
147.3 


173.3 


114.6 
121.5 
108.7 
107.9 
100.7 


96.3 
80.9 
97.6 
102.8 


116.8 
117.0 

92.8 
147.8 
132.5 
113.9 


115.7 
115.6 
115.8 


103.9 
97.3 
121.6 


150.4 
119.1 
165.3 


118.7 


MMi (o74 
tae: 
114.1 
117.2 
158.0 


139.7 


125.7 
126.9 
12122 
133.6 
144.8 
105.3 
#229 
121.4 


125.5 
110.5 
113.7 
112.8 
175.0 
222 
165.1 
148.6 


181.5 


113.7 
121.0 
108.7 
106.3 

99.0 


95.0 
81.7 
94.8 
104.6 


117.7 
WEL 

92.8 
150.2 
132.5 
WAT 


114.5 
116.1 
T4327 


102.5 
95.5 
121.6 


149.9 
118.0 
165.3 


115.7 


113.9 
109.7 
112.5 
115.3 
142.6 


136.2 


124.2 
126.6 
121.0 
131.6 
143.8 
110.0 
138.0 
116.6 


124.4 
108.1 
115.4 
112.8 
119.9 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Nova Scotia 


CANSIM Indexes Percentage change 
vector February 2010 from 

number February January February January February 
2010 2010 2009 2010 2009 

ee ee ee Se a SS Se SS Eee 

2002=100 
All-items (v41691513) 116.9 116.9 114.3 0.0 73) 
Special aggregates 

All-items excluding food (v41691637) 114.7 114.7 112.0 0.0 2.4 
All-items excluding food and energy (v41691638) Ti 110.7 109.4 0.4 1.6 
All-items excluding energy (v41691643) 114.2 113.9 A125 0.3 125 
All-items excluding gasoline (v41693251) 115.8 ike). r¢ 114.1 0.1 1.5 
Energy 1 (v41691644) 139.8 142.1 128.7 -1.6 8.6 
All-items (1992=100) (v41713408) 140.0 140.1 136.9 -0.1 2.3 
Food (v41691514) 127.3 127.5 125.5 -0.2 1.4 
Food purchased from stores (v41691515) 127.0 127.4 125.5 -0.3 AZ 
Meat 2 (v41691516) 116.1 117.6 118.0 -1.3 -1.6 
Dairy products 2 (v41691526) 128.4 128.5 128.0 -0.1 0.3 
Bakery and cereal products (excluding infant food) 2 (v41691531) 145.7 145.0 139.1 0.5 47 
Fresh fruit 2 (v41691535) 108.3 111.9 108.9 -3.2 -0.6 
Fresh vegetables 2 (v41691538) 111.9 114.5 123.7 -2.3 -9.5 
Food purchased from restaurants (v41691545) 128.1 128.1 125.6 0.0 2.0 
Shelter (v41691546) 124.4 124.7 124.1 -0.2 0.2 
Rented accommodation (v41691547) 107.2 107.2 105.8 0.0 1.3 
Owned accommodation (v41691549) 123.1 2322 123:5 -0.1 -0.3 
Replacement cost (v41691550) 131.1 131.0 130.2 0.1 0.7 
Homeowners’ home and mortgage insurance (v41691552) 147.1 147.2 147.2 -0.1 -0.1 
Homeowners’ maintenance and repairs (v41691553) 118.8 118.8 112.6 0.0 5.5 
Water, fuel and electricity (v41691554) 140.6 141.7 139.6 -0.8 0.7 
Electricity (v41691555) 123.8 123.8 133.1 0.0 -7.0 
Natural gas 5 , A : : ‘ 
Fuel oil and other fuels (v41691557) 161.9 165.0 143.3 -1.9 13.0 
Household operations, furnishings and equipment (v41691558) 110.1 109.6 106.4 0.5 3.5 
Household operations (v41691559) 118.0 117.6 112.6 0.3 48 
Telephone services (v41691561) 107.7 107.7 102.5 0.0 al 
Internet access services (v41693219) 103.3 102.4 99.3 0.9 4.0 
Household furnishings and equipment (v41691566) 946 93.8 94.1 0.9 0.5 
Clothing and footwear (v41691573) 85.9 84.5 92.2 ART: -6.8 
Women’s clothing (v41691575) 80.5 79.2 92.8 1.6 -13.3 
Men's clothing (v41691576) 85.6 83.5 87.8 2.5 -2.5 
Footwear (v41691578) 82.0 81.9 94.7 0.1 -13.4 
Transportation (v41691581) 112.9 113.8 106.2 -0.8 6.3 
Private transportation (v41691582) 113.0 113.6 105.3 -0.5 7.3 
Purchase and leasing of passenger vehicles (v41691584) 92.1 9197 88.7 0.4 3.8 
Gasoline (v41691587) 139.2 142.7 12 -2.5 18.8 
Passenger vehicle insurance premiums 3 (v41691590) 112.9 112.9 110.6 0.0 Pied 
Public transportation (v41691592) aed 115.6 116.9 -3.0 -4.1 
Health and personal care (v41691597) 111.9 112.6 109.0 -0.6 Pa 
Health care (v41691598) 114.2 114.6 110.7 -0.3 3:2 
Personal care (v41691604) 109.7 110.8 107.7 -1.0 1.9 
Recreation, education and reading (v41691607) 105.4 104.0 103.4 Acs 1.9 
Recreation (v41691608) 99.9 98.1 97.5 1.8 2.5 
Education and reading (v41691616) 120.1 120.1 119.5 0.0 0.5 
Alcoholic beverages and tobacco products (v41691620) 153.8 154.1 141.6 -0.2 8.6 
Alcoholic beverages (v41691621) 118.8 119.3 NITE -0.4 0.9 
Tobacco products and smokers’ supplies (v41691627) 178.0 178.0 155.6 0.0 14.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-4 


The Consumer Price Index — February 2010 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 2 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691648) 


(v41691772) 
(v41691773) 
(v41691778) 
(v41693253) 
(v41691779) 


(v41713410) 


(v41691649) 
(v41691650) 
(v41691651) 
(v41691661) 
(v41691666) 
(v41691670) 
(v41691673) 
(v41691680) 


(v41691681) 
(v41691682) 
(v41691684) 
(v41691685) 
(v41691687) 
(v41691688) 
(v41691689) 
(v41691690) 


(v41691692) 


(v41691693) 
(v41691694) 
(v41691696) 
(v41693220) 
(v41691701) 


(v41691708) 
(v41691710) 
(v41691711) 
(v41691713) 


(v41691716) 
(v41691717) 
(v41691719) 
(v41691722) 
(v41691725) 
(v41691727) 


(v41691732) 
(v41691733) 
(v41691739) 


(v41691742) 
(v41691743) 
(v41691751) 


(v41691755) 
(v41691756) 
(v41691762) 


February 
2010 


115.6 


113.3 
109.8 
113.1 
114.6 
136.0 


137.1 


126.8 
127.8 
UA TETE 
127.6 
145.7 
106.4 
115.5 
124.7 


121.6 
108.1 
117.4 
119.9 
135.4 
122.0 
139.0 
130.3 


164.2 


109.7 
119.6 
111.6 
108.9 

92.0 


96.2 
87.5 
97.4 
100.2 


111.9 
112.0 

89.6 
133.6 
119.3 
112.6 


111.4 
115.8 
107.2 


105.0 
98.0 
127.5 


133.1 
119.4 


Indexes Percentage change 

February 2010 from 
January February January February 
2010 2009 2010 2009 

2002=100 

ee ee 
115.4 112.0 0.2 ae 
113.2 109.3 0.1 aH f 
109.3 107.2 0.5 2.4 
TA26 110.5 0.4 2.4 
114.2 111.9 0.4 2.4 
138.1 122.9 -1.5 10.7 
136.9 132.8 0.1 3.2 
126.3 124.6 0.4 1.8 
127.0 126.9 0.6 0.7 
117.9 118.4 -0.2 -0.6 
127K WIGS 0.4 0.2 
144.2 141.7 1.0 2.8 
110.0 tad, -3.3 -47 
112.9 124.5 2:3 -7.2 
124.7 119.3 0.0 4.5 
121.8 120.2 -0.2 1.2 
108.0 106.9 0.1 1.1 
173 117.8 0.1 -0.3 
120.1 119.0 -0.2 0.8 
130.4 132.1 3.8 25 
1222 117.8 -0.2 3.6 
140.1 133.6 -0.8 4.0 
130.3 127.9 0.0 1.9 
171.3 144.9 44 13.3 
109.1 105.6 0.5 3.9 
119.5 113.7 0.1 5.2 
111.6 104.6 0.0 6.7 
110.5 106.0 -1.4 27 
90.6 91.1 1:5 1.0 
94.6 93.6 1.7 2.8 
87.9 91.9 -0.5 -48 
93.8 91.9 3.8 6.0 
97.7 90.9 2.6 10.2 
112.7 104.4 -0.7 a2 
112.7 103.7 -0.6 8.0 
89.3 86.2 0.3 3.9 
136.8 112.1 -2.3 19.2 
119.3 114.3 0.0 4.4 
WiS.7 119.1 -2.7 -5.5 
111.5 104.4 -0.1 6.7 
116.8 108.5 -0.9 6.7 
106.3 100.4 0.8 6.8 
103.9 102.7 1.1 a2 
96.7 95.5 13 2.6 
127.5 126.4 0.0 0.9 
132.6 131.1 0.4 1.5 
212.3 118.8 0.1 0.5 
139.5 137.1 0.5 23 


140.2 


en nc EERIE UEIEEEEEEEIEEEEEEEEeene 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector February 2010 from 
number Februa 
ry January February January February 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41691783) 114.2 114.0 112.3 0.2 1.7 
Special aggregates 
All-items excluding food (v41691908) 111.8 111.8 109.8 0.0 1.8 
All-items excluding food and energy (v41691909) 109.5 109.3 108.5 0.2 0.9 
All-items excluding energy (v41691914) 112.6 W272 111.4 0.4 et 
All-items excluding gasoline (v41693255) litSet 112.8 111.9 0.3 hea. 
Energy 1 (v41691915) T3205. 134.0 121.6 -1.1 9.0 
All-items (1992=100) (v41713412) 132.0 131.8 129.8 0.2 17 
Food (v41691784) 124.5 123.9 122.9 0.5 133 
Food purchased from stores (v41691785) 125.1 124.3 124.3 0.6 0.6 
Meat 2 (v41691786) 119.1 119.2 120.0 -0.1 -0.8 
Dairy products 2 (v41691796) 133.1 130.9 130.3 197. 2.1 
Bakery and cereal products (excluding infant food) 2 (v41691801) 142.3 141.9 138.7 o:3 2.6 
Fresh fruit 2 (v41691805) 105.9 109.9 AnZes -3.6 -5.7 
Fresh vegetables 2 (v41691808) alas 107.0 128.5 4.0 -13.4 
Food purchased from restaurants (v41691815) 123.2 122.8 119.4 0.3 see 
Shelter (v41691816) 120.6 120.7 120.0 -0.1 0.5 
Rented accommodation (v41691817) 109.3 109.2 107.9 0.1 1.3 
Owned accommodation (v41691819) 125.6 125.7 126.0 -0.1 -0.3 
Replacement cost (v41691820) 141.1 141.1 137.3 0.0 2.8 
Homeowners’ home and mortgage insurance (v41691822) 148.0 146.7 152.2 0.9 -2.8 
Homeowners’ maintenance and repairs (v41691823) 119.5 119.7 115.6 -0.2 3.4 
Water, fuel and electricity (v41691824) 122.3 122.9 119.6 -0.5 Pa, 
Electricity (v41691825) 113.4 113.4 112.3 0.0 1.0 
Natural gas (v41691827) 116.0 114.9 117.8 1.0 -1.5 
Fuel oil and other fuels (v41691828) 183.0 190.1 164.6 -3.7 ile 
Household operations, furnishings and equipment (v41691829) 109.4 109.4 106.8 0.0 2.4 
Household operations (v41691830) 117.0 117.3 111.4 -0.3 5.0 
Telephone services (v41691832) 113.1 413.1 105.7 0.0 7.0 
Internet access services (v41693221) 98.0 98.0 94.0 0.0 43 
Household furnishings and equipment (v41691837) 97.2 96.8 99.3 0.4 -2.1 
Clothing and footwear (v41691844) 85.3 85.0 89.0 0.4 -4.2 
Women's clothing (v41691846) 69.4 70.7 TES -1.8 -10.8 
Men's clothing (v41691847) 87.1 85.5 92.5 1.9 -5.8 
Footwear (v41691849) 98.1 95.2 96.4 3.0 1.8 
Transportation (v41691852) qa'5:9 116.3 109.6 -0.3 5.7 
Private transportation (v41691853) 115.4 115.6 108.4 -0.2 6.5 
Purchase and leasing of passenger vehicles (v41691855) 92.9 92.3 89.6 0.7 Str 
Gasoline (v41691858) 142.4 144.8 123.3 -1.7 15.5 
Passenger vehicle insurance premiums 3 (v41691861) 148.0 148.0 143.1 0.0 3.4 
Public transportation (v41691863) 2e%2 V25.7 126.8 -2.0 -2.8 
Health and personal care (v41691868) 443:4 13:2 110.6 -0.1 74 e) 
Health care (v41691 869) 112.6 113.4 111.4 -0.7 a 
Personal care (v41691875) 1A3:7 113.2 109.8 0.4 3.6 
Recreation, education and reading (v41691878) 95.3 94.3 94.9 As4 0.4 
Recreation (v41691879) 89.5 88.2 89.8 1.5 -0.3 
Education and reading (v41691887) 119.7 119.7 115.8 0.0 3.4 
Alcoholic beverages and tobacco products (v41691891) 127.2 127.0 125.0 0.2 1.8 
Alcoholic beverages (v41691892) 4t.2 £134 110.6 0.1 0.5 
Tobacco products and smokers’ supplies (v41691898) 141.6 141.1 136.8 0.4 35 


SS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-6 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector February 2010 from 
number February January February January February 
2010 2010 2009 2010 2009 
2002=100 
ee ee 
All-items (v41691919) 115.1 114.5 1134 0.5 1.8 
Special aggregates 
All-items excluding food (v41692044) 1113.5 112.9 “fi lialers) 0.5 1.8 
All-items excluding food and energy (v41692045) 112:5 111.6 110.4 0.8 1.9 
All-items excluding energy (v41692050) 114.3 113:5 112.3 0.7 1.8 
All-items excluding gasoline (v41693257) 114.0 113.3 112.8 0.6 1.1 
Energy 1 (v41692051) 129.2 130.5 127.6 -1.0 113 
All-items (1992=100) (v41713415) 138.2 137.5 135.9 0.5 Ai? 
Food (v41691920) 123.3 123.0 124°5 0.2 1.5 
Food purchased from stores (v41691921) 123.4 123.0 22a 0.3 11 
Meat 2 (v41691922) 120.7 119.6 118.6 0.9 1.8 
Dairy products 2 (v41691932) 132.9 131.9 1325 0.8 0.3 
Bakery and cereal products (excluding infant food) 2 (v41691937) 140.8 138.5 138.4 ike Ay, 
Fresh fruit 2 (v41691941) 101.8 103.0 102.7 -1.2 -0.9 
Fresh vegetables 2 (v41691944) 99.8 103.6 109.5 -3.7 -8.9 
Food purchased from restaurants (v41691951) 123.0 122.8 120.3 0.2 2.2 
Shelter (v41691952) 118.6 118.6 120.3 0.0 -1.4 
Rented accommodation (v41691953) 108.5 108.4 107.0 0.1 1.4 
Owned accommodation (v41691955) 123.4 123.3 123.1 0.1 0.2 
Replacement cost (v41691956) 134.6 133.9 132.6 0.5 1:5 
Homeowners’ home and mortgage insurance (v41691958) USE iAeO 157.4 1.0 97 
Homeowners’ maintenance and repairs (v41691959) 116.3 116.3 TSH 0.0 2.8 
Water, fuel and electricity (v41691960) 123.8 124.0 138.2 -0.2 
Electricity 3 (v41691961) 119.3 119.3 114.9 0.0 8 
Natural gas (v41691963) 88.6 88.6 139.1 0.0 -36.3 
Fuel oil and other fuels (v41691964) 181.3 185.9 162.8 -2.5 11.4 
Household operations, furnishings and equipment (v41691965) 109.3 108.1 106.8 1.1 2.3 
Household operations (v41691966) AAT Ae AntSed 0.5 4.1 
Telephone services (v41691968) 116.7 116.7 iO . : 
Internet access services (v41693222) 91.0 93.9 91.5 bee i : 
Household furnishings and equipment (v41691973) 95.2 93.2 96.2 : -1. 
i 2.0 -2.9 
Clothing and footwear (v41691980) 90.2 88.4 92:9 
Women’s clothing (v41691982) 82.5 81.7 a = ae 
Men’s clothing (v41691983) 88.8 86.1 aps * ae 
Footwear (v41691985) 87.8 87.8 : 
i (v41691988) 118.5 118.8 110.2 -0.3 7.5 
Lisa aorta ee (v41691989) 118.7 118.7 109.0 0.0 8.9 
Private transportation + es ~ “— 
Purchase and leasing of passenger vehicles (v41691991) 92.1 aa ep ys es 
Gasoline (v41691994) 142.1 a ope fh ee 
Passenger vehicle insurance premiums 4 (v41691997) 160.3 nes He “i a 
Public transportation (v41691999) 115.9 i 
: 2.4 
Health and personal care (v41692004) Sg ee se . 2 a 
Health care (v41692005) We a6 oe “ ~e 
Personal care (v41692011) 110.4 ; 
: : 2:3 
Recreation, education and reading (v41692014) soy pee or a a 
Recreation (v41692015) po Psa org = = 
Education and reading (v41692023) : : 
é 0.5 -0.1 
Alcoholic beverages and tobacco products eb te hed ae 8 : a2 = 
Alcoholic beverages (v noes na sia ne O2 
Tobacco products and smokers’ supplies (v41692034) 


EEE SENSEI 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-7 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector February 2010 from 
number February January February January February 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692055) 114.6 114.3 113.1 0.3 1.3 
Special aggregates 
All-items excluding food (v41692180) 113.2 112.8 111.4 0.4 1.6 
All-items excluding food and energy (v41692181) 111.2 110.7 109.9 0.5 1.2 
All-items excluding energy (v41692186) 113.2 112.8 112.0 0.4 Ast 
All-items excluding gasoline (v41693259) 113.3 112.9 112.4 0.4 0.8 
Energy 1 (v41692187) 131.9 132.3 125.2 -0.3 5.4 
All-items (1992=100) (v41713419) 141.1 140.7 139.1 0.3 1.4 
Food (v41692056) 121.8 121.8 121.2 0.0 0.5 
Food purchased from stores (v41692057) 120.0 120.1 120.2 -0.1 -0.2 
Meat 2 (v41692058) d225 110.3 116.8 2.0 -3.7 
Dairy products 2 (v41692068) 127.3 126.3 123.5 0.8 a 
Bakery and cereal products (excluding infant food) 2 (v41692073) 135.8 AS ah 138.9 -1.4 -2.2 
Fresh fruit 2 (v41692077) 97.1 102.5 103.1 -5.3 -5.8 
Fresh vegetables 2 (v41692080) 103.6 102.6 112.8 1.0 -8.2 
Food purchased from restaurants (v41692087) 125.2 125:2 122.6 0.0 24 
Shelter (v41692088) 121.2 121.2 122.6 0.0 -1.1 
Rented accommodation (v41692089) 115.0 114.7 12.2 0.3 2.5 
Owned accommodation (v41692091) 124.4 124.3 126.5 0.1 -1.7 
Replacement cost (v41692092) 150.9 150.4 147.4 0.3 2.4 
Homeowners’ home and mortgage insurance (v41692094) 128.1 128.1 151.4 0.0 -15.4 
Homeowners’ maintenance and repairs (v41692095) 119.0 118.4 114.1 0.5 43 
Water, fuel and electricity (v41692096) 117.0 GAA 119.9 -0.6 -2.4 
Electricity (v41692097) 115.0 115.0 111.8 0.0 2.9 
Natural gas (v41692099) 105.7 107.7 122.5 -1.9 -13.7 
Fuel oil and other fuels (v41692100) 176.9 184.4 163.0 -4.1 8.5 
Household operations, furnishings and equipment (v41692101) 107.4 107.7 106.8 -0.3 0.6 
Household operations (v41692102) 112.5 112.2 110.9 0.3 1.4 
Telephone services (v41692104) 101.7 102.2 102.3 -0.5 -0.6 
Internet access services (v41693223) 104.8 101.8 102.9 2.9 1.8 
Household furnishings and equipment (v41692109) 98.2 99.7 99.4 -1.5 -1.2 
Clothing and footwear (v41692116) 93.8 91.5 95.0 2.5 -1.3 
Women’s clothing (v41692118) 84.3 83.3 90.8 ae) -7.2 
Men’s clothing (v41692119) 91.7 85.3 94.7 va) -3.2 
Footwear (v41692121) 88.1 89.6 91.6 =r -3.8 
Transportation (v41692124) 115.1 115.3 109.4 -0.2 §.2 
Private transportation (v41692125) 115.4 115.2 108.6 0.2 6.3 
Purchase and leasing of passenger vehicles (v41692127) 95.1 94.8 90.3 0.3 9.3 
Gasoline (v41692130) 148.9 148.8 131.0 0.1 13.7 
Passenger vehicle insurance premiums 3 (v41692133) 110.7 110.7 109.2 0.0 1.4 
Public transportation (v41692135) 12:3 116.0 117.0 -3.2 -4.0 
Health and personal care (v41692140) 111.5 113.0 107.9 -1.3 3.3 
Health care (v41692141) iA Se2 117.5 110.6 -2.0 4.2 
Personal care (v41692147) 108.0 108.5 105.4 -0.5 2.5 
Recreation, education and reading (v41692150) 104.2 101.8 101.7 2.4 2.5 
Recreation (v41692151) 100.1 97.0 98.5 3:2 1.6 
Education and reading (v41692159) 118.6 118.6 112.8 0.0 5.1 
Alcoholic beverages and tobacco products (v41692163) 131.5 130.5 42722 0.8 3.4 
Alcoholic beverages (v41692164) 118.0 117.8 116.4 0.2 1.4 
Tobacco products and smokers’ supplies (v41692170) 142.5 140.5 135.2 1.4 5.4 


SS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 9-8 


The Consumer Price Index — February 2010 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692191) 


(v41692316) 
(v41692317) 
(v41692322) 
(v41693261) 
(v41692323) 


(v41713421) 


(v41692192) 
(v41692193) 
(v41692194) 
(v41692204) 
(v41692209) 
(v41692213) 
(v41692216) 
(v41692223) 


(v41692224) 
(v41692225) 
(v41692227) 
(v41692228) 
(v41692230) 
(v41692231) 
(v41692232) 
(v41692233) 
(v41692235) 
(v41692236) 


(v41692237) 
(v41692238) 
(v41692240) 
(v41693224) 
(v41692245) 


(v41692252) 
(v41692254) 
(v41692255) 
(v41692257) 


(v41692260) 
(v41692261) 
(v41692263) 
(v41692266) 
(v41692269) 
(v41692271) 


(v41692276) 
(v41692277) 
(v41692283) 


(v41692286) 
(v41692287) 
(v41692295) 


(v41692299) 
(v41692300) 
(v41692306) 


Indexes Percentage change 
February 2010 from 
February January February January February 
2010 2010 2009 2010 2009 
2002=100 

117.7 117.5 116.5 0.2 1.0 
116.8 116.6 115.7 0.2 1.0 
115.4 115.0 114.0 0.3 1.2 
116.6 116.3 115.2 0.3 1.2 
116.7 116.5 116.0 0.2 0.6 
127.9 128.7 128.5 -0.6 -0.5 
145.5 145.4 144.1 0.1 1.0 
121.7 122.2 120.5 -0.4 1.0 
119.4 120.1 119.6 -0.6 -0.2 
113.0 111.2 11535 1.6 -2.2 
129.8 128.5 125.8 1.0 3.2 
133.4 134.8 137.6 -1.0 -3.1 
101.5 104.3 108.3 -2.7 -6.3 
Tiles 113:2 128.6 -1.5 -13.3 
126.4 126.4 12203: 0.0 3.4 
138.7 138.6 141.0 0.1 -1.6 
123.7 123.0 117.8 0.6 5.0 
149.3 149.3 151.8 0.0 1.6 
204.5 204.4 207.8 0.0 -1.6 
203.8 203.8 228.8 0.0 -10.9 
WA 128.1 118.0 -0.7 7.8 
126.6 126.4 133836 0.2 5:2 
126.9 126.9 115.5 0.0 9.9 
103.5 102.4 140.1 Aad -26.1 
159.7 169.9 150.7 -6.0 6.0 
102.4 103.0 102.8 -0.6 -0.4 
109.6 109.5 107.9 0.1 1.6 
94.7 94.7 94.6 0.0 0.1 
97.0 96.3 96.5 0.7 0.5 
89.9 91.6 93.6 -1.9 -4.0 
96.3 93:9 97.2 2.6 -0.9 
88.1 86.1 94.4 2.3 -6.7 
89.2 86.2 91.0 3.5 2.0 
97.2 94.6 95.4 27 1.9 
110.1 110.7 105.6 -0.5 4.3 
109.9 110.3 104.8 -0.4 4.9 
91.8 91.6 88.9 0.2 3:3 
Hover 139.4 126.0 -1.6 8.9 
117.6 117.6 112.4 0.0 46 
112.3 116.5 118.4 -3.6 -5.2 
i Paes 114.1 108.8 -1.4 3.4 
114.7 116.6 109.1 -1.6 51 
110.2 Aare 108.9 -0.9 A 
105.2 102.9 102.3 2.2 2.8 
99.7 96.9 97.4 2.9 2.4 
124.9 124.9 119.5 0.0 4.5 
135.0 134.6 131.3 0.3 2.8 
126.8 127.0 121.8 -0.2 4.1 
138.9 138.0 136.7 0.7 1.6 


a ne TEU EE IIIS EIS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-9 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector February 2010 from 
number Februa J F January-February 
ry anuary ebruary January February 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692327) 122.7 122.3 121.5 0.3 1.0 
Special aggregates 

All-items excluding food (v41692451) 123.0 122.6 121.8 0.3 1.0 
All-items excluding food and energy (v41692452) 120.7 119.9 119.2 0.7 1.3 
All-items excluding energy (v41692457) 120.8 120.1 119.4 0.6 12 
All-items excluding gasoline (v41693263) 12252 121.5 121.3 0.6 0.7 
Energy 1 (v41692458) 144.5 148.3 146.5 -2.6 -1.4 
All-items (1992=100) (v41713424) 152.4 151.9 150.9 0.3 1.0 
Food (v41692328) 121.8 121.0 120.2 0.7 1.3 
Food purchased from stores (v41692329) 120.6 119.6 120.3 0.8 0.2 
Meat 2 (v41692330) 11235 109.9 115.5 2.4 -2.6 
Dairy products 2 (v41692340) 131.5 130.6 128.8 0.7 2.1 
Bakery and cereal products (excluding infant food) 2 (v41692345) 138.3 138.2 137.5 0.1 0.6 
Fresh fruit 2 (v41692349) 99.2 103.3 106.6 -4.0 -6.9 
Fresh vegetables 2 (v41692352) 102.8 102.8 114.6 0.0 -10.3 
Food purchased from restaurants (v41692359) 124.1 124.0 119:7 0.1 3.7 
Shelter (v41692360) 148.2 148.5 151.8 -0.2 -2.4 
Rented accommodation (v41692361) 122.5 122.6 122.9 -0.1 -0.3 
Owned accommodation (v41692363) 154.8 154.5 156.8 0.2 -1.3 
Replacement cost (v41692364) 173.0 171.8 173.4 0.7 -0.2 
Homeowners’ home and mortgage insurance (v41692366) 191.5 189.1 211.7 1.3 -9.5 
Homeowners’ maintenance and repairs (v41692367) 117.9 117.9 109.7 0.0 7.5 
Water, fuel and electricity (v41692368) 151.9 154.2 164.2 -1.5 -7.5 
Electricity (v41692369) 104.0 107.0 135.0 -2.8 -23.0 
Natural gas (v41692371) 220.2 221.9 203.8 -0.8 8.0 

Fuel oil and other fuels : : : ‘ 
Household operations, furnishings and equipment (v41692372) 106.9 107.6 107.2 -0.7 -0.3 
Household operations (v41692373) fidioes 115.3 113.0 0.3 2.4 
Telephone services (v41692375) 104.2 104.2 101.1 0.0 3.1 
Internet access services (v41693225) 93.3 91.4 94.9 2 -1.7 
Household furnishings and equipment (v41692380) 93.3 95.6 97.9 -2.4 -4.7 
Clothing and footwear (v41692387) 96.0 96.1 97.8 -0.1 -1.8 
Women's clothing (v41692389) 86.0 86.0 90.9 0.0 -5.4 
Men’s clothing (v41692390) 91.9 90.9 93.9 ea. -2.1 
Footwear (v41692392) 96.9 97.3 100.5 -0.4 -3.6 
Transportation (v41692395) 117.9 118.8 114.0 -0.8 3.4 
Private transportation (v41692396) 118.1 118.8 113.4 -0.6 4.1 
Purchase and leasing of passenger vehicles (v41692398) 88.1 87.6 85.8 0.6 Pat 
Gasoline (v41692401) 138.3 143.0 126.8 -3.3 9.1 
Passenger vehicle insurance premiums 3 (v41692404) 168.0 168.0 162.0 0.0 3.7 
Public transportation (v41692406) 114.8 118.6 119.9 -3.2 -4.3 
Health and personal care (v41692411) UTE 119.9 112.4 0.0 6.7 
Health care (v41692412) 128.7 129.2 115.6 -0.4 11.3 
Personal care (v41692418) 111.5 110.9 109.2 0.5 Peed 
Recreation, education and reading (v41692421) 107.9 103.4 103.0 4.4 4.8 
Recreation (v41692422) 102.2 96.6 98.2 5.8 4.1 
Education and reading (v41692430) 128.6 128.6 120.6 0.0 6.6 
Alcoholic beverages and tobacco products (v41692434) 133.5 133.4 128.7 0.1 3.7 
Alcoholic beverages (v41692435) 121.3 1213 116.0 0.0 46 
Tobacco products and smokers’ supplies (v41692441) 143.0 142.7 139.1 0.2 2.8 


—e_——————————————— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-46 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


CANSIM Indexes Percentage change 
vector February 2010 from 
eee February January February January February 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692462) 113.2 112.2 111.9 0.9 a2 
Special aggregates 
All-items excluding food (v41692587) 112-2 111.0 110.7 1s} 14 
All-items excluding food and energy (v41692588) 110.4 109.1 109.5 1.2 0.8 
All-items excluding energy (v41692593) 111.8 110.7 111.0 1.0 0.7 
All-items excluding gasoline (v41693265) 111.9 110.9 AdA2 0.9 0.6 
Energy 1 (v41692594) 1315 13222 123.2 -0.5 6.7 
All-items (1992=100) (v41713427) 133.4 132.2 131.9 0.9 14 
Food (v41692463) 117.6 Ti lefer? 117.7 -0.1 -0.1 
Food purchased from stores (v41692464) 116.7 117.0 117.8 -0.3 -0.9 
Meat 2 (v41692465) 112.8 11S iigkews 1.2 -2.0 
Dairy products 2 (v41692475) 124.2 123.8 123.0 0.3 1.0 
Bakery and cereal products (excluding infant food) 2 (v41692480) 131.0 129.9 133.4 0.8 -1.8 
Fresh fruit 2 (v41692484) 102.6 110.0 112.7 -6.7 -9.0 
Fresh vegetables 2 (v41692487) 100.9 103.9 114.3 -2.9 -11.7 
Food purchased from restaurants (v41692494) 119.3 119.0 117.4 0.3 1.6 
Shelter (v41692495) 111.7 111.8 114.4 -0.1 -2.4 
Rented accommodation (v41692496) 108.7 108.7 107.3 0.0 1.3 
Owned accommodation (v41692498) lide 12 116.0 -0.1 -4.2 
Replacement cost (v41692499) 113.7 113.2 121.0 0.4 -6.0 
Homeowners’ home and mortgage insurance (v41692501) 129:9 128.6 148.0 1.0 -12.2 
Homeowners’ maintenance and repairs (v41692502) 117.4 117.4 112.6 0.0 4.3 
Water, fuel and electricity (v41692503) 124.3 121.5 120.4 -0.2 0.7 
Electricity (v41692504) 114.6 114.6 109.8 0.0 44 
Natural gas (v41692506) 115.7 115.7 126.0 0.0 -8.2 
Fuel oil and other fuels (v41692507) 178.9 183.4 158.1 -2.5 1.2 
Household operations, furnishings and equipment (v41692508) 105.5 105.1 104.7 0.4 0.8 
Household operations (v41692509) Ade 191-2 109.4 0.4 24 
i 0.0 2.6 
Telephone services (v41692511) 104.5 104.5 101.8 E aps 
Internet access services (v41693226) 92.9 90.9 94.0 oe ¥ : 
Household furnishings and equipment (v41692516) 94.4 94.2 96.0 : 
Clothing and footwear (v41692523) 99.2 98.8 99.6 0.4 -0.4 
on i (v41692525) 92.6 91.4 95.5 13 -3.0 
Women’s clothing ne a ne 
Men’s clothing (v41692526) 91.2 92.4 es cs i 
Footwear (v41692528) 101.0 97.9 
i (v41692531) 115.3 115.8 111.1 -0.4 3.8 
LS bel od asec (v41692532) 115.6 1157 110.6 0.1 45 
Private transportation es oa 12 
Purchase and leasing of passenger vehicles (v41692534) 91.7 ei neg ye be 
Gasoline : (v41692537) 148.8 ere at oe - 
Passenger vehicle insurance premiums 3 (v41692540) 128.1 a ee i 
Public transportation (v41692542) 113.5 Tive ; : 
Health and personal care (v41692547) 112.6 112.7 bbe: - ie 
(v41692548) 116.7 116.9 
Health care 108.0 107.9 105.4 0.1 2.5 
Personal care (v41692554) ' 
- : 7.4 
Recreation, education and reading ee vee ive: oy ve ; ie: 
oe ss tty . 152.4 152.4 147.0 0.0 3.7 
Education and reading (v41692566) 
2 1.8 
Alcoholic beverages and tobacco products (v41692570) bee: ee as ; Ae 
Alcoholic beverages ' (v41692571) he. tea ae by 30 
Tobacco products and smokers’ supplies (v41692577) 


a nee EEUU UES ESSERE 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-41 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse” 


CANSIM Indexes Percentage change 
vector February 2010 from 
number Februa 
ry January February January February 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692598) 114.4 113.9 113.7 0.4 0.6 
Special aggregates 
All-items excluding food (v41692711) 113.9 11933 113.4 0.5 0.4 
All-items excluding food and energy (v41692712) 111.0 110.3 110.8 0.6 0.2 
All-items excluding energy (v41692717) 2e2 111.6 Adie? 0.5 0.4 
All-items excluding gasoline (v41693267) 113.4 112.9 113.5 0.4 -0.1 
Energy 1 (v41692718) 135.4 13557, 131.9 -0.2 230 
All-items (1992=100) (v41713430) 134.6 134.0 133.8 0.4 0.6 
Food (v41692599) 116.9 116.6 115.4 0.3 a3 
Food purchased from stores (v41692600) 115.4 114.9 $135 0.4 hey: 
Meat 2 (v41692601) 107.8 104.2 108.4 G5 -0.6 
Dairy products 2 (v41692611) 121.8 121.4 12402 0.3 0.5 
Bakery and cereal products (excluding infant food) 2 (v41692616) 2nko 122.4 120.4 -0.7 0.9 
Fresh fruit 2 (v41692620) 106.4 103.4 98.1 2.9 8.5 
Fresh vegetables 2 (v41692623) 106.1 105.1 105.1 1.0 1.0 
Food purchased from restaurants (v41692630) 120.4 120.4 119.7 0.6 0.6 
Shelter (v41692631) 127.2 127.5 131.8 -0.2 -3.5 
Rented accommodation : : ; ; 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs é 2 : : : : 
Water, fuel and electricity (v41692632) 135.6 136.6 146.2 -0.7 7.3 
Electricity (v41692633) 97.9 97.9 124.8 0.0 -21.6 
Natural gas : ; ‘ : . ; 
Fuel oil and other fuels (v41692635) 179.2 186.5 169.8 -3.9 §.5 
Household operations, furnishings and equipment (v41692636) 100.2 103.7 103.7 -3.4 -3.4 
Household operations (v41692637) 110.2 109.9 108.8 0.3 1:3 
Telephone services (v41692639) 99.1 99.1 99.1 0.0 0.0 
Internet access services (v41693227) 101.4 101.4 106.4 0.0 -47 
Household furnishings and equipment (v41692644) 82.6 93.2 95.1 -11.4 -13.1 
Clothing and footwear (v41692651) 92.9 96.3 101.2 -3.5 -8.2 
Women's clothing (v41692653) 80.2 84.2 96.6 4.8 -17.0 
Men's clothing (v41692654) 98.8 100.4 103.0 -1.6 -4.1 
Footwear (v41692656) 91.9 100.2 100.4 -8.3 -8.5 
Transportation (v41692659) 115.8 115.9 111.6 -0.1 3.8 
Private transportation (v41692660) 117.6 116.8 110.7 0.7 6:2 
Purchase and leasing of passenger vehicles (v41692662) 94.4 94.0 92.6 0.4 1.9 
Gasoline (v41692665) 137.4 134.7 113.0 2.0 216 
Passenger vehicle insurance premiums 3 (v41692668) 166.5 165.9 166.4 0.4 0.1 
Public transportation (v41692670) 106.9 111.8 115.6 -4.4 -7.5 
Health and personal care (v41692675) 113.6 116.3 112.2 -2.3 1.2 
Health care (v41692676) 118.9 119.5 1521 -0.5 3.3 
Personal care (v41692682) 107.3 112.0 108.2 -4.2 -0.8 
Recreation, education and reading (v41692685) 102.1 93.6 92.1 9.1 10.9 
Recreation (v41692686) 98.9 89.1 88.1 11.0 12.3 
Education and reading (v41692693) 117.4 117.4 112.9 0.0 4.0 
Alcoholic beverages and tobacco products (v41692695) 134.2 133.8 132.9 0.3 1.0 
Alcoholic beverages (v41692696) 108.6 108.3 108.5 0.3 0.1 
Tobacco products and smokers’ supplies (v41692702) 163.9 163.4 160.9 0.3 1.9 


= 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Yukon Territory 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


eee 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy | 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 3 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 4 
Public transportation 


Health and personal care 
Health care 
Personé: care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692722) 


(v41692835) 
(v41692836) 
(v41692841) 
(v41693269) 
(v41692842) 


(v41713431) 


(v41692723) 
(v41692724) 
(v41692725) 
(v41692735) 
(v41692740) 
(v41692744) 
(v41692747) 
(v41692754) 


(v41692755) 


(v41692756) 
(v41692757) 


(v41692759) 


(v41692760) 
(v41692761) 
(v41692763) 
(v41693228) 
(v41692768) 


(v41692775) 
(v41692777) 
(v41692778) 
(v41692780) 


(v41692783) 
(v41692784) 
(v41692786) 
(v41692789) 
(v41692792) 
(v41692794) 


(v41692799) 
(v41692800) 
(v41692806) 


(v41692809) 
(v41692810) 
(v41692817) 


(v41692819) 
(v41692820) 
(v41692826) 


Indexes Percentage change 
February 2010 from 
February January February January February 
2010 2010 2009 2010 2009 
2002=100 

117.4 116.8 114.5 0.5 7s 
ast 116.7 114.2 0.3 2.5 
ih behee 112.8 ihn later 0.6 1.6 
114.4 AdS25 112.4 0.8 1.8 
116.9 116.2 114.5 0.6 2.1 
fess 155.0 141.1 -1.2 8.6 
136.5 135.8 133.2 0.5 2.5 
118.3 116.7 115.4 1.4 2.5 
117.4 115.4 115-4 ae 2.0 
119.6 118.7 111.6 0.8 (67s 
114.1 112.1 116.9 1.8 -2.4 
120.0 11633 122.6 3.2 -2.1 
119.1 i265 AT1:2 5.8 PA 
HEE 129.1 128.1 -1.5 -0.8 
120.6 119.8 ATS, 0.7 42 
134.3 135.0 133.0 -0.5 1.0 
159.0 161.6 150.3 16 5.8 
HOO 165:1 146.5 0.0 5.9 
197.2 204.6 188.4 -3.6 47 
106.5 106.3 106.0 0.2 0.5 
112.6 A123 112.4 0.3 0.2 
99.3 99.3 99.3 0.0 0.0 
73.6 73.6 81.7 0.0 -9.9 
93.0 93.2 92.1 -0.2 1.0 
94.0 94.1 92.5 -0.1 1.6 
77.8 78.6 84.4 -1.0 -7.8 
97.2 94.7 89.7 2.6 8.4 
90.9 95.4 89.1 -47 2.0 
106.2 106.8 102.5 -0.6 3.6 
106.2 105.9 99.6 0.3 6.6 
85.4 84.7 83.6 0.8 2.2 
133.8 133.8 115.9 0.0 15.4 
146.0 145.9 113i 0.1 6.2 
108.1 112.9 116.4 43 -7.1 
112.8 113.0 109.2 -0.2 aS 
118.4 118.4 113.9 0.0 4.0 
109.0 109.4 106.1 -0.4 PAT 8 
103.0 97.9 97.6 5.2 §.5 
100.5 94.8 95.4 6.0 5:3 
116.8 116.8 109.1 0.0 7.1 
145.4 146.0 133.2 -0.4 9.2 
195.1 136.2 129.9 -0.8 4.0 
155.6 155.6 135.4 0.0 14.9 


a eel 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 


historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 

Newfoundland and Labrador (v41691244) 
2005 105.7 106.2 106.6 107.5 107.5 1076 107.9 108.0 109.6 108.2 1083 107.9 107.6 
2006 108.4 108.4 108.7 1096 1106 1104 1105 110.9 109.7 1089 109.1 109.3 109.5 
2007 10916: AO ATO, S11 AeA aS eae ee? ie tes Tite 
2008 4111.9 1124 4429 (13:6 114:5 9145:4 116:8)59415:8 1iGi2es15S:1 114.3) 4143.1 114.3 
2009 11229 41394 °° 113.5" 1144 115.2 415.8 175:2> 115:0 “11Si2> 1146 119. Geaito2 114.6 
2010 116.5 116.3 2 = Bs - a a if oe ~s . 
Prince Edward Island (v41691379) 
2005 106.5 106.7 1076 1086 109.1 1089 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 11OSE AOS AO etal T1288 iS 2S aedi2:8 TIS Ol 1 tO ale 
2007 A11-:5° FIO Assails  t142udd4 1 114:06811S.8) 1iAOmatt4: 1 114.syet4 7 113.6 
2008 114:25 444.6 115:8) At67-9118:9 119:5 120:0 179:3° 120:3) 1186 116.9e8 14.7 175 
2009 1440 41S PIAS i164 Tt Ots:5 T18i4eet1s:s A1SiGamitie7 11ST Test Tides 
2010 11S 78:8 ‘ 4 ze 5: = ee ws B “ és a 
Nova Scotia (v41691513) 
2005 106.1 106.4 107.1 107.6 107.8 107.7 1081 108.8 1104 109.8 109.1 109.3 108.2 
2006 109.3, 109:0. 109:6 117.0 1411.2 111.0 111.3 S114 11056 1101, 110:4. 110:2 110.4 
2007 10:1 y adit:O SATO eZ Seiste 141S0 TSORNI2Z.7" “Ti ZO 12:6. “11S: Sato6 112.5 
2008 11355 AtS:9 “ACS eS St A 7.8) Tee eI. AG 1164 TiS iOnmiis4 115.9 
2009 11SAS 4S Ae Oe OOMe115:8aiG:> 116.688116./ 1163/e15:9 017 One atG.S AISI, 
2010 116.9 116.9 
New Brunswick (v41691648) 
2005 1056 105.9 1068 107.1 107.0 106.9 107.5 1080 109.2 1084 1082 108.3 107.4 
2006 108.8 108.7 109.1 1100 110.1 110.0 109.7 110.0 1088 107.8 108.4 109.1 109.2 
2007 109:2> "1096. SIOZ te ide Ast) ad 291) i a 2 Oa Aoi Ome 111.3 
2008 TA Ae AZ 2B too 194.5 194:9 8114 Set al oll Ome 113.2 
2009 PAO, M2ASe Zoom 904.0, 14 A441 142214 Oe Salt 1a-5 113.5 
2010 115.4 115.6 é y ee fe = s 4 a) 7 te a 
Quebec (v41691783) 
2005 105.3 105.6 106.4 106.4 106.5 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 1084 1086 108.7 108.7 
2007 108.85 d09:6° 140 4 aOSS Att. 110.7 106 tO 10:5 9e110:5) 11.8 eit 110.4 
2008 DATO Aa eS dee eC On eda! 14 e356) “ATOR S10) 112.4 iG 237 
2009 11S 2:3) AZ te 13:7 Ad4:3 113.8 4113:9 113 fe 113:6. 114 se e140 113.4 
2010 114.0 114.2 ze S se = _ 2 ig < . Fe . 


Ontario (v41691919) 
2005 105.1 105.8 1064 1065 106.6 106.8 106.9 107.5 1082 107.7 107.5 107.6 106.9 


2006 108.2 107.9 1088 1091 109.5 109.3 1090 109.1 108.5 1084 1086 108.8 108.8 
2007 108-65 409.7 “T1OISRIM e116 tad 1 TTA AOS” ATAORIMO!S “Tt 2 Pata 110.8 
2008 1100" ad Ate oO A1S:6 1142 ISS ASS?  tise.5e ent. T13-3 
2009 AZAR MNS ~143, Zoe iS 2a 4.0) 114:2° 143.7 TiS 7 1438) “11319 ~144:65 144i 113.7 
2010 114-55 411531 z 3 rr A 2 = 2 iS a a és 
Manitoba (v41692055) 

2005 105.0 105.2 1056 1063 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 1076 1085 1092 1093 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 109:1 (1094. INOS 109 Site. A212 AVS ett. 141s et Og 110.9 
2008 AOC RMA) 147208 2 feel S-O0 9114.4 4715.0) 115:0° 115:2- 114/39 eel taiSedi3:0 113.4 
2009 1245s, Als Omadsietl44 119.1 115:0 145 1144590144 1147" 1142 114.1 
2010 114.3 114.6 “ - is <s i b - G A: A f 
Saskatchewan (v41692191) 

2005 105.6 105.8 1064 107.1 1065 1068 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 1082 1092 1096 1096 1098 1104 1093 109.1 1088 108.9 109.1 
2007 109:5: JOSS Si t0 e taq.o) 2.6 ts 4) 11SS" 113:1 1134 44s0) 14S 42s 1122 
2008 A173. OMS: 61144:55 415:4 -116:2) 117.0 116:9. 117209 AA7FSP 4169 MAG 7 etthiS 115.9 
2009 115.7" 116.5. “Wiese 1164" 9170) 118:2 118:0. 117:9 117.6) 117.2 117:6eetivAt sis BY | 
2010 117.5" StiZe7 r: Ah = a re if x i As es = 


a Se a a ee ae ee 
mnanaaamannannnnaaaeatenaenannnneaaannemaananeteneenaneeeeeaeeannateetaeeaetamaneatamaaaeeenaeeeeeneeeaeseeeenansennaennneenpenenmnesnmnennnnneeemnnneeeanieeneacanermnenaemenemermmememe Nn nnn en en en nn ee 
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Tabie 10 — continued 


The ail-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 
Alberta (v41692327) 
2005 106.1 106.2 1069 1076 107.4 107.8 108.7 1087 110.0 1097 109.6 109.0 108.1 
2006 (10a 097 AHO Seia22e8 141.8 WMS45ed39 114s1eei1s.0 113.768 414.2 112.3 
2007 114.75 115.0" 116.45 1475. 117.8 “1418.8 119.1 119.3 1194°°148:6 119.15 118.9 117.9 
2008 UTSiSe MAIO 9 medida 22.2 96240 9 123.3024 4 122) 8eede 1 Send 2d Gm de 121.6 
2009 120252155 120 See t20 4. 2121'4 9 9122°0  121:5)922:0) 121598121. 6eat22 bet 219 124.5 
2010 A223 2257 5 bs & r nm - sf - f ¥ 
British Columbia (v41692462) 
2005 104.8 105.0 1053 106.0 1063 106.4 1066 1068 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 1087 1088 109.0 1084 1083 108.7 1088 108.1 
2007 NODOR MOS TOSS EaO Om 105) Ors 1110'S 10:4" 110155 1400) 1101 14104 110.0 
2008 109 SR MMOS ATO Coe diSeet12 8 eeits-6> 14 Qed aiO) 114 ti2: Se td 2. om Adil 112.3 
2009 TA VAS slit OF A 2IO Re 2elemetit 2:98 912-8 1112 AS 1207 eo 2d A253 
2010 VA2Z25 At3:2 - = U 34 ee . Y ze “ e é 
Whitehorse, Yukon (v41692598) 
2005 103.1 103.3 103.9 104.4 1049 1053 105.4 1057 106.8 1068 107.1 106.3 105.3 
2006 106.4 1059 1059 106.9 107.5 107.9 107.5 107.7 107.2 1063 106.3 106.3 106.8 
2007 107-08 (07:3 AO8:00108i 75 1095" 4109.7 110791105 110;81t04. A10!7) 1110'6 109.5 
2008 110:45 AO) “AAAORRAGT SS 113:6° 14:6 115.39 19.4" 114. 8Peii14:95 1146 413.9 113.4 
2009 113:0, 413.7 (43.67 5193:4 2114.0 9114.9 114.4 9474.2" 113.79 143.4) 113.95 113:4 113.8 
2010 113.9 114.4 _ - 2 a & ES . s %e “4 
Yellowknife, Northwest Territories (v41692722) 
2005 1046 1048 1049 1052 1061 1064 106.4 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 1080 107.8 107.1 107.6 108.4 107.7 
2007 10895 A09!1 AOS 11.3 eaG Ato et Ait Ge ttet 1109819 110.8 
2008 TWAS wlgli2: Ss a SISm 4-9 ei O-7 emo 'O 1116) Ormedi 16:9)" 117,20 O'S Oct uaa 4 149.2 
2009 114:Se 14S M4 rS edi Seo 16:0 0ele:Oe 116:OmetgG.S) 1G AMIN Goat Ocul. 115.9 
2010 116.8 117.4 = bs fe Ss s Pa s - a es 2 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2005 102.0 101.7 101.8 102.1 1028 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 1045 1048 1051 104.8 1044 1050 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 1080 108.9 1089 109.1 108.1 108.2 108.7 107.9 
2008 108.2 108.4 1082 109.0 109.8 1105 111.6 112.2 111.9 141.1 111.9 112.4 110.4 
2009 AAAS cdi Oe Aeidiceo) els Onde: 8113.0 0a On 11S 2a Ae a mag duliss 112.6 
2010 cates) aha = eo - “4 _ 2 é. t: é : : 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 41 
The Consumer Price Index and selected sub-groups, by urban centre, 12 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector February 2010 from 
RGheY Fabnia J Feb J Feb 
ry anuary ebruary anuary ebruary 
2010 2010 2009 2010 2009 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 116.3 116.4 113.6 -0.1 2.4 
Shelter (v41692847) 128.3 127.9 127.6 0.3 0.5 
Rented accommodation (v41692848) alle 110.6 106.7 0.5 4.1 
Owned accommodation (v41692849) 128.5 128.0 128.9 0.4 -0.3 
Water, fuel and electricity (v41692850) 141.6 141.6 140.5 0.0 0.8 
All-items (1992=100) (v41713405) 136.5 136.6 133.3 -0.1 2.4 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 118.4 118.3 115.6 0.1 2.4 
Shelter (v41692853) 122.0 123.0 122.0 -0.8 0.0 
Rented accommodation (v41692854) 112.0 Atay, 108.9 0.3 2.8 
Owned accommodation (v41692855) 113.8 114.1 116.4 -0.3 -2.2 
Water, fuel and electricity (v41692856) 159.4 163.8 158.0 -2.7 0.9 
All-items (1992=100) (v41713407) 138.8 138.6 135.4 0.1 2.5 
Halifax, Nova Scotia 
All-items (v41692858) 116.3 116.3 113:9 0.0 Zt 
Shelter (v41692859) 121.8 1222 121.8 -0.3 0.0 
Rented accommodation (v41692860) 108.2 108.3 107.0 -0.1 ‘tall, 
Owned accommodation (v41692861) 122.4 w2255 123.3 -0.1 -0.7 
Water, fuel and electricity (v41692862) 13720 138.8 136.0 -1.3 0.7 
All-items (1992=100) (v41713409) 138.5 138.5 135.6 0.0 au 
Saint John, New Brunswick 
All-items (v41692864) a15:9 115.7 112.1 0.2 3.4 
Shelter (v41692865) 123.9 124.2 121.6 -0.2 1.9 
Rented accommodation (v41692866) 111.4 Tihs 109.1 0.1 2.1 
Owned accommodation (v41692867) tate 121.0 120.2 0.1 0.7 
Water, fuel and electricity (v41692868) 143.6 145.1 1374 -1.0 47 
All-items (1992=100) (v41713411) 137.0 136.8 132.5 0.1 3.4 
Québec, Quebec 
All-items (v41692870) 114.2 114.0 112.0 0.2 2.0 
Shelter (v41692871) 121.0 120.9 119.2 0.1 1.5 
Rented accommodation (v41692872) 111.8 Aitlee 109.6 0.1 2.0 
Owned accommodation (v41692873) 125.6 12925 124.4 0.1 1.0 
Water, fuel and electricity (v41692874) 120.4 120.7 117.9 -0.2 eat 
All-items (1992=100) (v41713413) 132.7 132.4 130.1 0.2 2.0 
Montréal, Quebec 
All-items (v41692876) 114.2 114.0 112.4 0.2 1.6 
Shelter (v41692877) 119.9 120.0 119.5 -0.1 0.3 
Rented accommodation (v41692878) 110.2 AnO;2 108.9 0.0 1.2 
Owned accommodation (v41692879) 125.2 125:2 125.9 0.0 -0.6 
Water, fuel and electricity (v41692880) 121.0 ZdnS 118.6 -0.4 2.0 
All-items (1992=100) (v41713414) 132.1 131.9 130.0 0.2 1.6 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 115.1 114.4 113.0 0.6 1.9 
Shelter (v41692883) 120.8 120.7 122.5 0.1 -1.4 
Rented accommodation (v41692884) 108.3 108.2 106.5 0.1 ike 
Owned accommodation (v41692885) 126.2 126.2 125.2 0.0 0.8 
Water, fuel and electricity (v41692886) I2%3 12723 145.8 0.0 -12.7 
All-items (1992=100) (v41713416) 140.2 139.4 137.7 0.6 1.8 
Toronto, Ontario 
All-items (v41692888) 115.0 114.5 113.2 0.5 aed 
Shelter (v41692889) 117.8 ilale-7e 119.5 0.1 -1.4 
Rented accommodation (v41692890) 109.6 109.4 107.6 0.2 1.9 
Owned accommodation (v41692891) 122.0 121.9 121.5 0.1 0.4 
Water, fuel and electricity (v41692892) 118.9 119.0 138.6 -0.1 -14.2 
All-items (1992=100) (v41713417) 138.8 138.0 136.5 0.6 1.7 


Se ee a ee Ec oS tT ee ee 
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Tabie 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water. fuel and electricity 
All-items (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


CANSIM 
vector 
number 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 


The Consumer Price Index — February 2010 


Indexes Percentage change 
February 2010 from 
February January February January February 
2010 2010 2009 2010 2009 
2002=100 
111.5 110.9 110.3 0.5 1.1 
103.7 103.7 108.2 0.0 -4.2 
104.0 103.9 103.3 0.1 0.7 
103.4 103.5 104.1 -0.1 -0.7 
117.4 117.5 138.3 -0.1 -15.1 
133.0 132.3 131.5 0.5 1.1 
114.4 114.1 113.0 0.3 1.2 
120.4 20:5 122.1 -0.1 -1.4 
116.5 116.2 113.3 0.3 2.8 
W2332 123.1 125.4 0.1 -1.8 
114.8 1ASi7 119.9 -0.8 -4.3 
141.1 140.6 139.3 0.4 1.3 
117.9 117.8 116.4 0.1 1-3 
138.4 138.1 139.0 0.2 -0.4 
122.2 A2409 116.1 0.6 3 
150.2 150.1 149.6 0.1 0.4 
12255 22m 130.4 0.3 -6.1 
146.9 146.7 145.1 0.1 a 
118.7 118.5 117.8 0.2 0.8 
140.6 140.4 143.4 0.1 -2.0 
130.0 129.2 123.3 0.6 5.4 
146.3 146.4 150.3 -0.1 -2.7 
132.6 132.1 140.4 0.4 -5.6 
146.1 145.9 145.0 0.1 0.8 
122.9 122.4 a245 0.4 4:2 
148.8 148.8 151.5 0.0 -1.8 
128.0 128.1 127.7 -0.1 0.2 
147.4 147.2 149.6 0.1 -1.5 
USL // 176.8 185.2 -0.6 -5.1 
149.8 149.2 148.0 0.4 1.2 
122.8 122.4 121.9 0.3 0.7 
146.4 146.9 150.2 -0.3 -2.5 
118.4 118.8 119.6 -0.3 -1.0 
159.1 158.9 160.8 0.1 -1.1 
130.4 133.8 145.6 -2.5 -10.4 
154.5 154.0 153.3 0.3 0.8 
113.9 113.1 112.5 0.7 1:2 
114.0 113.9 115.8 0.1 -1.6 
109.1 109.0 107.5 0.1 15 
115.6 1 15:5 119.0 0.1 -2.9 
116.3 116.3 118.0 0.0 -1.4 
135.1 134.2 133.5 0.7 1.2 
192i5 111.6 111.4 0.8 1.0 
110.0 110.2 112.8 -0.2 -2.5 
110.1 110.0 108.0 0.1 1.9 
106.0 106.3 112.4 -0.3 -5.7 
134.3 134.2 125.8 0.1 6.8 
As2vt 131.0 130.8 0.8 1.0 


ee see U aE data 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 42 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


re 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 

Tt a I OIE DR A OE a AEC gE RE I at I ie a a Sa ae Ts 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.66 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 1085 108.7 108.8 109.1 
2007 109°2" 10915, 710:Sd0l6s 10:9 11153" 1401 110.7 “1107 191.0 11S ies 110.7 
2008 A116e 11240 A025 ie:2) 1140, 114.8 1915:8 115.3 1158 3614.9 1142 5113-3 114.0 
2009 TISIOl" 413.65 Mido 911422) 11553) 115:8° 175:3) 9195.1 115.37 9114 Set SiGreitoeZ 114.7 
2010 116.4 116.3 - a 2 Fe Fs #0 E " ei ‘3 £ 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2005 106.1 106.3 107.1 108.0 108.4 1083 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 109 1102) A0CC Mirae 1120" Ae eee 2 itdet 104 Oe aed 111.0 
2007 L1MEOe 111 SO iG2Senidoete t1s.G. ited 19945 0113.3 TiS Bt13.8) 114 Oneti4s AHS:2 
2008 118 114 2S Saet16:2) 118:3° 418:8. 119:2) 118:6" 119.6) 11S: 2 iGiGnait4aS 116.9 
2009 114007 15:6) ASS eiiGss) 117A aisi2 11632) 118.0" W183, at Ae SiS i748) Aiiees 
2010 118.3 118.4 He bs i = ie ys a & 2 R A 
Halifax, Nova Scotia (v41692858) 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 1085 108.6 107.6 
2006 108.6 108.3 1089 110.2 1105 1103 110.5 110.7 110.0 109.7 110.0 109.7 109.8 
2007 OSK/atet LOLOMMAMMCA Aponte sumiic os slili2<4o ait: 2 el 210s (eo mi tontumenlocs 112.0 
2008 112:9 113.4 113:9' 114:8 116:2 116.9 116:9 116.9 116:8 115:8°°114/5>°113:0 111552 
2009 A1sape i139) 4 te(4e7e 11573) 1160" 116.1. 116.20 116.3) 115.4 Hie SirentSs tinowes! 
2010 TICS) 116.3 ‘ ia a of % i a ae . S, a 
Saint John, New Brunswick (v41692864) 
2005 105.5 105.8 1068 107.1 107.0 106.9 107.5 108.0 109.2 108.4 1082 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 109:2—) 109 6) AdOGeaitite2. THA 2 1224) 1.4) 12.0) e419) STS 111.2 
2008 TIT ALC 12 21276 114.0 194:5. 1150) 114:4" 114.6 9413: Sieati2i eZ 15:2 
2009 Adar 2. SNP Sete 11S OM 114 6 1945) 114025 11405 1 A arg eid 488 ULES EVE 
2010 115.79 115:9 a i i i 5 © “s i a 5 of 
Québec, Quebec (v41692870) 
2005 105.3 1056 1064 1063 1065 106.9 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.2 108.0 1084 109.1 109.3 109.1 109.2 109.2 1084 108.2 1084 1084 108.7 
2007 108 Oe 1O9:2 OM eOo es Ome 1104 e098 41012) 10:2) 110 od 110.1 
2008 AOS Diels (aS etO” 11S:2) 1qSire 143.7, MS 11S:6) 112 val ica tes 112.4 
2009 Ade 2e At OMA 2A aZOn ioc. 1142 WS 113-6 dto.O 11d Ome 4ecme a0 413.2 
2010 114.0 114.2 
Montréal, Quebec (v41692876) 
2005 105.1 105.4 106.2 1062 106.4 1067 106.8 107.3 1082 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 1088 1089 1089 1084 1086 1087 1086 108.6 
2007 108579 1095 AdO:S 10/5) 110:8 1105, 110.5 10:0" 1410:4° 1104 110:7 911020 110.3 
2008 TORS AAS Mineo 2.2) 9113-45 °113.8 113-9 113.8) 113:8 “112 Oa 2 4s 112.6 
2009 Tideeee VIZ AAO 113:9 114.3" 113:89 114.0 11378 “113. 7a 4 40 ATS 
2010 A14:0)) 414.2 = é a cs 7 a es a f. f 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 

2005 105.0 105.7 1064 1064 1065 1066 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 1086 109.0 109.4 109.2 108.9 109.0 1083 108.2 1085 108.6 108.6 
2007 108:5 109'6 11077, Aiea 10125 A441 Ath 110s) 1109 “110zati0:Si140:8 110.7 
2008 VIO ATO aS 2d) 11384 114.0' 115:0 11418 1150 113 6adsisrid2i7, 113.1 
2009 ATZS 43:0 STIS: Sees 114:0' 114.2) 113:8°- 113:8 41399" 11Ari 4 Gad 145A 113.7 
2010 114548 1154 $ oS fe Pe i 2 BH . y 2 A 
Toronto, Ontario (v41692888) 
2005 105.0 105.6 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 1089 108.5 108.5 108.1 108.0 1083 108.5 108.4 
2007 108729 109'3" 11035 110:8) 1411:2> 110:7 110:7 1106 1140/8 110.7 4440 adait 110.5 
2008 AMON UdeSs AGES atid 232) 1133 9113.8 1149 114.7 114:9 4143. feis Se 13:0 113.1 
2009 112597 113.2 113:8° 413s 1431911410 11438°'6 143.6 118.7  114)0.4114.45 413.9 113.6 
2010 W145 9 115.4 ™ a - " i _ e é a, Ff 


em mcs seers pose eas copcb oe oe o o  e ge 
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Tabie 12 — continued 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 

average 

eee 
2002=100 

SS a i a ac a EE rt a 


Thunder Bay, Ontario (v41692894) 


2005 103.9 104.4 105.1 105.2 105.2 1053 105.3 105.9 1066 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.66 107.2 107.2 1066 1064 1066 106.6 106.9 
2007 106.2 107.3 1083 108.4 108.8 108.3 108.6 108.3 1083 107.9 108.2 108.1 108.1 
2008 10 ZOOS 4 OS a 109s. 110i/ewttde2) 1424 11409) 14220109 410.g9 410-4 110.4 
2009 1OS:5 110.3 111038) 11014" 411.0) 14492 140.3 110:2 110:45 110.2° 41019) 410:4 110.5 
2010 ATO tS se . > a) .: se a 2 * - : 
Winnipeg, Manitoba (v41692900) 

2005 104.9 105.1 105.5 106.1 106.4 1066 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 1083 109.0 109.1 1095 109.5 1086 108.9 109.0 108.6 108.5 
2007 109.0 1094 110.3 1108 111.4 111.3 111.9 111.1 111.6 110.9 110.7 110.7 110.8 
2008 UT Comal tele ditan 126 et 1S:4 eed Are 9111478 114,00 9115.0) 14ee es ddGi6 ei 2-9 113.3 
2009 1942-30130) M29 113155 114.2° 114:9" 1114.8 144.3 114.3 414.2 1145) 1414.0 113.9 
2010 114.1 114.4 , x é x és zt - . ; 
Regina, Saskatchewan (v41692906) 

2005 105.4 105.7 1063 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 108.1 108.9 109.3 1093 109.5 1101 109.1 109.0 1086 1088 108.9 
2007 1OOTS 09 7 ei LORE io. U1 2Ommi on 12am 2 2 uae 2s unl eal eee 1447 
2008 112.3 112.7 1136 1144 115.4 1162 1163 1164 1169 1166 116.4 115.6 S22 
2009 11S 16:45 SIG: 6 116.2511 Ses) ASO 118.0" 14/726" 147.46 447.8) 147.3 117.2 
2010 Trek alae) re - e rs LA 76 2 § a . “2 
Saskatoon, Saskatchewan (v41692912) 

2005 105.4 105.6 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 1081 109.2 109.6 109.5 109.8 1104 1093 109.1 1087 108.7 109.0 
2007 NODS AAOS'O SAFO!) TIED 1124 Sto 1444014 11404 114 114:3 to 112.7 
2008 A142 ASO AGO 1169 17.6 ASS AS Sst 18.3118 0) dio 1469 Aten 
2009 AMG A728 Ai. 6 edi 1S ASIOM ASO 1765 118-3" 116m ito.4 118.2 
2010 iateeisy alaiteh7e = a . . 5: . : ~ bs 
Edmonton, Alberta (v41692918) 

2005 106.7 106.7 107.5 108.0 107.9 1081 109.2 109.1 1106 110.2 110.1 109.4 108.6 
2006 M1OS RAO MAING Wha Ss 1121) dS W283 10. 14:25 112 2S OF 113i 112.0 
2007 ATS. I4 2 SAS Ate Wide SIG) 11885 119.4) Ato esteem t18:6 117.4 
2008 11858: 7 MOS S122 12d On a t12887 © 123612316 122 Sade 163 lied ete 121.4 
2009 A20-2i21-5) S12OLOuR I 2OISm 121 Ge a2 22s 1212204) b ed 2a ie O 121.6 
2010 122.4 122.9 _ iu . : . ss u = f = 
Calgary, Alberta (v41692924) 

2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 1089 1088 108.5 107.4 
2006 109.9 1089 1095 1109 112.0 111.7 113.6 1144 114.7 113.5 114.2 114.7 112.3 
2007 115.0 15:6) M6 ive6. 117.6) WS) WOM t19rs 11935 18-7 Add 41g 118.0 
2008 118.9 119.1 120.0 121.2 122.3 123.9 123.0 124.4 123.1 121.8 122.0 121.8 121.8 
2009 A2ZOnuet 21, Oe 2des, a1 2O8e 121 5 ad2om A21 Goa 2241 A21hOpel odo teen 121.7 
2010 122.4 122.8 23 x - 52 % : " o: € + 
Vancouver, British Columbia (v41692930) 

2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 108.4 108.5 108.7 108.4 108.4 108.9 109.1 108.0 
2007 109.0 109.3 1096 110.0 1106 110.5 110.7 1106 110.7 1104 110.4 110.5 110.2 
2008 AO HO. eee 2h 11 See Str 114071450114 Gee 13.495 TZ) ted 112.8 
2009 A202) OO (1GOr widows dd2-Ommlids-6. idoworett2c/s adie imme a.g 112.9 
2010 143-4 9111379 3 " : 4 r. - z Re s hs id 
Victoria, British Columbia (v41692936) 

2005 105.3 105.5 1059 1065 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 1088 1086 1089 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 109.6 109.7 109.8 
2008 ADGA 109:8 A104 14464 142.3. 19310) 113:8) 9113:2) 113:3) 42:35 111.9891 11.0 111.8 
2009 Om. ctdies” Ad2:6) aloo" Aaa dS) ee Bd) 7 a cee id 113-8 
2010 TAT Ged 1220 oe 4 a i ; : : 


‘ a Se ee ee nn. ee 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 43 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont. 
PE Ont./Que. 


cents per litre 


Regular unleaded gasoline at full service filling stations 


February 2009 94.3 87.4 89.4 84.7 90.0 91.3 82.7 82.5 91.6 86.9 
March 2009 95.0 87.0 88.8 84.5 90.2 92.0 83.3 85.5 88.2 86.3 
April 2009 98.2 89.7 93.1 87.8 90.3 927, 84.8 85.9 90.8 89.2 
May 2009 103.1 95.0 99.0 93:7 97.6 101.5 9271 95.5 99.5 93.4 
June 2009 Aditcd 106.2 108.6 102.3 107.4 107.8 97.8 100.2 108.1 102.7 
July 2009 112.9 102.0 103.8 99.7 102.2 102.6 92.4 94.8 108.2 100.9 
August 2009 110.5 104.6 106.7 101.1 105.5 106.7 96.5 99.4 107.5 99.6 
September 2009 112.1 103.0 105.3 100.0 102.8 105.2 94.6 96.2 106.3 100.1 
October 2009 106.0 98.9 101.6 95.8 99.8 102.5 94.5 96.7 101.1 95.8 
November 2009 114.5 106.0 109.1 102.3 102.0 106.6 97:5 S92 102.5 99.1 
December 2009 112.0 101.7 104.4 100.2 101.2 103.9 95.0 95.6 97.7 96.5 
January 2010 112.4 104.6 108.9 102.7 105.9 108.7 98.3 99.7 104.1 98.9 
February 2010 109.4 103.0 106.6 100.4 102.5 106.6 98.3 98.3 103.9 98.6 
Regular unleaded gasoline at self service filling stations 

February 2009 92.4 84.4 86.5 82.2 90.2 88.7 76.8 81.6 89.2 86.4 
March 2009 93.1 83.3 86.3 82.1 90.0 90.6 80.8 84.7 87.1 86.9 
April 2009 95.4 86.3 89.6 85.1 90.2 89.0 80.9 85.2 88.2 89.5 
May 2009 101.8 91.8 96.5 90.9 98.8 101.0 89.3 94.4 98.2 94.5 
June 2009 109.0 103.0 105.3 99.9 106.5 105.3 94.4 98.8 107.4 102.9 
July 2009 109.6 99.0 101.6 S74 102.3 100.1 89.5 93.9 106.8 99.8 
August 2009 108.1 101.4 103.8 98.5 105.5 104.3 93.7 98.3 106.2 99.7 
September 2009 108.9 99.8 101.9 97.2 102.8 103.1 90.5 95:3 104.7 100.2 
October 2009 103.8 95.9 98.5 93.1 99.7 100.5 91.6 95.6 98.9 95.9 
November 2009 110.9 102.5 106.0 99.6 101.9 105.1 94.7 98.1 101.0 98.5 
December 2009 108.9 97.9 101.2 97.4 100.8 100.8 91.3 94.4 96.7 96.0 
January 2010 109.8 101.6 105.4 100.1 106.3 105.7 95.2 98.9 102.7 98.9 
February 2010 108.8 99.9 102.8 97.6 102.4 104.2 94.9 Set 102.7 98.9 
Premium unleaded gasoline at full service filling stations 

February 2009 100.3 95.0 96.3 9175 97.8 100.1 95.2 94.7 101.8 97.3 
March 2009 101.8 94.2 96.1 1-5 97.8 100.6 93.7 97.9 98.8 96.7 
April 2009 103.7 96.9 101.5 94.6 98.0 99.9 95:5 98.7 102.1 99.7 
May 2009 108.9 102.3 106.4 100.3 105.2 109.2 103.7 108.2 110.5 104.0 
June 2009 TAs 113.4 116.1 109.3 115.0 118.7 108.0 12:9 119.8 113.8 
July 2009 118.3 109.2 112.0 106.5 109.7 110.4 103.5 108.0 119.4 111.6 
August 2009 116.6 111.0 114.3 107.7 112.4 114.2 108.0 111.7 118.7 110.4 
September 2009 Ae 110.3 111.6 106.6 110.4 113.8 105.8 108.9 ANT 0 111.0 
October 2009 111.8 106.2 108.5 102.7 107.4 “hf 9)976 105.7 109.5 112.6 106.6 
November 2009 119.9 113.2 115.8 109.2 109.7 114.8 107.6 112.0 Ats:9 109.7 
December 2009 118.0 109.0 ili a Bs} 107.1 108.8 ized 104.9 108.8 109.3 107.2 
January 2010 118.4 111.8 116.4 109.6 113.6 116.9 107.8 112.6 113.2 109.5 
February 2010 117.2 110.3 114.4 107.4 110.5 113.4 108.1 114:3 115.5 109.4 
Premium unleaded gasoline at self service filling stations 

February 2009 98.4 cha 93.6 88.6 97.9 97.0 88.8 93.6 100.1 96.8 
March 2009 99.1 90.5 94.3 89.3 98.2 98.9 93.0 97.1 98.7 97.5 
April 2009 101.4 93.6 97.6 92.2 98.0 97.2 93.1 98.0 99.5 99.8 
May 2009 107.7 99.0 104.3 98.1 106.4 109.1 102.0 106.9 1095 105.0 
June 2009 115.0 110.3 113.0 107.2 114.0 (eee) 106.7 thie 118.8 113.3 
July 2009 116.0 106.3 109.4 104.4 109.8 108.4 102.0 106.9 118.3 110.0 
August 2009 114.3 108.7 110.9 106.0 112.9 112.4 106.0 42 AVAL 109.9 
September 2009 114.6 107.0 109.3 104.5 110.5 ATAES, 103.6 108.1 116.1 110.4 
October 2009 109.5 103.1 105.9 100.3 107.1 108.6 104.3 108.6 a fi i 107.2 
November 2009 116.6 109.8 113.4 106.8 109.3 113.4 107.5 110.9 UATE 109.0 
December 2009 1146 105.2 109.2 104.8 108.3 109.1 104.0 106.9 108.5 106.5 
January 2010 I15:% 108.9 Tiss 107.5 113.8 113.9 108.3 FAAS 114.3 109.2 
February 2010 114.8 106.6 110.9 105.1 110.1 112.5 108.1 110.5 114.3 109.4 
Household heating fuel 

February 2009 756 715 71.8 77.4 79.3 77.3 80.8 80.2 84.3 84.6 
March 2009 67.6 65.5 68.0 72.6 73.3 74.4 75.4 75.4 80.4 COT 
April 2009 71.0 68.6 746 78.3 778 75.0 80.3 80.5 81.5 79.6 
May 2009 68.7 66.5 Tie 73.0 TERS ALY (Sith 80.3 80.1 75.6 
June 2009 68.7 66.5 (tA 73.0 Véeic3) Talere PASTE 80.3 80.1 75.6 
July 2009 68.7 66.5 Va fe 73.0 TUS Tolle? rows 80.3 80.0 75.6 
August 2009 68.7 66.5 71.4 (20 136 Tube 15 80.3 80.0 75.6 
September 2009 80.5 78.1 77.2 82.7 ra Gis) 75.1 77.8 82.9 84.9 88.1 
October 2009 76.3 L2c6 73.9 82.6 78.6 74.4 80.1 80.4 86.2 85.7 
November 2009 85.5 83.8 82.5 89.8 88.4 84.3 88.3 90.0 93.7 93.9 
December 2009 83.1 81.9 82.5 87.4 87.6 84.1 89.2 88.4 93.7 91.4 
January 2010 84.2 82.7 86.3 91.9 92:5 89.2 94.1 92.4 94.0 95.9 
February 2010 84.1 78.9 83.2 87.6 90.1 85.7 92.7 90.1 93.7 91.5 


menemammeeaieamaesenertenmeteseanaeaeaietemaneeseeieeasataaaeaeeaeeeeateeteneeeaeeeeteeeeeetemntaametaneeeaeaeeaeeeeteeceneaeaeemtennenaetnataomentenmnemmnemmnntemnammemmmnmmmmmmannmananemmaanmenmenanmanmeenemmere RCE TETETOTEEEEDO TEESE TTD ET ETE ESTEE SE EE TT 
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Table 13 ~ continued 
Average retail prices for gasoline and fuel oii, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask Alta Alta. BC B.C YT NWT. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


February 2009 90.8 89.8 82.1 82.9 S7.7 97.2 94.6 103.2 
March 2009 91.0 90.6 83.8 83.3 102.0 97:9 98.7 104.4 
April 2009 93.4 95.0 85.1 84.5 103.3 99:9 99.3 106.9 
May 2009 CVE 96.3 90.6 89.4 107.4 105.7 100.3 109.9 
June 2009 106.4 107.2 95.7 97.5 114.0 108.5 106.4 120.7 
July 2009 102.1 101.9 92.4 93.5 AAt.9 107.2 108.4 123.7 
August 2009 102.7 102.6 95.8 95.1 112.8 106.4 106.5 121.2 
September 2009 101.1 101.1 92.9 94.5 115.4 109.1 106.2 120.2 
October 2009 96.6 96.5 90.1 90.8 107.5 102.1 106.2 120.2 
November 2009 100.3 S32 91.4 92:2 111.2 106.6 106.2 120.0 
December 2009 94.7 94.1 88.2 87.6 109.3 105.1 102.4 119:9 
January 2010 99.7 100.3 92.6 929 113.9 105.4 110.2 119.9 
February 2010 98.5 99.4 88.9 90.8 113.2 102.8 IAS) 119.9 


Regular unleaded gasoline at self 
service filling stations 


February 2009 89.7 91.0 80.6 83.2 95.0 96.3 90.5 101.5 
March 2009 90.9 91.3 82.1 83.6 98.7 96.4 98.8 102.8 
April 2009 93.9 94.0 82.3 84.7 100.0 98.5 98.5 104.5 
May 2009 97.5 97.9 87.9 89.8 104.0 105.0 98.8 107.0 
June 2009 107.1 106.7 93.3 98.3 110.9 107.2 105.5 118.7 
July 2009 102.5 102.9 89.6 92:5 108.1 105.2 106.3 119.2 
August 2009 103.9 103.3 93.0 94.8 109.4 105.7 103.0 117.4 
September 2009 100.7 100.8 90.8 93.3 qa2at 108.1 100.8 117.4 
October 2009 96.7 96.5 88.2 89.9 104.0 101.1 101.5 117.3 
November 2009 100.4 99.3 89.1 91.8 107.6 105.4 99.8 117.1 
December 2009 94.7 93.9 84.8 87.0 105.7 103.9 995%; 117.0 
January 2010 99.7 100.6 90.5 92.3 110.4 103.8 110.7 116.9 
February 2010 99.0 99.0 86.9 88.5 109.7 102.5 112.2 116.9 


Premium unleaded gasoline at full 
service filling stations 


February 2009 101.4 100.2 92:9 93.9 109.5 108.9 103.0 116.9 
March 2009 101.5 101.6 96.1 94.4 114.8 110.6 106.5 118.4 
April 2009 103.8 103.7 98.0 95.4 116.1 112.6 106.4 118.4 
May 2009 108.5 106.8 103.0 101.3 120.0 118.6 106.8 121.4 
June 2009 117.5 118.3 108.8 109.1 127.3 121.6 111.9 127.5 
July 2009 112.7 q12:9 105.9 105.4 1247 120.4 115.3 129.7 
August 2009 114.7 114.2 108.9 107.2 125.7 119.6 113.3 130.7 
September 2009 112.3 112.8 106.0 106.4 128.6 122.3 112.2 129.7 
October 2009 107.8 108.3 103.5 103.1 120.7 115.1 o12.2 129:7 
November 2009 ilar 110.6 105.8 104.8 124.5 119.8 112.2 130.3 
December 2009 106.3 106.1 104.2 100.1 122.5 118.6 108.4 130.9 
January 2010 11:1,9 124 107.4 105.0 Tata 118.7 114.9 130.9 
February 2010 110.4 109.7 104.0 103.3 126.5 116.0 417.2 130.9 


Premium unleaded gasoline at self 
service filling stations 


February 2009 101.0 102.5 926 95.1 107.9 108.2 97.4 112.9 
March 2009 102.2 102.9 93.3 95.1 412.1 109.0 105.7 116.0 
April 2009 105.7 105.7 943 96.8 113.4 AAS 106.3 116.5 
May 2009 109.3 109.4 100.0 101.8 117.4 a iveu 106.7 117.7 
June 2009 118.4 118.4 105.4 110.3 123.8 119.9 113.4 127.7 
July 2009 115.4 ali Re) 101.8 104.7 123;5 118.3 113.8 126.8 
August 2009 115.4 114.9 105.1 106.9 122.8 119.4 112.4 128.4 
September 2009 T12a7 112.9 103.0 105.4 125857 121.9 110.3 128.4 
October 2009 108.7 108.6 100.4 101.9 tz 3 114.8 110.7 128.3 
November 2009 112.3 111.4 101.4 104.1 121.3 118.7 109.2 128.5 
December 2009 106.7 106.3 96.8 98.9 119.3 117.4 110.3 128.7 
January 2010 111.5 112.5 102.7 104.3 124.0 117.3 118.5 128.7 
February 2910 110.7 111.0 98.8 400.7 123.3 115.9 119.4 128.7 
Household heating fuel 
February 2009 Z 80.5 80.1 ' 79.7 90.9 97.5 89.6 
March 2009 70.3 P23) : : 70.1 80.7 88.2 82.3 
April 2009 The 78.8 : 81.8 91.1 90.3 84.0 
May 2009 74.7 hile : 81.5 92.5 89.4 83.0 
June 2009 747 rie 81.5 92.5 89.4 83.0 
July 2009 747 (O71 82.9 93.9 89.4 83.0 
August 2009 747 15.7 82.9 93.9 89.4 83 ) 
September 2009 83.3 86 4 90.0 96.6 96.8 7.0 
October 2009 79.3 83.8 86.7 943 98.0 88.9 
November 2009 91.1 916 91.0 99.0 106.0 93.5 
December 2009 87.8 89.3 88.0 100.6 103.6 94.2 
January 2010 92.4 92.2 92.9 102 5 107.1 97.3 
84.7 87.8 92.6 103.2 102.9 93.8 


February 2010 
a nnn LLU EUEEEE EEE 
Note(s): See Table A for complete list of vector numbers. 


Statistics Canada — Catalogue no. 62-001-X 49 


The Consumer Price Index — February 2010 


Tabie 14 
Average retail prices, monthly, Canada 


CANSIM December January February 
vector 2009 2010 2010 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12.50 12.33 42:52 
Sirloin steak, 1 kilogram (v735176) 15.73 15.55 14.60 
Prime rib roast, 1 kilogram (v735187) 21.26 22.14 21.36 
Blade roast, 1 kilogram (v735198) 10.05 9.87 9.85 
Stewing beef, 1 kilogram (v735209) 9.78 9.34 9.27 
Ground beef, regular, 1 kilogram (v735220) ZAG 7.06 C30 
Pork chops, 1 kilogram (v735221) 9.16 9.19 9.33 
Chicken, 1 kilogram (v735223) 6.40 6.35 6.35 
Bacon, 500 grams (v735166) 4.35 4.51 4.62 
Wieners, 450 grams (v735167) 3.12 3.10 310 
Canned sockeye salmon, 213 grams (v735168) 3.25 3.10 3.20 
Homogenized milk, 1 litre (v735169) 2.19 2.19 229 
Partly skimmed milk, 1 litre (v735170) 2:12 Z12 2.16 
Butter, 454 grams (v735171) 4.24 4.27 4.37 
Processed cheese food slices, 250 grams (v735172) 2.90 2.80 2.75 
Evaporated milk, 385 millilitres (v735173) 1.94 1.97 2.00 
Eggs, 1 dozen (v735174) 2.60 2.61 2.71 
Bread, 675 grams (v735175) 2.48 2.51 2.54 
Soda crackers, 450 grams (v735177) 2.54 2.50 2.53 
Macaroni, 500 grams (v735178) 1.42 1.40 1.41 
Flour, 2.5 kilograms (v735179) 4.54 4.75 4.71 
Corn flakes, 675 grams (v735180) 4.04 4.08 4.07 
Apples, 1 kilogram (v735181) 3.00 3.19 3.11 
Bananas, 1 kilogram (v735182) 1.66 1.63 1.66 
Grapefruits, 1 kilogram (v735183) 2.41 2.30 2.44 
Oranges, 1 kilogram (v735184) 2.81 2.54 2.47 
Apple juice, canned, 1.36 litres (v735185) 1.81 1.85 1.91 
Orange juice, tetra-brick, 1 litre (v735186) Sufz 3.73 Sh fe} 
Carrots, 1 kilogram (v735189) qe2i7, 1.30 1.40 
Celery, 1 kilogram (v735190) 2.41 2.80 2.81 
Mushrooms, 1 kilogram (v735191) 7.91 7.76 7.67 
Onions, 1 kilogram (v735192) 1921 1.21 1.28 
Potatoes, 4.54 kilograms (v735193) 4.27 4.11 4.25 
French fried potatoes, frozen, 1 kilogram (v735194) Pa 2.24 222 
Baked beans, canned, 398 millilitres (v735195) tel 1.11 1.10 
Tomatoes, canned, 796 millilitres (v735196) 1.56 1.60 1.58 
Tomato juice, canned, 1.36 litres (v735197) 2.09 2.09 2.10 
Ketchup, 1 litre (v735199) 3.07 3.07 3.09 
Sugar, white, 2 kilograms (v735200) 2.78 2.82 2.91 
Coffee, roasted, 300 grams (v735201) 4.66 4.75 4.79 
Coffee, instant, 200 grams (v735202) 5.60 5.59 5.56 
Tea (72 bags) (v735203) 4.14 4.16 4.18 
Cooking or salad oil, 1 litre (v735204) 4.11 4.09 4.06 
Soup, canned, 284 millilitres (v735205) 1.04 1.03 1.02 
Baby food, 128 millilitres (v735206) 0.82 0.82 0.82 
Peanut butter, 500 grams (v735207) 2.96 3.02 3.03 
Fruit flavoured crystals, 2.25 litres (v735208) 127. 1.28 27 
Soft drinks, cola type, 2 litres (v735210) 1.49 1.66 1.68 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.53 1.64 1.64 
Paper towels (2 rolls) (v735213) PS 2.47 2.53 
Facial tissue (200 tissues) (v735214) 2.43 2.09 2.10 
Bathroom tissue (4 rolls) (v735215) 2.39 2.41 239 
Shampoo, 300 millilitres (v735216) S20 3:39 3.27 
Deodorant, 60 grams (v735217) 3.53 3.85 3.82 
Toothpaste, 100 millilitres (v735218) 1.88 1.83 1.87 
Cigarettes (200) (v735219) 77.16 76.97 77.41 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 96.1 100.4 98.8 


—<—_ SS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 15 


inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada, St. John’s, Charlottetown Halifax, Saint John, Montréal, 
CPI weight Newfoundland and Nova New Quebec 
and Labrador Summerside, Scotia Brunswick 
Prince Edward 
Island 
percent combined city average=100 
All-items 100.0 97 95 99 95 95 
Food 17.0 105 102 101 100 101 
Food purchased from stores : 105 103 102 101 101 
Meat, poultry and fish ‘ 106 103 107 102 99 
Dairy products and eggs : 103 92 94 93 95 
Bakery and other cereal products a, 105 99 99 100 102 
Fruit and vegetables : 114 106 107 108 106 
Other food purchased from stores 2 : 97 110 99 103 101 
Food purchased from restaurants : 104 102 101 98 103 
Shelter 26.6 86 82 90 79 88 
Rented accommodation : 82 69 86 76 82 
Owned accommodation : 82 TRS 86 73 86 
Water, fuel and electricity : 111 136 115 108 107 
Household operations and furnishings 11.1 103 104 106 103 97 
Household operations 5 104 104 109 104 96 
Household furnishings : 101 103 101 101 101 
Clothing and footwear 5.4 102 96 102 100 101 
Transportation 19.9 102 97 97 98 100 
Private transportation ‘ 102 95 98 97 100 
Purchase of automotive vehicles E 99 105 101 98 102 
Gasoline ‘ 112 102 105 101 102 
Other private transportation f 99 78 89 93 95 
Public transportation : 100 110 90 104 102 
Health and personal care 4.7 100 99 101 100 99 
Health care : 96 97 99 97 95 
Personal care 2 103 101 103 103 103 
Recreation, education and reading 12.2 93 104 107 108 86 
Recreation : 103 102 97 99 98 
Education and reading : 76 108 126 123 64 
Alcoholic beverages and tobacco products 3.1 112 108 110 102 95 
Alcoholic beverages : 104 102 106 100 100 
Tobacco products and smokers’ supplies : 125 118 116 104 87 
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Table 15 — continued 


Inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada Ottawa- Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight! Gatineau, Ontario Manitoba Saskatchewan Alberta British 
Ontario part, Columbia 
Ontario/Quebec 
percent combined city average=100 

All-items 100.0 103 107 94 95 101 101 
Food 17.0 100 99 100 101 100 106 
Food purchased from stores : 100 98 101 102 102 108 
Meat, poultry and fish : 100 99 95 97 103 110 
Dairy products and eggs ‘ 108 109 95 94 101 110 
Bakery and other cereal products : 95 93 109 ct 108 114 
Fruit and vegetables : 96 92 106 109 106 105 
Other food purchased from stores 2 : 103 100 102 101 96 101 
Food purchased from restaurants ‘ 101 99 97 98 95 101 
Shelter 26.6 105 116 85 85 104 100 
Rented accommodation y 108 123 82 76 103 104 
Owned accommodation ; 103 114 84 81 100 101 
Water, fuel and electricity : 108 113 91 113 123 88 
Household operations and furnishings 11.1 104 105 99 99 99 103 
Household operations : 106 108 99 100 102 105 
Household furnishings : 101 101 100 98 94 100 
Clothing and footwear 5.4 102 101 100 98 96 100 
Transportation 19.9 98 106 97 95 94 96 
Private transportation : 96 106 97 95 95 97 
Purchase of automotive vehicles : 102 100 100 97 93 101 
Gasoline 3 95 96 103 104 97 108 
Other private transportation ' 90 121 88 85 95 83 
Public transportation : 110 110 97 94 85 91 
Health and personal care 4.7 101 98 96 94 98 97 
Health care ‘ 102 97 92 91 100 95 
Personal care , 99 99 99 98 96 99 
Recreation, education and reading 12.2 108 108 96 104 106 105 
Recreation ; 103 101 102 102 99 103 
Education and reading : tale? 121 84 110 Wily 110 

Alcoholic beverages and tobacco 
products Sot 95 97 103 110 44 108 
Alcoholic beverages : 97 98 93 103 106 107 
Tobacco products and smokers’ supplies : 93 96 118 122 119 109 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the CPI consists of families and individuals living in urban and rural private households. 
For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit are not represented by 
the index. Prior to February 1995, the target population consisted of private households in Canadian urban centres 
with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 


COORPAROO ORDER IE SODE PUD ODER POOPDEIOESBDPODDEPOPOPDEPPOPODELDSEDOEDIDEEPEDBOLOPOCOLOE BPD EOOLELLEVEYEPRTEOESEICIIOCLIE PDE DSPODEIOPEDSPRPLSIIESOLE POT COD DELETION PICT LEELA DONE ENED PEOPLES ELPA EIN TI 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Consumer Prices 
Division. 

Text table 1 


Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 A 
Shelter PAS) Ti 26.6 PAT 
Household operations, furnishings and equipment 11.4 Tides 10.2 
Clothing and footwear 5.6 5.4 5.1 
Transportation 19.6 19.9 20.2 
Health and personal care 48 47 4.4 
Recreation, education and reading 13.0 12:2 112 
Alcoholic beverages and tobacco products 3.1 3.1 4.2 


are ED BE Rg PB Nk Tbh rE a ak Ae I a ee Ee ee ee Ml Bs Bee 
1. Figures may not add to 100% due to rounding. 
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Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as | 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable | 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco | 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http:/www. bankofcanada.ca/en/nflation/index. htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 


Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-12 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1. 2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
2. Figures may not add to 100% due to rounding. 


3. |The measure of core Consumer Price Index (CPI) excludes from the all-items CPI the effect of changes 
in indirect taxes and eight of the most volatile components identified by the Bank of Canada: fruit, 
fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural 
gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ 
supplies. For additional information on core CPI, please consult the Bank of Canada Web site: 
http://www. bankofcanada.ca/en/inflation/index.htm. 


Tabie 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


1. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Fable 4-1 


1. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1. In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


2. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 
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Table 4-5 


1. | Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Tabie 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core Consumer Price Index poss (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. | The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


2. | The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physica! or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", gasoline", and 


"fuel, parts and supplies for recreational vehicles". 
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4. The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. | The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 
1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


58 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — February 2010 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
iqaluit, not seasonally adjusted, historical data 


1. 


Pe 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


als 


i) 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint Jonn, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. | With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Tabie 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Tabie 15 Inter-city indexes of retail price differentials, as of October 2008, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2008. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montréal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which Is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across Cities. 


Footnotes for Table 15 


1. | The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2008. 


2. — Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 


items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John’s, and N.S. John, Que Que. Ontario part, Ont Bay, Man 
NLL. Summerside, N.B Ont./Que Ont 
Pale tp 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061 ) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097 ) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife 
Sask. Sask. Alta. Alta. B.C. B.C. Yar: N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : ‘ (v735153) (v735154) (v735155) (v735156) 
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Tabie B 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


St. Charlottetown Halifax, Saint Montréal, 
John’s, Newfoundland and Summerside, Nova John, New Quebec 

and Prince Edward Scotia Brunswick 

Labrador Island 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931 ) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961 ) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881 ) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941 ) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951 ) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ontario part, Ontario Manitoba Saskatchewan Alberta British 
Ontario/Quebec Columbia 
All-items (v15939981) (v15940009) (vi5940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v159401 22) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v2158097 1) (v2158097 4) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v2158097 2) (v21580975) (v21580978) (v21580981 ) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
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Table B — continued 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 

Ontario part, Ontario Manitoba Saskatchewan Alberta British 

Ontario/Quebec Columbia 

Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Canadians want to know: 


> Are we better off this year than last? 


Vv 


Where does our money come from and where does it go? 
> What are the consequences of inflation? 


> How big is the government debt? 


FREE current and historical economic indicators 
Visit and see what's available at the national, provincial and territorial levels: 


> Unemployment rate > Labour Income 

> Population > Gross Domestic Product (GDP) 
> Exports and imports > Inflation rate 

> Federal debt > Retail sales 
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> Housing starts Manufacturing shipments 


>» Composite leading indicator and more 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective. 


Go to 


www.canadianeconomy.gc.ca 


It’s relevant, accurate, objective... and Canadian, eh! 
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The Consumer Price Index 


This publication presents the highlights and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables‘and graphs on the Canadian CPI. 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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For information about this product or the wide range of services and data available from Statistics Canada, visit our website at 
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following numbers: 
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Inquiries line 1-800-263-1136 
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The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
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* Consumer prices rose 1.4% in the 12 months to March, following a 1.6% increase in February. On a seasonally 
adjusted monthly basis, consumer prices fell 0.1% from February to March. 
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| Highlights: 


* Consumer prices rose 1.4% in the 12 months to March, following a 1.6% increase in February. On an unadjusted monthly 
basis, consumer prices remained unchanged in March, after rising 0.4% in February. 
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All-items Consumer Price index (CPI: 


i. The rise in the all-items CP! was due mostly to gasoline prices. Consumers paid 17.2% more at the pump in March than 
they did a year earlier, compared with a 15.3% increase in February. 


* Energy prices rose 5.8% between March 2009 and March 2010, after rising 4.0% in February. 


* Prices for purchase of passenger vehicles increased 3.9% on a year-over-year basis in March, following a 3.5% rise in | 
February. | 


: ¢ All major components in the CPI, except shelter and clothing and footwear, recorded increases in March. 
_ ¢ Upward pressure on the 12-month change came primarily from higher prices for transportation (+6.0%), food (+1.3%), and | 
household operations, furnishings and equipment (+1.4). 


Main contributors to the 12-month change in the CPI: 
Main upward contributors: 
| « Gasoline (+17.2%) 


« Purchase of passenger vehicles (+3.9%) 


* Passenger vehicle insurance premiums (+5.5%) 


* Property taxes (+4.3%) 


* Food purchased from restaurants (+2.6%) 
Main downward contributors: 

* Mortgage interest cost (-6.0%) 

* Natural gas (-22.4%) 

* Air transportation (-10.9%) 


* Women’s clothing (-6.3%) 


| * Video equipment (-16.6%) 
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Main contributors to the monthly change in the CPI, not seasonally adjusted: 


Main upward contributors: 

* Gasoline (+3.7%) 

_ + Women’s clothing (+6.4%) 

| * Fresh vegetables (+3.3%) 

| * Men’s clothing (+2.5%) 

* Homeowner’s replacement cost (+0.5%) 
/ Main downward contributors: 

* Traveller accommodation (-13.8%) 

* Purchase of passenger vehicles (-1.6%) 
* Mortgage interest cost (-0.4%) 


* Natural gas (-1.7%) 


+ Electricity (-0.6%) 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage Monthly percentage 

Percentage Percentage Percentage Percentage 

change change change change 

March 2010 from February 2010 from March 2010 from February 2010 from 

March 2009 February 2009 February 2010 January 2010 

percent 

All-items 1.4 1.6 0.0 0.4 
Core Consumer Price Index (CPI) 

(Bank of Canada definition) it 2A -0.2 Oni 
All-items excluding energy 1.0 les -0.1 0.5 
All-items excluding food and energy 0.9 1.4 -0.3 0.7 
Goods i.e 1.1 0.5 0.1 
Services 1.5 2.0 -0.3 0.7 
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Consumer prices rose 1.4% in the 12 months to March, following a 1.6% increase in February. 
Chart 7 
The 12-month change in the Consumer Price Index (CP 
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Gasoline prices exerted the most upward pressure on the all-items Consumer Price Index (CPI) for the fifth 
consecutive month. In March, prices at the pump were 17.2% higher than they were in March 2009. This follows 
a 15.3% rise in the 12 months to February. 
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Chart 2 
Evolution of the gasoline price index since March 2007 
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Overall, energy prices rose 5.8% between March 2009 and March 2010, following a 4.0% increase in the 12 months 
to February. 


Excluding energy, the CPI rose 1.0% in the 12 months to March, compared with a 1.3% increase in February. 


Prices for the purchase of passenger vehicles put upward pressure on the CPI for the third consecutive month in 
March. Prices for the purchase of passenger vehicles rose 3.9%, after a 3.5% increase in February. 


12-month change: Six of the eight CP! components rise 


Overall, six of the eight major components of the CPI recorded price increases in the 12 months to March. The 
exceptions were shelter, and clothing and footwear. 
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Chart 3 
Transportation continues to exert the most upward pressure on the Consumer Price Index 


All-items 
February 
Bos @ March 
Shelter 


Household operations, furnishings 
and equipment 


Clothing and footwear 


Transportation 


Health and personal care 


Recreation, education and reading 


Alcoholic beverages and tobacco 
products 
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12-month % change 


Transportation prices, which rose 6.0%, exerted the strongest upward pressure on the all-items CPI for the fifth 
consecutive month. In addition to higher gasoline and passenger vehicle prices, consumers paid 5.5% more for 
passenger vehicle insurance premiums in March than a year ago. The cost of inter-city transportation fell 9.6%. 


Food prices advanced 1.3%, following a 1.2% increase in February. Upward pressure on the food index came 
mainly from prices for food purchased from restaurants (+2.6%). Price increases were also observed for sugar and 
confectionery and non-alcoholic beverages. Prices fell for fresh vegetables, meat, and fresh fruit. 


Prices for household operations, furnishings and equipment increased 1.4% in the 12 months to March. Upward 
pressure in this component came mostly from prices for communications, other household goods and services, and 
child care and domestic services. 


In the health and personal care component, prices rose 2.7% and increases were broad-based. Prices for health 
care services increased 4.5%, while prices for personal care supplies and equipment rose 3.1%. 


Prices in the recreation, education and reading component increased 0.7% in the 12 months to March. Consumers 
paid more for tuition fees and cablevision and satellite services. 


Shelter costs fell 0.7%, mainly the result of declines in mortgage interest cost and natural gas prices. 


The mortgage interest cost index, which measures the change in the interest portion of payments on outstanding 
mortgage debt, fell 6.0% in March, following a 5.8% decrease in February. 


Prices for clothing and footwear declined 2.2%. The strongest downward pressure in this component came from 
lower prices for women’s clothing and women’s footwear. Prices for children’s and men’s clothing also recorded 
declines. 
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12-month change: Consumer prices increase in all provinces 


Consumer prices increased in all provinces in the 12 months to March. The most significant upward pressure on 
prices in all provinces came from gasoline prices. 


As was the case in January and February, the largest year-over-year increases occurred in the four Atlantic 
provinces. Higher prices in Atlantic Canada were partly attributable to larger upward movements in gasoline. 
Gasoline price increases in Atlantic Canada ranged from 20.3% in Newfoundland and Labrador to 23.8% in Nova 
Scotia. As well, prices for fuel oil and other fuels advanced 20.7% nationally in the 12 months to March, the largest 
increase since October 2008. 


Chart 4 
Atlantic provinces post the highest price increases 
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In Ontario, prices rose 1.4%. This was due primarily to higher prices for gasoline, passenger vehicle insurance 
premiums, and the purchase of passenger vehicles. Downward pressure came mainly from lower prices for natural 
gas. 


Prices in British Columbia rose 0.5% in March compared with the same month last year, after a 1.2% increase in 
February. The increase was due mainly to the upward pressure from gasoline prices and property taxes. Prices 
for traveller accommodation returned closer to the January level, prior to the Winter Olympics. Prices for traveller 
accommodation increased 2.8% in the 12-months to March, following a 64.1% increase in February. 


Month-over-month seasonally unadjusted CPI holds steady 


Consumer prices prior to seasonal adjustment remained unchanged in March, after increasing 0.4% in February. 


Four of eight major components of the CPI recorded month-over-month increases in March: clothing and footwear; 
transportation; food; and alcoholic beverages and tobacco products. 


Monthly increases in the clothing and footwear index (+2.6%) were primarily driven by higher prices for women’s 
and men’s clothing 


Increases in the transportation index (+0.3%) were due mainly to upward price movements for gasoline and public 
transportation. 
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Food prices went up 0.3% due to month-over-month increases in prices for fresh vegetables, non-alcoholic 
beverages, and fresh fruit. 


In contrast, the recreation, education and reading index (-1.5%) exerted the most downward pressure on the monthly 
CPI in March. Prices for traveller accommodation (-13.8%) exerted the most significant downward pressure on the 
index, where prices for hotel rooms returned closer to the January level. 


The cost of household operations, furnishings and equipment remained unchanged from February to March. 


Seasonally adjusted monthly CPI falls 


On a seasonally adjusted monthly basis, the CPI fell 0.1% in March, after remaining unchanged from January to 
February. March’s decline was due primarily to a 2.0% decrease in the recreation, education and reading component. 
Lower prices for traveller accommodation largely accounted for the downward movement within this component. 


The seasonally adjusted monthly CPI’s decline in March was the first decrease since July 2009. 


12-month change in the Bank of Canada’s core index 


The Bank of Canada’s core index advanced 1.7% over the 12 months to March, following a 2.1% rise in February. 
March’s increase was due primarily to a rise in prices for the purchase of passenger vehicles, passenger vehicle 
insurance premiums, property taxes, and food purchased from restaurants. 


On a month-to-month basis, the core index prior to seasonal adjustment fell 0.2% in March, after posting a 0.7% 
increase in February. 


The seasonally adjusted monthly core index fell 0.3% in March, following a 0.4% increase in February. 
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326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and 


services, annual 


326-0020 Consumer Price Index (CPI), 2005 basket content, monthly 
326-0021 Consumer Price Index (CPI), 2005 basket content, annual 
326-0022 Consumer Price Index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 


2301 Consumer Price Index 
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Selected summary tables from Statistics Canada 


* Consumer Price Index, by province (monthly) 

* Consumer Price Index, by city (monthly) 

* Consumer Price Index, food, by province (monthly) 

* Consumer Price Index, shelter, by province (monthly) 

* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 

* Consumer Price Index, transportation, by province (monthly) 

* Consumer Price Index, health and personal care, by province (monthly) 

* Consumer Price Index, recreation, education and reading, by province (monthly) 

* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
* Canada: Economic and financial data 

¢* Consumer Price Index, provinces 

* Consumer Price Index, historical summary, by province or territory 

* Gasoline and fuel oil, average retail prices by urban centre (monthly) 

¢ Food and other selected items, average retail prices (monthly) 

* Gasoline and fuel oil, average retail prices by urban centre 

* Food and other selected items, average retail prices 

* Consumer Price Index, food, by province 

* Consumer Price Index, shelter, by province 

* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 

* Consumer Price Index, transportation, by province 

* Consumer Price Index, health and personal care, by province 

* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

* Inter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no. 62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 


16 Statistics Canada — Catalogue no. 62-001-X 


Statistical tables 


The Consumer Price Index — March 2010 


Table 4 
The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance* March 2010 from 
BUMBSL March February March February March 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41690973) 100.0 115.6 115.6 114.0 0.0 1.4 
Food (v41690974) AO 12344 22h 12S 0.3 ie 
Shelter (v41691050) 26.6 VET 121.8 122.6 -0.1 -0.7 
Household operations, furnishings and equipment (v41691067) 11.1 108.3 108.3 106.8 0.0 1.4 
Clothing and footwear (v41691108) 5.4 93.6 91.2 95.7 2.6 -2.2 
Transportation (v41691128) 19.9 ilidifiest 116.7 110.5 0.3 6.0 
Health and personal care (v41691153) 47 11335 113.7 110.5 -0.2 2a 
Recreation, education and reading (v41691170) eee. 102.5 104.1 101.8 -1.5 0.7 
Alcoholic beverages and tobacco products (v41691206) 3.1 HES) 131.4 2937 0.1 1.4 
All-items (1992=100) (v41713403) ‘ LB YATE 137.6 135.7, 0.1 1.5 
Special aggregates 
Goods (v41691222) 48.8 109.0 108.5 107.6 0.5 eS 
Durable goods (v41691223) 13:3 86.9 87.6 86.9 -0.8 0.0 
Semi-durable goods (v41691224) UP 95.1 93.3 96.0 1.9 -0.9 
Non-durable goods (v41691225) 28.2 25a 124.3 1220 0.6 25 
Services (v41691230) Oe 12282 122.6 120.4 -0.3 15 
All-items excluding food (v41691232) 83.0 114.1 114.1 112.5 0.0 1.4 
All-items excluding food and energy (v41691233) 73.6 AAS 112.4 i lctet -0.3 0.9 
All-items excluding energy (v41691238) 90.6 114.1 114.2 113.0 -0.1 130 
All-items excluding gasoline (v41693245) 95.1 114.4 114.5 Aid Sz5 -0.1 0.8 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 WACg 111.8 109.6 0.1 2.1 
Energy (v41691239) 9.4 134.5 132.3 fe Ure 5.8 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 115.0 115.0 113.4 0.0 1.4 
Core Consumer Price Index (CPI) (Bank of Canada definition) 3 (v41693242) 82.7 115.0 oe2 ali kes -0.2 {lave 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price index, major components and special aggregates, 1 Canada, seasonally adjusted 
CANSIM Relative Indexes Percentage change 
vector importance? March 2010 from 
number 7). March oFesaianes Marck ae ay Sa EE 
arch February March February March 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41690914) 100.0 115.9 116.0 114.1 -0.1 1.6 
Food (v41690915) 0 122.8 12233 21s 0.4 eZ 
Shelter (v41690916) 26.6 PAIETE 121.8 122.6 -0.1 -0.7 
Household operations, furnishings and equipment (v41690917) 11.1 108.1 108.1 106.5 0.0 1.5 
Clothing and footwear (v41690918) 5.4 91.8 91.7 93.9 0.1 -2.2 
Transportation (v41690919) 19.9 Ae IKSE TE 110.5 0.3 6.0 
Health and personal care (v41690920) 4.7 filorg 113.9 110.8 0.0 2.8 
Recreation, education and reading (v41690921) 122 103.4 105.5 102.6 -2.0 0.8 
Alcoholic beverages and tobacco products (v41690922) 3.1 131.5 131.4 129.7 0.1 1.4 
Special aggregates 
All-items excluding food (v41690923) 83.0 114.1 114.1 Gi2:5 0.0 14 
All-items excluding food and energy (v41690924) 73.6 1123 112.6 Aita2 -0.3 1.0 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 oud 113.9 Dita -0.2 1.8 
Core Consumer Price Index (CPI) (Bank of Canada definition) 3 (v41690926) 82.7 LES 115.4 13.4 -0.3 1.8 


SO 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and igqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector March 2010 from 
pEieet March February March February March 
2010 2010 2009 2010 2009 
2002=100 

Newfoundland and Labrador (v41691244) Aad 116.3 1ds25 0.7 3.2 
Prince Edward Island (v41691379) 11923 118.8 115.6 0.4 3.2 
Nova Scotia (v41691513) AN ead 116.9 114.6 0.7 2.8 
New Brunswick (v41691648) 115.8 115.6 112.3 0.2 on 
Quebec (v41691783) 114.5 114.2 112.6 0.3 i ie 
Ontario (v41691919) AESES 115.1 More 0.2 1.4 
Manitoba (v41692055) 114.7 114.6 113.0 0.1 tes 
Saskatchewan (v41692191) 117.9 lier 116.6 0.2 11 
Alberta (v41692327) 1224 122.7 120.9 -0.5 1.0 
British Columbia (v41692462) 112.6 113i2 112.0 -0.5 0.5 
Whitehorse, Yukon (v41692598) 113.4 114.4 113.6 -0.9 -0.2 
Yellowknife, Northwest Territories (v41692722) 116.9 117.4 114.3 -0.4 2:3 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 110.7 dvd 112.4 -0.4 -1.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-1 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted —- Food 1 


ee  ———  ————— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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CANSIM Indexes Percentage change 
vector March 2010 from 

number March February March February March 
2010 2010 2009 2010 2009 

nA rh a a se Seo a a ra ce ee a eh ee 

2002=100 
All-items (v41690973) 115.6 115.6 114.0 0.0 1.4 
Food (v41690974) 123.1 122.7 121.5 0.3 1.3 
Food purchased from stores (v41690975) 123.1 122.5 122.2 0.5 0.7 
Meat (v41690976) 117.4 Use 16 119.3 -0.3 -1.6 
Fresh or frozen meat (excluding poultry) (v41690977) 113.3 113.6 115.3 -0.3 -1.7 
Fresh or frozen beef (v41690978) 116.1 115.9 liven 0.2 -0.9 
Fresh or frozen pork (v41690979) 102.3 104.3 107.5 -1.9 -4.8 
Fresh or frozen poultry meat (v41690981) 130.2 129.4 132.1 0.6 -1.4 
Fresh or frozen chicken (v41690982) 133.1 132.2 136.1 0.7 -2.2 
Processed meat (v41690984) 113.2 114.3 114.9 -1.0 -1.5 
Ham and bacon (v41690985) 104.4 104.5 109.2 -0.1 -4.4 
Other processed meat (v41690986) 117-9 119.5 TAB 72 -1.3 -0.3 
Fish, seafood and other marine products (v41690987) 108.4 108.7 108.2 -0.3 0.2 
Fish (v41690988) 114.0 115.0 114.1 -0.9 -0.1 
Fresh or frozen fish (including portions and fish sticks) (v41690989) 114.2 5.0 1128 -0.7 We 
Canned and other preserved fish (v41690990) 113.7 115.0 alee -1.1 -3.0 
Dairy products and eggs (v41690992) 130.3 131.0 129.8 -0.5 0.4 
Dairy products (v41690993) 130.4 (Kes )10, 130.0 -0.5 0.3 
Fresh milk (v41690994) 129.5 129.3 129.1 0.2 0.3 
Butter (v41690995) 128.4 127.6 128.5 0.6 -0.1 
Cheese (v41690996) 130.0 130.6 130.5 -0.5 -0.4 
Ice cream and related products (v41690997) 130.2 132.5 130.6 -1.7 -0.3 
Eggs (v41690999) 128.7 129.5 126.0 -0.6 2it 
Bakery and cereal products (excluding infant food) (v41691000) 138.9 139.5 137.7 -0.4 0.9 
Bakery products (v41691001) 145.3 145.6 143.0 -0.2 1.6 
Bread, unsweetened rolls and buns (v41691002) 161.6 1GTES 161.6 0.1 0.0 
Biscuits (v41691003) 123.8 124.2 121.5 -0.3 1.9 
Other bakery products (v41691004) 136.3 13701 130.4 -0.6 4.5 
Cereal products (excluding infant food) (v41691005) 127.4 128.7 128.3 -1.0 -0.7 
Rice (including rice-based mixes) (v41691006) 137.3 1Sval 139.8 0.1 -1.8 
Breakfast cereal and other grain products (excluding infant 

food) (v41691007) 114.7 lide 114.6 2.1 0.1 
Pasta products (v41691008) 146.3 145.8 150.7 0.3 -2.9 
Flour and flour based mixes (v41691009) 138.8 139.5 136.1 0.5 2.0 
Fruit, fruit preparations and nuts (v41691010) Zee 110:5 Ulnlalers 15 0.4 
Fresh fruit (v41691011) 104.2 102.4 106.3 1.8 -2.0 
Apples (v41691012) 112.0 106.7 115.6 5:0 -3.1 
Oranges (v41691013) 94.6 92.4 99.9 2.4 -6.3 
Bananas and plantains (v41691014) 139.6 140.4 140.0 -0.6 -0.3 
Other fresh fruit (v41691015) 97.6 96.7 98.6 0.9 -1.0 
Preserved fruit and fruit preparations (v41691016) 124.5 122.8 119.9 1.4 3.8 
Fruit juices (v41691017) 126.4 124.7 122.2 1.4 3.4 
Other preserved fruit and fruit preparations (v41691018) 119.6 117.9 113.8 1.4 5.1 
Nuts (v41691019) 119.6 118.9 119.0 0.6 0.5 
Vegetables and vegetable preparations (v41691020) 113.2 110.4 114.9 2.5 -1.5 
Fresh vegetables (v41691021) 107.4 104.0 112.8 3.3 -4.8 
Potatoes (v41691022) 81.0 84.6 108.9 -4.3 -25.6 
Tomatoes (v41691023) 124.6 121.1 109.2 2.9 14.1 
Lettuce (v41691024) 91.8 92.1 98.7 -0.3 -7.0 
Other fresh vegetables (v41691025) 116.5 110.6 121.0 5.3 -3.7 
Preserved vegetables and vegetable preparations (v41691026) 134.1 TSS23 122.6 06 9.4 
Frozen and dried vegetables (excluding canned) (v41691027) W264 126.6 123.3 0.2 3.4 
Canned vegetables and other vegetable preparations (v41691028) 138.7 137.6 122.1 0.8 13.6 
Other food products and non-alcoholic beverages (v41691029) 125.2 124.0 120.8 1.0 3.6 
Sugar and confectionery (v41691030) 132.8 130.8 121.5 1.5 9.3 
Fats and oils (v41691033) 140.5 139.5 142.0 07 -1.1 
Coffee and tea (v41691036) 121.1 121.0 115.2 0.1 5.1 
Condiments, spices and vinegars (v41691039) 116.6 115.7 heat, 08 3.5 
Other food preparations (v41691040) 122.8 1 Pes 120.6 0.5 1.8 
Non-alcoholic beverages (v41691045) 124.2 112223 119.4 1.6 4.0 
Food purchased from restaurants (v41691046) 123-4 123.0 120.0 0.1 2.6 
Food purchased from table-service restaurants (v41691047) 123.8 12Sch 120.6 0.1 Zul 
Food purchased from fast food and take-out restaurants (v41691048) 121.4 121.4 118.6 0.0 2.4 
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Tabie 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


SSS 


CANSIM Indexes Percentage change 
vector March 2010 from 
REMDES March February March February March 
2010 2010 2009 2010 2009 
2002=100 
Shelter (v41691050) 121.7 121.8 122.6 -0.1 -0.7 
Rented accommodation (v41691051) 110.4 110.3 109.0 0.1 1.3 
Rent (v41691052) 110.4 110.3 109.0 0.1 1:3. 
Owned accommodation (v41691055) 125.8 125.6 126.4 0.2 -0.5 
Mortgage interest cost 1 (v41691056) ditssee 113.6 120.4 -0.4 -6.0 
Replacement cost (v41691057) 138.6 137.9 136.5 0.5 1.5 
Property taxes (including special charges) (v41691058) 129.4 129.4 124.1 0.0 43 
Homeowners’ home and mortgage insurance (v41691059) 161.3 159.5 161.3 11 0.0 
Homeowners’ maintenance and repairs (v41691060) 117.8 117.8 iiss 0.0 4.2 
Water, fuel and electricity (v41691062) 125.8 126.6 130.9 -0.6 -3.9 
Electricity 2 (v41691063) 114.4 HIG 4 114.1 -0.6 0.3 
Water (v41691064) 164.6 164.6 155.8 0.0 5.6 
Natural gas (v41691065) 110.4 112.3 142.3 -1.7 -22.4 
Fuel oil and other fuels (v41691066) 178.2 176.0 147.6 ns 20.7 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 4-3 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 
CANSIM Indexes Percentage change 
vector March 2010 from 
ROTEL March February March February March 
2010 2010 2009 2010 2009 
2002=100 
Household operations, furnishings and equipment (v41691067) 108.3 108.3 106.8 0.0 1.4 
Household operations (v41691068) 116.1 116.1 A253 0.0 3.4 
Communications (v41691069) 109.3 109.3 105.0 0.0 4.1 
Telephone services (v41691070) 111.0 111.0 105.7 0.0 5.0 
Internet access services (v41693216) 94.5 94.5 94.6 0.0 -0.1 
Postal services and other communication services (v41691071) 132.3 1323 126.6 0.0 45 
Child care and domestic services (v41691072) 129.2 129.2 124.0 0.0 4.2 
Child care (v41691073) 128.9 128.9 123.0 0.0 48 
Domestic services (v41691074) 130.8 130.8 126.7 0.0 ae 
Household chemical products (v41691075) 106.6 107.6 110.5 -0.9 -3.5 
Paper, plastic and foil supplies (v41691078) 114.0 113.7 110.2 0.3 3.4 
Other household goods and services (v41691081) 122.4 12272 118.1 0.2 3.6 
Pet food and supplies (v41691082) 120.7 120.7 113.6 0.0 6.3 
Seeds, plants and cut flowers (v41691083) 110.6 110.5 110.4 0.1 0.2 
Other horticultural goods (v41691084) 108.2 108.2 105.3 0.0 2.8 
Financial services (v41693229) 120.1 120.1 123.3 0.0 -2.6 
Household furnishings and equipment (v41691087) 95.3 95.3 97.3 0.0 -2.1 
Furniture and household textiles (v41691088) 95.4 95.5 99.0 -0.1 -3.6 
Furniture (v41691089) 92.6 92.6 96.7 0.0 -4.2 
Household textiles (v41691093) 105.7 106.1 107.2 -0.4 -1.4 
Household equipment (v41691097) 87.5 87.6 88.2 -0.1 -0.8 
Household appliances (v41691098) 85.6 85.5 87.6 0.1 -2.3 
Non-electric kitchen utensils and tableware (v41691103) 87.0 87.1 85.3 -0.1 2.0 
Services related to household furnishings and equipment (v41691107) 148.6 146.3 146.0 1.6 1.8 


ee ee ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-4 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 


and footwear 


CANSIM Indexes Percentage change 
vector March 2010 from 
number March February March February March 
2010 2010 2009 2010 2009 
2002=100 

Clothing and footwear (v41691108) 93.6 91.2 95:7 2.6 -2.2 
Clothing (v41691109) 87.5 84.0 91:3 4.2 -4.2 
Women's clothing (v41691110) 86.4 81.2 92.2 6.4 -6.3 
Men's clothing (v41691111) 91.7 89.5 92.8 25 -1.2 
Children’s clothing (including infants) (v41691112) 81.1 80.1 84.1 1.2 -3.6 
Footwear (v41691113) 94.0 93.3 94.3 0.8 -0.3 
Clothing accessories and jewellery (v41691118) 114.4 115.2 111.5 -0.7 2.6 
Clothing material, notions and services (v41691123) 121.1 121.2 117.9 -0.1 2:7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Transportation 


Transportation 


Private transportation 
Purchase, leasing and rental of passenger vehicles 
Purchase and leasing of passenger vehicles 
Purchase of passenger vehicles 
Rental of passenger vehicles 
Operation of passenger vehicles 
Gasoline 
Passenger vehicle parts, maintenance and repairs 
Other passenger vehicle operating expenses 
Passenger vehicle insurance premiums 1 
Passenger vehicle registration fees 
Drivers’ licences 
Parking fees 


Public transportation 
Local and commuter transportation 

City bus and subway transportation 

Taxi and other local and commuter transportation 
Inter-city transportation 

Air transportation 

Rail, highway bus and other inter-city transportation 


CANSIM 
vector 
number 


(v41691128) 


(v41691129) 
(v41691130) 
(v41691131) 
(v41691132) 
(v41691134) 
(v41691135) 
(v41691136) 
(v41691137) 
(v41691140) 
(v41691141) 
(v41691142) 
(v41691143) 
(v41691144) 


(v41691146) 
(v41691147) 
(v41691148) 
(v41691149) 
(v41691150) 
(v41691151) 
(v41691152) 


March 
2010 


Aidit 


117.1 
90.5 
90.4 
91.1 
99.8 

142.4 

147.6 

125:9 

144.6 

148.0 

107.6 

150.3 

144.0 


117.2 
134.5 
134.2 
134.6 
107.7 
104.5 
U2t 22 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


February 
2010 


116.7 


116.7 
91-9 
91.8 
92.6 
98.8 

140.3 

142.3 

12539 

145.0 

148.5 

107.6 

150.3 

144.0 


116.1 
134.1 
133.7 
134.6 
106.2 
102.7 
HATE 


March 
2009 


2002=100 


110.5 


109.2 
87.2 
87.0 
87.7 
99.4 

130.1 

125.9 

123.5 

137.8 

140.3 

107.2 

149.5 

138.9 


122.5 
128.3 
126.0 
133.0 
119.2 
117.3 
1WPTETE 


Percentage change 
March 2010 from 


February 
2010 


SCMRORWHW DODOWWONDTNODAUGYW w 


March 
2009 


ook 
~N 
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The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Heaith 


and personal care 


-_—_—_ eee :._OO nk eee 


Health and personal care 


Health care 
Health care goods 
Medicinal and pharmaceutical products 
Prescribed medicines 
Non-prescribed medicines 
Optical goods 
Health care services 
Optical services 
Dental care 


Personal care 
Personal care supplies and equipment 
Personal care services 


CANSIM 
vector 
number 


(v41691153) 


(v41691154) 
(v41713463) 
(v41691156) 
(v41691157 
(v41691158 
(v41713381 
(v41713464 
(v41693244 
(v41691161 


(v41691163) 
(v41691164) 
(v41691169) 


YS SSS NS 


Indexes Percentage change 
March 2010 from 
March February March February March 
2010 2010 2009 2010 2009 
2002=100 

q13:5 113.7 110.5 -0.2 PAT 
116.8 116.9 113.6 -0.1 2.8 
106.3 106.6 104.9 -0.3 1.3 
104.6 105.2 102.2 -0.6 2.3 
100.9 102.7 101.0 -18 -0.1 
111.0 109.5 104.3 14 6.4 
111.4 110.5 110.1 0.8 ere 
131-2 (3d 125.6 0.1 4.5 
108.2 106.0 103.7 2.1 43 
127.6 127.6 124.5 0.0 2:5 
110.4 110.8 107.7 -0.4 7 
104.3 104.9 101.2 -0.6 3.1 
119.0 119.0 116.9 0.0 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-7 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Recreation, education and reading 


CANSIM Indexes Percentage change 
vector March 2010 from 
BUS) March February March February March 
2010 2010 2009 2010 2009 
2002=100 
Recreation, education and reading (v41691170) 102.5 104.1 101.8 -1.5 0.7 
Recreation (v41691171) 94.5 96.6 95.2 -2.2 -0.7 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 62.6 62.7 66.2 -0.2 -5.4 
Purchase and operation of recreational vehicles (v41691179) 113.3 113.1 107.7 0.2 5:2 
Home entertainment equipment, parts and services (v41691184) 73.6 Thee 80.0 0.1 -8.0 
Travel services (v41691190) 89.8 98.0 91.7 -8.4 -2.1 
Traveller accommodation 1 (v41691191) fom 87.8 74.8 -13.8 1.2 
Travel tours (v41691192) 106.2 107.6 112.6 -1.3 -5.7 
Other cultural and recreational services (v41691193) 131.2 See 126.8 0.0 a 
Spectator entertainment (excluding cablevision) (v41691194) 124.4 124.4 122.1 0.0 1.9 
Cablevision and satellite services (including pay television) (v41691195) 140.0 140.0 133.0 0.0 53 
Use of recreational facilities and services (v41691196) 124.8 124.8 122.9 0.0 pe 
Education and reading (v41691197) 127.7 127.0 122.4 0.0 4.3 
Education (v41691198) 131.2 131-3 125.9 -0.1 42 
Tuition fees (v41691199) 136.0 136.0 130.7 0.0 41 
Reading material and other printed material (excluding textbooks) (v41691202) 115.5 115.4 110.3 0.1 47 
Newspapers (v41691203) 129.7 129.7 122.8 0.0 5.6 
Magazines and periodicals (v41691204) 22h 22h TAg2 0.0 2.9 


se a a a —————————————————————— Ee ee ee Eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 
vector March 2010 from 
number March February March February March 
2010 2010 2009 2010 2009 
2002=100 
Alcoholic beverages and tobacco products (v41691206) 131.5 131.4 129:7 0.1 1.4 
Alcoholic beverages (v41691207) 114.5 114.3 113.4 0.2 1.0 
Alcoholic beverages served in licensed establishments (v41691208) AL 121.6 Wie? 0.1 3.8 
Beer served in licensed establishments (v41691209) 123.6 123.6 117.8 0.0 49 
Liquor served in licensed establishments (v41691211) 123.0 123.0 118.2 0.0 41 
Alcoholic beverages purchased from stores (v41691212) 111.0 110.8 111.5 0.2 -0.4 
Beer purchased from stores (v41691213) 114.2 114.0 115.6 0.2 ate2 
Wine purchased from stores (v41691214) 104.9 104.9 104.7 0.0 O2 
Liquor purchased from stores (v41691215) 110.0 109.9 109.7 0.1 0.3 
Tobacco products and smokers’ supplies (v41691216) 146.9 147.0 144.3 -0.1 1.8 
Cigarettes (v41691217) 146.8 146.9 144.3 -0.1 lec 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average’ 
a ee a ee > 8 ee ee ee eee. Eero 


2002=100 


Indexes (v41690973) 


1991 S210 C2 Ones S2 OmeO 2 SmmO2 me OG lL COl2 mCOLa OO. 1mm OS ONE CS GmmmG 29 82.8 
1992 83.3 833 836 837 838 840 842 842 842 843 847 847 84.0 
1993 SOON 85135 S5r2e 85:25 GOi4e 80:40 66.6 65:78 DL7a 85.9 60.5 oor 85.6 
1994 86.1 854 854 854 85.2 854 85.7 858 859 857 862 863 85.7 
1995 SCOR SON S25 e820 0 OMipeen Gl. leO OOM (OTC mCi LaOG OE GIES 87.6 
1996 880 881 885 887 890 890 890 890 891 893 897 897 88.9 
1997 899 901 902 902 903 905 905 906 906 906 905 90.4 90.4 
1998 90:97) 910) See 910h SIS 5 91-45 9914 80145 912 916 BEST: Gee Ses 91.3 
1999 DIESE FT ORGe 9210 59255 92775 92:95 931) 93:3" 93:6 93:7, 993.68 93i7, 92.9 
2000 93.5 941 948 945 949 955 958 957 961 963 966 967 95.4 
2001 96.3 968 971 978 986 987 984 984 986 981 972 97.4 97.8 
2002 976 982 989 995 997 999 1005 1009 100.9 101.2 101.5 101.1 100.0 
2003 102.0 102.8 103.1 1024 1025 1025 1026 1029 103.1 102.8 103.1 103.2 102.8 
2004 103.3 103.5 103.9 1041 105.0 105.1 105.0 1048 1050 1052 1056 105.4 104.7 
2005 105.3 105.7 106.3 1066 106.7 106.9 107.1 107.5 1084 1079 107.7 107.6 107.0 
2006 108.2 108.0 108.6 109.2 109.7 1095 1096 1098 1092 1090 1092 1094 109.1 
2007 NODA SO 20 tite el Cree 21 tile One d 2-0 eid 7 edd Apo meeid te Ommmtiti Olena 20) 111.5 
2008 Wd Oe V2 2 AZ Cee S:55 4G 95:4 15:8 eld oOo 11s lid Oneal) nd toed 114.1 
2009 113.0 113.8 114.0 113.9 114.7 1161 114.7 114.7 114.7 1146 115.2 114.8 114.4 
2010 115.1 115.6 115.6 ” 


Percentage change from the corresponding month 
of the previous year (v41690973) 


1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 5.5 4.4 4.1 3.8 5.6 
1992 1.6 1.6 1.6 ei, 1.3 1.1 ee 1.1 1.3 1.6 ied Die 1.4 
1993 2.0 2.4 1:9 1.8 1.9 1.7 tf 1.8 1.8 1.9 1.9 i}sié 1.9 
1994 1.3 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 AES: Za 2.5 2.9 Zaitf 2.6 2:2 a2 2.3 2.1 thst 2.2 
1996 1.6 1.3 1.5 1.4 1.6 1.5 1.3 1.5 1.5 1.8 1.9 Ps 1.5 
1997 22 2.3 1.9 st is) ibe 1s 1.8 EVE 1.5 0.9 0.8 ir4 
1998 el 1.0 1.0 0.9 ‘et 1.0 1.0 0.9 0.7 1.1 ee 1.0 1.0 
1999 0.7 0.7 1.0 1.6 1.5 1.6 1.9 2.1 2.6 2.3 2.2 2.6 1.8 
2000 2.2 PBT 3.0 Pay 2.4 2.8 2.9 2.6 2h 2.8 3.2 3.2 251 
2001 3.0 2.9 2.4 3.5 3.9 3.4 2a 2.8 2.6 1.9 0.6 0.7 2.5 
2002 1.3 1.4 1.9 17 (st ez 25 2.5 2.3 3.2 4.4 3.8 2.2 
2003 4.5 4.7 4.2 2.9 2.8 2.6 Pas 2.0 2.2 1.6 1.6 2.1 2.8 
2004 1.3 0.7 0.8 eri 2.4 2.5 2.3 1.8 1.8 2.3 2.4 2.1 1.8 
2005 1.9 2a 2.3 2.4 1.6 1 2.0 2.6 3.2 2.6 2.0 Pa Ze 
2006 2.8 P22 22 2.4 2.8 2.4 2.3 2.1 0.7 1.0 1.4 ire 2.0 
2007 il 2.0 2.3 2.2 2.2 2.2 22. iNet 2.5 2.4 2.5 2.4 2.2 
2008 2.2 1.8 1.4 nit 2.2 3.1 3.4 3.5 3.4 2.6 2.0 Nez 2.3 
2009 AA 1.4 eZ 0.4 0.1 -0.3 -0.9 -0.8 -0.9 0.1 1.0 1.3 0.3 
2010 Uae) 1.6 1.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core Consumer Price Index (CPI) {Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 
Indexes (v41693242) 
1991 SiAy Sis = Sieve Siem .St:88 62/09 82/0 82.3 gn 62:45 82 Se o2.6 ee B20 82.1 
1992 827 83:0 83:2. 833°. 83.5 834 83:5. 83:6 8377 84.0, (844), (84:3 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 86.1 85.3 
1994 86.2 866 866 867 865 866 867 868 872 872 875 87.6 86.9 
1995 87.9 883 884 885 886 886 888 890 893 893 896 89.2 88.8 
1996 894 898 898 899 901 901 903 905 908 908 913 91.1 90.3 
1997 Osa aes Seve OL On 92. Ol OZ a1 O21 GOD See 92 Am 2 Om O27 Age O2.3 92.0 
1998 926 929 93.0 93.0 93.2 93.2 933 93.4 934 937 93.7 93.5 93.2 
1999 93.5° 193:\8" ©9415 94:2) 94:55 (94168 94.7%, 94:9") 95°25 9895.1) *95.05 94:8 94.5 
2000 O46) 95:0) (95.68 95:30" — 95:56 9 95:686 (95'815 96:0 = 96125806 3.06.4 ee 96:4) 95.7 
2001 96.3 966 97.1 974 97.7 979 982 983 984 984 981 98.0 97.7 
2002 981 988 992 996 99.8 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 1O1ES= 108) 102.0 9 1017" 102.2 9 102KiN 1024 102:2> A026) 1027, 103:0)) 1026 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 1041 1041 1047 104.6 103.8 
2005 104.5 1048 1052 105.2 1054 1054 1054 1056 105.9 105.9 1063 106.2 10525 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 1086 108.4 107.5 
2007 108.6 109.1 1095 1096 1099 1099 1100 110.4 1105 1103 1103 110.0 109.8 
2008 POST Ol/ae 1 1OOme tte 2eetl TeOP eI dcOmm ditdefie msl 2 Onna I 2-4 i222 eet: Omen lO ila lateré 
2009 AZ A12Cre ISA else Salen Sie Sih At S.8: Aa 4.2 tA 4S 113.6 
2010 114.4 115.2 115.0 * ¥ 
Percentage change from the corresponding month 
of the previous year (v41693242) 

1991 3.6 3.4 3.3. 3.0 2.9 3.0 2.6 Pf 2.5 at 252 Det 2.9 
1992 1.6 1.6 1.8 2.0 Pi ther 1.8 1.6 1.6 1.8 1.9 22 1.8 
1993 2.3 23 2.0 1.9 leh, 1.8 22 22 2.3 2.0 Zan 2.1 2.0 
1994 1.9 2.0 2.0 2.1 1.9 2.0 1.6 1.6 1.9 1.8 125; the 1.9 
1995 2.0 2.0 Dal Ab 2.4 DiS 2.4 2.5 2.4 2.4 2.4 1.8 Veep 
1996 tai albyé 1.6 1.6 174 there 164 167 1.7 aleve 1.9 2.1 ler 
1997 Poul 1.9 2.1 2.2 PA. PRP 2.0 2.0 1.8 1.9 1.72 13 1.9 
1998 1.4 1:5 1.4 (he? ike! ed: lee ee eA 13 1.4 1.3 1.3 
1999 1.0 1.0 122 3: 1.4 des 1.5 1.6 1.9 io 1.4 1.4 1.4 
2000 ez 13 fee 1.2 tal ins 1.2 ile? Ue ips: leo teh 133 
2001 1.8 Vac 1.9 2e2 23 BZ 25 2.4 293 22 1.8 aleve 21 
2002 1.9 ZS 2.2 Paes: 2.1 25 2.0 2.4 Pas, Pass. 3.2 2.8 24 
2003 Shi 3.0 2.8 XS 2.4 PRG, 1.9 1:5 APE 1.8 1.8 al Pep 
2004 12 2 1.3 1.8 125 ler 1.9 1.6 15 1.4 ier 1.8 1.6 
2005 Let ees 1.8 1.6 1.6 es AEs 12 lea 47 1.5 Heo 1.6 
2006 ie: lect 1.7 1.6 2.0 {pee 2.0 2.0 23 2.4 PAP 2.1 1.9 
2007 DIS 2 2:3 215 2.2 25 ZS 2.2 2.0 1.8 1.6 1.5 Zan 
2008 1.4 125 1:3 15 125 ies US iets alee alr 2.4 2.4 ere 
2009 1.9 1.9 2.0 1.8 2.0 1.9 1.8 1.6 1:5 1.8 1S 1.5 ae 
2010 2.0 2.1 V7. 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


snes 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods' Services? All-items Energy? 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 
2002=100 


Annual averages 4 


1991 83.4 86.3 87 4 94.3 TERS) 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95:1 14.4 86.6 79.2 81.0 86 4 81.4 85.1 TG (ee 
1993 84.5 89.1 88.7 96.0 768 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92'5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 977, 90.3 91.7 91.0 f23 91.2 89.5 91.5 83.9 
1998 90.9 SH. 95:1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92:7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 115.2 105.9 100.6 A217 107.1 died 106.9 132.8 
2007 111.8 116.9 103.2 95.7 117.1 107.3 101.8 1255 108.0 1148 109.0 135.9 
2008 sla Kesre 122.0 104.6 93.8 1125) 108.8 102.2 AZT=S 109.4 118.7 110.3 149.3 
2009 121.4 121.6 107.3 93.4 113.1 ii2s4 103.1 130.7 107.6 121.2 “tl Wee 129.2 
Monthly indexes 

2009 

January 120.6 123.1 105.7 91.8 108.8 110.4 99.7 129.2 106.2 119.7 110.3 123.8 
February 121.2 123.2 106.4 93.6 110.2 110.4 101.1 129.2 107.3 120.2 110.8 127.2 
March 121.5 122.6 106.8 95.7 110.5 110.5 101.8 129.7 107.6 120.4 xs 127.1 
April 1216 121.4 107.3 95.1 110.5 af fe 102.4 129.7 107.0 120.7 111.2 123.9 
May 121.9 121.4 107.6 93.9 ln keds) ae 103.8 131.2 108.1 121.3 Ate 129.4 
June q22:2 121.3 107.3 91.3 116.1 112.8 103.8 131.6 108.6 121.5 111.7 133.9 
July 122.3 120.8 107.1 91.3 114.3 A125 104.3 131.5 107.7 121.6 1S 129.6 
August 1215 121.1 107.0 92.1 114.8 qAZ2S 104.4 131.4 107.8 121.6 111.5 132.6 
September 120.4 120.9 107.9 94.9 113.6 113.7 104.9 131.3 107.4 1249 111.8 131.3 
October 120.1 a4 2 107.9 95.0 113.4 1129 104.5 131.4 107.0 122.1 112.0 128.8 
November 174i es 121253 108.5 95.1 115.4 113.6 103.7 131.3 108.6 121.8 142:2 132.4 
December 121.8 121-3 107.5 90.6 11535 113.2 102.8 131.2 107.6 121.8 apres 130.3 
2010 

January 122.3 121.8 107.9 90.1 Alive? 113.8 101.1 131.1 108.4 121.8 111.6 133.9 
February A225 121.8 108.3 91.2 116.7 ie we 104.1 131.4 108.5 122.6 112.4 132.3 
March 123.1 ‘Vane 108.3 93.6 117.1 113.5 102.5 131.5 109.0 122.2 112.1 134.5 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-1 
Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 
Canada, 2006 to 2009 


CANSIM Annual Annual average percentage change 
vector average 
Bumbeit 2009 2009 2008 2007 2006 
2002=100 percent 
All-items (v41693271) 114.4 0.3 7a 2.2 2.0 
Food (v4169327 2) 121.4 4.9 3.5 Path 2.3 
Shelter (v41693348) 121.6 -0.3 4.4 3.4 3.6 
Household operations, furnishings and 
equipment (v41693365) 107.3 2.6 1.4 1.0 0.5 
Clothing and footwear (v41693406) 93.4 -0.4 -2.0 -0.1 -1.8 
Transportation (v41693426) 113.1 -5.4 2.0 1.6 2.9 
Health and personal care (v41693451) oie 3.0 1.4 1.3 2 
Recreation, education and reading (v41693468) 103.1 0.9 0.4 1 oe -0.2 
Alcoholic beverages and tobacco 
products (v41693504) 130.7 PG) 1.6 oat 22 
Goods (V41693520) 107.6 -1.6 aS 0.8 12 
Durable goods (v41693521) 86.9 -3.1 -5.3 -1.6 -0.7 
Semi-durable goods (v41693522) 94.5 0.0 -1.6 -0.2 -1.5 
Non-durable goods (v41693523) 122.6 -1.4 oot 22 2.9 
Services (v41693528) Zee Za 3.4 33 2.7 
All-items excluding food (v41693530) 113.0 -0.7 Zee 2.0 2.0 
All-items excluding food and energy (v41693531) VANS (ets) eA eZ 2.0 Hae) 
All-items excluding energy (v41693536) tito eh 1.6 Zan WevA 
Energy (v41693537) 129.2 -13.5 9.9 23 Sit 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 8-2 
Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 
provinces, urban centres, 2006 to 2009 


CANSIM Annual Annual average percentage change 
vector average 
bo) 2009 2009 2008 2007 2006 
2002=100 percent 

Canada (v41693271) 114.4 0.3 2-3 2.2 2.0 
Newfoundland and Labrador (v41693542) 114.6 0.3 2.9 1.5 1.8 
Prince Edward Island (v41693677) 117-3 -0.2 3.4 1.8 2:3 
Nova Scotia (v41693811) TAS. -0.2 3.0 1.9 2.0 
New Brunswick (v41693946) TASt5 0.3 1574 1.9 deft 
Quebec (v41694081) 113.4 0.6 2.1 1.6 1gz, 
Ontario (v41694217) dA G27, 0.4 23 1.8 1.8 
Manitoba (v41694353) 114.1 0.6 2.3 2.0 2.0 
Saskatchewan (v41694489) 117.1 1.0 shh 2.8 oa 
Alberta (v41694625) 2d -0.1 ot 5.0 3.9 
British Columbia (v41694760) 112.3 0.0 2 1.8 (ee 
Whitehorse, Yukon (v41694896) 113.8 0.4 3.6 25 1.4 
Yellowknife, Northwest Territories (v41695020) 115.9 0.6 4.0 2.9 1.4 
Iqaluit, Nunavut (v41713462) 112.6 2.0 23 Sh72 127, 
St. John’s, Newfoundland and Labrador (v41695144) 114.7 0.6 3.0 eo 1.7 
Charlottetown and Summerside, Prince 

Edward Island (v41695150) Aide 0.2 She) 2.0 20 
Halifax, Nova Scotia (v41695156) qi5<3 0.1 2.9 2.0 2.0 
Saint John, New Brunswick (v41695162) {See // 0.4 1.8 1.8 Ay, 
Québec, Quebec (v41695168) see 0.7 2a ales Ay, 
Montréal, Quebec (v41695174) 113.5 0.8 2a) 1.6 1.8 
Ottawa-Gatineau, Ontario part, 

Ontario/Quebec (v41695180) qiisa7 0.5 22 1.9 Ae, 
Toronto, Ontario (v41695186) 113.6 0.4 2.4 1.9 1.6 
Thunder Bay, Ontario (v41695192) 110.5 0.1 Dal 13 1.4 
Winnipeg, Manitoba (v41695198) 113.9 0.5 203 2a 1.9 
Regina, Saskatchewan (v41695204) hae tat oot 2.6 2.0 
Saskatoon, Saskatchewan (v41695210) 118.2 0.9 3.9 3.4 Die 
Edmonton, Alberta (v41695216) 121.6 0.2 3.4 48 3.1 
Calgary, Alberta (v41695222) PA7¢ -0.1 3.2 Set 46 
Vancouver, British Columbia (v41695228) 112.9 0.1 2.4 2.0 1.9 
Victoria, British Columbia (v41695234) 111.9 0.1 1.8 eZ AES 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-14 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector March 2010 from 
number March February March February March 
2010 2010 2009 2010 2009 
2002=100 

All-items (v41691244) diver 116.3 113:5 0.7 27 
Special aggregates 

All-items excluding food (v41691368) 115.6 114.9 111.8 0.6 3.4 

All-items excluding food and energy (v41691369) dite 110.7 108.9 0.4 ZO 

All-items excluding energy (v41691374) T1327 113.1 111.4 0.5 2.1 

All-items excluding gasoline (v41693247) {TRS HT quart 113.1 0.5 23 

Energy 1 (v41691375) 143.0 140.2 128.7 2.0 alles 

All-items (1992=100) (v41713404) q373 136.4 133.1 0.7 “74 

Food (v41691245) 123.9 122.8 121.3 0.9 2.1 

Food purchased from stores (v41691246) 123.5 1222 A2125 1.1 1.6 

Meat 2 (v41691247) 115.8 115.7 AWeZ 0.1 -1.2 

Dairy products 2 (v41691257) PTET 128.4 126.7 -0.5 0.8 

Bakery and cereal products (excluding infant food) 2 (v41691262) 146.5 146.0 139.6 0.3 4.9 

Fresh fruit 2 (v41691266) 109.3 107.6 108.9 1.6 0.4 

Fresh vegetables 2 (v41691269) 101.1 97.7 100.8 oO) 0.3 
Food purchased from restaurants (v41691276) 126.3 126.0 121.8 0.2 3.7 
Shelter (v41691277) 130.7 130.2 128.4 0.4 1.8 
Rented accommodation (v41691278) 110.8 110.3 107.1 0.5 30 
Owned accommodation (v41691280) 129.4 129.2 T2955 0.2 -0.1 

Replacement cost (v41691281) 171.4 171.4 167.2 0.0 25 

Homeowners’ home and mortgage insurance (v41691283) 109.3 107.5 12241 ihe -10.5 

Homeowners’ maintenance and repairs (v41691284) 128.0 128.0 122.0 0.0 4.9 
Water, fuel and electricity (v41691285) 143.4 142.2 136.9 0.8 47 

Electricity (v41691286) 128.7 128.7 132:2 0.0 -2.6 

Natural gas : : F : ; 

Fuel oil and other fuels (v41691288) 171.8 166.2 134.1 3.4 28.1 
Household operations, furnishings and equipment (v41691289) 108.2 107.5 103.6 0.7 4.4 
Household operations (v41691290) list Viltayes' 109.1 -0.2 55 

Telephone services (v41691292) 109.4 109.4 102.3 0.0 6.9 

Internet access services (v41693217) A 15 Ai 125 110.3 0.0 1.1 
Household furnishings and equipment (v41691297) 96.8 95.0 94.3 1.9 2a 
Clothing and footwear (v41691304) 96.1 93:2 93.2 Sel Sut 

Women's clothing (v41691306) 96.1 89.3 93.1 7.6 3.2 

Men’s clothing (v41691307) 95.3 90.7 91.5 Dut 4.2 
Footwear (v41691309) 84.0 90.9 87.6 -7.6 -4.1 
Transportation (v41691312) 115.2 114.8 108.2 0.3 6.5 
Private transportation (v41691313) 115.4 doo 106.9 0.3 8.0 

Purchase and leasing of passenger vehicles (v41691315) 90.2 91.9 87.5 -1.8 3.1 

Gasoline (v41691318) 144.4 139.7 120.0 3.4 20.3 

Passenger vehicle insurance premiums 3 (v41691321) 128.8 128.9 123.5 -0.1 4.3 
Public transportation (v41691323) 111.0 109.8 119.4 a -7.0 
Health and personal care (v41691328) 4414-4 112.8 108.0 -1.5 2.9 
Health care (v41691329) 112.0 15s 109.1 -2.9 2.7 
Personal care (v41691335) 110.6 110.9 107.3 -0.3 3.1 
Recreation, education and reading (v41691338) 102.0 100.3 100.4 Uae 1.6 
Recreation (v41691339) 100.6 98.9 99.7 ‘tee 0.9 
Education and reading (v41691347) 107.6 106.4 103.9 1.1 3.6 
Alcoholic beverages and tobacco products (v41691351) 132.7 133.1 131.1 -0.3 12 
Alcoholic beverages (v41691352) 118.2 118.1 115.6 0.1 22 
Tobacco products and smokers’ supplies (v41691358) 144.7 145.4 144.0 -0.5 0.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-2 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward island 


CANSIM Indexes Percentage change 
vector March 2010 from 
ies March February March February March 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41691379) 119.3 118.8 115.6 0.4 3.2 
Special aggregates 
All-items excluding food (v41691502) 117.8 17.2 113.8 0.5 a5 
All-items excluding food and energy (v41691503) 111.8 111.8 110.2 0.0 1.5 
All-items excluding energy (v41691508) 114.8 114.6 112.9 0.2 17 
All-items excluding gasoline (v41693249) Ve 117.4 ghee 0.3 Pays 
Energy 1 (v41691509) 158.3 154.5 137.6 25 15.0 
All-items (1992=100) (v41713406) 140.5 139.8 136.0 0.5 3.3 
Food (v41691380) 126.8 126.0 124.0 0.6 7 ae: 
Food purchased from stores (v41691381) 128.4 127.3 126.3 0.9 140 
Meat 2 (v41691382) 121.3 119.7 120.1 1.3 1.0 
Dairy products 2 (v41691392) 132.2 132.1 132.7 0.1 -0.4 
Bakery and cereal products (excluding infant food) 2 (v41691397) 144.4 147.6 143.8 -2.2 0.4 
Fresh fruit 2 (v41691401) 103.5 100.3 104.8 3.2 -1.2 
Fresh vegetables 2 (v41691404) 129.8 122.7 135.6 5.8 4.3 
Food purchased from restaurants (v41691411) 121.3 121.4 116.8 -0.1 3.9 
Shelter (v41691412) 124.7 124.4 122.7 0.2 1.6 
Rented accommodation (v41691413) 110.8 110.7 108.9 0.1 IG 
Owned accommodation (v41691415) 113.2 1113:5 115.4 -0.3 -1.9 
Replacement cost (v41691416) 111.8 112.6 113.6 -0.7 -1.6 
Homeowners’ home and mortgage insurance (v41691418) 116.5 115.0 119.9 AS -2.8 
Homeowners’ maintenance and repairs (v41691419) 2222 1222 Agia 0.0 9.0 
Water, fuel and electricity (v41691420) 162.6 160.6 150.5 Ue 8.0 
Electricity (v41691421) 144.8 147.3 156.0 -1.7 -7.2 
Natural gas : q ; : : : 
Fuel oil and other fuels (v41691423) 180.6 173.3 141.4 4.2 27.7 
Household operations, furnishings and equipment (v41691424) 114.2 114.6 109.8 -0.3 4.0 
Household operations (v41691425) 121.8 121.5 HAGsz 0.2 48 
Telephone services (v41691427) 108.7 108.7 101.6 0.0 7.0 
Internet access services (v41693218) 107.9 107.9 102.7 0.0 5.1 
Household furnishings and equipment (v41691432) 98.9 100.7 96.9 -1.8 24 
Clothing and footwear (v41691439) 99.4 96.3 100.7 32 -1.3 
Women’s clothing (v41691441) 94.0 80.9 99.1 16.2 -5.1 
Men's clothing (v41691442) 96.8 97.6 98.0 -0.8 -1.2 
Footwear (v41691444) 102.7 102.8 99.6 -0.1 ait 
Transportation (v41691447) 117.7 116.8 108.8 0.8 8.2 
Private transportation (v41691448) 117.9 117.0 107.8 0.8 9.4 
Purchase and leasing of passenger vehicles (v41691450) 91.0 92.8 87.7 -1.9 3.8 
Gasoline (v41691453) 153.3 147.8 124.2 7 23.4 
Passenger vehicle insurance premiums 3 (v41691456) WS2a7, 132.5 128.5 0.2 3.3 
Public transportation (v41691458) 115.1 113.9 123.4 1.1 -6.7 
Heclth and personal care (v41691462) 113.4 115.7 110.7 -2.0 2.4 
Health care (v41691463) 112.9 115.6 109.7 -2.3 2.9 
Personal care (v41691469) 113.9 115.8 111.8 -1.6 1.9 
Recreation, education and reading (v41691472) 105.2 103.9 103.4 1.3 AT 
Recreation (v41691473) 98.2 97.3 97.2 0.9 1.0 
Education and reading (v41691481) 124.0 121.6 Ose 2.0 3.6 
Alcoholic beverages and tobacco products (v41691485) 151.1 150.4 142.8 0.5 5.8 
Alcoholic beverages (v41691486) 119.2 119.1 115.4 0.1 3.3 
Tobacco products and smokers’ supplies (v41691492) 166.6 165.3 155.0 0.8 7.5 


ee eee EE eee ee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-3 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


CANSIM Indexes Percentage change 
vector March 2010 from 
humber March February March February March 
2010 2010 2009 2010 2009 
2002=100 

All-items (v41691513) ITAL 116.9 114.5 0.7 2.8 
Special aggregates 

All-items excluding food (v41691637) AD a7, 114.7 1a 0.9 Si 

All-items excluding food and energy (v41691638) 1 aleee Tali 109.7 0.5 1.8 

All-items excluding energy (v41691643) 114.7 114.2 112.8 0.4 ie 

All-items excluding gasoline (v41693251) 116.3 115.8 114.3 0.4 Lieve 

Energy 1 (v41691644) 142.8 139.8 127.5 2.1 12.0 

All-items (1992=100) (v41713408) 140.9 140.0 sitet 0.6 2.8 

Food (v41691514) 127.3 127.3 125.7 0.0 1:3 

Food purchased from stores (v41691515) 126.6 127.0 125.9 -0.3 0.6 

Meat 2 (v41691516) 11327 116.1 118.0 -2.1 -3.6 

Dairy products 2 (v41691526) 127.8 128.4 129.3 -0.5 EARe 

Bakery and cereal products (excluding infant food) 2 (v41691531) 142.0 145.7 139.6 -2.5 17 

Fresh fruit 2 (v41691535) 104.2 108.3 108.5 -3.8 -4.0 

Fresh vegetables 2 (v41691538) C2222 111.9 TAS 9.2 42 
Food purchased from restaurants (v41691545) 129.2 128.1 125.6 0.9 2.9 
Shelter (v41691546) 124.5 124.4 123.6 0.1 0.7 
Rented accommodation (v41691547) 107.6 107.2 106.0 0.4 1.5 
Owned accommodation (v41691549) 123.1 124 123.5 0.0 -0.3 

Replacement cost (v41691550) foneZ Sitat 130.2 0.1 0.8 

Homeowners’ home and mortgage insurance (v41691552) 149.2 147.1 147.9 1.4 0.9 

Homeowners’ maintenance and repairs (v41691553) 118.8 118.8 2a 0.0 5.4 
Water, fuel and electricity (v41691554) 140.8 140.6 loves 0.1 25 

Electricity (v41691555) 123.8 123.8 133.1 0.0 -7.0 

Natural gas : 3 ; : 

Fuel oil and other fuels (v41691557) 162.5 161.9 13720 18.6 
Household operations, furnishings and equipment (v41691558) 109.8 110.1 106.7 -0.3 2.9 
Household operations (v41691559) Witereite 118.0 113.0 -0.3 4.2 

Telephone services (v41691561) 107.7 107.7 102.5 0.0 5.1 

Internet access services (v41693219) 103.3 103.3 99.3 0.0 4.0 
Household furnishings and equipment (v41691566) 94.2 94.6 94.2 -0.4 0.0 
Clothing and footwear (v41691573) 94.7 85.9 94.5 10.2 0.2 

Women’s clothing (v41691575) 92.9 80.5 95.0 15.4 -2.2 

Men's clothing (v41691576) 90.9 85.6 94.1 6.2 -3.4 
Footwear (v41691578) 95.2 82.0 91.4 16.1 4.2 
Transportation (v41691581) 113.5 112.9 105.6 0.5 Tes 
Private transportation (v41691582) TASS 113.0 104.6 0.4 8.5 

Purchase and leasing of passenger vehicles (v41691584) 90.2 92.1 87.1 -2.1 3.6 

Gasoline (v41691587) 145.2 139.2 tities 4.3 23.8 

Passenger vehicle insurance premiums 3 (v41691590) 112.9 112.9 110.4 0.0 2.3 
Public transportation (v41691592) 11332 112.1 119.2 1.0 -5.0 
Health and personal care (v41691597) 112.8 111.9 110.2 0.8 2.4 
Health care (v41691598) 114.5 114.2 111.4 0.3 2.8 
Personal care (v41691604) 111.4 109.7 109.3 1.5 1.9 
Recreation, education and reading (v41691607) 105.9 105.4 104.2 0.5 1.6 
Recreation (v41691608) 100.5 99.9 98.6 0.6 1.9 
Education and reading (v41691616) 120.4 120.1 119.3 0.2 0.9 
Alcoholic beverages and tobacco products (v41691620) 153.9 153.8 141.6 0.1 8.7 
Alcoholic beverages (v41691621) 118.9 118.8 117.7 0.1 1.0 
Tobacco products and smokers’ supplies (v41691627) 178.0 178.0 155.6 0.0 14.4 


$$ LLL 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-4 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whilchorse 
and Yellowknife, not seasonally adjusted —- New Brunswick 


OO eet 


CANSIM Indexes Percentage change 
vector March 2010 from 
—— March February March February March 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41691648) 115.8 115.6 112.3 0.2 3.1 
Special aggregates 
All-items excluding food (v41691772) 113.4 113.3 109.8 0.1 3.3 
All-items excluding food and energy (v41691773) 109.6 109.8 107.8 -0.2 en 
All-items excluding energy (v41691778) 113.0 113.1 111.0 -0.1 1.8 
All-items excluding gasoline (v41693253) 114.5 114.6 (Bs PA -0.1 2.0 
Energy ! (v41691779) 138.8 136.0 1222 2A 13.6 
All-items (1992=100) (v41713410) 137.4 Sood 133.2 0.2 AW 4 
Food (v41691649) 127.4 126.8 124.7 0.5 22 
Food purchased from stores (v41691650) 128.5 127.8 126.8 0.5 13 
Meat 2 (v41691651) 118.7 Ages. 1a7:3 08 1.2 
Dairy products 2 (v41691661) 128.0 127.6 128.1 0.3 -0.1 
Bakery and cereal products (excluding infant food) 2 (v41691666) 143.0 145.7 140.5 -1.9 1.8 
Fresh fruit 2 (v41691670) 104.8 106.4 109.3 -1.5 -4.4 
Fresh vegetables 2 (v41691673) 121.8 115;:5 120.0 S20) 41:5 
Food purchased from restaurants (v41691680) 1Zout 124.7 119.7 0.3 4.5 
Shelter (v41691681) 121.9 121.6 119.9 0.2 1.7 
Rented accommodation (v41691682) 108.2 108.1 106.9 0.1 1.2 
Owned accommodation (v41691684) Ailey: 117.4 117.8 0.3 -0.1 
Replacement cost (v41691685) 120.1 119.9 119.5 0.2 0.5 
Homeowners’ home and mortgage insurance (v41691687) 137.6 135.4 1324 1.6 4.2 
Homeowners’ maintenance and repairs (v41691688) 123.7 122.0 117.9 1.4 49 
Water, fuel and electricity (v41691689) 139.6 139.0 HSZzI 0.4 S7 
Electricity (v41691690) 130.3 130.3 127.9 0.0 1.9 
Natural gas ‘ ; : : ; 
Fuel oil and other fuels (v41691692) 168.4 164.2 135:5 2.6 24.3 
Household operations, furnishings and equipment (v41691693) 109.8 109.7 106.8 0.1 2.8 
Household operations (v41691694) 119.9 119.6 114.5 0.3 47 
Telephone services (v41691696) 111.6 111.6 104.6 0.0 6.7 
Internet access services (v41693220) 108.9 108.9 107.4 0.0 1.4 
Household furnishings and equipment (v41691701) 91.7 92.0 93.1 -0.3 -1.5 
Clothing and footwear (v41691708) 96.2 96.2 95:5 0.0 0.7 
Women’s clothing (v41691710) 90.6 87.5 93.2 3.5 -2.8 
Men's clothing (v41691711) 94.5 97.4 95.2 -3.0 -0.7 
Footwear (v41691713) 96.4 100.2 92.5 -3.8 4.2 
Transportation (v41691716) 4122 441:9 103.7 0.3 8.2 
Private transportation (v41691717) 112.3 112.0 102.9 0.3 9.1 
Purchase and leasing of passenger vehicles (v41691719) 87.4 89.6 84.4 -2.5 3.6 
Gasoline (v41691722) 138.9 133.6 112.3 40 23.7 
Passenger vehicle insurance premiums 3 (v41691725) 119.0 119.3 114.3 -0.3 44 
Public transportation (v41691727) 113.6 112.6 127.1 0.9 -6.2 
Health and personal care (v41691732) 109.9 111.4 105.4 -1.3 4.3 
Health care (v41691 733) 113.0 115.8 108.7 -2.4 4.0 
Personal care (v41691739) 107.2 107.2 102.3 0.0 48 
Recreation, education and reading (v41691742) 105.2 105.0 104.5 0.2 0.7 
Recreation (v41691743) 98.2 98.0 97.7 0.2 0.5 
Education and reading (v41691751) 127.8 127.5 126.6 0.2 0.9 
Alcoholic beverages and tobacco products (v41691755) 134.1 133.1 132.1 0.8 1.5 
Alcoholic beverages (v41691756) 121.8 119.4 120.2 2.0 1.3 
Tobacco products and smokers’ supplies (v41691762) 139.9 140.2 137.8 -0.2 1.5 


— Ee eee ee ——eee—eeeeee——eE—————EE 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price index. major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Quebec 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy ! 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


-—-_-—~eer cr 


CANSIM 
vector 
number 


(v41691783) 


(v41691908) 
(v41691909) 
(v41691914) 
(v41693255) 
(v41691915) 


(v41713412) 


(v41691784) 
(v41691785) 
(v41691786) 
(v41691796) 
(v41691801) 
(v41691805) 
(v41691808) 
(v41691815) 


(v41691816) 
(v41691817) 
(v41691819) 
(v41691820) 
(v41691822) 
(v41691823) 
(v41691824) 
(v41691825) 
(v41691827) 
(v41691828) 


(v41691829) 
(v41691830) 
(v41691832) 
(v41693221) 
(v41691837) 


(v41691844) 
(v41691846) 
(v41691847) 
(v41691849) 


(v41691852) 
(v41691853) 
(v41691855) 
(v41691858) 
(v41691861) 
(v41691863) 


(v41691868) 
(v41691869) 
(v41691875) 


(v41691878) 
(v41691879) 
(v41691887) 


(v41691891) 
(v41691892) 
(v41691898) 


Indexes Percentage change 
March 2010 from 
March February March February March 
2010 2010 2009 2010 2009 
2002=100 

114.5 114.2 112.6 0.3 a:7 
lene gles 110.2 0.4 1.8 
109.5 109.5 108.8 0.0 0.6 
112.6 112.6 111.8 0.0 0.7 
aoa eet Za 0.0 0.9 
136.0 13225 121.8 2.6 Unleds 
132.3 132.0 130.1 0.2 1.7 
124.4 124.5 123.1 -0.1 1.1 
WAS 125.1 124.5 0.0 0.5 
120.0 119.1 120.9 08 -0.7 
130.8 133.1 129.7 -1.7 0.8 
140.7 142.3 140.2 -1.1 0.4 
109.0 105.9 112.4 2.9 -3.0 
(HIGHS 111.3 WES 3.9 -7.9 
122.5 123.2 119.5 -0.6 2.5 
120.7 120.6 119.9 0.1 0.7 
109.3 109.3 108.0 0.0 Az 
125.6 125.6 126.2 0.0 -0.5 
141.5 141.1 137.8 0.3 2a 
148.0 148.0 15222 0.0 -2.8 
119.8 119.5 MISE 0.3 35 
122.4 122.3 118.7 0.1 3.1 
113.4 113.4 112.3 0.0 1.0 
114.5 116.0 114.1 -1.3 0.4 
184.8 183.0 156.5 1.0 18.1 
109.4 109.4 107.2 0.0 2.1 
Hine 117.0 111.8 0.2 4.8 
Tass ASat 105.7 0.0 7.0 

98.0 98.0 94.0 0.0 4.3 

97.1 97.2 99.7 -0.1 -2.6 

89.3 85.3 93.1 4.7 -4.1 

76.9 69.4 85.1 10.8 -9.6 

90.8 87.1 95.2 4.2 -4.6 

97.0 98.1 97.5 -1.1 -0.5 
116.4 115:9 109.5 0.4 6.3 
115.9 115.4 108.1 0.4 Wee 

91.2 92.9 88.4 -1.8 Se 
149.1 142.4 124.5 47 19.8 
146.4 148.0 143.1 -1.1 Pues, 
124.0 Zoe 128.4 0.6 -3.4 
112.9 Asst 110.4 -0.2 2.3 
dilioes 112.6 110.6 0.6 2.4 
112.6 AT B27, 110.3 -1.0 2a 

94.9 95.3 94.9 -0.4 0.0 

88.9 89.5 90.1 -0.7 -1.3 
119.8 119.7 114.8 0.1 4.4 
12723 q2%e2 125.4 0.1 1.5 
111.6 de 110.5 0.4 1.0 
141.2 141.6 137.9 -0.3 2.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


 _V—C ee 


CANSIM Indexes Percentage change 
vector March 2010 from 
GDInDEE March February March February March 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41691919) 115.3 115.1 113.7 0.2 1.4 
Special aggregates 
All-items excluding food (v41692044) AS 7 113.5 112.2 0.2 1.3 
All-items excluding food and energy (v41692045) 112.4 M225 110.9 -0.1 1.4 
All-items excluding energy (v41692050) 114.3 114.3 A272 0.0 1.4 
All-items excluding gasoline (V41693257) 114.1 114.0 113.2 0.1 0.8 
Energy | (v41692051) 131.8 129.2 129.3 2.0 1.9 
All-items (1992=100) (v41713415) 138.5 138.2 136.5 0.2 1.5 
Food (v41691920) 123.8 123.3 121.6 0.4 1.8 
Food purchased from stores (v41691921) 124.1 123.4 122.1 0.6 1.6 
Meat 2 (v41691922) 119.8 120.7 120.4 -0.7 -0.5 
Dairy products 2 (v41691932) 132.3 132.9 134.1 -0.5 -1.3 
Bakery and cereal products (excluding infant food) 2 (v41691937) 141.2 140.8 136.9 0.3 3.1 
Fresh fruit 2 (v41691941) 103.9 101.8 101.8 2.1 2M) 
Fresh vegetables 2 (v41691944) 101.5 99.8 104.6 die -3.0 
Food purchased from restaurants (v41691951) 1232 123.0 120.5 0.2 22 
Shelter (v41691952) 118.8 118.6 120.2 0.2 -1.2 
Rented accommodation (v41691953) 108.6 108.5 107.1 0.1 1.4 
Owned accommodation (v41691955) 123.7 123.4 123.0 0.2 0.6 
Replacement cost (v41691956) 135.8 134.6 132.6 0.9 2.4 
Homeowners’ home and mortgage insurance (v41691958) 176.4 W207, 157.4 a4 12.1 
Homeowners’ maintenance and repairs (v41691959) 116.5 116.3 113.2 0.2 2.9 
Water, fuel and electricity (v41691960) 123.9 123.8 137.8 0.1 -10.1 
Electricity 3 (v41691961) 119.3 119.3 114.9 0.0 3.8 
Natural gas (v41691963) 88.6 88.6 139.1 0.0 -36.3 
Fuel oil and other fuels (v41691964) 182.4 181.3 (ey 72 0.6 19.8 
Household operations, furnishings and equipment (v41691965) 109.2 109.3 107.1 -0.1 2.0 
Household operations (v41691966) AiA75 Aliens 113.4 -0.2 3.6 
Telephone services (v41691968) 116.7 116.7 110.1 0.0 6.0 
Internet access services (v41693222) 91.0 91.0 92.8 0.0 -1.9 
Household furnishings and equipment (v41691973) 95.2 95.2 96.5 0.0 -1.3 
Clothing and footwear (v41691980) Saeo 90.2 95.2 a9 -3.5 
Women’s clothing (v41691982) 87.5 82.5 94.7 6.1 -7.6 
Men’s clothing (v41691983) 90.1 88.8 90.6 15 -0.6 
Footwear (v41691985) 88.7 87.8 90.4 1.0 -1.9 
Transportation (v41691988) 119.0 118.5 Ad 0.4 7.0 
Private transportation (v41691989) 119.1 118.7 109.9 03 8.4 
Purchase and leasing of passenger vehicles (v41691991) 90.8 92.1 86.8 -1.4 46 
Gasoline (v41691994) 147.5 142.1 124.5 3.8 18.5 
Passenger vehicle insurance premiums 4 (v41691997) 160.3 160.3 147.1 0.0 9.0 
Public transportation (v41691999) Way 115.9 120.9 a4 -3.1 
Health and personal care (v41692004) 113.5 113.4 111.0 0.1 2.3 
Health care (v41692005) ites dle 115.4 0.1 1.6 
Personal care (v41692011) 110.5 110.4 107.4 0.1 2.9 
Recreation, education and reading (v41692014) 102.4 103.1 101.8 -0.7 0.6 
Recreation (v41692015) 93.8 94.8 95.1 -1.1 -1.4 
Education and reading (v41692023) 124.9 124.7 119.4 0.2 4.6 
Alcoholic beverages and tobacco products (v41692027) 133.5 133.7 134.3 -0.1 -0.6 
Alcoholic beverages (v41692028) qaen 112.3 V2 -0.2 -0.5 
Tobacco products and smokers’ supplies (v41692034) 155.1 155.2 156.3 -0.1 -0.8 


oe ee ee eae ee EE ee eee ee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector March 2010 from 
number March February March February Marcn 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692055) 114.7 114.6 113.0 0.1 1.5 
Special aggregates 
All-items excluding food (v41692180) Adie 113-2 WH -0.1 ed 
All-items excluding food and energy (v41692181) (labile Una 109.7 -0.1 1.3 
All-items excluding energy (v41692186) 113.2 113.2 112.0 0.0 net 
All-items excluding gasoline (v41693259) 113.3 113.3 112.3 0.0 0.9 
Energy 1 (v41692187) 131.7 131.9 125.0 -0.2 5.4 
All-items (1992=100) (v41713419) 141.1 141.1 139.1 0.0 1.4 
Food (v41692056) 122.5 121.8 122.0 0.6 0.4 
Food purchased from stores (v41692057) eset 120.0 12125 0.9 -0.3 
Meat 2 (v41692058) 112.1 A225 118.9 -0.4 ONL 
Dairy products 2 (v41692068) 127.8 127.3 124.9 0.4 2.3 
Bakery and cereal products (excluding infant food) 2 (v41692073) Loon, 135.8 139.3 -0.1 -2.6 
Fresh fruit 2 (v41692077) 100.2 97.1 100.8 3.2 -0.6 
Fresh vegetables 2 (v41692080) 107.5 103.6 116.5 3.8 77 
Food purchased from restaurants (v41692087) 125.1 125.2 122.0 -0.1 2.5 
Shelter (v41692088) 121.3 121.2 122.6 0.1 -1.1 
Rented accommodation (v41692089) 415.1 115.0 112.4 0.1 2.4 
Owned accommodation (v41692091) 124.6 124.4 126.5 0.2 -1.5 
Replacement cost (v41692092) ots 150.9 147.4 0.3 2.6 
Homeowners’ home and mortgage insurance (v41692094) 128.5 128.1 151.4 0.3 -15.1 
Homeowners’ maintenance and repairs (v41692095) 118.5 119.0 114.2 -0.4 3.8 
Water, fuel and electricity (v41692096) 117.0 117.0 119.7 0.0 -2.3 
Electricity (v41692097) 115.0 115.0 111.8 0.0 29 
Natural gas (v41692099) 105.7 105.7 2225 0.0 -13.7 
Fuel oil and other fuels (v41692100) 178.9 176.9 146.9 fle 21.8 
Household operations, furnishings and equipment (v41692101) 107.8 107.4 107.5 0.4 0.3 
Household operations (v41692102) (27 (PAS 111.6 0.2 1.0 
Telephone services (v41692104) 101.7 101.7 102.3 0.0 -0.6 
Internet access services (V41693223) 104.8 104.8 102.9 0.0 1.8 
Household furnishings and equipment (v41692109) 99.1 98.2 100.2 0.9 -1.1 
Clothing and footwear (v41692116) 95.3 93.8 93.5 1.6 1.9 
Women’s clothing (v41692118) 85.6 84.3 87.6 1.5 -2.3 
Men's clothing (v41692119) 91.8 91.7 94.5 0.1 -2.9 
Footwear (v41692121) 93.3 88.1 90.3 5.9 3.3 
Transportation (v41692124) 114.4 1G et 108.4 -0.6 (ys) 
Private transportation (v41692125) 114.5 115.4 107.1 -0.8 6.9 
Purchase and leasing of passenger vehicles (v41692127) 93.5 95.1 87.8 -1.7 6.5 
Gasoline (v41692130) 148.5 148.9 130.8 -0.3 3c 
Passenger vehicle insurance premiums 3 (v41692133) 110.7 110.7 107.5 0.0 3.0 
Public transportation (v41692135) 113.4 112.3 121:2 1.0 6.4 
Health and personal care (v41692140) 111.0 cas 108.7 -0.4 2.1 
Health care (v41692141) 114.9 A5e2 111.4 -0.3 3.1 
Personal care (v41692147) 107.2 108.0 106.2 -0.7 0.9 
Recreation, education and reading (v41692150) 103.3 104.2 101.3 -0.9 2.0 
Recreation (v41692151) 99.0 100.1 97.9 -1.1 1.1 
Education and reading (v41692159) 118.4 118.6 113.3 -0.2 4.5 
Alcoholic beverages and tobacco products (v41692163) 132.4 131.5 128.5 0.7 3.0 
Alcoholic beverages (v41692164) 120.2 118.0 116.2 1.9 3.4 
Tobacco products and smokers’ supplies (v41692170) 141.7 142.5 138.1 -0.6 2.6 


LS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-8 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


——_—_—_—_—_—_—_— 


CANSIM Indexes Percentage change 
vector March 2010 from 
Aedes March February March February March 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692191) 117.9 qA7E7 116.6 0.2 1.1 
Special aggregates 
All-items excluding food (v41692316) 116.9 116.8 115.4 0.1 1:3 
All-items excluding food and energy (v41692317) 115:3 115.4 113.7 -0.1 1.4 
All-items excluding energy (v41692322) 116.6 116.6 qiSes 0.0 1.1 
All-items excluding gasoline (v41693261) 116.8 116.7 116.0 0.1 0.7 
Energy 1 (v41692323) 129.5 127.9 128.7 1.3 0.6 
All-items (1992=100) (v41713421) 145.8 145.5 144.2 0.2 ea 
Food (v41692192) 122.7 121.7 122.1 0.8 0.5 
Food purchased from stores (v41692193) 120.8 119.4 121.9 1.2 -0.9 
Meat 2 (v41692194) 113-4 11310 117.6 0.1 -3.8 
Dairy products 2 (v41692204) 131.5 129.8 128.2 eS 2.6 
Bakery and cereal products (excluding infant food) 2 (v41692209) 131.1 133.4 {Sie -1.7 -4.4 
Fresh fruit 2 (v41692213) 101.4 101.5 111.6 -0.1 -9.1 
Fresh vegetables 2 (v41692216) 111.9 AelaeS: 127.9 0.4 -12.5 
Food purchased from restaurants (v41692223) 126.6 126.4 225f 0.2 32 
Shelter (v41692224) 139.1 138.7 140.9 0.3 -1.3 
Rented accommodation (v41692225) 124.0 123.7 118.3 0.2 4.8 
Owned accommodation (v41692227) 149.8 149.3 151.6 0.3 -1.2 
Replacement cost (V41692228) 205.3 204.5 204.9 0.4 0.2 
Homeowners’ home and mortgage insurance (v41692230) 205.3 203.8 228.8 0.7 -10.3 
Homeowners’ maintenance and repairs (v41692231) 128.7 A27eZ 118.8 eZ 8.3 
Water, fuel and electricity (v41692232) 126.7 126.6 133.3 0.1 -5.0 
Electricity (v41692233) 126.9 126.9 WES 0.0 9.9 
Natural gas (v41692235) 103.5 103.5 140.1 0.0 -26.1 
Fuel oil and other fuels (v41692236) 161.9 159.7 136.7 1.4 18.4 
Household operations, furnishings and equipment (v41692237) 103.0 102.4 103.5 0.6 -0.5 
Household operations (v41692238) 109.7 109.6 108.3 0.1 1:3 
Telephone services (v41692240) 94.7 94.7 94.6 0.0 0.1 
Internet access services (v41693224) 97.0 97.0 96.5 0.0 0.5 
Household furnishings and equipment (v41692245) 91.2 89.9 94.8 1.4 -3.8 
Clothing and footwear (v41692252) 97.0 96.3 97.2 0.7 -0.2 
Women’s clothing (v41692254) 91.0 88.1 94.7 30 -3.9 
Men's clothing (v41692255) 88.1 89.2 89.5 -1.2 -1.6 
Footwear (v41692257) 97.3 97.2 95.9 0.1 Heo 
Transportation (v41692260) 110.0 110.1 104.8 -0.1 5.0 
Private transportation (v41692261) 109.7 109.9 103.6 -0.2 5.9 
Purchase and leasing of passenger vehicles (v41692263) 89.9 91.8 86.2 -2.1 4.3 
Gasoline (v41692266) 140.8 137.2 126.8 2.6 11.0 
Passenger vehicle insurance premiums 3 (v41692269) 117.6 117.6 112.4 0.0 46 
Public transportation (v41692271) 113.6 112.3 122.6 ys =f.3 
Hea'th and personal care (v41692276) 112.4 112.5 108.4 -0.1 S17 
Health care (v41692277) 113.2 114.7 109.2 -1.3 ows 
Personal care (v41692283) lalate) 110.2 107.9 1.5 a6 
Recreation, education and reading (v41692286) 104.2 105.2 102.0 -1.0 2.2 
Recreation (v41692287) 98.5 99.7 97.0 -1.2 1:$ 
Education and reading (v41692295) 124.7 124.9 119.3 -0.2 4.5 
Alcoholic beverages and tobacco products (v41692299) 135.6 135.0 131.3 0.4 3.3 
Alcoholic beverages (v41692300) 126.9 126.8 Pa i 0.1 43 
Tobacco products and smokers’ supplies (v41692306) 139.9 138.9 136.7 0.7 2.3 


eee eee ee ee —————EE—EEE——————EEE————EEE— enemas 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector March 2010 from 
number March February March February March 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692327) 122.1 122.7 120.9 -0.5 1.0 
Special aggregates 

All-items excluding food (v41692451) 122.1 123.0 121.0 -0.7 0.9 
All-items excluding food and energy (v41692452) 120.0 120.7 119.1 -0.6 0.8 
All-items excluding energy (v41692457) 120.4 120.8 119.4 -0.3 0.8 
All-items excluding gasoline (v41693263) 121.4 2282 120.6 -0.7 0.7 
Energy 1 (v41692458) 141.5 144.5 137.4 -2.1 3.0 
All-items (1992=100) (v41713424) TheH er 152.4 150.2 -0.5 1.0 
Food (v41692328) 122.3 121.8 120.9 0.4 1.2 
Food purchased from stores (v41692329) 121.4 120.6 121.4 0.7 0.0 
Meat 2 (v41692330) AAAS Zao 116.0 -1.1 -4.1 
Dairy products 2 (v41692340) 132.9 131.5 129.4 Aa PLT 
Bakery and cereal products (excluding infant food) 2 (v41692345) 137.8 138.3 140.1 -0.4 -1.6 
Fresh fruit 2 (v41692349) 100.5 99.2 106.4 Ai: -5.5 
Fresh vegetables 2 (v41692352) 105.0 102.8 109.0 24 -3.7 
Food purchased from restaurants (v41692359) 124.2 124.1 119.7 0.1 3.8 
Shelter (v41692360) 146.7 148.2 148.6 -1.0 -1.3 
Rented accommodation (v41692361) 122.3 122.5 12322 -0.2 -0.7 
Owned accommodation (v41692363) 154.8 154.8 156.3 0.0 -1.0 
Replacement cost (v41692364) 173.4 173.0 170.9 0.2 4:5 
Homeowners’ home and mortgage insurance (v41692366) 192.4 191.5 214.2 0.5 -10.2 
Homeowners’ maintenance and repairs (v41692367) 118.3 117.9 108.9 0.3 8.6 
Water, fuel and electricity (v41692368) 143.6 151.9 147.7 -5.5 -2.8 
Electricity (v41692369) 97.2 104.0 118.5 -6.5 -18.0 
Natural gas (v41692371) 203.1 220.2 177.3 -7.8 14.6 

Fuel oil and other fuels ; j ; 
Household operations, furnishings and equipment (v41692372) 106.9 106.9 107.3 0.0 -0.4 
Household operations (v41692373) 115.9 {SE T/ 113.4 0.2 Pa 
Telephone services (v41692375) 104.2 104.2 101.1 0.0 3.1 
Internet access services (v41693225) 93.3 93.3 94.9 0.0 -1.7 
Household furnishings and equipment (v41692380) 93.1 93.3 97.6 -0.2 -46 
Clothing and footwear (v41692387) 97.7 96.0 99.1 1.8 -1.4 
Women's clothing (v41692389) 89.3 86.0 92.9 3.8 -3.9 
Men's clothing (v41692390) 93.8 91.9 95.0 2a -1.3 
Footwear (v41692392) 96.4 96.9 100.9 -0.5 -4.5 
Transportation (v41692395) 117.6 117.9 qdSo7 -0.3 3.4 
Private transportation (v41692396) lied, 118.1 11225 -0.3 4.6 
Purchase and leasing of passenger vehicles (v41692398) 86.8 88.1 83.5 -1.5 4.0 
Gasoline (v41692401) 142.2 138.3 128.5 2.8 10.7 
Passenger vehicle insurance premiums 3 (v41692404) 165.3 168.0 163.4 -1.6 1.2 
Public transportation (v41692406) 116.0 114.8 124.1 1.0 -6.5 
Health and personal care (v41692411) 119.5 119.9 a2 2 -0.3 6.5 
Health care (v41692412) 128.4 128.7 115.6 -0.2 ttle: 
Personal care (v41692418) 110.9 alas 108.9 -0.5 1.8 
Recreation, education and reading (v41692421) 105.3 107.9 103.4 -2.4 1.8 
Recreation (v41692422) 99.2 102.2 98.6 -2.9 0.6 
Education and reading (v41692430) 127.9 128.6 120.6 -0.5 6.1 
Alcoholic beverages and tobacco products (v41692434) 133.5 135-5 128.7 0.0 ay 6 
Alcoholic beverages (v41692435) Paulss! 124173 116.0 0.0 46 
Tobacco products and smokers’ supplies (v41692441) 143.1 143.0 139.1 0.1 2.9 


SK—S 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-70 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


CANSIM Indexes Percentage change 
vector March 2010 from 
BUTaDet March February March February March 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692462) 112.6 qa322 112.0 -0.5 0.5 
Special aggregates 
All-items excluding food (v41692587) 111.4 A2ee 110.7 -0.7 0.6 
All-items excluding food and energy (v41692588) 109.3 110.4 109.4 -1.0 -0.1 
All-items excluding energy (v41692593) 111.0 111.8 111.0 -0.7 0.0 
All-items excluding gasoline (v41693265) 2 111.9 dilite2 -0.6 0.0 
Energy 1 (v41692594) 134.3 Hodes 124.7 PD | er 
All-items (1992=100) (v41713427) 132.7 133.4 132.0 -0.5 0.5 
Food (v41692463) 118.4 117.6 118.1 0.7 0.3 
Food purchased from stores (v41692464) 117.6 116.7 118.4 0.8 -0.7 
Meat 2 (v41692465) Halon 112.8 117.2 0.3 -3.5 
Dairy products 2 (v41692475) 124.6 124.2 123.0 0.3 1.3 
Bakery and cereal products (excluding infant food) 2 (v41692480) 130.4 131.0 S20 -0.5 -1.7 
Fresh fruit 2 (v41692484) 103.1 102.6 110.4 0.5 -6.6 
Fresh vegetables 2 (v41692487) 106.7 100.9 qa2e2 Su, -4.9 
Food purchased from restaurants (v41692494) 120.1 119.3 Unl7ear? 0.7 2.0 
Shelter (v41692495) 111.7 111.7 113.4 0.0 -1.5 
Rented accommodation (v41692496) 108.8 108.7 107.4 0.1 1.3 
Owned accommodation (v41692498) 111.0 tididied 114.6 -0.1 -3.1 
Replacement cost (v41692499) 114.3 113.7 116.2 0.5 -1.6 
Homeowners’ home and mortgage insurance (v41692501) 130.7 129.9 149.6 0.6 -12.6 
Homeowners’ maintenance and repairs (v41692502) 116.1 117.4 110.5 -1.1 oat 
Water, fuel and electricity (v41692503) 121.5 n2des 119.7 0.2 ize 
Electricity (v41692504) 114.6 114.6 109.8 0.0 44 
Natural gas (v41692506) WAST 17 126.0 0.0 -8.2 
Fuel oil and other fuels (v41692507) 184.7 178.9 139.2 ay S2en 
Household operations, furnishings and equipment (v41692508) 105.4 105.5 104.9 -0.1 0.5 
Household operations (v41692509) 111.6 Ver 109.7 -0.1 ters 
Telephone services (v41692511) 104.5 104.5 101.8 0.0 2 
Internet access services (v41693226) 92.9 92.9 94.0 0.0 -1.2 
Household furnishings and equipment (v41692516) 94.4 94.4 96.3 0.0 -2.0 
Clothing and footwear (v41692523) 101.5 99.2 100.0 23 1.5 
Women’s clothing (v41692525) 95.5 92.6 98.0 Se -2.6 
Men's clothing (v41692526) 95.5 91.2 91.8 4.7 4.0 
Footwear (v41692528) 102.8 101.0 97.2 1.8 5.8 
Transportation (v41692531) 116.0 195:3 111.9 0.6 EY f 
Private transportation (v41692532) 116.3 115.6 110.7 0.6 5 
Purchase and leasing of passenger vehicles (v41692534) 90.6 91.7 88.7 -1.2 oa 
Gasoline (v41692537) 154.1 148.8 135.5 3.6 “ko Wg 
Passenger vehicle insurance premiums 3 (v41692540) 128.1 128.1 125.2 0.0 2.3 
Public transportation (v41692542) 114.6 113.5; 12425 1.0 =5:7, 
Health and personal care (v41692547) se TE / 112.6 110.1 -0.8 1:5 
Health care (v41692548) 116.1 116.7 115.5 -0.5 0.5 
Personal care (v41692554) 106.6 108.0 103.9 -1.3 2.6 
Recreation, education and reading (v41692557) 109.7 116.4 109.2 -5.8 0.5 
Recreation (v41692558) 96.8 105.1 97.5 -7.9 -0.7 
Education and reading (v41692566) 151.9 152.4 147.1 -0.3 3.3 
Alcoholic beverages and tobacco products (v41692570) 124.5 124.6 Azs:5 -0.1 0.8 
Alcoholic beverages (v41692571) 114.3 114.4 114.0 -0.1 0.3 
Tobacco products and smokers’ supplies (v41692577) 136.8 136.9 134.6 -0.1 1.6 


a as a ee SS eS SS eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-14 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


CANSIM Indexes Percentage change 
vector March 2010 from 
number March February March February March 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692598) 113.4 114.4 113.6 -0.9 -0.2 
Special aggregates 
All-items excluding food (v41692711) 112.6 113.9 113.1 -1.1 -0.4 
All-items excluding food and energy (v41692712) 109.6 111.0 11122 -1.3 -1.4 
All-items excluding energy (v41692717) dililet 112.2 mqt2a1 -1.0 -0.9 
All-items excluding gasoline (v41693267) 112.4 113.4 Tiss -0.9 -0.6 
Energy 1 (v41692718) 135.5 135.4 125.6 0.1 7.9 
All-items (1992=100) (v41713430) 133.4 134.6 133.6 -0.9 -0.1 
Food (v41692599) 117.3 116.9 115.8 0.3 1.3 
Food purchased from stores (v41692600) 115.8 115.4 113.9 0.3 ee 
Meat 2 (v41692601) 107.3 107.8 107.9 -0.5 -0.6 
Dairy products 2 (v41692611) A2ZARS. 121.8 121.0 -0.2 0.4 
Bakery and cereal products (excluding infant food) 2 (v41692616) 122.3 2025: 123.9 0.7 -1.3 
Fresh fruit 2 (v41692620) 104.5 106.4 103.1 -1.8 1.4 
Fresh vegetables 2 (v41692623) 105.4 106.1 105.1 -0.7 0.3 
Food purchased from restaurants (v41692630) 120.4 120.4 120.1 0.0 0.2 
Shelter (v41692631) 127.0 127.2 128.6 -0.2 -1.2 
Rented accommodation : ; : : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : : : , : : 
Water, fuel and electricity (v41692632) 135.6 135.6 130.4 0.0 40 
Electricity (v41692633) 97.9 97.9 106.7 0.0 -8.2 
Natural gas ; . ; ; : . 
Fuel oil and other fuels (v41692635) 179.8 179.2 153.6 0.3 17.1 
Household operations, furnishings and equipment (v41692636) 99.5 100.2 104.4 -0.7 -4.7 
Household operations (v41692637) 109.3 AOE2 109.3 -0.8 0.0 
Telephone services (v41692639) 99.1 99.1 9911 0.0 0.0 
Internet access services (v41693227) 101.4 101.4 106.4 0.0 -47 
Household furnishings and equipment (v41692644) 82.1 82.6 96.4 -0.6 -14.8 
Clothing and footwear (v41692651) 98.7 92.9 99.2 6.2 -0.5 
Women’s clothing (v41692653) 25:3 80.2 94.6 18.8 0.7 
Men's clothing (v41692654) 96.5 98.8 95.8 -2.3 0.7 
Footwear (v41692656) 95.6 91.9 100.4 4.0 -4.8 
Transportation (v41692659) A1527. 115.8 112.9 -0.1 2.5 
Private transportation (v41692660) UA P 117.6 111.4 -0.3 9.2 
Purchase and leasing of passenger vehicles (v41692662) 93.6 94.4 90.9 -0.8 3.0 
Gasoline (v41692665) 137.6 137.4 120.7 0.1 14.0 
Passenger vehicle insurance premiums 3 (v41692668) 166.5 166.5 165.7 0.0 0.5 
Public transportation (v41692670) 108.5 106.9 119.5 1.5 -9.2 
Health and personal care (v41692675) 112.8 113.6 112.1 -0.7 0.6 
Health care (v41692676) 117.9 118.9 11528 -0.8 1.8 
Personal care (v41692682) 106.7 107.3 107.3 -0.6 -0.6 
Recreation, education and reading (v41692685) 94.2 102.1 94.3 -7.7 -0.1 
Recreation (v41692686) 90.1 98.9 90.9 -8.9 -0.9 
Education and reading (v41692693) 11534 117.4 ALE Le -2.0 3.0 
Alcoholic beverages and tobacco products (v41692695) i329 134.2 132.8 -0.5 0.5 
Alcoholic beverages (v41692696) 108.6 108.6 108.5 0.0 0.1 
Tobacco products and smokers’ supplies (v41692702) 162.2 163.9 160.8 -1.0 0.9 


ST 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Yukon Territory 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 3 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 4 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692722) 


(v41692835 
(v41692836 
(v41692841 
(v41693269 
(v41692842) 


(v41713431) 


(v41692723) 
(v41692724) 
(v41692725) 
(v41692735) 
(v41692740) 
(v41692744) 
( 
( 


Sermo wa 


v41692747) 
v41692754) 


(v41692755) 


(v41692756) 
(v41692757) 


(v41692759) 


(v41692760) 
(v41692761) 
(v41692763) 
(v41693228) 
(v41692768) 


(v41692775) 
(v41692777) 
(v41692778) 
(v41692780) 


(v41692783) 
(v41692784) 
(v41692786) 
(v41692789) 
(v41692792) 
(v41692794) 


(v41692799) 
(v41692800) 
(v41692806) 


(v41692809) 
(v41692810) 
(v41692817) 


(v41692819) 
(v41692820) 
(v41692826) 


Indexes Percentage change 
March 2010 from 
March February March February March 
2010 2010 2009 2010 2009 
2002=100 

116.9 117.4 114.3 -0.4 2.3 
116.8 117.1 114.3 -0.3 2.2 
1aisi2 A136 Ae -0.3 0.9 
113.9 114.4 112.6 -0.4 Az 
116.4 116.9 114.3 -0.4 1.8 
152.9 115372 TSVAT -0.2 11.0 
136.0 136.5 133.0 -0.4 2.3 
117.2 118.3 114.3 -0.9 25 
ilioay, 117.4 ddiser -1.4 1.8 
Akai 119.6 112.5 -1.6 46 
115.6 114.1 114.3 ies 1.1 
114.9 120.0 119.6 43 -3.9 
108.7 119.1 107.4 -8.7 ee 
135.3 WTC PZTETE 6.5 6.0 
120.6 120.6 115.6 0.0 4.3 
134.1 134.3 131.8 -0.1 ire 
158.5 159.0 144.8 0.3 95 
15554 155.1 146.5 0.0 5.9 
195.8 197.2 173.0 -0.7 13.2 
107.1 106.5 105.6 0.6 1.4 
112.9 112.6 bled, 0.3 1.1 

99.3 99.3 99.3 0.0 0.0 

73.6 73.6 81.7 0.0 -9.9 

94.2 93.0 92.1 (es a 

96.8 94.0 94.9 3.0 2.0 

85.3 77.8 86.0 9.6 -0.8 

98.6 97.2 94.6 1.4 4.2 

90.8 90.9 93.0 -0.1 -2.4 
106.2 106.2 103.0 0.0 3.1 
105.9 106.2 99.3 -0.3 6.6 

84.7 85.4 81.9 -0.8 3.4 
133.9 133.8 117.3 0.1 14.2 
146.0 146.0 Tevee 0.0 6.4 
109.6 108.1 120.4 1.4 -9.0 
114.0 112.8 110.9 aA 2.8 
118.8 118.4 114.2 0.3 4.0 
110.9 109.0 109.0 Hate ee 

99.1 103.0 98.7 -3.8 0.4 

96.4 100.5 96.6 -4.1 -0.2 
114.6 116.8 109.4 -1.9 4.8 
145.4 145.4 133.3 0.0 9.1 
135.4 issu 130.1 0.0 3.8 
155.6 155.6 135.4 0.0 14.9 


ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and iqaluit, 1 not seasonally adjusted, 


historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Newfoundland and Labrador (v41691244) 
2005 105.7 106.2 1066 107.5 107.5 1076 107.9 1080 109.6 108.2 108.3 107.9 107.6 
2006 108.4 1084 108.7 1096 1106 1104 1105 1109 109.7 1089 109.1 109.3 109.5 
2007 1096, 10-4  310:8 sited A711 Aa Sttt3S At Galt Aidit. 2) blot eo cP | 
2008 144:9 1124 42 SSG 144 So 15.4 “3163, 119:8) 9116-2) tise) 4S: ettoel 114.3 
2009 12:9 113:4° 413:5) 114:4 115:2 115.8> 715.20 115.05 1152 1146) T1SGeetio 114.6 
2010 ATG: Sid 16:3) olives 4 : = us - a fs z 2 a 
Prince Edward Island (v41691379) 
2005 106.5 106.7 1076 1086 1091 1089 109.0 1093 111.8 111.5 110.7 110.0 109.1 
2006 1103). 410-58 “A104 22 te 2 Bt Ss) tA 8 AGA tOLe os itacie adits 111.6 
2007 W115 AltS Ss) Hise i424 TAO is:8 1140" itd ia hia, 113.6 
2008 114.2 4146 4415:8° 416-7) $118.9) “119.5. 420.0 479:3 120335 118.6 116:9) straey7 bare 
2009 114s ATS: 7> AtS:65 FIGAL A176) 1138.5 AS41185 9113.6. Tt r 11S ets 11#3 
2010 113.7 418.8° 119:5 = a ee a: ne . 3 he - Be 
Nova Scotia (v41691513) 
2005 106.1 1064 107.1 1076 107.8 107.7 1081 1088 1104 1098 1091 109.3 108.2 
2006 109:3 y109:0. 6109:6 5141-079 199:2., 911.0) THiSe tt 4AItO:6 aH t04. 9110-45 110.2 110.4 
2007 C1059) C110 Feo 2 Oe 1S) ets Or 113 Ome Tor hoe AN 6 ds Sel noo eS 
2008 13:5) 13:9 14m Aid Oe AAT ee ieSs IIT Seid 7 AO AG: 456 1S Oued S:4 115.9 
2009 113:4° 114.3" 11455 15:05 115.8) 116.5 “116.6 9116:7 116.75 Oe Oe taGeS AIS. 
2010 116.9 116.9 117.7 . = s : zy ss me m ¥ 
New Brunswick (v41691648) 
2005 105.6 1059 1068 107.1 107.0 1069 107.5 1080 1092 1084 1082 1083 107.4 
2006 108.8 108.7 109.1 1100 1101 110.0 109.7 110.0 1088 1078 1084 109.1 109.2 
2007 109-2 109-6 H107 4A1t:2 190-6 VII24 W240 Bit Aed2 Ossi: 4a 1-9 1.9 tis 
2008 1907 Ada TA 28 1139" 145 = 114-9) 114 Sate lS 4A iO tile? 1s 
2009 147.7 9412:0" 1712:39 4925. 113.7 1145" 11434 114.1 414:20 114.0" 41551 14:5 LAS 
2010 11 5:45iD:6 waldo 3 = * eS z: fe = es = 
Quebec (v41691783) 
2005 105.3 1056 1064 1064 1065 1068 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.1 1080 1084 109.1 1093 1091 1092 1092 1084 1084 1086 108.7 108.7 
2007 108.8, 1096) 110:49911O.6e Atta W107 T1065 41101 1105554105 “10:8eehiat 110.4 
2008 AAL.O ATA TAA he 4s AIS: 4a 149451 418:5; 114.05 113.0" Ade at iaee PI2eF 
2009 411,50 £112.32 Gt 1327) 114-3" 1135:6) 143.9) 41S 13.6.4 Sai 14-0 113.4 
2010 114.0 114.2 114.5 Z & o ms < re 2 A 5 a 
Ontario (v41691919) 
2005 105.1 1058 1064 1065 1066 1068 1069 1075 1082 107.7 107.5 1076 106.9 
2006 108.2 107.9 1088 109.1 1095 1093 109.0 1091 1085 1084 1086 1088 108.8 
2007 1908:67 A097) AIO Sr Atte ett 6 Ania de 10:9 ttt et1O:9) itt 25 ett 110.8 
2008 A109) 111-4 tie 102.5 i -O ets.) AIO) ee (i ABeiot) ioy scltico lds 113.3 
2009 124A wtASt 1S 142 140) 1142 1S 7S 11s Salts. TTA Ga siian 113.7 
2010 114-5 Aon 1155 - ee es ee si = “ te «. 3s 
Manitoba (v41692055) 
2005 105.0 105.2 1056 1063 1065 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 1076 1085 1092 1093 1097 1097 1088 1089 109.0 1087 108.7 
2007 109.45 09:4 110: 47 TOO ee Tied 112) 40t29 ATS 411.0 1108 419 110.9 
2008 110:8 S422) Ag A Oeil oom 694.4 9 115:0) 105.0 TiS 2a ite See inisceeito.0 113.4 
2009 1124 JAS AY A161 e114 4a tio 495:009414.5" 11459 414-4 9144 7142 114.1 
2010 11433 4146 AtAF + = e 2 e eg i 3 x . 
Saskatchewan (v41692191) 
2005 105.6 1058 1064 107.1 1065 1068 1071 107.4 1080 1075 107.4 107.3 106.9 
2006 107.9 107.9 108.2 1092 1096 1096 109.8 1104 1093 1091 1088 1089 109.1 
2007 109-5 109-9 394-08 Ad 8126 aioe diss Wiest) 9113'45 113.0) “41435 2:9 £122 
2008 113.07 JAS) 14 Seat5.4) IAG ZtIsO! AIG Se 417 OV 117 3416-9 Wier) 11S 115.9 
2009 19714165 iG 6r AGA ae On 1162. 118-099 4479 “Lins Atv At oe aaret 117.1 
2010 UA Wisse <i Wer eee by Was a ry z% a ‘s : be - x : 
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Tabie 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and igaluit,1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Alberta (v41692327) 
2005 106.1 106.2 106.9 1076 107.4 107.8 108.7 108.7 110.0 1097 1096 109.0 108.1 
2006 110.4, 9109:75 MAGS 14s 42:2) 4448 9113.4 443:9 41447 493.0) 4137 1442 1423 
2007 194-5 gAt5:0* 4164S ti: A173 T1838 41951 119:3. 119.4. 1486" 1194 118:9 117.9 
2008 118 110! A198 5 1260S. 22.2.9 474:6 423:3° "4244 42289 121.5. 121.6. 4212 121.6 
2009 120:2) ed'2120) 12001204) 124 422-0 129-5 122 Ot 21) 121-6 de 6 de 121.5 
2010 122. Shee. FAO a - = ¥ 7 tb f » = 
British Columbia (v41692462) 
2005 104.8 105.0 1053 106.0 1063 1064 1066 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 1067 107.2 107.8 1087 108.7 1088 109.0 1084 108.3 1087 1088 108.1 
2007 109.0 109.1 109.5 109.9 1105 110.3 110.5 110.4 110.5 110.0 110.14 110.1 110.0 
2008 109:9° 1103" MtC:SeettS8) 12:37 4S:6 114.2" 4140) 114.0 142.8) ds 4 412-3 
2009 TIARAS O12 OM AeA A Be the te A a to ea 112.3 
2010 SPP SG eed ih ANS c me ie . - * ¥ K. : ~ 
Whitehorse, Yukon (v41692598) 
2005 103.1 103.3 103.9 104.4 1049 1053 105.4 105.7 1068 1068 107.1 106.3 105.3 
2006 106.4 1059 1059 1069 107.55 107.9 107.5 107.7 107.2 106.3 106.3 106.3 106.8 
2007 107.0 107.3 108.0 108.7 109.5 109.7 110.7 1105 1108 1104 110.7 1106 109.5 
2008 ALTOS ALO 10 tas, at SiGe it4G" 415:5 815.45 1146) 114-90 14 Be 13 So 113.4 
2009 T1S0 SAAS 7) AS Ceo Ae 11 420 tit 4-9 14 Ae Ae fe do 1 eh 113.8 
2010 113.9 1144 1134 * % & e - Ad : 4 
Yellowknife, Northwest Territories (v41692722) 
2005 104.6 1048 104.9 1052 1061 106.4 106.4 1063 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 1084 107.7 
2007 108:9: 1094) 1GS'S SATO 4S 9141-3. StS. 19.15 tail © 414 Oo idee 110:95-4 TTS 110.8 
2008 19423 112-3" AS S459) al Se7) eb 6.Oamiib.O0md10.9) 6447-26 16S nig 1 1o-4 115.2 
2009 11453 114.5° 4143 115:3° 4160 "16:9 4165 46:3 T1164. "h1G:s. 7167 116s 115.9 
2010 116.8 117.4 116.9 ¥ - ¥ A = % hs ; Ee 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2005 1020. 1017 “10458 1024) 102.6 203.0) 9103:0: 5 10S:4, 403:8* 10373" 103-6 1036 102.9 
2006 103.5 103.7 103.7 1045 1048 105.1 1048 1044 1050 1042 1052 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 1089 1089 109.1 1081 1082 1087 107.9 
2008 108.2 108.4. 108:25° 1090" 1098 10:5 144.69 412.2 111.9" 1114 147-9" 1124 110.4 
2009 TCC ne liteS ite aeetioo, 1113-6 enti: et tos te Om tio Cemander shia dae 112.6 
2010 sig fir Bes Seles Ot fe Ws lig (0387 “8 = a ie x _ - : : 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 41 
The Consumer Price index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector March 2010 from 
number March February March February March 
2010 2010 2009 2010 2009 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) aiid 116.3 143.7 0.7 3.0 
Shelter (v41692847) 128.7 128.3 126.8 0.3 1.5 
Rented accommodation (v41692848) tater ies 106.8 0.5 46 
Owned accommodation (v41692849) 128.6 128.5 128.7 0.1 -0.1 
Water, fuel and electricity (v4169285C) 142.6 141.6 137.3 0.7 3.9 
All-items (1992=100) (v41713405) 137.4 136.5 133.4 0.7 3.0 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 119.0 118.4 115:5 0.5 3.0 
Shelter (v41692853) 122.3 122.0 120.6 0.2 1.4 
Rented accommodation (v41692854) 2s 112.0 109.9 0.1 2.0 
Owned accommodation (v41692855) 113.6 113.8 116.4 -0.2 -2.4 
Water, fuel and electricity (v41692856) 161.5 159.4 149.7 1.3 7.9 
All-items (1992=100) (v41713407) 139.4 138.8 135.3 0.4 3.0 
Halifax, Nova Scotia 
All-items (v41692858) 117.0 116.3 114.1 0.6 746) 
Shelter (v41692859) 121.8 121.8 121.4 0.0 0.3 
Rented accommodation (v41692860) 108.5 108.2 107.0 0.3 1.4 
Owned accommodation (v41692861) 122.3 122.4 123.2 -0.1 -0.7 
Water, fuel and electricity (v41692862) 137.0 137.0 133.8 0.0 2.4 
All-items (1992=100) (v41713409) 139.3 138.5 135.9 0.6 2:5 
Saint John, New Brunswick 
All-items (v41692864) 116.1 115.9 10235 0.2 S74 
Shelter (v41692865) 124.1 123.9 121.2 0.2 2.4 
Rented accommodation (v41692866) A LALIECE 111.4 109.2 0.3 2.3 
Owned accommodation (v41692867) 121.1 2s 120.2 0.0 0.7 
Water, fuel and electricity (v41692868) 144.4 143.6 13525 0.6 6.6 
All-items (1992=100) (v41713411) 137.2 137.0 132.9 0.1 3:2 
Québec, Quebec 
All-items (v41692870) 114.5 114.2 112.4 0.3 1.9 
Shelter (v41692871) 121.0 121.0 119.3 0.0 1.4 
Rented accommodation (v41692872) 111.9 111.8 109.7 0.1 2.0 
Owned accommodation (v41692873) 125.6 125.6 124.8 0.0 0.6 
Water, fuel and electricity (v41692874) 120.5 120.4 117.0 0.1 3.0 
All-items (1992=100) (v41713413) 133.0 132.7 130.5 0.2 1.9 
Montréal, Quebec 
All-items (v41692876) 114.5 114.2 112.7 0.3 1.6 
Shelter (v41692877) 120.0 119.9 119.5 0.1 0.4 
Rented accommodation (v41692878) 110.3 110.2 108.9 0.1 1.3 
Owned accommodation (v41692879) 125.2 125.2 126.0 0.0 -0.6 
Water, fuel and electricity (v41692880) 120.9 121.0 117.9 -0.1 2.5 
All-items (1992=100) (v41713414) 132.4 132.1 130.4 0.2 1.6 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) Geis: Ai5:4 113.6 0.2 1.5 
Shelter (v41692883) 121.3 120.8 122.4 0.4 -0.9 
Rented accommodation (v41692884) 108.5 108.3 106.6 0.2 1.8 
Owned accommodation (v41692885) 127.0 126.2 e522 0.6 14 
Water, fuel and electricity (v41692886) 127.3 127.3 145.7 0.0 -12.6 
All-items (1992=100) (v41713416) 140.5 140.2 138.4 0.2 1.5 
Toronto, Ontario 
All-items (v41692888) 115.3 154 113.8 0.2 1.3 
Shelter (v41692889) 117.8 117.8 119.4 0.0 -1.3 
Rented accommodation (v41692890) 109.6 109.6 107.6 0.0 1.9 
Owned accommodation (v41692891) AZ2a0 122.0 121.4 0.1 0.6 
Water, fuel and electricity (v41692892) 118.9 118.9 138.4 0.0 -14.1 
All-items (1992=100) (v41713417) 139.0 138.8 137.1 0.1 1.4 


ieceeaaamaaaiaaianaaetaaedeataaaiaaeeaeeeeieeaaeaiaeeeeneeadedtedeteeeeeebeeeeeeaaedeadeedaateaeeaenaeeceaeneeiandannandsanininanaanannmamenetmnamamamaaneammmamermmanmmenmnmmemmnmenmmeamenmmmmnmmmmum;anmamannmnmmmr mmm TET 


44 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — March 2010 
ssa ia dictates een encarta ebeieaeenieonetaiminteilaamnsonadiabaiececkaeaataes eoonamiaiaandncueniniateniacadeuiuinen 


Table 11 — continued 


The Consumer Price index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 
Se ee ee eee era ai Eas | oe ee eee 


CANSIM Indexes Percentage change 
vector March 2010 from 
purneel March February March February March 
2010 2010 2009 2010 2009 
2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 111.7 ais 110.8 0.2 0.8 
Shelter (v41692895) 103.8 103.7 108.1 Ot -4.0 
Rented accommodation (v41692896) 104.0 104.0 103.3 0.0 0.7 
Owned accommodation (v41692897) 103.6 103.4 103.9 0.2 -0.3 
Water, fuel and electricity (v41692898) 117.4 117.4 138.0 0.0 -14.9 
All-items (1992=100) (v41713418) 133.2 133.0 132.1 0.2 0.8 
Winnipeg, Manitoba 
All-items (v41692900) 114.5 114.4 112.9 0.1 1.4 
Shelter (v41692901) 120.6 120.4 122.1 0.2 -1.2 
Rented accommodation (v41692902) 116.6 116.5 113.4 0.1 2.8 
Owned accommodation (v41692903) 123.4 423:2 125.5 0.2 -1.7 
Water, fuel and electricity (v41692904) 114.8 114.8 119.8 0.0 -4.2 
All-items (1992=100) (v41713420) 141.1 141.1 139.2 0.0 1.4 
Regina, Saskatchewan 
All-items (v41692906) 118.1 117.9 116.6 0.2 1:3 
Shelter (v41692907) 138.6 138.4 139.2 0.1 -0.4 
Rented accommodation (v41692908) 12202 q22°2 116.5 0.0 4.9 
Owned accommodation (v41692909) 150.6 150.2 149.9 0.3 0.5 
Water, fuel and electricity (v41692910) 122.5 12225 130.4 0.0 -6.1 
All-items (1992=100) (v41713422) 147.2 146.9 145.3 0.2 1.3 
Saskatoon, Saskatchewan 
All-items (v41692912) 118.9 118.7 117.8 0.2 0.9 
Shelter (v41692913) 141.0 140.6 143.1 0.3 -1.5 
Rented accommodation (v41692914) 130.6 130.0 124.3 0.5 9-1 
Owned accommodation (v41692915) 146.8 146.3 149.5 0.3 -1.8 
Water, fuel and electricity (v41692916) 132.6 132.6 140.4 0.0 -5.6 
All-items (1992=100) (v41713423) 146.4 146.1 145.0 0.2 1.0 
Edmonton, Alberta 
All-items (v41692918) 122.3 122.9 120.9 -0.5 Ane 
Shelter (v41692919) 147.2 148.8 148.3 -1.1 -0.7 
Rented accommodation (v41692920) 128.1 128.0 128.1 0.1 0.0 
Owned accommodation (v41692921) 147.5 147.4 148.9 0.1 -0.9 
Water, fuel and electricity (v41692922) 165.3 iIZAS)sCF 166.9 -5.9 -1.0 
All-items (1992=100) (v41713425) 149.0 149.8 147.3 -0.5 4:2 
Calgary, Alberta 
All-items (v41692924) 122.3 122.8 121.3 -0.4 0.8 
Shelter (v41692925) 145.3 146.4 147.5 -0.8 -1.5 
Rented accommodation (v41692926) 118.1 118.4 119.6 -0.3 -1.3 
Owned accommodation (v41692927) 159.1 159.1 160.5 0.0 -0.9 
Water, fuel and electricity (v41692928) q2307; 130.4 130.0 -5.4 -48 
All-items (1992=100) (v41713426) 153.9 154.5 152.7 -0.4 0.8 
Vancouver, British Columbia 
All-items (v41692930) 113.6 113.9 112.6 -0.3 0.9 
Shelter (v41692931) 114.0 114.0 114.8 0.0 -0.7 
Rented accommodation (v41692932) 109.2 109.1 107.8 0.1 1.3 
Owned accommodation (v41692933) 115.6 115.6 TAye2 0.0 -1.4 
Water, fuel and electricity (v41692934) 116.3 116.3 117.9 0.0 -1.4 
All-items (1992=100) (v41713428) 134.8 135.1 133.6 -0.2 0.9 
Victoria, British Columbia 
All-items (v41692936) 112.0 112.5 111.6 -0.4 0.4 
Shelter (v41692937) 109.9 110.0 112.0 -0.1 -1.9 
Rented accommodation (v41692938) 110.3 110.1 108.0 0.2 ay | 
Owned accommodation (v41692939) 105.6 106.0 111.4 -0.4 -5.2 
Water, fuel and electricity (v41692940) 135.1 134.3 124.1 0.6 8.9 
All-items (1992=100) (v41713429) 131.5 132.1 131.0 -0.5 0.4 


See eee eee aN 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 12 
The all-items Consumer Price index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 1082 1092 1101 109.9 110.0 1104 109.3 108.5 108.7 108.8 109.1 
2007 409:2) 109:5 110 See120/6 1109) Ants P14 ATOR Cyt OR Tot tio 110.7 
2008 WG: 12d Ate Seis?) 174.0 9114:8. 1156 edo: 195:5) 114.9 1142 adSis 114.0 
2009 11S Oe dis Geuioimeil4e2 toed 5-6n ilo-d ma 1OM eed tO.oe ntl 4:Om it OtOn mth oes 114.7 
2010 116.4 116.3 117.1 x 5 ES _ ~ a rr i a € 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2005 106.1 106.3 107.1 108.0 1084 1083 1084 108.7 1109 110.7 110.0 109.3 108.5 
2006 1098? MAO 2109-98 Addede TAZ iat ildeOa ad t2ot el tate Ola eet Os (aelitigen 111.0 
2007 riilgieh wat irltoe Sheets) aialesialy maleeelorc srlakewey qiakeey “qankemcye “Tiere meq infeed: Git Mol qe be a ig 
2008 113:8) 1140251568 16:2) 118-3 118.6 1192 SIS 6 TOG ite 211616 taco 116.9 
2009 114.09 195.6515 oe 110.00 idl / Au OZ 11 Zeit OG.) tClom ells.4 a tO.cmet tins tea 
2010 118.3 1184 119.0 e x a “s - &. . es : 
Halifax, Nova Scotia (v41692858) 
2005 105.7 105.9 1066 107.0 107.2 107.1 107.4 1082 1096 109.1 108.5 1086 107.6 
2006 108:6" 10813" 108:9591302 110:5° 110.5" 140:5) 11027 110.0" 10927 1:110:0) 910927 109.8 
2007 {Kehoe sakeMss ali Rie Giaialee saben eaters a Ay: be ieee oa lore sila) Gia ea a hinksiy 112.0 
2008 412-9. 913.4 9 o-0R114:3) 1162169) 9116-08 116:98 (16:6, nid tt4cO edits. 0 TS.2 
2009 TS) AW1S:9 t4 e147 115. So GOy 11618 116.2) 116:3) 115:4e 11675: ad 15:8 115.3 
2010 16:3 141653" 7-0 e “3 7 : = . sf 2 “ Fe: 
Saint John, New Brunswick (v41692864) 
2005 1055 1058 1068 107.1 107.0 106.9 107.5 108.0 1092 1084 1082 108.3 107.4 
2006 108.8 1087 109.2 1101 110.1 1100 109.8 110.0 1089 107.9 108.4 109.0 109.2 
2007 1092 10S9'6 SS tOlGeitde2) dilate ee Oe td aed aeOueiteS Tteg, 
2008 Tite TG A222 WACO ATs SSO) te AS At4G S11SS  tZefenz 113.2 
2009 Tih AZ A 2 S129, 913-9 9144.6 1145) 14-2 11439 4 4 At As (USE 
2010 iMeLre  GRaee 4 l(oea fe . y Fe # - ) < ” 
Québec, Quebec (v41692870) 
2005 105.3 1056 1064 1063 1065 1069 107.0 1074 1085 107.7 107.5 107.4 106.9 
2006 108.2 108.0 1084 1091 109.3 109.1 109.2 109.2 1084 1082 1084 1084 108.7 
2007 108:5> 109°2 “tOseet1O:3s: T10.¢ 110:4° 110:47 109:8 170-27 Ad0:2 110:5) 170:3 110.1 
2008 PIOG Miia Of “iswew dS due Atle dao O. il2remminicete eiiteS 112.4 
2009 Wilee 112: OP 1g 2425S 113 61142 11S. T1S:8) 1tS:6 1S Seit4is. 14.0 TIS 2 
2010 1140 1142 1145 - : a e - ee ss a = Z 
Montréal, Quebec (v41692876) 
2005 105.1 105.4 106.2 106.2 106.4 106.7 106.8 107.3 1082 107.5 107.5 107.3 106.7 
2006 107.9 107.9 1082 1089 109.0 1088 108.9 108.9 1084 1086 108.7 108.6 108.6 
2007 LOS) 109 5 MiOoeet10'5) TAOS. 10'S 1105) 9110101 10:45 11104 tO e410 110.3 
2008 KOs aah lie aya ae i Ue aintevish alisite) Silence  Glafemtsy saliieats) ih ees aii las: 112.6 
2009 Ate TAZA ee 1219 113-94 So 1S Br 4 Oe 1d SS. lo. 7eenii4 4 ao (glee: 
2010 114.0 1142 1145 ¥, f a ee - m st . Ad 44 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 

2005 105.0 105.7 1064 1064 106.5 1066 1068 107.5 1083 107.7 107.5 107.6 106.8 
2006 108.1 107.8 1086 109.0 109.4 1092 108.9 109.0 1083 1082 108.5 108.6 108.6 
2007 10835" 1109/6 110 AI ATS Wiel AAtET A109 1110'S! 11057 $10:9) 110:8 110.7 
2008 10:4) ft OF iS i244 113:4" 174.0) “195.05 47408 195.0) 116-6 tte:c 11257 11S 
2009 112735 113,05 11s :6esticn 141405 1142 13'S 416.8" 413.9) i4eie 114.6 4a 113.7 
2010 114.47 415.1 115.3 sp ee = = - bs " 4 
Toronto, Ontario (v41692888) 
2005 105.0 1056 1064 1063 106.5 1065 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.66 1085 108.7 109.0 1089 1085 108.5 108.1 108.0 108.3 108.5 108.4 
2007 108:2- 709'3° 110:3-9410:8° 111-2 110.7 110:7 110.6 410:6 11007 441.0) 4444 110.5 
2008 MOT eimai. 11658. 1490 Midy ta Gel tioosmdiiic tome O 41321 
2009 1125) 113.2 WSS 413i 113.9 114.0 1136 113.6 143: 78 1140" 414.45 11319 113.6 
2010 14 Soe Ond we tidioss . i $ a : S i 2 . 
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Table 12 ~— continued 
The all-items Consumer Price Index by urban centre, 12 not seasonally adjusted, historical data 


Jan. Feb. Mar Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 
average 


i a a Fe ee ee a le ge et ae as el OE 
2002=100 
Thunder Bay, Ontario (v41692894) 
2005 103.9 1044 105.4 105.2 1052 105.3 1053 1059 1066 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 1066 106.4 106.6 106.6 106.9 
2007 106.2 107.3 108.3 108.4 1088 1083 1086 1083 1083 107.9 108.2 108.1 108.1 
2008 107 GER 1084 OS ie OSes Ole de) (diZate tid dO) 9141225 10:99 10.8) 104 110.4 
2009 LOSES 10S BANOS e104 Oe ett2> 4410'S 1110'25 11045 1102) 14098 110.4 110.5 
2010 TANG) ainFalss  TANNET/ =: - . ~ ve e - ns . : 
Winnipeg, Manitoba (v41692900) 
2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 1095 109.5 1086 1089 109.0 1086 108.5 
2007 1090 109'4 S103 1108 1114S 1149) dae 1G 1109) 110:7" 11007 110.8 
2008 AOR R Aelia til 2 Omlits Aaa oo 4ome dt 4. Ondo: O Mm Ii4s2 meidorOnm acco 113-3 
2009 AI ZS SAS OM IN 2-95 113.5) 1114:2" 41 14:9 114 8514s 4 14:60 114-2) 4414.5 40 113.9 
2010 114.1 1144 114.5 S es Ef a i a a s . 
Regina, Saskatchewan (v41692906) 
2005 105.4 105.7 106.3 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 1101 109.1 109.0 1086 108.8 108.9 
2007 AODSR O92 a tO toned Om Ss 2m 2 2 elit Zefa 2 Ou 2:4 ioe Tater 
2008 112:3 112.7 113.6 114.4 115.4 116.2 116.3) 116.4 116.9 116.6 116.4 115.6 115.2 
2009 USCS 1G7A ea GtO eli: Zama titi7el pee tt Oso 110 mend 1G) 0mm AiaG mmmlulia4mmed lieu tie 11722 
2010 Wits WAS) aN ne & Fe se a s = 33 sé * 
Saskatoon, Saskatchewan (v41692912) 
2005 105.4 1056 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 109.6 109.5 109.8 110.4 109.3 109.1 108.7 1087 109.0 
2007 109.5 109.9 110.7 111.9 112.4 113.5 114.1 1141 1144 114.1 1143 114.0 WAZ 
2008 142 ASO iGO 16:9 Ani7- Gat 6:3 edt Scle Side Gioed16 Onn ddi/soumt tO. Lavon 
2009 1169 117-8) AMi8" 1117-49 11854 AAS 1190 11899" AneiSe 1168s) 11616" 11834 118.2 
2010 (lakswts) Glaksnee “a)TRsie) 
Edmonton, Alberta (v41692918) 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 1106 1102 110.1 109.4 108.6 
2006 qinkovtey “fellas aK Mey atrial h Gist) ana lalS) = a)aleatsh GIG RSHoye (nisi Gites SII ahi keys 112.0 
2007 VASO 1422 TON ti OMe 11 7ale 11S:Om ilGcor a 19119: Ae G5 de. 8. a litol6 117.4 
2008 AAS Om Ss? Mall Ol Onn ele 2e 2p Onl 2Sa7 en 2S: Oem Zo, Om 22cOmmlen omed2d74 amen oO 121.4 
2009 120: 2e2175 es 120;9me 20551216 ne22 2a 12 ieOmet 22st eel eon 22ege 2220 121.6 
2010 1224 122:9 91.2273 z “ < - “ na 2: 7 2 - 
Calgary, Alberta (v41692924) 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109.9 1089 109.5 110.9 112.0 111.7 1136 1144 114.7 113.56 114.2 114.7 2s 
2007 IRieHGY GIGI Mse Saker eh “aliiztey TGNS) SIsie ab walaiehs aided qiakee re agin) alae 118.0 
2008 A18:9) 9 9:19)1 912010 12122" 122.3.5123:9) 123.0) 12447 1231) 912116: 122.0) 1218 121.8 
2009 TAO IA PANSY OS ale 22 ey ieee Ais) eas) alah re Py 124i 
2010 122451228 A223 ” < e ‘ x f £ : 
Vancouver, British Columbia (v41692930) 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 1063 106.9 107.5 1084 1084 108.5 108.7 108.4 108.4 108.9 109.1 108.0 
2007 109.0 109.3 1096 1100 1106 1105 110.7 1106 110.7 1104 110.4 110.5 110.2 
2008 W410 Dat: et diceeti2d) Siem TsO 114e 14.5. St AG Sido 2 One tito 112.8 
2009 11210 S112 Sot 2:6an 1126) 41S Sli oss el 2. Girl 13:0) eit oon d (2 )/eet Ole 2a, 112.9 
2010 VASA 132935 11S = He 2 2 be : r . ; 
Victoria, British Columbia (v41692936) 
2005 105.3 105.5 1059 106.5 106.8 106.9 107.2 107.3 1080 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 1099 110.1 110.0 110.1 109.5 109.6 109.7 109.8 
2008 AOS 41098) 1104 14s 112.3) MpsOl its camille desi 2ss esteem ae 111.8 


2009 Taio Sighs) TCs STI uae abate Safalee ih bie lee abbots) aims 111.9 
2010 WUTC 12:95 ih2.0 “a * ; Zs ¥5 : , i a 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NL and NS. N.B Que Que. Gatineau, Ont Bay, Man. 
Summerside, Ontario part, Ont 
RET Ont./Que 


cents per litre 


Regular unleaded gasoline at full service filling stations 


March 2009 95:0 87.0 88 8 84.5 90.2 92.0 83.3 85.5 88.2 86.3 
April 2009 98.2 89.7 93.1 87.8 90.3 92.7 848 85.9 90.8 89.2 
May 2009 103.1 95.0 99.0 93.7 97.6 101.5 92.1 95.5 99.5 93.4 
June 2009 111.1 106.2 108.6 102.3 107.4 107.8 97.8 100.2 108.1 102.7 
July 2009 112.9 102.0 103.8 So7 102.2 102.6 92.4 94.8 108.2 100.9 
August 2009 110.5 104.6 106.7 101.1 105.5 106.7 96.5 99.4 107.5 99.6 
September 2009 i251 103.0 105.3 100.0 102.8 105.2 94.6 96.2 106.3 100.1 
October 2009 106.0 98.9 101.6 95.8 99.8 102.5 94.5 96.7 101.1 95.8 
November 2009 114.5 106.0 109.1 102.3 102.0 106.6 97.5 99.2 102;5 99.1 
December 2009 112.0 101.7 104.4 100.2 101.2 103.9 95.0 95.6 SLT 96.5 
January 2010 112.4 104.6 108.9 102.7 105.9 108.7 98.3 99.7 104.1 98.9 
February 2010 109.4 103.0 106.6 100.4 102.5 106.6 98.3 98.3 103.9 98.6 
March 2010 113.0 106.7 Wits 104.6 108.5 i113 101.2 101.7 101.9 97.8 
Regular unleaded gasoline at self service filling stations 

March 2009 93.1 83.3 86.3 82.1 90.0 90.6 80.8 84.7 87.1 86.9 
April 2009 95.4 86.3 89.6 85.1 90.2 89.0 80.9 85.2 88.2 89.5 
May 2009 101.8 91.8 96.5 90.9 98.8 101.0 89.3 94.4 98.2 94.5 
June 2009 109.0 103.0 105.3 99.9 106.5 105.3 94.4 98.8 107.4 102.9 
July 2009 109.6 99.0 1016 STA 102.3 100.1 89.5 93°9 106.8 99.8 
August 2009 108.1 101.4 103.8 98.5 105.5 104.3 93.7 98.3 106.2 Saa7 
September 2009 108.9 99.8 101.9 97.2 102.8 103.1 90.5 95:3 104.7 100.2 
October 2009 103.8 95.9 98.5 O34 eT 100.5 91.6 95.6 98.9 95:9 
November 2009 110.9 102.5 106.0 99.6 101.9 105.1 947 98.1 101.0 98.5 
December 2009 108.9 97.9 101.2 97.4 100.8 100.8 91.3 94.4 96.7 96.0 
January 2010 109.8 101.6 105.4 100.1 1063 105.7 $52 98.9 102.7 98.9 
February 2010 108.8 99.9 102.8 97.6 102 4 104.2 94.9 97.7 102.7 98.9 
March 2010 112.9 103.8 107.3 101.8 108.4 109.7 98.3 100.6 100.3 98.7 
Premium unleaded gasoline at full service filling stations 

March 2009 101.8 94.2 96.1 91.5 97.8 100.6 93.7 97.9 98.8 96.7 
April 2009 103.7 96.9 101.5 946 98.0 99.9 95.5 98.7 102.1 99.7 
May 2009 108.9 102.3 106.4 100.3 105.2 109.2 103.7 108.2 110.5 104.0 
June 2009 tlivant 113.4 116.1 109.3 115.0 115.7 108.0 dita) 119.8 113.8 
July 2009 118.3 109.2 112.0 106.5 109.7 110.4 103.5 108.0 119.4 111.6 
August 2009 116.6 111.0 114.3 107.7 112.4 114.2 108.0 1 fa IE 118.7 110.4 
September 2009 Tle 110.3 111.6 106.6 1104 113.8 105.8 108.9 V1 111.0 
October 2009 111.8 106.2 108.5 102.7 107.4 110.7 105.7 109.5 112.6 106.6 
November 2009 119.9 113.2 115.8 109.2 109.7 1148 107.6 112.0 113.9 109.7 
December 2009 118.0 109.0 111.5 107.1 108.8 112.1 104.9 108.8 109.3 107.2 
January 2010 1184 111.8 116.4 109.6 113.6 116.9 107.8 1126 113.2 1095 
February 2010 117.2 110.3 114.4 107.4 110.5 113.4 108.1 111.3 115.5: 109.4 
March 2010 119.0 113.9 1192 111.5 116.2 ATE 110.7 113.7 113.4 107.9 
Premium unleaded gasoline at self service filling stations 

March 2009 99.1 90.5 94.3 89.3 98.2 98.9 93.0 97.1 98.7 97.5 
April 2009 101.4 93.6 97.6 9272 98.0 97.2 93.1 98.0 99.5 99.8 
May 2009 107.7 99.0 104.3 98.1 106.4 109.1 102.0 106.9 109.5 105.0 
June 2009 115.0 110.3 113.0 107.2 114.0 ASS 106.7 111.2 118.8 113.3 
July 2009 116.0 106.3 109.4 104.4 109.8 108.4 102.0 106.9 118.3 110.0 
August 2009 114.3 108.7 110.9 106.0 112.9 112.4 106.0 111.2 Ar 109.9 
September 2009 1146 107.0 109.3 104.5 110.5 1143 103.6 108.1 116.1 110.4 
October 2009 109.5 103.1 105.9 100.3 107.1 108.6 104.3 108.6 i, 107.2 
November 2009 116.6 109.8 113.4 106.8 109.3 113.4 107.5 110.9 112.7, 109.0 
December 2009 114.6 105.2 109.2 104.8 108.3 109.1 104.0 106.9 108.5 106.5 
January 2010 115.7 108.9 113.3 107.5 113.8 113.9 108.3 111.7 114.3 109.2 
February 2010 1148 106.6 110.9 105.1 110.1 112.5 108.1 110.5 114.3 109.4 
March 2010 119.0 111.0 15a 109.0 115.9 1176 wie 113.5 112.3 109.3 
Household heating fuel 

March 2009 67.6 65.5 68.0 726 73.3 744 75.4 75.4 80.4 Cot 
April 2009 71.0 68.6 74.6 78.3 778 75.0 80.3 80.5 81.5 79.6 
May 2009 68.7 66.5 (Aira 73.0 73.5 (ts TS 80 3 80.1 75.6 
June 2009 68.7 66.5 Fig ies 73.0 73.5 TV (5:7 80.3 80.1 75.6 
July 2009 68.7 66.5 Tie 73.0 io Tal ete LOE 80.3 80.0 75.6 
August 2009 68.7 66.5 ale 73.0 73.5 1alers 757 80.3 80.0 75.6 
September 2009 80.5 78.1 tie 82.7 75 foul 778 82.9 84.9 88.1 
October 2009 76.3 TER 73.9 82.6 78.6 744 80.1 80.4 86.2 85.7 
November 2009 85.5 83.8 82.5 89.8 88.4 84.3 88.3 90.0 93.7 93.9 
December 2009 83.1 81.9 82.5 874 87.6 84.1 89.2 88.4 93.7 91.4 
January 2010 84.2 82.7 86 3 RIS) 92.5 89.2 941 92.4 94.0 95.9 
February 2010 84.1 789 83.2 87.6 90.1 85.7 92.7 90.1 93.7 91.5 
March 2010 86.7 82.2 83.2 89.8 91.0 85.8 93.0 89.9 93.3 92.2 
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Table 13 — continued 


Average retail prices for gasoline and fuel oii, by urban centre 


eee 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse Yellowknife 


Sask Sask. Alta. Alta. BG: BC RANE N.W.T. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


March 2009 91.0 90.6 83.8 83.3 102.0 97.9 98.7 104.4 
April 2009 93.4 93.0 85.1 84.5 103.3 o39 99.3 106.9 
May 2009 97.7 96.3 90.6 89.4 107.4 105.7 100.3 109.9 
June 2009 106.4 107.2 OST, 97.5 114.0 108.5 106.4 120.7 
July 2009 102.1 101.9 92 4 93.5 114.9 107.2 108.4 123.7 
August 2009 102.7 102.6 95.8 95.1 112.8 106.4 106.5 121.2 
September 2009 101.1 101.1 92.9 94.5 115.4 109.1 106.2 120.2 
October 2009 96.6 96.5 90.1 90.8 107.5 102.1 106.2 120.2 
November 2009 100.3 99.2 91.4 922 111.2 106.6 106.2 120.0 
December 2009 94.7 94.1 88.2 87.6 109:3 105.1 102.4 119.9 
January 2010 S9rf 100.3 92.6 S29 113.9 105.4 110.2 119.9 
February 2010 98.5 99.4 88.9 90.8 113.2 102.8 112.9 119.9 
March 2010 100.9 100.8 92:9 93.1 116.9 106.5 11Z9 120.4 


Regular unleaded gasoline at self 
service filling stations 


March 2009 90.9 91.3 82.1 83.6 98.7 96.4 98.8 102.8 
April 2009 93.9 94.0 82.3 84.7 100.0 98.5 98.5 104.5 
May 2009 97.5 97.9 87.9 89.8 104.0 105.0 98.8 107.0 
June 2009 107.1 106.7 93.3 98.3 110.9 107.2 105.5 118.7 
July 2009 102.5 102.9 89.6 92°5 108.1 105.2 106.3 119.2 
August 2009 103.9 103.3 93.0 94.8 109.4 105.7 103.0 117.4 
September 2009 100.7 100.8 90.8 93.3 112.1 108.1 100.8 117.4 
October 2009 96.7 96.5 88.2 89.9 104.0 101.1 101.5 117.3 
November 2009 100.4 99.3 89.1 91.8 107.6 105.4 99.8 197 
December 2009 94.7 93.9 84.8 87.0 105.7 103.9 99.7 117.0 
January 2010 99.7 100.6 90.5 92.3 110.4 103.8 110.7 116.9 
February 2010 99.0 99.0 86.9 88.5 109.7 102.5 112.2 116.9 
March 2010 101.1 101.0 90.5 92.2 113.7 105.4 112.5 116.9 


Premium unleaded gasoline at full 
service filling stations 


March 2009 101.5 101.6 96.1 94.4 114.8 110.6 106.5 118.4 
April 2009 103.8 103.7 98.0 95.4 116.1 112.6 106.4 118.4 
May 2009 108.5 106.8 103.0 101.3 120.0 1186 106.8 121.4 
June 2009 117.5 118.3 108.8 109.1 127.3 121.6 111.9 127.5 
July 2009 112.7 129 105.9 105.4 1247 120.4 115.3 129.7 
August 2009 114.7 114.2 108.9 107.2 125.7 119.6 113.3 130.7 
September 2009 112.3 112.8 106.0 106.4 128.6 122.3 112.2 129.7 
October 2009 107.8 108.3 103.5 103.1 120.7 115.1 112.2 129.7 
November 2009 PERE 110.6 105.8 104.8 124.5 119.8 112.2 130.3 
December 2009 106.3 106.1 104.2 100.1 122.5 118.6 108.4 130.9 
January 2010 111.9 1124 107.4 105.0 127.1 118.7 1149 130.9 
February 2010 110.4 109.7 104.0 103.3 126.5 116.0 Te2 130.9 
March 2010 112.4 qa 107.4 105.4 130.4 119.6 117.2 130.9 


Premium unleaded gasoline at self 
service filling stations 


March 2009 102.2 102.9 93.3 95.1 112.1 109.0 105.7 116.0 
April 2009 105.7 105.7 94.3 96.8 113.4 alates) 106.3 116.5 
May 2009 109.3 109.4 100.0 101.8 117.4 117.7 106.7 g Sa Wate 
June 2009 118.4 118.4 105.4 110.3 123.8 119.9 113.4 127.7 
July 2009 115.4 4113/5 101.8 104.7 121.5 118.3 113.8 126.8 
August 2009 115.4 114.9 105.1 106.9 122.8 119.4 112.4 128.4 
September 2009 a eee 112.9 103.0 105.4 125.7 121.9 110.3 128.4 
October 2009 108.7 108.6 100.4 101.9 117.3 1148 110.7 128.3 
November 2009 112.3 111.4 101.4 104.1 121.3 118.7 109.2 128.5 
December 2009 106.7 106.3 96.8 98.9 119.3 117.4 110.3 128.7 
January 2010 aio A125 102.7 104.3 124.0 mes 118.5 128.7 
February 2010 110.7 111.0 98.8 100.7 123;3 1159 119.4 128.7 
March 2010 11237 113.0 102.5 104.2 1273 118.7 120.0 128.7 
Household heating fuel 

March 2009 70.3 {23 70.1 80.7 88.2 82.3 
April 2009 TUES 78.8 81.8 91.1 90.3 84.0 
May 2009 747 ole 81.5 92.5 89.4 83.0 
June 2009 747 CAO E 81.5 92.5 89.4 83.0 
July 2009 747 fof 82.9 93.9 894 83.0 
August 2009 74.7 75.7 82.9 93.9 89.4 83.0 
September 2009 83.3 86.4 90.0 96.6 96.8 87.0 
October 2009 79.3 83.8 86.7 943 98.0 88.9 
November 2009 91.1 91.6 91.0 99.0 106.0 93.5 
December 2009 87.8 89.3 88.0 100.6 103.6 94.2 
January 2010 92.4 92.2 92.9 102.5 107.1 97 
February 2010 847 87.8 92.6 103.2 102.9 93.8 
March 2010 87.4 87.7 96.5 107.8 103.3 93.1 


ee eee ee ee 
Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM January February March 
vector 2010 2010 2010 
number 
dollars 1 


v735165) 12.33 12.52 12.37 
v735176) 15:55 14.60 12.33 
Prime rib roast, 1 kilogram v735187) 22.14 21.36 20.92 
Blade roast, 1 kilogram v735198) 9.87 9.85 10.21 


Round steak, 1 kilogram ( 
} 
Stewing beef, 1 kilogram ee 
( 


Sirloin steak, 1 kilogram 


) 9.34 9.27 9.26 
Ground beef, regular, 1 kilogram v735220) 7.06 7.37 7.32 
Pork chops, 1 kilogram V735221) og 9.33 9.02 
Chicken, 1 kilogram v735223) 6.35 6.35 6.36 
Bacon, 500 grams (v735166) 4.51 4.62 4.78 
Wieners, 450 grams (v735167) 3.10 3.10 2.97 
Canned sockeye salmon, 213 grams (v735168) 3.10 3.20 3.23 
Homogenized milk, 1 litre (v735169) 2.19 2:23 2:23 
Partly skimmed milk, 1 litre (v735170) 2.12 2.16 2.16 
Butter, 454 grams (v735171) 4.27 4.37 4.35 
Processed cheese food slices, 250 grams (v735172) 2.80 249 2.78 
Evaporated milk, 385 millilitres (v735173) 1.97 2.00 1.95 
Eggs, 1 dozen (v735174) 2.61 PA 2.67 
Bread, 675 grams (v735175) 2.91 2.54 2.55 
Soda crackers, 450 grams (v735177) 2.50 ZOS 2.57 
Macaroni, 500 grams (v735178) 1.40 1.41 1.40 
Flour, 2.5 kilograms (v735179) 4.75 471 4.71 
Corn flakes, 675 grams (v735180) 4.08 4.07 4.15 
Apples, 1 kilogram (v735181) 3.19 3.11 3.30 
Bananas, 1 kilogram (v735182) 1.63 1.66 1.65 
Grapefruits, 1 kilogram (v735183) 2.30 2.44 230 
Oranges, 1 kilogram (v735184) 2.54 2.47 2.54 
Apple juice, canned, 1.36 litres (v735185) 1.85 1.91 1.84 
Orange juice, tetra-brick, 1 litre (v735186) 3.73 3.73 3.86 
Carrots, 1 kilogram (v735189) 1.30 1.40 1.58 
Celery, 1 kilogram (v735190) 2.80 2.81 2.34 
Mushrooms, 1 kilogram (v735191) 7.76 7.67 7.80 
Onions, 1 kilogram (v735192) V4 1.28 1.57 
Potatoes, 4.54 kilograms (v735193) 4.11 4.25 4.24 
French fried potatoes, frozen, 1 kilogram (v735194) 2.24 2:22 2.20 
Baked beans, canned, 398 millilitres (v735195) eile, 1.10 1.09 
Tomatoes, canned, 796 millilitres (v735196) 1.60 1.58 1.58 
Tomato juice, canned, 1.36 litres (v735197) 2.09 2.10 2.14 
Ketchup, 1 litre (v735199) 3.07 3.09 3.06 
Sugar, white, 2 kilograms (v735200) 2.82 2.91 3.00 
Coffee, roasted, 300 grams (v735201) 4.75 4.79 4.85 
Coffee, instant, 200 grams (v735202) 5.59 5.56 5.58 
Tea (72 bags) (v735203) 4.16 418 4.15 
Cooking or salad oil, 1 litre (v735204) 4.09 4.06 4.07 
Soup, canned, 284 millilitres (v735205) 1.03 1.02 1.02 
Baby food, 128 millilitres (v735206) 0.82 0.82 0.80 
Peanut butter, 500 grams (v735207) 3.02 3.03 3.02 
Fruit flavoured crystals, 2.25 litres (v735208) 1.28 TG ler=/ 
Soft drinks, cola type, 2 litres (v735210) 1.66 1.68 1.67 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.64 1.64 tf 
Paper towels (2 rolls) (v735213) 2.47 2.05 2.47 
Facial tissue (200 tissues) (v735214) 2.09 2.10 2.10 
Bathroom tissue (4 rolls) (v735215) 2.41 2.39 2.36 
Shampoo, 300 millilitres (v735216) 3135 Se 3.28 
Deodorant, 60 grams (v735217) 3.85 3.82 3.86 
Toothpaste, 100 millilitres (v735218) 1.83 1.87 1.79 
Cigarettes (200) (v735219) 76.97 77.41 77.38 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 100.4 98.8 102.4 


TT —— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 15 
Inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada St. John’s, Charlottetown Halifax, Saint John, Montréal, 
CPI weight’ Newfoundland and Nova New Quebec 
and Labrador Summerside, Scotia Brunswick 
Prince Edward 
Island 
percent combined city average=100 
All-items 100.0 97 95 99 95 95 
Food 17.0 105 102 101 100 101 
Food purchased from stores : 105 103 102 101 101 
Meat, poultry and fish : 106 103 107 102 99 
Dairy products and eggs F 103 92 94 93 95 
Bakery and other cereal products 105 99 99 100 102 
Fruit and vegetables : 114 106 107 108 106 
Other food purchased from stores 2 97 110 99 103 101 
Food purchased from restaurants ; 104 102 101 98 103 
Shelter 26.6 86 82 90 79 88 
Rented accommodation : 82 69 86 76 82 
Owned accommodation : 82 3 86 73 86 
Water, fuel and electricity : sta fal 136 115 108 107 
Household operations and furnishings le Ef 103 104 106 103 97 
Household operations : 104 104 109 104 96 
Household furnishings : 101 103 101 101 101 
Clothing and footwear 5.4 102 96 102 100 101 
Transportation 19.9 102 97 97 98 100 
Private transportation : 102 95 98 97 100 
Purchase of automotive vehicles ; 99 105 101 98 102 
Gasoline . 112 102 105 101 102 
Other private transportation : 99 78 89 93 95 
Public transportation ‘ 100 110 90 104 102 
Health and personal care 4.7 100 99 101 100 99 
Health care ‘ 96 97 99 97 95 
Personal care . 103 101 103 103 103 
Recreation, education and reading 12.2 93 104 107 108 86 
Recreation ‘ 103 102 97 99 98 
Education and reading ; 76 108 126 123 64 
Alcoholic beverages and tobacco products St 112 108 110 102 95 
Alcoholic beverages : 104 102 106 100 100 
Tobacco products and smokers’ supplies : 125 118 116 104 87 
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Table 15 — continued 


Inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada Ottawa- Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight! Gatineau, Ontario Manitoba Saskatchewan Alberta British 
Ontario part, Columbia 


Ontario/Quebec 


percent combined city average=100 
All-items 100.0 103 107 94 95 101 101 
Food 17.0 100 99 100 101 100 106 
Food purchased from stores ‘ 100 98 101 102 102 108 
Meat, poultry and fish : 100 99 95 97 103 110 
Dairy products and eggs : 108 109 95 94 101 110 
Bakery and other cereal products : 95 93 109 111 108 114 
Fruit and vegetables : 96 92 106 109 106 105 
Other food purchased from stores 2 : 103 100 102 101 96 101 
Food purchased from restaurants ; 101 99 97 98 95 101 
Shelter 26.6 105 116 85 85 104 100 
Rented accommodation : 108 123 82 76 103 104 
Owned accommodation : 103 114 84 81 100 101 
Water, fuel and electricity : 108 113 91 113 123 88 
Household operations and furnishings 11.1 104 105 99 99 99 103 
Household operations : 106 108 99 100 102 105 
Household furnishings é 101 101 100 98 94 100 
Clothing and footwear 5.4 102 101 100 98 96 100 
Transportation 19:9 98 106 97 95 94 96 
Private transportation ; 96 106 97 95 95 97 
Purchase of automotive vehicles : 102 100 100 97 93 101 
Gasoline : 95 96 103 104 97 108 
Other private transportation : 90 121 88 85 95 83 
Public transportation . 110 110 97 94 85 91 
Health and personal care 4.7 101 98 96 94 98 97 
Health care . 102 97 92 91 100 95 
Personal care 99 99 99 98 96 99 
Recreation, education and reading 12.2 108 108 96 104 106 105 
Recreation ; 103 101 102 102 99 103 
Education and reading : dita 121 84 110 117 110 
Alcoholic beverages and tobacco 
products 3.1 95 97 103 110 111 108 
Alcoholic beverages : 97 98 93 103 106 107 
Tobacco products and smokers’ supplies : 93 96 118 122 119 109 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the CPI consists of families and individuals living in urban and rural private households. 
For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit are not represented by 
the index. Prior to February 1995, the target population consisted of private households in Canadian urban centres 
with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national! and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Consumer Prices 
Division. 

Text table 4 


Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 Vel 
Shelter 25.7 26.6 Zal 
Household operations, furnishings and equipment 11.4 ait 10.2 
Clothing and footwear 5.6 5.4 5.1 
Transportation 19.6 19.9 20.2 
Health and personal care 48 47 44 
Recreation, education and reading 13.0 Ps dca 
Alcoholic beverages and tobacco products Shh Sut 4.2 


a ee a re ie er ee a eae See ee ee a 
1. Figures may not add to 100% due to rounding. 
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Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as | 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most : 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable | 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http://www. bankofcanada.ca/en/inflation/index. htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available | 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
| of this publication. 


Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-iterms indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-12 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1. 2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
2. Figures may not add to 100% due to rounding. 


3. The measure of core Consumer Price Index (CPI) excludes from the all-items CPI the effect of changes 
in indirect taxes and eight of the most volatile components identified by the Bank of Canada: fruit, 
fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural 
gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ 
supplies. For additional information on core CPI, please consult the Bank of Canada Web site: 
http:/Awww.bankofcanada.ca/en/inflation/index.htm. 


Tabie 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


1. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


1. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1. In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


2. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the Consumer Price Index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment 
of electricity prices in Ontario, please contact CPD Dissemination Unit, Consumer Prices Division, telephone: 
(613) 951-9606, toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: cpd-info-dpc@statcan.gc.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core Consumer Price Index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. The measure of core Consumer Price Index (CPI) excludes from the all-items CPI the effect of changes 
in indirect taxes and eight of the most volatile components identified by the Bank of Canada: fruit, 
fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural 
gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ 
supplies. For additional information on core CPI, please consult the Bank of Canada Web site: 
http://www. bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Tabie 7 The Consumer Price index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the Consumer Price Index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", 
"fuel, parts and supplies for recreational vehicles". 


gasoline", and 
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4 The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. | The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 
1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 


“fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. | Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the Consumer Price Index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment 
of electricity prices in Ontario, please contact CPD Dissemination Unit, Consumer Prices Division, telephone: 
(613) 951-9606, toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: cpd-info-dpc@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-itemms Consumer Price Index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price index, provinces, Whitehorse, Yellowknife and 
iqaluit, not seasonally adjusted, historical data 


i 


2. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


1. 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montreal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Tabie 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care iterns, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2008, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2008. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montréal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which Is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 


higher than the weighted, combined city average. 


Pe a 
Statistics Canada — Catalogue no. 62-001-X 61 


The Consumer Price Index — March 2010 


Additional information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across cities. 


Footnotes for Table 15 


1. | The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2008. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 


items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuei oll, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg 
John’s, and NS. John, Que. Que. Ontario part, Ont Bay, Man 
NLL. Summerside, NB. Ont./Que. Ont 
Ret 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse Yellowknife 
Sask. Sask. Alta Alta B.C B.C Yat NWT. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) (v735153) (v735154) (v735155) (v735156) 
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Tabie B 


Vector numbers of the inter-city indexes of retail price differentiais, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


St Charlottetown Halifax, Saint Montreal, 
John's, Newfoundland and Summerside, Nova John, New Quebec 

and Prince Edward Scotia Brunswick 

Labrador Island 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931 ) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961 ) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961 ) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951 ) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881 ) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951 ) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ontario part, Ontario Manitoba Saskatchewan Alberta British 
Ontario/Quebec Columbia 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v2158097 1) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981 ) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
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Table B — continued 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton Vancouver 

Ontario part, Ontario Manitoba Saskatchewan Alberta British 

Ontario/Quebec Columbia 

Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v159401 46) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Your online source for information on the economy 


Canadian Economy Online 


pinien< 


Canadians want to know: 


> Are we better off this year than last? 


v 


Where does our money come from and where does it go? 


>» What are the consequences of inflation? 


v 


How big is the government debt? 


FREE current and historical economic indicators 
Visit and see what's available at the national, provincial and territorial levels: 


> Unemployment rate > Labour Income 

> Population > Gross Domestic Product (GDP) 
> Exports and imports > Inflation rate 

> Federal debt > Retail sales 

> Housing starts >» Manufacturing shipments 

> Composite leading indicator and more... 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective. 


www.canadianeconomy.gc.ca 


It’s relevant, accurate, objective... and Canadian, eh! - 
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of Canada du Canada 


The Consumer Price Index 


This publication presents the highlights‘and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables‘and graphs on the Canadian CPI. 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
_ by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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How to obtain more information 


Specific inquiries about this product and related statistics or services should be directed to: Client Services Unit, Consumer Prices 
Division, Statistics Canada, Ottawa, Ontario, K1A OT6 (telephone: 613-951-9606; toll free: 1-866-230-2248; fax: 613-951-2848; 
email: cpd-info-dpc @ statcan.gc.ca). 


For information about this product or the wide range of services and data available from Statistics Canada, visit our website at 
www.statcan.gc.ca, e-mail us at infostats @statcan.gc.ca, or telephone us, Monday to Friday from 8:30 a.m. to 4:30 p.m., at the 
following numbers: 


Statistics Canada’s National Contact Centre 
Toll-free telephone (Canada and United States): 
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Note to users 
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* Consumer prices rose 1.8% in the 12 months to April, following a 1.4% increase in March. Excluding energy, prices 
advanced 1.1%, compared with a 1.0% increase in March. On a seasonally adjusted monthly basis, consumer 
prices rose 0.1% from March to April. 
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| Highlights: 


| * Consumer prices rose 1.8% in the 12 months to April, following a 1.4% increase in March. Excluding energy, prices | 
advanced 1.1%, compared with a 1.0% increase in March. On an unadjusted monthly basis, consumer prices rose 0.3% 


| 


in April, after remaining unchanged in March. 


All-items Consumer Price Index (CP): 


* The rise in the all-items CPI was due mostly to gasoline prices. Consumers paid 16.3% more at the pump in April than | 


they did a year earlier, compared with a 17.2% increase in March. 


* Natural gas prices were no longer exerting significant downward pressure on the CPI. Prices for natural gas were 3.3% 
higher in April than they were a year earlier. This followed a 22.4% decline in the 12 months to March. April’s increase | 


was the first 12-month increase in natural gas prices in over a year. 


¢ Energy prices rose 9.8% between April 2009 and April 2010, after rising 5.8% in March. 


* Prices for purchase of passenger vehicles increased 5.3% on a year-over-year basis in April, following a 3.9% rise in 


March. 


* All major components in the CPI, except clothing and footwear, recorded increases in April. 


¢ Upward pressure on the 12-month change came primarily from higher prices for transportation (+6.2%), shelter (+0.8%), | 


and food (+1.0). 


| Main contributors to the 12-month change in the CPI: 
| Main upward contributors: 


+ Gasoline (+16.3%) 


eee reed sorerecrome re annem 


i 
{ 
i 
i 


| 
| 
| 
| 
+ Purchase of passenger vehicles (+5.3%) 


* Passenger vehicle insurance premiums (+5.6%) 


* Property taxes (+4.3%) 


_* Food purchased from restaurants (+2.3%) 


Main downward contributors: 

* Mortgage interest cost (-6.1%) 
¢ Air transportation (-8.7%) 

* Furniture (-4.9%) 


* Video equipment (-15.2%) 


* Travel tours (-5.7%) 
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Main upward contributors: 
* Natural gas (+6.4%) 
* Fresh vegetables (+4.9%) 
* Health care (+1.6%) 
* Homeowner's replacement cost (+0.9%) 
* Air transportation (+3.1%) 

_ Main downward contributors: 
* Fresh fruit (-3.9%) 


* Non-alcoholic beverages (-2.3%) 


* Mortgage interest cost (-0.4%) 


| 
* Bakery products (-0.9%) | 
| 
| 


* Household textiles (-1.9%) 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage Monthly percentage 
Percentage change Percentage change Percentage change Percentage change 
April 2010 from March 2010 from April 2010 from March 2010 from 
April 2009 March 2009 March 2010 February 2010 
percent 
All-items 1.8 1.4 0.3 0.0 
Core Consumer Price Index (CPI) 

(Bank of Canada definition) 1.9 lsd OS -0.2 
All-items excluding energy lest 1.0 0.3 -0.1 
All-items excluding food and energy 2 0.9 0.4 -0.3 
Goods 2.2 eS 0.4 0.5 
Services 1.6 1:5 0.3 -0.3 
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Chart 1 - The 12-month change in the Consumer Price Index and the CPI excluding energy. 


The line for CPI excluding energy was misaligned on the y-axis and has been revised. 


The corrected chart is shown below. 


Chart 1 
The 12-month change in the Consumer Price Index and 
the CPI excluding energy 


12-month % change 
4.0 


3.5 
3.0 
Ps 
2.0 
its) 
1.0 
05 
0.0 
-0.5 


-1.0 


2007 2008 2009 2010 


=== Consumer Price Index (CPI) CPI excluding energy 


We regret any inconvenience this may have caused our users. 


For more information, contact Client Services, Consumer Prices Division, toll-free at | 866 230-2248 or 
cepd-info-dpc@statcan.ge.ca. 


Analysis _ 


Consumer prices rose 1.8% in the 12 months to April, following a 1.4% increase in March. 
Chart 1 
The 12-month change in the Consumer Price Index and the CPi excluding energy 
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=== Consumer Price Index (CPI) CPI excluding energy 


Overall, energy prices rose 9.8% between April 2009 and April 2010, following a 5.8% increase during the 12-month 


period to March. Excluding energy, the Consumer Price Index (CPI) rose 1.1%, compared with a 1.0% increase in 
March. 


Gasoline prices exerted the strongest upward pressure on the all-items CPI for the sixth consecutive month. In April, 


prices at the pump were 16.3% higher than they were in April 2009. This follows a 17.2% rise in the 12 months to 
March. 


In addition, natural gas prices were no longer exerting significant downward pressure on the CPI. Prices for natural 
gas were 3.3% higher in April 2010 than they were a year earlier. This followed a 22.4% decline in the 12 months to 
March, and it was the first 12-month increase in natural gas prices in over a year. 
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Chart 2 
Evolution of the natural gas price index since April 2007 


index (2002=100) 


200 
175 
150 
125 
100 
A J J J A 
2007 2008 2009 2010 


Prices for the purchase of passenger vehicles also put upward pressure on the CPI for the fourth consecutive month 
in April. These prices increased 5.3%, following a 3.9% increase in March. 


12-month change: Seven of the eight CP! components rise 


Overall, seven of the eight major components of the CPI recorded price increases in the 12 months to April. The 
exception was clothing and footwear. 
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Chart 3 
Transportation continues to exert the most upward pressure on the Consumer Price index 
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12-month % change 


Transportation prices, which increased 6.2% in the 12 months to April, exerted the strongest upward pressure on 
the all-items CPI for the sixth consecutive month. In addition to higher gasoline and passenger vehicle prices, 
consumers paid 5.6% more for passenger vehicle insurance premiums in April than a year ago. 


Shelter costs rose 0.8% during the 12-month period to April, after declining 0.7% in March. Household utilities, which 
include electricity, water, natural gas, and fuel oil and other fuels, exerted the most upward pressure on the index. 
Price increases were also observed for property taxes and homeowner’s replacement costs. 


On the other hand, the mortgage interest cost index, which measures the change in the interest portion of payments 
on outstanding mortgage debt, fell 6.1% in April, following a 6.0% decrease in March. 


Food prices advanced 1.0%, following a 1.3% increase in March. April's increase was the smallest since March 2008. 


Upward pressure on the food index came largely from prices for food purchased from restaurants (+2.3%). Higher 
prices were also observed for sugar and confectionery and tomatoes. Prices fell for fresh fruit, meat, and bakery 
and cereal products. 


Broad-based advances were observed in the health and personal care component, where prices were up 3.3%. 


Prices for household operations, furnishings and equipment increased 1.1%, after a 1.4% increase in the 12 months 
to March. In April, the upward pressure on this index came primarily from higher prices for communications, other 
household goods and services, and child care and domestic services. 


Prices increased 0.5% in the recreation, education and reading component in the 12 months to April. This follows 
a 0.7% rise between March 2009 and March 2010. 


Prices for clothing and footwear fell 1.1%. The strongest downward pressure in this component came from lower 
prices for women’s, children’s, and men’s clothing. Prices for women’s and men’s footwear also recorded small 


declines. 
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The provinces 


As was the case in the past three months, the largest year-over-year increases occurred in the four Atlantic provinces. 
On the other hand, Central Canada and three Western provinces posted higher 12-month price increases in April, 
compared with March. 


Chart 4 


Higher price increases in Central Canada and three Western provinces compared with March 
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In every province, the most significant upward pressure came from higher gasoline prices. 


In Ontario, prices rose 2.2% in the 12 months to April. This was due primarily to higher prices for gasoline, passenger 
vehicle insurance premiums, and the purchase of passenger vehicles. Also, prices for natural gas increased 3.7% 
in April, after declining 36.3% in March. April's increase was the first 12-month increase since March 2009. 


Prices went up 2.1% in Saskatchewan in the 12 months to April, after increasing 1.1% in March. These higher 
price increases were attributable mainly to less downward pressure from natural gas prices. Prices for natural gas 
fell 5.6% in the 12 months to April, following a 26.1% decline in March. 


In Alberta, prices rose 1.6%, following a 1.0% increase in March. Upward pressure came mainly from gasoline 
prices and the cost of purchasing passenger vehicles. In addition, there was less downward pressure from prices 
for electricity. 


Prices in British Columbia rose 1.0% in April compared with the same month last year, after a 0.5% increase in 
March. This faster increase in April was due mainly to the turnaround in natural gas prices which rose 7.0% in 
the 12 months to April, compared with an 8.2% drop in March. 


Month-over-month seasonally unadjusted CPI increases 
Consumer prices prior to seasonal adjustment rose 0.3% in April, after remaining unchanged in March. 


Seven of the eight major components of the CPI recorded month-over-month increases in April. The exception was 
food. 
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Chart 5 
Seven of eight CP! components increase in April, month-over-month 
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month-to-month % change 


Monthly increases in the shelter index (+0.6%) were primarily driven by higher prices for natural gas, homeowner’s 
replacement costs, and prices for electricity. On the other hand, downward pressure from mortgage interest costs 
mitigated the overall increase in the shelter index. 


Increases in the health and personal care index (+1.1%) were due mainly to upward price movements for dental 
Care. 


The cost of transportation rose 0.3% in April. Prices for inter-city transportation and the purchase of passenger 
vehicles exerted the most upward pressure on the index. 


In contrast, food prices fell 0.2% due to month-over-month decline in prices for fresh fruit, non-alcoholic beverages, 
and bakery and cereal products. 


Seasonally adjusted monthly CPI increases 


On a seasonally adjusted monthly basis, the CPI rose 0.1% from March to April, after decreasing 0.1% from February 
to March. April’s increase was due mainly to a 0.6% rise in the shelter component. Higher prices for natural gas and 
homeowner’s replacement costs largely accounted for the upward movement within this index. 


12-month change in the Bank of Canada’s core index 


The Bank of Canada’s core index advanced 1.9% over the 12 months to April, following a 1.7% rise in March. April's 
increase was due primarily to a rise in prices for the purchase of passenger vehicles, passenger vehicle insurance 
premiums, property taxes, and food purchased from restaurants. 

On a month-to-month basis, the core index prior to seasonal adjustment rose 0.3% in April, after posting a 0.2% 
decline in March. 


The seasonally adjusted monthly core index rose 0.2% in April, following a 0.3% decline in March. 
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For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no. 62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 1 
The Consumer Price index, major components and special aggregates, 1 Canada, not seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance* April 2010 from 
number April March April March April 
2010 2010 2009 2010 2009 
pee SS OR ee a ee a eee eee SE eee ee ee ee 
2002=100 
All-items (v41690973) 100.0 116.0 115.6 113.9 0.3 1.8 
Food (v41690974) 17.0 122.8 123.1 121.6 -0.2 1.0 
Shelter (v41691050) 26.6 122.4 2a 121.4 0.6 0.8 
Household operations, furnishings and equipment (v41691067) 11.1 108.5 108.3 107.3 0.2 ue 
Clothing and footwear (v41691108) 5.4 94.1 93.6 95.1 0.5 -1.1 
Transportation (v41691128) 19.9 117.4 117.1 110.5 0.3 6.2 
Health and personal care (v41691153) 4.7 114.8 113.5 Tate 1.1 33 
Recreation, education and reading (v41691170) 22 102.9 102.5 102.4 0.4 0.5 
Alcoholic beverages and tobacco products (v41691206) 3.1 131.8 Ue lens) 129.7 0.2 1.6 
All-items (1992=100) (v41713403) : 138.1 137-7 135.5 0.3 1.9 
Special aggregates 
Goods (v41691222) 48.8 109.4 109.0 107.0 0.4 22 
Durable goods (v41691223) 13:3 87.4 86.9 86.9 0.6 0.6 
Semi-durable goods (v41691224) eg, 95.4 95.1 95.7 OS -0.3 
Non-durable goods (v41691225) 28.2 125.4 USE, iPARy 0.2 SHS 
Services (v41691230) Sit.2 122.6 122.2 120.7 0.3 1.6 
All-items excluding food (v41691232) 83.0 114.6 114.1 iti2e3 0.4 2.0 
All-items excluding food and energy (v41691233) 73.6 1225 112.1 111-2 0.4 1.2 
All-items excluding energy (v41691238) 90.6 114.4 114.1 113.1 0.3 Pt 
All-items excluding gasoline (v41693245) 95.1 114.8 114.4 A133 0.3 1.3 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 eize2 ALS 109.8 0.3 eee 
Energy (v41691239) 9.4 136.0 134.5 123.9 fea 9.8 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 115.4 115.0 taisrZ 0.3 1.9 
Core Consumer Price Index (CPI) (Bank of Canada definition) 3 (v41693242) 82.7 dies 115.0 ise 0.3 1.9 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Tabie 2 
The Consumer Price index, major components and special aggregates, 1 Canada, seasonally adjusted 
CANSIM Relative Indexes Percentage change 
vector importance* April 2010 from 
Raa April March April March April 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41690914) 100.0 116.0 115.9 113.8 0.1 1.9 
Food (v41690915) 17.0 122.6 T2257, 121.5 -0.1 0.9 
Shelter (v41690916) 26.6 122.4 WALT 121.4 0.6 0.8 
Household operations, furnishings and equipment (v41690917) Aloud 108.1 108.1 107.0 0.0 1.0 
Clothing and footwear (v41690918) 5.4 93.1 91.9 94.3 1.3 -1.3 
Transportation (v41690919) iS lize, liven 110.5 Q:3 6.2 
Health and personal care (v41690920) 4.7 114.6 113.9 111.0 0.6 siz 
Recreation, education and reading (v41690921) War? 103.5 103.4 102.9 Out 0.6 
Alcoholic beverages and tobacco products (v41690922) 3.1 131.8 GAS 129.7 0.2 1.6 
Special aggregates 
All-items excluding food (v41690923) 83.0 114.6 114.1 123 0.4 2.0 
All-items excluding food and energy (v41690924) 73.6 112.6 ‘it2e2 (fala a 0.4 1.3 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 113.9 litoun cS 0.2 1.8 
Core Consumer Price Index (CPI) (Bank of Canada definition) (v41690926) 82.7 AIS:3 115.1 V1S:2 0.2 1.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and iqaluit1, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector April 2010 from 
punGer April March April March April 
2010 2010 2009 2010 2009 
2002=100 

Newfoundland and Labrador (v41691244) 117.0 Aliant 114.1 -0.1 ZS 
Prince Edward Island (v41691379) 119.1 119.3 116.4 -0.2 2:3 
Nova Scotia (v41691513) AAe9 A bcAst 115.0 0.2 265) 
New Brunswick (v41691648) 115.8 115.8 112.5 0.0 Za 
Quebec (v41691783) 114.8 114.5 112.7, 0.3 1.9 
Ontario (v41691919) Tb Z 115:3 do 0.3 2.2 
Manitoba (v41692055) 114.8 114.7 dls, 0.1 1.0 
Saskatchewan (v41692191) 118.5 117.9 116.1 0.5 2.1 
Alberta (v41692327) 122.3 122.1 120.4 0.2 1.6 
British Columbia (v41692462) 1413-2 112.6 ead 0.5 1.0 
Whitehorse, Yukon (v41692598) 113.6 113.4 113.4 0.2 0.2 
Yellowknife, Northwest Territories (v41692722) AA 2 116.9 115:3 0.3 1.6 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 111.8 110.7 AHS) 1.0 -1.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-1 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted —- Food 1 


TT 


CANSIM Indexes Percentage change 
vector April 2010 from 

Aum April March April March April 
2010 2010 2009 2010 2009 

ee ee a i ee ee ee ee eee 

2002=100 
All-items (v41690973) 116.0 115.6 113.9 0.3 1.8 
Food (v41690974) 122.8 123.1 121.6 -0.2 1.0 
Food purchased from stores (v41690975) 122.6 123.1 2208 -0.4 0.4 
Meat (v41690976) Hu leearé Altes. 118.6 0.3 -0.8 
Fresh or frozen meat (excluding poultry) (v41690977) 113.7 113.3 116.8 0.4 -2.7 
Fresh or frozen beef (v41690978) 116.2 116.1 119.4 0.1 -2.7 
Fresh or frozen pork (v41690979) 103.8 102.3 108.0 1:5 -3.9 
Fresh or frozen poultry meat (v4169098 1) 130.8 130.2 129.8 0.5 0.8 
Fresh or frozen chicken (v41690982) 134.7 1S8S:1 134.6 TZ 0.1 
Processed meat (v41690984) 113.3 113.2 A205 0.1 0.7 
Ham and bacon (v41690985) 100.1 104.4 99.9 -4.1 0.2 
Other processed meat (v41690986) 120.0 117.9 119.0 1.8 0.8 
Fish, seafood and other marine products (v41690987) 108.6 108.4 107.3 0.2 AcZ 
Fish (v41690988) 114.2 114.0 11S:3 0.2 0.8 
Fresh or frozen fish (including portions and fish sticks) (v41690989) TSE 114.2 111.4 0.9 3.4 
Canned and other preserved fish (v41690990) 112.0 AtSev AAS -1.5 -4.7 
Dairy products and eggs (v41690992) 129.9 130.3 1295 -0.3 0.3 
Dairy products (v41690993) 129.9 130.4 129.8 -0.4 0.1 
Fresh milk (v41690994) 129.4 129.5 128.8 -0.1 0.5 
Butter (v41690995) 126.0 128.4 127.9 -1.9 -1.5 
Cheese (v41690996) 129.5 130.0 129.9 -0.4 -0.3 
Ice cream and related products (v41690997) 128.6 130.2 12557 -1.2 ZS 
Eggs (v41690999) 128.5 128.7 124.9 -0.2 2.9 
Bakery and cereal products (excluding infant food) (v41691000) 137.6 138.9 138.7 -0.9 -0.8 
Bakery products (v41691001) 144.0 145.3 144.0 -0.9 0.0 
Bread, unsweetened rolls and buns (v41691002) 159.3 161.6 162.2 -1.4 -1.8 
Biscuits (v41691003) 22:5 123.8 UTE =a 0.7 
Other bakery products (v41691004) 136.6 136.3 132.6 0.2 3.0 
Cereal products (excluding infant food) (v41691005) 126.2 127.4 129.2 -0.9 -2.3 
Rice (including rice-based mixes) (v41691006) 137.2 137.3 141.3 -0.1 -2.9 
Breakfast cereal and other grain products (excluding infant 

food) (v41691007) 114.0 114.7 116.4 -0.6 -2.1 
Pasta products (v41691008) 142.5 146.3 150.1 -2.6 -5.1 
Flour and flour based mixes (v41691009) 139.9 138.8 135.2 0.8 3.5 
Fruit, fruit preparations and nuts (v41691010) 109.3 112.2 112.5 -2.6 -2.8 
Fresh fruit (v41691011) 100.1 104.2 106.5 -3.9 6.0 
Apples (v41691012) 111.5 112.0 111725 -0.4 -5.1 
Oranges (v41691013) 87.5 94.6 100.8 -7.5 -13.2 
Bananas and plantains (v41691014) 136.9 139.6 140.8 -1.9 -2.8 
Other fresh fruit (v41691015) 92.8 97.6 98.1 -4.9 -5.4 
Preserved fruit and fruit preparations (v41691016) 12352 124.5 121.6 -1.0 13 
Fruit juices (v41691017) 126.0 126.4 124.9 -0.3 0.9 
Other preserved fruit and fruit preparations (v41691018) 116.1 119.6 113.1 -2.9 Ped 
Nuts (v41691019) 119.5 119.6 119.1 -0.1 0.3 
Vegetables and vegetable preparations (v41691020) 116.6 113:2 114.7 3.0 ey 
Fresh vegetables (v41691021) la eee 107.4 (i225 4.9 0.2 
Potatoes (v41691022) 80.8 81.0 105.6 -0.2 -23.5 
Tomatoes (v41691023) 130.7 124.6 103.8 4.9 25.9 
Lettuce (v41691024) 91.1 91.8 100.3 -0.8 -9.2 
Other fresh vegetables (v41691025) 124.1 116.5 122.4 6.5 1.4 
Preserved vegetables and vegetable preparations (v41691026) 130.7 134.1 122.8 -2.5 6.4 
Frozen and dried vegetables (excluding canned) (v41691027) 126.0 127.1 121.6 -0.9 3.6 
Canned vegetables and other vegetable preparations (v41691028) 133.8 138.7 123.6 35) 8.3 
Other food products and non-alcoholic beverages (v41691029) 123.9 12532 120.4 -1.0 2.9 
Sugar and confectionery (v41691030) 132:5 132:8 121.7 -0.2 8.9 
Fats and oils (v41691033) 139.7 140.5 141.5 -0.6 -1.3 
Coffee and tea (v41691036) 119.0 1Z1e 117.0 -1.7 lez 
Condiments, spices and vinegars (v41691039) 114.5 116.6 114.1 -1.8 0.4 
Other food preparations (v41691040) 122° 5 122.8 120.6 -0.2 1.6 
Non-alcoholic beverages (v41691045) 121.4 124.2 116.9 -2.3 3.8 
Food purchased from restaurants (v41691046) Zoe 123.1 120.4 0.1 2.3 
Food purchased from table-service restaurants (v41691047) 123.9 123.8 12st 0.1 2.3 
Food purchased from fast food and take-out restaurants (v41691048) 121:5 121.4 118.8 0.1 2:3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Senescence enna nena ene nese dnnennnnemmnennenmnnnnnnsemnmannnnnaennneneassnannanennsnonsennenmnmnauuanonnmnnnsanennannanunsannsnnsanssensnnanennensnsasnannsanssaananesunteansnnsaassnannaesaeanassaancenstiaenmnsscastasssesacssnsesantasesetasstnesanenaaessucasaceesseasecesaeeignsseeeeetaeneeeeneer anneal 


20 Statistics Canada — Catalogue no. 62-001-X 


Table 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


The Consumer Price Index — April 2010 


rene sees 


CANSIM Indexes Percentage change 
vector April 2010 from 
number, April March April March April 
2010 2010 2009 2010 2009 
2002=100 

Shelter (v41691050) 122.4 121.7 121.4 0.6 0.8 
Rented accommodation (v41691051) 110.5 110.4 109.1 0.1 1.3 
Rent (v41691052) 1105 110.4 109.1 0.1 1.3 
Owned accommodation (v41691055) 126.1 125.8 126.2 0.2 -0.1 
Mortgage interest cost 1 (v41691056) 112.8 AtSi2 120.1 -0.4 -6.1 
Replacement cost (v41691057) 139.8 138.6 135.8 0.9 2.9 
Property taxes (including special charges) (v41691058) 129.4 129.4 124.1 0.0 4.3 
Homeowners’ home and mortgage insurance (v41691059) 162.1 161.3 159.8 0.5 1.4 
Homeowners’ maintenance and repairs (v41691060) 117.9 Aves 1135 0.1 3.9 
Water, fuel and electricity (v41691062) 128.5 125.8 124.0 2.1 3.6 
Electricity 2 (v41691063) 115.3 114.4 113.6 0.8 1.5 
Water (v41691064) 166.1 164.6 157.0 0.9 5.8 
Natural gas (v41691065) HATES 110.4 113.8 6.4 3:3 
Fuel oil and other fuels (v41691066) 180.5 178.2 155.9 13 15.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-3 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


CANSIM Indexes Percentage change 
vector April 2010 from 
Beth April March April March April 
2010 2010 2009 2010 2009 
2002=100 
Household operations, furnishings and equipment (v41691067) 108.5 108.3 107.3 0.2 13 
Household operations (v41691068) 116.1 116.1 112.7 0.0 3.0 
Communications (v41691069) 109.3 109.3 105.0 0.0 4.1 
Telephone services (v41691070) 111.0 111.0 105.7 0.0 5.0 
Internet access services (v41693216) 94.5 94.5 94.6 0.0 -0.1 
Postal services and other communication services (v41691071) 132.3 132°3 126.6 0.0 4.5 
Child care and domestic services (v41691072) 130.3 129.2 125.1 0.9 4.2 
Child care (v41691073) 129.3 128.9 123.2 0.3 5.0 
Domestic services (v41691074) 15875 130.8 129.5 1.9 2.9 
Household chemical products (v41691075) 106.4 106.6 110.9 -0.2 -4.1 
Paper, plastic and foil supplies (v41691078) 113.2 114.0 111.1 -0.7 1.9 
Other household goods and services (v41691081) 22K 122.4 118.5 -0.2 3.0 
Pet food and supplies (v41691082) 120.2 120.7 115.1 -0.4 4.4 
Seeds, plants and cut flowers (v41691083) 110.0 110.6 110.6 -0.5 -0.5 
Other horticultural goods (v41691084) 108.2 108.2 105.7 0.0 2.4 
Financial services (v41693229) 120.1 120.1 123.3 0.0 -2.6 
Household furnishings and equipment (v41691087) 95.8 95.3 98.3 0.5 -2.5 
Furniture and household textiles (v41691088) 96.2 95.4 100.7 0.8 -4.5 
Furniture (v41691089) 94.1 92.6 98.9 1.6 -49 
Household textiles (v41691093) 103.7 105.7 106.6 -1.9 -2.7 
Household equipment (v41691097) 87.7 87.5 88.6 0.2 -1.0 
Household appliances (v41691098) 86.0 85.6 88.3 0.5 -2.6 
Non-electric kitchen utensils and tableware (v41691103) 87.0 87.0 85.3 0.0 2.0 
Services related to household furnishings and equipment (v41691107) 148.6 148.6 146.0 0.0 1.8 


nn a a a a a a ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-4 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonaily adjusted — Clothing 
and footwear 


CANSIM Indexes Percentage change 
vector April 2010 from 
number April March April March April 
2010 2010 2009 2010 2009 
2002=100 

Clothing and footwear (v41691108) 94.1 93.6 95.1 0.5 -1.1 
Clothing (v41691109) 87.7 87.5 89.8 0.2 -2.3 
Women’s clothing (v41691110) 86.2 86.4 88.4 -0.2 -2.5 
Men's clothing (v41691111) 92.3 91.7 93.4 0.7 -1.2 
Children’s clothing (including infants) (v41691112) 81.2 81.1 85.7 0.1 -5.3 
Footwear (v41691113) 96.3 94.0 96.6 2.4 -0.3 
Clothing accessories and jewellery (v41691118) 114.4 114.4 111.8 0.0 re 
Clothing material, notions and services (v41691123) A201 121.1 117.9 0.0 2.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-5 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Transportation 


CANSIM Indexes Percentage change 
vector April 2010 from 
pumiber April March April March April 
2010 2010 2009 2010 2009 
2002=100 
Transportation (v41691128) 117.4 117.1 110.5 0.3 6.2 
Private transportation (v41691129) 117.2 117.1 109.2 0.1 7.3 
Purchase, leasing and rental of passenger vehicles (v41691130) 90.7 90.5 86.2 0.2 a2 
Purchase and leasing of passenger vehicles (v41691131) 90.6 90.4 86.1 0.2 8:2. 
Purchase of passenger vehicles (v41691132) 91.4 91.1 86.8 0.3 5.3 
Rental of passenger vehicles (v41691134) 99.8 99.8 99.4 0.0 0.4 
Operation of passenger vehicles (v41691135) 142.5 142.4 131.0 0.1 8.8 
Gasoline (v41691136) 147.8 147.6 127.1 0.1 16.3 
Passenger vehicle parts, maintenance and repairs (v41691137) 125.7 125.9 125.3 -0.2 0.3 
Other passenger vehicle operating expenses (v41691140) 144.7 144.6 UNCRATE 0.1 Be 
Passenger vehicle insurance premiums ! (v41691141) 148.2 148.0 140.3 0.1 5.6 
Passenger vehicle registration fees (v41691142) 107.6 107.6 107.2 0.0 0.4 
Drivers’ licences (v41691143) 150.3 150.3 149.5 0.0 0.5 
Parking fees (v41691144) 144.0 144.0 138.9 0.0 3:7 
Public transportation (v41691146) 119.4 aia 674 122.8 4.9 -2.8 
Local and commuter transportation (v41691147) 134.8 134.5 128.3 0.2 51 
City bus and subway transportation (v41691148) 134.8 134.2 126.0 0.4 7.0 
Taxi and other local and commuter transportation (v41691149) 134.7 134.6 133.0 0.1 1.3 
Inter-city transportation (v41691150) 110.8 107.7 119.6 2.9 -7.4 
Air transportation (v41691151) 107.7 104.5 117.9 3.1 -8.7 
Rail, highway bus and other inter-city transportation (v41691152) 128.5 ire 126.5 1.0 1.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-6 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 
and persona! care 


CANSIM Indexes Percentage change 
vector April 2010 from 
number April March April March April 
2010 2010 2009 2010 2009 
2002=100 
Health and personal care (v41691153) 114.8 113.5 111.1 1.1 ad 
Health care (v41691154) 118.7 116.8 q45-3 1.6 2.9 
Health care goods (v41713463) 106.9 106.3 105.7 0.6 14 
Medicinal and pharmaceutical products (v41691156) 105.1 104.6 103.5 0.5 TS 
Prescribed medicines (v41691157) 101.6 100.9 100.9 0.7 0.7 
Non-prescribed medicines (v41691158) 441153 111.0 108.1 0.3 3.0 
Optical goods (v41713381) 111.4 111.4 110.2 0.0 1.1 
Health care services (v41713464) 135.2 131.2 128.6 3.0 5.1 
Optical services (v41693244) 108.2 108.2 103.7 0.0 43 
Dental care (v41691161) io22 127.6 127.4 3.6 3.8 
Personal care (v41691163) 111.0 110.4 107.1 0.5 3.6 
Personal care supplies and equipment (v41691164) 105:3 104.3 100.1 1.0 2 
Personal care services (v41691169) 119.0 119.0 116.9 0.0 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-7 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


CANSIM Indexes Percentage change 
vector April 2010 from 
number April March April March April 
2010 2010 2009 2010 2009 
2002=100 
Recreation, education and reading (v41691170) 102.9 102.5 102.4 0.4 0.5 
Recreation (v41691171) 95.0 94.5 95.9 0.5 -0.9 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 62.7 62.6 65.7 0.2 -46 
Purchase and operation of recreational vehicles (v41691179) 114.7 1p hss! 110.3 1:2 4.0 
Home entertainment equipment, parts and services (v41691184) (3G 73.6 79.6 0.1 -7.4 
Travel services (v41691190) 90.4 89.8 93.0 0.7 -2.8 
Traveller accommodation 1 (v41691191) 76.6 19.1 76.7 q2 -0.1 
Travel tours (v41691192) 106.2 106.2 112.6 0.0 -5.7 
Other cultural and recreational services (v41691193) 131.7 131.2 128.0 0.4 2.9 
Spectator entertainment (excluding cablevision) (v41691194) 124.4 124.4 122.1 0.0 1.9 
Cablevision and satellite services (including pay television) (v41691195) 141.2 140.0 135.5 0.9 42 
Use of recreational facilities and services (v41691196) 124.8 124.8 122.9 0.0 1.5 
Education and reading (v41691197) 127.8 127.7 122.5 0.1 4.3 
Education (v41691198) 131.2 134.2 125.9 0.0 4.2 
Tuition fees (v41691199) 136.0 136.0 130.7 0.0 4.1 
Reading material and other printed material (excluding textbooks) (v41691202) 115.9 115.5 110.6 0.3 48 
Newspapers (v41691203) 130.4 129.7, 124.0 0.5 52 
Magazines and periodicals (v41691204) 123.4 AZZ, 118.9 0.6 3.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 
vector April 2010 from 
number April March April March April 
2010 2010 2009 2010 2009 
2002=100 
Alcoholic beverages and tobacco products (v41691 206) 131.8 131.5 129.7 0.2 1.6 
Alcoholic beverages (v41691207) 114.5 114.5 113.4 0.0 1.0 
Alcoholic beverages served in licensed establishments (v41691208) AZT ee 4 0.0 3.8 
Beer served in licensed establishments (v41691209) 123.6 123.6 litiZe8, 0.0 4.9 
Liquor served in licensed establishments (v41691211) 123.0 123.0 118.2 0.0 4.1 
Alcoholic beverages purchased from stores (v41691212) ila 111.0 blebs 0.1 -0.4 
Beer purchased from stores (v41691213) 114.8 114.2 115.4 0.5 -0.5 
Vine purchased from stores (v41691214) 104.1 104.9 104.5 -0.8 -0.4 
Liquor purchased from stores (v41691215) 110.3 110.0 110.3 0.3 0.0 
Tobacco products and smokers’ supplies (v41691216) 147.6 146.9 144.2 0.5 2.4 
Cigarettes (v41691217) 147.5 146.8 144.2 0.5 aed) 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average’ 
2002=100 
Indexes (v41690973) 
1991 92,05 982.058 82.3 9982.35 82-7. 1 8s) moore eSsis) 63.1.5 SSO). 83.3) 82.9 82.8 
1992 83.3 83.3 836 837 838 840 842 842 842 843 847 84.7 84.0 
1993 85:07 985.3 85:2 85:27 9 85:47 85.4 985.6) 985179 65.70 85.9 86.5 S64 85.6 
1994 86:1 (85:4 § 85/4" 85:4 85.2 88549 85:7 85.8 85:9 85:7 86:2 86:3 85.7 
1995 86:6,.55.8700 8 87226875 Sl we Olale aL OI-9 Ol. Ol.G) Si-7, 68.0) 38 87.6 
1996 88.0 88.1 885 887 890 890 890 890 891 893 897 89.7 88.9 
1997 89:9 © 90'1 90:2) 9.90:2° 7 90:3 8905. 9 90:5 49016 90:6.— 90:6 9.905 *90:4 90.4 
1998 SO: Soi On dit SiO! Oks. HOI ARO 4 B94” “Oiir25 S1iG m9T'6 > Sikes 91.3 
1999 Oil Seo). Oe O2. 0M O25 9287 92 One 93) #OS:Gmn 93:0 93.7, eos ol ooen 92.9 
2000 93:5" W94" 1)" 6.94 SPR O4'S Ei94'9) 95°55 95.8° 89517 9681 8 96:3 996.6 9687 95.4 
2001 96.3 96.8 97.1 $758 986 98:7 © 98:4 "98:4 98:6" 98:1 97.2 97.4 97.8 
2002 96 9572 98:97 99'S 9957 8999 00:5 10019) 1009 1012) 1015) 1014 100.0 
2003 102.0 102.8 103.1 102.4 102.5 102.5 102.6 102.9 103.1 102.8 103.1 103.2 102.8 
2004 103.3 103.5 103.9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 1056 105.4 104.7 
2005 105.3. 105.7 106.3 106.6 106.7 106.9 107.1 107.5 108.4 107.9 107.7 107.6 107.0 
2006 108.2 108.0 108.6 109.2 109.7 1095 1096 109.8 109.2 109.0 109.2 109.4 109.1 
2007 NODA EIMOF2 Eid AGs edd Oe AAA Om et AZEO) Adige dito AiG wa 14129 220 AAS 
2008 lididsS) S232 A226 SS N46 MS ARISi8) AdS:6 11557 114 S41 133 114.1 
2009 SiO Wdsis “Wis ON SiS) i4s7 Si I437 Sid 4t7 14s 114 65:2) 11408 114.4 
2010 NASat e568 115: seed 610 ~ . 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 9.5 4.4 4.1 3.8 5.6 
1992 1.6 1.6 1.6 ler les) 1.1 ez AA 1:3 1.6 lez, BY 1.4 
1993 2.0 2.4 1:9 1.8 1.9 tel thar 1.8 1.8 1.9 1.9 i Uh 1.9 
1994 es 0.1 0.2 0.2 -0.2 0.0 0.1 On 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 2.1 2.5 2.9 27 2.6 PIP Paes 23 2.1 eff 2.2 
1996 1.6 tes 1.5 1.4 ds 1.5 ies 1b) 125 1.8 1.9 2.2 ils 
1997 Ze 2.9 1.9 1:7 1.5 {lai Uz 1.8 1.7 413) 0.9 0.8 hit 
1998 Wel 1.0 1.0 0.9 eA 1.0 1.0 0.9 0.7 1.1 a 1522 1.0 1.0 
1999 0.7 0.7 1.0 1.6 UKs 1.6 1.9 2.1 2.6 2.3 Pipe 2.6 1.8 
2000 2.2 Pat 3.0 Pdf 2.4 2.8 2.9 2.6 2a 2.8 Siz 3:2 VT 
2001 3.0 2.9 2.4 3:5 3.9 3.4 PAA 2.8 2.6 1.9 0.6 0.7 2:5 
2002 tas! 1.4 1.9 tov 1.1 AeZ. | 7243) 2.3 3.2 4.4 3.8 22 
2003 4.5 4.7 4.2 2.9 2.8 2.6 2.1 2.0 2.2 1.6 1.6 2a 2.8 
2004 1S) 0.7 0.8 tev 2.4 2.5 215 1.8 1.8 2:3 2.4 2.1 1.8 
2005 1.9 2.1 2.3 2.4 1.6 ike 2.0 2.6 3.2 2.6 2.0 2.1 2.2 
2006 2.8 Pays Lae 2.4 2.8 2.4 25 20 0.7 1.0 1.4 a7 2.0 
2007 hal 2.0 23 2.2 2.2 Pai 2.2 lez 2:5 2.4 2:5 2.4 2:2 
2008 2a 1.8 1.4 Wet 22 Sat 3.4 is) 3.4 2.6 2.0 Ue 2.3 
2009 1 1.4 174 0.4 0.1 -0.3 -0.9 -0.8 -0.9 0.1 1.0 1-8} 0.3 
2010 1.9 1.6 1.4 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core Consumer Price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 
Indexes (v41693242) 
1991 Siea PSlk Ge eOln eo MeOt- On mmo2.O) 62:0) °82:350 82483215 82.8 9562,5 82.1 
1992 82.7 (63:0 9.83:2> 9:63:3983'5. 983.4 83:56 6360 (833700 84.0084 40 eA 3s 83.6 
1993 846 849 849 849 849 849 853 854 856 85.7 862 86.1 85.3 
1994 86:2 9 G6.6 OO OnmGO./ GOO umSO ON NOO17, |) OG:08 O/28) O72 OT. Ome OO 86.9 
1995 87.9 88.3 884 885 886 886 888 890 893 893 896 89.2 88.8 
1996 39:4" 9589.8) 989'5) 983919" 90:1 9051 9 90:3)5) 90/5 901855 .90:8 “91 3Se e941 90.3 
1997 OAS) 91. Si Oile7 9 91-9 92.0 9251 R92. 1 92:3 9245925 92 4a O23 92.0 
1998 92:6 9.929) 93.00 9310) 93:2 93:2" 93,95 93:4 (9349377 9357 95.5 93.2 
1999 93.5 938 941 942 945 946 947 949 952 951 950 948 94.5 
2000 94.6 ~ 95:0 95.3) 95.3 95.5 95.8 995.8 96:0 96:2. 96:3 (96:4) —96:4 95.7 
2001 96.3 966 97.1 97.4 97.7 97.9 982 983 984 98.4 981 98.0 97.7 
2002 98.1 988 992 996 99.8 100.0 100.2 100.7 1009 100.9 101.2 100.7 100.0 
2003 101.3 101.8 102.0 101.7 102.2 102.1 102.1 102.2 102.6 102.7 103.0 102.8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 104.1 104.1 104.7 104.6 103.8 
2005 104.5 1048 105.2 105.2 105.4 1054 105.4 1056 105.9 105.9 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 108.6 108.4 107.5 
2007 108.6 109.1 1095 109.6 109.9 109.9 110.0 110.1 1105 110.3 110.3 110.0 109.8 
2008 ATO NOM wel tO:O aiid 2) mitt ubitO aitie, 1120: 1124" 1122 St1s0 126 ar 
2009 M2226 walt ow mice emditoly. wletoe Milos) “bloOe Atal tl4 254743 113.6 
2010 14:4) 115:2) 115:0) 15:3 Bs uh * 
Percentage change from the corresponding month 
of the previous year (v41693242) 
1991 3.6 3.4 3.3 3.0 2.9 3.0 2.6 27 25 Za DZ. Zan 2.9 
1992 1.6 1.6 1.8 2.0 PR leh 1.8 1.6 1.6 1.8 1.9 22 1.8 
1993 Ze 2.3 2.0 14S) LETS 1.8 22 Die. 2.3 2.0 ZA 2 2.0 
1994 1.9 2.0 2.0 2.1 1.9 2.0 1.6 1.6 1.9 1.8 1S aleve 1.9 
1995 2.0 2.0 2.1 2.1 2.4 23 2.4 2.5 2.4 2.4 2.4 1.8 2.2 
1996 es, asf 1.6 1.6 ded; tev tell evs iets ee 1.9 24 jee 
1997 Pa 1.9 2A Qe. Pa eee 2.0 2.0 1.8 1.9 1.2 des 1.9 
1998 1.4 AS. 1.4 the? tes) 16 1.3 1.2 dat Les 1.4 1.3 1.3 
1999 1.0 1.0 qeZ 1.3 1.4 a )ecS) es) 1.6 1.9 eS 1.4 1.4 1.4 
2000 he ies 1:3 lez 1.1 3 eZ ee 1.1 les 1.5 ie 1.3 
2001 1.8 Were 1-9 PRP 2:3 22 25 2.4 23 22 1.8 ilove 24 
2002 1.9 2:3 PPD Pes) 2at Dat 2.0 2.4 2.5 26 Sie 2.8 2.4 
2003 3S 3.0 2.8 2.1 2.4 2.1 1.9 1.5 lt 1.8 1.8 2.1 Ze 
2004 5 12 alec: 1.8 itso Lets 1.9 1.6 iS 1.4 tee 1.8 1.6 
2005 lene 7, 1.8 HAS: 1.6 eS 123 es lee ist Us) LS 1.6 
2006 1.6 eve if 1.6 2.0 erA 2.0 2.0 ae} 2.4 22 Za 1:9 
2007 2.3 223 2:3 225 ie ZS BS) 212 2.0 1.8 1.6 tes 2 
2008 1.4 ALS 1.3 1.5 143) ILS) iS Aah Ere Te 2.4 2.4 aye 
2009 19 1.9 2.0 1.8 2.0 1.9 1.8 1:6 1}43) 1.8 1:5 1.5 ere 
2010 2.0 Pea invA 1.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items Energy? 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 
Annual averages 4 
1991 83.4 86.3 87.4 94.3 W29 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 LZ. 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93:7 97.7 90.3 91.7 91.0 72.3 S12 89.5 91.5 83.9 
1998 90.9 91.1 GSH 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93:3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 115.2 105.9 100.6 121.7 107.1 111.1 106.9 132.8 
2007 111.8 116.9 103.2 95.7 117.1 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
2008 115:7 122.0 104.6 93.8 119.5 108.8 102.2 127.5 109.4 118.7 110.3 149.3 
2009 121.4 121.6 107.3 93.4 413.1 112.1 103.1 130.7 107.6 121.2 4445 129.2 
Monthly indexes 
2009 
January 120.6 123.1 105.7 91.8 108.8 110.4 Sehr 129.2 106.2 119.7 110.3 123.8 
February 121.2 123.2 106.4 93.6 110.2 110.4 101.1 129.2 107.3 120.2 110.8 127.2 
March 12155 122.6 106.8 95:7 110.5 110.5 101.8 129.7 107.6 120.4 i a 127.1 
April 121.6 121.4 107.3 95.1 110.5 111.1 102.4 129.7 107.0 120.7 111.2 123.9 
May 121.9 121.4 107.6 93.9 113.5 112.1 103.8 131.2 108.1 121.3 NGAGE 129.4 
June 122.2 121.3 107.3 91.3 116.1 112.8 103.8 131.6 108.6 121.5 alin le7? 133.9 
July 122.3 120.8 107.1 91.3 114.3 112.5 104.3 131.5 107.7 121.6 111.5 129.6 
August 121.5 VAN 107.0 92.1 114.8 112.5 104.4 131.4 107.8 121.6 111-5 132.6 
September 120.4 120.9 107.9 94.9 113.6 ATS? 104.9 131.3 107.4 121.9 111.8 131.3 
October 120.1 121.2 107.9 95.0 113.4 112.9 104.5 131.4 107.0 12241 112.0 128.8 
November 121-5 1213 108.5 95.1 115.4 113.6 103.7 131.3 108.6 121.8 112.2 132.4 
December 121.8 121.3 107.5 90.6 115.5 113.2 102.8 131.2 107.6 121.8 wi 130.3 
2010 
January 122.3 121.8 107.9 90.1 117.2 113.8 101.1 131.1 108.4 121.8 ne) 133.9 
February 22e7, 121.8 108.3 91.2 116.7 fitooy, 104.1 131.4 108.5 122.6 112.4 132.3 
March 123.1 PAL 108.3 93.6 fidived isso 102.5 1311.5 109.0 122.2 112.1 134.5 
April 122.8 122.4 108.5 94.1 117.4 114.8 102.9 131.8 109.4 122.6 112.5 136.0 


a a 
Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 

and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-1 
Annual average’ percentage changes for the Consumer Price index — Major components, not seasonally adjusted, 
Canada, 2006 to 2009 


CANSIM Annual Annual average percentage change 
vector average 
humbey 2009 2009 2008 2007 2006 
2002=100 percent 
All-items (v41693271) 114.4 0.3 2.3 Pf? 2.0 
Food (v41693272) 121.4 4.9 3:5 PATE pars! 
Shelter (v41693348) 121.6 -0.3 4.4 3.4 3.6 
Household operations, furnishings and 
equipment (v41693365) 107.3 PAIS 1.4 1.0 0.5 
Clothing and footwear (v41693406) 93.4 -0.4 -2.0 -0.1 -1.8 
Transportation (v41693426) RCE -5.4 2.0 1.6 2.9 
Health and personal care (v41693451) 120 3.0 1.4 iS ez 
Recreation, education and reading (v41693468) 103.1 0.9 0.4 eZ -0.2 
Alcoholic beverages and tobacco 
products (v41693504) 130.7 PAKS: 1.6 ou PAP 
Goods (v41693520) 107.6 -1.6 1.3 0.8 Les 
Durable goods (v41693521) 86.9 -3.1 -5.3 -1.6 -0.7 
Semi-durable goods (v41693522) 94.5 0.0 -1.6 -0.2 -1.5 
Non-durable goods (v41693523) 122.6 -1.4 By Zz PAS, 
Services (v41693528) tZd92 2.1 3.4 Sto PATE 
All-items excluding food (v41693530) 113.0 -0.7 PLps 2.0 2.0 
All-items excluding food and energy (v41693531) 11125 ‘el 2 2.0 1.5 
All-items excluding energy (v41693536) 113:2 is@f 1.6 Zul Ref, 
Energy (v41693537) 129.2 -13.5 9.9 ZS Oat 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 8-2 
Annual average’ percentage changes for the Consumer Price index — All-items, not seasonally adjusted, Canada, 
provinces, urban centres, 2006 to 2009 


CANSIM Annual Annual average percentage change 
vector average 
oo 2009 2009 2008 2007 2006 
2002=100 percent 

Canada (v41693271) 114.4 0.3 2.3 2.2 2.0 
Newfoundland and Labrador (v41693542) 114.6 0.3 2.9 19 1.8 
Prince Edward Island (v41693677) 117.3 -0.2 3.4 1.8 2.3 
Nova Scotia (v41693811) PASi7. -0.2 3.0 1.9 2.0 
New Brunswick (v41693946) RS) 0.3 1ey/ 1.9 1e7, 
Quebec (v41694081) 113.4 0.6 2.1 1.6 ur 
Ontario (v41694217) Wiles? 0.4 2.3 1.8 1.8 
Manitoba (v41694353) 114.1 0.6 2.3 2.0 2.0 
Saskatchewan (v41694489) lives 1.0 ce! 2.8 2.1 
Alberta (v41694625) 121.5 -0.1 ont 5.0 3.9 
British Columbia (v41694760) At2e3 0.0 Pag 1.8 ey, 
Whitehorse, Yukon (v41694896) 113.8 0.4 3.6 Zo 1.4 
Yellowknife, Northwest Territories (v41695020) 115.9 0.6 4.0 2.9 1.4 
Iqaluit, Nunavut (v41713462) 112.6 2.0 PS} 3.2 ‘let 
St. John’s, Newfoundland and Labrador (v41695144) 114.7 0.6 3.0 te) ey 
Charlottetown and Summerside, Prince 

Edward Island (v41695150) fe 0.2 oye! 2.0 2.3 
Halifax, Nova Scotia (v41695156) AASES 0.1 2.9 2.0 2.0 
Saint John, New Brunswick (v41695162) ASS 0.4 1.8 1.8 ihe 
Québec, Quebec (v41695168) 113.2 0.7 2A lle! LA 
Montréal, Quebec (v41695174) (IES 0.8 P24 1.6 1.8 
Ottawa-Gatineau, Ontario part, 

Ontario/Quebec (v41695180) heh re 0.5 ZZ 1.9 Ua, 
Toronto, Ontario (v41695186) 113.6 0.4 2.4 1.9 1.6 
Thunder Bay, Ontario (v41695192) 110.5 0.1 2a ret 1.4 
Winnipeg, Manitoba (v41695198) 113.9 0.5 23 Ze 1.9 
Regina, Saskatchewan (v41695204) lia ists 3.1 2.6 2.0 
Saskatoon, Saskatchewan (v41695210) 118.2 0.9 3.9 3.4 Zoe 
Edmonton, Alberta (v41695216) 121.6 0.2 3.4 4.8 3.1 
Calgary, Alberta (v41695222) 2 dert -0.1 S12 5.1 4.6 
Vancouver, British Columbia (v41695228) 112.9 0.1 2.4 2.0 1.9 
Victoria, British Columbia (v41695234) 111.9 0.1 1.8 (2 1.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-1 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector April 2010 from 
number April March April March April 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41691244) 117.0 igen 114.1 -0.1 Zn 
Special aggregates 
All-items excluding food (v41691368) Sez 115.6 112.6 0.1 2.8 
All-items excluding food and energy (v41691369) Ande 111.1 109.4 0.1 1.6 
All-items excluding energy (v41691374) 113.6 113.7 Atle, -0.1 Ase 
All-items excluding gasoline (v41693247) 115.6 1184 11315 -0.1 1.9 
Energy ! (v41691375) 143.7 143.0 131.4 0.5 9.4 
All-items (1992=100) (v41713404) 137.2 137.3 133.7 -0.1 2.6 
Food (v41691245) 122.9 123.9 120.7 -0.8 1.8 
Food purchased from stores (v41691246) 122.3 123.5 AZORS -1.0 ee 
Meat 2 (v41691247) 116.3 115.8 113.2 0.4 23, 
Dairy products 2 (v41691257) 126.4 WT 1278 -1.0 -0.7 
Bakery and cereal products (excluding infant food) 2 (v41691262) 148.7 146.5 144.2 io Sut 
Fresh fruit 2 (v41691266) 108.9 109.3 105.5 -0.4 3.2 
Fresh vegetables 2 (v41691269) 99.3 101.1 103.2 -1.8 -3.8 
Food purchased from restaurants (v41691276) 126.7 126.3 122.3 0.3 3.6 
Shelter (v41691277) 131.3 130.7 129.0 0.5 1.8 
Rented accommodation (v41691278) 110.8 110.8 107.1 0.0 3.5 
Owned accommodation (v41691280) 129.7 129.4 129.5 0.2 0.2 
Replacement cost (v41691281) 171.4 171.4 168.1 0.0 2.0 
Homeowners’ home and mortgage insurance (v41691283) 110.0 109.3 116.2 0.6 -5.3 
Homeowners’ maintenance and repairs (v41691284) 127.7 128.0 122.2 -0.2 4.5 
Water, fuel and electricity (v41691285) 144.5 143.4 138.9 0.8 4.0 
Electricity (v41691286) 128.7 128.7 132.2 0.0 -2.6 
Natural gas : : ; . : ; 
Fuel oil and other fuels (v41691288) Way 171.8 143.5 3.1 23.5 
Household operations, furnishings and equipment (v41691289) 106.1 108.2 104.8 -1.9 12 
Household operations (v41691290) 114.9 115.1 109.6 -0.2 4.8 
Telephone services (v41691292) 109.4 109.4 102.3 0.0 6.9 
Internet access services (v41693217) iio 1 Fi a Ft 110.3 0.0 ale 
Household furnishings and equipment (v41691297) 92.0 96.8 96.6 -5.0 -4.8 
Clothing and footwear (v41691304) 94.0 96.1 94.6 -2.2 -0.6 
Women's clothing (v41691306) 91.0 96.1 93.6 -5.3 -2.8 
Men's clothing (v41691307) 93.7 95.3 OTS mir 2.6 
Footwear (v41691309) 89.0 84.0 93.7 6.0 -5.0 
Transportation (v41691312) 115.6 115.2 108.6 0.3 6.4 
Private transportation (v41691313) 115.6 115.4 1O Fez 0.2 7.8 
Purchase and leasing of passenger vehicles (v41691315) 90.5 90.2 85.9 0.3 5.4 
Gasoline (v41691318) 144.6 144.4 d2si3 0.1 es 
Passenger vehicle insurance premiums 3 (v41691321) 128.8 128.8 liZsD 0.0 4.3 
Public transportation (v41691323) 113.4 111.0 119.9 22 -5.4 
Health and personal care (v41691328) Aad 111.1 109.8 0.2 1.4 
Health care (v41691329) 112.8 112.0 H1ONS 0.7 Zu 
Personal care (v41691335) 110.4 110.6 109.5 -0.2 0.8 
Recreation, education and reading (v41691338) 103.9 102.0 100.8 A:9 3.1 
Recreation (v41691339) 103.2 100.6 100.2 2.6 3.0 
Education and reading (v41691347) 107.6 107.6 104.0 0.0 3.5 
Alcoholic beverages and tobacco products (v41691351) 135.1 132.7 132.6 1.8 1.9 
Alcoholic beverages (v41691352) 119.2 118.2 117.6 0.8 1.4 
Tobacco products and smokers’ supplies (v41691358) 148.4 144.7 145.0 2.6 2.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-2 


The Consumer Price Index — April 2010 
icles 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted —- Prince Edward island 


CANSIM Indexes Percentage change 
vector April 2010 from 
er April March April March April 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41691379) 119.1 119.3 116.4 -0.2 2.3 
Special aggregates 
All-items excluding food (v41691502) 117.8 117.8 114.6 0.0 2.8 
All-items excluding food and energy (v41691503) 111.8 111.8 110.6 0.0 ted 
All-items excluding energy (v41691508) 114.5 114.8 113.4 -0.3 1.0 
All-items excluding gasoline (v41693249) 117.4 TATA, 115.9 -0.3 a3 
Energy | (v41691509) 158.9 158.3 141.1 0.4 12.6 
All-items (1992=100) (v41713406) 140.2 140.5 137.0 -0.2 2.3 
Food (v41691380) 125.4 126.8 124.7 -1.1 0.6 
Food purchased from stores (v41691381) 126.4 128.4 127.2 -1.6 -0.6 
Meat 2 (v41691382) 117.5 des 118.8 -3.1 -1.1 
Dairy products 2 (v41691392) 131.9 132.2 18272 -0.2 -0.2 
Bakery and cereal products (excluding infant food) 2 (v41691397) 143.7 144.4 144.6 -0.5 -0.6 
Fresh fruit 2 (v41691401) 101.0 103.5 104.9 -2.4 -3.7 
Fresh vegetables 2 (v41691404) 127.3 129.8 139.9 -1.9 -9.0 
Food purchased from restaurants (v41691411) 12109 121.3 117.0 0.5 4.2 
Shelter (v41691412) 124.8 124.7 123.2 0.1 453 
Rented accommodation (v41691413) 110.9 110.8 109.0 0.1 1.7 
Owned accommodation (v41691415) 113.1 113.2 115:1 -0.1 -1.7 
Replacement cost (v41691416) ‘ae 111.8 113.0 -0.6 -1.7 
Homeowners’ home and mortgage insurance (v41691418) 118.7 116.5 118.2 1.9 0.4 
Homeowners’ maintenance and repairs (v41691419) 122.1 122.2 113.2 -0.1 AS, 
Water, fuel and electricity (v41691420) 163.2 162.6 153:5 0.4 6.3 
Electricity (v41691421) 146.0 144.8 155.8 0.8 -6.3 
Natural gas : : ; ; ; : 
Fuel oil and other fuels (v41691423) 180.6 180.6 148.2 0.0 21.9 
Household operations, furnishings and equipment (v41691424) 113.7 114.2 110.6 -0.4 2.8 
Household operations (v41691425) 121.5 121.8 116.5 -0.2 4.3 
Telephone services (v41691427) 108.7 108.7 101.6 0.0 7.0 
Internet access services (v41693218) 107.9 107.9 102.7 0.0 Sit 
Household furnishings and equipment (v41691432) 98.2 98.9 98.6 -0.7 -0.4 
Clothing and footwear (v41691439) 101.7 99.4 102.9 2.3 -1.2 
Women’s clothing (v41691441) 96.8 94.0 99.4 3.0 -2.6 
Men's clothing (v41691442) 96.2 96.8 98.9 -0.6 -2.7 
Footwear (v41691444) 109.5 102.7 108.7 6.6 0.7 
Transportation (v41691447) 117.8 117.7 109.8 0.1 3 
Private transportation (v41691448) 117.8 117.9 108.7 -0.1 8.4 
Purchase and leasing of passenger vehicles (v41691450) 90.8 91.0 86.8 -0.2 46 
Gasoline (v41691453) 154.0 15333 128.3 0.5 20.0 
Passenger vehicle insurance premiums 3 (v41691456) 131.9 132:7 128.1 -0.6 3.0 
Public trar,sportation (v41691458) A1ZS GIS 123.8 1.9 -5.3 
Health and personal care (v41691462) 112.5 113.4 111.6 -0.8 0.8 
Health care (v41691463) 111.6 112.9 110.6 -1.2 0.9 
Personal care (v41691469) 113.6 113.9 112.9 -0.3 0.6 
Recreation, education and reading (v41691472) 105.2 105.2 103.8 0.0 1:3 
Recreation (v41691473) 98.2 98.2 97.7 0.0 0.5 
Education and reading (v41691481) 124.0 124.0 119.6 0.0 oY f 
Alcoholic beverages and tobacco products (v41691485) 150.4 151.1 144.1 -0.5 4.4 
Alcoholic beverages (v41691486) 119.0 119.2 115.2 -0.2 3.3 
Tobacco products and smokers’ supplies (v41691492) 165.4 166.6 157.6 -0.7 4.9 


1 ee ee Oe a ee | eee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Nova Scotia 


CANSIM Indexes Percentage change 
vector April 2010 from 
number April March April March April 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41691513) 179 117.7 115.0 0.2 2.5 
Special aggregates 
All-items excluding food (v41691637) 115.9 115.7 112.9 0.2 2h 
All-items excluding food and energy (v41691638) 112.1 walalere 110.1 0.4 1.8 
All-items excluding energy (v41691643) 115.0 114.7 112.9 0.3 1.9 
All-items excluding gasoline (v41693251) 116.6 116.3 114.6 0.3 uler? 
Energy 1 (v41691644) 142.6 142.8 131.2 -0.1 8.7 
All-items (1992=100) (v41713408) 141.2 140.9 137.7 0.2 2.5 
Food (v41691514) 127.4 127.3 125.0 0.1 1.9 
Food purchased from stores (v41691515) 126.5 126.6 124.6 -0.1 1:5 
Meat 2 (v41691516) 116.7 113.7 115.8 2.6 0.8 
Dairy products 2 (v41691526) 126.6 127.8 126.5 -0.9 0.1 
Bakery and cereal products (excluding infant food) 2 (v41691531) 143.8 142.0 140.7 13 2.2 
Fresh fruit 2 (v41691535) 107.0 104.2 102.4 PRT 4.5 
Fresh vegetables 2 (v41691538) 118.7 1222 122.0 -2.9 -2.7 
Food purchased from restaurants (v41691545) 129.9 129.2 126.4 0.5 2.8 
Shelter (v41691546) 124.7 124.5 124.1 0.2 0.5 
Rented accommodation (v41691547) 107.5 107.6 106.0 -0.1 1.4 
Owned accommodation (v41691549) 123:3 123.1 123.3 0.2 0.0 
Replacement cost (v41691550) 13123 131.2 130.2 0.1 0.8 
Homeowners’ home and mortgage insurance (v41691552) 152.9 149.2 145.4 20 Siz 
Homeowners’ maintenance and repairs (v41691553) 117.6 118.8 diss -1.0 4.0 
Water, fuel and electricity (v41691554) 141.3 140.8 139.8 0.4 tei. 
Electricity (v41691555) 123.8 123.8 133.1 0.0 -7.0 
Natural gas : ; : : ’ : 
Fuel oil and other fuels (v41691557) 164.2 162.5 144.5 lao) 13.6 
Household operations, furnishings and equipment (v41691558) 110.1 109.8 108.3 0.3 a7, 
Household operations (v41691559) 117.8 UAVs 113.4 0.1 3.9 
Telephone services (v41691561) 107.7 107.7 102.5 0.0 5A 
Internet access services (v41693219) 103.3 103.3 99.3 0.0 4.0 
Household furnishings and equipment (v41691566) 94.6 94.2 98.2 0.4 -3.7 
Clothing and footwear (v41691573) 96.3 94.7 95.7 1.7 0.6 
Women’s clothing (v41691575) 95.8 92.9 96.8 Sat -1.0 
Men’s clothing (v41691576) 90.2 90.9 95.2 -0.8 -5.3 
Footwear (v41691578) 98.3 95.2 92.6 3.3 6.2 
Transportation (v41691581) 113.6 113.5 106.4 0.1 6.8 
Private transportation (v41691582) 113.5 113.5 105.4 0.0 hel 
Purchase and leasing of passenger vehicles (v41691584) 90.5 90.2 86.2 0.3 5.0 
Gasoline (v41691587) 144.2 145.2 122.1 -0.7 18.1 
Passenger vehicle insurance premiums 3 (v41691590) 112.9 112.9 110.4 0.0 2.3 
Public transportation (v41691592) 115.2 113.2 119.5 1.8 -3.6 
Health and personal care (v41691597) 112.9 112.8 110.1 0.1 2.5 
Health care (v41691598) 113.8 114.5 lies -0.6 1.3 
Personal care (v41691604) 112.4 111.4 108.2 0.9 3.9 
Recreation, education and reading (v41691607) 106.2 105.9 104.8 0.3 1.3 
Recreation (v41691608) 100.9 100.5 99.4 0.4 4.5 
Education and reading (v41691616) 120.4 120.4 119.3 0.0 0.9 
Alcoholic beverages and tobacco products (v41691620) 154.5 153.9 141.6 0.4 oO 
Alcoholic beverages (v41691621) 120.0 118.9 AV 0.9 2.0 
Tobacco products and smokers’ supplies (v41691627) 178.0 178.0 155.6 0.0 14.4 


LLL 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


iremneseeeeeeeeemeeeetneeaneteeeeaneeeenteateeaeeeeseea teem teen ineemeemeat cemented eeeenenenineeemnenmnmneneeenentanintnnniemnemmamenmmaneennememmmanaeneemnmnannenannnnmmntennmmmnamnnarnameenmnamaneneseemtanmmntmuanenmesestesmmmameermninanneaeermemeTT LLL EEO OEE EOSSEDER TES 


32 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — April 2010 


i seemenennenoonaiennenennninnonnennnnennnnannbnannnnnnaniannnonnanonnnennanbenannanonmnsonnonnnanonnanpannanannanonndnnanopnannnnnandnnnananéndaanansnananoasadsbannanasnanasansenasssasnnssananasaannanaasstansaasncannassniaaaassiananaennaantanamcecceciceeeceece ieee cece 


Table 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- New Brunswick 


CANSIM Indexes Percentage change 
vector April 2010 from 
nae April March April March April 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41691648) 115.8 115.8 112.5 0.0 2.9 
Special aggregates 
All-items excluding food (v41691772) 113.6 113.4 110.2 0.2 om 
All-items excluding food and energy (v41691773) 109.7 109.6 107.7 0.1 1.9 
All-items excluding energy (v41691778) 1129 113.0 110.8 -0.1 1.9 
All-items excluding gasoline (v41693253) 114.5 114.5 112.2 0.0 2.0 
Energy 1 (v41691779) 139.2 138.8 126.2 0.3 10.3 
All-items (1992=100) (v41713410) 137.3 137.4 133.4 -0.1 29 
Food (v41691649) 126.1 127.4 123.8 -1.0 1.9 
Food purchased from stores (v41691650) 126.6 128.5 12515 -1.5 0.9 
Meat 2 (v41691651) 116.8 118.7 11335: -1.6 2.9 
Dairy products 2 (v41691661) 126.1 128.0 126.6 -1.5 -0.4 
Bakery and cereal products (excluding infant food) 2 (v41691666) 143.4 143.0 141.5 0.3 1.3 
Fresh fruit 2 (v41691670) 106.8 104.8 101.1 1.9 5.6 
Fresh vegetables 2 (v41691673) 119.0 121.8 12557 -2.3 -5.3 
Food purchased from restaurants (v41691680) 12533 125.1 119.8 0.2 46 
Shelter (v41691681) 122.1 121.9 120.8 0.2 1.1 
Rented accommodation (v41691682) 108.3 108.2 106.9 0.1 123 
Owned accommodation (v41691684) 117.8 sities 117.8 0.1 0.0 
Replacement cost (v41691685) 120.1 120.1 11925 0.0 0.5 
Homeowners’ home and mortgage insurance (v41691687) 138.8 137.6 131.0 0.9 6.0 
Homeowners’ maintenance and repairs (v41691688) 1Z3%2 ASE YE 118.1 -0.4 4.3 
Water, fuel and electricity (v41691689) 140.0 139.6 135.8 0.3 3H 
Electricity (v41691690) 130.3 130.3 130.3 0.0 0.0 
Natural gas ‘ : : : ; : 
Fuel oil and other fuels (v41691692) UTA eS 168.4 146.7 Let 16.8 
Household operations, furnishings and equipment (v41691693) 109.3 109.8 106.2 -0.5 2.9 
Household operations (v41691694) 119.5 119.9 114.8 -0.3 4.1 
Telephone services (v41691696) 111.6 111.6 104.6 0.0 6.7 
Internet access services (v41693220) 108.9 108.9 107.4 0.0 1.4 
Household furnishings and equipment (v41691701) 91.3 91.7 90.8 -0.4 0.6 
Clothing and footwear (v41691708) 97.1 96.2 97.1 0.9 0.0 
Women’s clothing (v41691710) 91.5 90.6 92.1 1.0 -0.7 
Men's clothing (v41691711) 95.5 94.5 97.4 ASI -2.0 
Footwear (v41691713) 98.5 96.4 99.0 22 -0.5 
Transportation (v41691716) 112.4 112.2 104.1 0.2 8.0 
Private transportation (v41691717) 112:3 112.3 103.2 0.0 8.8 
Purchase and leasing of passenger vehicles (v41691719) 87.9 87.4 82.8 0.6 6.2 
Gasoline (v41691722) 139:3 138.9 116.4 0.3 19.7 
Passenger vehicle insurance premiums 3 (v41691725) 117.9 119.0 114.8 -0.9 27 
Public.transportation (v41691727) ahtess; 11S.6 121.4 ites -5.0 
Health and personal care (v41691732) 110.6 109.9 106.3 0.6 4.0 
Health care (v41691733) 114.2 113.0 110.2 (eA 3.6 
Personal care (v41691739) 107.3 107.2 102.5 0.1 4.7 
Recreation, education and reading (v41691742) 105.7 105.2 104.9 0.5 0.8 
Recreation (v41691743) 98.9 98.2 98.2 0.7 0.7 
Education and reading (v41691751) 127.8 127.8 126.7 0.0 0.9 
Alcoholic beverages and tobacco products (v41691755) 133:9 134.1 130.4 -0.1 2.7 
Alcoholic beverages (v41691756) tea 121.8 116.3 -0.1 46 
Tobacco products and smokers’ supplies (v41691762) 139.7 139.9 137.9 -0.1 1.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-5 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector April 2010 from 
number April March April March April 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41691783) 114.8 114.5 112.7 0.3 1.9 
Special aggregates 
All-items excluding food (v41691908) 1125 1122 110.3 0.3 2.0 
All-items excluding food and energy (v41691909) 109.8 109.5 109.0 0.3 0.7 
All-items excluding energy (v41691914) 112.9 112.6 1119 0.3 0.9 
All-items excluding gasoline (v41693255) 113.4 113.1 112.3 0.3 1.0 
Energy ! (v41691915) 135.8 136.0 122.0 -0.1 143 
All-items (1992=100) (v41713412) 132.6 132.3 130.2 0.2 1.8 
Food (v41691784) 124.7 124.4 123.1 0.2 1:3 
Food purchased from stores (v41691785) 125.6 125.1 124.5 0.4 0.9 
Meat 2 (v41691786) 120.2 120.0 1243 0.2 -0.9 
Dairy products 2 (v41691796) 131.0 130.8 130.0 0.2 0.8 
Bakery and cereal products (excluding infant food) 2 (v41691801) 140.5 140.7 140.0 -0.1 0.4 
Fresh fruit 2 (v41691805) 104.1 109.0 VASi% -4.5 -8.4 
Fresh vegetables 2 (v41691808) 124.8 115.6 119.2 8.0 4.7 
Food purchased from restaurants (v41691815) 122.6 122.5 119.5 0.1 2.6 
Shelter (v41691816) 120.8 120.7 120.2 0.1 0.5 
Rented accommodation (v41691817) 109.3 109.3 108.0 0.0 2 
Owned accommodation (v41691819) 125.8 125.6 126.2 0.2 -0.3 
Replacement cost (v41691820) 142.0 141.5 138.3 0.4 meh 
Homeowners’ home and mortgage insurance (v41691822) 147.7 148.0 149.8 -0.2 -1.4 
Homeowners’ maintenance and repairs (v41691823) 119.8 119.8 116.3 0.0 3.0 
Water, fuel and electricity (v41691824) 122:9 122.4 119.9 0.4 2.5 
Electricity (v41691825) 113.6 113.4 113.4 0.2 0.2 
Natural gas (v41691827) 113.8 114.5 110.5 -0.6 3.0 
Fuel oil and other fuels (v41691828) 187.9 184.8 160.3 nlevA V2 
Household operations, furnishings and equipment (v41691829) 109.3 109.4 108.1 -0.1 At 
Household operations (v41691830) inet 11742 111.9 -0.1 46 
Telephone services (v41691832) 113.1 113.1 105.7 0.0 7.0 
Internet access services (v41693221) 98.0 98.0 94.0 0.0 4.3 
Household furnishings and equipment (v41691837) 96.8 97.1 101.8 -0.3 -4.9 
Ciothing and footwear (v41691844) 90.4 89.3 91.7 1.2 -1.4 
Women’s clothing (v41691846) 78.7 76.9 81.7 Page| -3.7 
Men's clothing (v41691847) 92.1 90.8 93.9 1.4 -1.9 
Footwear (v41691849) 98.1 97.0 99.8 i -1.7 
Transportation (v41691852) 116.6 116.4 108.8 0.2 her? 
Private transportation (v41691853) 116.0 115.9 107.4 0.1 8.0 
Purchase and leasing of passenger vehicles (v41691855) 91.6 91.2 86.7 0.4 8.77. 
Gasoline (v41691858) 148.4 149.1 123.9 -0.5 19.8 
Passenger vehicle insurance premiums 3 (v41691861) 146.4 146.4 143.1 0.0 2.3 
Public transportation (v41691863) 125.4 124.0 128.7 eA -2.6 
Health and personal care (v41691868) 114.2 112.9 cas H 172 2.8 
Health care (v41691869) 115.4 113.3 112.6 1.9 2:5 
Personal care (v41691875) HiSs1 112.6 109.6 0.4 3.2 
Recreation, education and reading (v41691878) 94.8 94.9 95.7 -0.1 -0.9 
Recreation (v41691879) 88.8 88.9 91.1 -0.1 -2.5 
Education and reading (v41691887) 119.9 119.8 115.0 0.1 4.3 
Alcoholic beverages and tobacco products (v41691891) 128.3 127.3 125.6 0.8 2.1 
Alcoholic beverages (v41691892) 113.1 111.6 110.6 is 2.3 
Tobacco products and smokers’ supplies (v41691898) 141.4 141.2 138.3 0.1 a2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Ontario 


CANSIM Indexes Percentage change 
vector April 2010 from 
onal ao April March April March April 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41691919) 15-71 115.3 41332 0.3 2:2 
Special aggregates 
All-items excluding food (v41692044) 114.4 TESS / 111.6 0.6 25 
All-items excluding food and energy (v41692045) 112.8 112.4 111.0 0.4 1.6 
All-items excluding energy (v41692050) 114.5 114.3 112.8 0.2 1.8 
All-items excluding gasoline (v41693257) 114.5 114.1 TAZ 0.4 1.6 
Energy 1 (v41692051) 13553 131.8 121.9 Zan 11.0 
All-items (1992=100) (v41713415) 139.0 138.5 136.0 0.4 yap 
Food (v41691920) 123.0 123.8 121.8 -0.6 1.0 
Food purchased from stores (v41691921) 122.9 124.1 122.1 -1.0 0.7 
Meat 2 (v41691922) 119.1 119.8 119.8 -0.6 -0.6 
Dairy products 2 (v41691932) 132.9 132.3 132.9 0.5 0.0 
Bakery and cereal products (excluding infant food) 2 (v41691937) 138.6 141.2 138.6 -1.8 0.0 
Fresh fruit 2 (v41691941) 95.8 103.9 102.6 -7.8 -6.6 
Fresh vegetables 2 (v41691944) 107.4 101.5 107.6 5.8 -0.2 
Food purchased from restaurants (v41691951) i2s:3 12322 121-3 0.1 1.6 
Shelter (v41691952) 120.0 118.8 118.1 1.0 1.6 
Rented accommodation (v41691953) 108.6 108.6 107.2 0.0 les 
Owned accommodation (v41691955) 124.0 UZ F/ 122.8 0.2 1.0 
Replacement cost (v41691956) 137.4 135.8 1322 eZ 3.9 
Homeowners’ home and mortgage insurance (v41691958) itee 176.4 156.1 0.5 13.5 
Homeowners’ maintenance and repairs (v41691959) 116.6 116.5 qa lichens 0.1 2.6 
Water, fuel and electricity (v41691960) 130.4 123.9 124.6 32 4.7 
Electricity 3 (v41691961) i kc )es) 119.3 114.9 0.0 3.8 
Natural gas (v41691963) 105.4 88.6 101.6 19.0 Sa 
Fuel oil and other fuels (v41691964) 183.8 182.4 162.3 0.8 13.2 
Household operations, furnishings and equipment (v41691965) 109.2 109.2 107.6 0.0 11S 
Household operations (v41691966) 117.8 TAFES 113.9 0.3 3.4 
Telephone services (v41691968) 116.7 116.7 110.1 0.0 6.0 
Internet access services (v41693222) 91.0 91.0 92.8 0.0 -1.9 
Household furnishings and equipment (v41691973) 94.9 95.2 , 96:9 -0.3 -2.1 
Clothing and footwear (v41691980) 92.6 91.9 94.7 0.8 -2.2 
Women’s clothing (v41691982) 86.6 87.5 90.3 -1.0 -4.1 
Men's clothing (v41691983) 91.1 90.1 91.7 1.1 -0.7 
Footwear (v41691985) 92.6 88.7 92.7 4.4 -0.1 
Transportation (v41691988) 119.1 119.0 4tz2 0.1 ree 
Private transportation (v41691989) 119.0 119.1 110.0 -0.1 8.2 
Purchase and leasing of passenger vehicles (v41691991) 90.9 90.8 86.3 0.1 a3 
Gasoline (v41691994) 147.1 147.5 125.1 -0.3 17.6 
Passenger vehicle insurance premiums 4 (v41691997) 160.3 160.3 146.9 0.0 9.1 
Public *ransportation (v41691999) 119.0 TZ 121.0 gis -1.7 
Health and personal care (v41692004) 114.6 113.5 111.0 1.0 Sie) 
Health care (v41692005) 118.8 TZ a7 em 1.4 g bess 
Personal care (v41692011) Tete 110.5 105.8 0.5 5:0 
Recreation, education and reading (v41692014) 103.1 102.4 102.2 0.7 0.9 
Recreation (v41692015) 94.9 93.8 95.7 th -0.8 
Education and reading (v41692023) 125.0 124.9 119.4 0.1 4.7 
Alcoholic beverages and tobacco products (v41692027) 133.0 133.5 133:9 -0.4 -0.7 
Alcoholic beverages (v41692028) 1452 112.1 112.8 -0.8 -1.4 
Tobacco products and smokers’ supplies (v41692034) 155:3 155:1 154.9 0.1 Os 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Manitoba 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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CANSIM Indexes Percentage change 
vector April 2010 from 

een April March April March April 
2010 2010 2009 2010 2009 

a a a A a te a 

2002=100 
All-items (v41692055) 114.8 114.7 1327 0.1 1.0 
Special aggregates 

All-items excluding food (v41692180) 143-3 boot 111.8 0.2 ee 
All-items excluding food and energy (v41692181) qMlidee Titet 110.1 0.1 1.0 
All-items excluding energy (v41692186) loss At See T1235 0.1 0.7 
All-items excluding gasoline (v41693259) 113.4 113.3 112.9 0.1 0.4 
Energy 1 (v41692187) S257 ASI WATE 0.8 3.9 
All-items (1992=100) (v41713419) 141.3 141.1 139.9 0.1 1.0 
Food (v41692056) q22e8 122:5 123.0 -0.3 -0.7 
Food purchased from stores (v41692057) 120.3 A2t4 122.8 -0.7 -2.0 
Meat 2 (v41692058) iits.3 At2n4 119.2 ie -4.9 
Dairy products 2 (v41692068) 124.3 127.8 127.2 -2.7 -2.3 
Bakery and cereal products (excluding infant food) 2 (v41692073) 136.5 13527 143.2 0.6 -4.7 
Fresh fruit 2 (v41692077) 97.0 100.2 102.9 -3.2 -5.7 
Fresh vegetables 2 (v41692080) 111.2 107.5 114.0 3.4 -2.5 
Food purchased from restaurants (v41692087) 12537, 125.1 122.0 0.5 3.0 
Shelter (v41692088) (4 lee 121.3 122.9 0.3 -1.0 
Rented accommodation (v41692089) 115.3 4115.1 112.4 0.2 2.6 
Owned accommodation (v41692091) 124.8 124.6 126.4 0.2 -1.3 
Replacement cost (v41692092) 152.3 UCAS) 147.4 0.7 3:3 
Homeowners’ home and mortgage insurance (v41692094) 128.5 128.5 149.9 0.0 -14.3 
Homeowners’ maintenance and repairs (v41692095) 117.6 118.5 TI2f -0.8 4.3 
Water, fuel and electricity (v41692096) 118.2 117.0 12165 1.0 -2.7 
Electricity (v41692097) Uitivet 115.0 115.0 1.8 1.8 
Natural gas (v41692099) 105.7 105.7 122.5 0.0 =to-0 
Fuel oil and other fuels (v41692100) 180.1 178.9 155.2 0.7 16.0 
Household operations, furnishings and equipment (v41692101) 108.1 107.8 108.3 0.3 -0.2 
Household operations (v41692102) 27, 1257 2a 0.0 0.5 
Telephone services (v41692104) 101.7 101.7 102.3 0.0 -0.6 
Internet access services (v41693223) 104.8 104.8 102.9 0.0 1.8 
Household furnishings and equipment (v41692109) 99.9 99.1 101.5 0.8 -1.6 
Clothing and footwear (v41692116) 92.8 95.3 93.7 -2.6 -1.0 
Women’s clothing (v41692118) 83.4 85.6 84.4 -2.6 -1.2 
Men's clothing (v41692119) 88.0 91.8 93.5 -4.1 -5.9 
Footwear (v41692121) 89.4 93.3 95.9 -4.2 -6.8 
Transportation (v41692124) 114.9 114.4 109.0 0.4 5.4 
Private transportation (v41692125) 114.8 114.5 107.8 0.3 6.5 
Purchase and leasing of passenger vehicles (v41692127) 93.4 93.5 87.2 -0.1 (ied 
Gasoline (v41692130) 149.0 148.5 134.0 0.3 Wte2 
Passenger vehicle insurance premiums 3 (v41692133) 110.7 110.7 107.5 0.0 3.0 
Public transportation (v41692135) 115.9 113.4 121.9 22 -4.9 
Health and personal care (v41692140) 111.6 111.0 109.7 0.5 457 
Health care (v41692141) 15:5. 114.9 112.8 0.5 2.4 
Personal care (v41692147) 107.8 107.2 106.7 0.6 ilef2, 
Recreation, education and reading (v41692150) 103.4 103.3 101.9 0.1 1.5 
Recreation (v41692151) 99.1 99.0 98.4 0.1 0.7 
Education and reading (v41692159) 118.4 118.4 114.0 0.0 3.9 
Alcoholic beverages and tobacco products (v41692163) 135.3 132.4 129.8 P74 4.2 
Alcoholic beverages (v41692164) 120.4 120.2 117.1 0.2 2.8 
Tobacco products and smokers’ supplies (v41692170) 147.7 141.7 139.8 4.2 5:1 
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Tabie 9-8 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


CANSIM Indexes Percentage change 
vector April 2010 from 
fl April March April March April 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692191) 118.5 117.9 116.1 0.5 2.1 
Special aggregates 
All-items excluding food (v41692316) Adige, 116.9 114.9 0.7 2.4 
All-items excluding food and energy (v41692317) 116.1 115.3 143:9 0.7 1.9 
All-items excluding energy (v41692322) Aiee2 116.6 115:5 0.5 U5 
All-items excluding gasoline (v41693261) 117.3 116.8 115.4 0.4 1.6 
Energy ! (v41692323) 130.7 129.5 122.8 0.9 6.4 
All-items (1992=100) (v41713421) 146.6 145.8 143.7 0.5 2.0 
Food (v41692192) 12222 122.7 122.4 -0.4 -0.2 
Food purchased from stores (v41692193) 120.0 120.8 121.8 -0.7 -1.5 
Meat 2 (v41692194) 113.9 q1Sst 116.5 0.7 -2.2 
Dairy products 2 (v41692204) 127.6 134.5 129.2 -3.0 -1.2 
Bakery and cereal products (excluding infant food) 2 (v41692209) 131.7 Silat 139.7 0.5 -5.7 
Fresh fruit 2 (v41692213) 102.6 101.4 110.2 ee -6.9 
Fresh vegetables 2 (v41692216) Aiton 111.9 125.8 4.6 -6.9 
Food purchased from restaurants (v41692223) 126.7 126.6 123.5 0.1 2.6 
Shelter (v41692224) 139.2 139.1 138.0 0.1 0.9 
Rented accommodation (v41692225) 124.3 124.0 119.0 0.2 4.5 
Owned accommodation (v41692227) 149.8 149.8 151.8 0.0 -1.3 
Replacement cost (v41692228) 205.8 205.3 204.1 0.2 0.8 
Homeowners’ home and mortgage insurance (v41692230) 206.4 205.3 228.0 0.5 -9.5 
Homeowners’ maintenance and repairs (v41692231) 125.8 128.7 120.4 -2.3 4.5 
Water, fuel and electricity (v41692232) 126.7 126.7 121.5 0.0 4.3 
Electricity (v41692233) 126.9 126.9 115.5 0.0 9.9 
Natural gas (v41692235) 103.5 103.5 109.6 0.0 -5.6 
Fuel oil and other fuels (v41692236) 163.6 161.9 147.0 als! 11.3 
Household operations, furnishings and equipment (v41692237) 104.6 103.0 103.9 1.6 0.7 
Household operations (v41692238) 109.6 109.7 108.7 -0.1 0.8 
Telephone services (v41692240) 94.7 94.7 94.6 0.0 0.1 
Internet access services (v41693224) 97.0 97.0 96.5 0.0 0.5 
Household furnishings and equipment (v41692245) 95.4 91.2 95.2 46 0.2 
Clothing and footwear (v41692252) 98.3 97.0 96.6 1.3 1.8 
Women’s clothing (v41692254) 92.9 91.0 SAS a 1.8 
Men's clothing (v41692255) 90.4 88.1 90.9 2.6 -0.6 
Footwear (v41692257) 98.8 97.3 99.0 1:5 -0.2 
Transportation (v41692260) 111.0 110.0 105.2 0.9 5.5 
Private transportation (v41692261) 110.7 109.7 104.0 0.9 6.4 
Purchase and leasing of passenger vehicles (v41692263) 90.3 89.9 85.1 0.4 6.1 
Gasoline (v41692266) 143.4 140.8 130.4 1.8 10.0 
Passenger vehicle insurance premiums 3 (v41692269) 117.6 117.6 112.4 0.0 46 
Public transportation (v41692271) 115.9 113.6 122.9 2.0 -5.7 
Health and personal care (v41692276) 113.6 112.4 109.0 1.1 4.2 
Health care (v41692277) 115.2 113.2 111.6 1.8 a2 
Personal care (v41692283) 111.9 111.8 106.1 0.1 5.0 
Recreation, education and reading (v41692286) 104.0 104.2 102.5 -0.2 1.5 
Recreation (v41692287) 98.3 98.5 OF 7 -0.2 0.6 
Education and reading (v41692295) 124.7 124.7 119.2 0.0 46 
Alcoholic beverages and tobacco products (v41692299) 141.1 135.6 131.1 4.1 7.6 
Alcoholic beverages (v41692300) 128.9 126.9 1245 1.6 6.1 
Tobacco products and smokers’ supplies (v41692306) 148.7 139.9 136.5 6.3 8.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Aiberta 


CANSIM Indexes Percentage change 
vector April 2010 from 
number April March April March April 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692327) 122:3 122.1 120.4 0.2 1.6 
Special aggregates 
All-items excluding food (v41692451) 122.4 122.1 120.4 0.2 1.7 
All-items excluding food and energy (v41692452) 120.8 120.0 119.1 0.7 1.4 
All-items excluding energy (v41692457) 121.0 120.4 119.4 0.5 UK: 
All-items excluding gasoline (v41693263) 121:5 121.4 120.0 0.1 13 
Energy ! (v41692458) Set 141.5 leiez -3.1 4.5 
All-items (1992=100) (v41713424) 151°9 151.7 149.6 0.1 1:5 
Food (v41692328) 122.0 122.3 120.6 -0.2 1:2 
Food purchased from stores (v41692329) 20:7 121.4 120.9 -0.6 -0.2 
Meat 2 (v41692330) 114.6 Aes 115.8 3.0 -1.0 
Dairy products 2 (v41692340) 130.5 132.9 129.9 -1.8 0.5 
Bakery and cereal products (excluding infant food) 2 (v41692345) 136.6 137.8 139.7 -0.9 -2.2 
Fresh fruit 2 (v41692349) 99.7 100.5 104.9 -0.8 -5.0 
Fresh vegetables 2 (v41692352) 105.5 105.0 107.3 0.5 -1.7 
Food purchased from restaurants (v41692359) 124.6 124.2 119.9 0.3 3.9 
Shelter (v41692360) 145.3 146.7 146.3 -1.0 -0.7 
Rented accommodation (v41692361) 122.3 22-3 123.4 0.0 -0.9 
Owned accommodation (v41692363) 155.0 154.8 156.0 0.1 -0.6 
Replacement cost (v41692364) 174.0 173.4 169.5 0.3 Zh 
Homeowners’ home and mortgage insurance (v41692366) 194.3 192.4 214.2 1.0 -9.3 
Homeowners’ maintenance and repairs (v41692367) UAE 118.3 109.6 -0.5 7.4 
Water, fuel and electricity (v41692368) 134.5 143.6 135.8 6.3 -1.0 
Electricity (v41692369) 95.8 97.2 104.7 -1.4 -8.5 
Natural gas (v41692371) 169.9 203.1 160.4 -16.3 aye, 
Fuel oil and other fuels : 
Household operations, furnishings and equipment (v41692372) 107.8 106.9 107.2 0.8 0.6 
Household operations (v41692373) TAS 115.9 113.8 -0.3 1S 
Telephone services (v41692375) 104.2 104.2 101.1 0.0 oi 
Internet access services (v41693225) 93.3 93.3 94.9 0.0 -1.7 
Household furnishings and equipment (v41692380) 95.9 93.1 96.9 3.0 -1.0 
Clothing and footwear (v41692387) 98.7 97.7 97.7 1.0 1.0 
Women's clothing (v41692389) Sip 89.3 88.3 2.0 3.2 
Men's clothing (v41692390) 92.8 93.8 93.2 -1.1 -0.4 
Footwear (v41692392) 100.5 96.4 103.1 4.3 -2.5 
Transportation (v41692395) 119.0 117.6 113.7 1.2 4.7 
Private transportation (v41692396) 119.0 tater 25 1.1 5.8 
Purchase and leasing of passenger vehicles (v41692398) 87.6 86.8 82.5 0:9 6.2 
Gasoline (v41692401) 144.7 142.2 130.4 1.8 11.0 
Passenger vehicle insurance premiums 3 (v41692404) 167.0 165.3 163.9 1.0 1.9 
Public transportation (v41692406) 118.2 116.0 124.2 UA, -4.8 
Health and personal care (v41692411) 204 n19:5 113.9 1.3 6.3 
Health care (v41692412) 131.4 128.4 14729 203 TTS 
Personal care (v41692418) didie2 110.9 109.9 0.3 Te 
Recreation, education and reading (v41692421) 105.9 105.3 104.1 0.6 AT 
Recreation (v41692422) 99.9 99.2 99.5 OF 0.4 
Education and reading (v41692430) 128.1 127.9 120.7 0.2 6.1 
Alcoholic beverages and tobacco products (v41692434) 133.7 133.5 128.2 0.1 4.3 
Alcoholic beverages (v41692435) (PAM) 121.3 115.9 0.2 4.9 
Tobacco products and smokers’ supplies (v41692441) 143.1 143.1 137.9 0.0 3.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


CANSIM Indexes Percentage change 
vector April 2010 from 
number April March April March April 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692462) 113.2 112.6 qA2:4 0.5 1.0 
Special aggregates 
All-items excluding food (v41692587) 112.0 111.4 110.9 0.5 1.0 
All-items excluding food and energy (v41692588) 109.6 109.3 109.5 0.3 0.1 
All-items excluding energy (v41692593) AZ 111.0 111.1 0.2 0.1 
All-items excluding gasoline (v41693265) tallied die? 111.2 0.4 0.4 
Energy 1 (v41692594) 138.7 134.3 125.1 oii) 10.9 
All-items (1992=100) (v41713427) 133.4 13237 132.1 0.5 1.0 
Food (v41692463) 118.6 118.4 118.2 0.2 0.3 
Food purchased from stores (v41692464) 117.9 117.6 118.5 0.3 -0.5 
Meat 2 (v41692465) 113.9 Tiss 115.3 0.7 -1.2 
Dairy products 2 (v41692475) 123.2 124.6 123.5 Edis -0.2 
Bakery and cereal products (excluding infant food) 2 (v41692480) 128.9 130.4 13353 -1.2 -3.3 
Fresh fruit 2 (v41692484) 105.2 103.1 Atteat 2.0 =o23 
Fresh vegetables 2 (v41692487) 110.3 106.7 113.0 3.4 -2.4 
Food purchased from restaurants (v41692494) 120.0 120.1 A727. -0.1 2.0 
Shelter (v41692495) 112.9 111.7 A257 a4 0.2 
Rented accommodation (v41692496) 109.1 108.8 107.4 0.3 1.6 
Owned accommodation (v41692498) 111.3 111.0 113.8 0.3 -2.2 
Replacement cost (v41692499) 115.8 114.3 113.8 1:3 1.8 
Homeowners’ home and mortgage insurance (v41692501) 131.9 130.7 148.3 0.9 -11.1 
Homeowners’ maintenance and repairs (v41692502) 117.0 116.1 110.5 0.8 5.9 
Water, fuel and electricity (v41692503) 128.5 PAs 117.8 5:8 oa 
Electricity (v41692504) 124.7 114.6 114.4 8.8 9.0 
Natural gas (v41692506) 120.9 ilakes7/ 113.0 4.5 7.0 
Fuel oil and other fuels (v41692507) 188.0 184.7 158.5 1.8 18.6 
Household operations, furnishings and equipment (v41692508) 106.0 105.4 105.9 0.6 0.1 
Household operations (v41692509) VWs 111.6 109.9 -0.3 1.3 
Telephone services (v41692511) 104.5 104.5 101.8 0.0 2.7 
Internet access services (v41693226) 92.9 92.9 94.0 0.0 -1.2 
Household furnishings and equipment (v41692516) 96.4 94.4 98.5 2a -2.1 
Clothing and footwear (v41692523) 100.4 101.5 99.7 -1.1 0.7 
Women’s clothing (v41692525) 92.6 95.5 93.5 -3.0 -1.0 
Men's clothing (v41692526) 95.9 95.5 96.3 0.4 -0.4 
Footwear (v41692528) 101.9 102.8 98.0 -0.9 4.0 
Transportation (v41692531) 116.6 116.0 112.1 0.5 4.0 
Private transportation (v41692532) 116.5 116.3 110.9 0.2 5.0 
Purchase and leasing of passenger vehicles (v41692534) 90.4 90.6 87.7 -0.2 3:1 
Gasoline (v41692537) 155.7 154.1 138.2 1.0 12.7 
Passenger vehicle insurance premiums 3 (v41692540) 128.1 128.1 125;2 0.0 2.3 
Public wransportation (v41692542) 11728 114.6 122.3 2.8 -3.7 
Health and personal care (v41692547) 113.8 ih i larg A914,3 1.9 2:2 
Health care (v41692548) 118.9 116.1 116.9 2.4 a ef 
Personal care (v41692554) 107.8 106.6 104.8 Pa 2.9 
Recreation, education and reading (v41692557) 109.7 109.7 109.9 0.0 -0.2 
Recreation (v41692558) 96.8 96.8 98.3 0.0 -1.5 
Education and reading (v41692566) 152.0 151.9 147.2 0.1 3.3 
Alcoholic beverages and tobacco products (v41692570) 123.9 124.5 124.2 -0.5 -0.2 
Alcoholic beverages (v41692571) 113.5 114.3 113.9 -0.7 -0.4 
Tobacco products and smokers’ supplies (v41692577) 136.7 136.8 136.6 -0.1 0.1 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-11 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Whitehorse* 


CANSIM Indexes Percentage change 
vector April 2010 from 
alae April March April March April 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692598) 113.6 113.4 113.4 0.2 0.2 
Special aggregates 
All-items excluding food (v41692711) 112.9 112.6 A237 0.3 0.2 
All-items excluding food and energy (v41692712) 109.8 109.6 110.9 0.2 -1.0 
All-items excluding energy (v41692717) UAalz2 “Ua ed 112.0 0.1 -0.7 
All-items excluding gasoline (v41693267) 112.5 112.4 112.9 0.1 -0.4 
Energy 1 (v41692718) 1547 135.5 124.5 0.1 9.0 
All-items (1992=100) (v41713430) 133.6 133.4 133.4 0.1 0.1 
Food (v41692599) 117.0 117.3 116.5 -0.3 0.4 
Food purchased from stores (v41692600) dilorS 115.8 114.8 -0.4 0.4 
Meat 2 (v41692601) 109.2 107.3 106.7 1.8 2:3 
Dairy products 2 (v41692611) 118.0 121.5 121.6 -2.9 -3.0 
Bakery and cereal products (excluding infant food) 2 (v41692616) 22S: 1Z203 127.6 0.0 -4.2 
Fresh fruit 2 (v41692620) 105.4 104.5 105.4 0.9 0.0 
Fresh vegetables 2 (v41692623) AidkieS 105.4 107.6 5.8 3.6 
Food purchased from restaurants (v41692630) 120.5 120.4 120.1 0.1 0.3 
Shelter (v41692631) 127.1 127.0 128.2 0.1 -0.9 
Rented accommodation : ; : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : : : : : ! 
Water, fuel and electricity (v41692632) 136.0 135.6 128.5 0.3 5.8 
Electricity (v41692633) 97.9 97.9 101.3 0.0 -3.4 
Natural gas : : 3 é : F 
Fuel oil and other fuels (v41692635) 181.6 179.8 157.2 1.0 os 
Household operations, furnishings and equipment (v41692636) 100.8 99.5 103.8 1.3 -2.9 
Household operations (v41692637) 108.0 109.3 109.2 -1.2 -1.1 
Telephone services (v41692639) 99.1 99.1 99.1 0.0 0.0 
Internet access services (v41693227) 101.4 101.4 106.4 0.0 -4.7 
Household furnishings and equipment (v41692644) 88.5 82.1 94.8 7.8 -6.6 
Clothing and footwear (v41692651) 95.6 98.7 100.5 -3.1 4.9 
Women’s clothing (v41692653) 88.7 95.3 92:2 -6.9 -3.8 
Men’s clothing (v41692654) 94.9 96.5 103.5 -1.7 -8.3 
Footwear (v41692656) 95.2 95.6 102.5 -0.4 -7.1 
Transportation (v41692659) 116.4 11537 A42:3 0.6 Sit 
Private transportation (v41692660) 117.4 117.2 110.6 0.2 6.1 
Purchase and leasing of passenger vehicles (v41692662) S337; 93.6 89.6 0.1 46 
Gasoline (v41692665) 137.5 137.6 120.9 -0.1 13.7 
Passenger vehicle insurance premiums 3 (v41692668) 167.4 166.5 166.7 0.5 0.4 
Public transportation (v41692670) 11123 108.5 120.1 2.6 -7.3 
Health and personal care (v41692675) 114.5 112.8 109.1 C5 4.9 
Health care (v41692676) 118.8 117.9 VAST 0.8 257 
Personal care (v41692682) 109.1 106.7 101.8 22 Fae 
Recreation, education and reading (v41692685) 94.0 94.2 94.4 -0.2 -0.4 
Recreation (v41692686) 90.0 90.1 90.9 -0.1 -1.0 
Education and reading (v41692693) AitS:2 AAS aia tilerg 0.1 out 
Alcoholic beverages and tobacco products (v41692695) 134.0 133.5 133.4 0.4 0.4 
Alcoholic beverages (v41692696) 109.5 108.6 109.6 0.8 -0.1 
Tobacco products and smokers’ supplies (v41692702) 162.2 162.2 160.8 0.0 0:9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
* Yukon Territory 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


CANSIM Indexes Percentage change 
vector April 2010 from 
number April March April March April 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692722) 11722 116.9 AS 0.3 1.6 
Special aggregates 
All-items excluding food (v41692835) 116.9 116.8 115.3 0.1 1.4 
All-items excluding food and energy (v41692836) 113.2 {13:2 112.8 0.0 0.4 
All-items excluding energy (v41692841) 114.2 113.9 113.3 0.3 0.8 
All-items excluding gasoline (v41693269) 116.7 116.4 11533 0.3 £2 
Energy | (v41692842) 153.6 152.9 141.9 0.5 8.2 
All-items (1992=100) (v41713431) 136.4 136.0 134.2 0.3 1.6 
Food (v41692723) 118.6 4147-2 115.4 1-2 2.8 
Food purchased from stores (v41692724) 117.6 T1527, 115.2 1.6 Bal 
Meat 2 (v41692725) 122.5 ALT 110.6 4.1 10.8 
Dairy products 2 (v41692735) 112.9 115.6 115.3 =2'3 -2.1 
Bakery and cereal products (excluding infant food) 2 (v41692740) 118.6 114.9 122.8 3.2 -3.4 
Fresh fruit 2 (v41692744) 127.5 108.7 114.7 17-3 11.2 
Fresh vegetables 2 (v41692747) 13227, 135.3 136-5 -1.9 -2.8 
Food purchased from restaurants (v41692754) 124 120.6 115.6 0.4 48 
Shelter 3 (v41692755) 134.3 134.1 132.8 0.1 4:4 
Rented accommodation ; ’ : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : : ’ . . : 
Water, fuel and electricity (v41692756) 159.4 158.5 149.2 0.6 6.8 
Electricity (v41692757) 155.1 1554 154.1 0.0 0.6 
Natural gas “ : ; : : ‘ 
Fuel oil and other fuels (v41692759) 198.7 495.8 176.6 a fxs) 12.5 
Household operations, furnishings and equipment (v41692760) 106.4 107.1 106.0 -0.7 0.4 
Household operations (v41692761) 11S 112.9 i PAP 0.2 0.8 
Telephone services (v41692763) 99:3 99.3 99.3 0.0 0.0 
Internet access services (v41693228) 73.6 73.6 81.7 0.0 -9.9 
Household furnishings and equipment (v41692768) 91.8 94.2 92.3 -2.5 -0.5 
Clothing and footwear (v41692775) 96.8 96.8 96.3 0.0 0.5 
Women’s clothing (v41692777) 84.6 85.3 86.2 -0.8 -1.9 
Men’s clothing (v41692778) 98.9 98.6 97.1 0.3 1.9 
Footwear (v41692780) 92.0 90.8 95.0 13 -3.2 
Transportation (v41692783) 107.1 106.2 103.4 0.8 3.6 
Private transportation (v41692784) 106.3 105.9 99.7 0.4 6.6 
Purchase and leasing of passenger vehicles (v41692786) 85.5 84.7 80.8 0.9 5.8 
Gasoline (v41692789) 134.0 133.9 119.5 0.1 12.1 
Passenger vehicle insurance premiums 4 (v41692792) 146.0 146.0 138.1 0.0 er 
Public transportation (v41692794) 112.4 109.6 LMA lee 2.6 -7.2 
Health and personal care (v41692799) 112.9 114.0 109.2 -1.0 3.4 
Health care (v41692800) 118.0 118.8 113.9 -0.7 3.6 
Personal care (v41692806) 109.5 110.9 106.1 -1.3 3.2 
Recreation, education and reading (v41692809) 98.8 99.1 98.4 -0.3 0.4 
Recreation (v41692810) 96.1 96.4 96.3 -0.3 -0.2 
Education and reading (v41692817) 114.6 114.6 109.4 0.0 4.8 
Alcoholic beverages and tobacco products (v41692819) 146.5 145.4 145.2 0.8 0.9 
Alcoholic beverages (v41692820) 130-2 135.1 134.8 0.1 OS 
Tobacco products and smokers’ supplies (v41692826) 158.0 155.6 155.6 15 14 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Northwest Territories 
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Table 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 


historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Newfoundland and Labrador (v41691244) 
2005 105.7 106.2 106.6 107.5 107.5 107.66 107.9 108.0 109.6 108.2 1083 107.9 107.6 
2006 108.4 108.4 108.7 109.6 1106 110.4 110.5 110.9 109.7 108.9 109.1 109.3 109.5 
2007 109163 AAO O28 Stele TS: AARC Radlett Tee tlle td 1G eee cs 111.1 
2008 WA W124 12S 1IS:6) Al4SeWS:4> T1633) 1158 Ate 2 115.1 114s 11Si9 114.3 
2009 1129) 11S: 4113:5" Wd4 WS:2) 5:6 AS:2) 115.0) 15:25 114.68 1156) aniSs2 114.6 
2010 116.5 14633 Sitio i740 £ oe BE % = Me z e ay 
Prince Edward Island (v41691379) 
2005 106.5 106.7 107.6 1086 109.14 1089 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 10:3) Agee OAR Zale 2-Cmeatt2:S: eit Zone 2.8. ait dGuelOce ett ltt galco 111.6 
2007 Ad deoe tS eiSsoeiise/ etl 24 4 Oe S82 e140 14 tet 14s tito, Ifieus 
2008 1142 AAG ASC di Orre RING SemdtO 5s 120:0ReIN9O:S: 120186) 1116. Ome Aeg A735 
2009 AM 1S 15:60 HIG AIG eliloco) TIS4r 11825) 186s ea 11 Oe ti Sat 11723 
2010 alikshee ilakeytsh) Wales} MIE a 5 * a & ¥ _ fe fe 
Nova Scotia (v41691513) 
2005 106.1 106.4 107.1 1076 107.8 107.7 108.1 108.8 110.4 109.8 109.1 109.3 108.2 
2006 109°S; 1109:05 5109:6. att OR 11225 111.0" 111 Se a4 eid OG ats ati O:4 ai O12 110.4 
2007 T1OK Ail) OFA OR a2 Smell Sateen 1S tOn 11S. Ommit2. 7" 112: tt 2:6) 113-5mat 1S:6 112:5 
2008 T1S:5 tS soe ToS mel tifeteed 6 TA Semtti¢ey 9 117:6ee 116.47) 1.15.0 maiSe 115.9 
2009 AISA. dl ASr 4 oe SOR 1o:SoeiG:5° W1G:Cmai6.7. W1Gs/an1 1 SO mai OR 6.6 (lark 
2010 Uaksee aaKeHe)  alilizre aN lrAas) » - < “ ‘a 2 ce fe a 
New Brunswick (v41691648) 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.1 110.00 110.1 110.0 109.7 110.0 108.8 107.8 108.4 109.1 109.2 
2007 109:27 10969107 ite2 6 A 2 tite Oee ii te amet Slee 120, 111.3 
2008 TA AAS 2d A126) 113395 1145) 14:94 14035 Ae STA eG etic 113:2 
2009 Wide MA OF eIZ or 2 Seed Sarr 114.5) AAA ast, “A 4e2e 1 4:0) ot 1 Seat Aas 113.5 
2010 MSA NWSi6 15:8. Sis - - y t. es - - - re 
Quebec (v41691783) 
2005 105.3 1056 106.4 1064 106.5 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.4 108.6 108.7 108.7 
2007 108:3" 109:6" 110.45 INO Geet 11077 110:6ast10l1 TOS eea10!5. 110:8 atiiat 410.4 
2008 UAAEO AA tie: 4 eld sO eo 14d) AS 5 it 4cOnetS.0" 112. Aer 27 
2009 1it:oe 12 SaeIZ: Cede ye etdScfeenll4.3 9 11S Se eltsO) Misseeeniis-60 iilAcoment tO 113.4 
2010 114.0 114.2 114.5 114.8 Es a if " a . “ a - 
Ontario (v41691919) 
2005 105.1 105.8 106.4 1065 1066 106.8 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 108.8 109.1 109.5 109.3 109.0 109.1 108.5 1084 1086 108.8 108.8 
2007 1086" OSs AOS ete MeO it leet OLS 5.1 t1Ose 10:9) aad tide 110.8 
2008 TAO it Aneel eee dlc Ommita Omni. 2) el omestt4. 8 ato) witseemitocooe tiec ii eke! 
2009 112.4 Salo eto SemiteOn4 2) AtSi7eetis.f TSS elts.O> 114,6eet14 49 113.7 
2010 114-5) 1S et S23 se ionA Ps = _ 7 % t t 3! 
Manitoba (v41692055) 
2005 105.0 105.2 105.6 106.3 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 1076 1085 109.2 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 LOOT 09: 451 O41 Oo maiiges mind eA este Aultee oI ee idt Otel] O;om al 10:9 110.9 
2008 10:3 2 St Se Zeeitcioi4.4 TSOP 115.0 115I298114.5 11S:saatsio 113.4 
2009 M124 SASS tS OM Sia tae 5.1 115.081 4:5) 114: See 11454411407 11422 114.1 
2010 114.3 1146 114.7 114.8 
Saskatchewan (v41692191) 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 1096 1096 109.8 110.4 109.3 109.1 108.8 108.9 109.1 
2007 109:9" 1090 Sa Oni Sati Ommttot (iS Seniicel isA 11S OM 11S.40 4112-9 112-2 
2008 113.0) 118658 114-004 162261470) 416:959117.0 11723 116-9 116.7-° 115.6 ihe’, 
2009 W537 W165 eG iIGseicomeiio2 ts Oreii7.9 “At7eSe disse: tr.Guettret cl trees 
2010 TAS) Ter exe loro 


ina eeuememeemelaemeteeeanedaaeeteeeeaeeetamaemseeeeseeeeeemaeeeaninametaceaeaeeeeeeeeeteeeeaeeaeaaeeetaata eaten neenedese cemented neeaneeneneaeeeeneeaeecedennenennedeaddaeemannintntatanannanieniaamenmenemmmmmmummnmaniaemeanmmumnsmanmmmmmmmndummannnmuncanmnmmanaenanmnannmmenmaenmmmmmmmmmnurmmnnrnrnimun,onarred 
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Tabie 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 

Alberta (v41692327) 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 1104S OSh et Ors eld 4 AZO Ms: Ameo Oe M1400 dts 1tsoreeett4o2 112.3 
2007 VA, AAS .O TIGA ition 17-8 ANS.S MIA tISS 119 49 4418:6 119:4 7° 18:9 117.9 
2008 A136 lt S On IO:S wetadeome tes 200124:0n 123: Geet24ot 122.68 121-5) 121-6 t21.2 121.6 
2009 120.25 12d, 1209 et 20:4 207A et 220) 121.5) 22:0) 127 Sei2i.G 1226 121-9 121.5 
2010 122392257, 122i - ee as = B es ef ee “3 
British Columbia (v41692462) 
2005 104.8 105.0 105.3 106.0 106.3 106.4 1066 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 108.4 108.3 108.7 108.8 108.1 
2007 109:0° 10951" 109:5%)109:97110:5) 440:3: 110:57° 110.4 110:5re110:0 11051 9 110:1 110.0 
2008 109:9SMI10'S. 10:8 ites 22:6 e 1ds6, 145240) 11454 12.8 112-31 4 ale as 
2009 Att AOL dn ZOOM AZO Zoe tie Agedl2O) ig emiboet) 1i24 eat o 112.3 
2010 TAZ Zar ls 2 2k ee oee 
Whitehorse, Yukon (v41692598) 
2005 103.1 103.3 103.9 104.4 104.9 105.3 105.4 105.7 1068 106.8 107.1 106.3 105.3 
2006 106.4 105.9 105.9 106.9 107.5 107.9 107.5 107.7 107.2 106.3 106.3 106.3 106.8 
2007 10720 B07 3) eOSOmet1OSs7 en 109 Do nOS fee ttO./emt tO. 110:8emdtO:4) 19057 sa t10.6 109.5 
2008 1104 1101) AO Mido tice Mait4G  115:378445:4) 414:8 91149  174:6 8013-9 113.4 
2009 MSO AIS (es AS: Geis Aa 114.0 shits 951 14-4P et t42 ASifemdds:4 9 11s oe 15-4 113.8 
2010 A1Si9 14.4 AtSt4e SG bs = a i £ * sf a - 
Yellowknife, Northwest Territories (v41692722) 
2005 104.6 1048 104.9 105.2 106.1 106.4 1064 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107-4. 107.3" AOFOV 1079 108:0° 107-7 107.87 108:0 107.8° 7107.1 107-6" 1084 107.7 
2007 108:95 AOS AOS SMe IO A 1113 Pathe: 114.5 edd Att Geedl tT t40:9 114-9 110.8 
2008 ALAS 2:3) MOO me tA TO ti(O:/ aattOlO, 616:G1etd6-.0) ei T7Zeedd6:3: 116-1 to.4 AT 
2009 114A SS 1145) ida See o eo. 11620 i169" 116.599 d16:3 116.4 6:3, 11627 = 11633 Ttos 
2010 A163. 1174. MGS i7e2 e ee f x é ca rf = = 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2005 102.0 9 10427, S101:38 10245 102'8" 1103.0) 103:0° 4103:4> 103:38° 103:3' 103.8 4036 102.9 
2006 103.5 103.7 103.7 104.5 104.8 105.1 104.8 104.4 105.0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 108.9 109.1 108.1 108.2 108.7 107.9 
2008 10825 108:4—) FOS: 29 109'O 109:85 AOS) 111.69 d12 2) 411-9 tie 191 Se hi2 4 110.4 
2009 TTS tl ow aie Aeon oOmei1o:O.0 115 Seedt4.O tio 2ematden | Tide des 112.6 
2010 a ites ible ie ya hery = ilclabatss ee - is = F Re .: - . 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 11 
The Consumer Price index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


TTT 


CANSIM Indexes Percentage change 
vector April 2010 from 
number April March April March April 
2010 2010 2009 2010 2009 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 117.0 Ad7 aA 114.2 -0.1 2.5 
Shelter (v41692847) 129.2 128.7 di2Z7e2 0.4 1.6 
Rented accommodation (v41692848) {GETZ tala? 106.8 0.0 46 
Owned accommodation (v41692849) 129.0 128.6 128.8 0.3 0.2 
Water, fuel and electricity (v41692850) 143.8 142.6 138.6 0.8 3.8 
All-items (1992=100) (v41713405) eee 137.4 134.0 -0.1 2.5 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 118.8 119.0 116.3 -0.2 2.1 
Shelter (v41692853) 122.4 122.3 121.1 0.1 TEL 
Rented accommodation (v41692854) 112.2 ili2an 110.0 0.1 2.0 
Owned accommodation (v41692855) 1113.5 113.6 116.1 -0.1 -2.2 
Water, fuel and electricity (v41692856) 162.0 161.5 152.6 0.3 6.2 
All-items (1992=100) (v41713407) 139.2 139.4 136.2 -0.1 2a 
Halifax, Nova Scotia 
All-items (v41692858) 117.3 117.0 114.7 0.3 2.3 
Shelter (v41692859) 122.0 121.8 122.0 0.2 0.0 
Rented accommodation (v41692860) 108.6 108.5 107.2 0.1 dks 
Owned accommodation (v41692861) 122.5 122:3 12329 0.2 -0.5 
Water, fuel and electricity (v41692862) STAT 137.0 137.6 0.5 0.1 
All-items (1992=100) (v41713409) 139.7 139.3 136.5 0.3 2.3 
Saint John, New Brunswick 
All-items (v41692864) 116.1 116.1 Ad2en 0.0 3.0 
Shelter (v41692865) 124.3 124.1 122.2 0.2 arf 
Rented accommodation (v41692866) lhe 7/ able 7 109.2 0.0 2.3 
Owned accommodation (v41692867) 121.2 12151 120.2 0.1 0.8 
Water, fuel and electricity (v41692868) 145.0 144.4 139.9 0.4 3.6 
All-items (1992=100) (v41713411) 137.2 137.2 133.2 0.0 3.0 
Québec, Quebec 
All-items (v41692870) 114.7 114.5 112.5 0.2 2.0 
Shelter (v41692871) 121.0 121.0 119.6 0.0 eZ 
Rented accommodation (v41692872) 111.9 111.9 109.8 0.0 19 
Owned accommodation (v41692873) 125.4 125.6 124.9 -0.2 0.4 
Water, fuel and electricity (v41692874) 120.8 120.5 118.5 0.2 1.9 
All-items (1992=100) (v41713413) 133.2 133.0 130.6 0.2 2.0 
Montréal, Quebec 
All-items (v41692876) 114.8 114.5 112.9 0.3 AT. 
Shelter (v41692877) 120.1 120.0 119.6 0.1 0.4 
Rented accommodation (v41692878) 110.2 110.3 109.0 -0.1 1.1 
Owned accommodation (v41692879) 125.4 125.2 2539 0.2 -0.4 
Water, fuel and electricity (v41692880) 12123 120.9 118.8 0.3 Zant 
All-items (1992=100) (v41713414) 132.8 132.4 130.6 0.3 1 bre 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 115.8 115.3 Asc 0.4 2.4 
Shelter (v41692883) WPT 12S 120.0 ee”4 2:3 
Rented accommodation (v41692884) 108.4 108.5 106.9 -0.1 1.4 
Owned accommodation (v41692885) 127.4 127.0 125-3 0.3 1.7 
Water, fuel and electricity (v41692886) USES) WAS 127.8 6.4 6.0 
All-items (1992=100) (v41713416) 141.1 140.5 137.8 0.4 2.4 
Toronto, Ontario 
All-items (v41692888) 115.8 115.3 113.1 0.4 2.4 
Shelter (v41692889) 119.2 117.8 116.8 ‘eZ pas 
Rented accommodation (v41692890) 109.7 109.6 107.8 0.1 1.8 
Owned accommodation (v41692891) 122.4 122.1 dda 0.2 1.1 
Water, fuel and electricity (v41692892) 128.2 118.9 118.9 7.8 7.8 
All-items (1992=100) (v41713417) 139.6 139.0 136.4 0.4 2.3 
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Table 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 
= ee ee eee ee Ee Gee eee eee eee 


CANSIM Indexes Percentage change 
vector April 2010 from 
Loclio April March April March April 
2010 2010 2009 2010 2009 
See ae ea ee 
2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 112.2 111.7 110.4 0.4 1.6 
Shelter (v41692895) 105.4 103.8 106.0 1.5 -0.6 
Rented accommodation (v41692896) 104.1 104.0 103.4 0.1 0.7 
Owned accommodation (v41692897) 103.5 103.6 103.7 -0.1 -0.2 
Water, fuel and electricity (v41692898) 125.6 117.4 128.4 7.0 -2.2 
All-items (1992=100) (v41713418) 133.8 133.2 131.6 0.5 ez, 
Winnipeg, Manitoba 
All-items (v41692900) 114.6 114.5 113.5 0.1 1.0 
Shelter (v41692901) 120.9 120.6 122.3 0.2 -1.1 
Rented accommodation (v41692902) 116.9 116.6 113.4 0.3 3H 
Owned accommodation (v41692903) 123.6 123.4 125:3 0.2 -1.4 
Water, fuel and electricity (v41692904) TIS 114.8 2nd 0.8 -4.5 
All-items (1992=100) (v41713420) 141.2 141.1 140.0 0.1 0.9 
Regina, Saskatchewan 
All-items (v41692906) 118.7 118.1 116.2 0.5 22 
Shelter (v41692907) 138.6 138.6 136.6 0.0 (eS) 
Rented accommodation (v41692908) 122.5 122.2 116.9 0.2 4.8 
Owned accommodation (v41692909) 150.4 150.6 150.5 -0.1 -0.1 
Water, fuel and electricity (v41692910) 122.5 122:5 118.1 0.0 3:7 
All-items (1992=100) (v41713422) 147.9 147.2 144.7 0.5 nee 
Saskatoon, Saskatchewan 
All-items (v41692912) 119.5 118.9 117.4 0.5 1.8 
Shelter (v41692913) 141.2 141.0 140.4 0.1 0.6 
Rented accommodation (v41692914) 131.0 130.6 124.5 0.3 Sy 
Owned accommodation (v41692915) 146.9 146.8 149.4 0.1 -1.7 
Water, fuel and electricity (v41692916) 132.6 132.6 PAT 0.0 4.3 
All-items (1992=100) (v41713423) 147.1 146.4 144.5 0.5 1.8 
Edmonton, Alberta 
All-items (v41692918) 122.6 122.3 120.5 0.2 1, 
Shelter (v41692919) 146.1 147.2 146.2 -0.7 -0.1 
Rented accommodation (v41692920) 128.4 128.1 128.3 0.2 0.1 
Owned accommodation (v41692921) 147.7 147.5 148.8 0.1 -0.7 
Water, fuel and electricity (v41692922) 157.8 165.3 154.3 -4.5 2.3 
All-items (1992=100) (v41713425) 149.4 149.0 146.8 0.3 1.8 
Calgary, Alberta 
All-items (v41692924) 122.4 2203 120.8 0.1 7 ee 
Shelter (v41692925) 143.7 145.3 145.2 -1.1 -1.0 
Rented accommodation (v41692926) dilidert 118.1 119.9 -0.3 -1.8 
Owned accommodation (v41692927) 159.3 159.1 159.9 0.1 -0.4 
Water, fuel and electricity (v41692928) 113.4 12357 118.4 -8.3 -4.2 
All-items (1992=100) (v41713426) 154.0 153:9 152.0 0.1 1.3 
Vancouver, British Columbia 
All-items (v41692930) 114.2 113.6 112.6 0.5 1.4 
Shelter (v41692931) 115.3 114.0 113.6 Pa 1.2 
Rented accommodation (v41692932) 109.6 109.2 107.8 0.4 1.7 
Owned accommodation (v41692933) 116.2 115.6 116.2 0.5 0.0 
Water, fuel and electricity (v41692934) 123.5 116.3 113.0 6.2 9.3 
All-items (1992=100) (v41713428) 135.6 134.8 133.6 0.6 1.5 
Victoria, British Columbia 
All-items (v41692936) 112.4 112.0 111.9 0.4 0.4 
Shelter (v41692937) 110.7 109.9 102.2 0.7 -1.3 
Rented accommodation (v41692938) 110.6 110.3 108.2 0.3 2.2 
Owned accommodation (v41692939) 105.8 105.6 110.8 0.2 -4.5 
Water, fuel and electricity (v41692940) 142.5 135.1 129.4 5.5 10.1 
All-items (1992=100) (v41713429) 132.0 131.5 131.4 0.4 0.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


— 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average® 

ee ns eS ee = ee Ee eee 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 108.2 109.2 110.1 1099 110.0 110.4 109.3 108.5 108.7 108.8 109.1 
2007 109:2, 109 SatOSeaitO.6 etIO9etitts Attete aidol7 1OWweeit 1.0 sil iSeet tie T1027, 
2008 ATG dizi ane Selo zee 40 11426 115.65 115.3.  115t8h 114.9 11425 els: 114.0 
2009 1130S:OmdIO a Zee ooe 1is6 Atos 015.1) 115:30114-8 9 115 Gra 15.2 114.7 
2010 116.47 116:33 ait 1970 ee Es re 2 x ss s os < 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 109//.t O:2OO SMA 2 OMml Idee iicommdt2 1) dae 10:40 1 Osetia 111.0 
2007 AMAL OMA Omid 2 Sued SaleedlSGmm1c.5 ideAuatis:3 iisue 1113.8.) 144.01e114.5 113.2 
2008 113.8 1114.2) 115/399 116.2 1183" 118.8 4192 4186 1196 418.2 1166 1145 116.9 
2009 W14cONe1 15:65 See tO: oli 7.4eeitS:20 hto2e a 80 Ate Scoelt74 S1is.S a ti7-o A et, 
2010 118.3 118.4 119.0 118.8 ze a2 * : . E ” d i 
Halifax, Nova Scotia (v41692858) 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 1085 108.6 107.6 
2006 108.6" 108:35 108:9) 110:2 110:5) 410:3° 110:5' 110.7 110:0; 109.7 110:0) }109°7 109.8 
2007 1OS) fa OlGmed AeA ILO Mtoe deco eliceAe OO Ge 2 Se foe oct 112.0 
2008 T1229 dS: 4A As:O ee ilAtse 1G:2ee116:95 116.95 16.9" T16IS S116:8 114. at SO ‘Nat e374 
2009 A131 Oma dee Al el Ocoee GOs 1 1osleatiO:2s o116.oymlo:4 al 1O-oumilo.e qin sees} 
2010 11653 BiG: Se aiiiyeOue diss e 55 re 8 * “ a = - 
Saint John, New Brunswick (v41692864) 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 10S: 251096 OGeaiti 2. tit Ameit2.1 Ad 2eie td: SIO etd id Seto AleteZ 
2008 Teen Zee AOe TAS ASO 114540 1G ets: Oe te 7a ete T1332 
2009 V4 2a 2S 287 SO 14:6. 11455 14:25 11Arse 114 4) Toran 4 Ss T1Ser; 
2010 aiaisere silalestey alnkopih ae 
Quebec, Quebec (v41692870) 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.2 108.4 108.4 108.7 
2007 108:5) 109-2510 eet OS eal 1Onzs 11 10!4 F1t0:4 10918) 1102 e102) 110511028 410.1 
2008 laKOisy Sijahaleal Ushi TRUAA he iq kewe leche Rh 76 Sah SSeS: 112.4 
2009 11 2a ZO 2A 2 OSG t42) 11S s7e1S.6) 15:6) mlito.O 81 t4.3 ll 4o i 304 
2010 114.0 114.2 114.5 114.7 *. ¥ b 3 ¥: és fs zt ‘ 
Montréal, Quebec (v41692876) 
2005 105.1 105.4 106.2 106.2 106.4 106.7 106.8 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 1089 108.4 108.6 108.7 108.6 108.6 
2007 10857 1095S tOS™ 110s 110:5 1105) 11055 110:0) 10:45 o1110/4 > 110) eo 11120 110.3 
2008 110: Cite Sedton taize ANSAauiis:S) 18:00 e133) 113:6 a112.9) WZiaeett ico 112.6 
2009 ae 2 Ae 2 eee 2 Oe ito Onl £4.56 11 SiSeml 1410) di1S.8) ets. 7 Ara Taro AS 
2010 114.0 114.2 1145 114.8 2 ee 3 oF se re _ & tf 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 

2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 1086 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 108551096 SiO eet tidoe tdi A1dteet 10:9" 110:9: 5110.7" TOS a tiO:s 110.7 
2008 110 4a 4- On ites p21 113.4) 9114:0 1115:050114:8 1150) 113:6" 11SiS: e112-7 113-4 
2009 D2 SISO me ScOmetO edn4Onmit4:2 Ataceatiio.o) ise eit4d ed 146 eased 113.7 
2010 1144 Slo See Toe Ee xz ia + rr ss # = ¥ 
Toronto, Ontario (v41692888) 
2005 105.0 1056 106.4 106.3 106.5 106.5 1066 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 1085 108.7 109.0 1089 108.5 108.5 108.1 108.0 1083 108.5 108.4 
2007 108.2 “169.3. 410.3) “410.6 "4411.2 110.7. 110.7 1106 1108 110.7 Pte 110.5 
2008 110.7 “Viioetdicoeeti22, siloconlis-8 Mas ati4°f (14:9) .113.7 ViStSane tee Set 
2009 1142/5) 113:20 d1SiseetiSd iso 114.0) 413.6) 413.6 11367 114.084 Ae tsto 113.6 
2010 114.5 115.1 115.3 115.8 
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Tabie 12 — continued 


The ali-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Thunder Bay, Ontario (v41692894) 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 1066 106.4 1066 1066 106.9 
2007 106.2 107.3 108.3 108.4 108.8 108.3 108.6 108.3 108.3 107.9 108.2 108.1 108.1 
2008 LOIS NOSA® 108s 10976 el 10 i ie2ee lt 2. add 1:9) d22) 1109) 110:8) 1104 110.4 
2009 10915 210:3) 11 O:San Or 4ge dd 10) edad 10:3) 110:2 1:10:45 1110:2) 110:9) 410:4 110.5 
2010 URMOM SNA G77 ae & - e Fe es - é 2 a 
Winnipeg, Manitoba (v41692900) 
2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 1086 108.9 109.0 108.6 108.5 
2007 1OOLO M1094. 110i 110:Seett Anette TOMA) 11465 8110:9) “111 0s79 1 OL, 110.8 
2008 ALON eeet titel oe lal e/aeeitt 2 Omen oA dit 4eoee 1 14-00 14:9) 91150442: 14 siGee4 12-9 113.3 
2009 TZ Seed ScOM di 2sOm tS. OMmen 4220 lt 4sOeed Oe att 4Sn att 413 6 14:20 i458 44400 113:9 
2010 114.1 114.4 114.5 114.6 i 55 K o "6 - = 4, 
Regina, Saskatchewan (v41692906) 
2005 105:4 5105.7 106:3)5106:9) }106:5| § 10627, 107.1, 107.4 107.8 A07:3° 107.2, 107.1 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 108.6 108.8 108.9 
2007 1OS2S 10957 i atOM tat: Spal 220) SA 2:Siel 1 2:Sea i228 toad 23: 112422 Fade 
2008 Mt2omett2s( etlsiomet 1 4:4u ai 154endiG2eei16: Saat 1G:4) AGG: 6 116:456115:6 1152 
2009 T1SiGm 1164 1166 dG Zed di7ale edie AGO 116.05 14726174) Ate 1s Ati7eA2 
2010 AAC eel Oe tASetmm dn o.7 aA Es : i . % = A . 
Saskatoon, Saskatchewan (v4169291 2) 
2005 105.4 105.6 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 1096 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 NODS OSLO TON an lit On ei 24 sitcom 14.168 td Adel 14:40 1140 140 114.0 112.7 
2008 Nil 42a SO i GtOnet1 G9 17.6) ANS ioctl) siiodi 118.3 sa 1S:OM— 117.5 16:9 117.1 
2009 TAG: AHS. ANG 174® 11831 IS 1190 tS Oe AS Said SSeS: Geidont 118.2 
2010 WIiGton d16:7 11891195 2 a Me a " oe 
Edmonton, Alberta (v41692918) 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 110.6 110.2 110.1 109.4 108.6 
2006 1110S 1OMP1OGm ida 112 Adon 1128 11S:OF Ans d2-2 9 11S:013:5 112.0 
2007 LS: Qeias2e diol deOumddived) AnG-O. 9 d16-0) it Oel peli Geom dds) om ol S:ond 16:0 117.4 
2008 HO Omud Sas pl oOm ate eI 2h: Oo I Zovee Zoo) 125,68 2230 12 i-ou lei An teaO 121.4 
2009 1202 IZA 20020! Opn 2 1 Oe 1 22-2u 2 Oeet22 te leno ee eee 121.6 
2010 122;Ad22:9 22:3 226 Re 3 > x HY i 8 &. a 
Calgary, Alberta (v41692924) 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109.9 1089 109.5 110.9 112.0 111.7 113.6 114.4 114.7 113.5 114.2 114.7 112.3 
2007 C15 OMT Sos OsauticGe i ti7-6m 116.6) 1 Osteen Ors e119! Seti Sere 1 1 Sot ed oto 118.0 
2008 USO toil 120.0 ei2ie2, 312293) 9123-9) 123/00) 1244 12S 1218) 22.0 12456 121.8 
2009 ZOV/ Maize Zim cO Sete Oi2e alent O ioe dete Onto lOMNa ac 7 alec 1240 
2010 12254 122:8 122,35 122.4 vf = ts 2 fe a + 3. 5 
Vancouver, British Columbia (v41692930) 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 108.4 108.5 108.7 108.4 108.4 108.9 109.1 108.0 
2007 109.0 109.3 109.6 1100 1106 110.5 110.7 1106 110.7 110.4 110.4 110.5 110.2 
2008 VAOI2ZAATON7. A121 24S 2. 11 StO8e 114276 8114.5" 1146 11s: 4 S12 Sr at ti1-9 112.8 
2009 M2025) (iZGe A12-Cemn Gore lisoe d12:9 a 1S'6) 115.5012. 7 oud adie 112.9 
2010 ASH elis:9 itso 14:2 x * r 5 sé Xe x Fe a 
Victoria, British Columbia (v41692936) 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 109.6 109.7 109.8 
2008 10914 109:8) 1104 TIT AMI23 Ti1SiOM113.35 113-2 Sissi 2S5 1i4to) 6141.0 111.8 
2009 AAO Mats TAG, 111 Soi2-6* 12S li2s 2S. 2 dey, 1 Seatit.S 111.9 
2010 T1162) 14Z.5\ 142/60) 1124 2 £ ES te A Ze ds a a 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. NB. Que. Que. Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont. 
PEL Ont./Que. 


cents per litre 


Regular unleaded gasoline at full service filling stations 


April 2009 98.2 89.7 93.1 87.8 90.3 92.7 84.8 85.9 90.8 89.2 
May 2009 103.1 95.0 99.0 93.7 97.6 101.5 92.1 95.5 99.5 93.4 
June 2009 111.1 106.2 108.6 102.3 107.4 107.8 97.8 100.2 108.1 102.7 
July 2009 112.9 102.0 103.8 99.7 102.2 102.6 92.4 94.8 108.2 100.9 
August 2009 110.5 104.6 106.7 101.1 105.5 106.7 96.5 99.4 107.5 99.6 
September 2009 112.1 103.0 105.3 100.0 102.8 105.2 94.6 96.2 106.3 100.1 
October 2009 106.0 98.9 101.6 95.8 99.8 102.5 94.5 96.7 101.1 95.8 
November 2009 114.5 106.0 109.1 102.3 102.0 106.6 97.5 99.2 102.5 99.1 
December 2009 112.0 101.7 104.4 100.2 101.2 103.9 95.0 95.6 97.7 96.5 
January 2010 112.4 104.6 108.9 102.7 105.9 108.7 98.3 99.7 104.1 98.9 
February 2010 109.4 103.0 106.6 100.4 102.5 106.6 98.3 98.3 103.9 98.6 
March 2010 113.0 106.7 {ties 104.6 108.5 111.3 101.2 101.7 101.9 97.8 
April 2010 113.7 107.6 110.5 104.7 105.8 111.8 101.4 101.4 107.1 98.8 
Regular unleaded gasoline at self service filling stations 

April 2009 95.4 86.3 89.6 85.1 90.2 89.0 80.9 85.2 88.2 89.5 
May 2009 101.8 91.8 96.5 90.9 98.8 101.0 89.3 94.4 98.2 94.5 
June 2009 109.0 103.0 105.3 99.9 106.5 105.3 94.4 98.8 107.4 102.9 
July 2009 109.6 99.0 101.6 97.1 102.3 100.1 895 93.9 106.8 99.8 
August 2009 108.1 101.4 103.8 98.5 105.5 104.3 93.7 98.3 106.2 99.7 
September 2009 108.9 99.8 101.9 97.2 102.8 103.1 90.5 95.3 104.7 100.2 
October 2009 103.8 95.9 98.5 93.1 99.7 100.5 91.6 95.6 98.9 95.9 
November 2009 110.9 102.5 106.0 99.6 101.9 105.1 94.7 98.1 101.0 98.5 
December 2009 108.9 97.9 101.2 97.4 100.8 100.8 91.3 94.4 96.7 96.0 
January 2010 109.8 101.6 105.4 100.1 106.3 105.7 95.2 98.9 102.7 98.9 
February 2010 108.8 99.9 102.8 97.6 102.4 104.2 94.9 97.7 102.7 98.9 
March 2010 112.9 103.8 107.3 101.8 108.4 109.7 98.3 100.6 100.3 98.7 
April 2010 113.0 103.8 106.8 101.9 105.7 109.4 98.2 100.7 106.1 98.8 
Premium unleaded gasoline at full service filling stations 

April 2009 103.7 96.9 101.5 94.6 98.0 99.9 95.5 98.7 102.1 99.7 
May 2009 108.9 102.3 106.4 100.3 105.2 109.2 103.7 108.2 110.5 104.0 
June 2009 117.1 113.4 116.1 109.3 115.0 115.7 108.0 112.9 119.8 113.8 
July 2009 118.3 109.2 112.0 106.5 109.7 110.4 103.5 108.0 119.4 111.6 
August 2009 116.6 111.0 114.3 107.7 112.4 114.2 108.0 111.7 118.7 110.4 
September 2009 117.1 110.3 111.6 106.6 110.4 113.8 105.8 108.9 MATT 111.0 
October 2009 111.8 106.2 108.5 102.7 107.4 110.7 105.7 109.5 112.6 106.6 
November 2009 119.9 113.2 115.8 109.2 109.7 114.8 107.6 112.0 113.9 109.7 
December 2009 118.0 109.0 111.5 107.1 108.8 112.1 104.9 108.8 109.3 107.2 
January 2010 118.4 111.8 116.4 109.6 113.6 116.9 107.8 112.6 113.2 109.5 
February 2010 117.2 110.3 114.4 107.4 110.5 113.4 108.1 111.3 115.5 109.4 
March 2010 119.0 113.9 119.2 111.5 116.2 (WATE 110.7 113.7 113.4 107.9 
April 2010 120.3 114.8 117.4 111.6 113.8 119.2 110.8 113.3 118.6 109.5 
Premium unleaded gasoline at self service filling stations 

April 2009 101.4 93.6 97.6 92.2 98.0 97.2 93.1 98.0 99.5 99.8 
May 2009 107.7 99.0 104.3 98.1 106.4 109.1 102.0 106.9 109.5 105.0 
June 2009 115.0 110.3 113.0 107.2 114.0 113.5 106.7 111.2 118.8 113.3 
July 2009 116.0 106.3 109.4 104.4 109.8 108.4 102.0 106.9 118.3 110.0 
August 2009 114.3 108.7 110.9 106.0 112.9 112.4 106.0 111.2 (Were 109.9 
September 2009 114.6 107.0 109.3 104.5 110.5 141123 103.6 108.1 116.1 110.4 
October 2009 109.5 103.1 105.9 100.3 107.1 108.6 104.3 108.6 Tit.4 107.2 
November 2009 116.6 109.8 113.4 106.8 109.3 113.4 107.5 110.9 1dr 109.0 
December 2009 114.6 105.2 109.2 104.8 108.3 109.1 104.0 106.9 108.5 106.5 
January 2010 115.7 108.9 113.3 107.5 113.8 113.9 108.3 tide 114.3 109.2 
February 2010 114.8 106.6 110.9 105.1 110.1 112.5 108.1 110.5 114.3 109.4 
March 2010 119.0 111.0 115.1 109.0 115.9 117.6 111.2 113.5 112.3 109.3 
April 2010 118.9 111.2 114.0 109.3 113.3 117.4 111.2 113.4 118.1 109.4 
Household heating fuel 

April 2009 71.0 68.6 74.6 78.3 77.8 75.0 80.3 80.5 81.5 79.6 
May 2009 68.7 66.5 71.4 73.0 73.5 TAG: 75.7 80.3 80.1 75.6 
June 2009 68.7 66.5 744 73.0 73.5 TENT 75.7 80.3 80.1 756 
July 2003 68.7 66.5 Pg tes | 73.0 TRS 71.7 75.7 80.3 80.0 75.6 
August 2009 68.7 66.5 Ti 73.0 73.5 TAs 757 80.3 80.0 75.6 
September 2009 80.5 78.1 77.2 82.7 775 75.1 77.8 82.9 84.9 88.1 
October 2009 76.3 72.7 73.9 82.6 78.6 74.4 80.1 80.4 86.2 85.7 
November 2009 85.5 83.8 82.5 89.8 88.4 84.3 88.3 90.0 93.7 93.9 
December 2009 83.1 81.9 82.5 87.4 87.6 84.1 89.2 88.4 93.7 91.4 
January 2010 84.2 82.7 86.3 91.9 92.5 89.2 94.1 92.4 94.0 95.9 
February 2010 84.1 78.9 83.2 87.6 90.1 85.7 92.7 90.1 93.7 91.5 
March 2010 86.7 82.2 83.2 89.8 91.0 85.8 93.0 89.9 93.3 92.2 
April 2010 89.7 82.2 84.6 91.6 92.9 87.4 93.7 92.4 93.9 92.8 


seen ememumememaeeeeeeneeiaaeaeueauaaeceeeataaeetateaecaeedemeaeameeceeeiaaeeteceeaenaeneataemaaeaeeemteneeaeeeeeemetemtenndeteteetaeeeeeeeencemneetessamnamamentennnmememtenimnmmnanenenmnmamenenmamnnmmmmmiener TRUE LITRTnrOnrerer rnrnrrrrnrenenn str nner EET EERE OE OS OEE 
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Table 13 — continued 


Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Wate N.WT. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


April 2009 93.4 95.0 85.1 84.5 103.3 99:9 99.3 106.9 
May 2009 97.7 96.3 90.6 89.4 107.4 105.7 100.3 109.9 
June 2009 106.4 107.2 95.7 97.5 114.0 108.5 106.4 120.7 
July 2009 102.1 101.9 92.4 93.5 111.9 107.2 108.4 123.7 
August 2009 102.7 102.6 95.8 95.1 112.8 106.4 106.5 121.2 
September 2009 101.1 101.1 92.9 94.5 115.4 109.1 106.2 120.2 
October 2009 96.6 96.5 90.1 90.8 107.5 102.1 106.2 120.2 
November 2009 100.3 99:2 91.4 92.2 111.2 106.6 106.2 120.0 
December 2009 94.7 94.1 88.2 876 109.3 105.1 102.4 119.9 
January 2010 99.7 100.3 92.6 92.9 113.9 105.4 110.2 119.9 
February 2010 98.5 99.4 88.9 90.8 113.2 102.8 112.9 119.9 
March 2010 100.9 100.8 92.9 93.1 116.9 106.5 112.9 120.4 
April 2010 103.0 102.4 92.8 93.8 118.2 106.9 1127 120.4 


Regular unleaded gasoline at self 
service filling stations 


April 2009 93.9 94.0 82.3 84.7 100.0 98.5 98.5 104.5 
May 2009 97.5 97.9 87.9 89.8 104.0 105.0 98.8 107.0 
June 2009 107.1 106.7 93.3 98.3 110.9 107.2 105.5 118.7 
July 2009 102.5 102.9 89.6 92.5 108.1 105.2 106.3 119.2 
August 2009 103.9 103.3 93.0 94.8 109.4 105.7 103.0 117.4 
September 2009 100.7 100.8 90.8 93.3 112.1 108.1 100.8 117.4 
October 2009 96.7 96.5 88.2 89.9 104.0 101.1 101.5 117.3 
November 2009 100.4 99.3 89.1 91.8 107.6 105.4 99.8 117.1 
December 2009 94.7 93.9 84.8 87.0 105.7 103.9 S37 117.0 
January 2010 O97 100.6 90.5 92.3 110.4 103.8 110.7 116.9 
February 2010 99.0 99.0 86.9 88.5 109.7 102.5 112.2 116.9 
March 2010 101.1 101.0 90.5 92.2 113.7 105.4 112.5 116.9 
April 2010 103.2 102.5 91.4 93.3 114.9 106.1 112.5 116.9 


Premium unleaded gasoline at full 
service filling stations 


April 2009 103.8 103.7 98.0 95.4 116.1 112.6 106.4 118.4 
May 2009 108.5 106.8 103.0 101.3 120.0 118.6 106.8 121.4 
June 2009 1175 118.3 108.8 109.1 127.3 121.6 1453 127.5 
July 2009 112:7 112.9 105.9 105.4 124.7 120.4 115.3 129.7 
August 2009 114.7 114.2 108.9 107.2 125.57 119.6 113.3 130.7 
September 2009 112.3 112.8 106.0 106.4 128.6 122.3 112.2 129.7 
October 2009 107.8 108.3 103.5 103.1 120.7 115.1 112.2 129.7 
November 2009 111.7 110.6 105.8 104.8 124.5 119.8 112.2 130.3 
December 2009 106.3 106.1 104.2 100.1 122.5 118.6 108.4 130.9 
January 2010 1119 ties 107.4 105.0 127.1 118.7 114.9 130.9 
February 2010 110.4 109.7 104.0 103.3 126.5 116.0 117.2 130.9 
March 2010 112.4 112.7 107.4 105.4 130.4 119.6 117.2 130.9 
April 2010 114.4 114.3 108.1 105.8 131.4 120.6 118.7 132.4 


Premium unleaded gasoline at self 
service filling stations 


April 2009 105.7 105.7 94.3 96.8 113.4 111.3 106.3 116.5 
May 2009 109.3 109.4 100.0 101.8 117.4 rer 106.7 117.7 
June 2009 118.4 118.4 105.4 110.3 123.8 119.9 113.4 tet toed: 
July 2009 115.4 113.5 101.8 104.7 121.5 118.3 113.8 126.8 
August 2009 115.4 114.9 105.1 106.9 122.8 119.4 112.4 128.4 
September 2009 112.7 112:9 103.0 105.4 125.7 121.9 110.3 128.4 
October 2009 108.7 108.6 100.4 101.9 117.3 114.8 110.7 128.3 
November 2009 112.3 111.4 101.4 104.1 121.3 118.7 109.2 128.5 
December 2009 106.7 106.3 96.8 98.9 119.3 117.4 110.3 128.7 
January 2010 114.5 112.5 102.7 104.3 124.0 117.3 118.5 128.7 
February 2010 110.7 111.0 98.8 100.7 123.3 115.9 119.4 128.7 
March 2010 112.7 113.0 102.5 104.2 127.3 118.7 120.0 128.7 
April 2010 114.9 114.7 103.6 105.5 128.6 119.6 120.8 129.5 
Household heating fuel 

April 2009 77.5 78.8 2 81.8 oi 90.3 84.0 
May 2009 74.7 75.7 ; 81.5 92.5 89.4 83.0 
June 2009 74.7 75.7 ! 81.5 92.5 89.4 83.0 
July 2009 74.7 75.7 82.9 93.9 89.4 83.0 
August 2009 74.7 13.7 82.9 93.9 89.4 83.0 
September 2009 83.3 86.4 90.0 96.6 96.8 87.0 
October 2009 13.3 83.8 86.7 94.3 98.0 88.9 
November 2009 91.1 91.6 91.0 99.0 106.0 93.5 
December 2009 87.8 89.3 88.0 100.6 103.6 94.2 
January 2010 92.4 92.2 92:9 102.5 107.1 97.3 
February 2010 84.7 87.8 92.6 103.2 102.9 93.8 
March 2010 87.4 87.7 96.5 107.8 103.3 93.1 
April 2010 88.9 89.1 101.4 109.6 104.3 94.5 


Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


ee  ——————————— 


CANSIM February 2010 March 2010 April 2010 
vector 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12:52 Zor 12.54 
Sirloin steak, 1 kilogram (v735176) 14.60 (Gus! 15.36 
Prime rib roast, 1 kilogram (v735187) 21.36 20.92 20.21 
Blade roast, 1 kilogram (v735198) 9.85 10.21 10.14 
Stewing beef, 1 kilogram (v735209) 9.27 9.26 9.60 
Ground beef, regular, 1 kilogram (v735220) TREY 7.32 7.38 
Pork chops, 1 kilogram (v735221) 9.33 9.02 9.24 
Chicken, 1 kilogram (v735223) 6.35 6.36 6.49 
Bacon, 500 grams (v735166) 4.62 4.78 4.60 
Wieners, 450 grams (v735167) 3.10 2.97 3.14 
Canned sockeye salmon, 213 grams (v735168) 3.20 3:23 3.11 
Homogenized milk, 1 litre (v735169) 2.23 223 222 
Partly skimmed milk, 1 litre (v735170) 2.16 2.16 2.16 
Butter, 454 grams (v735171) 4.37 4.35 4.28 
Processed cheese food slices, 250 grams (v735172) Zo 2.78 Zuko 
Evaporated milk, 385 millilitres (v735173) 2.00 1.95 1.97 
Eggs, 1 dozen (v735174) PAT (A 2.67 2.68 
Bread, 675 grams (v735175) 2.54 2.50 2:52 
Soda crackers, 450 grams (v735177) ZS Zot 251 
Macaroni, 500 grams (v735178) 1.41 1.40 1:33 
Flour, 2.5 kilograms (v735179) 4.71 4.71 4.74 
Corn flakes, 675 grams (v735180) 4.07 4.15 4.00 
Apples, 1 kilogram (v735181) Silt 3.30 3.28 
Bananas, 1 kilogram (v735182) 1.66 1.65 1.62 
Grapefruits, 1 kilogram (v735183) 2.44 2:35) 2.34 
Oranges, 1 kilogram (v735184) 2.47 2.54 235 
Apple juice, canned, 1.36 litres (v735185) 1.91 1.84 1.93 
Orange juice, tetra-brick, 1 litre (v735186) 3.73 3.86 3.81 
Carrots, 1 kilogram (v735189) 1.40 1.58 1.68 
Celery, 1 kilogram (v735190) 2.81 2.34 2.28 
Mushrooms, 1 kilogram (v735191) 7.67 7.80 7.98 
Onions, 1 kilogram (v735192) 1.28 5 2.15 
Potatoes, 4.54 kilograms (v735193) 4.25 4.24 4.22 
French fried potatoes, frozen, 1 kilogram (v735194) Zee 2.20 2.21 
Baked beans, canned, 398 millilitres (v735195) 1.10 1.09 1.08 
Tomatoes, canned, 796 millilitres (v735196) 1.58 1.58 1.58 
Tomato juice, canned, 1.36 litres (v735197) 2.10 2.14 1.96 
Ketchup, 1 litre (v735199) 3.09 3.06 2.85 
Sugar, white, 2 kilograms (v735200) 2.91 3.00 2.99 
Coffee, roasted, 300 grams (v735201) 4.79 4.85 4.77 
Coffee, instant, 200 grams (v735202) 5.56 5.58 5.30 
Tea (72 bags) (v735203) 4.18 4.15 4.38 
Cooking or salad oil, 1 litre (v735204) 4.06 4.07 4.07 
Soup, canned, 284 millilitres (v735205) 1.02 1.02 1.05 
Baby food, 128 millilitres (V735206) 0.82 0.80 0.80 
Peanut butter, 500 grams (v735207) 3:03 3.02 3.01 
Fruit flavoured crystals, 2.25 litres (v735208) hee ean 1.29 
Soft drinks, cola type, 2 litres (v735210) 1.68 1.67 1.64 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.64 1.71 1.69 
Paper towels (2 rolls) (v735213) 2.53 2.47 2.45 
Facial tissue (200 tissues) (v735214) 2.10 2.10 2.08 
Bathroom tissue (4 rolls) (v735215) 2.39 2.36 2.32 
Shampoo, 300 millilitres (v7352 16) Bi2r 3.28 3:31 
Deodorant, 60 grams (v735217) 3.82 3.86 3.92 
Toothpaste, 100 millilitres (v735218) 1.87 72 1.88 
Cigarettes (200) (v735219) 77.41 77.38 77.68 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 98.8 102.4 102.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 15 
Inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and service 
not seasonally adjusted 


Canada St. John’s, Charlottetown Halifax, Saint John, Montreal, 
CPI weight! Newfoundland and Nova New Quebec 
and Labrador Summerside, Scotia Brunswick 
Prince Edward 
Island 
percent combined city average=100 
All-items 100.0 97 95 99 95 95 
Food 17.0 105 102 101 100 101 
Food purchased from stores : 105 103 102 101 101 
Meat, poultry and fish ; 106 103 107 102 99 
Dairy products and eggs : 103 92 94 93 95 
Bakery and other cereal products : 105 99 99 100 102 
Fruit and vegetables A 114 106 107 108 106 
Other food purchased from stores 2 : 97 110 99 103 101 
Food purchased from restaurants : 104 102 101 98 103 
Shelter 26.6 86 82 90 79 88 
Rented accommodation : 82 69 86 76 82 
Owned accommodation ; 82 13 86 73 86 
Water, fuel and electricity : 111 136 115 108 107 
Household operations and furnishings 11.1 103 104 106 103 97 
Household operations : 104 104 109 104 96 
Household furnishings ; 101 103 101 101 101 
Clothing and footwear 5.4 102 96 102 100 101 
Transportation 19.9 102 o7 97 98 100 
Private transportation ; 102 95 98 97 100 
Purchase of automotive vehicles 5 99 105 101 98 102 
Gasoline : 112 102 105 101 102 
Other private transportation : 99 78 89 93 95 
Public transportation : 100 110 90 104 102 
Health and personal care 4.7 100 99 101 100 99 
Health care : 96 97 99 97 95 
Personal care : 103 101 103 103 103 
Recreation, education and reading 474 93 104 107 108 86 
Recreation . 103 102 97 99 98 
Education and reading ; 76 108 126 123 64 
Alcoholic beverages and tobacco products oad 112 108 110 102 95 
Alcoholic beverages . 104 102 106 100 100 
Tobacco products and smokers’ supplies : 125 118 116 104 87 
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Table 15 — continued 
inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada Ottawa- Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight! Gatineau, Ontario Manitoba Saskatchewan Alberta British 
Ontario part, Columbia 
Ontario/Quebec 
percent combined city average=100 

All-items 100.0 103 107 94 95 101 101 
Food 17.0 100 99 100 101 100 106 
Food purchased from stores : 100 98 101 102 102 108 
Meat, poultry and fish : 100 99 95 97 103 110 
Dairy products and eggs : 108 109 95 94 101 110 
Bakery and other cereal products . 95 93 109 111 108 114 
Fruit and vegetables ‘ 96 92 106 109 106 105 
Other food purchased from stores 2 : 103 100 102 101 96 101 
Food purchased from restaurants : 101 99 97 98 95 101 
Shelter 26.6 105 116 85 85 104 100 
Rented accommodation ‘ 108 123 82 76 103 104 
Owned accommodation 4 103 114 84 81 100 101 
Water, fuel and electricity : 108 113 94 113 123 88 
Household operations and furnishings 11.1 104 105 99 99 99 103 
Household operations ‘ 106 108 99 100 102 105 
Household furnishings ; 101 101 100 98 94 100 
Clothing and footwear 5.4 102 101 100 98 96 100 
Transportation 19.9 98 106 S72 95 94 96 
Private transportation : 96 106 97 95 95 97 
Purchase of automotive vehicles ; 102 100 100 97 93 101 
Gasoline , 95 96 103 104 97 108 
Other private transportation F 90 121 88 85 95 83 
Public transportation : 110 110 97 94 85 91 
Health and personal care 4.7 101 98 96 94 98 97 
Health care 4 102 97 92 91 100 95 
Personal care ; 99 99 99 98 96 99 
Recreation, education and reading Zee 108 108 96 104 106 105 
Recreation 5 103 101 102 102 99 103 
Education and reading : ly 121 84 110 117 110 

Alcoholic beverages and tobacco 
products 3.1 95 97 103 110 111 108 
Alcoholic beverages ; of 98 93 103 106 107 
Tobacco products and smokers’ supplies : 93 96 118 122 119) 109 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the CPI consists of families and individuals living in urban and rural private households. 
For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit are not represented by 
the index. Prior to February 1995, the target population consisted of private households in Canadian urban centres 
with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


VVhen reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Consumer Prices 
Division. 

Text table 1 

Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 WZ 
Shelter 25.7 26.6 PETE 
Household operations, furnishings and equipment 11.4 Aten 10.2 
Clothing and footwear 5.6 5.4 Sa | 
Transportation 19.6 19:9 20.2 
Health and personal care 4.8 4.7 4.4 
Recreation, education and reading 13.0 12.2 11:2 
Alcoholic beverages and tobacco products 3.1 Sat 4.2 


nn 


1. Figures may not add to 100% due to rounding. 
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_ Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


_ The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
_ volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable | 
_ preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
_ products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
_ http://www. bankofcanada.ca/en/inflation/index. htm. 


| 
_ Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available — 
_ through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover | 
_ of this publication. 


Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montreal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-12 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1. 2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
2. Figures may not add to 100% due to rounding. 


3. The measure of core Consumer Price Index (CPI) excludes from the all-items CPI the effect of changes 
in indirect taxes and eight of the most volatile components identified by the Bank of Canada: fruit, 
fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural 
gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ 
supplies. For additional information on core CPI, please consult the Bank of Canada Web site: 
http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


1. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


1. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1. — In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


2. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the Consumer Price Index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment 
of electricity prices in Ontario, please contact CPD Dissemination Unit, Consumer Prices Division, telephone: 
(613) 951-9606, toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: cpd-info-dpc@statcan.gc.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. | The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core Consumer Price Index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. |The measure of core Consumer Price Index (CPI) excludes from the all-items CPI the effect of changes 
in indirect taxes and eight of the most volatile components identified by the Bank of Canada: fruit, 
fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural 
gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ 
supplies. For additional information on core CPI, please consult the Bank of Canada Web site: 
http://www.bankofcanada.ca/en/inflation/index.htm. 


2. |The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 


aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the Consumer Price Index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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4. The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. | The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the Consumer Price Index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment 
of electricity prices in Ontario, please contact CPD Dissemination Unit, Consumer Prices Division, telephone: 
(613) 951-9606, toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: cpd-info-dpc@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


“T’ - i. | rel 
fable 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items Consumer Price Index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 

Tabie 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 

iqaluit, not seasonally adjusted, historical data 


1. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


2. The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


1. | With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montreal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montreal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. | With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montreal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montreal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2008, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2008. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. VVhenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across Cities. 


Footnotes for Table 15 


1. | The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2008. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder VVinnipeg, 
John’s, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man. 
NLL. Summerside, N.B. Ont./Que. Ont. 
PE 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. VOI NWT. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) ; . (v735153) (v735154) (v735155) (v735156) 
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Table B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


St. Charlottetown Halifax, Saint Montreal, 
John’s, Newfoundland and Summerside, Nova John, New Quebec 

and Prince Edward Scotia Brunswick 

Labrador Island 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v1593987 1) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ontario part, Ontario Manitoba Saskatchewan Alberta British 
Ontario/Quebec Columbia 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (vi15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (vi5940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) . (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) {v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
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Tabie B — continued 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 

Ontario part, Ontario Manitoba Saskatchewan Alberta British 

Ontario/Quebec Columbia 

Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Your online source for information on the economy 


Canadian Economy Online 


Canadians want to know: 
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FREE current and historical economic indicators 
Visit and see what's available at the national, provincial and territorial levels: 


> Unemployment rate > Labour Income 
> Population > Gross Domestic Product (GDP) 
> Exports and imports > Inflation rate 
> Federal debt > Retail sales 
> Housing starts > Manufacturing shipments 
>» Composite leading indicator and more... 
Canadian Economy Online gives you useful statistics along with analyses that can help put tl 


www.canadianecononr 


It’s relevant, accurate, objective... and Canadian, eh! 
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of Canada du Canada 


The Consumer Price Index 


This publication presents the highlights ‘and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables’and graphs on the Canadian’CPI. 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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How to obtain more information 


Specific inquiries about this product and related statistics or services should be directed to: Client Services Unit, Consumer Prices 
Division, Statistics Canada, Ottawa, Ontario, K1A OT6 (telephone: 613-951-9606; toll free: 1-866-230-2248; fax: 613-951-2848; 
email: cpd-info-dpc @ statcan.gc.ca). 


For information about this product or the wide range of services and data available from Statistics Canada, visit our website at 
www.statcan.gc.ca, e-mail us at infostats @statcan.gc.ca, or telephone us, Monday to Friday from 8:30 a.m. to 4:30 p.m., at the 
following numbers: 


Statistics Canada’s National Contact Centre 
Toll-free telephone (Canada and United States): 


Inquiries line 1-800-263-1136 
National telecommunications device for the hearing impaired 1-800-363-7629 
Fax line 1-877-287-4369 


Local or international calls: 
Inquiries line 1-613-951-8116 
Fax line 1-613-951-0581 


Depository Services Program 
Inquiries line 1-800-635-7943 
Fax line 1-800-565-7757 


To access and order this product 


This product, Catalogue no. 62-001-X, is available free in electronic format. To obtain a single issue, visit our website at 
www.statcan.gc.ca and browse by “Key resource” > “Publications.” 


This product is also available as a standard printed publication at a price of CAN$12.00 per issue and CAN$111.00 for a one- 
year subscription. 


The following additional shipping charges apply for delivery outside Canada: 


Single issue Annual subscription 


United States CAN$6.00 CAN$72.00 
Other countries CAN$10.00 CAN$120.00 


All prices exclude sales taxes. 


The printed version of this publication can be ordered as follows: 


¢ Telephone (Canada and United States) 1-800-267-6677 

* Fax (Canada and United States) 1-877-287-4369 

¢ E-mail infostats @ statcan.gc.ca 

¢ Mail Statistics Canada 
Finance 


R.H. Coats Bldg., 6th Floor 
150 Tunney's Pasture Driveway 
Ottawa, Ontario K1A OT6 

* In person from authorized agents and bookstores. 


When notifying us of a change in your address, please provide both old and new addresses. 


Standards of service to the public 


Statistics Canada is committed to serving its clients in a prompt, reliable and courteous manner. To this end, Statistics Canada 
has developed standards of service that its employees observe. To obtain a copy of these service standards, please contact 
Statistics Canada toll-free at 1-800-263-1136. The service standards are also published on www.statcan.gc.ca under “About 
us” > “The agency” > “Providing services to Canadians.” 
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User information 


Symbols 
The following standard symbols are used in Statistics Canada publications: 
not available for any reference period 
not available for a specific reference period 
not applicable 
QO true zeroora value rounded to zero 


Os value rounded to 0 (zero) where there is a meaningful distinction between true zero and the value that was 
rounded 


P preliminary 

r revised 

x suppressed to meet the confidentiality requirements of the Statistics Act 
E use with caution 


F too unreliable to be published 


Note on CANSIM 


Data that appears in the The Consumer Price Index (catalogue no. 62-001-X) are also available electronically 
in our CANSIM (Canadian Socio-Economic Information Management System) database through the Internet 
tables 326-0009, 326-0012, 326-0015, 326-0020, 326-0021 and 326-0022, at a cost of $3.00 per series. In general, 
CANSIM provides a longer historical series. For further information on CANSIM call 1-800-263-1136. 


This publication was prepared under the direction of: 


Richard Evans Director, Consumer Prices Division 
Tarek M. Harchaoui Assistant Director, Consumer Prices Division 
Ron Morency Chief, Consumer Prices Production Section 


Cover page designed by: 


Rachel Penkar Senior Graphic Designer, Dissemination Division 
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Note to users 


The Consumer Price Index — May 2010 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
December 2009 
January 2010 
February 2010 
March 2010 
April 2010 

May 2010 

June 2010 

July 2010 
August 2010 
September 2010 
October 2010 
November 2010 
December 2010 


Release date 
January 20, 2010 
February 18, 2010 
March 19, 2010 
April 23, 2010 

May 21, 2010 

June 22, 2010 

July 23, 2010 
August 20, 2010 
September 21, 2010 
October 22, 2010 
November 23, 2010 
December 21, 2010 
January 25, 2011 
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Highlights _ 


* Consumer prices rose 1.4% in the 12 months to May, following a 1.8% increase in April. On a seasonally adjusted 
monthly basis, consumer prices declined 0.1% from April to May. 
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| * Six of the eight major components of the CPI recorded price increases in the 12 months to May. 


Highlights: 


* Consumer prices rose 1.4% in the 12 months to May, following a 1.8% increase in April. On a non-seasonally adjusted 
monthly basis, consumer prices rose 0.3% in May, the same rate of increase posted the previous month. 


All-items Consumer Price index (CPI): 
* In May, prices at the pump were 6.9% higher than a year earlier after increasing 16.3% the previous month. 


* In addition, natural gas prices rose 4.7% in May, after posting a 3.3% gain in April. The increase recorded in May was the | 
second consecutive rise after several months of decline. 


¢ Prices for fuel oil and other fuels rose 19.9% in May. 


* Energy prices rose 6.2% between May 2009 and May 2010, following a 9.8% increase during the 12-month period to April. 


_ + Prices for the purchase of passenger vehicles rose for the fifth consecutive month. These prices increased 5.1% following | 


a 5.3% increase in April. 


Main contributors to the 12-month change in the CPI: 


_ Main upward contributors: 


‘ | 


* Purchase of passenger vehicles (+5.1%) 


+ Gasoline (+6.9%) | 


_* Passenger vehicle insurance premiums (+5.1%) 


_ © Homeowner’s replacement cost (+4.4%) 


_* Telephone services (+5.4%) 


Main downward contributors: 

« Mortgage interest cost (-5.4%) 
* Furniture (-4.3%) 

* Video equipment (-15.2%) 


* Women’s clothing (-3.7%) 
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“Main contributors to the monthly change in the CPI, not seasonally adjusted: | 
Main upward contributors: 

* Electricity (+4.2%) 

* Passenger vehicle insurance premiums (+2.6%) 


* Traveller accommodation (+4.4 %) 


* Homeowner’s replacement cost (+0.8%) 
¢ Fresh fruit (+3.2 %) 
Main downward contributors: 
* Women’s clothing (-4.3%) 
* Gasoline (-0.5%) 


¢ Non-alcoholic beverages (-2.6 %) 


+ Fresh vegetables (-2.0 %) 


* Men’s clothing (-1.0%) 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage Monthly percentage 
Percentage change Percentage change Percentage change Percentage change 
May 2010 from April 2010 from May 2010 from April 2010 from 
May 2009 April 2009 April 2010 March 2010 
percent 
All-items 1.4 1.8 0.3 0.3 
Core Consumer Price Index (CPI) 

(Bank of Canada definition) 1.8 1.9 0.3 Os 
All-items excluding energy 1.0 1h, 0.2 0.3 
All-items excluding food and energy 1.0 1.2 0.3 0.4 
Goods eZ APs 0.0 0.4 
Services 1.6 1.6 0.5 0.3 


8 Statistics Canada — Catalogue no. 62-001-X 


S 


Consumer prices rose 1.4% in the 12 months to May, following a 1.8% increase in April. 
Chart 1 
The 12-month change in the Consumer Price Index and the CPI excluding energy 
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=== Consumer Price Index (CPI) CPI excluding energy 


Overall, energy prices rose 6.2% between May 2009 and May 2010, following a 9.8% increase during the 12-month 


period to April. Excluding energy, the Consumer Price Index (CPI) rose 1.0% in May, after posting a 1.1% increase 
in April. 


In May, prices at the pump were 6.9% higher than a year earlier, after increasing 16.3% the previous month. 
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Chart 2 
Evolution of the gasoline price index since May 2007 
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In addition, natural gas prices rose 4.7% in May, after posting a 3.3% gain in April. The increase recorded in May 
was the second consecutive rise after several months of decline. 


Prices for fuel oil and other fuels rose 19.9% in May. 


Prices for the purchase of passenger vehicles rose for the fifth consecutive month. These prices increased 5.1% 
following a 5.3% increase in April. 


12-month change: Six of the eight CPI components rise 


Overall, six of the eight major components of the CPI recorded price increases in the 12 months to May. The 
exceptions were clothing and footwear as well as recreation, education and reading. 
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Chart 3 
Transportation posts the largest price increases 
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Transportation prices rose 4.1% in the 12 months to May, after increasing 6.2% in April. In addition to paying higher 
prices for gasoline and passenger vehicles, consumers paid 5.1% more for passenger vehicle insurance premiums. 


Shelter costs rose 1.3% in the 12 months to May, after increasing 0.8% in April. Homeowner’s replacement costs 
rose 4.4% after posting a 2.9% increase in April. In addition to paying higher prices for natural gas, and fuel oil and 
other fuels, consumers also paid more for electricity. 


On the other hand, the mortgage interest cost index, which measures the change in the interest portion of payments 
on outstanding mortgage debt, declined 5.4% in May, following a 6.1% decrease in April. 


Food prices went up 0.8%, following a 1.0% increase in April. The increase posted in May was the smallest 
since March 2008. Prices for food purchased from restaurants rose 2.2%. Prices also increased for sugar and 
confectionery, and tomatoes while prices for fresh fruit and potatoes fell. 


Consumers paid 0.9% more for household operations, furnishings and equipment in the 12 months to May. This 
increase followed a 1.1% rise recorded in the 12 months to April. Higher prices were recorded for telephone services 
and child care. 


Prices in the health and personal care component were up 2.2%. Most of the indexes within this component posted 
increases. 


Prices in the recreation, education and reading component fell 0.2% in the 12 months to May. This was the first 
decline in this index since November 2008. Prices for video equipment and computer equipment and supplies 
dropped. However, consumers paid more for cablevision and satellite services. 


Prices for clothing and footwear declined 1.3%. In this component, lower prices were recorded for women’s and 
children’s clothing. Prices for women’s footwear also fell. 
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The provinces 
Consumer prices rose in all provinces in the 12 months to May, but at a slower pace than in April. Ontario and three 
of the four Atlantic provinces registered the largest year-over-year increases. 


Chart 4 
Smailer price increases in all provinces compared to the previous month 
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In Ontario, consumer prices rose 1.9% in May. Prices for the purchase of passenger vehicles were up as were 
passenger vehicle insurance premiums. Additionally, gasoline prices rose 4.9%, following a 17.6% increase in April. 


Although gasoline prices rose in all provinces, the increases observed in the Atlantic provinces were among the 
largest. Atlantic Canada also registered price increases for fuel oil and other fuels. 


Prices rose 0.5% in Manitoba in the 12 months to May, following a 1.0% increase in April. Gasoline prices and the 
cost of purchasing passenger vehicles were up, whereas prices for natural gas and home and mortgage insurance 
premiums declined. 


In British Columbia, prices advanced 0.6% in May, after rising 1.0% in April. Gasoline and electricity prices rose 9.6% 
and 9.3%, respectively. 


The non-seasonally adjusted monthly CPI rises 


In May, consumer prices prior to seasonal adjustment rose 0.3%, the same rate of increase posted the previous 
month. 


Six of the eight major components of the CPI registered month-to-month increases in May: shelter; transportation; 
recreation, education and reading; food: alcoholic beverages and tobacco products and household operations, 
furnishings and equipment. 
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Chart 5 
Six of eight CP] components increase in May, month-over-month 
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Shelter prices rose 0.5%. Within this component, month-to-month increases in electricity prices and homeowner’s 
replacement costs were observed. 


Transportation prices were up 0.6%. Passenger vehicle insurance premiums and prices for the purchase of 
passenger vehicles increased. Consumers paid 0.5% less at the pump for gasoline in May than they did in April. 


Prices for recreation, education and reading registered a month-to-month increase of 0.7% in May. Within this 
component, prices for traveller accommodation increased 4.4% between April and May. 


On the other hand, consumers paid less for women’s clothing (-4.3%), non-alcoholic beverages (-2.6%) and fresh 
vegetables (-2.0%). 


Seasonally adjusted monthly CPI falls 


On a seasonally adjusted monthly basis, the CPI declined 0.1% in May, after remaining unchanged from March to 
April. The clothing and footwear index fell 0.4%. Prices also declined in the health and personal care component, 
in recreation, education and reading, as well as in food. 


12-month change in the Bank of Canada’s core index 


The Bank of Canada’s core index advanced 1.8% in the 12 months to May, following a 1.9% rise in April. Price 
increases were recorded for the purchase of passenger vehicles, passenger vehicle insurance premiums, 
homeowner's replacement costs and telephone services. 


On a month-to-month basis, the core index before seasonal adjustment rose 0.3%, the same rate of increase posted 
the previous month. 


The seasonally adjusted monthly core index rose 0.1% in May, after increasing 0.2% in April. 
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326-0012 Average retail prices for food and other selected items, monthly 
326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and 


services, annual 


326-0020 Consumer Price Index (CPI), 2005 basket content, monthly 
326-0021 Consumer Price Index (CPI), 2005 basket content, annual 
326-0022 Consumer Price Index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 
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Selected summary tables from Statistics Canada 


* Consumer Price Index, by province (monthly) 

* Consumer Price Index, by city (monthly) 

* Consumer Price Index, food, by province (monthly) 

* Consumer Price Index, shelter, by province (monthly) 

* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 

* Consumer Price Index, transportation, by province (monthly) 

* Consumer Price Index, health and personal care, by province (monthly) 

* Consumer Price Index, recreation, education and reading, by province (monthly) 

* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
* Canada: Economic and financial data 

* Consumer Price Index, provinces 

* Consumer Price Index, historical summary, by province or territory 

¢ Gasoline and fuel oil, average retail prices by urban centre (monthly) 

* Food and other selected items, average retail prices (monthly) 

* Gasoline and fuel oil, average retail prices by urban centre 

* Food and other selected items, average retail prices 

* Consumer Price Index, food, by province 

* Consumer Price Index, shelter, by province 

* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 

* Consumer Price Index, transportation, by province 

* Consumer Price Index, health and personal care, by province 

* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

* Inter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no. 62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 


ieeemeeeeeeeeeeeeeeeemeeeeeneaeeneeemareteaeeeeetmemeneteeemeeemaeaetaeeeeenaeeeaemnnemneeammmmnmeemtmneentmemamentemmnmeenmmemnmnmemmnnammmeemmmmmenmanannnnmnemmummnnmmmmmm RSE ee 


16 = Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — May 2010 


Table 1 
The Consumer Price Index, major components and special aggregates, ' Canada, not seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance? May 2010 from 
number May April May April May 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41690973) 100.0 116.3 116.0 114.7 0.3 1.4 
Food (v41690974) 17.0 122.9 122.8 121.9 0.1 0.8 
Shelter (v41691050) 26.6 123.0 122.4 121.4 0.5 tes 
Household operations, furnishings and equipment (v41691067) Wed 108.6 108.5 107.6 0.1 0.9 
Clothing and footwear (v41691108) 5.4 92.7 94.1 93.9 -1.5 -1.3 
Transportation (v41691128) 19.9 118.1 117.4 113.5 0.6 4.1 
Health and personal care (v41691153) 4.7 114.6 114.8 112.1 -0.2 2.2 
Recreation, education and reading (v41691170) UW 103.6 102.9 103.8 0.7 -0.2 
Alcoholic beverages and tobacco products (v41691206) Sat 132.1 131.8 131.2 0.2 0.7 
All-items (1992=100) (v41713403) : 138.5 138.1 136.6 0.3 1.4 
Special aggregates 
Goods (v41691222) 48.8 109.4 109.4 108.1 0.0 ipr2 
Durable goods (v41691223) 13.3 87.7 87.4 87.6 0.3 0.1 
Semi-durable goods (v41691224) eZ 94.1 95.4 94.7 -1.4 -0.6 
Non-durable goods (v41691225) 28.2 125.8 125.4 123.1 0.3 2:2 
Services (v41691230) 51.2 I23%2 122.6 12153 O'S 1.6 
All-items excluding food (v41691232) 83.0 S10 114.6 TELA 0.3 1.6 
All-items excluding food and energy (v41691233) 73.6 112.8 112.5 TATE 7, 0.3 1.0 
All-items excluding energy (v41691238) 90.6 114.6 114.4 113.5 0.2 1.0 
All-items excluding gasoline (v41693245) 95.1 115.4 114.8 113.8 0.3 I 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 112.2 Wi 110.8 0.0 13 
Energy (v41691239) 9.4 137.4 136.0 129.4 1.0 6.2 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 AV5s7 115.4 114.1 0.3 1.4 
Core Consumer Price Index (CPI) (Bank of Canada definition)3 (v41693242) 82.7 115.7 115.3 URSA 0.3 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 2 
The Consumer Price index, major components and special aggregates, 1 Canada, seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance* May 2010 from 
parapet May April May April May 
2010 2010 2009 2010 2009 
2002=100 

All-items (v41690914) 100.0 115.8 115.9 114.1 -0.1 1.5 
Food (v41690915) 17.0 122.5 122.6 1215 -0.1 0.8 
Shelter (v41690916) 26.6 123.0 122.4 121.4 0.5 1.3 
Household operations, furnishings and equipment (v41690917) et 108.4 108.2 107.4 0.2 0.9 
Clothing and footwear (v41690918) 5.4 92:5 S29 93.8 -0.4 -1.4 
Transportation (v41690919) 1939 118.1 117.4 113.5 0.6 4.1 
Health and personal care (v41690920) 4.7 114.3 114.6 Gta -0.3 2.3 
Recreation, education and reading (v41690921) 1222 103.0 103.3 103.0 -0.3 0.0 
Alcoholic beverages and tobacco products (v41690922) 31 132.1 131.8 131.2 0.2 0.7 

Special aggregates 
All-items excluding food (v41690923) 83.0 115.0 114.6 11332 0.3 1.6 
All-items excluding food and energy (v41690924) 73.6 112.5 112:5 111.4 0.0 1.0 

All-items excluding eight of the most volatile components (Bank 

of Canada definition) (v41690925) 82.7 114.1 113,9 ign 0.2 1.8 
Core Consumer Price Index (CPI) (Bank of Canada definition) 3 (v41690926) 82.7 115.4 115.3 113:5 0.1 TEz 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and igaluit!, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector May 2010 from 
number May April May April May 
2010 2010 2009 2010 2009 
2002=100 

Newfoundland and Labrador (v41691244) diez 117.0 1d52 0.2 ETE 
Prince Edward Island (v41691379) 119.2 119.1 116 0.1 1.4 
Nova Scotia (v41691513) 117.8 117.9 115.8 -0.1 1.7 
New Brunswick (v41691648) UeRes 115.8 VAS 7 -0.1 1.8 
Quebec (v41691783) 114.9 114.8 Si Se7, 0.1 ited 
Ontario (v41691919) 116.2 dd 5o7 114.0 0.4 1.9 
Manitoba (v41692055) 115.0 114.8 114.4 0.2 0.5 
Saskatchewan (v41692191) 118.6 118.5 117.0 0.1 1.4 
Alberta (v41692327) 122.7 122.3 121.4 0.3 acd 
British Columbia (v41692462) 113.6 WS 112.9 0.4 0.6 
Whitehorse, Yukon (v41692598) 114.3 113.6 114.0 0.6 0.3 
Yellowknife, Northwest Territories (v41692722) 117.8 Ue? 116.0 0.5 1.6 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 112.2 111.8 113.6 0.4 AP 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-1 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted —- Food ' 


el 


All-items 
Food 


Food purchased from stores 
Meat 
Fresh or frozen meat (excluding poultry) 
Fresh or frozen beef 
Fresh or frozen pork 
Fresh or frozen poultry meat 
Fresh or frozen chicken 
Processed meat 
Ham and bacon 
Other processed meat . 
Fish, seafood and other marine products 
Fish 
Fresh or frozen fish (including portions and fish sticks) 
Canned and other preserved fish 
Dairy products and eggs 
Dairy products 
Fresh milk 
Butter 
Cheese 
Ice cream and related products 
Eggs 
Bakery and cereal products (excluding infant food) 
Bakery products 
Bread, unsweetened rolls and buns 
Biscuits 
Other bakery products 
Cereal products (excluding infant food) 
Rice (including rice-based mixes) - 


Breakfast cereal and other grain products (excluding infant 


food) 
Pasta products 
Flour and flour based mixes 
Fruit, fruit preparations and nuts 
Fresh fruit 
Apples 
Oranges 
Bananas and plantains 
Other fresh fruit 
Preserved fruit and fruit preparations 
Fruit juices 
Other preserved fruit and fruit preparations 
Nuts 
Vegetables and vegetable preparations 
Fresh vegetables 
Potatoes 
Tomatoes 
Lettuce 
Other fresh vegetables 
Preserved vegetables and vegetable preparations 
Frozen and dried vegetables (excluding canned) 
Canned vegetables and other vegetable preparations 
Other food products and non-alcoholic beverages 
Sugar and confectionery 
Fats and oils 
Coffee and tea 
Condiments, spices and vinegars 
Other food preparations 
Non-alcoholic beverages 


Food purchased from restaurants 
Food purchased from table-service restaurants 
Food purchased from fast food and take-out restaurants 


CANSIM 
vector 
number 


(v41690973) 
(v41690974) 


(v41690975) 
(v41690976) 
(v41690977) 
(v41690978) 
(v41690979) 
(v41690981) 
(v41690982) 
(v41690984) 
(v41690985) 
(v41690986) 
(v41690987) 
(v41690988) 
(v41690989) 
(v41690990) 
(v41690992) 
(v41690993) 
(v41690994) 
(v41690995) 
(v41690996) 
(v41690997) 
(v41690999) 
(v41691000) 
(v41691001) 
(v41691002) 
(v41691003) 
(v41691004) 
(v41691005) 
(v41691006) 


(v41691007) 
(v41691008) 
(v41691009) 
(v41691010) 
(v41691011) 
(v41691012) 
(v41691013) 
(v41691014) 
(v41691015) 
(v41691016) 
(v41691017) 
(v41691018) 
(v41691019) 
(v41691020) 
(v41691021) 
(v41691022) 
(v41691023) 
(v41691024) 
(v41691025) 
(v41691026) 
(v41691027) 
(v41691028) 
(v41691029) 
(v41691030) 
(v41691033) 
(v41691036) 
(v41691039) 
(v41691040) 
(v41691045) 


(v41691046) 
(v41691047) 
(v41691048) 


Indexes Percentage change 
May 2010 from 
May April May April May 
2010 2010 2009 2010 2009 
2002=100 

116.3 116.0 114.7 0.3 1.4 
122.9 122.8 121.9 0.1 0.8 
122.8 122.6 122.5 0.2 0.2 
118.7 117.7 119.0 0.8 -0.3 
116.0 UMEETs 117.8 2.0 -1.5 
118.5 AAG:Z 120.1 2.0 -1.3 
106.4 103.8 109.1 25 -2.5 
128.4 130.8 127.8 -1.8 0.5 
131.3 134.7 Sen -2.5 0.2 
15:4 113.3 113.9 1.6 cid 
103.9 100.1 104.2 3.8 -0.3 
120.9 120.0 119.0 0.8 1.6 
108.7 108.6 107.9 0.1 0.7 
114.4 114.2 112.9 0.2 1.3 
114.9 $1632 112.1 -0.3 25 
ier 112.0 114.7 1.0 -1.4 
130.0 129.9 128.9 0.1 0.9 
130.1 129.9 129.1 0.2 0.8 
129.2 129.4 128.9 -0.2 0.2 
125.8 126.0 127.6 -0.2 -1.4 
128.6 129.5 127.8 -0.7 0.6 
132.0 128.6 TEA, 2.6 3.9 
128.4 128.5 125.8 -0.1 2.1 
137.6 137.6 137.9 0.0 -0.2 
143.2 144.0 143.9 -0.6 -0.5 
157.9 159.3 160.5 -0.9 -1.6 
122.6 12255 122.6 0.1 0.0 
136.0 136.6 134.3 -0.4 1.3 
WES 126.2 127.0 1.0 0.4 
tS VAT (YE 140.5 0.4 -2.0 
117-2 114.0 113.3 2.8 3.4 
140.3 142.5 146.1 -1.5 -4.0 
139.3 139.9 140.5 -0.4 -0.9 
111.4 109.3 (IES 1.9 -3.5 
103.3 100.1 111.6 see -7.4 
eas 111.5 116.4 0.9 -3.4 
94.5 87.5 106.5 8.0 -11.3 
136.5 136.9 140.8 -0.3 -3.1 
96.5 92.8 106.1 4.0 -9.0 
123.9 123:2 2H a7 0.6 1.8 
126.4 126.0 124.1 0.3 9 
117.6 116.1 Shi 138 1.6 
118.9 119.5 118.8 -0.5 0.1 
1152 116.6 113.9 -1.2 1.1 
110.5 i257 110.7 -2.0 -0.2 
82.3 80.8 110.9 1.9 -25.8 
103.4 130.7 90.5 -20.9 14.3 
94.0 91.1 105.9 SP) -11.2 
126.0 124.1 120.2 eS 48 
132.2 130.7 125.4 Asa 5.4 
125.4 126.0 122.8 -0.5 2 
136.7 133.8 AE 2.2 7:5 
123.4 123.9 121.5 -0.4 1.6 
132.4 132.5 123.0 -0.1 7.6 
139.9 139.7 139.8 0.1 0.1 
120.4 119.0 118.2 72 1.9 
113.4 114.5 112.8 -1.0 0.5 
123.5 122.5 121.9 0.8 1.3 
118.2 121.4 118.9 -2.6 -0.6 
123.1 123.2 120.5 -0.1 ZZ 
123.9 123.9 121.2 0.0 PAG 
121.4 Zo 118.9 -0.1 PSH | 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


CANSIM Indexes Percentage change 
vector May 2010 from 
ese May April May April May 
2010 2010 2009 2010 2009 
2002=100 
Shelter (v41691050) 123.0 122.4 121.4 0.5 1.3 
Rented accommodation (v41691051) 110.5 110.5 109.2 0.0 1.2 
Rent (v41691052) 110.6 110.5 109.2 0.1 1.3 
Owned accommodation (v41691055) 126.3 126.1 125.9 0.2 0.3 
Mortgage interest cost 1 (v41691056) 112.8 112.8 119.3 0.0 -5.4 
Replacement cost (v41691057) 140.9 139.8 134.9 0.8 4.4 
Property taxes (including special charges) (v41691058) 129.4 129.4 124.1 0.0 4.3 
Homeowners’ home and mortgage insurance (v41691059) 163.3 162.1 159.5 0.7 2.4 
Homeowners’ maintenance and repairs (v41691060) 117.9 117.9 115.8 0.0 1.8 
Water, fuel and electricity (v41691062) se ey / 128.5 124.6 25 5.0, 
Electricity 2 (v41691063) 120.2 1153 115.6 4.2 4.0 
Water (v41691064) 166.6 166.1 sj ESY fe 0.3 6.0 
Natural gas (v41691065) 118.5 11S 413.2 0.9 4.7 
Fuel oil and other fuels (v41691066) 180.0 180.5 150.1 -0.3 19.9 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 4-3 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 
CANSIM indexes Percentage change 
vector May 2010 from 
number May April May April May 
2010 2010 2009 2010 2009 
2002=100 
Household operations, furnishings and equipment (v41691067) 108.6 108.5 107.6 0.1 0.9 
Household operations (v41691068) 116.2 116.1 112.8 0.1 3.0 
Communications (v41691069) 109.7 109.3 105.0 0.4 4.5 
Telephone services (v41691070) ATTS 11-0 105.6 0.3 5.4 
Internet access services (v41693216) 95.1 94.5 95.3 0.6 -0.2 
Postal services and other communication services (v41691071) 123 132°3 126.6 0.0 45 
Child care and domestic services (v41691072) 130.5 130.3 125.4 0.2 4.1 
Child care (v41691073) 129.3 129.3 123.2 0.0 5.0 
Domestic services (v41691074) 134.0 133.3 130.4 0.5 2.8 
Household chemical products (v41691075) 106.2 106.4 110.6 -0.2 -4.0 
Paper, plastic and foil supplies (v41691078) 113.1 113.2 110.8 -0.1 ao 
Other household goods and services (v41691081) 121.8 22a 119.0 -0.2 2.4 
Pet food and supplies (v41691082) 119.5 120.2 115.3 -0.6 3.6 
Seeds, plants and cut flowers (v41691083) 107.9 110.0 107.0 -1.9 0.8 
Other horticultural goods (v41691084) 106.3 108.2 104.8 -1.8 1.4 
Financial services (v41693229) 120.1 120.1 423.3 0.0 -2.6 
Household furnishings and equipment (v41691087) 95.9 95.8 98.6 0.1 -2.7 
Furniture and household textiles (v41691088) 96.9 96.2 100.7 0.7 -3.8 
Furniture (v41691089) 95.0 94.1 99.3 1.0 -4.3 
Household textiles (v41691093) 103.3 103.7 105.6 -0.4 -2.2 
Household equipment (v41691097) 87.2 87.7 89.2 -0.6 -2.2 
Household appliances (v41691098) 85.7 86.0 88.4 -0.3 -3.1 
Non-electric kitchen utensils and tableware (v41691103) 86.2 87.0 86.9 -0.9 -0.8 
Services related to household furnishings and equipment (v41691107) 148.6 148.6 146.0 0.0 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-4 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 
and footwear 


CANSIM Indexes Percentage change 
vector May 2010 from 

nuraaer May April May April May 
2010 2010 2009 2010 2009 

es ee EEE eee eS eS 

2002=100 

Clothing and footwear (v41691108) 92.7 94.1 93:9 -1.5 -1.3 
Clothing (v41691109) 85.4 87.7 88.0 -2.6 -3.0 
Women’s clothing (v41691110) 82.5 86.2 85.7 -4.3 ehye 
Men's clothing (v41691111) 91.4 92.3 93.2 -1.0 -1.9 
Children’s clothing (including infants) (v41691112) 81.1 81.2 83.2 -0.1 -2.5 
Footwear (v41691113) 95.3 96.3 96.4 -1.0 -1.1 
Clothing accessories and jewellery (v41691118) 116.9 114.4 111.8 747: 4.6 
Clothing material, notions and services (v41691123) 12237 q2tet 118.7 1.3 3.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Transportation 


CANSIM Indexes Percentage change 
vector May 2010 from 
number May April May April May 
2010 2010 2009 2010 2009 
2002=100 
Transportation (v416911 28) 118.1 117.4 113.5 0.6 4.1 
Private transportation (v41691129) 117.8 “ile er 112.3 0.5 4.9 
Purchase, leasing and rental of passenger vehicles (v41691130) 90.9 90.7 86.5 0.2 o.1 
Purchase and leasing of passenger vehicles (v41691131) 90.7 90.6 86.3 0.1 Su 
Purchase of passenger vehicles (v41691132) Siro 91.4 87.1 0.1 Sil 
Rental of passenger vehicles (v41691134) 99.8 99.8 99.4 0.0 0.4 
Operation of passenger vehicles (v41691 135) 143.4 142.5 136.9 0.6 47 
Gasoline (v41691136) 147.1 147.8 137.6 -0.5 6.9 
Passenger vehicle parts, maintenance and repairs (v41691137) 12557 25.7. 125.3 0.0 0.3 
Other passenger vehicle operating expenses (v41691140) 148.0 144.7 141.5 Zo 46 
Passenger vehicle insurance premiums 1 (v41691141) T5251 148.2 144.7 2.6 el 
Passenger vehicle registration fees (v41691142) 107.6 107.6 107.3 0.0 0.3 
Drivers’ licences (v41691143) 150.3 150.3 149.5 0.0 0.5 
Parking fees (v41691144) 144.0 144.0 138.9 0.0 3.7 
Public transportation (v41691146) 120.8 119.4 124.9 1.2 -3.3 
Local and commuter transportation (v41691147) 134.8 134.8 128.3 0.0 oa 
City bus and subway transportation (v41691148) 134.8 134.8 126.0 0.0 7.0 
Taxi and other local and commuter transportation (v41691149) 134.7 134.7 133.0 0.0 1.3 
Inter-city transportation (v41691150) 113.0 110.8 122.8 2.0 -8.0 
Air transportation (v41691151) 110.2 107.7 121.4 2.3 -9.2 
Rail, highway bus and other inter-city transportation (v41691152) 128.5 128.5 126.5 0.0 1.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-6 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


Health and personal care 


Health care 
Health care goods : 
Medicinal and pharmaceutical products 
Prescribed medicines 
Non-prescribed medicines 
Optical goods 
Health care services 
Optical services 
Dental care 


Personal care 
Personal care supplies and equipment 
Personal care services 


CANSIM 
vector 
number 


(v41691153) 


(v41691154) 
(v41713463) 
(v41691156) 
(v41691157) 
(v41691158) 
(v41713381) 
(v41713464) 
(v41693244) 
(v41691161) 
(v41691163) 
(v41691164) 
(v41691169) 


May 
2010 


114.6 


118.8 
106.9 
105.3 
102.0 
4131 
11125 
135.2 
108.2 
132:2 


110.6 
103.9 
11919 


Indexes 


April 
2010 


114.8 


118.7 
106.9 
105.1 
101.6 
111.3 
111.4 
135.2 
108.2 
132.2 


111.0 
105.3 
119.0 


May 
2009 


2002=100 


112.1 


116.0 
106.8 
105.1 
102.4 
109.7 
110.3 
128.6 
103.7 
127.4 


108.4 
101.6 
118.0 


May 2010 from 


April 
2010 


Percentage change 


May 
2009 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-7 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


CANSIM Indexes Percentage change 
vector May 2010 from 
number May April May April May ~ 
2010 2010 2009 2010 2009 
2002=100 

Recreation, education and reading (v41691170) 103.6 102.9 103.8 0.7 -0.2 
Recreation (v41691171) 95.9 95.0 97.9 0.9 -2.0 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 62.9 62.7 66.1 0.3 -4.8 
Purchase and operation of recreational vehicles (v41691179) 115.2 114.7 116.0 0.4 -0.7 
Home entertainment equipment, parts and services (v41691184) risky e Toot 79.6 0.0 -7.4 
Travel services (v41691190) 92.6 90.4 96.5 2.4 -4.0 
Traveller accommodation 1 (v41691191) 80.0 76.6 62.3 4.4 -2.8 
Travel tours (v41691192) 106.2 106.2 112.6 0.0 -5.7 
Other cultural and recreational services (v41691193) 132.6 oiler 128.7 0.7 3.0 
Spectator entertainment (excluding cablevision) (v41691194) 125:9 124.4 122.2 0.9 aT g 
Cablevision and satellite services (including pay television) (v41691195) 141.2 141.2 135.5 0.0 4.2 
Use of recreational facilities and services (v41691196) 1270 124.8 125.0 1.8 5 
Education and reading (v41691197) 127.8 127.8 122.5 0.0 4.3 
Education (v41691198) Asiiez fe Jes 125.9 0.0 4.2 
Tuition fees (v41691199) 136.0 136.0 130.7 0.0 4.1 
Reading material and other printed material (excluding textbooks) (v41691202) 115.9 115.9 110.6 0.0 4.8 
Newspapers (v41691203) 130.4 130.4 124.0 0.0 5.2 
Magazines and periodicals (v41691204) 123.4 123.4 118.9 0.0 3.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 
vector May 2010 from 
number May April May April May 
2010 2010 2009 2010 2009 
2002=100 
Aicoholic beverages and tobacco products (v41691 206) 132.1 131.8 13122 0.2 0.7 
Alcoholic beverages (v41691207) 115.1 114.5 115.1 0.5 0.0 
Alcoholic beverages served in licensed establishments (v41691208) 122.4 a2157 119.9 0.6 Zit 
Beer served in licensed establishments (v41691209) 124.2 123.6 121.8 0.5 ; 2.0 
Liquor served in licensed establishments (v41691211) 124.1 123.0 121.0 0.9 2.6 
Alcoholic beverages purchased from stores (v41691212) 114.6 ade: PATE 0.5 -1.0 
Beer purchased from stores (v41691213) 115.4 114.8 116.5 0.5 -0.9 
Wine purchased from stores (v41691214) 104.4 104.1 105.3 0.3 -0.9 
Liquor purchased from stores (v41691215) 110.9 110.3 11223 0.5 -1.2 
Tobacco products and smokers’ supplies (v41691216) 147.5 147.6 145.4 -0.1 1.4 
Cigarettes (v41691217) 147.4 147.5 145.3 -0.1 1.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 5 
The Consumer Price index for Canada, all-items, not seasonaily adjusted, historical data 


The Consumer Price Index — May 2010 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 
average’ 
2002=100 
Indexes (v41690973) 
1991 SZOSRSZ0 S23 82:3) 8 O2e7 Sarl) Bose. Gorce)) 83.1) 83:00 585a:6) 932.9 82.8 
1992 83.3 83.3 836 83.7 838 840 842 842 842 843 847 84.7 84.0 
1993 8510 §85:3 85:2 85:2 485.4 ~986:4 985:6 85.7 85.7 85.9 86.3 86:1 85.6 
1994 86.1 85°48 574 eS 5i4. 85:2) 8514 855/m 85:8 9 n85.9) 85745 86:2 86.3 85.7 
1995 S66 S40) BSR Z Sito, Sint Gola! MOGI se Si-1)  68/.8 87.1) — 88.0) 8726 87.6 
1996 88.0 881 885 887 890 890 890 890 891 893 897 897 88.9 
1997 89.9 90.1 90!2” 90:2" 90i3" 90:5 -90}5 “9016” 90:6 9016" 9015 90/4 90.4 
1998 S0I9) E90 FSi SACO MESAES: “MOI4 BOA s 191-4 O12 91.6 91:6) 9s 91.3 
1999 SATS BOMEG BOZO 927558 9277 9279 OSM 93°35 193'69 93:7 93:6) | 1 Ssh7, 92.9 
2000 935" E941 948945 98 94'9° S955) e958 95.7 96.1) 96.3 8 96:6 9677, 95.4 
2001 96:3 ES68 971 9S F986 B9E7, §98:4 ~98:4 986 98:1 97:2 97,4 97.8 
2002 926 BI8i2 BOS'OReCo!S: ES9'7, 999 Si 00'S) 100:9" 100198 101-2 e101-S)  104e 100.0 
2003 102:0° 1028 AGSHiprt02:4  102!5 1025510216 102-9 103:4) 9 102:8 9103.1 103:2 102.8 
2004 103.3. 103.5 103.9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 105.6 105.4 104.7 
2005 105.3 105.7 106.3 106.6 106.7 106.9 107.1 107.5 108.4 107.9 107.7 107.6 107.0 
2006 108.2 108.0 1086 109.2 109.7 109.5 1096 109.8 109.2 109.0 109.2 109.4 109.1 
2007 1094 SIHOl2  aitiledl eee aed) A AARS) Aa Zt0" Ae ATOR aS dito 11220 11425 
2008 18 N22 Zoe SS MIG ANS AS IS:8) 1S:6) 11537 114-55 4a ss 114.1 
2009 113:0; “13:8 Ata OM 1S:9 tay AAS 4e7 11427. 11427 114.6) 115-2) 17428 114.4 
2010 dake! “aMIeMSy ails) (Meloy Koh 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 5.5 44 4.1 3.8 5.6 
1992 1.6 1.6 1.6 vA ites eal ile dist tes 1.6 thf 2:2 1.4 
1993 2.0 2.4 1.9 1.8 1.9 7, ats 1.8 1.8 1.9 1.9 tat? 1.9 
1994 ites) 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 P| Fags) 2.9 2.7 2.6 PAGEL Ze 2.3 2.1 Wate 2.2 
1996 1.6 1.3 1B) 1.4 Ue 1.5 1:3 aes) AZo 1.8 ee) ZZ tes} 
1997 ae 2:3 1.9 NETA 20 ilové ine: 1.8 Assi 1:5 0.9 0.8 iar 
1998 ileal 1.0 1.0 0.9 at 1.0 1.0 0.9 0.7 Ue 1.2 1.0 1.0 
1999 0.7 0.7 1.0 1.6 ES) 1.6 1.9 2.1 26 2.3 2:2 2.6 1.8 
2000 ee, Path 3.0 ee 2.4 2.8 2.9 2.6 2 2.8 SZ 32 eh 
2001 3.0 2:9 2.4 SES 3.9 3.4 PTE 2.8 2.6 1.9 0.6 On7i (24s) 
2002 A.3 1.4 9 ere ie tee 2.1 20 23 3.2 4.4 3.8 22 
2003 4.5 4.7 4.2 2.9 2.8 2.6 2.1 2.0 Pps 1.6 1.6 2.1 2.8 
2004 1.3 0.7 0.8 AE 2.4 2:9 72583 1.8 1.8 2 2.4 Ze 1.8 
2005 1.9 P2si| 2.3 2.4 1.6 fling, 2.0 2.6 3:2 2.6 2.0 pe 2.2 
2006 2.8 2.2 2.2 2.4 2.8 2.4 2.3 2:4 0.7 1.0 1.4 ahs 2.0 
2007 les 2.0 2.3 22 2.2 2.2 2.2 ib 7/ 2 2.4 2.5 2.4 22 
2008 Zee. 1.8 1.4 la, 22 3.1 3.4 3:5 3.4 2.6 2:0 72 2:3 
2009 led 1.4 qe 0.4 0.1 -0.3 -0.9 -0.8 -0.9 0.1 1.0 1.3 0.3 
2010 1.9 1.6 1.4 1.8 1.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 6 
Core Consumer Price Index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average’ 
2002=100 
Indexes (v41693242) 
1991 SUA SESier  aclit olny BOnkO mGeO) MkG2Z:0 (8273) 9062-455 82:5 82S S25 82.1 
1992 S207, BSsi0  Ssiz= S33 885-5) 6854 Sais “SSioreess7™ (84:00 S84i4 ee 8 4c5 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 86.1 85.3 
1994 SGi2 BSG.GeescoG cGy, BCG:5 aoe o FS657" 86:8 687-2 s7-2, 87/5 87.6 86.9 
1995 S749" 7 88i3s 9838-4) 8885 VSsier BS8ie 8888) $9.0 89:35 89.3 S96. 218922 88.8 
1996 89.4 898 898 899 90.1 90.1 903 905 908 908 91.3 91.1 90.3 
1997 Ss =OlS Boia, 2919 92:0 59251 92.1 92.3 924 925 924 92.3 92.0 
1998 O26) 89219) 95.0" OS'0" F982 SoS 2 B9sis 93:4 (93:45 793.7. 9372 95.0 93.2 
1999 93.5 93.8 94.1 942 945 946 947 949 952 95.1 950 948 94.5 
2000 94.6 9510" 8:95:35: 995:3' 9955 89518 89598 96:0) 96.20 96:3 96:45 96.4 95.7 
2001 96.3 966 97.1 97.4 97.7 979 982 983 984 984 98.1 98.0 97.7 
2002 98.1 98.8 992 996 998 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 ; 1OdeS  OUiS st0Z:0" One? =102:2" 102m MO2a 102.2 102.6" 102.7 103.0" 102.8 102.2 
2004 . 102:8 03:0) 703:3. 103:5 103:7, 103:8 10410 1103:8 104.4, 104.1 104.7, 104:6 103.8 
2005 104.5 104.8 105.2 105.2 105.4 105.4 105.4 1056 105.9 105.9 1063 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 1086 108.4 107.5 
2007 108.6 109.1 1095 1096 109.9 109.9 110.00 110.1 110.5 110.3 110.3 110.0 109.8 
2008 11M emAONeeninOOm ain te) Soe AiG Midd 112.08 Wi24 A422 ds 0e 112.6 VA 
2009 TitZ 23 it2- Se ios Pelto-2) Wulore Wicd. me Ldo:o tae. 114e2 @iNAajaitAcS 113.6 
2010 114-4 1S Zee O) Mitovo Enloer, 
Percentage change from the corresponding month 
of the previous year (v41693242) 
1991 3.6 3.4 SHE) 3.0 2.9 3.0 2.6 PAT 25 24 PP Za 2.9 
1992 1.6 1.6 1.8 2.0 2.1 Were 1.8 1.6 1.6 1.8 1.9 PX Pe 1.8 
1993 258 PS} 2.0 1.9 BVA 1.8 Ze Pipe 23 2.0 2.1 2A 2.0 
1994 1.9 2.0 2.0 vm 1.9 2.0 1.6 1.6 1.9 1.8 eo en 1.9 
1995 2.0 2.0 2 PAs | 2.4 25 2.4 PAS 2.4 2.4 2.4 1.8 Za 
1996 this ATA 1.6 1.6 Aer 7; 1.7 le 7 ihyé ie7 1.9 2A NAY? 
1997 2.1 1.9 Zeal ee Zul ZZ 2.0 2.0 1.8 1.9 PZ i Ieee 1.9 
1998 1.4 (aed) 1.4 ez (la3} qe2 1.3 eZ ‘lel| des 1.4 123 aks 
1999 1.0 1.0 1.2 Wee} 1.4 eS 5 1.6 1.9 125 1.4 1.4 1.4 
2000 ee 1S 1:3 {2 iat eS 12 1.2 ilall 1S 15 ‘Wath VS 
2001 ile 1.7 1.9 2.2 2 ee 25 2.4 2:3 Page? 1.8 lve on 
2002 1.9 Pao) Dee Za 2.1 al 2.0 2.4 25 25 oz 2.8 2.4 
2003 3.3 3.0 2.8 2A 2.4 24 1.9 1:5 ler 1.8 1.8 oan ply 
2004 5 ie We 1.8 iS} dev 1.9 1.6 1.5 1.4 tlAVE 1.8 1.6 
2005 Are Ask 1.8 1.6 1.6 WS tes! Tez. let en, 1S 125 1.6 
2006 1.6 Were line, 1.6 2.0 led 2.0 2.0 PAS 2.4 iD, 24 1.9 
2007 ie Pee) 2 2.5 2.2 25 iS 22 2.0 1.8 1.6 fo Zen 
2008 1.4 5 ics eS 1.5 (5 ies) es Tz ete 2.4 2.4 NT? 
2009 1.9 1.9 2.0 1.8 2.0 1.9 1.8 1.6 eS 1.8 1.5 125 1 EY; 
2010 2.0 2.1 ea 1.9 1.8 


RR A 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items Energy? 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 
2002=100 


Annual averages 4 


1991 83.4 86.3 87.4 94.3 A9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95:1 74.4 86.6 iy 81.0 86.4 81.4 85.1 77.2 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 925 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91:7, 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 Si 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 S722 97.0 97.0 79.0 96.0 94.8 95:5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 104k 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 115.2 105.9 100.6 a ALT 107.1 111.1 106.9 132.8 
2007 111.8 116.9 103.2 95.7 117.1 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
2008 115.7 122.0 104.6 93.8 119.5 108.8 102.2 127.5 109.4 118.7 110.3 149.3 
2009 121.4 121.6 107.3 93.4 113.1 aaa 103.1 130.7 107.6 a 111.5 129.2 
Monthly indexes 

2009 

January 120.6 123.1 105.7 91.8 108.8 110.4 99.7 129.2 106.2 FASE. 110.3 123.8 
February 121.2 123.2 106.4 93.6 110.2 110.4 101.1 129.2 107.3 120.2 110.8 127.2 
March 121.5 122.6 106.8 95.7 110.5 110.5 101.8 129°7 107.6 120.4 111.1 127.1 
April 121.6 121.4 107.3 95.1 110.5 Hilden 102.4 129.7 107.0 120.7 (i Bee 123.9 
May 121.9 121.4 107.6 93.9 113.5 112.1 103.8 131:2 108.1 121.3 qt. 129.4° 
June W222 121.3 107.3 91.3 116.1 112.8 103.8 131.6 108.6 12175 i Bre 133.9 
July 122.3 120.8 107.1 91.3 114.3 112.5 104.3 131.5 107.7 121.6 111.5 129.6 
August 121.5 121.1 107.0 92-4 114.8 112.5 104.4 131.4 107.8 121.6 111.5 132.6 
September 120.4 120.9 107.9 94.9 113.6 113.7 104.9 131.3 107.4 | PR 111.8 13153 
October 120.1 121.2 107.9 95.0 113.4 112.9 104.5 131.4 107.0 122.1 112.0 128.8 
November 121.5 121.3 108.5 9541 115.4 113.6 103.7 131.3 108.6 121.8 112.2 132.4 
December 121.8 {21:3 107.5 90.6 11535 11312 102.8 131.2 107.6 121.8 Asi 130.3 
2010 

January 122.3 121.8 107.9 90.1 Wiizez 113.8 101.1 Stet 108.4 121.8 111.6 133.9 
February 122.7 121.8 108.3 Siz 116.7 113.7 104.1 131.4 108.5 122.6 112.4 132.3 
March 123.1 ZAIE7E 108.3 93.6 117.1 113.5 102.5 131.5 109.0 122.2 112.1 134.5 
April 122.8 122.4 108.5 94.1 117.4 114.8 102.9 131.8 109.4 122.6 1125 136.0 
May a 122.9 123.0 108.6 92.7 118.1 114.6 103.6 TS2e4 109.4 123.2 112.8 137.4 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 8-1 
Annual average’ percentage changes for the Consumer Price index — Major components, not seasonally adjusted, 
Canada, 2006 to 2009 


CANSIM Annual Annual average percentage change 
vector average 
Beal 2009 2009 2008 2007 2006 
2002=100 percent 

All-items (v41693271) 114.4 0.3 2.3 2.2 
Food (v41693272) 121.4 4.9 SUS) Pai 215 
Shelter (v41693348) 121.6 -0.3 4.4 3.4 3.6 
Household operations, furnishings and equipment (v41693365) 107.3 2.6 1.4 1.0 0.5 
Clothing and footwear (v41693406) 93.4 -0.4 -2.0 -0.1 -1.8 
Transportation (v41693426) A113 -5.4 2.0 1.6 rage) 
Health and personal care (v41693451) 2.4 3.0 1.4 1.3 ee 
Recreation, education and reading (v41693468) 103.1 0.9 0.4 1.2 -0.2 
Alcoholic beverages and tobacco products (v41693504) 130.7 25 1.6 Sat ZZ 
Goods (v41693520) 107.6 -1.6 1.3 0.8 1.2 
Durable goods (v41693521) 86.9 -3.1 -5.3 -1.6 -0.7 
Semi-durable goods (v41693522) 94.5 0.0 -1.6 -0.2 -1.5 
Non-durable goods (v41693523) 122.6 -1.4 SH. 22 2.9 
Services (v41693528) 1212 2.1 3.4 33 Zl 
All-items excluding food (v41693530) 113.0 -0.7 2.2 2.0 2.0 
All-items excluding food and energy (v41693531) TTS ae) 2 2.0 1.5 
All-items excluding energy (v41693536) 113.2 als 1.6 Zat ers 
Energy (v41693537) 129.2 -13.5 9.9 P25} Sat 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-2 
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Annual average’ percentage changes for the Consumer Price index — All-items, not seasonally adjusted, Canada, 


provinces, urban centres, 2006 to 2009 


CANSIM Annual Annual average percentage change 
vector average 
es 2009 2009 2008 2007 2006 
2002=100 percent 

Canada (v41693271) 114.4 0.3 2.3 2.2 2.0 
Newfoundland and Labrador (v41693542) 114.6 0.3 2.9 1.5 1.8 
Prince Edward Island (v41693677) ddves -0.2 3.4 1.8 23 
Nova Scotia (v4169381 1) IMSae -0.2 3.0 1.9 2.0 
New Brunswick (v41693946) 1325 0.3 des 1.9 LET, 
Quebec (v41694081) 113.4 0.6 2.1 1.6 lied 
Ontario (v41694217) SEU 0.4 23 1.8 1.8 
Manitoba (v41694353) 114.1 0.6 7A} 2.0 2.0 
Saskatchewan (v41694489) dived 1.0 3.3 2.8 2:1 
Alberta (v41694625) 121.5 -0.1 hil 5.0 3.9 
British Columbia (v41694760) fil2es 0.0 Dat 1.8 Wey 
Whitehorse, Yukon (v41694896) 113.8 0.4 3.6 2.5 1.4 
Yellowknife, Northwest Territories (v41695020) 115.9 0.6 4.0 2.9 1.4 
Iqaluit, Nunavut (v41713462) 112.6 2.0 23 Si ‘lave 
St. John’s, Newfoundland and Labrador (v41695144) 114.7 0.6 3.0 125 ei. 
Charlottetown and Summerside, Prince Edward Island (v41695150) ddan 0.2 3:3 2.0 23 
Halifax, Nova Scotia (v41695156) T1523 0.1 2.9 2.0 2.0 
Saint John, New Brunswick (v41695162) Ti Ser, 0.4 1.8 1.8 Lev 
Québec, Quebec (v41695168) 113.2 0.7 ZA 1.3 17, 
Montréal, Quebec (v41695174) didiseo 0.8 Zot 1.6 1.8 
Ottawa-Gatineau, Ontario part, Ontario/Quebec (v41695180) 4 FIG 7 0.5 22 1.9 ales 
Toronto, Ontario (v41695186) 113.6 0.4 2.4 1.9 1.6 
Thunder Bay, Ontario (v41695192) 110.5 0.1 Pod 1.1 1.4 
Winnipeg, Manitoba (v41695198) 113.9 0.5 2S 2.1 1.9 
Regina, Saskatchewan (v41695204) er lez SH 2.6 2.0 
Saskatoon, Saskatchewan (v41695210) 118.2 0.9 3.9 3.4 Paps 
Edmonton, Alberta (v41695216) 121.6 0.2 3.4 4.8 ot 
Calgary, Alberta (v41695222) Ze -0.1 Sh 5a 46 
Vancouver, British Columbia (v41695228) 112.9 0.1 2.4 2.0 1.9 
Victoria, British Columbia (v41695234) Uules, 0.1 1.8 qe2 (fas) 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-14 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector May 2010 from 
number May April May April May 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41691244) i Mh Wier4 117.0 115:2 0.2 vez 
Special aggregates 
All-items excluding food (v41691368) 115.9 A157 11325 0.2 2.1 
All-items excluding food and energy (v41691369) ides te e4 110.1 0.3 3 
All-items excluding energy (v41691374) 113.9 113.6 112.6 0.3 174 
All-items excluding gasoline (v41693247) 115.9 115.6 114.3 013 1.4 
Energy 1 (v41691375) 143.0 143.7 134.0 -0.5 6.7 
All-items (1992=100) (v41713404) 137.5 137.2 135.0 0.2 WS) 
Food (v41691245) 123.4 122.9 122.6 0.4 0.7 
Food purchased from stores (v41691246) 12216 122.3 122.8 0.2 -0.2 
Meat 2 (v41691247) 118.5 116.3 11375) 1.9 0.0 
Dairy products 2 (v41691257) 126.5 126.4 diver 0.1 -0.9 
Bakery and cereal products (excluding infant food) 2 (v41691262) 145.0 148.7 142.7 -2.5 1.6 
Fresh fruit 2 (v41691266) 112.9 108.9 A1Ae7 3uf tet 
Fresh vegetables 2 (v41691269) 101.6 99.3 101.0 Zo 0.6 
Food purchased from restaurants (v41691276) 127.8 126.7 123.0 0.9 3.9 
Shelter (v41691277) 131.4 131.3 128.4 0.1 74%! 
Rented accommodation (v41691278) it teil 110.8 107.4 0.3 3.4 
Owned accommodation (v41691280) 130.2 129.7 129.2 0.4 0.8 
Replacement cost (v41691281) 173.9 171.4 167.9 1.5 3.6 
Homeowners’ home and mortgage insurance (v41691283) 110.0 110.0 112.0 0.0 -1.8 
Homeowners’ maintenance and repairs (v41691284) 126.7 127.7 125-41 -0.8 aes 
Water, fuel and electricity (v41691285) 143.9 144.5 137.4 -0.4 4.7 
Electricity (v41691286) 128.7 128.7 13252 0.0 -2.6 
Natural gas : Y ; : ; : 
Fuel oil and other fuels (v41691288) 174.3 177.2 136.4 -1.6 Zo 
Household operations, furnishings and equipment (v41691289) 105.3 106.1 105.3 -0.8 0.0 
Household operations (v41691290) 114.5 114.9 110.4 -0.3 Sil 
Telephone services (v41691292) 108.0 109.4 103.8 -1.3 4.0 
Internet access services (v41693217) 111.9 ales 113.4 0.4 -1.3 
Household furnishings and equipment (v41691297) 90.5 92.0 96.6 -1.6 6.3 
Clothing and footwear (v41691304) 94.8 94.0 93.6 0.9 1.3 
Women's clothing (v41691306) 89.6 91.0 87.0 -1.5 3.0 
Men's clothing (v41691307) 96.3 93.7 96.0 2.8 0.3 
Footwear (v41691309) 90.9 89.0 94.2 2.1 -3.5 
Transportation (v41691312) 115:9 115.6 141.5 0.3 3.9 
Private transportation (v41691313) 115.8 115.6 110.1 0.2 5:2 
Purchase and leasing of passenger vehicles (v41691315) 90.3 90.5 86.9 -0.2 3.9 
Gasoline (v41691318) 143.9 144.6 131.0 -0.5 9.8 
Passenger vehicle insurance premiums 3 (v41691321) 131.9 128.8 127.0 2.4 3.9 
Public transportation (v41691323) 115.2 113.4 122.4 1.6 -5.9 
Health and personal care (v41691328) 112-3 111.3 110.9 0.9 1.3 
Health care (v41691329) ised 112.8 115.2 0.3 -1.8 
Personal care (v41691335) 111.9 110.4 107-2 1.4 4.4 
Recreation, education and reading (v41691338) 104.2 103.9 102.5 0.3 1.7 
Recreation (v41691339) 103.5 103.2 102.4 0.3 1:1 
Education and reading (v41691347) 107.6 107.6 104.0 0.0 3.5 
Alcoholic beverages and tobacco products (v41691351) 135.2 135.1 132.5 0.1 2.0 
Alcoholic beverages (v41691352) 118.9 119.2 117.4 -0.3 13 
Tobacco products and smokers’ supplies (v41691358) 148.9 148.4 145.0 0.3 Pat 


e—- ee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-2 


The Consumer Price Index —- May 2010 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces. Whitehorse 


and Yellowknife, not seasonally adjusted —- Prince Edward island 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691379) 


(v41691502) 
(v41691503) 
(v41691508) 
(v41693249) 
(v41691509) 


(v41713406) 


(v41691380) 
(v41691381) 
(v41691382) 
(v41691392) 
(v41691397) 
(v41691401) 
(v41691404) 
(v41691411) 


(v41691412) 
(v41691413) 
(v41691415) 
(v41691416) 
(v41691418) 
(v41691419) 
(v41691420) 
(v41691421) 


(v41691423) 


(v41691424) 
(v41691425) 
(v41691427) 
(v41693218) 
(v41691432) 


(v41691439) 
(v41691441) 
(v41691442) 
(v41691444) 


(v41691447) 
(v41691448) 
v41691450) 
v41691453) 
v41691456) 
v41691458) 


(v41691462) 
(v41691463) 
(v41691469) 


(v41691472) 
(v41691473) 
(v41691481) 


(v41691485) 
(v41691486) 
(v41691492) 


Indexes Percentage change 
May 2010 from 
May April May April May 
2010 2010 2009 2010 2009 
2002=100 

119.2 119.1 117.6 0.1 1.4 
lilecene 117.8 115.9 -0.1 1.6 
aitGlingg 111.8 Telislint, -0.1 0.0 
114.6 114.5 114.5 0.1 0.1 
117.6 117.4 116.8 0.2 0.7 
158.2 158.9 144.0 -0.4 9.9 
140.2 140.2 138.4 0.0 4:3 
126.1 125.4 125.5 0.6 0.5 
127.1 126.4 128.0 0.6 -0.7 
120.7 AAS, 120.1 2.7 0.5 
ASS 131.9 132.0 -0.3 -0.4 
142.3 143.7 144.2 -1.0 -1.3 
107.5 101.0 107.3 6.4 0.2 
124.1 127.3 138.0 =215 -10.1 
122.6 121.9 PUTA A/ 0.6 4.2 
124.8 124.8 122.9 0.0 1.5 
110.7 110.9 109.1 -0.2 RS 
112.7 AeA TSS -0.4 -2.3 
110.6 athe 113.0 -0.5 -2.1 
118.7 118.7 118.2 0.0 0.4 
120.8 122.1 119.1 -1.1 1.4 
164.1 163.2 151.6 0.6 8.2 
145.7 146.0 156.3 -0.2 -6.8 
182.9 180.6 143.6 1.3 27.4 
112.6 113.7 113.0 -1.0 -0.4 
120.4 2S 118.2 -0.9 1.9 
106.2 108.7 104.0 -2.3 Zit 
107.9 107.9 105.6 0.0 22 
97.1 98.2 102.2 -1.1 -5.0 
99.8 101.7 100.4 -1.9 -0.6 
93.8 96.8 94.5 -3.1 -0.7 
95.3 96.2 97.2 -0.9 -2.0 
106.6 109.5 108.7 -2.6 -1.9 
117.9 117.8 113.0 0.1 4.3 
117.8 117.8 112.0 0.0 a2 
90.8 90.8 87.3 0.0 4.0 
151.4 154.0 136.0 -1.7 tis 
137.0 131.9 131.9 CY) 3.9 
119.0 Vites 126.3 1.4 -5.8 
113.0 112.5 113.9 0.4 -0.8 
112.2 111.6 115.0 0.5 -2.4 
113.9 113.6 112.6 0.3 1.2 
106.0 105.2 104.6 0.8 153 
99.3 98.2 98.8 iT 0.5 
124.0 124.0 119.6 0.0 Sail 
150.4 150.4 148.7 0.0 1.1 
119.1 119.0 116.8 0.1 2.0 
165.4 165.4 164.2 0.0 0.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Nova Scotia 


CANSIM Indexes Percentage change 
vector May 2010 from 
number May April May April May 
2010 2010 2009 2010 2009 
2002=100 

All-items (v41691513) 117.8 AdiZao 115.8 -0.1 ea 
Special aggregates 

All-items excluding food (v41691637) Oz, 115.9 113:5 -0.2 1.9 

All-items excluding food and energy (v41691638) 111.9 2a 110.2 -0.2 1:5 

All-items excluding energy (v41691643) 114.9 115.0 113.4 -0.1 eS 

All-items excluding gasoline (v41693251) 116.5 116.6 115.0 -0.1 iS 

Energy 1 (v41691644) 141.9 142.6 135.3 -0.5 AQ 

All-items (1992=100) (v41713408) 141.0 141.2 138.6 -0.1 Aen 

Food (v41691514) 127.5 127.4 126.5 0.1 0.8 

Food purchased from stores (v41691515) 127.2 126.5 126.7 0.6 0.4 

Meat 2 (v41691516) 120.1 A167 . TiS 2.9 2.4 

Dairy products 2 (v41691526) 127.3 126.6 127.4 0.6 -0.1 

Bakery and cereal products (excluding infant food) 2 (v41691531) 141.8 143.8 141.7 -1.4 0.1 

Fresh fruit 2 (v41691535) 108.2 107.0 108.3 tet -0.1 

Fresh vegetables 2 (v41691538) 121.6 118.7 120.7 2.4 0.7 
Food purchased from restaurants (v41691545) 128.6 129°9 126.4 -1.0 ef 
Shelter (v41691546) 124.9 124.7 123.9 0.2 0.8 
Rented accommodation (v41691547) 107-5: 107.5 106.0 0.0 1.4 
Owned accommodation (v41691549) 123:5 123.3 123.2 0.2 0.2 

Replacement cost (v41691550) 131.4 1313 130.2 0.1 0.9 

Homeowners’ home and mortgage insurance (v41691552) 152.9 152.9 145.4 0.0 5:2 

Homeowners’ maintenance and repairs (v41691553) 120.4 117.6 114.5 2.4 5.2 
Water, fuel and electricity (v41691554) 141.5 141.3 139.2 0.1 lf 

Electricity (v41691555) 123.8 123.8 1331 0.0 -7.0 

Natural gas : : : wae : 

Fuel oil and other fuels (v41691557) 164.7 164.2 142.8 0.3 15:3 
Household operations, furnishings and equipment (v41691558) 109.7 110.1 109.6 -0.4 0.1 
Household operations (v41691559) ‘Tal We 117.8 114.5 -0.6 2:3 

Telephone services (v41691561) 106.2 107.7 104.5 -1.4 1.6 

Internet access services (v41693219) 103.3 103.3 101.4 0.0 (2) 
Household furnishings and equipment (v41691566) 94.9 94.6 99.6 0.3 -4.7 
Clothing and footwear (v41691573) 91:3 96.3 89.7 -5.2 1.8 

Women’s clothing (v41691575) 87.4 95.8 84.8 -8.8 3.1 

Men's clothing (v41691576) 87.5 90.2 90.4 -3.0 -3.2 
Footwear (v41691578) 91.7 98.3 89.8 -6.7 21 
Transportation (v41691581) 113.7 113.6 109.3 0.1 4.0 
Private transportation (v41691582) 113.4 118.5 108.4 -0.1 46 

Purchase and leasing of passenger vehicles (v41691584) 90.5 90.5 86.9 0.0 4.1 

Gasoline (v41691587) 142.6 144.2 {S73 -1.1 8.6 

Passenger vehicle insurance premiums 3 (v41691590) aiore 1429 113.0 2.0 1.9 
Public transportation (v41691592) 116.7 115.2 121.8 1.8 -4.2 
Health and personal care (v41691597) iil leré 112.9 110.9 -1.1 0.7 
Health care (v41691598) 114.0 113.8 113:3 0.2 0.6 
Personal care (v41691604) 109.7 112.4 108.7 -2.4 0.9 
Recreation, education and reading (v41691607) 107.2 106.2 105.9 0.9 152 
Recreation (v41691608) 102.3 100.9 100.8 1.4 15 
Education and reading (v41691616) 120.4 120.4 119.3 0.0 0.9 
Alcoholic beverages and tobacco products (v41691620) 154.8 154.5 141.8 0.2 9.2 
Alcoholic beverages (v41691621) 120.7 120.0 117.8 0.6 25 
Tobacco products and smokers’ supplies (v41691627) 178.0 178.0 155.7 0.0 14.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yeliowknife, not seasonally adjusted —- New Brunswick 


All-items 


Special aggregates 

All-items excluding food : 
All-items excluding food and energ 
All-items excluding energy 
All-items excluding gasoline 
Energy ! 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


. 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691648) 


(v41691772) 
(v41691773) 
(v41691778) 
(v41693253) 
(v41691779) 


(v41713410) 


(v41691649) 
(v41691650) 
(v41691651) 
(v41691661) 
(v41691666) 
(v41691670) 
(v41691673) 
(v41691680) 
(v41691681) 
(v41691682) 
(v41691684) 
(v41691685) 
(v41691687) 
(v41691688) 
(v41691689) 
(v41691690) 


(v41691692) 


(v41691693) 
(v41691694) 
(v41691696) 
(v41693220) 
(v41691701) 


(v41691708) 
(v41691710) 
(v41691711) 
(v41691713) 


(v41691716) 
(v41691717) 
(v41691719) 
(v41691722) 
(v41691725) 
(v41691727) 


(v41691732) 
(v41691733) 
(v41691739) 


(v41691742) 
(v41691743) 
(v41691751) 


(v41691755) 
(v41691756) 
(v41691762) 


The Consumer Price Index — May 2010 


Indexes Percentage change 
May 2010 from 

May April May April May 

2010 2010 2009 2010 2009 
2002=100 

115.7 115.8 113.7 -0.1 1.8 
113.7 113.6 111.4 0.1 24 
109.8 109.7 108.6 0.1 ied 
112.8 112.9 Gaited, -0.1 1.0 
114.4 114.5 1134 -0.1 1.1 
138.8 139.2 129.3 -0.3 738 
137.2 i373 134.9 -0.1 Acz 
125.6 126.1 125.1 -0.4 0.4 
125.8 126.6 127.0 -0.6 -0.9 
116.0 116.8 116.5 -0.7 -0.4 
126.0 126.1 127.1 -0.1 -0.9 
140.0 143.4 142.4 -2.4 -1.7 
110.0 106.8 107.5 3.0 2:3 
118.6 119.0 2th -0.3 -2.1 
125.3 125.3 120.7 0.0 3.8 
122.1 122.1 120.5 0.0 1:3 
108.4 108.3 106.9 0.1 1.4 
LIGA 117.8 117.8 -0.1 -0.1 
120.0 120.1 119.4 -0.1 0.5 
139.0 138.8 131.0 0.1 6.1 
122.8 123.2 121.1 -0.3 1.4 
140.2 140.0 134.6 0.1 4.2 
130.3 130.3 130.3 0.0 0.0 
172.3 171.3 138.5 0.6 24.4 
109.3 109.3 107.5 0.0 there 
119.5 119.5 116.0 0.0 3.0 
110.1 111.6 106.3 -1.3 3.6 
109.3 108.9 110.5 0.4 -1.1 
91.2 91.3 92.2 -0.1 “1.4 
92.8 97.1 96.3 -4.4 -3.6 
81.2 91.5 90.6 -11.3 -10.4 
93.9 95.5 96.4 -1.7 -2.6 
99.0 98.5 97.2 0.5 1.9 
113.0 112.4 106.9 0.5 5.7 
113.0 tt23 106.1 0.6 6.5 
88.0 87.9 83.4 0.1 5.5 
138.3 139.3 124.3 -0.7 14:3 
123.3 117.9 118.4 4.6 4.1 
a657 11513 123.3 12 -5.4 
111.3 110.6 109.4 0.6 AT 
114.8 114.2 114.3 0.5 0.4 
108.2 107.3 104.5 0.8 eo 
106.3 105.7 105.8 0.6 0.5 
99.5 98.9 99.3 0.6 0.2 
127.8 127.8 126.7 0.0 0.9 
134.8 133.9 132.3 0.7 1.9 
123.5 175) re 120.4 +5 2.6 
139.9 139.7 137.9 0.1 4.5 


ce ee ee ee ee ee SSS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Quebec 


CANSIM Indexes Percentage change 
vector May 2010 from 
number May April May April May 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41691783) 114.9 114.8 113.7 0.1 49 
Special aggregates 
All-items excluding food (v41691908) 112.5 112.5 111.4 0.0 1.0 
All-items excluding food and energy (v41691909) 109.9 109.8 109.4 0.1 0.5 
All-items excluding energy (v41691914) 113.1 112.9 112.4 0.2 0.6 
All-items excluding gasoline (v41693255) 113.6 113.4 112.8 0.2 0.7 
Energy ! (v41691915) (35:3 135.8 128.3 -0.4 5.5 
All-items (1992=100) (v41713412) soe 132.6 131.4 0.1 1.0 
Food (v41691784) 126-3 124.7 124.0 0.5 1.0 
Food purchased from stores (v41691785) 126.3 125.6 125.6 0.6 0.6 
Meat 2 (v41691786) 121.3 120.2 22.9 0.9 -1.0 
Dairy products 2 (v41691796) 131.1 131.0 130.7 0.1 0.3 
Bakery and cereal products (excluding infant food) 2 (v41691801) 141.3 140.5 140.6 0.6 0.5 
Fresh fruit 2 (v41691805) 107.4 104.1 120.5 3.2 -10.9 
Fresh vegetables 2 (v41691808) 124.2 124.8 119.0 -0.5 4.4 
Food purchased from restaurants (v41691815) 122.7 122.6 119.7 0.1 25 
Shelter (v41691816) 120.8 120.8 120.0 0.0 0.7 
Rented accommodation (v41691817) 109.3 109.3 108.0 0.0 12 
Owned accommodation (v41691819) 125.8 125.8 126.2 0.0 -0.3 
Replacement cost (v41691820) 142.1 142.0 138.3 0.1 Zr 
Homeowners’ home and mortgage insurance (v41691822) 147.7 147.7 150.0 0.0 -1.5 
Homeowners’ maintenance and repairs (v41691823) 119.5 119.8 118.4 -0.3 0.9 
Water, fuel and electricity (v41691824) 122.7 122.9 119.1 -0.2 3.0 
Electricity (v41691825) 113.6 113.6 113.4 0.0 0.2 
Natural gas (v41691827) 113.0 113.8 109.1 -0.7 3.6 
Fuel oil and other fuels (v41691828) 186.2 187.9 152.1 -0.9 22.4 
Household operations, furnishings and equipment (v41691829) 109.3 109.3 108.1 0.0 Act 
Household operations (v41691830) alte} Ai (ies 0.2 4.5 
Telephone services (v41691832) 113.6 A131 105.0 0.4 8.2 
Internet access services (v41693221) 97.3 98.0 95.2 -0.7 2.2 
Household furnishings and equipment (v41691837) 96.5 96.8 101.2 -0.3 -4.6 
Clothing and footwear (v41691844) 88.0 90.4 91.5 -2.7 -3.8 
Women’s clothing (v41691846) 74.1 78.7 81.7 -5.8 -9.3 
Men's clothing (v41691847) 88.0 92.1 92.0 -4.5 -4.3 
Footwear (v41691849) 97.1 98.1 98.8 -1.0 -1.7 
Transportation (v41691852) 117.0 116.6 112.3 0.3 4.2 
Private transportation (v41691853) 116.4 116.0 111.0 0.3 4.9 
Purchase and leasing of passenger vehicles (v41691855) 91.6 91.6 87.1 0.0 §.2 
Gasoline (v41691858) 147.5 148.4 1371 -0.6 7.6 
Passenger vehicle insurance premiums 3 (v41691861) 151.0 146.4 146.7 3:1 2.9 
Public transportation (v41691863) 126.5 125.4 130.2 0.9 -2.8 
Health and personal care (v41691868) 114.8 114.2 112.4 0.5 aan 
Health care (v41691869) 116.0 115.4 112.9 0.5 27. 
Personal care (v41691875) diss 7 113.1 111.9 0.5 1.6 
Recreation, education and reading (v41691878) 95.3 94.8 96.9 0.5 -1.7 
Recreation (v41691879) 89.4 88.8 92.5 0.7 -3.4 
Education and reading (v41691887) 119.9 119.9 115.0 0.0 4.3 
Alcoholic beverages and tobacco products (v41691891) 128.0 128.3 126.9 -0.2 0.9 
Alcoholic beverages (v41691892) 112.8 11331 5 fa P| -0.3 0.6 
Tobacco products and smokers’ supplies (v41691898) 140.9 141.4 139.4 -0.4 et 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Ontario 


The Consumer Price Index — May 2010 


CANSIM Indexes Percentage change 
vector May 2010 from 
number May April May April May 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41691919) 116.2 115.7 114.0 0.4 a9 
Special aggregates 
All-items excluding food (v41692044) 114.9 114.4 112.5 0.4 Za 
All-items excluding food and energy (v41692045) 11351 112.8 AAR 0.3 1.6 
All-items excluding energy (v41692050) 114.8 114.5 113.0 0.3 1.6 
All-items excluding gasoline (v41693257) 115.2 114.5 113.0 0.6 1.9 
Energy ' (v41692051) 138.3 135.3 129.7 PIP) 6.6 
All-items (1992=100) (v41713415) 139.6 139.0 136.9 0.4 2.0 
Food (v41691920) 123.1 123.0 121.6 0.1 1.2 
Food purchased from stores (v41691921) Zou 122.9 121.8 0.2 ey 
Meat 2 (v41691922) 120.2 119.1 118.6 0.9 des 
Dairy products 2 (v41691932) 132.4 132.9 130.9 -0.4 det 
Bakery and cereal products (excluding infant food) 2 (v41691937) 139.1 138.6 oie 0.4 15 
Fresh fruit 2 (v41691941) 101.1 95.8 108.1 5:0 -6.5 
Fresh vegetables 2 (v41691944) 104.6 107.4 104.0 -2.6 0.6 
Food purchased from restaurants (v41691951) 123.3 USES UWA Ted: 0.0 1.8 
Shelter (v41691952) 121.4 120.0 118.3 “l-74 2.6 
Rented accommodation (v41691953) 108.7 108.6 107.3 0.1 7 IBS} 
Owned accommodation (v41691955) 124.3 124.0 122.4 0.2 1.6 
Replacement cost (v41691956) 138.9 137.4 131.4 td Saf, 
Homeowners’ home and mortgage insurance (v41691958) 178.4 ise2 156.3 0.7 14.1 
Homeowners’ maintenance and repairs (v41691959) 116.3 116.6 114.2 -0.3 1.8 
Water, fuel and electricity (v41691960) 138.1 130.4 127.6 5.9 8.2 
Electricity 3 (v41691961) 130.9 119.3 120.1 9.7 9.0 
Natural gas (v41691963) 109.9 105.4 103.2 4.3 6.5 
Fuel oil and other fuels (v41691964) 182.8 183.8 156.7 -0.5 16.7 
Household operations, furnishings and equipment (v41691965) 109.4 109.2 107.6 0.2 ee 
Household operations (v41691966) ities 117.8 113.6 -0.1 3.6 
Telephone services (v41691968) 117.3 116.7 109.1 0.5 5 
Internet access services (v41693222) 91.3 91.0 93.8 0.3 -2.7 
Household furnishings and equipment (v41691973) 95.4 94.9 97.4 0.5 -2.1 
Clothing and footwear (v41691980) 9272 92.6 92.6 -0.4 -0.4 
Women’s clothing (v41691982) 83.7 86.6 85.6 -3.3 -2.2 
Men’s clothing (v41691983) 91.5 91.1 92.1 0.4 -0.7 
Footwear (v41691985) 92.6 92.6 92.4 0.0 0.2 
Transportation (v41691988) 119.5 119.1 114.5 0.3 4.4 
Private transportation (v41691989) 119.3 119.0 113.4 0.3 5.2 
Purchase and leasing of passenger vehicles (v41691991) 91.1 90.9 86.3 0.2 5.6 
Gasoline (v41691994) 144.4 147.1 137.6 -1.8 49 
Passenger vehicle insurance premiums 4 (v41691997) 164.8 160.3 152.5 2.8 8.1 
Public transportation (v41691999) 120.4 119.0 123.0 i | -2.1 
Health and personal care (v41692004) 113.8 114.6 112.1 -0.7 1.5 
Health care (v41692005) 118.5 118.8 117.8 -0.3 0.6 
Personal care (v41692011) 109.9 ‘fib eat 107.3 “1.1 2.4 
Recreation, education and reading (v41692014) 103.5 103.1 103.4 0.4 0.1 
Recreation (v41692015) 95.4 94.9 Silao 0.5 -2.0 
Education and reading (v41692023) 125.0 125.0 119.4 0.0 4.7 
Alcoholic beverages and tobacco products (v41692027) 133.6 133.0 134.4 0.5 -0.6 
Alcoholic beverages (v41692028) 112.0 111.2 113.2 0.7 -1.1 
Tobacco products and smokers’ supplies (v41692034) 155.6 155.3 155.7 0.2 -0.1 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Manitoba 


CANSIM Indexes Percentage change 
vector May 2010 from 
number May April May April May 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692055) 115.0 114.8 114.4 0.2 0.5 
Special aggregates 
All-items excluding food (v41692180) 113.6 113.3 112.5 0.3 1.0 
All-items excluding food and energy (v41692181) a 37. q1:2 110.7 0.4 0.9 
All-items excluding energy (v41692186) 113.6 113.3 113.1 0.3 0.4 
All-items excluding gasoline (v41693259) 113.7 113.4 113.3 0.3 0.4 
Energy ! (v41692187) 131.3 132.7 129.8 -1.1 AZ 
All-items (1992=100) (v41713419) 141.5 141.3 140.8 0.1 0.5 
Food (v41692056) 121.8 122.1 123.6 -0.2 -1.5 
Food purchased from stores (v41692057) 119.9 120.3 123.7 -0.3 -3.1 
Meat 2 (v41692058) 114.4 113.3 120.8 1.0 -5.3 
Dairy products 2 (v41692068) 125.7 124.3 124.9 ea 0.6 
Bakery and cereal products (excluding infant food) 2 (v41692073) 134.2 136.5 142.4 -1.7 -5.8 
Fresh fruit 2 (v41692077) 101.8 97.0 104.4 4.9 ruts 
Fresh vegetables 2 (v41692080) 104.7 A te2 116.0 -5.8 -9.7 
Food purchased from restaurants (v41692087) 125.8 12527, 12272 0.1 2.9 
Shelter (v41692088) Ale 121.7 122.2 -0.4 -0.8 
Rented accommodation (v41692089) 115.5 115.3 112.5 0.2 257: 
Owned accommodation (v41692091) 124.7 124.8 126.1 -0.1 -1.1 
Replacement cost (v41692092) 153.0 152.3 147.4 0.5 3.8 
Homeowners’ home and mortgage insurance (v41692094) 129.1 128.5 149.9 0.5 -13.9 
Homeowners’ maintenance and repairs (v41692095) 114.4 117.6 111.9 “237 ane 
Water, fuel and electricity (v41692096) 115.8 118.2 118.8 -2.0 -2.5 
Electricity (v41692097) 117.1 117.1 115.0 0.0 1.8 
Natural gas (v41692099) 98.6 105.7 114.4 -6.7 -13.8 
Fuel oil and other fuels (v41692100) 180.5 180.1 148.5 0.2 ZAKS 
Household operations, furnishings and equipment (v41692101) 108.0 108.1 108.3 -0.1 -0.3 
Household operations (v41692102) 113.0 2e7; 112.0 0.3 0.9 
Telephone services (v41692104) 104.1 101.7 102.5 2.4 1.6 
Internet access services (v41693223) 104.8 104.8 103.9 0.0 0.9 
Household furnishings and equipment (v41692109) 99.0 99.9 LON? -0.9 -2.7 
Clothing and footwear (v41692116) 94.1 92.8 94.5 1.4 -0.4 
Women’s clothing (v41692118) 82.0 83.4 82.3 -1.7 -0.4 
Men's clothing (v41692119) 93.6 88.0 94.4 6.4 -0.8 
Footwear (v41692121) 91.4 89.4 95.1 2.2 -3.9 
Transportation (v41692124) 115.6 114.9 111.4 0.6 3.8 
Private transportation (v41692125) 115.4 114.8 110.1 0.5 4.8 
Purchase and leasing of passenger vehicles (v41692127) 93.5 93.4 87.5 0.1 6.9 
Gasoline (v41692130) 148.9 149.0 141.6 -0.1 5.2 
Passenger vehicle insurance premiums 3 (v41692133) 114.0 110.7 110.7 3.0 3.0 
Public transportation (v41692135) 114 Wes 115.9 124.2 1.4 -5.4 
Health and personal care (v41692140) 111.8 111.6 110.4 0.2 1.3 
Health care (v41692141) 115.4 5:5 1413/2 -0.1 1.9 
Personal care (v41692147) 108.3 107.8 107.7 0.5 0.6 
Recreation, education and reading (v41692150) 104.3 103.4 103.4 0.9 0.9 
Recreation (v41692151) 100.2 99.1 100.4 At -0.2 
Education and reading (v41692159) 118.4 118.4 114.0 0.0 3.9 
Alcoholic beverages and tobacco products (v41692163) 136.5 135.3 130.2 0.9 4.8 
Alcoholic beverages (v41692164) 121.4 120.4 A733 0.8 3.5 
Tobacco products and smokers’ supplies (v41692170) 149.3 147.7 140.5 4 ar 6.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-8 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Saskatchewan 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy ! 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692191) 


(v41692316) 
(v41692317) 
(v41692322) 
(v41693261) 
(v41692323) 


(v41713421) 


(v41692192) 
(v41692193) 
(v41692194) 
(v41692204) 
(v41692209) 
(v41692213) 
(v41692216) 
(v41692223) 
(v41692224) 
(v41692225) 
(v41692227) 
(v41692228) 
(v41692230) 
(v41692231) 
(v41692232) 
(v41692233) 
(v41692235) 
(v41692236) 


(v41692237) 
(v41692238) 
(v41692240) 
(v41693224) 
(v41692245) 


(v41692252) 
(v41692254) 
(v41692255) 
(v41692257) 


(v41692260) 
(v41692261) 
(v41692263) 
(v41692266) 
(v41692269) 
(v41692271) 


(v41692276) 
(v41692277) 
(v41692283) 


{v41692286) 
(v41692287) 
(v41692295) 


(v41692299) 
(v41692300) 
(v41692306) 


The Consumer Price Index — May 2010 


Indexes Percentage change 
May 2010 from 
May April May April May 
2010 2010 2009 2010 2009 
2002=100 

118.6 118.5 117.0 0.1 1.4 
118.0 Tiled 115.8 0.3 1.9 
116.2 116.1 114.6 0.1 1.4 
Nize2 Tez 116.2 0.0 0.9 
Aes 117.3 116.1 0.0 1.0 
132.2 130.7 124.9 ‘le 5.8 
146.7 146.6 144.7 0.1 1.4 
Ales 122.2 123.0 -0.4 -1.1 
119.2 120.0 122.6 -0.7 -2.8 
114.7 113.9 118.3 0.7 -3.0 
129.6 127.6 12757 1.6 15 
129.3 131.7 139.3 -1.8 -7.2 
100.2 102.6 114.1 -2.3 -12.2 
106.7 divas 126.1 -8.9 -15.4 
126.9 126.7 124.1 0.2 2.3 
139.6 139.2 138.2 0.3 1.0 
124.9 124.3 119.5 0:5 4.5 
150.5 149.8 152.2 0.5 -1.1 
208.2 205.8 203.6 AZ 2.3 
206.4 206.4 225.8 0.0 -8.6 
126.5 125.8 126.5 0.6 0.0 
126.7 126.7 121.4 0.0 4.4 
126.9 126.9 plikshe: 0.0 9.9 
103.5 103.5 109.6 0.0 -5.6 
166.1 163.6 138.9 125 19.6 
104.6 104.6 104.1 0.0 0.5 
110.3 109.6 109.1 0.6 1.1 
95.8 94.7 94.3 122 1.6 
97.0 97.0 97.0 0.0 0.0 
94.4 95.4 94.9 -1.0 -0.5 
96.6 98.3 94.8 -1.7 1.9 
89.5 92.9 87.8 -3.7 1.9 
89.3 90.4 88.8 -1.2 0.6 
97.9 98.8 94.8 -0.9 3:3 
111.6 111.0 106.9 0.5 4.4 
111.2 110.7 105.6 0.5 5:3 
90.5 90.3 85.6 0.2 57 
146.7 143.4 135.4 23 8.3 
115.4 117.6 114.2 -1.9 oe 
alia ot 115.9 125.6 1.6 -6.3 
113.9 113.6 110.7 0.3 2.9 
1ASor 1152 113.4 0.4 2.0 
111.9 111.9 107.6 0.0 4.0 
104.7 104.0 104.6 0.7 0.1 
99.1 98.3 100.2 0.8 -1.1 
124.7 124.7 119.2 0.0 46 
140.4 141.1 132.2 -0.5 6.2 
129.5 128.9 123.2 0.5 51 
146.8 148.7 136.9 -1.3 ia 


{0 Nal eee nS  ——————————eE————————————————EEEE————E—e—eE—E———E—EE— 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector May 2010 from 
number May April May April May 
2010 2010 2009 2010 2009 
2002=100 
Ail-items (v41692327) 122.7 122.3 121.4 0.3 1.1 
Special aggregates 
All-items excluding food (v41692451) 122.9 122.4 Uiles 0.4 1.2 
All-items excluding food and energy (v41692452) We. 120.8 120.0 0.2 0.9 
All-items excluding energy (v41692457) 121.2 121.0 120.2 0.2 0.8 
All-items excluding gasoline (v41693263) 121.8 (215 120.8 0.2 0.8 
Energy 1 (v41692458) 138.9 Sat 133.5 1.3 4.0 
All-items (1992=100) (v41713424) 152.4 151.9 150.8 0.3 1.1 
Food (v41692328) 121.6 122.0 121.3 -0.3 0.2 
Food purchased from stores (v41692329) 120.1 120.7 Za7 -0.5 -1.3 
Meat 2 (v41692330) 114.9 114.6 116.5 0.3 -1.4 
Dairy products 2 (v41692340) 131.9 130.5 128.7 tet 215 
Bakery and cereal products (excluding infant food) 2 (v41692345) 134.1 136.6 138.7 -1.8 -3.3 
Fresh fruit 2 (v41692349) 99.3 99.7 108.7 -0.4 -8.6 
Fresh vegetables 2 (v41692352) 99.3 105.5 108.0 -5.9 -8.1 
Food purchased from restaurants (v41692359) 124.7 124.6 120.3 0.1 337 
Shelter (v41692360) 145.6 145.3 145.8 0.2 -0.1 
Rented accommodation (v41692361) 2203 122°3 123'5 0.0 -1.0 
Owned accommodation (v41692363) 155.2 155.0 SIS 7f 0.1 -0.3 
Replacement cost (v41692364) 174.2 174.0 USTETe 0.1 3.9 
Homeowners’ home and mortgage insurance (v41692366) 196.9 194.3 ZASM 1:3 -8.5 
Homeowners’ maintenance and repairs (v41692367) TAS WUE 112.8 -0.2 4.2 
Water, fuel and electricity (v41692368) 135.5 134.5 133.8 0.7 1.3 
Electricity (v41692369) 103.4 95.8 106.1 7.9 -2.5 
Natural gas (v41692371) 15733 169.9 150.1 -7.4 48 
Fuel oil and other fuels : 
Household operations, furnishings and equipment (v41692372) 108.2 107.8 107.8 0.4 0.4 
Household operations (v41692373) 116.0 HIGHS 114.0 0.4 1.8 
Telephone services (v41692375) 104.1 104.2 103.0 -0.1 ew 
Internet access services (v41693225) 95.6 93.3 94.2 215 5 
Household furnishings and equipment (v41692380) 96.1 95.9 97.9 0.2 -1.8 
Clothing and footwear (v41692387) 97.3 98.7 96.2 -1.4 1.1 
Women’s clothing (v41692389) 87.8 91.1 85.4 -3.6 2.8 
Men's clothing (v41692390) 93.3 92.8 93.4 0.5 -0.1 
Footwear (v41692392) 98.4 100.5 102.9 -2.1 -4.4 
Transportation (v41692395) 120.6 119.0 116.1 1.3 3.9 
Private transportation (v41692396) 120.5 119.0 114.9 tas: 4.9 
Purchase and leasing of passenger vehicles (v41692398) 87.8 87.6 82.9 0.2 5.9 
Gasoline (v41692401) 146.9 144.7 137.4 iS 6.9 
Passenger vehicle insurance premiums 3 (v41692404) 174.6 167.0 169.1 46 3:3 
Public transportation (v41692406) 119:9 118.2 126.7 1.4 -5.4 
Health and personal care (v41692411) 121.1 A215 114.2 0.0 6.0 
Health care (v41692412) 131.4 131.4 118.0 0.0 11.4 
Personal care (v41692418) AdAcd ilah 110.5 -0.1 0.5 
Recreation, education and reading (v41692421) 106.4 105.9 106.2 0.5 0.2 
Recreation (v41692422) 100.6 99.9 102.2 0.7 -1.6 
Education and reading (v41692430) 128.1 128.1 120.7 0.0 Gal 
Alcoholic beverages and tobacco products (v41692434) 133.5 133.7 135.5 -0.1 -1.5 
Alcoholic beverages (v41692435) 122.0 121.6 125.4 0.3 -2.7 
Tobacco products and smokers’ supplies (v41692441) 142.1 143.1 142.2 -0.7 -0.1 


CC — 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-10 


The Consumer Price Index — May 2010 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonaily adjusted — British Columbia 


All-items 


Special aggregates 

All-items excluding food ; 
All-items exciuding food and energ 
All-items excluding energy 
All-items excluding gasoline 
Energy ! 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private tramsportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692462) 


(v41692587) 
(v41692588) 
(v41692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
(v41692465) 
(v41692475) 
v41692480) 
v41692484) 
v41692487) 
v41692494) 


(v41692495) 
(v41692496) 
(v41692498) 
(v41692499) 
(v41692501) 
(v41692502) 
(v41692503) 
(v41692504) 
(v41692506) 
(v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
( ) 
( 


v41692540 
v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


Indexes Percentage change 
May 2010 from 
May April May April May 
2010 2010 2009 2010 2009 
2002=100 
113.6 113.2 112.9 0.4 0.6 
WAZIS 112.0 111.8 0.4 0.6 
110.0 109.6 110.2 0.4 -0.2 
US) tnide2 thal sz 0.4 -0.1 
112.0 Vere 111.8 0.3 0.2 
140.0 138.7 128.1 0.9 9.3 
133.8 133.4 133.0 0.3 0.6 
118.4 118.6 118.1 -0.2 0.3 
118.0 117.9 118.2 0.1 -0.2 
114.6 113.9 116.6 0.6 -1.7 
123.9 123.2 123.5 0.6 0.3 
129.6 128.9 131.1 0.5 -1.1 
106.2 105.2 113.5 1.0 -6.4 
109.7 110.3 111.0 -0.5 -1.2 
119.3 120.0 117.9 -0.6 12 
113.3 112.9 112.5 0.4 0.7 
109.3 109.1 107.6 0.2 1.6 
111.9 TAs Aitaco 0.5 -1.4 
117.4 115.8 111.8 1.4 5.0 
134.6 131.9 146.1 2.0 -7.9 
119.0 117.0 fitz. LZ 133 
128.7 128.5 nA 0.2 9:3 
125.0 124.7 114.4 0.2 9.3 
120.9 120.9 113.0 0.0 7.0 
189.2 188.0 154.8 0.6 2227 
106.2 106.0 106.4 0.2 -0.2 
111.6 111.3 110.5 0.3 1.0 
104.6 104.5 102.8 0.1 1.8 
94.8 92.9 93.8 2.0 lei 
96.6 96.4 98.8 0.2 -2.2 
98.0 100.4 100.7 -2.4 -2.7 
88.2 92.6 94.7 -4.8 -6.9 
93.4 95.9 97.8 -2.6 -4.5 
98.6 101.9 100.9 -3.2 -2.3 
117.3 116.6 114.2 0.6 20 
Caran NAGS 113.0 0.5 3.6 
90.4 90.4 88.2 0.0 2 
158.1 tooer 144.2 1S 9.6 
128.8 128.1 128.1 0.5 0.5 
119.3 117.8 124.6 1s -4.3 
113.6 113.8 111.4 -0.2 2.0 
118.7 118.9 116.9 -0.2 hé 
107.7 107.8 105.0 -0.1 2.6 
41125 109.7 112.3 1.6 -0.7 
99.1 96.8 101.4 2.4 -2.3 
152.0 152.0 147.2 0.0 3.3 
125.0 123.9 123.9 0.9 0.9 
114.8 113:5 113.7 14 1.0 
137.2 136.7 136.4 0.4 0.6 


ee EEE aE 
Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-11 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse” 


CANSIM Indexes Percentage change 
vector May 2010 from 
number May April May April May 
2010 2010 2009 2010 2009 
2002=100 
All-items (v41692598) 114.3 113.6 114.0 0.6 0.3 
Special aggregates 
All-items excluding food (v41692711) 113.8 112.9 113.6 0.8 0.2 
All-items excluding food and energy (v41692712) 110.8 109.8 111.8 0.9 -0.9 
All-items excluding energy (v41692717) iiss) tli le CA2s7 0.6 -0.7 
All-items excluding gasoline (v41693267) 113.2 112.5 113.5 0.6 -0.3 
Energy ! (v41692718) 136.0 135: 7 124.5 0.2 9.2 
All-items (1992=100) (v41713430) 134.4 133.6 134.1 0.6 0.2 
Food (v41692599) 116.5 117.0 116.2 -0.4 0.3 
Food purchased from stores (v41692600) 115.0 ASS 114.7 -0.3 0.3 
Meat 2 (v41692601) 108.6 109.2. 109.2 -0.5 -0.5 
Dairy products 2 (v41692611) 119.0 118.0 121.8 0.8 -2.3 
Bakery and cereal products (excluding infant food) 2 (v41692616) 120.0 12253 124.7 -1.9 -3.8 
Fresh fruit 2 (v41692620) 115.2 105.4 106.4 9.3 8.3 
Fresh vegetables 2 (v41692623) 104.2 ftiAkS 1OZIS -6.5 AT 
Food purchased from restaurants (v41692630) 119.7 120.5 119.4 -0.7 0.3 
Shelter (v41692631) 127.3 Ziel 128.0 0.2 -0.5 
Rented accommodation ; : : ‘ 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs ; : ; s i . 
Water, fuel and electricity (v41692632) 136.4 136.0 128.0 0.3 6.6 
Electricity (v41692633) 97.9 97.9 101.3 0.0 -3.4 
Natural gas F - ; AB : : 
Fuel oil and other fuels (v41692635) 183.4 181.6 155.6 1.0 17.9 
Household operations, furnishings and equipment (v41692636) 102.0 100.8 104.6 122 -2.5 
Household operations (v41692637) 109.6 108.0 TORI 1.5 -0.5 
Telephone services (v41692639) 99.1 99.1 99.1 0.0 0.0 
Internet access services (v41693227) 101.4 101.4 106.4 0.0 -4.7 
Household furnishings and equipment (v41692644) 88.8 88.5 95.2 0.3 -6.7 
Clothing and footwear (v41692651) 95.9 95.6 agez 0.3 -3.3 
Women’s clothing (v41692653) 89.9 88.7 87.9 1.4 2.3 
Men's clothing (v41692654) 94.8 94.9 101.6 -0.1 6.7 
Footwear (v41692656) 93.7 95.2 105.5 -1.6 atti2 
Transportation (v41692659) 117.8 116.4 113.9 qe2 3.4 
Private transportation (v41692660) 118.6 117.4 111.9 1.0 6.0 
Purchase and leasing of passenger vehicles (v41692662) 93.6 93.7 90.2 -0.1 3.8 
Gasoline (v41692665) 137.7 SES: 121.6 0.1 13:2 
Passenger vehicle insurance premiums 3 (v41692668) 179.0 167.4 174.0 6.9 Zag 
Public transportation (v41692670) 113.4 hites 123.1 1:9 -7.9 
Health and personal care (v41692675) 115.9 114.5 111.1 172 4.3 
Health care (v41692676) 119.8 118.8 116.5 0.8 2.8 
Personal care (v41692682) 110.8 109.1 104.8 1.6 5.7 
Recreation, education and reading (v41692685) 95.6 94.0 96.5 1.7 -0.9 
Recreation (v41692686) G57 90.0 93.4 1.9 -1.8 
Education and reading (v41692693) 115.2 115:2 Lt aIAFA 0.0 3.1 
Alcoholic beverages and tobacco products (v41692695) 135.2 134.0 133.6 0.9 er 
Alcoholic beverages (v41692696) 110.4 109.5 108.2 0.8 2.0 
Tobacco products and smokers’ supplies (v41692702) 163.9 162.2 163.1 1.0 0.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Yukon Territory 
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Tabie 9-12 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted —- Yellowknife* 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 3 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 4 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692722) 


(v41692835) 
(v41692836) 
(v41692841) 
(v41693269) 
(v41692842) 


(v41713431) 


(v41692723) 
(v41692724) 
(v41692725) 
(v41692735) 
(v41692740) 
(v41692744) 
(v41692747) 
(v41692754) 


(v41692755) 


(v41692756) 
(v41692757) 


(v41692759) 


(v41692760) 
(v41692761) 
(v41692763) 
(v41693228) 
(v41692768) 


(v41692775) 
(v41692777) 
(v41692778) 
(v41692780) 


(v41692783) 
(v41692784) 
(v41692786) 
(v41692789) 
(v41692792) 
(v41692794) 


(v41692799) 
(v41692800) 
(v41692806) 


(v41692809) 
(v41692810) 
(v41692817) 


(v41692819) 
(v41692820) 
(v41692826) 


The Consumer Price Index — May 2010 


Indexes Percentage change 
May 2010 from 

May April May April May 

2010 2010 2009 2010 2009 
2002=100 

117.8 117.2 116.0 0.5 1.6 
TABS: 116.9 115.9 0.3 1.2 
113.6 A322 113:5 0.4 0.1 
114.8 114.2 114.0 0.5 0.7 
117.3 1 6x7, 115.9 0.5 1.2 
153.6 153.6 142.5 0.0 7.8 
137.0 136.4 135.0 0.4 1.5 
120.0 118.6 116.5 4 (E72 3.0 
118.3 117.6 116.7 0.6 1.4 
120.5 122.5 116.4 -1.6 3.5 
114.7 112.9 11536 1.6 -0.8 
116.3 118.6 119.4 -1.9 -2.6 
13327. WAS 117.0 49 14.3 
137.9 132.7 134.5 3.9 2:5 
124.1 12164 115.6 2.5 7.4 
134.4 134.3 132.6 0.1 1.4 
159.4 159.4 148.5 0.0 7.3 
155: 155-1 154.1 0.0 0.6 
198.7 198.7 174.4 0.0 13.9 
106.4 106.4 106.6 0.0 -0.2 
Va Sa7. 113.1 112.9 0.5 0.7 

99.3 99:3 99.3 0.0 0.0 

73.6 73.6 81.7 0.0 -9.9 

90.5 91.8 92.6 -1.4 -2.3 

94.9 96.8 96.3 -2.0 -1.5 

82.7 84.6 88.4 -2.2 6.4 

94.0 98.9 99.7 -5.0 -5.7 

92.8 92.0 85.0 0.9 9.2 
108.3 107.1 105.3 11 2.8 
107.4 106.3 101.3 1.0 6.0 

85.4 85.5 81.3 -0.1 5.0 
134.2 134.0 122.5 0.1 9.6 
155.4 146.0 143.3 6.4 8.4 
114.5 112.4 124.1 1.9 -7.7 
113.5 112.9 108.6 0.5 4.5 
117.9 118.0 114.4 -0.1 Sat 
110.7 109.5 104.5 1 5.9 
100.0 98.8 99.9 12 0.1 

97.4 96.1 98.0 1.4 -0.6 
114.6 114.6 109.4 0.0 4.8 
147.0 146.5 146.2 0.3 0.5 
136.0 135.2 136.5 0.6 -0.4 
158.0 158.0 155:6 0.0 fu 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Northwest Territories 
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Table 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit,’ not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Newfoundland and Labrador (v41691244) 
2005 105.7 106.2 106.6 107.5 1075 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 108.4 108.7 1096 1106 1104 1105 110.9 109.7 1089 109.1 109.3 109.5 
2007 109'6) AMOR 10:8 Sinaia 11S TG att pied) Gee tis a YP 
2008 1141.9 1124 42:9) T1367 114.5) 1154. A163 115.8) 116-25 11S 14:35 iset 114.3 
2009 112:9) 13:4 iits-5 114) 11S:25 5:38 11592" 11S 0) 15:25 14:6 115: 6 sainoke 114.6 
2010 PIGS? 11SLST Mitel titiz Olena 22: a a ne x. i x FS ar 
Prince Edward Island (v41691379) 
2005 106.5 106:7 107.6 108:6 109.1 108.9 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 11OS MAOSe OAD iene 2, On al t2:0° Sit2.Oneii2 6.8 diiicOng Oss Suite mala eO URGIMS) 
2007 AA SedeOeeidscs U1S.7, iN4e2” SI t4 1 14:0) 113:6 14:0" Tie i4: So) 14 113.6 
2008 : A142) 114GP MSS iGreen ore 19:5" 120: Onet19.3°) 120311816" (116: 4e7 te 
2009 PAs iS weiloOn 116.40 Tt Oeal1S.0 sion it tGror ediO.0) saliva) sel Sunn cool ares 
2010 : A1S°7 ASS St TSS 19st 192 Pe Be 3 vs os z ae e 
Nova Scotia (v41691513) 
2005 106.1 106.4 1074 107.6° 107-8 107.7 108.1 108.8 110:4 109.8 109.1 109:3 108.2 
2006 109:3 109107 (09:6) AsO 1142) 4119.0) 111 See Aeelit O:G ie IO Fed O:45 set 022 110.4 
2007 ATOMS i On iso Set 3.0) UTS:OmeiN2-7. i 2-Omeli2:6 5 113:SetS:6 112.5 
2008 11355 AS: OAAS1SS eet tol ine ASN.7  TAveGpe 16:4) 115 Onminics4 115.9 
2009 113.47 114 Set 4 Smet S Omen 16oe16:5 116. 6aanMG.7  At67 dt oOmeiimOmeII6.5 11527 
2010 116:9 A1e. Seti" 117-9") 1178 ee E. Be - a Es as is 
New Brunswick (v41691648) 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 108.4 109.1 109.2 
2007 109:2 s109'6) 110570 Adite2 > TAG) 2st A211 AAO ate ee tide Sati itAS tide: 
2008 Ci Adder AZ AAS) Ad39, 114:5" 11409: 1114:3) 1 AAS eels Amd Greiniie2 A13:2 
2009 VAG WAZOF 12:3) aaa S187 414:5° 114: Ait4 114220 414.0 AAS tetas 19325 
2010 115.4- 1915:69 3115:85 e115 Sear i597, 
Quebec (v41691783) . 
2005 105.3 105.6 106.4 106.4 106.5 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.4 108.6 108.7 108.7 
2007 108:8: 109:67 MiO4 AAD Ge tides 10:7  1OGeei1O.41 110bi 1410/5 1110/8: aidtet 110.4 
2008 V1.0) Wit tes 2 a eeISIS S141 143.5) “114.0 113:0 ~ 112. 4aaiide7, V12e7, 
2009 V11S VI2Z:39 2:6) AI2s7eeettSs/9114:3) 113:820113:9 T1339 113:6 144eSpeal 14:0 113.4 
2010 114.00 114.22 114.5 1148 114.9 
Ontario (v41691919) 
2005 105.1 105:8 “06/4, 106:S2et06:6 06:8 106.9) (107.5 108:2)° 107.7 107.5; slORGE 106.9 
2006 108.2 107.9 108.8 109.1 109.5 109.3 109.0 109.1 108.5 108.4 1086 108.8 108.8 
2007 1O8:6> 1098/7 SMidOle Siena O merit te t10:9" AtOmt 10:9 12a i149 110.8 
2008 TAOS) iat 112: tS 6n 114.2 ios) 114.8 TSA TiS?  113:5). 1128 113.3 
2009 i244 ANSe SiS eminoe wet4cOendd4:2 11S. /eeids.7 AISSeedts.o 144.6781 1401 aS 7/ 
2010 (145) WHS) AtSisee WSs feet 1692 
Manitoba (v41692055) 
2005 105.0 105°2° 1105.6) 106.39" 106:5. 106.7 107.0 107.4 107.8 107501073. 106.9 106.6 
2006 107.4 107.2 107.6 108.5 109.2 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 TOOT AOS AS 104110 :O Se iito7e tidy eail2ete eS AS, TO TOS. s110:9 110.9 
2008 10:8) “iideZe SiS ieee doom 4: TtSORMEINS: 0 11S: 2147s. 145SeadSO 113.4 
2009 112:4 TS etiSiOn WtSly eels dio MISOMTI4 Ss 114:570014.4 “i457 44.2 114.1 
2010 114.3 1146 114.7 114.8 115.0 
Saskatchewan (v41692191) 
2005 105.6 105:8 1064 10721 ~106:5"" 106.8 107.1 107.4 108.07 407.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 1096 1096 109.8 110.4 109.3 109.1 1088 108.9 109.1 
2007 109-5) 109:90 Oo Mee et A2 Oto. Mis Io SISA 113,00 113.1, 3192.9 i222 
2008 113.0 TdSGeeti4o WS:4 116: 290197.0 1169 "117.0 "117s 1690 TE? “115.6 Tio: 
2009 11357 ldo 1iGte i610 edde. 1tSOr 7.9 AWd7 Stine AiG tits Text 
2010 1iieo Atief “hires dios these - a - wf ce “ ms 
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Tabie 10 — continued 


The all-items Consumer Price index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Alberta (v41692327) 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 ATOMS OSs aeliOvS mmaneammelit2.2 mds On ecli1o:4 oeno:O, 8 Tieden tos0" toured (ee ga bea 
2007 Die Wait SOt IG: 40 lid-omel bicoe ideo, IMS eaitSs 1194 I8s:6 119 4i3s:9 117.9 
2008 113/87 WISOR ato Semiedes 2229 124:O) 12S: GeI24.15 122:8ei 21-5) A216 28.2 121.6 
2009 ; 12Z20:2) 12d 120 Sem 421 4 22-0 2d Omei22.On ie ieo ed 2d.6) 422/;Omet 2 Ibo 121.5 
2010 A223 22 ee Oe ee, # Z 3 - A a 
British Columbia (v41692462) 
2005 104.8 105.0 105.3 106.0 106.3 106.4 106.6 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 1088 109.0 1084 108.3 108.7 108.8 108.1 
2007 109.0 109)1° 109.55 109'9"110:5 110:3 110:5 1104 110:55 110:0 110.47 110.4 410.0 
2008 109:9 ATO See i Olomineomnid 2c. 11s'6) 9114-26 eit4ON 414 teedi2:8 8 12S ie: 112s 
2009 11154 Aco A ZO ee O26 Wi Age2O) A i2sfemii2. haa dS 112.3 
2010 TAZ 2 iste 2 Gmentosceen 1o26 
Whitehorse, Yukon (v41692598) 
2005 103.1 103.3 103.9 104.4 1049 105.3 105.4 105.7 106.8 106.8 107.1 106.3 105:3 
2006 106.4 105.9 105.9 106.9 107.5 107.9 107.5 107.7 107.2 106.3 106.3 106.3 106.8 
2007 107.0 10723" 10830 5 108278 109:5" 109)7." 110:7 1410:5° 110:8) A10:47 11057 110:6 109.5 
2008 A10:47 5 TIO AT Omtaneoe ads: 6 oi4 6 11S SeettS:4 7 114 eI 114-6 9113-9 113.4 
2009 AlSiOW MaqSeZ ells: Ome ilo4 ent 4O 14:9) 1144042) 1S S:4) “itso o.4 113.8 
2010 AAS: WA AeAT 3 AA S:6n 3114:3 oe ss - i a Ss - ee 
Yellowknife, Northwest Territories (v41692722) 
2005 104.66 104.8 104.9 105.2 106.1 106.4 106.4 1063 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 107.7 
2007 108:9° "10959 109 SEA OA wees eiiitO> al tt-Oesthd.t) 1 1Gmetiiei 1:10:9 sido 110.8 
2008 ilies “ies! eiceech afi eile Glare jlaksrlom SKsHe! sinks) glaives alniseste GIAKshah “aigkee! AT SZ 
2009 114-3) 45S 14S So etIG:O1 iGO) A1GSeMMG Sr 116.4 16'S 11657 16:8 115.9 
2010 Unto ani) aes) alate lalrete' fe S r. s 2 fs f 2 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2005 102.0 1017 10118) 10221) 102;8 103:0) 103:0° 10340 103:8" 1033 103.8, 103.6 102.9 © 
2006 103.5 103.7 103.7 104.5 104.8 105.1 104.8 104.4 105.0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 108.9 109.1 108.1 108.2 108.7 107.9 
2008 108.2 108:4) 108: 2a 109 Ome 09'S S140: Set 1:6 eti2:2> Toei 111.9524 110.4 
2009 TIS AS 2 4 eS ome O-O mmlilS-o) lilo: omnd4- OF 11S: 28 ey, decades 112.6 
2010 CCAS. AA Ol niicsee di 12.2 a As rr n es Ms os = 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
pee ee ee en = SN a 
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Table 11 
The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector May 2010 from 
number May April May April May 
2010 2010 2009 2010 2009 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 117.3 117.0 115.3 0.3 sys 
Shelter (v41692847) 129.6 129.2 127.0 0.3 210 
Rented accommodation (v41692848) 112.0 th ets 107.3 0.3 44 
Owned accommodation (v41692849) 129.5 129.0 128.6 0.4 0.7 
Water, fuel and electricity (v41692850) 143.6 143.8 137.7 -0.1 4.3 
All-items (1992=100) (v41713405) 137.6 Sino 135.3 0.2 1.7 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 118.9 118.8 117.4 0.1 1.3 
Shelter (v41692853) 122.4 122.4 120.8 0.0 As, 
Rented accommodation (v41692854) 112.0 112.2 110.2 -0.2 1.6 
Owned accommodation (v41692855) Ais 113.5 116.2 -0.3 -2.6 
Water, fuel and electricity (v41692856) 162.9 162.0 150.8 0.6 8.0 
All-items (1992=100) (v41713407) 139:2 139.2 137.6 0.0 1.2 
Halifax, Nova Scotia 
All-items (v41692858) 117.1 147.3 115.3 -0.2 1.6 
Shelter (v41692859) 122.2 122.0 121.6 0.2 0.5 
Rented accommodation (v41692860) 108.6 108.6 107.1 0.0 1.4 
Owned accommodation (v41692861) 122.7 12235 123.0 0.2 -0.2 
Water, fuel and electricity (v41692862) Asian Air 13516 0.0 125 
All-items (1992=100) (v41713409) 139.5 139.7 137.3 -0.1 1.6 
Saint John, New Brunswick 
All-items (v41692864) 116.0 116.1 113.9 -0.1 1.8 
Shelter (v41692865) 124.3 124.3 121.9 0.0 2.0 
Rented accommodation (v41692866) 111.8 tlaeré 109.4 0.1 22 
Owned accommodation (v41692867) 121.0 121.2 120.3 -0.2 0.6 
Water, fuel and electricity (v41692868) 145.4 145.0 138.2 0.3 9:2 
All-items (1992=100) (v41713411) 137-4 137.2 134.6 -0.1 1.9 
Québec, Quebec 
All-items (v41692870) 114.8 114.7 113.6 0.1 1 
Shelter (v41692871) 121.0 121.0 119.7 0.0 ite 
Rented accommodation (v41692872) 112.0 111.9 109.9 0.1 1.9 
Owned accommodation (v41692873) 125:5 125.4 125.1 0.1 0.3 
Water, fuel and electricity (v41692874) 120.5 120.8 117.9 -0.2 22 
All-items (1992=100) (v41713413) 133.4 aor 131.9 0.2 thet, 
Montréal, Quebec 
All-items (v41692876) 114.9 114.8 113.9 0.1 0.9 
Shelter (v41692877) 120.1 120.1 119.5 0.0 0.5 
Rented accommodation (v41692878) 110.2 110.2 108.9 0.0 1.2 
Owned accommodation (v41692879) 125.4 125.4 125.9 0.0 -0.4 
Water, fuel and electricity (v41692880) Aled i213 118.2 -0.2 25 
All-items (1992=100) (v41713414) 132.9 132.8 131.8 0.1 0.8 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 116.4 115.8 114.0 0.5 74 
Shelter (v41692883) 124.4 12257 120.6 1.4 SZ 
Rented accommodation (v41692884) 108.5 108.4 106.9 0.1 ns) 
Owned accommodation (v41692885) 128.1 127.4 125.2 0.5 2.3 
Water, fuel and electricity (v41692886) 144.1 {35:5 132.2 6.3 9.0 
All-items (1992=100) (v41713416) 141.8 141.1 138.9 0.5 75 | 
Toronto, Ontario 
All-items (v41692888) 116.3 115.8 113.9 0.4 24 
Shelter (v41692889) 120.4 119.2 117.0 1.0 2.9 
Rented accommodation (v41692890) 109.7 109.7 107.9 0.0 UR? 
Owned accommodation (v41692891) 122.6 122.4 120.6 0.2 Let 
Water, fuel and electricity (v41692892) 136.9 128.2 We 6.8 11.6 
All-items (1992=100) (v41713417) 140.2 139.6 437.3 0.4 2.1 
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Tabie 11 — continued 


The Consumer Price index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


The Consumer Price Index — May 2010 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


CANSIM 
vector 
number 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 


Indexes Percentage change 
May 2010 from 
May April May April May 
2010 2010 2009 2010 2009 
2002=100 

112.5 112.2 111.0 0.3 1.4 
106.3 105.4 106.1 0.9 0.2 
104.3 104.1 103.5 0.2 0.8 
103.3 103.5 103.2 -0.2 0.1 
130.1 125.6 130.3 3.6 -0.2 
134.2 133.8 132.4 0.3 1.4 
114.8 114.6 114.2 0.2 0.5 
120.4 120.9 121.5 -0.4 -0.9 
117.0 116.9 113.6 0.1 3.0 
123.5 123.6 125.1 -0.1 -1.3 
(Aes ere UA TASrh -2.6 -4.2 
141.5 141.2 140.8 0.2 0.5 
118.9 118.7 117.1 0.2 ES 
139.2 138.6 ores 0.4 1.4 
123.1 122.5 117.9 0.5 4.4 
151.4 150.4 iene) 0.7 -0.1 
122.5 122.5 118.1 0.0 Sui 
148.1 147.9 145.9 0.1 Ano 
119.6 119.5 118.1 0.1 1.3 
141.5 141.2 140.2 0.2 0.9 
131-3 131.0 124.8 0.2 5.2 
147.3 146.9 149.1 0.3 -1.2 
132.6 132.6 127.1 0.0 4.3 
147.3 147.1 145.4 0.1 1.3 
122.8 122.6 121.6 0.2 1.0 
145.8 146.1 146.7 -0.2 -0.6 
128.4 128.4 128.4 0.0 0.0 
147.8 147.7 148.6 0.1 -0.5 
155.3 157.8 Sian -1.6 -1.5 
149.6 149.4 148.3 0.1 0.9 
122.8 122.4 121.5 0.3 13 
144.5 143.7 144.0 0.6 0.3 
117.7 tive 120.0 0.0 -1.9 
159.5 159.3 159.4 0.1 0.1 
117.1 113.4 tise 3.3 3.4 
154.5 154.0 152.9 0.3 1.0 
114.6 114.2 113.3 0.4 5186 
115.8 115.3 113.4 0.4 2.1 
109.9 109.6 108.0 0.3 1.8 
116.8 116.2 115.9 0.5 0.8 
1123-5 123.9) 113.0 0.0 9.3 
135.9 135.6 134.4 0.2 Aid 
112.8 112.4 112.6 0.4 0.2 
111.0 110.7 WZ 0.3 -1.0 
110.8 110.6 108.4 0.2 22 
106.2 105.8 110.6 0.4 -4.0 
142.2 142.5 129.7 -0.2 9.6 
132.4 132.0 132:3 0.3 0.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 12 
The all-items Consumer Price index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 

St. John’s, Newfoundland and Labrador (v41692846) 
2005 105.4 105:9 106:3 107.4| 107.2. 107:3 107:6 107.7. 109.2 4107.8 107:9' 107.6 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 1104 109.3 1085 108.7 108.8 109.1 
2007 109: 2-109 Se lO SeaitOG) MOO eT 1Sr Titeh el1Ol7  11O.F e110 tS tiddo 110.7 
2008 CA Geite te licommttcce  i140nel14- On iio ml 15:c) floss me 114914 2 elias 114.0 
2009 TIS OM too. Sefmmnt 402s ell oLoe me losom eh lovomet ond) 6 tilorm dl4:oum i oom iioee 114.7 
2010 11645 “1GSe didralet(. 0. lsligas cs me ¥ s fA - a Fe 
Charlottetown and Summerside, Prince Edward Island 

(v41692852) 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 109) GO: 2m AOS SMe Ant 2Oml tee) tide lich oiiledi ee lO:4® slit Ougaeutedt 111.0 
2007 A ThOD tio maticromnl lot eit c-Onnil SOM ilo Aen iS on iloesemlOocOMmt | 40 metia. 3 Akers 
2008 ike, “anieGe lew) alee aiievecy lakeetsy GJGKS Ys Ge Mey aie Moe Gis EWS Glass: 116.9 
2009 : 114.07 SG ito e iioS | ides eto A182 F118.O8 118 3117-45 11eoer dies TST 
2010 : 118.3 1184 119.0 1188 118.9 = s 4; = sf 7 es & 
Halifax, Nova Scotia (v41692858) 
2005 105:7 105:9° 1106/6) 107.0) 107-2 10731 107:4, 108:2, 109:6)" 109.1) 108:5"108:6 107.6 
2006 108.6 108.3 108.9 110.2 110.5 110.3 110.5 110.7 110.0 109.7 110.0 109.7 109.8 
2007 LOS (eiOG mide Aa Ide) ati Open t2-On ited edo atte Oe tite. Omi Salih oat 112.0 
2008 11iZO 13:4) 113s 9e1148 "116.2, .116:9 9116:9 116.9 ) 4416.8 7 115:8 11425110 11822 
2009 Atel aol alta ale 1472 1 Donel 1O-On ttOaleun G. 2001 1O.s melore mal Gromer ose: ii toes) 
2010 1G: Stier eedli7O Matti Se aitired 
Saint John, New Brunswick (v41692864) 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 109:2 OS: 6s iO GrminMce tld AD i 2tenit ele edd A d2cOne ttl Aone OmmiliES 1 TAGZ 
2008 VATS etntnOu it2aeeiieon dit AOn 1145) 15:0) 2114.4 46 AS: Se tizere minis 113i2 
2009 W412 di2Zoeatdi2.7 Wise) 114.6 114.5 11452" 114.3 114:4" 11S 44s 11337 
2010 Os iO ti Gate 1 1Gals finG.0 = ia x ne ee ue # * 
Québec, Quebec (v41692870) 
2005 : 105.3 1056 106.4 106.3 106.5 106.9 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.2 1084 108.4 108.7 
2007 108-55 3092 5siO We st1Ovse tOs7, 110: (10:47 109/89 110:2 110-2 10:5 1103 110.1 
2008 TOC ie Ase tO IS 1S. 7) T1Sce atte Weise stt2Z.7 eet io 112.4 
2009 UTA 2e a ZOP lii2-4 eiti2-o iis:6. LI4-2) ideas 1tSeS) ti1S.6) 2119-5) tance Taco WiSEZ 
2010 14.0 it 4e2) 4511487 Aas * Pe By és - + a 
Montréal, Quebec (v41692876) 
2005 105.1 105:4° 106.2 106:2 106.4 106.7 106:8 107.3 108:2 107.5 107.5 107-3 106.7 
2006 107.9 107.9 108.2 1089 109.0 108.8 108.9 108.9 108.4 1086 108.7 108.6 108.6 
2007 1085/9 109:5> WO: SeinOrS eatOls. 1105 AOS “110:0) 1104 11045 110.7 (ttt 110.3 
2008 AOS Mies Miiowmizee tod 1135.6 11S" 113:3° 11S 86 112.9) Wi Zee ites 112.6 
2009 VAC ta 2a AS. O) 114.5) 13.6) 114:0 “11S:8 iis eae 1325 
2010 114.0 A424 1148) 11459 s ad RS = “ a ? “3 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 

(v41692882) 4 
2005 105.0 105.7 106.4 106.4 106.5 1066 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 1092 1089 109.0 108.3 108.2 1085 108.6 108.6 
2007 1085) 109:'6) W1Ov/e aid eideos dtl Thi W1O9e 11OSe 1107 ATOR O:S 110.7 
2008 HOA Os it oemintied be tns-4 114.0) 115.0! (14:8 1150 113.6 iMSimeizen 113.1 
2009 11IZ:S S10 Ate Oneitlonl 8tn4.0 114.29 113,58 113:8) 113:9 3114.4 Site TAS 
2010 114.4° 415.1 115.3°°495.8°°116.4 : é . a E 7 i 
Toronto, Ontario (v41692888) 
2005 105.0 1056 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 1076 108.5 108.7 109.0 1089 108.5 1085 108.1 108.0 108.3 108.5 108.4 
2007 10S:2E 4109S) 110 SeelGs Stites 1107 110.7 110:6 110.8 “4410.7  tAOmet iit 14025 
2008 VIO ets Aldoeaitizeiows, Tio.8 TAO 114.7 114:9 3113:7 tHSsSeatts:0 1134 
2009 112 See toee WS OMmioteeiaoge 114.0, 311s.6 (136 Lisi 114.0 S114 AeGSS 113.6 
2010 114.5) StS: 1" TSS 15 88" 416.3 = ve es 2 a: = 4 + 
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Table 12 — continued 


The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 
average” 
2002=100 

Thunder Bay, Ontario (v41692894) 
2005 103.9 1044 105.1 105.2 105.2 105.3 105.3 105.9 1066 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 106.2 107.3 108.3 108.4 1088 108.3 1086 108.3 108.3 107.9 108.2 108.1 108.1 
2008 107,99 10845 10SkeOOia MAOs7 Ald cealt 2th eta) 11202) 11098 110:8.011074 110.4 
2009 MODS EOS. 110: Saat 10:4 Sisko) SIAC 2 ealdOS- a 1102 110:400110:2 > 11019) ¥110:4 110.5 
2010 OOS Anes: 1 teaii2 222 = x 5! 
Winnipeg, Manitoba (v41692900) 
2005 10439 5 1051) ~ 105t56"106: 1/5 106!4.5 106:69 106.815.1072 10777 MOS) 107.4) 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 108.6 108.9 109.0 108.6 108.5 
2007 10S08 1094S 10S iO Sra Arete eo dda Ate aet0:9) 1407011027 110.8 
2008 TOs UA A) Ae 2 Osetra 422 eet A Semel 14.9) 115: Oneti4- 2.) 11 oomm 12:9) 113.3 
2009 22S lil S:Old2-Omet i ocomm macula Out 40S eed Acou 4 O mt ae2 ee 14 Ont -4c0 113.9 
2010 114.1 1144 1145 1146 114.8 
Regina, Saskatchewan (v41692906) 
2005 NOS:4 3105)7 “10633 106:999 06:5: | 106.7 S071) 4107.4" 107.8, 10723 107.2) 107.4 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 1086 108.8 108.9 
2007 1ODSR 1097" W1OM dow aiiZOnm 112 Se (258226 1272-3 112Aei2.2 at barf 
2008 423m 1127 113'6 114.43 Sia 116:25 116/39 9116:4 116:9° 9 116:6" 11647 9115.6 14 Sr 
2009 TS Om t1G:4 11 GiGmtd Onze ital med Or Set 1 GLO me 1 Os) m ailieOnm lity <All (cammnlit 7 sc il WE 
2010 Ives leo!) AST 118.75 tA8t9 if s rs = Be 5 = x 
Saskatoon, Saskatchewan (v4169291 2) 
2005 105.4 105.6 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 109.6 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 1095) 109:9) 110%/ee td Sed 2:45 AS S141 114 4 V4 4S AAA 112.7 
2008 t4:2 6 tO: Om ANG OM A1G: Oe lii7.O ilo Se didlo sniloetetto: se ditolOns tino 11e.o i Bre 
2009 MGS Ags Wie8 S41 e4e 18a eS 11S 119:0 Meroe a (Stoel d6i Sm inSlo ld Sal 118.2 
2010 118-5) 11827. 116:99 119.5) 11916 be es cs a e: a 3 - 
Edmonton, Alberta (v41692918) 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 1106 110.2 110.1 109.4 108.6 
2006 OGe MO tO: Omeidt.40 li2dte li deOnett2:6 Als Omtioeen (i222. 11cOndc.o 112.0 
2007 as:9" 114.2 11Se 1708 Aivl WS6 5188" 1191" 119-1" 118:3 198:8) 113.6 117.4 
2008 118:5" 1657 119'Sei121. 26 d2t9) 123 7e23.6. 1236) 1223. 0121-37 121.47 120.0 121.4 
2009 12025 120 20-0 ZOO mii2zd Oneli22 2aele 1 Oeei2e. |) lethal einOm Ieee uml 22.0 121.6 
2010 1224 5 12219) 12233901226) 122:8 £ 
Calgary, Alberta (v41692924) 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109:9° 108:9: 109!5 110:9 412.0 117 113:6 114.4 114.7 113:5 114.2 714.7 112.3 
2007 50 15:6" 116i eet -Omeil On hic Ono ddO:s 19rd, tour  1igel = 11olO 118.0 
2008 Aeon. 1G) AZOLORI 24 2a ze.o. 125: Olmni23-0. 24°40 9123-4 i208 122.07 i248 121.8 
2009 120 fe lee eIZ2iome ZO Ome On mn 2eulmnd 2 Oweieest ste Lorie t. Gu dee. te lecut Pe er 
2010 22:4 2 122:8° 122 305122:4e 22.5 Ff 2 5: 
Vancouver, British Columbia (v41692930) 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 108.4 108.5 108.7 108.4 108.4 1089 109.1 108.0 
2007 109:0.5 10913) 109:699110:08 110:6, 5110-58107, 9110:6, 110:75 110.4110:45 110:5 110.2 
2008 ATOR? “UVES 11 2S: 208113: Sr 14 er14: 5 4146) 1S45 1129" 1.9 112.8 
2009 THAO me tio, Ii2iomnt 2 Omi occur lo,Sme ll 2conm ldo On git Somme elon tmnthene 112.9 
2010 TiS 113.9: 1136 5114.25 11416 iy & x ie és ba 
Victoria, British Columbia (v41692936) 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 109.6 109.7 109.8 
2008 109:4 e109:85 110.45 111 4Aeeni2S TIS OMS: ohtIS:2 1135 e1t2:s. 117 8a1741.0 111.8 
2009 T1108 Tt4 116) 111 Oran 26s WAZ Set i2seI ZS ite 2s UST. 111.9 
2010 AA igo dhe Ti dliceaoe ha : a : 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montreal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont. 
RES Ont./Que. 


cents per litre 


Regular unleaded gasoline at full service filling stations 


May 2009 103.1 95.0 99.0 93.7 97.6 101.5 92.1 95.5 99.5 93.4 
June 2009 111.1 106.2 108.6 102.3 107.4 107.8 97.8 100.2 108.1 102.7 
July 2009 112.9 102.0 103.8 99.7 102.2 102.6 92.4 94.8 108.2 100.9 
August 2009 110.5 104.6 106.7 101.1 105.5 106.7 96.5 99.4 107.5 99.6 
September 2009 112.1 103.0 105.3 100.0 102.8 105.2 94.6 96.2 106.3 100.1 
October 2009 106.0 98.9 101.6 95.8 99.8 102.5 94.5 96.7 101.1 95.8 
November 2009 114.5 106.0 109.1 102.3 102.0 106.6 97.5 99.2 102.5 99.1 
December 2009 112.0 101.7 104.4 100.2 101.2 103.9 95.0 95.6 97.7 96.5 
January 2010 112.4 104.6 108.9 102.7 105.9 108.7 98.3 99.7 104.+ 98.9 
February 2010 109.4 103.0 106.6 100.4 102.5 106.6 98.3 98.3 103.9 98.6 
March 2010 113.0 106.7 111.3 104.6 108.5 111.3 101.2 101.7 101.9 97.8 
April 2010 113:7, 107.6 110.5 104.7 105.8 111.8 101.4 101.4 107.1 98.8 
May 2010 115.3 105.8 109.1 104.2 108.1 109.5 99.8 99.6 110.0 98.8 
Regular unleaded gasoline at self service filling stations 

May 2009 101.8 91.8 96.5 90.9 98.8 101.0 89.3 94.4 98.2 94.5 
June 2009 109.0 103.0 105.3 99.9 106.5 105.3 94.4 98.8 107.4 102.9 
July 2009 109.6 99.0 101.6 97.1 102.3 100.1 89.5 93.9 106.8 99.8 
August 2009 108.1 101.4 103.8 98.5 105.5 104.3 93.7 98.3 106.2 99.7 
September 2009 108.9 99.8 101.9 97.2 102.8 103.1 90.5 95.3 104.7 100.2 
October 2009 103.8 95.9 98.5 93.1 99.7 100.5 91.6 95.6 98.9 95.9 
November 2009 110.9 102.5 106.0 99.6 101.9 105.1 94.7 98.1 101.0 98.5 
December 2009 108.9 97.9 101.2 97.4 100.8 100.8 91.3 94.4 96.7 96.0 
January 2010 109.8 101.6 105.4 100.1 106.3 105.7 95.2 98.9 102.7 98.9 
February 2010 108.8 99.9 102.8 97.6 102.4 104.2 94.9 97.7 102.7 98.9 
March 2010 112.9 103.8 107.3 101.8 108.4 109.7 98.3 100.6 100.3 98.7 
April 2010 113.0 103.8 106.8 101.9 105.7 109.4 98.2 100.7 106.1 98.8 
May 2010 112.0 102.2 105.4 101.1 107.0 106.6 96.0 98.2 109.2 98.8 
Premium unleaded gasoline at full service filling stations 

May 2009 108.9 102.3 106.4 100.3 105.2 109.2 103.7 108.2 110.5 104.0 
June 2009 117.1 113.4 116.1 109.3 115.0 115.7 108.6 112.9 119.8 113.8 
July 2009 118.3 109.2 112.0 106.5 109.7 110.4 103.5 108.0 119.4 111.6 
August 2009 116.6 111.0 114.3 107.7 112.4 114.2 108.0 111.7 118.7 110.4 
September 2009 Aiea 110.3 111.6 106.6 110.4 113.8 105.8 108.9 sa eys 111.0 
October 2009 111.8 106.2 108.5 102.7 107.4 110.7 105.7 109.5 112.6 106.6 
November 2009 119.9 113.2 115.8 109.2 109.7 114.8 107.6 112.0 113.9 109.7 
December 2009 118.0 109.0 111.5 107.1 108.8 Tia 104.9 108.8 109.3 107.2 
January 2010 118.4 111.8 116.4 109.6 113.6 116.9 107.8 112.6 113.2 109.5 
February 2010 “WA 110.3 114.4 107.4 110.5 113.4 108.1 Atte 115.5 109.4 
March 2010 119.0 113.9 119.2 111.5 116.2 (MWe Le 110.7 113.7 113.4 107.9 
April 2010 120.3 114.8 117.4 111.6 113.8 119.2 110.8 113.3 118.6 109.5 
May 2010 12153 113.0 116.6 110.8 115.8 117.1 110.1 112.2 121.9 109.5 
Premium unleaded gasoline at self service filling stations 

May 2009 107.7 99.0 104.3 98.1 106.4 109.1 102.0 106.9 109.5 105.0 
June 2009 115.0 110.3 113.0 107.2 114.0 113.5 106.7 111.2 118.8 ike! 
July 2009 116.0 106.3 109.4 104.4 109.8 108.4 102.0 106.9 118.3 110.0 
August 2009 114.3 108.7 110.9 106.0 112.9 112.4 106.0 1142 (WAVE 109.9 
September 2009 114.6 107.0 109.3 104.5 110.5 111.3 103.6 108.1 116.1 110.4 
October 2009 109.5 103.1 105.9 100.3 107.1 108.6 104.3 108.6 111.1 107.2 
November 2009 116.6 109.8 113.4 106.8 109.3 113.4 107.5 110.9 112.7 109.0 
December 2009 114.6 105.2 109.2 104.8 108.3 109.1 104.0 106.9 108.5 106.5 
January 2010 415.7 108.9 113.3 107.5 113.8 113.9 108.3 ditto 114.3 109.2 
February 2010 114.8 106.6 110.9 105.1 110.1 112.5 108.1 110.5 114.3 + 109.4 
March 2010 119.0 111.0 115.1 109.0 115.9 117.6 11-2 113.5 A223 109.3 
April 2010 118.9 fidiee 114.0 109.3 113:3 117.4 111.2 113.4 118.1 109.4 
May 2010 117.8 109.4 113.5 108.4 114.7 114.9 109.0 111.1 120.7 109.6 
Household heating fuel 7 

May 2009 68.7 66.5 71.1 73.0 73.5 TAL 75.7 80.3 80.1 756 
June 2009 68.7 66.5 TAA 73.0 73.5 71.7 75.7 80.3 80.1 75.6 
July 2009 68.7 66.5 Teka 73.0 73.5 TAME 75.7 80.3 80.0 75.6 
August 2009 68.7 66.5 And 73.0 73.5 HET 75.7 80.3 80.0 756 
September 2009 80.5 78.1 Tae 82.7 77.5 75.1 77.8 82.9 84.9 88.1 
October 2009 76.3 72.7 73.9 82.6 78.6 74.4 80.1 80.4 86.2 85.7 
November 2009 85.5 83.8 82.5 89.8 88.4 84.3 88.3 90.0 93.7 93.9 
December 2009 83.1 81.9 82.5 87.4 87.6 84.1 89.2 88.4 93.7 91.4 
January 2010 84.2 82.7 86.3 91.9 92.5 89.2 94.1 92.4 94.0 95.9 
February 2010 84.1 78.9 83.2 87.6 90.1 85.7 92.7 90.1 93.7 91.5 
March 2010 86.7 82.2 83.2 89.8 91.0 85.8 93.0 89.9 93.3 92.2 
April 2010 89.7 82.2 84.6 91.6 92.9 87.4 93.7 92.4 93.9 92.8 
May 2010 89.2 83.3 84.6 92.8 90.7 86.8 90.9 91.6 93.7 93.3 
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Tabie 13 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Ae N.WT. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


May 2009 CWE 96.3 90.6 89.4 107.4 105.7 100.3 109.9 
June 2009 106.4 107.2 95.7 97,5 114.0 108.5 106.4 120.7 
July 2009 102.1 101.9 92.4 93.5 111.9 107.2 108.4 123.7 
August 2009 102.7 102.6 95.8 95.1 112.8 106.4 106.5 121.2 
September 2009 101.1 101.1 S29 94.5 115.4 109.1 106.2 120.2 
October 2009 96.6 96.5 90.1 90.8 107.5 102.1 106.2 120.2 
November 2009 ’ 100.3 99:2 91.4 92.2 111.2 106.6 106.2 120.0 
December 2009 94.7 94.1 88.2 87.6 109.3 105.1 102.4 119.9 
January 2010 , 99.7 100.3 92.6 92.9 113.9 105.4 110.2 119.9 
February 2010 98.5 99.4 88.9 90.8 113.2 102.8 112.9 119.9 
March 2010 100.9 100.8 9259 93.1 116.9 106.5 112.9 120.4 
April 2010 103.0 102.4 92.8 93.8 118.2 106.9 27. 120.4 
May 2010 105.5 105.4 95.2 96.0 119.0 110.7 112.9 120.9 


Regular unleaded gasoline at self 
service filling stations 


May 2009 97.5 97.9 87.9 89.8 104.0 105.0 98.8 107.0 
June 2009 107.1 106.7 93.3 98.3 110.9 107.2 105.5 118.7 
July 2009 102.5 102.9 89.6 92.5 108.1 105.2 106.3 TZ 
August 2009 103.9 103.3 93.0 94.8 109.4 105.7 103.0 117.4 
September 2009 100.7 100.8 90.8 93.3 qdZzt 108.1 100.8 117.4 
October 2009 96.7 96.5 88.2 89.9 104.0 101.1 101.5 117.3 
November 2009 100.4 99.3 89.1 91.8 107.6 105.4 99.8 474 
December 2009 94.7 93.9 84.8 87.0 105.7 103.9 9957 117.0 
January 2010 99.7 100.6 90.5 92.3 110.4 103.8 110.7 116.9 
February 2010 99.0 99.0 86.9 88.5 109.7 102.5 112.2 116.9 
March 2010 101.1 101.0 90.5 S22 113.7 105.4 112.5 116.9 
April 2010 103.2 102.5 91.4 93.3 114.9 106.1 112.5 116.9 
May 2010 105.6 105.1 92.8 94.9 115.6 109.7 112.5 116.9 


Premium unleaded gasoline at full 
service filling stations 


May 2009 108.5 106.8 103.0 101.3 120.0 118.6 106.8 121.4 
June 2009 117.5 118.3 108.8 109.1 127.3 121.6 114-9 127.5 
July 2009 AT 257, 112.9 105.9 105.4 124.7 120.4 115.3 129.7 
August 2009 114.7 114.2 108.9 107.2 A268: 119.6 113.3 130.7 
September 2009 112.3 112.8 106.0 106.4 128.6 122.3 112.2 129.7 
October 2009 107.8 108.3 103.5 103.1 120.7 115.1 112.2 129.7 
November 2009 111.7 110.6 105.8 104.8 124.5 119.8 112.2 130.3 
December 2009 106.3 106.1 104.2 100.1 122.5 118.6 108.4 130.9 
January 2010 111.9 112.1 107.4 105.0 AZT 118.7 114.9 130.9 
February 2010 110.4 109.7 104.0 103.3 126.5 116.0 117.2 130.9 
March 2010 112.4 nee 107.4 105.4 130.4 119.6 442 130.9 
April 2010 114.4 114.3 108.1 105.8 131.4 120.6 118.7 132.4 
May 2010 116.9 117.5 109.9 108.0 132.0 123.8 118.8 133.9 


Premium unleaded gasoline at self 
service filling stations 


May 2009 109.3 109.4 100.0 101.8 117.4 117.7 106.7 TOT 
June 2009 118.4 118.4 105.4 110.3 123.8 119.9 113.4 12750. 
July 2009 115.4 a Maher) 101.8 104.7 1 PAIRS: 118.3 113.8 126.8 
August 2009 115.4 114.9 105.1 106.9 122.8 119.4 112.4 128.4 
September 2009 112.7 112.9 103.0 105.4 125.7 121.9 110.3 128.4 
October 2009 : 108.7 108.6 100.4 101.9 117.3 114.8 110.7 128.3 
November 2009 112.3 111.4 101.4 104.1 121-3 118.7 109.2 128.5 
December 2009 : 106.7 106.3 96.8 98.9 119.3 117.4 110.3 128.7 
January 2010 1115 112.5 102.7 104.3 124.0 alae) 118.5 128.7 
February 2010 fe 110.7 111.0 98.8 100.7 123.3 115.9 119.4 128.7 
March 2010 112.7 413:0 102.5 104.2 127.3 118.7 120.0 128.7 
April 2010 114.9 114.7 103.6 105.5 128.6 119.6 120.8 129.5 
May 2010 Ae 117.4 105.1 107.1 129.2 123.2 120.4 130.3 
Household heating fuel 

May 2009 74.7 15.7 81.5 92.5 89.4 83.0 
June 2009 74.7 TEE 81.5 92.5 89.4 83.0 
July 2009 74.7 TO 82.9 93.9 89.4 83.0 
August 2009 74.7 Veo e , 82.9 93.9 89.4 83.0 
September 2009 83.3 86.4 90.0 96.6 96.8 87.0 
October 2009 79.3 83.8 86.7 94.3 98.0 88.9 
November 2009 91.1 91.6 91.0 99.0 106.0 93.5 
December 2009 87.8 89.3 88.0 100.6 103.6 94.2 
January 2010 92.4 92.2 92.9 102.5 107.1 97.3 
February 2010 84.7 87.8 92.6 103.2 102.9 93.8 
March 2010 87.4 87.7 96.5 107.8 103.3 93.1 
April 2010 88.9 89.1 101.4 109.6 104.3 945 
May 2010 88.4 94.4 99.7 108.1 105.4 94.5 


ce a ee ee Se ee a a a ee ee ee ee 
Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


a ——————— 


CANSIM March April May 
vector 2010 2010 2010 
number 
dollars | 

Round steak, 1 kilogram (v735165) 12:31; 12.54 12.63 
Sirloin steak, 1 kilogram (v7351 76) 15.33 15.36 15.29 
Prime rib roast, 1 kilogram (v735187) 20.92 20.21 2187 
Blade roast, 1 kilogram (v735198) 10.21 10.14 10.15 
Stewing beef, 1 kilogram (v735209) 9.26 9.60 9.78 
Ground beef, regular, 1 kilogram (v735220) oe Tits) 7.54 
Pork chops, 1 kilogram (v735221) 9.02 9.24 9.56 
Chicken, 1 kilogram (v735223) 6.36 6.49 6.24 
Bacon, 500 grams (v735166) 4.78 4.60 4.61 
Wieners, 450 grams (v735167) 2.97 3.14 3.01 
Canned sockeye salmon, 213 grams (v735168) 3.23 3.11 3.22 
Homogenized milk, 1 litre (v735169) 2.23 2.22 225 
Partly skimmed milk, 1 litre (v735170) 2.16 2.16 QEt7. 
Butter, 454 grams (v735171) 4.35 4.28 4.28 
Processed cheese food slices, 250 grams (v735172) 2.78 Zito 2.66 
Evaporated milk, 385 millilitres (v735173) 1.95 1.97 1.98 
Eggs, 1 dozen (v735174) 26 ies 2.68 2.67 
Bread, 675 grams (v735175) 2.55 2:52 2.44 
Soda crackers, 450 grams (v735177) Zo 2:51 2.54 
Macaroni, 500 grams (v735178) 1.40 135 es 
Flour, 2.5 kilograms (v735179) 4.71 4.74 4.72 
Corn flakes, 675 grams (v735180) 4.15 4.00 4.04 
Apples, 1 kilogram (v735181) 3.30 3.28 3.32 
Bananas, 1 kilogram (v735182) 1.65 1.62 1.62 
Grapefruits, 1 kilogram (v735183) 2.39 2.34 2.45 
Oranges, 1 kilogram (v735184) 2.54 2.33 2.52 
Apple juice, canned, 1.36 litres (v735185) 1.84 1.93 2.00 
Orange juice, tetra-brick, 1 litre (v735186) 3.86 3.81 3.80 
Carrots, 1 kilogram (v735189) 1.58 1.68 ray? 
Celery, 1 kilogram (v735190) 2.34 2.28 2.14 
Mushrooms, 1 kilogram (v735191) 7.80 . 7.98 7.84 
Onions, 1 kilogram (v735192) IESE 2.15 2.54 
Potatoes, 4.54 kilograms (v735193) 4.24 4.22 4.28 
French fried potatoes, frozen, 1 kilogram (v735194) 2.20 2.21 PAA! 
Baked beans, canned, 398 millilitres (v735195) 1.09 1.08 1.06 
Tomatoes, canned, 796 millilitres (v735196) 1.58 1.58 1.62 
Tomato juice, canned, 1.36 litres (v735197) 2.14 1.96 2.05 
Ketchup, 1 litre (v735199) 3.06 2.85 2.82 
Sugar, white, 2 kilograms (v735200) 3.00 2.99 2.96 
Coffee, roasted, 300 grams (v735201) 4.85 4.77 4.83 
Coffee, instant, 200 grams (v735202) 5.58 5.30 SiS 
Tea (72 bags) (v735203) 4.15 4.38 4.20 
Cooking or salad oil, 1 litre (v735204) 4.07 4.07 4.04 
Soup, canned, 284 millilitres (v735205) 1.02 1.05 1.09 
Baby food, 128 millilitres (v735206) 0.80 0.80 0.81 
Peanut butter, 500 grams (v735207) 3.02 3.01 3.00 
Fruit flavoured crystals, 2.25 litres (v735208) Weer 1.29 1.30 
Soft drinks, cola type, 2 litres (v735210) 1.67 1.64 1.60 
Soft drinks, lemon-lime type, 2 litres (v735211) LT. 1.69 1.65 
Paper towels (2 rolls) (v735213) 2.47 2.45 2.45 
Facial tissue (200 tissues) (v735214) 2.10 2.08 2.08 
Bathroom tissue (4 rolls) (v735215) 2.36 2.32 2.29 
Shampoo, 300 millilitres (v735216) 3.28 S31 3.18 
Deodorant, 60 grams (v735217) 3.86 3.92 3.86 
Toothpaste, 100 millilitres (v735218) eres) 1.88 1.89 
Cigarettes (200) (v735219) TT (ets) 77.68 78.03 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 102.4 102.7 101.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services 


Canada | St. John’s, Charlottetown Halifax, Saint John, Montréal, 
CPI weight Newfoundland and Nova New Quebec 
and Labrador Summerside, Scotia Brunswick 
Prince Edward 
Island 
percent combined city average=100 
All-items 100.0 97 95 99 95 95 
Food 17.0 105 102 101 100 101 
Food purchased from stores : 105 103 102 101 101 
Meat, poultry and fish 106 103 107 102 99 
Dairy products and eggs 103 92 94 93 95 
Bakery and other cereal products 105 99 99 100 102 
Fruit and vegetables 114 106 107 108 106 
Other food purchased from stores 2 97 110 99 103 101 
Food purchased from restaurants 104 102 101 98 103 
Shelter 26.6 86 82 90 79 88 
Rented accommodation 82 69 86 76 82 
Owned accommodation 82 73 86 Tf 86 
Water, fuel and electricity 111 136 5 108 107 
Household operations and furnishings 11.1 103 104 106 103 97 
Household operations 104 104 109 104 96 
Household furnishings 101 103 101 101 101 
Clothing and footwear 5.4 102 96 102 100 101 
Transportation 19.9 102 97 97 98 100 
Private transportation : 102 95 98 97 100 
Purchase of automotive vehicles 99 105 101 98 102 
Gasoline 112 102 105 101 102 
Other private transportation 99 78 89 93 95 
Public transportation 100 110 90 104 102 
Health and personal care 4.7 100 99 101 100 99 
Health care 96 97 99 97 95 
Personal care 103 101 103 103 103 
Recreation, education and reading 12.2 93 104 107 108 86 
Recreation 103 102 97 99 98 
Education and reading 76 108 126 123 64 
Alcoholic beverages and tobacco products Sat 112 108 110 102 95 
Alcoholic beverages 104 102 106 100 100 
Tobacco products and smokers’ supplies 125 118 116 104 87 
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Table 15 — continued 
Inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services 


Canada Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Ontario Ontario Manitoba Saskatchewan Alberta British 
Columbia 
percent combined city average=100 
All-items 100.0 103 107 94 95 101 101 
Food 17.0 100 99 100 101 100 106 
Food purchased from stores : 100 98 101 102 102 108 
Meat, poultry and fish : 100 99 95 o7 103 110 
Dairy products and eggs : 108 109 95 94 101 110 
Bakery and other cereal products : 95 93 109 111 108 114 
Fruit and vegetables : 96 92 106 109 106 105 
Other food purchased from stores 2 ; 103 100 102 101 96 101 
Food purchased from restaurants : 101 99 97 98 95 , 101 
Shelter 26.6 105 116 85 85 104 100 
Rented accommodation : 108 123 82 76 103 104 
Owned accommodation : 103 114 84 81 100 101 
Water, fuel and electricity : 108 113 91 its 123 88 
Household operations and furnishings 11.1 104 105 99 99 99 103 
Household operations : 106 108 99 100 102 105 
Household furnishings ; 101 101 100 98 94 100 
Clothing and footwear 5.4 102 101 100 98 96 100 
Transportation 19.9 98 106 97 95 94 96 
Private transportation : 96 106 97 SS 95 97 
Purchase of automotive vehicles ; 102 100 100 97 93 101 
Gasoline F 95 96 103 104 97 108 
Other private transportation ’ 90 121 88 85 95 83 
Public transportation : 110 110 97 94 85 91 
Health and personal care 4.7 101 98 96 94 98 97 
Health care . 102 97 92 91 100 95 
Personal care : 99 99 99 98 96 99 
Recreation, education and reading 12.2 108 108 96 104 106 105 
Recreation : 103 101 102 102 99 103 
Education and reading , 117 121 84 110 are 110 
Alcoholic beverages and tobacco 
products 3.1 95 97 103 110 Ada 108 
Alcoholic beverages ; 97 98 93 103 106 107 
Tobacco products and smokers’ supplies ; 93 96 118 122 119 109 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CP! measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the CPI consists of families and individuals living in urban and rural private households. 
For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit are not represented by 
the index. Prior to February 1995, the target population consisted of private households in Canadian urban centres 
with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Consumer Prices 
Division. 

Text table 1 

Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price index, by major 
component, for Canada 


2005 Expenditures 20001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 17.1 
Shelter 2517 26.6 Zilet 
Household operations, furnishings and equipment 11.4 , 10.2 
Clothing and footwear 5.6 5.4 5.1 
Transportation 19.6 19.9 20.2 
Health and personal care 48 4.7 4.4 
Recreation, education and reading 13.0 12.2 tte2 
Alcoholic beverages and tobacco products 3.1 San 4.2 


1. Figures may not add to 100% due to rounding. 
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Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as © 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile Components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
| preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco © 
_ products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. | 
__ http://www. bankofcanada.ca/en/inflation/index.htm. 


| Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available | 
| through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover — 
_ of this publication. 


Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre's all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-12 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-iterms index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1. 2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
2. Figures may not add to 100% due to rounding. 


3. The measure of core Consumer Price Index (CPI) excludes from the all-items CPI the effect of changes 
in indirect taxes and eight of the most volatile components identified by the Bank of Canada: fruit, 
fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural 
gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ 
supplies. For additional information on core CPI, please consult the Bank of Canada Web site: 
http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


1. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


1. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Ta b le 4-2 


1. In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


2. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the Consumer Price Index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment 
of electricity prices in Ontario, please contact CPD Dissemination Unit, Consumer Prices Division, telephone: 
(613) 951-9606, toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: cpd-info-dpc@statcan.gc.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price index for Canada, all-items, not seasonally adjusted, 
historical data 


1. | The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core Consumer Price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. The measure of core Consumer Price Index (CPI) excludes from the all-items CPI the effect of changes 
in indirect taxes and eight of the most volatile components identified by the Bank of Canada: fruit, 
fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural 
gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ 
supplies. For additional information on core CPI, please consult the Bank of Canada Web site: 
http://www.bankofcanada.ca/en/inflation/index.htm. 


2. |The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. | Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. <A service in the Consumer Price Index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 
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4. The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 
1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 
1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the Consumer Price Index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment 
of electricity prices in Ontario, please contact CPD Dissemination Unit, Consumer Prices Division, telephone: 
(613) 951-9606, toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: cpd-info-dpc@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items Consumer Price Index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Vhitehorse, Yellowknife and 


igaluit, not seasonally adjusted, historical data 


a 


Pan 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Tabie 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


a 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montreal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. | With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 ievel of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made toc the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. | Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weigNts. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2008, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2008. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montréal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across cities. 


Footnotes for Table 15 


1. |The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2008. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 


items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Tabie A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John’s, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man. 
NLL. Summerside, N.B. Ont./Que. Ort. 
PBI 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self : 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask Alta Alta. B.C. B.C ae N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) ; : (v735153) (v735154) (v735155) (v735156) 
seen 
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Table B 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


St. Charlottetown Halifax, Saint Montreal, 
John’s, Newfoundland and Summerside, Nova John, New Quebec 

and Prince Edward Scotia Brunswick 

Labrador Island 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v2158096 1) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Vater, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (vi5939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) ~ (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa-Gatineau, Toronto, VVinnipeg, Regina, Edmonton, Vancouver, 
Ontario part, Ontario Manitoba Saskatchewan Alberta British 
Ontario/Quebec Columbia 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) ‘(v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
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Table B — continued 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 

Ontario part, Ontario Manitoba Saskatchewan Alberta British 

Ontario/Quebec Columbia 

Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Your online source for information on the economy 


Canadian Economy Online 


Canadians want to know: 


Are we better off this year than last? 

T ; ] ay : : . te eae ES recat ane 
> Where does our money come from and where does it g0? 
> What are the consequences of inflation? 


] -- gins . ~ = ] ] y 
> How big is the government debt? 


FREE current and historical economic indicators 
Visit and see what's available at the national, provincial and territorial levels: 


> Jnemployment rate > Labour Income 

> Population > Gross Domestic Product (GDP) 
> Exports and imports > Inflation rate 

> Federal debt > Retail sales 

> Housing starts > Manufacturing shipments 

> Composite leading indicator and more 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective. 
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of Canada 


The Gonsumer Price Index 


This publication presents the highlights ‘and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables and graphs on the Canadian CPI: 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. Itis obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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How to obtain more information 


Specific inquiries about this product and related statistics or services should be directed to: Client Services Unit, Consumer Prices 
Division, Statistics Canada, Ottawa, Ontario, K1A OT6 (telephone: 613-951-9606; toll free: 1-866-230-2248; fax: 613-951-2848; 
email: cpd-info-dpc @ statcan.gc.ca). 


For information about this product or the wide range of services and data available from Statistics Canada, visit our website at 
www.statcan.gc.ca, e-mail us at infostats @statcan.gc.ca, or telephone us, Monday to Friday from 8:30 a.m. to 4:30 p.m., at the 
following numbers: 


Statistics Canada’s National Contact Centre 
Toll-free telephone (Canada and United States): 


Inquiries line 1-800-263-1136 
National telecommunications device for the hearing impaired 1-800-363-7629 
Fax line 1-877-287-4369 


Local or international calls: 
Inquiries line 1-613-951-8116 
Fax line 1-613-951-0581 


Depository Services Program 
Inquiries line 1-800-635-7943 
Fax line 1-800-565-7757 


To access and order this product 


This product, Catalogue no. 62-001-X, is available free in electronic format. To obtain a single issue, visit our website at 
www.statcan.gc.ca and browse by “Key resource” > “Publications.” 


This product is also available as a standard printed publication at a price of CAN$12.00 per issue and CAN$111.00 for a one- 
year subscription. 


The following additional shipping charges apply for delivery outside Canada: 


Single issue Annual subscription 


United States CAN$6.00 CAN$72.00 
Other countries CAN$10.00 CAN$120.00 


All prices exclude sales taxes. 


The printed version of this publication can be ordered as follows: 


* Telephone (Canada and United States) 1-800-267-6677 

¢ Fax (Canada and United States) 1-877-287-4369 

e E-mail infostats @ statcan.gc.ca 

¢ Mail Statistics Canada 
Finance 


R.H. Coats Bldg., 6th Floor 
150 Tunney's Pasture Driveway 
Ottawa, Ontario K1A OT6 

¢ In person from authorized agents and bookstores. 


When notifying us of a change in your address, please provide both old and new addresses. 


Standards of service to the public 


Statistics Canada is committed to serving its clients in a prompt, reliable and courteous manner. To this end, Statistics Canada 
has developed standards of service that its employees observe. To obtain a copy of these service standards, please contact 
Statistics Canada toll-free at 1-800-263-1136. The service standards are also published on www.statcan.gc.ca under “About 
us” > “The agency” > “Providing services to Canadians.” 
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User information 


Symbols 
The following standard symbols are used in Statistics Canada publications: 
not available for any reference period 
not available for a specific reference period 
not applicable 
O true zero or a value rounded to zero 


Os value rounded to 0 (zero) where there is a meaningful distinction between true zero and the value that was 
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P preliminary 

r revised 

xX suppressed to meet the confidentiality requirements of the Statistics Act 
E —_use with caution 


F too unreliable to be published 


Note on CANSIM 


Data that appears in the The Consumer Price Index (catalogue no. 62-001-X) are also available electronically 
in our CANSIM (Canadian Socio-Economic Information Management System) database through the Internet 
tables 326-0009, 326-0012, 326-0015, 326-0020, 326-0021 and 326-0022, at a cost of $3.00 per series. In general, 
CANSIM provides a longer historical series. For further information on CANSIM call 1-800-263-1136. 
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Note to users 


The Consumer Price Index — June 2010 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
December 2009 
January 2010 
February 2010 
March 2010 
April 2010 

May 2010 

June 2010 

July 2010 
August 2010 
September 2010 
October 2010 
November 2010 
December 2010 


Release date 
January 20, 2010 
February 18, 2010 
March 19, 2010 
April 23, 2010 

May 21, 2010 

June 22, 2010 

July 23, 2010 
August 20, 2010 
September 21, 2010 
October 22, 2010 
November 23, 2010 
December 21, 2010 
January 25, 2011 
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Highlights 


* Consumer prices rose 1.0% in the 12 months to June, following a 1.4% increase in May. On a seasonally adjusted 
monthly basis, consumer prices fell 0.2% in June, the same rate of decrease as the previous month. 
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Briefing note 


Highlights: 


* Consumer prices rose 1.0% in the 12 months to June, following a 1.4% increase in May. On a non-seasonally adjusted | 
monthly basis, consumer prices declined 0.1% in June, after increasing 0.3% from April to May. | 


All-items Consumer Price Index (CPI): 


* Energy prices rose 1.3% between June 2009 and June 2010, after increasing 6.2% over the 12 months ending in May. 


* The price of gasoline decreased 2.9% in June compared to the same month a year earlier, after rising 6.9% in May. This | 
was the first year-over-year drop in prices at the pump since October 2009. | 
| 


| sin June, electricity prices rose 5.8%, after increasing 4.0% in May. 


¢ Natural gas prices increased 3.0% in June, after rising 4.7% in May. This was the third consecutive increase following | 
several months of decline. | 
* Prices for the purchase of passenger vehicles rose 2.8% in June, following a 5.1% increase in May. 


| Prices increased in seven of the eight major components of the CPI in the 12 months to June; the only exception was | 
clothing and footwear. | 


— — 


Main contributors to the 12-month onenoe in the CPI: 
Main upward contributors: 
* Purchase of passenger vehicles (+2.8%) 
* Passenger vehicle insurance premiums (+5.3%) 
* Homeowner’s replacement costs (+5.2%) 
_¢ Electricity (+5.8%) 
* Telephone services (+5.4%) 
Main downward contributors: 
* Mortgage interest cost (-5.0%) 
_* Gasoline (-2.9%) 
| * Air transportation (-8.4%) 


| * Women’s clothing (-5.7%) 


_* Video equipment (-13.9%) 
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Main contribatore to the monthly change in the CPI, not seasonally adjusted: | 
_ Main upward contributors: 
© Traveller accommodations (+7.6%) 
ee Air transportation (+4.5%) 
* Electricity (+0.9%) 
* Homeowner's replacement costs (+0.6%) 
* Confectionery (+3.7%) 
Main downward contributors: 
| * Gasoline (-2.9%) 
| * Women’s clothing (-4.6%) 
* Purchase of passenger vehicles (-1.0%) 


* Men's clothing (-4.7%) 


* Children’s clothing (-7.0%) 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage Monthly percentage 
Percentage change Percentage change Percentage change Percentage change 
June 2010 from May 2010 from June 2010 from May 2010 from 
June 2009 May 2009 May 2010 April 2010 
percent 
All-items 1.0 1.4 -0.1 0.3 
Core Consumer Price Index (CPI) 

(Bank of Canada definition) své 18 -0.1 OS 
All-items excluding energy 0.9 1.0 0.0 0.2 
All-items excluding food and energy 0.9 1.0 -0.1 0.3 
Goods 0.1 Ge2 -0.6 0.0 
Services deh 1.6 O23 0.5 
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Analysis 


Consumer prices rose 1.0% in the 12 months to June, following a 1.4% increase in May. 
Chart 1 
The 12-month change in the Consumer Price Index and the CPI excluding energy 


12-month % change 
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2007 2008 2009 2010 
=== Consumer Price Index (CPI) CPI excluding energy 


Overall, energy prices rose 1.3% between June 2009 and June 2010 after increasing 6.2% over the 12 months 


ending in May. Excluding energy, the Consumer Price Index (CPI) increased 0.9% in June, after posting a 1.0% 
increase in May. 


The price of gasoline decreased 2.9% in June compared to the same month a year earlier, after rising 6.9% in May. 
This was the first year-over-year drop in prices at the pump since October 2009. 
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Chart 2 
Evolution of the gasoline price index in 2009 and 2010 
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Natural gas prices increased 3.0% in June, after rising 4.7% in May. This was the third consecutive increase following 
several months of decline. 


In June, electricity prices rose 5.8% after increasing 4.0% in May. 


Prices for the purchase of passenger vehicles rose 2.8% in June, following a 5.1% increase in May. 


12-month change: Seven of the eight CPI major components rise 


Prices increased in seven of the eight major components of the CPI in the 12 months to June; the only exception 
was clothing and footwear. 


Shelter costs rose 1.6% in the 12 months to June, after increasing 1.3% in May. Homeowner's replacement costs 
rose 5.2% following a 4.4% increase in May. In addition to paying higher prices for natural gas and electricity, 
consumers also paid more for rent. 


On the other hand, the mortgage interest cost index, which measures the change in the interest portion of payments 
on outstanding mortgage debt, declined 5.0% in June, following a 5.4% decrease in May. 
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Chart 3 
Transportation cost increases less than the previous month 


All-items 

Food 

Shelter 

Household operations, furnishings and equipment 
Clothing and footwear 

Transportation 

Health and personal care 

Recreation, education and reading 


Alcoholic beverages and tobacco products 


12-month % change 


Despite the year-over-year decline in gasoline prices, transportation costs rose 1.0% in the 12 months to June after 
increasing 4.1% in May. In addition to paying higher prices for the purchase of passenger vehicles, consumers also 
paid 5.3% more for passenger vehicle insurance premiums. 


Consumers paid 1.2% more for household operations, furnishings and equipment. This increase followed a 0.9% 
rise in the 12 months to May. Higher prices were recorded for telephone services and child care. Costs for financial 
services fell 2.8%. 


Food prices went up 0.7% following a 0.8% increase in May. The increase in June was the smallest since March 2008. 
Prices for food purchased from restaurants rose 1.8% while prices for food purchased from stores increased 0.1%. 
Prices increased for sugar and confectionery, tomatoes and lettuce, while prices for oranges and potatoes fell. 


Prices in the health and personal care component were up 1.7%. Prices for oral-hygiene products and dental care 
increased. 


Prices in the recreation, education and reading component rose 0.4% after falling 0.2% in the 12 months to May. 
Consumers paid more for cablevision and satellite services. However, prices for video equipment and computer 
equipment and supplies fell. 


Prices for clothing and footwear declined 1.8%. In this component, lower prices were recorded for women’s and 
children’s clothing. 
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The provinces 
Apart from Manitoba, consumer prices rose in all provinces in the 12 months to June, but at a slower pace than in 


May 2010. Prices at the pump fell in most provinces. 


Chart 4 
Ontario records the largest year-over-year increase 


Canada 

Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 


British Columbia 


-1.0 0.0 1.0 2.0 


12-month % change 


The fastest rate of change occurred in Ontario where consumer prices rose 1.6%. Prices for the purchase of 
passenger vehicles were up as were passenger vehicle insurance premiums. Ontario consumers also paid more 
for electricity and telephone services. 


In Manitoba, consumer prices decreased 0.2% in the 12 months to June, following a 0.5% increase in May. Lower 
prices for gasoline, natural gas and home and mortgage insurance were recorded in this province. 


In British Columbia, prices advanced 0.5% in June, following a 0.6% increase in May. Electricity prices rose 21.7% 
while prices for home and mortgage insurance declined. 


The non-seasonally adjusted monthly CPI decreases 
In June, consumer prices prior to seasonal adjustment declined 0.1%, after increasing 0.3% from April to May. 


The transportation component posted a 0.7% decrease and prices in the clothing and footwear component 
declined 3.2% in June. 


On the other hand, five of the eight major components of the CPI registered month-to-month increases in June: 


recreation, education and reading; shelter; food; health and personal care; and alcoholic beverages and tobacco 
products. 
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Chart 5 
Five of eight CP! components increase in June, month-over-month 
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month-to-month % change 


In June, consumers paid 2.9% less at the pump for gasoline than in May. Prices also decreased for women’s and 
men’s clothing, passenger vehicles and non-alcoholic beverages. 


The cost of shelter rose 0.2%. Month-over-month increases were observed in electricity prices and homeowner’s 
replacement costs. 


The recreation, education and reading index rose 0.6% month-over-month in June. The price of traveller 
accommodation rose 7.6% between May and June. 


Seasonally adjusted monthly CPI decreases 


On a seasonally adjusted monthly basis, consumer prices fell 0.2% in June, the same rate of decrease as 
the previous month. Both the transportation and the clothing and footwear indexes fell 0.7% while food prices 


decreased 0.1%. 


12-month change in the Bank of Canada’s core index 


The Bank of Canada’s core index advanced 1.7% in the 12 months to June, following a 1.8% rise in May. 
Price increases were recorded for the purchase of passenger vehicles, passenger vehicle insurance premiums, 
homeowner’s replacement costs, electricity and telephone services. 


On a month-to-month basis, the core index prior to seasonal adjustment fell 0.1%, after increasing 0.3% in May. 


The seasonally adjusted monthly core index increased 0.1% in June, after increasing by the same amount in May. 
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326-0022 Consumer Price Index (CPI), seasonally adjusted, 2005 basket content, monthly 
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Selected summary tables from Statistics Canada 


Consumer Price Index, by province (monthly) 

Consumer Price Index, by city (monthly) 

Consumer Price Index, food, by province (monthly) 

Consumer Price Index, shelter, by province (monthly) 

Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
Consumer Price Index, clothing and footwear, by province (monthly) 

Consumer Price Index, transportation, by province (monthly) 

Consumer Price Index, health and personal care, by province (monthly) 

Consumer Price Index, recreation, education and reading, by province (monthly) 
Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
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Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no. 62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 1 


The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


All-items 

Food 

Shelter 

Household operations, furnishings and equipment 
Clothing and footwear 

Transportation 

Health and personal care 

Recreation, education and reading 

Alcoholic beverages and tobacco products 


All-items (1992=100) 


Special aggregates 
Goods 
Durable goods 
Semi-durable goods 
Non-durable goods 
Services 
All-items excluding food 
All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 


All-items excluding shelter, insurance and financial services 


Energy 


All-items excluding alcoholic beverages, tobacco products and 


smokers’ supplies 


Core Consumer Price Index (CPI) (Bank of Canada definition) 3 


CANSIM 
vector 
number 


(v41690973) 
(v41690974) 
(v41691050) 
(v41691067) 
(v41691108) 
(v41691128) 
(v41691153) 
(v41691170) 
(v41691206) 


(v41713403) 


(v41691222) 
(v41691223) 
(v41691224) 
(v41691225) 
(v41691230) 
(v41691232) 
(v41691233) 
(v41691238) 
(v41693245) 
(v41693246) 
(v41691239) 


(v41691241) 
(v41693242) 


Relative 
importance 


June 2010 


116.2 
123.0 
{Pass 
108.6 

89.7 
lala) 
114.7 
104.2 
eZe2 


138.3 


108.7 
87.2 
91.8 

125.4 

123.6 

114.8 

AMAT 

114.6 

Sst 

ilstgteS 

TS5e7 


119.5 
115.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 2 


May 2010 


Indexes 


June 2009 
2002=100 
116.3 aoa 
qZ2259 1222 
123.0 (2tn3 
108.6 107.3 
92.7 91.3 
118.1 116.1 
114.6 112.8 
103.6 103.8 
oz 131.6 
138.5 137.0 
109.4 108.6 
87.7 87.6 
94.1 92.8 
125.8 124.7 
dZoZ WZies 
115.0 113.6 
112.8 {halle 
114.6 T1336 
ide 113.8 
(i122 111.4 
137.4 13G.9 
dS 114.4 
oat dilsar 


Percentage change 
June 2010 from 


May 2010 


S&S S999 w99005 


AO -=NNONA= = 


= 


The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 


All-items 

Food 

Shelter 

Household operations, furnishings and equipment 
Clothing and footwear 

Transportation 

Health and personal care 

Recreation, education and reading 

Alcoholic beverages and tobacco products 


Special aggregates 
All-items excluding food 
All-items excluding food and energy 


All-items excluding eight of the most volatile components (Bank 


of Canada definition) 


CANSIM 
vector 
number 


(v41690914) 
(v41690915) 
(v41690916) 
(v41690917) 
(v41690918) 
(v41690919) 
(v41690920) 
(v41690921) 
(v41690922) 


(v41690923) 
(v41690924) 


(v41690925) 


Core Consumer Price Index (CPI) (Bank of Canada definition) 3 (v41690926) 


ss 


Relative 
importance 


June 2010 


115.5 
122.4 
123:3 
108.6 

Shere 
TAS 
114.4 
103.5 
22 


114.8 
AA26 


114.2 
1AleRe 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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May 2010 


Indexes 


June 2009 
2002=100 
115.7 114.4 
i225 24165 
123.0 Zee 
108.4 107.3 
92.3 93.0 
118.1 116.1 
114.3 AZ. 4) 
103.0 103.1 
132.4 131.6 
115.0 113.6 
qiZeS pala hds: 
114.1 Ai2ee 
1154 oes 


June 2009 


Oo. OG be Ok 
© OARNOCOMNONSO 


pe Oe 
ORAOOSAND o> 


—=_— — 
NO 


Percentage change 
June 2010 from 


May 2010 


June 2009 


Soe es eos 
ARWORNOANSG 


—_— — 
2). = 


ON 


1 
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Table 3 


The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Columbia 

Whitehorse, Yukon 

Yellowknife, Northwest Territories 
Iqaluit, Nunavut (Dec. 2002=100) 


CANSIM 
vector 
number 


(v41691244) 
(v41691379) 
(v41691513) 
(v41691648) 
(v41691783) 
(v41691919) 
(v41692055) 
(v41692191) 
(v41692327) 
(v41692462) 
(v41692598) 
(v41692722) 
(v41713432) 


June 2010 


die 2 
dO? 
VAS 
il Deve 
114.8 
A620 
114.9 
118.6 
D225/) 
113.4 
115-1 
118.4 
112.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Indexes 


May 2010 


Wile? 
119)2 
117.8 
Adour 
114.9 
116.2 
115.0 
118.6 
12257, 
113.6 
114.3 
117.8 
qi2:2 


June 2009 


2002=100 


115.8 
118.5 
116.5 
114.5 
114.3 
114.2 
1151 
118.2 
122.0 
112.8 
114.9 
116.9 
113.8 


Percentage change 
June 2010 from 


May 2010 


June 2009 


1 


SS OS SO ee 
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Table 4-1 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food 1 


All-items 
Food 


Food purchased from stores 
Meat 
Fresh or frozen meat (excluding poultry) 
Fresh or frozen beef 
Fresh or frozen pork 
Fresh or frozen poultry meat 
Fresh or frozen chicken 
Processed meat 
Ham and bacon 
Other processed meat 
Fish, seafood and other marine products 
Fish 
Fresh or frozen fish (including portions and fish sticks) 
Canned and other preserved fish 
Dairy products and eggs 
Dairy products 
Fresh milk 
Butter 
Cheese 
Ice cream and related products 
Eggs 
Bakery and cereal products (excluding infant food) 
Bakery products 
Bread, unsweetened rolls and buns 
Biscuits 
Other bakery products 
Cereal products (excluding infant food) 
Rice (including rice-based mixes) 


Breakfast cereal and other grain products (excluding infant 


food) 
Pasta products 
Flour and flour based mixes 
Fruit, fruit preparations and nuts 
Fresh fruit 
Apples 
Oranges 
Bananas and plantains 
Other fresh fruit 
Preserved fruit and fruit preparations 
Fruit juices 
Other preserved fruit and fruit preparations 
Nuts 
Vegetables and vegetable preparations 
Fresh vegetables 
Potatoes 
Tomatoes 
Lettuce 
Other fresh vegetables 
Preserved vegetables and vegetable preparations 
Frozen and dried vegetables (excluding canned) 
Canned vegetables and other vegetable preparations 
Other food products and non-alcoholic beverages 
Sugar and confectionery 
Fats and oils 
Coffee and tea 
Condiments, spices and vinegars 
Other food preparations 
Non-alcoholic beverages 


Food purchased from restaurants 
Food purchased from table-service restaurants 
Food purchased from fast food and take-out restaurants 


CANSIM 
vector 
number 


(v41690973) 
(v41690974) 


(v41690975) 
(v41690976) 
(v41690977) 
(v41690978) 
(v41690979) 
(v41690981) 
(v41690982) 
(v41690984) 
(v41690985) 
(v41690986) 
(v41690987) 
(v41690988) 
(v41690989) 
(v41690990) 
(v41690992) 
(v41690993) 
(v41690994) 
(v41690995) 
(v41690996) 
(v41690997) 
(v41690999) 
(v41691000) 
(v41691001) 
(v41691002) 
(v41691003) 
(v41691004) 
(v41691005) 
(v41691006) 


(v41691007) 
(v41691008) 
(v41691009) 
(v41691010) 
(v41691011) 
(v41691012) 
(v41691013) 
(v41691014) 
(v41691015) 
(v41691016) 
(v41691017) 
(v41691018) 
(v41691019) 
(v41691020) 
(v41691021) 
(v41691022) 
(v41691023) 
(v41691024) 
(v41691025) 
(v41691026) 
(v41691027) 
(v41691028) 
(v41691029) 
(v41691030) 
(v41691033) 
(v41691036) 
(v41691039) 
(v41691040) 
(v41691045) 
( 
( 
( 


v41691046) 
v41691047) 
v41691048) 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes Percentage change 
June 2010 from 
June 2010 May 2010 June 2009 May 2010 June 2009 
2002=100 

116.2 116.3 115.1 -0.1 1.0 
123.0 122.9 122.2 0.1 0.7 
122.8 122.8 A227, 0.0 0.1 
119.0 118.7 119.9 0.3 -0.8 
15:5: 116.0 AVA -0.4 -1.9 
dives ANTS S 120.7 -1.0 -2.8 
107.4 106.4 107.2 0.9 0.2 
130.0 128.4 129.6 1G 0.3 
132.9 1313 133.0 1.2 -0.1 
115.6 Aniosa 115.4 0.4 0.2 
106.8 103.9 109.3 2.8 -2.3 
120.3 120.9 118.8 -0.5 13 
109.1 108.7 108.4 0.4 0.6 
114.9 114.4 Aer 0.4 44 
116.0 114.9 113.6 1.0 PEA. 
112.5 TIS 113.8 -0.5 -1.1 
1SOml 130.0 129.4 0.1 0.5 
130.2 130.1 1297 0.1 0.4 
129.0 129.2 128.7 -0.2 0.2 
124.2 125.8 128.8 -1.3 -3.6 
129.2 128.6 129.4 0.5 -0.2 
130.1 132.0 129.7 -1.4 0.3 
127.8 128.4 {245.3} -0.5 2.0 
138.5 13726 137.6 0.7 0.7 
144.4 143.2 143.2 0.8 0.8 
159.7 1519 160.1 et -0.2 
124.4 122.6 122.0 deo 2.0 
135.8 136.0 1eSe -0.1 2.0 
127.9 (27.5 PAS 0.3 0.3 
13/23 Hheeifet/ 139.1 -0.3 -1.3 
117.6 117.2 114.5 0.3 Delf 
142.4 140.3 146.1 is -2.5 
1375 139.3 140.4 -1.3 -2.1 
duliza) 111.4 115.8 0.8 -3.0 
104.7 103.3 2a 1.4 -6.6 
Aided ti2s 11336 -1.1 -2.0 
97.8 94.5 111.9 8.5 -12.6 
136.9 136.5 140.8 0.3 -2.8 
98.6 96.5 106.4 ee -7.3 
124.0 123.9 Weve 0.1 1.9 
125'5 126.4 124.1 -0.7 ites 
120.0 117.6 115.4 2.0 4.0 
119.3 118.9 118.6 0.3 0.6 
113.8 Se 113.6 SAN 0.2 
108.8 110.5 110.0 -1.5 -1.1 
85.7 82.3 112.9 4.4 -24.1 
91.9 103.4 88.7 -11.1 3:6 
88.0 94.0 85.8 -6.4 2.6 
125.9 126.0 122.2 -0.1 3.0 
131.6 132.2 126.6 -0.5 3.9 
1262 125.4 123.9 0.6 1.9 
135.2 136.7 128.3 -1.1 5.4 
122.9 123.4 A212 -0.4 1.4 
135.9 132.4 120.7 2.6 12.6 
140.6 139.9 139.6 0.5 0.7 
121.8 120.4 119.7 fe 1.8 
113.8 113.4 ASL 0.4 0.6 
2252 123.5 122.8 -1.1 -0.5 
115:8 118.2 Whe 2 -2.0 -1.2 
123.3 123.1 121.1 0.2 1.8 
124.2 4123.9 122.0 0.2 1.8 
121.4 121.4 118.9 0.0 Pa 


Table 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted -— Shelter 
oo a a a a es ae ee 
CANSIM Indexes Percentage change 
vector June 2010 from 
number “june 2010 May 2010. June 2009 May 2010 June 2009 
2002=100 
Shelter (v41691050) 123.3 123.0 121.3 0.2 1.6 
Rented accommodation (v41691051) 110.6 110.5 109.3 0.1 a2 
Rent (v41691052) 110.7 110.6 109.3 0.1 4.3 
Owned accommodation (v41691055) 126.5 126.3 125.8 0.2 0.6 
Mortgage interest cost 1 (v41691056) 112.8 1238 118.7 0.0 -5.0 
Replacement cost (v41691057) 141.8 140.9 134.8 0.6 OZ 
Property taxes (including special charges) (v41691058) 129.4 129.4 124.1 0.0 4.3 
Homeowners’ home and mortgage insurance (v41691059) 163.1 163.3 162.3 -0.1 0.5 
Homeowners’ maintenance and repairs (v41691060) VAS Aes} 116.0 0.0 1.6 
Water, fuel and electricity (v41691062) 132.4 131.7 124.6 0.5 6.3 
Electricity 2 (v41691063) VALS) 120.2 114.6 0.9 5.8 
Water (v41691064) 166.6 166.6 157.1 0.0 6.0 
Natural gas (v41691065) 118.7 118.5 WWSZ 0.2 3.0 
Fuel oil and other fuels (v41691066) 180.0 180.0 150.1 0.0 19.9 


The Consumer Price Index — June 2010 
ne en arena IE ies) abbr ne ne amen nk hina a, 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-3 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Household operations, furnishings and equipment 


Household operations, furnishings and equipment 


Household operations 
Communications 
Telephone services 
Internet access services 
Postal services and other communication services 
Child care and domestic services 
Child care 
Domestic services 
Household chemical products 
Paper, plastic and foil supplies 
Other household goods and services 
Pet food and supplies 
Seeds, plants and cut flowers 
Other horticultural goods 
Financial services 


Household furnishings and equipment 
Furniture and household textiles 

Furniture 

Household textiles 
Household equipment 

Household appliances 

Non-electric kitchen utensils and tableware 


Services related to household furnishings and equipment 


CANSIM 
vector 
number 


(v41691067) 


(v41691068) 
(v41691069) 
(v41691070) 
(v41693216) 
(v41691071) 
(v41691072) 
(v41691073) 
(v41691074) 
(v41691075) 
(v41691078) 
(v41691081) 
(v41691082) 
(v41691083) 
(v41691084) 
(v41693229) 


(v41691087) 
(v41691088) 
(v41691089) 
(v41691093) 
(v41691097) 
(v41691098) 
(v41691103) 
(v41691107) 


June 2010 


108.6 


116.3 
109.7 
VAS 

95.1 
132.3 
130/5 
129.3 
134.0 
106.2 
dii225, 
12253 
120.5 
106.2 
106.4 
121.3 


95.7 
96.3 
94.4 
103.1 
87.4 
86.6 
85.0 
148.6 


Indexes 


May 2010 


June 2009 


2002=100 


107.3 


113.1 
105.0 
105.6 

95.3 
126.6 
125.4 
123.2 
130.4 
109.8 
AAA 
120.1 
116.7 
106.3 
105.2 
124.8 


97.6 
98.6 
96.5 
106.1 
89.3 
88.5 
91.0 
146.0 


Percentage change 
June 2010 from 


May 2010 


oS999998 9 
eleoloetetololer) Oo 


0.0 


wok CO) td 


1 


O422050086 


CRANNDAON O-=D 


June 2009 


ee eS Cle Se Olas 
© M22WAWWAO>-UN 


ee ee a a a a Se I a ae te ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tabies" section. 
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Table 4-4 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 
and footwear 


CANSIM Indexes Percentage change 
vector June 2010 from 


number “june 2010 May 2010 June 2009 May 2010 June 2009 


2002=100 
Clothing and footwear (v41691108) 89.7 92.7 91.3 -3.2 -1.8 
Clothing (v41691109) 81.2 85.4 84.9 4.9 4.4 
Women's Clothing (v41691110) 78.7 82.5 83.5 -4.6 -5.7 
Men’s clothing (v41691111) 87.1 91.4 87.4 -4.7 -0.3 
Children’s clothing (including infants) (v41691112) 75.4 81.1 83.7 -7.0 -9.9 
Footwear (v41691113) 94.4 95.3 93.9 -0.9 0.5 
Clothing accessories and jewellery (v41691118) 116.6 116.9 111.0 -0.3 5.0 
Clothing material, notions and services (v41691123) 122.6 122.7 118.4 -0.1 3:5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Transportation 


CANSIM Indexes Percentage change 
vector June 2010 from 


number “June 2010 May 2010 June 2009 ~~ May 2010 —_ June 2009 


2002=100 

Transportation (v41691128) as) 118.1 116.1 -0.7 1.0 
Private transportation (v41691129) 116.6 117.8 114.9 -1.0 1.5 
Purchase, leasing and rental of passenger vehicles (v41691130) 90.1 90.9 87.7 -0.9 2h 
Purchase and leasing of passenger vehicles (v41691131) 89.9 90.7 87.4 -0.9 29 
Purchase of passenger vehicles (v41691132) 90.6 91:5 88.1 -1.0 2.8 

Rental of passenger vehicles (v41691134) 104.7 99.8 105.4 49 -0.7 
Operation of passenger vehicles (v41691135) 141.8 143.4 141.0 -1.1 0.6 
Gasoline (v41691136) 142.8 147.1 147.0 -2.9 -2.9 
Passenger vehicle parts, maintenance and repairs (v41691137) AZO, 1259¢ 125.3 0.0 0.3 
Other passenger vehicle operating expenses (v41691140) 148.7 148.0 141.7 0.5 4.9 
Passenger vehicle insurance premiums 1 (v41691141) 152.5 49271 144.8 0.3 5.3 
Passenger vehicle registration fees (v41691142) 107.6 107.6 107.3 0.0 0.3 
Drivers’ licences (v41691143) 150.3 150.3 149.5 0.0 0.5 
Parking fees (v41691144) 150.9 144.0 142.3 4.8 6.0 

Public transportation (v41691146) 123.7 120.8 127.4 2.4 -2.9 
Local and commuter transportation (v41691147) 134.8 134.8 128.3 0.0 5.1 
City bus and subway transportation (v41691148) 134.8 134.8 126.0 0.0 m0) 
Taxi and other local and commuter transportation (v41691149) 134.7 134.7 133.0 0.0 1:3 
Inter-city transportation (v41691150) sles’ 113.0 126.7 4.0 -7.3 
Air transportation (v41691151) 52 110.2 125.8 4.5 -8.4 
Rail, highway bus and other inter-city transportation (v41691152) 128.8 128.5 125.8 0.2 2.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-6 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 
and personal care 


——— 


CANSIM Indexes Percentage change 
vector June 2010 from 
number Tey whore 


June 2010 May 2010 June 2009 May 2010 June 2009 


i 


2002=100 

Health and personal care (v41691153) 114.7 114.6 112.8 0.1 7 
Health care (v41691154) 118.6 118.8 116.1 -0.2 2.2 
Health care goods (v41713463) 106.6 106.9 107.0 -0.3 -0.4 
Medicinal and pharmaceutical products (v41691156) 104.9 105.3 105.5 -0.4 -0.6 
Prescribed medicines (v41691157) 102.3 102.0 103.9 0.3 -1.5 
Non-prescribed medicines (v41691158) 109.6 lala ee 108.3 -1.4 ee: 
Optical goods (v41713381) ines: tales: 110.2 0.0 i 92 
Health care services (v41713464) 13512 igo.2 128.6 0.0 5:4 
Optical services (v41693244) 108.2 108.2 103.7 0.0 43 
Dental care (v41691161) 132.2 A322 127.4 0.0 3.8 
Personal care {v41691163) Added 110.6 109.8 0.5 1.2 
Personal care supplies and equipment (v41691164) 104.7 103.9 103.9 0.8 0.8 
Personal care services (v41691169) 119.9 SIRES 118.0 0.0 1.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-7 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


CANSIM Indexes Percentage change 
vector June 2010 from 


number “June 2010 May 2010 June 2009 May 2010 June 2009 


2002=100 
Recreation, education and reading (v41691170) 104.2 103.6 103.8 0.6 0.4 
Recreation (v41691171) 96.8 95.9 97.8 0.9 -1.0 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 62.8 62.9 65.7 -0.2 -4.4 
Purchase and operation of recreational vehicles (v41691179) 114.4 1152 116.0 -0.7 -1.4 
Home entertainment equipment, parts and services (v41691184) 74.0 ThE 79.0 0.4 -6.3 
Travel services (v41691190) 96.4 92.6 97.1 41 -0.7 
Traveller accommodation 1 (v41691191) 86.1 80.0 83.2 7.6 30 
Travel tours (v41691192) 106.2 106.2 112.6 0.0 iif 
Other cultural and recreational services (v41691193) 132.6 132.6 128.7 0.0 3.0 
Spectator entertainment (excluding cablevision) (v41691194) 125.5 125.0 5 eee 0.0 ye 
Catievision and satellite services (including pay television) (v41691195) 141.2 141.2 135.5 0.0 4.2 
Use of recreational facilities and services (v41691196) 127.1 127.1 125.0 0.0 ase 
Education and reading (v41691197) 127.6 127.8 122.4 -0.2 4.2 
Education (v41691198) “See qode2 125.9 0.0 42 
Tuition fees (v41691199) 136.0 136.0 130.7 0.0 4.1 
Reading material and other printed material (excluding textbooks) (v41691202) 1154 115.9 110.4 -0.7 4.3 
Newspapers (v41691203) 130.4 130.4 124.0 0.0 b.2 
Magazines and periodicals (v41691204) 123.4 123.4 118.9 0.0 3.8 


nS eS See 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 
vector June 2010 from 
number 


June 2010 May 2010 June 2009 May 2010 June 2009 


2002=100 
Alcoholic beverages and tobacco products (v41691206) 132.2 132.1 131.6 0.1 0.5 
Alcoholic beverages (v41691207) 115.0 115.1 115.0 -0.1 0.0 
Alcoholic beverages served in licensed establishments (v41691208) 122.4 122.4 119.9 0.0 2 
Beer served in licensed establishments (v41691209) 124.2 124.2 121.8 0.0 2.0 
Liquor served in licensed establishments (v41691211) 124.1 124.1 121.0 0.0 2.6 
Alcoholic beverages purchased from stores (v41691212) 1145 111.6 TIZ6 -0.1 -1.0 
Beer purchased from stores (v41691213) 119.9 115.4 116.6 0.1 -0.9 
Wine purchased from stores (v41691214) 103.4 104.4 105.3 -1.0 -1.8 
Liquor purchased from stores (v41691215) 111.3 110.9 111.8 0.4 -0.4 
Tobacco products and smokers’ supplies (v41691216) 147.8 147.5 146.4 0.2 1.0 
Cigarettes (v41691217) 147.7 147.4 146.4 0.2 0.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 
Indexes (v41690973) 
1991 8205 82:05 82737) 82:30) 827 8— S340) 83:2 6633) (83:1 83:0) “83'3- 9829 82.8 
1992 83.3 83.3. 83:6 83.7 83.8 84:0 842 842 842 843 847 847 84.0 
1993 85:0) 85:3)" 8526 So:2— 854) 854) 85:6 85.7 85.7 859 86:3 °§ 864 85.6 
1994 86.1. 85:4 854 854 85.2 85:4 85.7 858 859 857 862 86.3 85.7 
1995 SG:65R+S/-O81 2AeSEON 8178) Siege 819 BI 87:8. (81 88:0. — 87s 87.6 
1996 88.0 881 885 887 890 890 890 890 891 893 897 897 88.9 
1997 89:99) 90:19 90:2") 90:2) 90335 905) 90:5 2906 906 906 "905 904 90.4 
1998 9091-08 ) 9181 Bae 91-099 SIRT 91Awe O14 8914 194-29 91:6) @191:6 995 91.3 
1999 S157 She 920G 9255) 927708 92:0ee 93:1 —933 936 (9355 9935 | 9Sen 92.9 
2000 93:57 941° 94:8 945° 949 95555 95.8 95.7 96:1 96:3 “966 96:7 95.4 
2001 96:39m 9618%— 97:17» 97-85 93 bas S8aa) 98:4 (98:4 ~986° —98y 97:2, . Sr4 97.8 
2002 97:65 “98.2 98.9 99:5 99.7 999 100.5 100.9 100-9 101.2 101.5 101.1 100.0 
2003 TO200 1028S 103M 10240025" 1025 1026 1029 10345 102.8 103A, 10352 102.8 
2004 103.3 103.5 103.9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 105.6 105.4 104.7 
2005 1053940571063" 106:6" 1067.) 10698 107.1 107.5 1084 1079 407.7 107-6 107.0 
2006 108.2 108.0 108.6 109.2 109.7 109.5 109.6 109.8 109.2 109.0 109.2 109.4 109.1 
2007 10940 A102 1 T1A 1162 2A ATO ti2.0 A4Aee 61119 s T1168 TiS 4IZo tis 
2008 11128 P22 12-610 tour 15 4a ios. T1S:G iS 1145 71444) “Tiss 114.1 
2009 TISOCMISBS 11410811308 4 ibs 114.7 tia 14 4.6" 1952) “14146 114.4 
2010 11S AS 6 M156 1G Oe 16S 1462 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 BS 44 4.4 3.8 5.6 
1992 1.6 1.6 1.6 Tez. 13 1.1 AZ 1.1 des 1.6 1g, 22. 1.4 
1993 2.0 2.4 1.9 1.8 1.9 (We (era ims) 1.8 1.9 1.9 es se) 
1994 1.3 0.1 0.2 Oe 0:7 0.0 OA 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 2.1 25 2.9 PLT / 2.6 Pope 22. 23 2.1 1.0 22 
1996 1.6 iS 135 1.4 15 ies: 1.3 1.5 ee 1.8 1.9 Ze 1.5 
1997 2. 25 1.9 pei ples 427, doh; 1.8 AST jes 0.9 0.8 it 
1998 45 1.0 1.0 0.9 1-1 1.0 1.0 0.9 0.7 14 1.2 1.0 1.0 
1999 0.7 OF. 1.0 1.6 a2 1.6 1.9 21 2.6 23 2D 2.6 1.8 
2000 22. 2a. 3.0 2.2 2.4 2.8 2.9 2.6 var f 2.8 3.2 ow Fat 
2001 3.0 2.9 2.4 320 3.9 3.4 21 2.8 2.6 1.9 0.6 0.7 25 
2002 13 1.4 1.9 AE 16% 122 va ZO 25 3.2 44 3.8 22 
2003 45 4.7 42 2.9 2.8 2.6 2.1 2.0 Pe 1.6 1.6 24 2.8 
2004 153 0.7 0.8 137 2.4 Ze ZS 1.8 1.8 2.3 2.4 a 1.8 
2005 1.9 2a 2S 2.4 1.6 17) 2.0 2.6 Se 2.6 2.0 72a | 22 
2006 2.8 22 222. 2.4 2.8 2.4 23 Zen 0.7 1.0 1.4 img 2.0 
2007 ta 2.0 28 2.2 2.2 22 22. et 25 2.4 25 2.4 ant 
2008 22 1.8 1.4 1.7 ae Sa 3.4 ros) 3.4 2.6 2.0 5 23 
2009 1.1 1.4 1.2 0.4 0.1 0.3 -0.9 -0.8 -0.9 0.1 1.0 13 0.3 
2010 1.9 1.6 1.4 1.8 1.4 1.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core Consumer Price Index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual, 


average 
2002=100 
Indexes (v41693242) 
1991 S14ee Si ae Clem Cleieen Olvome O20 6m (62.0) (O23 82:45 18255 (82.855 26275 82.1 
1992 S257" 83.0 83'25)) S38" (83:0) 83145" 83:5 83:6 837 840 84745 8413 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 86.1 85:3 
1994 SGI SO.Gm™ SiGe S01 SOioumcOlOmm 86.7 9 186:8 ©8728 087-2 (87 SeeS7.6 86.9 
1995 S/O 88:S me CO4ume Coron CO:O mn Colom oG.6 8 69.0) 58913 89'S) SOG SoZ 88.8 
1996 SOLA SO Cne C9 Cam O90 (900M OOlS 9055s SOIS R908 Se Oise odal 90.3 
1997 OES ON OM OE anno tO a0 OZ OZ | OZ: Ou O24 O20) Oz ae 92.0 
1998 O2IC Te O20 OS: ONE OS ORM OS 2am OSt2 mm 9O.0 8 O04) 99:4 noose OOs memo. 93.2 
1999 Q315I) OS'S GAs 945255 9415 O4i696 9477, 9419" (95.27 19551 95:05 19428 94.5 
2000 O46 ee 95 ORe OO: 95'S 9O:ONmeroD:G 90; Gum 90.0 90:2 90.0) 90-4 moore 95.7 
2001 9653 616 97a ic4 9/ ae O79 98:2, 98:3 9845 08 4 OS 98.0 O77 
2002 98:1 988 99.2 996 998 1000 100.2 1007 100.9 1009 101.2 100.7 100.0 
2003 1O12Se OAS a 102:0Ne Ole 102225 O21 O02 :1eeO22. 102 Cee 102575 103: OR M028 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 104.1 104.1 104.7 104.6 103.8 
2005 104.5 104.8 105.2 105.2 105.4 105.4 1054 105.6 105.9 105.9 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 108.6 108.4 107.5 
2007 OSCR OOM MOO See OO Cre 0OLOme TOOL aOL05 SON 11025) at 102351110 Sie 11020 109.8 
2008 ALON ee OR Gee ORR lle Zeemlilt Om eOn mati lates clut2:OUmei2e4 ead teens: Ole 226 Aid 
2009 WPA, ale) ANA PASSE TA IGS IA AIRSET SNS) alas pa SIA las: 113.6 
2010 TATA Se Zealot Ome Orseelid onsen didlos : 
Percentage change from the corresponding month 
of the previous year (v41693242) 

1991 3.6 3.4 33 3.0 219 3.0 2.6 Ott 25 2.1 ZZ Zak 2.9 
1992 1.6 1.6 1.8 2.0 Za din 1.8 1.6 1.6 1.8 1.9 Peis 1.8 
1993 28s 72.) 2.0 1:9 ‘df 1.8 Dae Paap ZS 2.0 Ped, PaeA| 2.0 
1994 1.9 2.0 720) Zul AAS) 2.0 1.6 1.6 12) 1.8 Ae: NATE 1.9 
1995 2.0 2.0 2a 2.1 2.4 253 2.4 25 2.4 2.4 2.4 1.8 De. 
1996 il. fe ev 1.6 1.6 Alt ATE thatl “NTA Wat Asi 1.9 (ae| tet 
1997 72 129 Za 22 2.1 272 2.0 2.0 1.8 1.9 ther? ES 1.9 
1998 1.4 tes) 1.4 LZ ile} te 1h eZ illest 1.3 1.4 dese) 1S 
1999 1.0 1.0 a? es 1.4 les 15 1.6 1:9 tea) 1.4 1.4 1.4 
2000 th 13 aes: 1.2 cleat des ee 1.2 ed 1:3 AES let ies8! 
2001 1.8 ilsv 19 PoP Pa) 2.2 aS) 2.4 73) ee 1.8 lee 2.1 
2002 les) 72.3) 2.2 PS 2a 2.1 2.0 2.4 20 29) See 2.8 2.4 
2003 Sto 3.0 2.8 2.1 2.4 2A 1.9 eS) 1.7 1.8 1.8 21 eZ 
2004 15 eZ 1S 1.8 13) Ute 19 1.6 (3) 1.4 tLe 1.8 1.6 
2005 ALT ‘lif 1.8 1.6 1.6 ine 13 {la7/ tat Lee 1:5 AE 1.6 
2006 1.6 ee lar 1.6 2.0 lev 2.0 2.0 253 2.4 aes Za ano 
2007 2 228 2.3 72S) PAY PS P58) PIPE 2.0 1.8 1.6 pe Zant 
2008 1.4 1:3) 13 eo 11.8) WS 1h) lee Ute Ate 2.4 2.4 Ante 
2009 1:9 1.9 2.0 1.8 2.0 1.9 1.8 1.6 neo 1.8 25 ies jloré 
2010 2.0 Peel A 1.9 1.8 lef 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 


The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


a \_ QQ 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items Energy® 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 
2002=100 


Annual averages 4 


1991 83.4 86.3 87.4 94.3 72.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 12 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 hilare 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95m 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95:5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 409.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 (lake 102.2 95.8 idiee2 105.9 100.6 WATE 107.1 111.1 106.9 132.8 
2007 111.8 116.9 103.2 95:7 117.1 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
2008 ASe7 122.0 104.6 93.8 119.5 108.8 102.2 I2765) 109.4 118.7 110.3 149.3 
2009 121.4 121.6 107.3 93.4 113.1 ied 103.1 AOL YE 107.6 121.2 a iets) 129.2 
Monthly indexes 

2009 

January 120.6 123.1 105.7 91.8 108.8 110.4 99.7 129.2 106.2 119.7 110.3 123.8 
February 1242 123)2 106.4 93.6 110.2 110.4 101.1 129.2 107.3 120.2 110.8 127.2 
March 121.5 122.6 106.8 95.7 110.5 110.5 101.8 129.7 107.6 120.4 111.1 127.1 
April 121.6 121.4 107.3 955 110.5 aie 102.4 129.7 107.0 120.7 111.2 123.9 
May 121.9 121.4 107.6 93.9 TASS 112.1 103.8 131.2 108.1 121.3 10 IEPA 129.4 
June 122.2 A213 107.3 Silke 116.1 112.8 103.8 131.6 108.6 121.5 abi laleré 133.9 
July 122.3 120.8 107.1 91.3. 114.3 HLS 104.3 131.5 107.7 121.6 dit deo 129.6 
August 121.5 c2ied 107.0 92.1 114.8 laZ2e5 104.4 131.4 107.8 121.6 ATS 132.6 
September 120.4 120.9 107.9 94.9 113.6 “Ulcer? 104.9 131.3 107.4 121.9 111.8 Ashes 
October 120.1 121.2 107.9 95.0 113.4 112.9 104.5 131.4 107.0 122.1 4112.0 128.8 
November P2005 1241.3 108.5 95.1 115.4 113.6 103.7 aki lec! 108.6 121.8 112.2 132.4 
December 121.8 121.3 107.5 90.6 115:5 speck? 102.8 1SAk2 107.6 121.8 ile lider 130.3 
2010 

January 122.3 121.8 107.9 90.1 ddivez 113.8 101.1 aechilen 108.4 121.8 111.6 133.9 
February 122.7 121.8 108.3 91.2 116.7 ‘lalshze 104.1 131.4 108.5 122.6 112.4 132.3 
March 1234 121.7 108.3 93.6 idiot 113:5 102.5 (eee 109.0 qie22i2 112.1 134.5 
April 122.8 122.4 108.5 94.1 117.4 114.8 102.9 131.8 109.4 122.6 T2385 136.0 
May 122.9 123.0 108.6 92.7 118.1 114.6 103.6 132.1 109.4 123.2 112.8 137.4 
June 123.0 123.3 108.6 89.7 1723 114.7 104.2 132-2 108.7 123.6 112.7 1ooy 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-1 


Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 


Canada, 2006 to 2009 


All-items 


Food 

Shelter 

Household operations, furnishings and 
equipment 

Clothing and footwear 

Transportation 

Health and personal care 

Recreation, education and reading 

Alcoholic beverages and tobacco 
products 


Goods 
Durable goods 
Semi-durable goods 
Non-durable goods 
Services 


All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

Energy 


SS 


CANSIM 
vector 
number 


(v41693271) 


(v41693272) 
(v41693348) 


(v41693365) 
(v41693406) 
(v41693426) 
(v41693451) 
(v41693468) 


(v41693504 


) 
(v41693520) 
(v41693521) 
(v41693522) 
(v41693523) 
(v41693528) 
(v41693530) 
(v41693531) 
(v41693536) 
(v41693537) 


Annual 
average 


2009 


2002=100 


114.4 


121.4 
121.6 


107.3 

93.4 
tSe 
WZ 
103.1 


130.7 


107.6 
86.9 
94.5 

122.6 

1s be 


113.0 
WATS 
113.2 
n2o2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-2 


Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 


provinces, urban centres, 2006 to 2009 


Canada 


Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Columbia 
Whitehorse, Yukon 
Yellowknife, Northwest Territories 
Iqaluit, Nunavut 


St. John’s, Newfoundland and Labrador 

Charlottetown and Summerside, Prince 
Edward Island 

Halifax, Nova Scotia 

Saint John, New Brunswick 

Québec, Quebec 

Montréal, Quebec 

Ottawa-Gatineau, Ontario part, 
Ontario/Quebec 

Toronto, Ontario 

Thunder Bay, Ontario 

Winnipeg, Manitoba 

Regina, Saskatchewan 

Saskatoon, Saskatchewan 

Edmonton, Alberta 

Calgary, Alberta 

Vancouver, British Columbia 

Victoria, British Columbia 


CANSIM 
vector 
number 


(v41693271) 


(v41693542) 
(v41693677) 
(v41693811) 
(v41693946) 
(v41694081) 
(v41694217) 
(v41694353) 
(v41694489) 
(v41694625) 
(v41694760) 
(v41694896) 
(v41695020) 
(v41713462) 
( ) 


v41695144 


(v41695150) 
(v41695156) 
(v41695162) 
(v41695168) 
(v41695174) 


(v41695180) 
(v41695186) 
(v41695192) 
(v41695198) 
(v41695204) 
(v41695210) 
(v41695216) 
(v41695222) 
(v41695228) 
(v41695234) 


Annual Annual average percentage change 
average 
2009 2009 2008 2007 2006 
2002=100 percent 
114.4 0.3 2.3 22 2.0 
114.6 0.3 2.9 LS 1.8 
Adfes -0.2 3.4 1.8 7 
145.7 -0.2 3.0 cag, 2.0 
iia:o 0.3 er 1.9 1.7 
113.4 0.6 2.1 1.6 1.7 
VAST 0.4 23 1.8 1.8 
114.1 0.6 2d 2.0 2.0 
ih We 1.0 3.3 2.8 oot 
12a. -0.1 at 5.0 3.9 
112-3 0.0 2A 1.8 1.7 
113.8 0.4 3.6 Zo 1.4 
115.9 0.6 4.0 29 14 
112.6 2.0 23 = 1.7 
114.7 0.6 3.0 pes, 1.7 
aes 0.2 3.3 2.0 23 
115.3 0.1 29 2.0 2.0 
113.7 0.4 1.8 1.8 1.7 
s Es pees 0.7 in y Ps 1.7 
113.5 0.8 2A 1.6 1.8 
q43-7 0.5 2.2 1.9 def 
113.6 0.4 2.4 1.9 1.6 
110.5 0.1 2.1 1.1 1.4 
113-9 0.5 23 2.1 1.9 
147.2 df Sus 2.6 2.0 
118.2 0.9 3.9 3.4 22 
121.6 0.2 3.4 48 34 
cpr iar -0.1 32 54 46 
112.9 0.1 2.4 2.6 1.9 
111.9 0.1 1.8 1.2 AS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-1 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector June 2010 from 


number “June 2010 May 2010 June 2009 May 2010 June 2009 


2002=100 

All-items (v41691244) mlize2 aN (er4 115.8 0.0 1.2 
Special aggregates 

All-items excluding food (v41691368) A teere 15.9 114.3 -0.2 1.2 
All-items excluding food and energy (v41691369) TATE Odes 110.3 O:2Z les 
All-items excluding energy (v41691374) 114.1 TSO 112.8 0.2 72 
All-items excluding gasoline (v41693247) 116.1 115.9 114.5 0.2 1.4 
Energy 1 (v41691375) 140.6 143.0 138.3 -1.7 NaC. 
All-items (1992=100) (v41713404) 137.4 137.5 135.8 -0.1 7. 
Food (v41691245) 123.7 123.4 12257, 0.2 0.8 
Food purchased from stores (v41691246) WARE 122.6 122.8 0.1 -0.1 

Meat 2 (v41691247) 119.2 118.5 118.3 0.6 0.8 

Dairy products 2 (v41691257) 126.6 126.5 126.4 0.1 0.2 

Bakery and cereal products (excluding infant food) 2 (v41691262) 148.1 145.0 144.4 Pad | 2.6 

Fresh fruit 2 (v41691266) (ARTA 112.9 ilitied -1.1 0.5 

Fresh vegetables 2 (v41691269) 98.7 101.6 99.4 -2.9 -0.7 
Food purchased from restaurants (v41691276) 128.6 127.8 123.4 0.6 4.2 
Shelter (v41691277) 131.8 131.4 128.5 0.3 2.6 
Rented accommodation (v41691278) 111.4 dled 107.4 0.3 Sf, 
Owned accommodation (v41691280) {SO 7/ 130.2 129.3 0.4 ‘lea 

Replacement cost (v41691281) 174.3 AES, 167.9 0.2 O08 

Homeowners’ home and mortgage insurance (v41691283) WA 110.0 112.0 ‘Ned -0.7 

Homeowners’ maintenance and repairs (v41691284) 128.0 126.7 126.9 1.0 0.9 
Water, fuel and electricity (v41691285) 143.9 143.9 137.4 0.0 47 

Electricity (v41691286) 128.7 128.7 32°27 0.0 -2.6 

Natural gas é : : : ; 

Fuel oil and other fuels (v41691288) 174.3 174.3 136.4 0.0 27.8 
Household operations, furnishings and equipment (v41691289) 107.1 105.3 105.4 And 1.6 
Household operations (v41691290) 114.8 114.5 111.0 0.3 3.4 

Telephone services (v41691292) 108.0 108.0 103.8 0.0 4.0 

Internet access services (v41693217) 111.9 dies 1136 0.0 -1.5 
Household furnishings and equipment (v41691297) 94.7 90.5 YES 4.6 =e 
Clothing and footwear (v41691304) 91.2 94.8 90.7 -3.8 0.6 

Women's clothing (v41691306) 85.2 89.6 83.2 -4.9 2.4 

Men's clothing (v41691307) 88.8 96.3 O16 -7.8 -3.1 
Footwear (v41691309) 88.6 90.9 91.4 -2.5 -3.1 
Transportation — (v41691312) 114.3 115.9 114.6 -1.4 -0.3 
Private transportation (v41691313) i/1eokre 115.8 ales: -1.8 0.4 

Purchase and leasing of passenger vehicles (v41691315) 88.4 90.3 88.1 -2.1 0.3 

Gasoline ee (v41691318) 138.4 143.9 140.6 -3.8 -1.6 

Passenger vehicle insurance premiums 3 (v41691321) 131.9 131.9 I2ZG2 0.0 SETA 
Public transportation (v41691323) 118.7 119:2 125.5 3.0 -5.4 
Health and personal care (v41691328) discs 112.3 di2es 0.9 0.9 
Health care (v41691329) 112.9 ioe 116.3 -0.2 -2.9 
Personal care (v41691335) 114.1 111.9 108.9 2.0 4.8 
Recreation, education and reading (v41691338) 104.6 104.2 103.3 0.4 1.3 
Recreation (v41691339) 104.4 103°5 103.4 0.9 1.0 
Education and reading (v41691347) 106.6 107.6 104.0 -0.9 Z5 
Alcoholic beverages and tobacco products (v41691351) 135-5 135.2 132.7 0.2 2.1 
Alcoholic beverages (v41691352) 119.1 118.9 AGa7 0.2 1.2 
Tobacco products and smokers’ supplies (v41691358) 149.2 148.9 145.0 0.2 2.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index — June 2010 
leg a te es eee 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Prince Edward Island 


CANSIM Indexes Percentage change 
vector June 2010 from 
number 
June 2010 May 2010 June 2009 May 2010 June 2009 
2002=100 
All-items (v41691379) 119.2 119.2 118.5 0.0 0.6 
Special aggregates 
All-items excluding food (v41691502) 117.6 Tier 117.0 -0.1 0.5 
All-items excluding food and energy (v41691503) 112.0 ATAST: 111.8 0.3 0.2 
All-items excluding energy (v41691508) 114.9 114.6 114.6 OS 0.3 
All-items excluding gasoline (v41693249) 117.9 117.6 116.9 0.3 0.9 
Energy 1 (v41691509) 155.6 158.2 15 -1.6 2S 
All-items (1992=100) (v41713406) 140.2 140.2 139.5 0.0 0.5 
Food (v41691380) 126.7 126.1 125.7 0.5 0.8 
Food purchased from stores (v41691381) 127.8 NET AA| 128.2 0.6 -0.3 
Meat 2 (v41691382) 120.1 120.7 W227 -0.5 -1.7 
Dairy products 2 (v41691392) 133.6 131.5 1SORe, 1.6 -0.1 
Bakery and cereal products (excluding infant food) 2 (v41691397) 144.9 142.3 144.0 1.8 0.6 
Fresh fruit 2 (v41691401) 106.9 107.5 106.8 -0.6 0.1 
Fresh vegetables 2 (v41691404) 128.1 124.1 131.6 SZ -2.7 
Food purchased from restaurants (v41691411) 122.8 122.6 1 fer 0.2 43 
Shelter (v41691412) 124.8 124.8 123.0 0.0 1°5 
Rented accommodation (v41691413) 110.8 110.7 109.4 0.1 163 
Owned accommodation (v41691415) 112.8 2270 didtor2 0.1 -2.1 
Replacement cost (v41691416) dite 110.6 AHISEIA 0.5 -2.3 
Homeowners’ home and mortgage insurance (v41691418) 117.7 118.7 118.2 -0.8 -0.4 
Homeowners’ maintenance and repairs (v41691419) Teer 120.8 119.4 0.7 1.9 
Water, fuel and electricity (v41691420) 164.0 164.1 151.8 -0.1 8.0 
Electricity (v41691421) 145.4 145.7 156.6 -0.2 -7.2 
Natural gas : : ‘ : : : 
Fuel oil and other fuels (v41691423) 182.9 182.9 143.6 0.0 27.4 
Household operations, furnishings and equipment (v41691424) 112.9 112.6 113.4 0.3 -0.4 
Household operations (v41691425) 120.3 120.4 119.2 -0.1 0.9 
Telephone services (v41691427) 106.2 106.2 104.0 0.0 2A 
Internet access services (v41693218) 107.9 107.9 106.3 0.0 eo 
Household furnishings and equipment (v41691432) 98.2 97.1 OAL cs -3.4 
Clothing and footwear (v41691439) 98.7 99.8 96.4 -1.1 2.4 
Women's clothing (v41691441) 96.0 93.8 90.7 233 5.8 
Men’s clothing (v41691442) 88.9 95:3 89.7 -6.7 -0.9 
Footwear (v41691444) 106.2 106.6 104.8 -0.4 1:3 
Transportation (v41691447) 116.8 117.9 118.3 -0.9 -1.3 
Private transportation (v41691448) 116.4 AATEC 117.5 -1.2 -0.9 
Purchase and leasing of passenger vehicles (v41691450) 90.1 90.8 89.1 -0.8 14 
Gasoline (v41691453) 146.3 151.4 152.4 -3.4 -4.0 
Passenger vehicle insurance premiums 3 (v41691456) 137.4 137.0 131.9 0.3 4.2 
Public transportation (v41691458) PATE 119.0 129.4 Sit -5.2 
Health and personal care (v41691462) 11334 113.0 114.1 0.1 -0.9 
Health care (v41691463) 112.0 qiZ2 116.2 -0.2 -3.6 
Personal care (v41691469) 114.4 113.9 Tey 0.4 2.4 
Recreation, education and reading (v41691472) 106.9 106.0 104.9 0.8 1.9 
Recreation (v41691473) 100.5 99.3 99.2 1:2 1.3 
Education and reading (v41691481) 123.8 124.0 119.8 -0.2 aid 
Alcoholic beverages and tobacco products (v41691485) 150.5 150.4 148.9 0.1 1.1 
Alcoholic beverages (v41691486) 119.1 119.1 116.8 0.0 2.0 
Tobacco products and smokers’ supplies (v41691492) 165.4 165.4 164.6 0.0 0.5 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy | 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


EE 


CANSIM 
vector 
number 


(v41691513) 


(v41691637) 
(v41691638) 
(v41691643) 
(v41693251) 
(v41691644) 


(v41713408) 


(v41691514) 
(v41691515) 
(v41691516) 
(v41691526) 
(v41691531) 
(v41691535) 
(v41691538) 
(v41691545) 
(v41691546) 
(v41691547) 
(v41691549) 
(v41691550) 
(v41691552) 
(v41691553) 
(v41691554) 
(v41691555) 


(v41691557) 


(v41691558) 
(v41691559) 
(v41691561) 
(v41693219) 
(v41691566) 


(v41691573) 
(v41691575) 
(v41691576) 
(v41691578) 


(v41691581) 
(v41691582) 
(v41691584) 
(v41691587) 
(v41691590) 
(v41691592) 


(v41691597) 
(v41691598) 
(v41691604) 


(v41691607) 
(v41691608) 
(v41691616) 


(v41691620) 
(v41691621) 
(v41691627) 


Indexes Percentage change 
June 2010 from 
June 2010 May 2010 June 2009 May 2010 June 2009 
2002=100 

inves 117.8 116.5 -0.4 0.7 
AASs2 ASe7 114.4 -0.4 0.7 
ADalere 111.9 110.6 -0.2 1.0 
114.7 114.9 113.6 -0.2 LO 
116.4 116.5 1A S2 -0.1 1.0 
138.8 141.9 140.9 -2.2 -1.5 
140.5 141.0 139.6 -0.4 0.6 
127.5 127.5 126.7 0.0 0.6 
127.1 N22 126.6 -0.1 0.4 
116.7 120.1 115.8 -2.8 0.8 
128.4 121d 127.6 0.9 0.6 
143.7 141.8 141.8 dns 1s 
107.9 108.2 108.0 -0.3 -0.1 
i225 121.6 120.9 0.7 tes 
129.1 128.6 127.1 0.4 1.6 
125.0 124.9 123.8 0.1 1.0 
107.6 107.5 106.1 0.1 1.4 
WASie 123:5 123.0 0.2 0.6 
131.6 131.4 130.2 0.2 1.1 
(53a 152.9 145.6 0.1 5.2 
A212 120.4 114.5 0.7 5.9 
141.5 141.5 139.2 0.0 (eT 
123.8 123.8 ASoal 0.0 -7.0 
164.7 164.7 142.8 0.0 15.3 
110.0 109.7 109.5 0.3 0.5 
117.6 IRA 114.9 0.4 2:3 
106.2 106.2 104.5 0.0 1.6 
103.3 103.3 102.4 0.0 0.9 
95.0 94.9 98.6 0.1 -3.7 
85.7 91.3 86.1 -6.1 -0.5 
81.7 87.4 79.5 -6.5 2.8 
82.4 87.5 85.1 -5.8 -3.2 
80.4 91.7 88.3 -12.3 -8.9 
142-4 q1357 112.9 -1.4 -0.7 
dies 113.4 112.0 -1.7 -0.4 
89.5 90.5 88.1 -1.1 1.6 
136.0 142.6 142.9 -4.6 -4.8 
115.4 d5.2 113.0 0.2 al 
120.1 116.7 124.6 2.9 -3.6 
112.7 411:7 110.8 0.9 Ae 
113.8 114.0 114.4 -0.2 -0.5 
112.0 109.7 107.5 Pa 4.2 
107.7 107.2 106.8 0.5 0.8 
103.0 102.3 101.9 OF 1.1 
120.0 120.4 120.0 -0.3 0.0 
154.9 154.8 147.4 0.1 5.1 
120.4 120.7 119.0 -0.2 132 
178.4 178.0 165.5 0.2 7.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 
vector June 2010 from 


number “june 2010. May 2010. June 2009 May 2010 June 2009 


2002=100 

All-items (v41691648) dd537, 15:7 114.5 0.0 1.0 
Special aggregates 

All-items excluding food (v41691772) 413.5 113.7 A223 -0.2 5 
All-items excluding food and energy (v41691773) 109.9 109.8 108.8 0.1 ge) 
All-items excluding energy (v41691778) 113.0 112.8 112.0 0.2 0.9 
All-items excluding gasoline (v41693253) 114.7 114.4 ses 0.3 AgZ 
Energy 1 (v41691779) 136.8 138.8 134.8 -1.4 ies 
All-items (1992=100) (v41713410) 137.2 137.2 135.8 0.0 1.0 
Food (v41691649) 126.3 125.6 125.2 0.6 0.9 
Food purchased from stores (v41691650) 126.8 125.8 126.8 0.8 0.0 

Meat 2 (v41691651) 118.0 116.0 116.4 ie 1.4 

Dairy products 2 (v41691661) 126.6 126.0 VAG 0.5 -0.5 

Bakery and cereal products (excluding infant food) 2 (v41691666) 143.6 140.0 142.4 2.6 0.8 

Fresh fruit 2 (v41691670) 109.7 110.0 109.2 -0.3 0.5 

Fresh vegetables 2 (v41691673) 120.5 118.6 120.9 1.6 -0.3 
Food purchased from restaurants (v41691680) 125.4 125.3 121.6 0.1 Sal 
Shelter (v41691681) 122.8 122.1 120.4 0.6 2.0 
Rented accommodation (v41691682) 108.3 108.4 106.8 -0.1 1.4 
Owned accommodation (v41691684) 118.0 Salar AICTE 0.3 0.3 

Replacement cost (v41691685) 120.6 120.0 119.5 0.5 0.9 

Homeowners’ home and mortgage insurance (v41691687) 139.5 139.0 SPARTA 0.4 Sd 

Homeowners’ maintenance and repairs (v41691688) 124.7 122.8 12d ies 3.0 
Water, fuel and electricity (v41691689) 142.2 140.2 134.5 1.4 7h 

Electricity (v41691690) 132.9 130.3 130.3 2.0 2.0 

Natural gas ‘ : : : : 

Fuel oil and other fuels (v41691692) 172.33 WAS 138.5 0.0 24.4 
Household operations, furnishings and equipment (v41691693) 109.7 109.3 107.6 0.4 2.0 
Household operations (v41691694) 119.6 119:5 116.4 0.1 25 

Telephone services (v41691696) talOn 110.1 106.3 0.0 3.6 

Internet access services (v41693220) 109%3 109.3 110.5 0.0 -1.1 
Household furnishings and equipment (v41691701) 92.1 ake 91.8 1.0 0.3 
Clothing and footwear (v41691708) 93.4 92.8 95.3 0.6 -2.0 

Women’s clothing (v41691710) 83.6 81.2 89.9 3.0 -7.0 

Men's clothing (v41691711) 94.5 93.9 93.1 0.6 ‘brs 
Footwear (v41691713) 98.7 99.0 99.3 -0.3 -0.6 
Transportation (v41691716) 111.1 113.0 110.5 -1.7 0.5 
Private transportation (v41691717) 110.7 113.0 109.8 -2.0 0.8 

Purchase and leasing of passenger vehicles (v41691719) 86.9 88.0 84.6 -1.3 Fae 

Gasoline (v41691722) ASAT 138.3 135.8 -4.8 -3.0 

Passenger vehicle insurance premiums 3 (v41691725) 12333 12333 118.4 0.0 4.1 
Public transportation (v41691727) 119.6 116.7 125.8 25: -4.9 
Health and personal care (v41691732) 111.0 Le Mies! 109.5 -0.3 1.4 
Health care (v41691733) 1153 114.8 qed 0.4 0.2 
Personal care (v41691739) 106.8 108.2 103.9 -1.3 2.8 
Recreation, education and reading (v41691742) 106.4 106.3 106.4 0.1 0.0 
Recreation (v41691743) 99.8 99.5 100.1 0.3 -0.3 
Education and reading (v41691751) 127.4 127.8 126.3 -0.3 0.9 
Alcoholic beverages and tobacco products (v41691755) 135.0 134.8 132.7 0.1 Ae 
Alcoholic beverages (v41691756) 12323 12310 120.4 -0.2 2.4 
Tobacco products and smokers’ supplies (v41691762) 140.4 139.9 138.6 0.4 13 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-5 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


-_——— 


CANSIM 
vector 
number 


(v41691783) 


(v41691908) 
(v41691909) 
(v41691914) 
(v41693255) 
(v41691915) 


(v41713412) 


(v41691784) 
(v41691785) 
(v41691786) 
(v41691796) 
(v41691801) 
(v41691805) 
(v41691808) 
(v41691815) 
( 


v41691816) 
(v41691817) 
(v41691819) 
(v41691820) 
(v41691822) 
(v41691823) 
(v41691824) 
(v41691825) 
(v41691827) 
(v41691828) 
(v41691829) 
(v41691830) 
(v41691832) 
(v41693221) 
(v41691837) 
( 
( 
( 
( 


v41691844) 
v41691846) 
v41691847) 
v41691849) 


(v41691852) 
(v41691853) 
(v41691855) 
(v41691858) 
(v41691861) 
(v41691863) 


(v41691868) 
(v41691869) 
(v41691875) 


(v41691878) 
(v41691879) 
(v41691887) 


(v41691891) 
(v41691892) 
(v41691898) 


Indexes Percentage change 
June 2010 from 
June 2010 May 2010 June 2009 May 2010 June 2009 
2002=100 

114.8 114.9 114.3 -0.1 0.4 
1223 TWZES. 112.0 -0.2 0.3 
110.0 109.9 109.6 0.1 0.4 
ihe Auhsa 112.6 0.1 0.5 
VISES, 113.6 113.0 0.1 0.6 
1Saat 135.3 132.9 -1.6 0.2 
132.6 132.7 132.1 -0.1 0.4 
125.6 125.3 124.4 0.2 1.0 
126.5 126.3 125:5 0.2 0.8 
12227, 1203 122.4 a2 0.2 
toe ASAE 130.5 0.8 ‘les: 
142.6 141.3 140.5 0.9 1S 
112.0 107.4 118.8 4.3 -5.7 
121.8 124.2 12057 -1.9 0.9 
12622 122.7 121.6 0.4 1S 
120.8 120.8 120.0 0.0 0.7 
109.4 109.3 108.1 0.1 Ae2 
T2537, 125.8 126.1 -0.1 -0.3 
141.6 142.1 138.6 -0.4 22 
147.7 147.7 149.6 0.0 -1.3 
119.0 119.5 119.3 -0.4 -0.3 
122e74 12257 119.4 0.0 3.0 
113.6 113.6 113.4 0.0 0.2 
11322 113.0 109.5 0.2 3.4 
186.2 186.2 15251 0.0 22.4 
110.5 109.3 108.1 1.1 773 
Ive 117.3 112.6 0.2 44 
113.6 113.6 105.0 0.0 8.2 
97.3 97.3 95.2 0.0 22 
99.2 96.5 100.6 2.8 -1.4 
85.1 88.0 89.8 -3.3 -5.2 
70.0 74.4 79.9 -5.5 -12.4 
85.2 88.0 89.5 -3.2 -4.8 
95.8 97.1 96.7 -1.3 -0.9 
115.8 117.0 115.3 -1.0 0.4 
114.9 116.4 114.0 =i. 0.8 
90.5 91.6 88.7 -1.2 2.0 
143.1 147.5 146.2 -3.0 -2.1 
a hoy iet 151.0 146.7 0.1 3.0 
128.7 126.5 132.0 AS -2.5 
415.2 114.8 113.4 0.3 1.6 
116.2 116.0 113i 0.2 2a 
114.2 dAse7 114.0 0.4 0.2 
96.2 95.3 97.0 0.9 -0.8 
90.6 89.4 92.6 eS -2.2 
119.7 119.9 115.4 -0.2 4.0 
128.2 128.0 127.6 0.2 0.5 
112.9 112.8 112.0 0.1 0.8 
141.3 140.9 141.4 0.3 -0.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector June 2010 from 


number “June 2010 May 2010 June 2009 ‘May 2010 June 2009 


2002=100 
All-items (v41691919) 116.0 116.2 114.2 -0.2 1.6 
Special aggregates 
All-items excluding food (v41692044) 114.6 114.9 112.6 -0.3 1.8 
All-items excluding food and energy (v41692045) 113.0 Se 14104 -0.1 AS. 
All-items excluding energy (v41692050) 114.7 114.8 112.9 -0.1 1.6 
All-items excluding gasoline (v41693257) 115.0 11922 113.0 -0.2 1.8 
Energy 1 (v41692051) 136.0 138.3 133.5 -1.7 1.9 
All-items (1992=100) (v41713415) 139.3 139.6 137.1 -0.2 1.6 
Food (v41691920) 123.1 123.1 122.3 0.0 0.7 
Food purchased from stores (v41691921) 123.1 123e A227, 0.0 0.3 
Meat 2 (v41691922) 119.8 120.2 121.3 -0.3 -1.2 
Dairy products 2 (v41691932) 1S2e5 132.4 132.3 -0.1 0.0 
Bakery and cereal products (excluding infant food) 2 (v41691937) 140.1 139.1 137.6 0.7 1.8 
Fresh fruit 2 (v41691941) 102.1 101.1 110.2 1.0 7.4 
Fresh vegetables 2 (v41691944) 102.9 104.6 104.2 -1.6 -1.2 
Food purchased from restaurants (v41691951) iZSes 123.3 IZ 0.0 1.6 
Shelter (v41691952) 121.4 121.4 118.3 0.0 2.6 
Rented accommodation (v41691953) 108.7 108.7 107.3 0.0 1.3 
Owned accommodation (v41691955) 124.6 124.3 122.4 0.2 1.8 
Replacement cost (v41691956) 140.3 138:9 130.9 1.0 (h72 
Homeowners’ home and mortgage insurance (v41691958) 178.4 178.4 163.0 0.0 9.4 
Homeowners’ maintenance and repairs (v41691959) 116.5 116.3 114.7 0.2 1.6 
Water, fuel and electricity (v41691960) 137.0 138.1 127.6 -0.8 7.4 
Electricity 3 (v41691961) 130.9 130.9 120.1 0.0 9.0 
Natural gas (v41691963) 106.9 109.9 103.1 -2.7 Sf 
Fuel oil and other fuels (v41691964) 182.8 182.8 15Gs7; 0.0 16.7 
Household operations, furnishings and equipment (v41691965) 108.9 109.4 107.1 -0.5 1.7 
Household operations (v41691966) 117.9 Aer 113.8 0.2 3.6 
Telephone services (v41691968) 1s Tf 109.1 0.0 res 
Internet access services (v41693222) 91.3 91.3 93.8 0.0 -2.7 
Household furnishings and equipment (v41691973) 93.9 95.4 95.7 -1.6 -1.9 
Clothing and footwear (v41691980) 88.2 92.2 89.1 4.3 -1.0 
Women’s clothing (v41691982) 78.8 83.7 82.7 -5.9 -4.7 
Men’s clothing (v41691983) 86.3 91.5 84.0 =5f7. 2.7 
Footwear (v41691985) 90.4 92.6 89.9 -2.4 0.6 
Transportation (v41691988) 119.0 119.5 116.7. -0.4 2.0 
Private transportation (v41691989) 118.4 119.3 115.6 -0.8 2.4 
Purchase and leasing of passenger vehicles (v41691991) 90.4 Si 87.2 -0.8 Sr 
Gasoline (v41691994) 140.9 144.4 145.5 -2.4 -3.2 
Passenger vehicle insurance premiums 4 (v41691997) 165.6 164.8 152.5 OS 8.6 
Public transportation (v41691999) 123.2 120.4 125.4 a3 -1.8 
Health and personal care (v41692004) 114.0 113.8 1125 0.2 4:3 
Health care (v41692005) 118.3 118.5 117.1 -0.2 1.0 
Personal care (v41692011) 110.5 109.9 108.7 0.5 18 
Recreation, education and reading (v41692014) 104.4 103.5 103.1 0.9 1:3 
Recreation (v41692015) 96.6 95.4 97.0 1.3 -0.4 
Education and reading (v41692023) 124.8 125.0 119.2 -0.2 4.7 
Alcoholic beverages and tobacco products (v41692027) 133.5 133.6 134.3 -0.1 -0.6 
Alcoholic beverages (v41692028) 111.6 112.0 112.9 -0.4 -1.2 
Tobacco products and smokers’ supplies (v41692034) 155.9 155.6 155.8 0.2 0.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy | 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692055) 


(v41692180) 
(v41692181) 
(v41692186) 
(v41693259) 
(v41692187) 


(v41713419) 


(v41692056) 
(v41692057) 
(v41692058) 
(v41692068) 
(v41692073) 
(v41692077) 
(v41692080) 
(v41692087) 
( 


v41692088) 
(v41692089) 
(v41692091) 
(v41692092) 
(v41692094) 
(v41692095) 
(v41692096) 
(v41692097) 
(v41692099) 
(v41692100) 


(v41692101) 
(v41692102) 
(v41692104) 
(v41693223) 
(v41692109) 


(v41692116) 
(v41692118) 
(v41692119) 
(v41692121) 


(v41692124) 
(v41692125) 
(v41692127) 
(v41692130) 
(v41692133) 
(v41692135) 


(v41692140) 
(v41692141) 
(v41692147) 


(v41692150) 
(v41692151) 
(v41692159) 


(v41692163) 
(v41692164) 
(v41692170) 


Indexes Percentage change 
June 2010 from 
June 2010 May 2010 June 2009 May 2010 June 2009 
2002=100 

114.9 115.0 115.1 -0.1 -0.2 
113.4 113.6 113.4 -0.2 0.0 
111.6 ila ve 110.9 -0.1 0.6 
113.6 113.6 ieee 0.0 0.3 
AuSer AIST MENS 0.0 0.2 
129.8 Stes 136.3 -1.1 -4.8 
141.4 141.5 141.7 -0.1 -0.2 
122.5 121.8 123.7 0.6 -1.0 
120.5 119.9 123.6 0.5 -2.5 
115.6 114.4 118.6 1.0 -2.5 
124.3 125.7 126.6 -1.1 -1.8 
134.9 134.2 139.2 O25 -3.1 
99.7 101.8 107.2 -2.1 -7.0 
104.4 104.7 110.7 -0.3 -5.7 
126.5 125.8 122.8 0.6 3.0 
121.4 2962 122.4 0.2 -0.8 
115.6 A535: ee: 0.1 2.6 
124.9 124.7 126.3 0.2 -1.1 
15325 15820; 148.1 0.3 3.6 
129.7 129.1 149.9 0.5 -13.5 
113.8 114.4 114.1 -0.5 -0.3 
115.8 115.8 118.8 0.0 -2.5 
‘ied AAC 115.0 0.0 1.8 
98.6 98.6 114.4 0.0 -13.8 
180.5 180.5 148.5 0.0 Z21n5 
108.1 108.0 108.6 0.1 -0.5 
112.9 113.0 A225 -0.1 0.4 
104.1 104.1 102.5 0.0 1.6 
104.8 104.8 103.9 0.0 0.9 
99.7 99.0 101.4 OM -1.7 
90.5 94.1 91.7 -3.8 -1.3 
80.1 82.0 80.6 -2.3 -0.6 
84.9 93.6 87.8 -9.3 -3.3 
88.2 91.4 92.7 -3.5 -4.9 
115.0 115.6 A15:3 -0.5 -0.3 
114.4 115.4 114.2 -0.9 0.2 
92.2 93.5 89.8 -1.4 2 
145.8 148.9 154.9 -2.1 -5.9 
114.0 114.0 AOS? 0.0 0 
120.9 TATES EZ 2.9 -5.0 
111.4 111.8 111.2 -0.4 0.2 
115.1 115.4 a Hike -0.3 0.0 
107.7 108.3 107.5 -0.6 0.2 
104.9 104.3 103.4 0.6 15 
100.9 100.2 100.4 0.7 0.5 
118.9 118.4 114.2 0.4 41 
135.9 136.5 129.4 -0.4 5.0 
121.0 121.4 Tho -0.3 3.2 
148.3 149.3 138.9 -0.7 6.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


CANSIM Indexes Percentage change 
vector June 2010 from 
number 
June 2010 May 2010 June 2009 May 2010 June 2009 
2002=100 
All-items (v41692191) 118.6 118.6 118.2 0.0 0.3 
Special aggregates 
All-items excluding food (v41692316) 117.6 118.0 WAZ -0.3 0.3 
All-items excluding food and energy (v41692317) 116.2 116.2 111520 0.0 1.0 
All-items excluding energy (v41692322) 117.4 117.2 116.5 0.2 0.8 
All-items excluding gasoline (v41693261) 117.5 117.3 116.8 0.2 0.6 
Energy ' (v41692323) 129.3 13292 134.4 -2.2 -3.8 
All-items (1992=100) (v41713421) 146.6 146.7 146.2 -0.1 0.3 
Food (v41692192) 123.0 121.7 123.4 1.1 -0.3 
Food purchased from stores (v41692193) 120.3 119.2 12257 0.9 -2.0 
Meat 2 (v41692194) dS 114.7 116.7 0.9 -0.9 
Dairy products 2 (v41692204) 129.7 129.6 127.9 0.1 1.4 
Bakery and cereal products (excluding infant food) 2 (v41692209) 13057 129:3 138.5 ie! -5.6 
Fresh fruit 2 (v41692213) 104.1 100.2 115.6 3.9 -9.9 
Fresh vegetables 2 (v41692216) 109.3 106.7 123:3 2.4 -11.4 
Food purchased from restaurants (v41692223) 128.5 126.9 124.8 ij.) 3.0 
Shelter (v41692224) 140.2 139.6 139.5 0.4 0.5 
Rented accommodation (v41692225) 125.5 124.9 119.5 0.5 5.0 
Owned accommodation (v41692227) 151.4 150.5 151.8 0.6 -0.3 
Replacement cost (v41692228) Zhe 208.2 202.0 1.6 47 
Homeowners’ home and mortgage insurance (v41692230) 206.7 206.4 225.8 0.1 -8.5 
Homeowners’ maintenance and repairs (v41692231) 126.3 126.5 126.3 -0.2 0.0 
Water, fuel and electricity (v41692232) 126.8 126.7 126.8 0.1 0.0 
Electricity (v41692233) 126.9 126.9 126.9 0.0 0.0 
Natural gas (v41692235) 103.5 103.5 109.6 0.0 -5.6 
Fuel oil and other fuels (v41692236) 166.1 166.1 138.9 0.0 19.6 
Household operations, furnishings and equipment (v41692237) 104.7 104.6 104.7 0.1 0.0 
Household operations (v41692238) 110.3 110.3 109.1 0.0 fet 
Telephone services (v41692240) 95.8 95.8 94.3 0.0 1.6 
Internet access services (v41693224) 97.0 97.0 97.0 0.0 0.0 
Household furnishings and equipment (v41692245) 94.5 94.4 96.5 0.1 -2.1 
Clothing and footwear (v41692252) 95.1 96.6 94.5 -1.6 0.6 
Women’s clothing (v41692254) 88.8 89.5 87.7 -0.8 ifs 
Men's clothing (v41692255) 86.7 89.3 S507 -2.9 1:2 
Footwear (v41692257) 96.3 97.9 97.5 -1.6 -1.2 
Transportation (v41692260) 109.8 111.6 110.5 -1.6 -0.6 
Private transportation (v41692261) 108.9 12 109.2 -2.1 -0.3 
Purchase and leasing of passenger vehicles (v41692263) 88.8 90.5 86.7 -1.9 2.4 
Gasoline (v41692266) 140.1 146.7 149.1 -4.5 -6.0 
Passenger vehicle insurance premiums 3 (v41692269) 115.4 115.4 114.2 0.0 1.1 
Public transportation (v41692271) 121.6 117.7 129.0 3:3 -5.7 
Health and personal care (v41692276) 113.7 113.9 112.9 -0.2 0.7 
Health care (v41692277) 115.1 itenrg 115:5 -0.5 -0.3 
Personal care (v41692283) 112.4 ti, 110.0 0.4 Bi? 
Recreation, education and reading (v41692286) 104.7 104.7 104.5 0.0 0.2 
Recreation (v41692287) 99.0 99.1 100.0 -0.1 -1.0 
Education and reading (v41692295) 125.0 124.7 119.6 O22 45 
Alcoholic beverages and tobacco products (v41692299) 140.8 140.4 132.4 0.3 6.3 
Alcoholic beverages (v41692300) 129.5 129.5 123.2 0.0 a 
Tobacco products and smokers’ supplies (v41692306) 147.5 146.8 13723 0.5 7.4 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Alberta 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


=e ————— 


CANSIM 
vector 
number 


(v41692327) 


(v41692451) 
(v41692452) 
(v41692457) 
(v41693263) 
(v41692458) 


(v41713424) 


(v41692328) 
(v41692329) 
v41692330) 
v41692340) 
v41692345) 
v41692349) 
v41692352) 
v41692359) 


( 
( 
( 
( 
( 
( 
(v41692360) 
(v41692361) 
(v41692363) 
(v41692364) 
(v41692366) 
(v41692367) 
(v41692368) 
(v41692369) 
(v41692371) 


(v41692372) 
(v41692373) 
(v41692375) 
(v41693225) 
(v41692380) 


(v41692387) 
(v41692389) 
(v41692390) 
(v41692392) 


(v41692395) 
(v41692396) 
(v41692398) 
(v41692401) 
(v41692404) 
(v41692406) 


(v41692411) 
(v41692412) 
(v41692418) 


(v41692421) 
(v41692422) 
(v41692430) 


(v41692434) 
(v41692435) 
(v41692441) 


Indexes Percentage change 
June 2010 from 
June 2010 May 2010 June 2009 May 2010 June 2009 
2002=100 

2257 122.7 122.0 0.0 0.6 
123.0 122.9 d2283 0.1 0.6 
121.0 2a 120% -0.1 0.7 
WAI VA 120.3 -0.1 0.7 
22a 121.8 ve 0.2 0.8 
140.8 138.9 141.4 1.4 -0.4 
152.4 152.4 151.6 0.0 0.5 
a ZAB7 121.6 120.8 0.1 0.7 
120.1 120.1 120.9 0.0 -0.7 
114.4 114.9 116.9 -0.4 -2.1 
131.0 131.9 129°3 -0.7 133 
135.8 134.1 136.9 es -0.8 
100.0 99.3 108.7 0.7 -8.0 
100.0 99.3 105.1 0.7 -49 
124.9 124.7 120.6 0.2 3.6 
147.5 145.6 146.2 1.3 0.9 
q222 A22e3 12325 -0.1 -1.1 
155.4 15o%2 155.4 0.1 0.0 
174.9 174.2 167.9 0.4 4.2 
197.5 196.9 215.6 0.3 -8.4 
116.5 WES AAS -0.9 3.0 
145.8 1S5i5 1Sie3 7.6 6.2 
11332 103.4 103.9 9.5 9.0 
175.4 157.3 168.0 AO 4.4 
107.5 108.2 107.6 -0.6 -0.1 
115.8 116.0 114.3 -0.2 es 
104.1 104.1 103.0 0.0 det 
95.6 95.6 94.2 0.0 1s; 
94.6 96.1 97.1 -1.6 -2.6 
95.0 97-3 96.0 -2.4 -1.0 
84.7 87.8 88.3 -3.5 -4.1 
90.1 93.3 90.7 -3.4 -0.7 
98.5 98.4 98.4 0.1 0.1 
119.1 120.6 119.0 1.2 0.1 
118.6 120.5 es -1.6 0.7 
87.0 87.8 83.7 -0.9 319 
138.5 146.9 148.7 -5.7 -6.9 
174.6 174.6 170.0 0.0 Zar 
123°5 119.9 129.7 3.0 -4.8 
121.6 121.1 115.2 0.4 5.6 
ikeue7¢ 131.4 118.6 0.2 11.0 
sie) ied 111.8 0.7 0.1 
106.7 106.4 106.3 0.3 0.4 
100.9 100.6 102.3 0.3 -1.4 
128.0 128.1 121.0 -0.1 5.8 
133.9 133°5 135.8 0.3 -1.4 
122.1 122.0 125.3 0.1 -2.6 
142.9 142.1 143.0 0.6 -0.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-10 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


CANSIM Indexes Percentage change 
vector June 2010 from 


number “June 2010 May 2010 June 2009 May 2010 June 2009 


2002=100 
All-items (v41692462) 113.4 113.6 112.8 -0.2 0.5 
Special aggregates 
All-items excluding food (v41692587) i)1p23s) eS 111.8 0.0 0.6 
All-items excluding food and energy (v41692588) 110.0 110.0 110.1 0.0 -0.1 
All-items excluding energy (v41692593) giao eG TALS -0.1 0.0 
All-items excluding gasoline (v41693265) 112.0 112.0 111.4 0.0 0.5 
Energy 1 (v41692594) 138.9 140.0 130.1 -0.8 6.8 
All-items (1992=100) (v41713427) g3o7) 133.8 133.0 -0.1 0.5 
Food (v41692463) 118.0 118.4 4727 -0.3 0.3 
Food purchased from stores (v41692464) 117.4 118.0 117.6 -0.5 -0.2 
Meat 2 (v41692465) TIES} 114.6 116.1 0.8 -0.5 
Dairy products 2 (v41692475) 122.9 123.9 12355 -0.8 -0.5 
Bakery and cereal products (excluding infant food) 2 (v41692480) 128.1 129.6 130.4 -1.2 -1.8 
Fresh fruit 2 (v41692484) 105.6 106.2 112.9 -0.6 -6.5 
Fresh vegetables 2 (v41692487) 105.8 109.7 106.3 -3.6 -0.5 
Food purchased from restaurants (v41692494) 119.2 119.3 117.9 -0.1 fed 
Shelter (v41692495) 113.4 113.3 111.6 0.1 1.6 
Rented accommodation (v41692496) 109.5 109.3 107.8 0.2 1.6 
Owned accommodation (v41692498) 112.0 AIS, kore 0.1 -1.0 
Replacement cost (v41692499) 118.5 117.4 lien 0.9 SIH 
Homeowners’ home and mortgage insurance (v41692501) 132.0 134.6 146.7 -1.9 -10.0 
Homeowners’ maintenance and repairs (v41692502) 119.4 119.0 115.9 0.3 3.0 
Water, fuel and electricity (v41692503) 128.7 128.7 Ze 0.0 14.7 
Electricity (v41692504) 125.0 125.0 102.7 0.0 PANT 
Natural gas (v41692506) 120.9 120.9 113.0 0.0 7.0 
Fuel oil and other fuels (v41692507) 189.2 189.2 154.8 0.0 22.2 
Household operations, furnishings and equipment (v41692508) 105.9 106.2 106.3 -0.3 -0.4 
Household operations (v41692509) digdes 111.6 AOS -0.3 0.5 
Telephone services (v41692511) 104.6 104.6 102.8 0.0 1.8 
Internet access services (v41693226) 94.8 94.8 93.8 0.0 tet 
Household furnishings and equipment (v41692516) 96.2 96.6 98.2 -0.4 -2.0 
Clothing and footwear (v41692523) 97.0 98.0 96.9 -1.0 0.1 
Women’s clothing (v41692525) 86.6 88.2 90.1 -1.8 -3.9 
Men’s clothing (v41692526) 89.2 93.4 89.7 -4.5 -0.6 
Footwear (v41692528) 103.8 98.6 97.5 5:3 6.5 
Transportation (v41692531) 147-3 117.3 116.7 0.0 0.5 
Private transportation (v41692532) 116.7 alfa 115.4 -0.3 434 
Purchase and leasing of passenger vehicles (v41692534) 90.1 90.4 89.0 -0.3 a2 
Gasoline (v41692537) 156.0 158.1 i Pavel -1.3 1.6 
Passenger vehicle insurance premiums 3 (v41692540) 128.8 128.8 128.1 0.0 0.5 
Public transportation (v41692542) 122.6 119.3 i2ieo 2.8 -3.8 
Health and personal care (v41692547) 112.9 113.6 i252 -0.6 0.6 
Health care (v41692548) a WATE ilakshré dilivas -0.8 0.3 
Personal care (v41692554) 107.3 107.7 106.1 -0.4 a 
Recreation, education and reading (v41692557) 111.8 111.5 112.5 0.3 -0.6 
Recreation (v41692558) 99.5 99.1 101.6 0.4 -2.1 
Education and reading (v41692566) houl-7é 152.0 147.2 -0.2 34 
Alcoholic beverages and tobacco products (v41692570) 4125.2 125.0 124.2 0.2 0.8 
Alcoholic beverages (v41692571) ikSeZ 114.8 114.0 0.3 1.1 
Tobacco products and smokers’ supplies (v41692577) 13733 1372 136.8 0.1 0.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-11 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


CANSIM Indexes Percentage change 
vector June 2010 from 


number “June 2010 May 2010 June 2009 += May 2010 ~—- June 2009 


me 


2002=100 
All-items (v41692598) Moa 114.3 114.9 0.7 0.2 
Special aggregates 
All-items excluding food (v41692711) 114.6 113:8 114.4 0.7 0.2 
All-items excluding food and energy (v41692712) lee 110.8 lites 0.8 -0.5 
All-items excluding energy (v41692717) 112.8 ES) 1 ikeyes! 0.8 -0.4 
All-items excluding gasoline (v41693267) 114.1 iploee, 114.1 0.8 0.0 
Energy 1 (v41692718) 136.0 136.0 128.0 0.0 6.3 
All-items (1992=100) (v41713430) 135.4 134.4 135.2 0.7 0.1 
Food (v41692599) Aico 116.5 117.3 0.9 0.2 
Food purchased from stores (v41692600) 116.4 115.0 116.2 ha? 0.2 
Meat 2 (v41692601) 110.0 108.6 108.3 i fece 1.6 
Dairy products 2 (v41692611) 118.4 119.0 121.7 0:5 22Nt, 
Bakery and cereal products (excluding infant food) 2 (v41692616) 119.5 120.0 122.6 -0.4 -2.5 
Fresh fruit 2 (v41692620) 121.0 1 108.1 5.0 11.9 
Fresh vegetables 2 (v41692623) 105.3 104.2 105.3 fit 0.0 
Food purchased from restaurants (v41692630) 119.7 O27 119.4 0.0 0.3 
Shelter (v41692631) 128.9 127.3 127.9 1.3 0.8 
Rented accommodation : : : ; 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : é : : : : 
Water, fuel and electricity (v41692632) 13620 136.4 128.0 0.1 6.6 
Electricity (v41692633) 97.9 97.9 101.3 0.0 -3.4 
Natural gas : é ; : , : 
Fuel oil and other fuels (v41692635) 183.4 183.4 155.6 0.0 N70 
Household operations, furnishings and equipment (v41692636) 101.9 102.0 105.0 -0.1 -3.0 
Household operations (v41692637) 109.7 109.6 110.4 0.1 -0.6 
Telephone services (v41692639) oa 99.1 99H 0.0 0.0 
Internet access services (v41693227) 101.4 101.4 106.4 0.0 -4.7 
Household furnishings and equipment (v41692644) 88.6 88.8 96.0 -0.2 -7.7 
Clothing and footwear (v41692651) 96.2 95.9 97-9 0.3 -1.7 
Women’s clothing (v41692653) 86.5 89.9 88.3 -2.0 
Men's clothing (v41692654) 99'5 94.8 96.4 Sia 
Footwear (v41692656) 98.8 shi 106.0 -6.8 
Transportation (v41692659) 118.3 117.8 116.9 1.2 
Private transportation (v41692660) 118.3 118.6 114.8 3.0 
Purchase and leasing of passenger vehicles (v41692662) 925 93.6 91.0 1.6 
Gasoline (v41692665) Aver ISier, 129.4 f 6.4 
Passenger vehicle insurance premiums 3 (v41692668) 179.0 179.0 174.0 .0 PIAS) 
Public transportation (v41692670) 117.9 113.4 126.9 0) -7.1 
Health and personal care (v41692675) 114.5 115.9 114.1 2 0.4 
Health care (v41692676) 120.0 119.8 118.2 wz eS 
Personal care (v41692682) 108.0 110.8 109.0 iS -0.9 
Recreation, education and reading (v41692685) 96.7 95.6 96.8 V2 -0.1 
Recreation (v41692686) 92.8 91.7 93.7 4 -1.0 
Education and reading (v41692693) 116.4 TiS Aree 0 4.2 
Alcoholic beverages and tobacco products (v41692695) 135.3 13572 1337 0.1 1.2 
Alcoholic beverages (v41692696) 110.3 110.4 108.2 -0.1 1.9 
Tobacco products and smokers’ supplies (v41692702) 164.1 163.9 163.2 0.1 0.6 


RR, RR A 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-12 


The Consumer Price Index — June 2010 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 3 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 4 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


ee 


CANSIM 
vector 
number 


(v41692722) 


(v41692835) 
(v41692836) 
(v41692841) 
(v41693269) 
(v41692842) 

) 


(v41713431 


(v41692723) 
(v41692724) 
(v41692725) 
(v41692735) 
(v41692740) 
(v41692744) 
(v41692747) 
(v41692754) 


(v41692755) 


(v41692756) 
(v41692757) 


(v41692759) 


(v41692760) 
(v41692761) 
(v41692763) 
(v41693228) 
(v41692768) 


(v41692775) 
(v41692777) 
(v41692778) 
(v41692780) 


(v41692783) 
(v41692784) 
(v41692786) 
(v41692789) 
(v41692792) 
(v41692794) 


(v41692799) 
(v41692800) 
(v41692806) 


(v41692809) 
(v41692810) 
(v41692817) 


(v41692819) 
(v41692820) 
(v41692826) 


June 2010 


118.4 


MiliZa6 
114.0 
115.5 
talveo 
153.6 


qSilaw 


121.8 
120.8 
125.8 
AANA) 
WARS 
132.2 
140.6 
124.1 


134.5 


159.4 
155.1 


198.7 


107.2 
113.9 
99/3 
73.6 
92.4 


95.6 
84.9 
92°5 
94.1 


108.8 
106.9 

84.4 
134.2 
155.4 
(RSS, 


113.5 
116.5 
tS) 


100.3 
97.7 
115.3 


147.0 
136.0 
158.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Northwest Territories 
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Indexes 


May 2010 


117.8 


117.3 
113.6 
114.8 
AAS 
153.6 


137.0 


120.0 
118.3 
120.5 
114.7 
116.3 
133.7 
137.9 
124.1 


134.4 


159.4 
155.1 


198.7 


106.4 
NS ig 
es) 
73.6 
90.5 


94.9 
82.7 
94.0 
92.8 


108.3 
107.4 

85.4 
134.2 
155.4 
114.5 


113.5 
A179 
ATOR 


100.0 
97.4 
114.6 


147.0 
136.0 
158.0 


June 2009 


2002=100 


116.9 


116.6 
113.6 
114.5 
116.4 
147.6 


136.0 


118.2 
118.2 
120.6 
115.7 
125:9) 
120.0 
135.3 
118.0 


132.4 


148.4 
153.7 


174.4 


106.9 
113.1 
9953 
81.7 
93.1 


93.9 
83.8 
96.9 
84.5 


108.9 
104.8 

82.1 
135.2 
143.3 
127.9 


at le 
114.6 
109.2 


100.5 
98.4 
Pia he 


146.2 
136.5 
155.6 


Percentage change 
June 2010 from 


May 2010 
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Table 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 


historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 
Newfoundland and Labrador (v41691244) 
2005 105.7 106.2 106.6 107.5 107.55 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 108.4 108.7 1096 1106 1104 110.5 110.9 109.7 1089 109.1 109.3 109.5 
2007 A096) TO tite Adi lai 114.9 A116 Wad Ta Wii Tite tite TW1a 
2008 114.9 4424 4129: 113.6 1145 W164 1163 115.8 116.2 415.1 114 2oidod 114.3 
2009 112.9) 143:4 413.5ecdt44) 115.22.115.8 4115:24 415.0 1152°°114.6 1156554152 114.6 
2010 (Sy. Wiese Sea) AIO Sine aire + : eg . - " bd 
Prince Edward Island (v41691379) 
2005 106.5 106.7 107.6 108.6 109.1 1089 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 HOS) OMe AIO! Ais) GH ae Ss eS ae als iy aaah tae 111.6 
2007 111.5 Add A138: 3eA1S Fe dd426 414.1 114.0) 113.8 114.0 114.1 114800947 113.6 
2008 114.2 1146 1158 116.7 1189 119.5 120.0 1193 120.3 1186 116.9 114.7 117.5 
2009 114.4 9 M15:.79 116 GeeO4Pd17.6. 1085 1184RH18.3. 1186 117-7 TOR 146.1 117.3 
2010 118.7 118.8 119.3 119.1 119.2 119.2 2 i 8 ¢: at *, 
Nova Scotia (v41691513) 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 108.8 110.4 109.8 109.1 109.3 108.2 
2006 109) Same 090d 09! Gumdi i Ommeth tee del (eON ddi(eSimen dl Ae ei OLGn 1 Osduen 110-4 aedOr 110.4 
2007 (0; tied OM Ome 25 yen Salem SiON 1SOme 1257, itn 2.68 13:56 112.5 
2008 113.5, 443.9: 114580165 41744478 11768. 1177 117.6. 196. 401815.0artis4 115.9 
2009 Ti Sidee i 4ese 114.50 115.0) od 45:Siet1615 6 1.6. sd Oa) edilOnG atl 5.08 tieOmmdnioss 1150 
2010 Kee) Hae) alrere Nile) irate alate x iy ~ 4 : - “ 
New Brunswick (v41691648) 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 1084 109.1 109.2 
2007 10S “OSG Nyy nA GEER “KS! Gq) hE A AGRI SAMIeP aaKES Ais 
2008 114.7 AAT 9 14228 113.95 414.5 144.9) 1149 114.7 1134 FZ be 2 413.2 
2009 iihiest IO) GHBS WS Wey ne ae ENG) ie dine dii3.5 
2010 (1549 115.6 15:8 ib San 15st lour es . : " is = Bs 
Quebec (v41691783) 
2005 105.3 105.6 106.4 106.4 1065 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.4 1086 108.7 108.7 
2007 108.8 1096 110.4 110.6 111.1 110.7 1106 110.1 110.5 110.5 110.8 111.1 110.4 
2008 111.0. WAS Wipe 418.6 114A 114 ASS 114.0; 11S. Oe aati i cea 
2009 iHiey MIs SG Gee inl SY IGS ARG) SIG HIBS) “SRS Ke ee) 113.4 
2010 114.0 1142 1145 1148 1149 1148 . ‘ : a “ it z 
Ontario (v41691919) 
2005 105.1 105.8 106.4 106.5 1066 106.8 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 108.8 109.1 1095 109.3 109.0 109.1 108.5 1084 108.6 108.8 108.8 
2007 HOS Oe AGIOS) aaa! SiGe sala) anal BIOS) ®t) SHA aa 110.8 
2008 110:085911.40 414 cide edts.G42 115d 414-8 115 S118.7 811358 tie (ies 
2009 112.4 413.4 419 Fee 14.09 144.2) 11S 114.7 11S 189 «Tiedt 1ASe7 
2010 avis) site) shee) aI IGE SI Ss . e ‘ - ei ie 
Manitoba (v41692055) 
2005 105.0 105.2 105.6 106.3 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 1076 108.5 109.2 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 109 109 4e 110-40 MMe add. 7 1122 Teh e110 a Crsma 10:9 110.9 
2008 110,6B i112 isis ed S.S 414.4 115.09 4150) 4952.57145. 113.88 113.0 113.4 
2009 112.40 413:1 ASO MASP 4 115.1 115109 A14B 11451144 114.70 4142 114.1 
2010 114.3 1146 114.7 1148 115.0 114.9 ss % . bs - . S 
Saskatchewan (v41692191) 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 109.6 1096 109.8 110.4 109.3 109.1 108.8 108.9 109.1 
2007 109.57 109:9) 4110 4 ee tS 6e 13.1 11SiSe SH is4 1110) Sie 1259 112.2 
2008 113 0N13.6 114 oe i546 2eeett 7.0 1dGOmedd7.0) 9 117-c0116-9) 116;7eedi ors 115.9 
2009 115.7° 16,5 416.6 496-0 417.0 118.2 11804179 THT SOIT Sori? 4161 cy ae 
2010 ails WATE AIA es RoMay ai ense asl hayts a - Y _ . a . 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 

Alberta (v41692327) 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 110097. 110 Salted 222 aS SAP IS:9) 4 eds 0m 443-7 3414.2 112.3 
2007 1147 5:0" 116 45 itree 17-8) A188) 119A 119.3" 119-4 118.6559 0 dd8:9 117.9 
2008 118-Se 907 (19'S ReI 2th 1222 “424.0 9123137 124:4° 122.8121 S21 Oat! 121.6 
2009 120202175" 120 OMNI 2045 821-45 41220) 9121-59 9122:0) 121.59 124.626 eee i215 
2010 122,30 22:7 A22NieI 22 Oho A227 = 3 a % s +, ‘ 
British Columbia (v41692462) 
2005 104.8 105.0 105.3 106.0 1063 106.4 1066 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 108.4 108.3 108.7 108.8 108.1 
2007 109!09 MOON) 109: Sest09 re 10:5. 410.38" 110;5) 110:4 1105 “1410 OR Asie dO 110.0 
2008 (09:98 AAOlS”  11G:CaitdeStet12.85 13°67 114.2 40” ae hd 2 anid A123 
2009 114-4 dd: ON 2 Osea eet 2.99 192:8 12:45 12.8) 27 etd at 2 142:3 
2010 1122 AMS.2) 9 1126 eee 3:62 dA a4 - 2 a a 4] = 
Whitehorse, Yukon (v41692598) 
2005 103.1 103.3 103-9 104.4 1049 105.3 105.4 105.7 106.8 106.8 107.1 106.3 105.3 
2006 106.4 105.9 105.9 106.9 107.5 107.9 107.5 107.7 107.2 106.3 1063 106.3 106.8 
2007 107-08 107-3» 103-0 SM08:765 309.5; 10957, 111027 1110:5" 110:8' 110-4 1027 0:6 109.5 
2008 110.4 110.1 111.0 111.8 113.6 1146 115.3 115.4 1148 1149 1146 113.9 113.4 
2009 113.05 4438.7 113:6ee1t3:4-114.0 “114:9" 114.4 9114.2° 113.7 113:4edds9 6 113.4 113.8 
2010 TIS Oued 4. 4 1S 4d Oee 423 S1So4 se Z = = = . : 
Yellowknife, Northwest Territories (v41692722) 
2005 104.66 104.8 1049 105.2 106.1 106.4 1064 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 107.7 
2007 108:95 109s” 109/SmeItOAsa Slits) eilt6. 11.5 tetel 1d Gre | ee 0 Ouest 110.8 
2008 Uti ht238> AAS Sea eS. 1616) 11616 waddiG:9" 17.20 1G:S eal Odea ee 11522 
2009 114 3eWd4 5 114 Seaton d16.0) Ate! 116.5 N63) 416 4G S.inGs2 Balto 115.9 
2010 IWG:3— dA TAGS eetdie2ee Tl 78: Pade 4 = se 2 Es e =: re 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2005 102.0 101.7 101.8 102.1 102.8 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 104.5 104.8 105.1 104.8 104.4 105.0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 108.9 109.1 108.1 108.2 108.7 107.9 
2008 10825 108-45 A08i255109/0)5 1098) 11G5: Wd 6122 19 eel i Oa 2 110.4 
2009 11S ede = Ti 2aee Som Son doco “1S. S40) 113.25 eee td ed 112.6 
2010 US a lade “tl Oired Ome tl? ed 229 es = ae i és +. = 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 11 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


St. John’s, Newfoundland and Labrador 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Charlottetown and Summerside, Prince Edward Island 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Halifax, Nova Scotia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saint John, New Brunswick 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Québec, Quebec 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Montréal, Quebec 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Toronto, Ontario 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


ee nce smmemmmmmmeemeeeem 
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CANSIM 
vector 
number 


(v41692846) 
(v41692847) 
(v41692848) 
(v41692849) 
(v41692850) 
(v41713405) 


(v41692852) 
(v41692853) 
(v41692854) 
(v41692855) 
(v41692856) 
(v41713407) 


(v41692858) 
(v41692859) 
(v41692860) 
(v41692861) 
(v41692862) 
(v41713409) 


(v41692864) 
(v41692865) 
(v41692866) 
(v41692867) 
(v41692868) 
(v41713411) 


(v41692870) 
(v41692871) 
(v41692872) 
(v41692873) 
(v41692874) 
(v41713413) 


(v41692876) 
(v41692877) 
(v41692878) 
(v41692879) 
(v41692880) 
(v41713414) 


(v41692882) 
(v41692883) 
(v41692884) 
(v41692885) 
(v41692886) 
(v41713416) 


(v41692888) 
(v41692889) 
(v41692890) 
(v41692891) 
(v41692892) 
(v41713417) 


Indexes Percentage change 
June 2010 from 
June 2010 May 2010 June 2009 May 2010 June 2009 
2002=100 
117.2 11753 115.8 -0.1 ae 
129.9 129.6 127.0 0.2 aS 
112.4 112.0 107.3 0.4 4.8 
130.0 129.5 128.7 0.4 1.0 
143.6 143.6 5 YE 0.0 4.3 
137.6 137.6 135.9 0.0 1.3 
118.9 118.9 118.2 0.0 0.6 
122.4 122.4 120.8 0.0 ies 
ai a 112.0 110.5 0.1 1.4 
ee ioe 116.0 0.0 -2.4 
162.8 162.9 151.0 -0.1 7.8 
139.3 139.2 138.5 0.1 0.6 
116.7 41724 116.0 -0.3 0.6 
1223 422.2 i215 0.1 0.7 
108.7 108.6 107.3 0.1 1.3 
123.0 122.7 W228f, 0.2 0.2 
137.8 137.7 135.6 0.1 1.6 
139.0 139.5 138.1 -0.4 0.7 
116.0 116.0 114.6 0.0 iz 
125-2 124.3 121.8 0.7 2.8 
111.9 111.8 109.5 0.1 pve 
121.4 121.0 120.1 O38 LH. 
147.9 145.4 138.2 ee, eo) 
1374 137.1 135.5 0.0 g 
114.8 114.8 114.2 0.0 0.5 
1212 121.0 119.7 0.2 1.3 
112.1 112.0 109.9 0.1 2.0 
125.8 125.5 42551 0.2 0.6 
120.5 120.5 417.9 0.0 2.2 
133.4 133.4 132.6 0.0 0.6 
114.8 114.9 114.3 -0.1 0.4 
120.0 120.1 119.4 -0.1 0.5 
110.4 110.2 108.9 0.2 1.4 
125.2 125.4 125.9 -0.2 -0.6 
421-1 42184 118.2 0.0 Pe 
132.9 132.9 132.3 0.0 0.5 
116.1 116.4 114.2 -0.3 ‘Erg 
124.3 124.4 120.7 -0.1 3.0 
108.7 108.5 107.1 0.2 1 
128.2 128.1 125.4 0.1 Paps 
142.3 144.1 132.2 -1.2 7.6 
141.5 141.8 139.1 -0.2 4 IY 4 
116.1 116.3 114.0 -0.2 1.8 
120.5 120.4 116.9 0.1 3.1 
109.8 109.7 108.0 0.1 len 
123.0 122.6 120.5 0.3 2a 
134.9 136.9 122-7 -1.5 9.9 
139.9 140.2 137.4 -0.2 1.8 


Table 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


The Consumer Price Index — June 2010 
ne ee 


CANSIM Indexes Percentage change 
vector June 2010 from 
number “june 2010. May 2010. June 2009+ +~May 2010. June 2009 
2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 112.3 112.5 4942 -0.2 1.0 
Shelter (v41692895) 106.3 106.3 106.2 0.0 0.1 
Rented accommodation (v41692896) 104.2 104.3 103.5 -0.1 0.7 
Owned accommodation (v41692897) 103.4 103.3 103.3 0.1 0.1 
Water, fuel and electricity (v41692898) 130.1 130.1 130.3 0.0 -0.2 
All-items (1992=100) (v41713418) 133.9 134.2 132.7 -0.2 0.9 
Winnipeg, Manitoba 
All-items (v41692900) 114.6 114.8 114.9 -0.2 -0.3 
Shelter (v41692901) 120.5 120.4 121.7 0.1 -1.0 
Rented accommodation (v41692902) fe ees 117.0 113.9 0.1 2.8 
Owned accommodation (v41692903) AZ, 123.5 125.3 0.2 -1.3 
Water, fuel and electricity (v41692904) TAZ s AIZ7 sere 0.0 42 
All-items (1992=100) (v41713420) 141.3 141.5 141.7 -0.1 -0.3 
Regina, Saskatchewan 
All-items (v41692906) 118.9 118.9 118.3 0.0 0.5 
Shelter (v41692907) 140.1 139.2 138.4 0.6 5 PE 
Rented accommodation (v41692908) 123 123.1 117.6 0.3 5.0 
Owned accommodation (v41692909) 152-4; 151.4 451-9 0.9 0.8 
Water, fuel and electricity (v41692910) 12255 1225 4221 0.0 -0.2 
All-items (1992=100) (v41713422) 148.1 148.1 147.4 0.0 0.5 
Saskatoon, Saskatchewan 
All-items (v41692912) 119.5 119.6 119.1 -0.1 0.3 
Shelter (v41692913) 141.8 141.5 140.9 0.2 0.6 
Rented accommodation (v41692914) 131.8 131.3 124.9 0.4 3.5 
Owned accommodation (v41692915) 147.6 147.3 148.4 0.2 -0.5 
Water, fuel and electricity (v41692916) 132.6 132.6 132.5 0.0 0.1 
All-items (1992=100) (v41713423) 147.1 147.3 146.7 -0.1 0.3 
Edmonton, Alberta 
All-items (v41692918) 122.7 122.8 122.2 -0.1 0.4 
Shelter (v41692919) 147.4 145.8 147.0 as 0.3 
Rented accommodation (v41692920) 128.1 128.4 128.5 -0.2 -0.3 
Owned accommodation (v41692921) 147.8 147.8 148.5 0.0 -0.5 
Water, fuel and electricity (v41692922) 165.5 1553 159.8 6.6 3.6 
All-items (1992=100) (v41713425) 149.6 149.6 149.0 0.0 0.4 
Calgary, Alberta 
All-items (v41692924) 122.9 122.8 122.1 0.1 0.7 
Shelter (v41692925) 146.4 144.5 144.5 5 Pe ses) 
Rented accommodation (v41692926) 117.6 seers 120.1 -0.1 -2.1 
Owned accommodation (v41692927) 159.9 159.5 159.1 0.3 0.5 
Water, fuel and electricity (v41692928) 127.7 117.1 TATA 9.4 9.1 
All-itetns (1992=100) (v41713426) 154.7 154.5 153.6 0.1 0.7 
Vancouver, British Columbia 
All-items (v41692930) 114.5 114.6 113.3 -0.1 11 
Shelter (v41692931) 116.1 115.8 EPL 0.3 3.0 
Rented accommodation (v41692932) 110.2 109.9 108.2 0.3 1.8 
Owned accommodation (v41692933) 117.2 116.8 ise 0.3 13 
Water, fuel and electricity (v41692934) 123:5 123.5 107.6 0.0 14.8 
All-items (1992=100) (v41713428) 135.9 135.9 134.4 0.0 1.1 
Victoria, British Columbia 
All-items (v41692936) 112.6 112.8 112.5 -0.2 0.1 
Shelter (v41692937) 111.0 111.0 141.4 0.0 -0.1 
Rented accommodation (v41692938) ti 2 110.8 108.6 0.4 2.4 
Owned accommodation (v41692939) 106.1 106.2 110.0 -0.1 -3.5 
Water, fuel and electricity (v41692940) 142.2 142.2 121.5 0.0 17.0 
All-items (1992=100) (v41713429) 132.2 132.4 132.1 -0.2 0.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
eee ee ee ee eee eS ee 
2002=100 

St. John’s, Newfoundland and Labrador (v41692846) 
2005 10545 105.9) 106 SEO 102s 10730 O76 107e7 1092 107.85 107. 9s 10776 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 108.5 108.7 108.8 109.1 
2007 10925 109 Set ORS me OlOe 1 OLO matte Sind lente ul Ol 7a On/aemalit de Omi te omen 110.7 
2008 AiMEGee OMe Ome 26 1 4tOmMI 4 Onis Omm i OcOm il ioronmml +: Ome 4ecemnuors 114.0 
2009 TI StOM Al GlOMil Savant aes dtOrGemilo-G ellosom et toel Oren iio: Ome lore 114.7 
2010 ileal SPIKES) Wi USPTO) AUIS SI “ e . 53 & " a 
Charlottetown and Summerside, Prince Edward Island 

(v41692852) 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 109% il O:2 OOO tea AZO m A WARSe Zed tide elie OO. l lOlfaemtlile 111.0 
2007 TACO eee Omnia el SeOM do: O. mel docAmlelorOi stil GavemumilGsO. alii Omendn ro T1382 
2008 ASS) AR2e ito oeedito:2)  118cSe i826  119:2 186 11 DOm e182 iG Ge 140 116.9 
2009 WO Wales) aisha see ales GMA ANAK alts) alte} Slice a laifeits) a! 7! ulin 
2010 118.3 1184 119.0 1188 118.9 118.9 * _ Es = - " -< 
Halifax, Nova Scotia (v41692858) 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 108.5 108.6 107.6 
2006 108.6 108.3 108.9 110.2 110.5 110.3 110.5 110.7 110.0 109.7 110.0 109.7 109.8 
2007 OShae1 4 OlOmeallil kame ile Oueeli2eonmel 225i | 2e 4a 222 si ZOemmtil Zoom oe tama oat 112.0 
2008 1t2:9 9 1418 AS O48 111602 e629) 1G Ola G19 16 Si ai.o:3 id arometonO W532 
2009 SMe OOM MLA 47 OSes OOM Ont me MnlOs2emhiGonm 1 240 Ia OrOmen Iu Lo lene! 
2010 1S i Geomeail OMmitieoe lhl ailummnloor “ re » - 4 A 2 
Saint John, New Brunswick (v41692864) 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 1089 107.9 108.4 109.0 109.2 
2007 OO 09: Ce OrGmede 2 li eae aided Ae dle 25 edi Ae tnt eee ER) hall qe? 
2008 Tian A cOme dle cee ee 4eOn 4: Oued Omit 4:4 at (Acme Sco me iiizen mel ee Wy 
2009 Tae 2 i227 TS Seid Or Aaa a2 ano aA iS rdeeinl4eo 4\iileoy- Tf 
2010 W1Sete 15 Oe Gade Oe 11 GO a1 1620 - a 4 a a4 
Québec, Quebec (v41692870) 
2005 10523" 105:6 #1064 106:3% 10655 1069) 1008 MO74 “108-55 M0757. 107-55e 07.4 106.9 
2006 108.2 108.0 1084 109.1 109.3 109.1 109.2 109.2 108.4 108.2 108.4 108.4 108.7 
2007 108359 10932 Oe OSs til Ose OA {OLA OOISn 10:21 O}2 = qOLom ad Or8 On 
2008 AAOG ieee 2 On i oem s/c Ona OolmelulstOmenh 2a 7am lee leeds 112.4 
2009 eZee ZO me eae 2. Om lS Omlitaec,  uloum ule. Coen ovOn mii Seom mis deomelelia. 0 tits 
2010 MIAO 1142 AES atee 114Sed4.8 x a ¥ 5 " é. 3 
Montréal, Quebec (v41692876) 
2005 10531" 105:4 1106-2 106'2) 106:45 106:7 106:8) 107.3 108228 107.5, 107-5) 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 108.9 108.4 108.6 108.7 108.6 108.6 
2007 LOST 109: SnilO Sema Oto oti OFC melil OL Sime OP Set OlO! eit Osan) 1 Os Amat al Ob amen O 110.3 
2008 MAO see titan 2e2 eo Ameio Ga dS Omid Seo. atl Srommalit 2: OmeihI2 4mm InEG 112.6 
2009 Dai 4 eit ZefemiiZ2O8 iiss Mido doom 14.0) i SeSm ai ouvamelnl desea iaeO 1325 
2010 114.0 1142 1145 114.8 114.9 114.8 5 ss te “ rs ai ie 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 

(v41692882) 4 
2005 105.0 405.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 1085) 109 CeO eis At Se idl ede AOLO TOOm TOL OG ee Ors 110.7 
2008 WO TAO HE Smai2ed) 113 4d 14009115 Omi: 8) 1 S.Om 136 Morom eter Tse 
2009 ZS tl SOM tS Gmail Sete 4:On 14:23 Sesmo oe ah io Omelet oh 4eOmalnaed i SETe 
2010 Hea iS W538) 11585 64. 116 " Bs i = 3 _ as 
Toronto, Ontario (v41692888) 
2005 105.0 105.6 106.4 106.3 1065 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 108.5 108.1 108.0 108.3 108.5 108.4 
2007 1OSEZ 109.3 MO SSmeet LOPS adil 1e2ee OG © 41 Onganet 1 OGr Oem Osetia Oneal tala 110.5 
2008 10ers eMitnommelbli Zee) hi Sioee dil S:Om a) 14 Omenidaer (14 Om tl Gavan com sho. 0 ised 
2009 (IZ Ors 2a dAStse Mise) 11S:ON 14:0) 116s 41916) 11S:7e 14.0 114:4ee tO) meeisiG 
2010 alata alate Me alitersh euliiems) elaksych ata Kona| i e Pe ss - - 
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Table 12 — continued 


The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 

Thunder Bay, Ontario (v41692894) 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 1066 106.6 106.9 
2007 106.2 107.3 1083 108.4 108.8 108.3 1086 108.3 108.3 107.9 108.2 108.1 108.1 
2008 NOT QBAOS4 OS, 109 Te Ole elle 2 date ideo AZ2e OLS dOLSeeiiOM 110.4 
2009 AOS ee OlS MOS Ore OR ee 103 Ole MAO 4A a1O:2) 4 10:95 1104 110.5 
2010 (AIO Ase Wil WA ey 2s} a - * - Z é - 
Winnipeg, Manitoba (v41692900) 
2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 108.6 108.9 109.0 108.6 108.5 
2007 10901094 SOS 1108s Tit Aedes AO ded eile Gant 1019s ti Omid nr, 110.8 
2008 AON TA Asem 1226S ti Si eed 422 Coen 40 ii SOni14:2) 4S Ometi2-o ilies) 
2009 M2 SS OM AZO Sto Wa ao) ATA Beta Bae 14 See 114-2440 113.9 
2010 114.1 1144 1145 1146 1148 114.6 a zs 4 = x 2 ss 
Regina, Saskatchewan (v41692906) 
2005 105.4 105.7 106.3 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 108.6 108.8 108.9 
2007 HOSS O97. MiAnROMtdeon it ZO eA Saat 12 omen 12 2 ae Ou eM eee eee Uhl 
2008 112.3 112.7 113.6 114.4 115.4 116.2 116.3 1164 116.9 1166 116.4 115.6 115-2 
2009 (ISOM G4 SAG GaiG2. tdi aletoo 8 it SOne SiO diz Ommllita4 en dieommdalies Ani.2 
2010 walsh ili@Als) aikeka aiien7e ales) ales) f: os e i * ee = 
Saskatoon, Saskatchewan (v41692912) 
2005 105.4 105.6 1062 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 109.6 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 109.5 109.9 110.7 111.9 1124 113.5 114.1 114.1 114.4 1141 114.3 114.0 dAZE7, 
2008 421150 116.0 116.9) 176) 11853 Ade dS 11823 110M Inie di6:9 qAved 
2009 16:9" A478" AN78" 1174 118 119 11 SORTS OM 1tSSeitS set eton 1484 118.2 
2010 (alse. alse AIS) ale SHIR) alate ss 2 s 2. Pe : fe n2 
Edmonton, Alberta (v41692918) 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 110.6 110.2 110.1 109.4 108.6 
2006 A1OG SAO AOC 11a 12 eG 2S SOF 11St2ee 112-2 41 3:Oneli So 112.0 
2007 AAS SOR 42 Se Ose A One delied amet OG) ai Croan (O<em ObtmmetiiGrs: at Orommel iG. 117.4 
2008 TTS S eh Ss7 lOO met Z2decee ION 2 Orin 2O-OmeI2O-O0m22-omed 2 1 Oude 240 121.4 
2009 12022 Oa ZO;9 200m 21 One 2222121 Oei2e ec ede Om 2a 20 121.6 
2010 1222 22 See22e S220 me 22.80 eed # ‘A ie 3 oe s x 
Calgary, Alberta (v41692924) 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109.9 108.9 109.5 110.9 112.0 111.7 1136 1144 114.7 113.5 114.2 114.7 Te Pas} 
2007 ASO aS GR agOse tilicOmet 17.08 mil COmminOnl = Ors aI OLo n/a toe me Loe 118.0 
2008 118 SSA Ose eI ZOOM Zte2etie2. oe i2o.0) size. ONI24: Ae 1235 121.6, 91220) a2akS 121.8 
2009 120 eee 1h 2a 20 Gee 2d opeie2et 12 bOP i221 eon 21 ON tee oeel Ar 
2010 122.4 122.8 1223 1224, 122.8 122.9 a a = 2 a = = 
Vancouver, British Columbia (v41692930) 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 108.4 108.5 108.7 108.4 108.4 108.9 109.1 108.0 
2007 109.0 109.3 109.6 110.0 1106 110.5 110.7 110.6 110.7 110.4 110.4 110.5 110.2 
2008 AIO2S410.7 Wt 2a 18:2 sie 1114-78 114.5 114.6) 13:4 112-95 14S 112.8 
2009 TZ 2:5) Matz Oma Oe i orceeinets lit 2eORNS.6 1 SlOm bail 2.0 edb mm ees 112.9 
2010 11SH 113390) AS Oana. 1146014. - “2 < ~ 2 ~ «gf 
Victoria, British Columbia (v41692936) 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.00 110.1 109.5 109.6 109.7 109.8 
2008 109:4 O98 st0i4. ATARA 112532 SiO) 113.35 11332) A 1Sshet12:3 9 117-98 ao 111.8 


2009 AAO a dA Oe TACO 1126 Tess Ad? eZ) IZ ee teh Oe ek 111.9 
2010 111:69112:5 2.0) AZAY 12.8) A 26 <s 2: é * vo = 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont. 
Es Ont./Que. 


a 


cents per litre 


Regular unleaded gasoline at full service filling stations 


June 2009 dct 106.2 108.6 102.3 107.4 107.8 97.8 100.2 108.1 102.7 
July 2009 112.9 102.0 103.8 99.7 102.2 102.6 92.4 94.8 108.2 100.9 
August 2009 110.5 104.6 106.7 101.1 105.5 106.7 96.5 99.4 107.5 99.6 
September 2009 ida 103.0 105.3 100.0 102.8 105.2 94.6 96.2 106.3 100.1 
October 2009 106.0 98.9 101.6 95.8 99.8 102.5 94.5 96.7 101.1 95.8 
November 2009 114.5 106.0 109.1 102.3 102.0 106.6 97.5 99.2 102.5 99.1 
December 2009 112.0 101.7 104.4 100.2 101.2 103.9 95.0 95.6 97.7 96.5 
January 2010 112.4 104.6 108.9 102.7 105.9 108.7 98.3 99.7 104.1 98.9 
February 2010 109.4 103.0 106.6 100.4 102.5 106.6 98.3 98.3 103.9 98.6 
March 2010 113.0 106.7 111.3 104.6 108.5 111.3 101.2 101.7 101.9 97.8 
April 2010 113.7 107.6 110.5 104.7 105.8 111.8 101.4 101.4 107.1 98.8 
May 2010 115.3 105.8 109.1 104.2 108.1 109.5 99.8 99.6 110.0 98.8 
June 2010 110.0 102.8 104.3 99.1 102.0 106.8 98.1 96.7 107.3 95.8 
Regular unleaded gasoline at self service filling stations 

June 2009 109.0 103.0 105.3 99.9 106.5 105.3 94.4 98.8 107.4 102.9 
July 2009 109.6 99.0 101.6 97.1 102.3 100.1 89.5 93.9 106.8 99.8 
August 2009 108.1 101.4 103.8 98.5 105.5 104.3 93.7 98.3 106.2 99.7 
September 2009 108.9 99.8 101.9 97.2 102.8 103.1 90.5 95.3 104.7 100.2 
October 2009 103.8 95.9 98.5 93.1 99.7 100.5 91.6 95.6 98.9 95.9 
November 2009 110.9 102.5 106.0 99.6 101.9 105.1 94.7 98.1 101.0 98.5 
December 2009 108.9 97.9 101.2 97.4 100.8 100.8 91.3 94.4 96.7 96.0 
January 2010 109.8 101.6 105.4 100.1 106.3 105.7 95.2 98.9 102.7 98.9 
February 2010 108.8 99.9 102.8 97.6 102.4 104.2 94.9 97.7 102.7 98.9 
March 2010 112.9 103.8 107.3 101.8 108.4 109.7 98.3 100.6 100.3 98.7 
April 2010 113.0 103.8 106.8 101.9 105.7 109.4 98.2 100.7 106.1 98.8 
May 2010 112.0 102.2 105.4 101.1 107.0 106.6 96.0 98.2 109.2 98.8 
June 2010 107.3 98.1 100.3 96.3 102.0 104.1 94.4 95.5 105.7 95.5 
Premium unleaded gasoline at full service filling stations 

June 2009 diva 113.4 116.1 109.3 115.0 115.7 108.0 112.9 119.8 113.8 
July 2009 118.3 109.2 112.0 106.5 109.7 110.4 103.5 108.0 119.4 111.6 
August 2009 116.6 111.0 114.3 107.7 112.4 114.2 108.0 didn 118.7 110.4 
September 2009 117.1 110.3 111.6 106.6 110.4 113.8 105.8 108.9 117.7 111.0 
October 2009 111.8 106.2 108.5 102.7 107.4 110.7 105.7 109.5 112.6 106.6 
November 2009 119.9 113.2 115.8 109.2 109.7 114.8 107.6 112.0 113.9 109.7 
December 2009 118.0 109.0 111.5 107.1 108.8 112.1 104.9 108.8 109.3 107.2 
January 2010 118.4 111.8 116.4 109.6 113.6 116.9 107.8 112.6 Toe. 109.5 
February 2010 117.2 110.3 114.4 107.4 110.5 113.4 108.1 111.3 115.5 109.4 
March 2010 119.0 113.9 119.2 111.5 116.2 117.7 110.7 113.7 113.4 107.9 
April 2010 120.3 114.8 117.4 111.6 113.8 119.2 110.8 113.3 118.6 109.5 
May 2010 121.3 113.0 116.6 110.8 115.8 (ie 110.1 112.2 121.9 109.5 
June 2010 116.0 109.8 111.6 106.2 109.6 114.1 108.5 110.0 118.4 107.4 
Premium unleaded gasoline at self service filling stations 

June 2009 115.0 110.3 113.0 107.2 114.0 1135 106.7 111.2 118.8 113.3 
July 2009 116.0 106.3 109.4 104.4 109.8 108.4 102.0 106.9 118.3 110.0 
August 2009 114.3 108.7 110.9 106.0 112.9 112.4 106.0 111.2 dia 109.9 
September 2009 114.6 107.0 109.3 104.5 110.5 111.3 103.6 108.1 116.1 110.4 
October 2009 109.5 103.1 105.9 100.3 107.1 108.6 104.3 108.6 111.1 107.2 
November 2009 116.6 109.8 113.4 106.8 109.3 113.4 107.5 110.9 112.7 109.0 
December 2009 114.6 105.2 109.2 104.8 108.3 109.1 104.0 106.9 108.5 106.5 
January 2010 115.7 108.9 113.3 107.5 113.8 113.9 108.3 AAA 7. 114.3 109.2 
February 2010 114.8 106.6 110.9 105.1 110.1 112.5 108.1 110.5 114.3 109.4 
March 2010 119.0 111.0 115.1 109.0 115.9 117.6 111.2 113.5 112.3 109.3 
April 2010 118.9 Aide 114.0 109.3 113.3 117.4 admee 113.4 118.1 109.4 
May 2010 117.8 109.4 113.5 108.4 114.7 114.9 109.0 ae 120.7 109.6 
June 2010 113.3 105.3 107.8 103.7 109.1 112.4 107.3 108.5 118.0 107.1 
Household heating fuel 

June 2009 68.7 66.5 71.1 73.0 73.5 Talis! 75.7 80.3 80.1 75.6 
July 2009 68.7 66.5 TAA 73.0 73.5 Ten 75.7 80.3 80.0 75.6 
August 2009 68.7 66.5 71.1 73.0 73.5 Thlers 75.7 80.3 80.0 75.6 
September 2009 80.5 78.1 Cie 82.7 77.5 75.1 77.8 82.9 84.9 88.1 
October 2009 76.3 12. 73.9 82.6 78.6 74.4 80.1 80.4 86.2 85.7 
November 2009 85.5 83.8 82.5 89.8 88.4 84.3 88.3 90.0 93.7 93.9 
December 2009 83.1 81.9 82.5 87.4 87.6 84.1 89.2 88.4 93.7 91.4 
January 2010 84.2 82.7 86.3 91.9 92.5 89.2 94.1 92.4 94.0 95.9 
February 2010 84.1 78.9 83.2 87.6 90.1 85.7 92.7 90.1 93.7 91.5 
March 2010 86.7 82.2 83.2 89.8 91.0 85.8 93.0 89.9 93.3 92.2 
April 2010 89.7 82.2 84.6 91.6 92.9 87.4 93.7 92.4 93.9 92.8 
May 2010 89.2 83.3 84.6 92.8 90.7 86.8 90.9 91.6 93.7 93.3 
June 2010 89.2 83.3 84.6 92.8 90.7 86.8 90.9 91.6 93.7 93.3 
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Table 13 — continued 


Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask, Sask. Alta. Alta. Bic: B.C. Gili N.W.T. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


June 2009 106.4 107.2 95.7 97.5 114.0 108.5 106.4 120.7 
July 2009 102.1 101.9 92.4 93.5 111.9 107.2 108.4 123.7 
August 2009 102.7 102.6 95.8 95H 112.8 106.4 106.5 121.2 
September 2009 101.1 101.1 92.9 94.5 115.4 109.1 106.2 120.2 
October 2009 96.6 96.5 90.1 90.8 107.5 102.1 106.2 120.2 
November 2009 100.3 99.2 91.4 92'2 Hale 106.6 106.2 120.0 
December 2009 94.7 94.1 88.2 87.6 109.3 105.1 102.4 W199 
January 2010 LE) L 100.3 92.6 92:9 113.9 105.4 110.2 119.9 
February 2010 98.5 99.4 88.9 90.8 ASE 102.8 nd2:9 11939 
March 2010 100.9 100.8 92:9 93.1 116.9 106.5 112.9 120.4 
April 2010 103.0 102.4 92.8 93.8 118.2 106.9 112.7 120.4 
May 2010 105.5 105.4 95.2 96.0 119.0 110.7 112.9 120.9 
June 2010 101.0 99.5 89.5 89.4 117.8 112.1 112.9 120.9 


Regular unleaded gasoline at self 
service filling stations 


June 2009 107.1 106.7 93.3 98.3 110.9 107.2 105.5 118.7 
July 2009 102.5 102.9 89.6 925 108.1 105.2 106.3 fig 
August 2009 103.9 103.3 93.0 94.8 109.4 105.7 103.0 117.4 
September 2009 100.7 100.8 90.8 93.3 Za 108.1 100.8 117.4 
October 2009 96.7 96.5 88.2 89.9 104.0 101.1 101.5 117.3 
November 2009 100.4 99.3 89.1 91.8 107.6 105.4 99.8 s ulea 
December 2009 94.7 93:9 84.8 87.0 105.7 103.9 9917 117.0 
January 2010 ei 100.6 90.5 92.3 110.4 103.8 110.7 116.9 
February 2010 99.0 99.0 86.9 88.5 109.7 102.5 ahzee 116.9 
March 2010 101.1 101.0 90.5 92.2 A137 105.4 1125 116.9 
April 2010 103.2 102.5 91.4 93.3 114.9 106.1 112.5 116.9 
May 2010 105.6 105.1 92.8 94.9 115.6 109.7 112:5 116.9 
June 2010 101.1 hs) 4 87.2 89.2 114.3 110.9 112.5 116.9 


Premium unleaded gasoline at full 
service filling stations 


June 2009 117.5 118.3 108.8 109.1 127.3 121.6 fats) 1279) 
July 2009 ZI 112.9 105.9 105.4 124.7 120.4 115.3 129.7 
August 2009 114.7 114.2 108.9 107.2 125.7 119.6 113.3 130.7 
September 2009 112.3 112.8 106.0 106.4 128.6 122.3 112:2 129.7 
October 2009 107.8 108.3 103.5 103.1 120.7 115.1 112.2 129:7 
November 2009 tala ve 110.6 105.8 104.8 124.5 119.8 112.2 130.3 
December 2009 106.3 106.1 104.2 100.1 122.5 118.6 108.4 130.9 
January 2010 afaiiles) S25 107.4 105.0 127.1 118.7 114.9 130.9 
February 2010 110.4 109.7 104.0 103.3 126.5 116.0 TAZ 130.9 
March 2010 112.4 112.7 107.4 105.4 130.4 119.6 Wide 130.9 
April 2010 114.4 114.3 108.1 105.8 131.4 120.6 118.7 132.4 
May 2010 116.9 117.5 109.9 108.0 132.0 123.8 118.8 133.9 
June 2010 112.9 A122 104.9 102.0 130.8 125.2 118.9 134.9 


Premium unleaded gasoline at self 
service filling stations 


June 2009 118.4 118.4 105.4 110.3 123.8 119.9 113.4 PATE 
July 2009 115.4 ola ees) 101.8 104.7 q215 118.3 113.8 126.8 
August 2009 115.4 114.9 105.1 106.9 122.8 119.4 112.4 128.4 
September 2009 ZT 112.9 103.0 105.4 125.7 121.9 110.3 128.4 
October 2009 108.7 108.6 100.4 101.9 ails 114.8 110.7 128.3 
November 2009 112.3 111.4 101.4 104.1 12423 118.7 109.2 128.5 
December 2009 106.7 106.3 96.8 98.9 119.3 117.4 110:3 128.7 
January 2010 1145 d2:5 102.7 104.3 124.0 1z.3 118.5 128.7 
February 2010 110.7 111.0 98.8 100.7 123-3 115.9 119.4 128.7 
March 2010 A237 113.0 102.5 104.2 127.3 118.7 120.0 128.7 
April 2010 114.9 114.7 103.6 105.5 128.6 119.6 120.8 129.5 
May 2010 4th er 117.4 105.1 107.1 129.2 123.2 120.4 130.3 
June 2010 112.8 111.6 99.6 102.1 127.9 124.3 120.8 130.3 
Household heating fuel 

June 2009 74.7 TESTE ; : 81.5 92.5 89.4 83.0 
July 2009 747 75.7 ‘ ; 82.9 93.9 89.4 83.0 
August 2009 74.7 Uoee F ; 82.9 93.9 89.4 83.0 
September 2009 83.3 86.4 ‘ : 90.0 96.6 96.8 87.0 
October 2009 19:3 83.8 : ; 86.7 94.3 98.0 88.9 
November 2009 91.1 91.6 ; : 91.0 99.0 106.0 93.5 
December 2009 87.8 89.3 ‘ 88.0 100.6 103.6 94.2 
January 2010 92.4 92.2 ; 92.9 102.5 107.1 97.3 
February 2010 84.7 87.8 ; : 92.6 103.2 102.9 93.8 
March 2010 87.4 87.7 : 96.5 107.8 103.3 93.1 
April 2010 88.9 89.1 101.4 109.6 104.3 94.5 
May 2010 88.4 94.4 99.7 108.1 105.4 94.5 
June 2010 88.4 94.4 : : 99.7 108.1 105.4 94.5 


Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM April 2010 May 2010 June 2010 
vector 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12.54 12.63 PANS: 
Sirloin steak, 1 kilogram (v735176) 15.36 15.29 ome 
Prime rib roast, 1 kilogram (v735187) 20.21 Zou 21.08 
Blade roast, 1 kilogram (v735198) 10.14 10.15 10.26 
Stewing beef, 1 kilogram (v735209) 9.60 9.78 10.02 
Ground beef, regular, 1 kilogram (v735220) 7.38 7.54 7.48 
Pork chops, 1 kilogram (v735221) 9.24 9.56 9.51 
Chicken, 1 kilogram (v735223) 6.49 6.24 6.25 
Bacon, 500 grams (v735166) 4.60 4.61 4.70 
Wieners, 450 grams (v735167) 3.14 3.01 2.94 
Canned sockeye salmon, 213 grams (v735168) ora 3.22 3.24 
Homogenized milk, 1 litre (v735169) Dpae PIPES) PE IAS 
Partly skimmed milk, 1 litre (v735170) 2.16 CANCE 2.17 
Butter, 454 grams (v735171) 4.28 4.28 4.24 
Processed cheese food slices, 250 grams (v735172) Zao 2.66 2.74 
Evaporated milk, 385 millilitres (v735173) 1.97 1.98 2.01 
Eggs, 1 dozen (v735174) 2.68 2.671 2.64 
Bread, 675 grams (v735175) 2.52 2.44 2.49 
Soda crackers, 450 grams (v735177) 2.51 2.54 2.55 
Macaroni, 500 grams (v735178) 13 (ees: 1:35 
Flour, 2.5 kilograms (v735179) 4.74 4.72 4.66 
Corn flakes, 675 grams (v735180) 4.00 4.04 4.15 
Apples, 1 kilogram (v735181) 3.28 3.02 3.28 
Bananas, 1 kilogram (v735182) 1.62 1.62 1.62 
Grapefruits, 1 kilogram (v735183) 2.34 2.45 2.61 
Oranges, 1 kilogram (v735184) PBS Zoe: 2.60 
Apple juice, canned, 1.36 litres (v735185) 1:93 2.00 ‘| Ser 
Orange juice, tetra-brick, 1 litre (v735186) 3.81 3.80 SEAS 
Carrots, 1 kilogram (v735189) 1.68 ear 1.82 
Celery, 1 kilogram (v735190) 2.28 2.14 2.26 
Mushrooms, 1 kilogram (v735191) 7.98 7.84 8.03 
Onions, 1 kilogram (v735192) 2u15 2.54 2.66 
Potatoes, 4.54 kilograms (v735193) 4.22 4.28 4.38 
French fried potatoes, frozen, 1 kilogram (v735194) Papa, Pa ANT 2.18 
Baked beans, canned, 398 millilitres (v735195) 1.08 1.06 1.10 
Tomatoes, canned, 796 millilitres (v735196) 1.58 1.62 1.62 
Tomato juice, canned, 1.36 litres (v735197) 1.96 2.05 2.06 
Ketchup, 1 litre (v735199) 2.85 2.82 2.84 
Sugar, white, 2 kilograms (v735200) 2.99 2.96 2.90 
Coffee, roasted, 300 grams (v735201) 4.77 4.83 4.87 
Coffee, instant, 200 grams (v735202) 5.30 5.37 5.48 
Tea (72 bags) (v735203) 4.38 4.20 4.24 
Cooking or salad oil, 1 litre (v735204) 4.07 4.04 4.04 
Soup, canned, 284 millilitres (v735205) 1.05 1.09 1.04 
Baby food, 128 millilitres (v735206) 0.80 0.81 0.81 
Peanut butter, 500 grams (v735207) 3.01 3.00 PSM 
Fruit flavoured crystals, 2.25 litres (v735208) 4.29 1.30 1.31 
Soft drinks, cola type, 2 litres (v735210) 1.64 1.60 1.58 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.69 1.65 1.58 
Paper towels (2 rolls) (v735213) 2.45 2.45 2.44 
Facial tissue (200 tissues) (v735214) 2.08 2.08 2.04 
Bathroom tissue (4 rolls) (v735215) PSY 2.29 2.30 
Shampoo, 300 millilitres (v735216) 3731 3.18 3.40 
Deodorant, 60 grams (v735217) 3.92 3.86 3.79 
Toothpaste, 100 millilitres (v735218) 1.88 1.89 1.92 
Cigarettes (200) (v735219) 77.68 78.03 78.18 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 102.7 101.8 98.6 


—LLLKLKKS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 15 
Inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services 


Canada St. John’s, Charlottetown Halifax, Saint John, Montréal, 
CPI weight! Newfoundland and Nova New Quebec 
and Labrador Summerside, Scotia Brunswick 
Prince Edward 
Island 
percent combined city average=100 
All-items 100.0 97 95 99 95 95 
Food 17.0 105 102 101 100 101 
Food purchased from stores , 105 103 102 101 101 
Meat, poultry and fish ; 106 103 107 102 99 
Dairy products and eggs : 103 92 94 93 95 
Bakery and other cereal products 4 105 99 99 100 402 
Fruit and vegetables : 114 106 107 108 106 
Other food purchased from stores 2 : 97 110 99 103 101 
Food purchased from restaurants : 104 102 101 98 103 
Shelter 26.6 86 82 90 79 88 
Rented accommodation : 82 69 86 76 82 
Owned accommodation , 82 73 86 3 86 
Water, fuel and electricity : 111 136 Wis 108 107 
Household operations and furnishings ited 103 104 106 103 97 
Household operations 5 104 104 109 104 96 
Household furnishings 5 101 103 101 101 101 
Clothing and footwear 5.4 102 96 102 100 101 
Transportation 19.9 102 97 97 98 100 
Private transportation : 102 95 98 SMe 100 
Purchase of automotive vehicles : 99 105 101 98 102 
Gasoline 112 102 105 101 102 
Other private transportation ; 99 78 89 93 95 
Public transportation : 100 110 90 104 102 
Health and personal care 4.7 100 99 101 100 99 
Health care : 96 97 99 97 95 
Personal care : 103 101 103 103 103 
Recreation, education and reading 12.2 93 104 107 108 86 
Recreation : 103 102 97 99 98 
Education and reading F 76 108 126 dis 64 
Alcoholic beverages and tobacco products 3.1 il 108 110 102 95 
Alcoholic beverages , 104 102 106 100 100 
Tobacco products and smokers’ supplies : 125 118 116 104 87 
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Table 15 — continued 
Inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services 


Canada Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight! Ontario Ontario Manitoba Saskatchewan Alberta British 
Columbia 
percent combined city average=100 
All-items 100.0 103 107 94 95 101 101 
Food 17.0 100 99 100 101 100 106 
Food purchased from stores : 100 98 101 102 102 108 
Meat, poultry and fish : 100 99 95 97 103 110 
Dairy products and eggs : 108 109 95 94 101 110 
Bakery and other cereal products : 95 93 109 14904 108 114 
Fruit and vegetables : 96 92 106 109 106 105 
Other food purchased from stores 2 : 103 100 102 101 96 101 
Food purchased from restaurants ; 101 99 97 98 95 101 
Shelter 26.6 105 116 85 85 104 100 
Rented accommodation : 108 123 82 76 103 104 
Owned accommodation : 103 114 84 81 100 101 
Water, fuel and electricity ‘ 108 flee) 91 113 123) 88 
Household operations and furnishings 11.1 104 105 99 99 99 103 
Household operations é 106 108 99 100 102 105 
Household furnishings : 101 101 100 98 94 100 
Clothing and footwear 5.4 102 101 100 98 96 100 
Transportation 19.9 98 106 97 95 94 96 
Private transportation ; 96 106 97 95 95 97 
Purchase of automotive vehicles : 102 100 100 97 93 101 
Gasoline : 95 96 103 104 97 108 
Other private transportation ; 90 121 88 85 95 83 
Public transportation . 110 110 97 94 85 91 
Health and personal care 4.7 101 98 96 94 98 97 
Health care é 102 97 92 91 100 95 
Personal care : 99 99 99 98 96 99 
Recreation, education and reading 12.2 108 108 96 104 106 105 
Recreation : 103 101 102 102 99 103 
Education and reading : lia 121 84 110 tala 110 
Alcoholic beverages and tobacco 
products oul 95 97 103 110 111 108 
Alcoholic beverages : 97 98 93 103 106 107 
Tobacco products and smokers’ supplies ; 93 96 118 122 119 109 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the CPI consists of families and individuals living in urban and rural private households. 
For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit are not represented by 
the index. Prior to February 1995, the target population consisted of private households in Canadian urban centres 
with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Consumer Prices 
Division. 

Text table 1 


Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-Items 100.0 100.0 100.0 
Food 16.9 17.0 ‘lifaaat 
Shelter 25.7 26.6 PETE 
Household operations, furnishings and equipment 11.4 Acted 10.2 
Clothing and footwear 5.6 5.4 a 
Transportation 19.6 19.9 PAY 
Health and personal care 48 47 4.4 
Recreation, education and reading 13.0 WAZ fli 
Alcoholic beverages and tobacco products Sal 3.1 4.2 


KS 


1. Figures may not add to 100% due to rounding. 
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Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable — 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. | 
_ http:/\www.bankofcanada.ca/en/inflation/index.htm. 


| Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
_ through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover | 
of this publication. 


Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre's all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-12 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1. 2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
2. Figures may not add to 100% due to rounding. 


3. The measure of core Consumer Price Index (CPI) excludes from the all-items CPI the effect of changes 
in indirect taxes and eight of the most volatile components identified by the Bank of Canada: fruit, 
fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural 
gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ 
supplies. For additional information on core CPi, please consult the Bank of Canada Web site: 
http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


1. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


1. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1. — In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


2. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the Consumer Price Index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment 
of electricity prices in Ontario, please contact CPD Dissemination Unit, Consumer Prices Division, telephone: 
(613) 951-9606, toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: cpd-info-dpc@statcan.gc.ca. 
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Table 4-5 


1. | Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 Fhe Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core Consumer Price Index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. |The measure of core Consumer Price Index (CPI) excludes from the all-items CPI the effect of changes 
in indirect taxes and eight of the most volatile components identified by the Bank of Canada: fruit, 
fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural 
gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ 
supplies. For additional information on core CPI, please consult the Bank of Canada Web site: 
http://www.bankofcanada.ca/en/inflation/index.htm. 


2. |The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the Consumer Price Index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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4. The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 
1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the Consumer Price Index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment 
of electricity prices in Ontario, please contact CPD Dissemination Unit, Consumer Prices Division, telephone: 
(613) 951-9606, toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: cpd-info-dpc@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oi! and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items Consumer Price Index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, not seasonally adjusted, historical data 


1. 


Pa 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


ag 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
éxpenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montreal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montreal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these Items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 


as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2008, for selected 
groups of consumer goods and services 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2008. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montréal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 


Statistics Canada — Catalogue no. 62-001-X 61 


The Consumer Price Index — June 2010 


Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across cities. 


Footnotes for Table 15 


1. |The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2008. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John’s, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man. 
N.L. Summerside, N.B. Ont../Que. Ont. 
PEA 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Yar N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : 2 (v735153) (v735154) (v735155) (v735156) 
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Table B 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 


consumer goods and services 


St. Charlottetown Halifax, Saint Montréal, 
John’s, Newfoundland and Summerside, Nova John, New Quebec 

and Prince Edward Scotia Brunswick 

Labrador Island 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v1593987 1) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ontario Ontario Manitoba Saskatchewan Alberta British 
Columbia 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
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Table B — continued 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services 


Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 

Ontario Ontario Manitoba Saskatchewan Alberta British 

Columbia 

Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Canadian Economy Online 
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FREE current and historical economic indicators 
Visit and see what's available at the national, provincial and territorial levels: 


> Unemployment rate > Labour Income 
> Population > Gross Domestic Product (GDP) 
> Exports md aa > Inflation rate 
> Federal debt > Retail sales 
> Housing starts > Manufacturing shipments 
>» Composite leading indicator and more 
Canadian Economy Online gives you useful statistics along with analyses that can help put the 
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The Consumer Price Index 


This publication presents the highlights and analysis of the movement of the'Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference'period. 
It also provides a range of the most recent tables‘and graphs on the Canadian CPI. 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


_ The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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